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Introduction

Each company is unique in its business model,
its value chain, for the consumer, its production
culture, the construction of which involves the
implementation of 25 steps, namely:

1. Change the old consciousness.

2. Violate the usual standards of thinking,
management, organization of production.

3. To provide each employee with care,
protection and opportunities for fruitful work and
development.

4. Production culture is a single complex.

5. A Manager is a leader, a system designer,
acting in partnership with employees.

6. Transition to system management.

7. There are goals - you need to "deploy”
them.

8. It is necessary that the team worked
meaningfully and with pleasure

9. A high standard of work with the consumer

10. Create an attractive production, economic
and social environment

11. Infect others with your experience

12. Teach the team to think.

13.Create a structure and jobs for specific
people.

14.To build a strategic dialogue.

15. Training as a form of teamwork.

16. To manage talent, it means you can manage
all.

17. Give more than you need.

18. In the first place — the staff, the second — a
business partner, and only then — profit.

19. To anticipate the needs of the customer.

20. Create an effective knowledge management
system.

21. Be the inspirer of the business process.

22. Bring the idea to a specific result.

23. Verified gradual growth.

24.We must be open and honest with our
Partners and share our experience so that we can be
successful together.

25.To make the global world kinder and
warmer.

Let not everything turns out at once and
quickly, as we would not want it. But the main thing
is to verify the path, take the first step, followed by
the second, third, after which a whole chain of steps
will necessarily appear, turning into a reliable road,
which is called "building a culture of production at
light industry enterprises”.

Doi: éos¥ef https://dx.doi.org/10.15863/TAS.2019.06.74.50

Main part

There is no enterprise that does not have an
external environment and is not in a state of constant
interaction with it. Any enterprise needs regular
receipt of initial products from the external
environment to ensure its life. At the same time, each
enterprise should give something to the external
environment as compensation for its existence. As
soon as the connection with the external
environment is broken, the company dies. In recent
years, due to the increasing complexity and
competition, as well as a sharp acceleration of the
processes of change in the environment, enterprises
are increasingly forced to pay attention to the
interaction with the environment, increasingly
develop the ability to adapt to changes in the
environment.

The key role in the development and
implementation of the policy of interaction between
the enterprise and the environment is played by
management, especially its upper level. Questions of
long-term strategy of interaction of the enterprise
with the environment become the cornerstone of
construction of all processes of management.
Management no longer deals only with internal
issues of the enterprise. Equally, and perhaps more,
his gaze directed beyond the enterprise.
Management tries to build effective interaction of
the enterprise with the environment not only by
influencing the processes taking place in the
enterprise, but also by influencing the environment.

Strategic management, which solves these
problems, comes to the fore in the complex of
enterprise management processes. The external
environment of the enterprise, the state of interaction
with which is determined mainly by the quality of its
management, can be represented in the form of two
spheres.

The first sphere is the General external
environment of the enterprise. This external
environment reflects the state of society, its
economy, the natural environment and is not directly
related to a particular enterprise. The overall external
environment is more or less the same for the vast
majority of enterprises.

The second area is the so-called direct business
environment of the enterprise. This environment is
formed by such subjects of the environment, which
are directly related or directly affect the activities of
this particular enterprise. It is important to
emphasize that the company, in turn, can directly
affect them.
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The overall external environment is influenced
by political, legal, socio-cultural, economic,
technological, national and international processes,
as well as environmental management processes.

The immediate business environment of the
enterprise is created by buyers, suppliers,
competitors, business partners, as well as regulatory
services and organizations such as administrative
authorities, business associations, trade unions, etc.

Managing the processes of interaction between
the enterprise and the environment, management is
faced with a number of serious problems caused by
uncertainty in the state of the environment. In this
regard, one of the most difficult tasks facing the
management is to reduce the uncertainty of the
company's position in the environment. This is
achieved through the development of its adaptability
to the external environment and the establishment of
broad links with the environment, allowing the
company to organically fit into the environment.[1]

Depending on how the company is adaptive to
changes in the environment, there are two types of
enterprise management:

1) mechanistic type of control; 2) organic type
of control.

The  mechanistic type of enterprise
management is characterized by a set of the
following characteristics:

» - conservative, inflexible structure;

« - clearly defined, standardized and sustainable
objectives;

» - resistance to change;

« - power derives from hierarchical levels
within the organization and from position within the
organization;

« - hierarchical control system;

« - command type of communication going
from top to bottom;

» - the content of communications is mainly
orders, instructions and management decisions.

Organic type of enterprise management is
characterized by:

+ - flexible structure;

» - dynamic, not rigidly defined tasks;

« - readiness for change;

» - power is based on knowledge and
experience;

» - self-control and control of colleagues;

« - multidirectional communication (vertical,
horizontal, diagonal, etc.));
the content of communications are
information and advice.

Each of these types has certain advantages.

Accordingly, each of these types can be given
a certain preference depending on the nature of the
environment and the level of uncertainty. If the
environment is dynamic, if the level of uncertainty is
high, the organic type of enterprise management is
more effective. If the environment is stable and

uncertainty is low, preference may be given to the
mechanical type of control.

Development of views on management: "one-
dimensional” and "synthetic" teachings:

Starting to analyze the development of the
doctrine of management, it should be remembered
that the main task of management is to coordinate the
efforts of all elements of the enterprise in the
implementation of the success of its functioning.

It is useful to pay attention to the structure of
the internal environment of the organization,
highlighting elements such as goals, personnel,
tasks, technology and structure.

It is necessary to remember about the presence
of the external environment of the enterprise, clearly
understanding that it opens access to resources and
thus determines the possibility of its existence.

It is fatal to forget that "man thinks because he
does." And, although the thought itself is not subject
to time, its materialization is carried out in time and
space and, most importantly, requires energy.

In other words, the development of thought is
really possible only with the experience of its
implementation.

Management practices are as old as the
enterprise. On clay tablets Dating from the third
Millennium BC, recorded information about
commercial transactions and the laws of ancient
Sumeria.

We will keep in mind that the Task is a goal in
specific conditions. A task (task) is a prescribed
work, series of works or part of a work that must be
performed in a predetermined manner within a
predetermined time frame. Tasks are assigned to a
position, not to an employee.

Views on management developed as social
relations  developed, production technology
improved, new means of communication and
information  processing appeared. However,
management thought has always marked a
milestone, from which there were broad changes in
the practice of management.

Management thought is constantly drawn to the
sphere of collective activity or management. If the
first to distinguish subject and object plans, you get
three areas of focus and exploration: tasks, people,
and management activities. For the initial stage of
development of the science of management was
characterized by the emphasis on one of them (one-
dimensional teachings), in the subsequent coverage
of the number of factors studied increased
(multidimensional, synthetic teachings).

To date, these two groups of important
approaches are sufficiently developed and represent
a jointly systemically defined science of
management.

"One-dimensional™ management teachings
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Among the most notable teachings of this
group are: scientific management, behavioral studies
and organizational theories.

The founder and main developer of the ideas of
scientific management is Frederick Taylor (1856 —
1915). Starting with the worker, he went through all
levels of the hierarchy to the chief engineer in the
steel company. Taylor was an engineer, so it was
perfectly natural for him (within the paradigm of his
time) to look at human control as machine control.
Based on the mechanistic understanding of the
essence of human activity, his place in the
organization, Taylor saw the solution to the problem
of success of the enterprise in the rationalization of
labor operations. Because for him the original was
the study of the problem. At the same time, he
believed that workers by their nature are lazy and can
work well, at best, with economic stimulation. And
therefore - managers have to think, and workers to
work.

The basic principles of Taylor's scientific
management are as follows:

» development of optimal methods and
techniques for the implementation of work on the
basis of scientific study of the time spent on
individual operations;

 absolute adherence to scientifically sound
standards and norms;

» selection, training and placement of workers
on those jobs and tasks where they, realizing their
abilities, can give the greatest return;

* pay by results of work (the greater the specific
result, the greater the pay);

* use of functional administrators who carry out
standard control in specialized areas;

* maintaining friendly relations between
workers and managers in order to implement
scientific management.

Without weakening attention to the scientific
organization of labor, in the 20 - 30 years of the last
century drew attention to the fact that labor
productivity depends significantly on the social
conditions in the organization, and can be
significantly increased if working groups in the
process of joint activities create special relationships
- with signs of collectivism. The transfer of the
center of gravity in management from tasks to people
gave rise to the development of various behavioral
theories of management[1].

So, Walter dill Scott advocated that managers
should look not only through the prism of their
economic interests, but also - social, recognizing
their merits. Marie Parker Follet believed that a
Manager should abandon formal interactions with
workers, be a leader recognized by workers, and not
relying on official power. Her interpretation of
management as "the art of achieving results through
the actions of others" focused on flexibility and
harmony in the relationship between managers and

workers, based on the situation, rather than relying
on functional prescriptions.

Abraham Maslow made a huge contribution to
the development of the behavioral direction in the
management. According to Maslow's teaching, a
person has a complex structure of hierarchically
arranged needs, and management in accordance with
this should be conducted on the basis of identifying
the needs of the worker and using appropriate
methods of motivation.

The concrete opposition of the scientific
direction and behavioral concepts in the form of their
theoretical generalization is reflected in the theories
of "X" and "Y" of Douglas Mcgrigor . There are two
types of management, reflecting basically two
diametrically opposed views of workers.

For enterprises of type "X" the following
conceptual prerequisites are typical:

* the average person has an inherited dislike for
work and tries to work;

* because of the reluctance of a person to work
only by coercion, by means of orders, control and
threats of punishment can be encouraged to ensure
that he exercised the necessary action and expend
reasonable effort to achieve their enterprise
objectives;

« the average person prefers to be managed,
tries not to take responsibility, has relatively low
ambitions and wants to be in a safe situation.

For enterprises of type "Y" are characterized by
the following prerequisites:

* the expression of physical and emotional
effort at work is as natural to a person as it is during
play or rest. External control and the threat of
punishment are not the only means of inducing a
person to work. The person in the activity is guided
by a certain set of the values acquired in the course
of education, carrying out self-control and self-
condemnation;

+ responsibility and obligations towards the
objectives of the organization depend on the
remuneration received for the results of work. The
most important reward is the one that is associated
with meeting the needs for self-expression and self-
actualization;

* an ordinary person, raised in a certain way, is
not only ready to take responsibility, but even strives
for it.

At the same time, Mcgrigor stressed that many
people have a willingness to use their experience,
knowledge and imagination in solving the problems
of the enterprise. However, modern industrial
society makes little use of the intellectual potential
of the average person.

If, caring about the success of the enterprise,
Taylor focused on how best to perform the task,
exploring the operations and functions, Mayo and
behaviorists looking for answers to the same
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questions, referring to the nature of relations in the
team, to the motives of human activity, the Faol tried
to approach the problem from the perspective of
improving the management.

Henri fayol (1841 — 1925) almost all his adult
life (58 years) worked in the French company for the
processing of coal and iron ore. He believed, based
on personal experience, that with the proper
organization of their work, each Manager can
succeed.

Considering the enterprise as a single
organism, fayol believed that any business
organization is characterized by the presence of six
specific activities or functions:[1]

« technical activities (production);

» commercial activities (procurement. Sales
and exchange);

* financial activities (search and optimal use of
capital);

* security activities (protection of corporate
property);

* accounting (analysis, accounting, statistics));

+ management (planning, organization,
administration, coordination and control).

Having separated management into an
independent activity and giving it five specific
functions (planning, organization, administration,
coordination and control), fayol developed fourteen
principles of management, which he himself
followed in his practice and on which, in his opinion,
the success of management depends:

* Division of labor (improves skills and level of
performance of work).

» Power (the right to give commands and be
responsible for the results).

* Discipline (a clear and clear understanding
between workers and managers, based on respect for
the rules and agreements existing in the enterprise is
mainly the result of management capabilities).

* Unity of administration (orders from only one
Manager and accountability to only one Manager).

* Unity of leadership (one leader and one plan
for each set of actions to achieve some common
goals).

* Subordination of individual interests to the
common interests (the Manager should seek by
personal example and strict but fair management to
ensure that the interests of individuals, groups and
units do not prevail over the interests of the
enterprise as a whole).

* Employee compensation (payment should
reflect the state of the enterprise and encourage
people to work with efficiency).

* Centralization (the level of centralization and
decentralization should depend on the situation and
be chosen to produce better results).

* Chains of interaction ( clear construction of
chains of following commands from management to
subordinates).

* Order (everyone should know their place in
the enterprise).

* Equality (workers should be treated fairly and
kindly).

« Staff stability (staff should be in a stable
situation).

+ Initiative (managers should encourage
subordinates to come up with ideas).

* Corporate spirit ( to create a spirit of unity and
joint action, to develop a team form of work).

While affirming the universality of the
principles formulated, fayol stressed the need for
flexibility in their application, given the situation in
which the office is managed.[1]

Undoubtedly, the German lawyer and
sociologist Max Weber (1864 — 1920), who
developed the theory of bureaucratic construction of
the enterprise and the management system in
particular, made a huge contribution to the
development of management thought.

Weber believed that a bureaucratic system
should ensure that an enterprise operates like a
machine, guaranteeing speed, accuracy, order,
certainty, continuity and predictability.

According to Weber, the main principles of the
enterprise construction ensuring these qualities
should be the following:

+ division of labour based on functional
specialization;

« a well-defined hierarchical power distribution
system;

* a system of rules and regulations governing
the rights and obligations of employees;

* system of rules and procedures of conduct in
specific situations;

e lack of personality in
relationships;

+ admission to the enterprise based on the
competence and needs of the enterprise;

+ promotion based on the competence and
broad knowledge of enterprises that come with
seniority;

« strategy for lifetime employment;

* a clear career system ensuring upward
movement for skilled workers;

* management of administrative activities
consists in the development and establishment of
detailed written instructions in enterprises.

"Synthetic" doctrine of management.

interpersonal

For ‘"synthetic" doctrines the view of
management as on the multidimensional, complex
and changing phenomenon connected by a set of
communications with internal and external
environment of the enterprise is characteristic. The
first successes of this understanding of management
took shape as a systematic approach to the
enterprise. The possibility of deep penetration into
the system of internal and external relations and
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multivariate analysis of both the object and the
subject of management activities was opened.

Undoubtedly, one of the most prominent
theorists of our time in the field of system view of
management should be considered Peter Draker. The
center of Draker's ideas about management is a
systematic teaching about management as a
professional activity and about the Manager as a
profession. This made it possible to organize the
study of management in educational institutions and
to open the training of managers.

One of the most famous theoretical
propositions put forward by Draker is his concept of
management by goals. Draker's idea that

management should begin with the development of
goals and then move on to the formation of
functions, systems of interaction and process,
radically changed the logic of management.

Among the “synthetic" drills on the
management of a significant place is occupied by the
situational theory. Situational theories provide
guidance on how to manage specific situations. A
step-by-step  problem-solving  algorithm  is
recommended. First, it is necessary to carefully
analyze the specific situation, highlighting what
requirements the situation imposes on the enterprise
and what is characteristic of the situation. Secondly,
an appropriate management approach should be
chosen. Thirdly, management must create the
capacity in the enterprise and the necessary
flexibility to move to a new management style
appropriate to the situation. Fourthly, the office
should make appropriate changes to adapt to the
situation.

One of the most popular system concepts of
management is the theory of "7-S", developed in the
80-ies. (USA). It was observed that an effective
organization is generally formed on the basis of
seven interrelated components, each of which needs
to be modified accordingly to the other six. These
key components are as follows:

« strategy — plans and directions of actions that
determine the allocation of resources, fixing the
circumstances for the implementation of certain
actions in time to achieve the goals;

» structure — the internal composition of the
enterprise, reflecting the mutual position of
organizational units, the hierarchical subordination
of these units and the distribution of power between
them;

* systems — procedures and routine processes
taking place at the enterprise;

» staff — key personnel groups existing in the
enterprise and characterized by age, sex, education,
etc.;

« style — the way managers manage an
enterprise, including organizational culture;

» qualification — distinctive capabilities of key
people in the enterprise;

* shared values — the meaning and content of
the main activities that the company brings to its
members.

In 1981, the American Hive Ouchi, on the basis
of Japanese management experience put forward the
theory of "Z", as if complementing and developing
the ideas of Mcgrigor and leveling the position of
situational theories. The starting point of the concept
of Ochi is the provision that the person — is the basis
of any enterprise and it primarily depends on the
success of the enterprise. On this basis, Ouchi
formulated the basic provisions and rules of effective
management of people.

The ideas of the theory of "Z" in a compressed
form are as follows:

* long-term recruitment;

« group decision-making;

+ individual responsibility;

* slow differentiated assessment of personnel
and their moderate step-by-step promotion;

 indirect, informal control by clear and
formalized methods;

* non-specialized career;

» comprehensive care of employees.

This review of the management teachings
shows that the practice constantly highlights new
and new problematic facets of the management of
joint activities that arise with its progressive
development. Science, in turn, timely and effectively
responds to the needs of practice, while putting
forward a kind of guidance, very useful for
practitioners, so directed four-step model of success,
namely:[5]

1. Decide what you want (formulate and set a
goal for yourself).

2. Do something.

3. See what happens.

4. If necessary — change the approach until you
achieve the desired.

To set the right goals means to be able to
"formulate the result correctly."

Basic principles of formation and choice of the
purposes:

1. Choose goals that deserve to be achieved.

2. Choose a goal that you can achieve on their
own.

3. Formulate your goal in affirmative terms.

4. Express your goal accurately, in sensory
categories.

5. Relate your goal to the context (situation).

6. Soberly assess the consequences of
achieving your goal.

The subconscious mind plays an important role
in everything we do. Business and organizational
methods for achieving the objectives (formalized)
are usually omitted this factor. The same applies to
individual goals, chosen in a logical, systematic way,
the "left hemisphere”.
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To think in the affirmative is the principle of
the correct formulation of the result.

Regretfully, usually focus on trying to avoid
the unwanted instead of thinking about the desired
and achieve the desired. They have formed an
"aggressive-defensive", "denying™ character instead
of "asserting”. In the end, the "denying person"
experiences the scenario that he would like to avoid,
because it is he who is fixed strategically and
implemented. We can call such a system of
"avoidance™ prudence, realism, prudence and so on.
It is most effective in achieving internal goals, but
when it comes to conscious goals "...?.."it often leads
to incomprehensible at first glance blunders.
Therefore, the first principle of a correctly
formulated result States: "I Express my goal in
affirmative terms."

Principles of balanced self-renewal

Perhaps we have begun to understand that if we
want to change something, we have to start with
ourselves. And in order to change ourselves
effectively, we must first change our perception.

The principles of NLP (neuro-linguistic
programming) involve taking into account all four
dimensions. This means that we must regularly and
consistently develop them in the most reasonable
and balanced way. Spending time on self-renewal
requires us to take initiative.

Effective skills are well-understood principles
and behaviors. To turn something in your life into a
skill, you need three components: Knowledge, Skill,
Desire.

Knowledge is a theoretical paradigm that
determines what to do and why. Skill determines
how to do. And desire is motivation — | want to do.

In traditional for our case the scheme of
formation of the range the differentiation based on
classification of footwear on three signs was put:

— purpose (household; special);

— sex and age (basis - GOST 3927-88. Shoe
pads — booties, for toddlers, children, preschool, for
school girls, girls, for school boys, boys, women,
men);

—  operating conditions
seasonality, climate zone).

Based on other sources, shoes for their purpose
can be divided into household (everyday, model,
home) and special (production, sports, orthopedic,
medical).

However, this division of the range has a
number of significant drawbacks. It does not identify
populations with different styles, standards of living
and taste preferences. The division by sex and age
implied different anthropometric characteristics of
consumers depending on age and sex, but did not
take into account age differences in lifestyle and
priorities of needs.

The needs of the population in goods are laid
historically. They are determined by the level of

(occupation,

development of social production, well-being and
culture of society and can change over ti

Characteristics of the range includes such a
thing as mobility. According to the definition of
marketing mobility — urgent execution of decisions,
research in a strictly defined time frame.

Application of the term "mobility" in relation
to the Shoe range is the rapid changeability of
models of the range, depending on market conditions
and consumer requirements for shoes.

Each era is characterized by adherence to
certain tectonic forms, color, scale, proportions, etc.
This stable character of formal means of artistic
expression is called the style of the era. Under the
style of art is understood historically established
stable community of figurative system of means and
methods of artistic expression, due to the unity of the
ideological content of the art of the era. The main
condition for the formation of style — the unity of
attitude and means of expression. The factors
influencing the formation of style include: [1]

— socio-economic relations,

— prevailing philosophical ideas,

— outlook,

— aesthetic ideal of the era,

— life style,

— natural and climatic conditions,

— customs etc.

For a long time, used, there was a clear division
into four main styles: romantic, classic, sports, folk.
In recent years, these four styles were added to the
existing fifth style in shoes — ethno.

In marketing practice, there is also a principle
that takes into account the degree of extravagance or
conservatism of consumers. According to their
reaction to new phenomena, consumers are divided
into five categories:

— supernovacore (2,5 %);

— innovators (13.5 %);

—ordinary (34 %);

— conservatives (34 %);

— superconservative (16 %).

According to domestic and foreign researchers,
such differentiation should also be taken into
account when forming the structure of the
assortment [2].

According to the degree of commitment to
consumer brands can be divided into the following
groups:

— unconditional adherents are consumers who
constantly buy goods of the same firm;

— tolerant adherents are consumers who are
committed to two or three product brands;

— fickle followers are consumers who transfer
their preferences from one brand to another;

— the Wanderers are consumers who show no
commitment to any firm.
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This division of consumers is useful when the
goods are bought at short intervals, for example,
once a week or a month.[3]

The principle of economic differentiation of
consumers is practically recommended to carry out
according to the level of income and the presence of
a property (car, real estate, etc.). One of the most
common ways of such differentiation of products
used in foreign markets is the division of the range
by price points. For stable markets, economic
differentiation involves a combination of economic
and semantic properties of products, and
quantitatively has established shares of segments.
Such a close combination of properties is not typical
for our regions, where the level of income does not
imply a single cultural basis and psychology of the
consumer. Therefore, it is obvious that borrowing
the Western structure of consumers is impossible. [4]

The method of dividing groups of people by
their belonging to a particular consumer type is
known as the scale of Values and lifestyle
(VALStm). This version of the classification was
originally developed in 1978 by Arnold Mitchell of
SRI International (formerly Stanford research
Institute). [5]

The VALStm system allocates resources that
include the full range of psychological, physical and
demographic potential on which the consumer relies.
The concept of resources includes education,
income, self-confidence, health, desire to buy,
intelligence and energy.

Summing up the information obtained as a
result of the study, a structural scheme of the
formation of mentality, presented in the figure. The
proposed structuring can be used in the planning of
the industrial range for the regions of the southern
Federal district and the southern Federal district.
And only in interrelation of all above considered
factors it will be possible to claim about high
stability of financial results of activity of the Shoe
enterprises of the regions of SFD and SKFO United
in the innovation center [6].

The formation of a range of shoes, taking into
account its competitiveness, is a complex process,
carried out taking into account the action of a number
of factors, the study of which should be based on the
analysis of the existing Shoe market, as well as on
the forecasting of trends in the social, economic and
industrial fields.

The location of a person to people, individual
processes, the environment, their work, the
organization as a whole plays a very important role
in the establishment of normal human interaction
and organizational environment. The same
phenomenon or action, which has exactly the same
manifestation and has the same effect on people, can
cause a different reaction due to the fact that people

have a different location to this phenomenon or
action. Reflecting the feelings of a person in relation
to a particular object, the location makes his
decisions and actions individual. It is important to
emphasize that usually a person has a certain
location to each object or phenomenon that he
encounters in life.

The arrangement is characterized by the fact
that it is, first, invisible, as it lies in man. Only its
consequences are Visible on the "surface". Second,
location stems from those feelings, which harbors
man to the object. Third, the location as it is a point
located on the axis with the poles "like" — "do not
like". Fourth, location affects human behavior and
manifests itself in the fact that it behaves in
accordance with a priori positive or negative attitude
to the phenomenon, object, process or person[1].

Is it acceptable in the framework of scientific
analysis to compare the real object with the
phenomenon of folk classics, for example, the
market with the fabulous cave of Aladdin? It is not
easy to answer this question, because thinking is
quite specialized, and specialization is fixed in
certain traditions that formalize the approach.
Scientific editing requires adherence to the
requirements characteristic of the science of the
method of presentation of the content of thoughts.
Neo-positivists generally tried to build a special
language of scientific communication, however,
unsuccessfully. The conflict was resolved practically
by the scientists themselves, most of whom actively
involved in scientific publications imaginative
thinking, rightly believing that thinking is a single
flow of movement of concepts and images, logical
and extra-logical, real and fantastic, imaginary.
Cognition in any expression is a progressive process,
connecting the continuous with the discrete, the
usual with the wunusual. Normalized thinking
relatively, conventionally, organized artificially. The
appeal in scientific thinking, including its printed
forms, to images created outside the scientific
specialization of knowledge, of course, is
technologically conditioned.

Thinking cannot exist outside culture, it is a
product of cultural progress. The multidirectional
development of culture is the basis of its wealth, and
the contradictions of cultural thinking are
dialectically United. Comparing the richness of the
fairy cave with the richness of the developed modern
market, it is possible to clarify a lot, both in
economic knowledge and the dynamics of the
transformation of economic theory, in particular, to
explain  why modern scientists economists
persistently distance themselves from the political
nature of economic science, contrasting the
economic theory of classical political economy.

Will, tenacity, resourcefulness provided
Aladdin access to cave wealth. No intricacies are not
able to stop a focused person. There is no
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unknowable, there is still unknown. The market is a
complex economic mechanism, but it can be
understood and managed. The riches of the cave
belonged to the rapists, the market is also not free
from violence, so the state is obliged to take the
necessary measures to curb the market element,
which serves as a fertile ground for those who prefer
the force of law. The fundamental difference
between the riches of the cave and the market was
that the robbers were not going to add anything else,
and Aladdin had to be content with what he received.
The wealth of the market, on the contrary, will grow
and with them the problems, the main of which is the
realization of commodity revenues. What should be
the product to the buyer swept it off the shelves?
What kind of buyer would you like to see on the
market?

If the "buyer" is considered outside the socio-
economic context, the answer to the second question
looks very clear. The market is waiting for a buyer
with high solvency. There are such buyers in Russia,
but their share does not exceed 7 percent, and they
rarely go to the usual market for the masses, more by
accident than by necessity. The mass consumer is
extremely economical and it is hard to "rock™ him to
buy. It requires a certain type of product that can
charm, and the supply of goods — "cultural
packaging". It is necessary to attract the buyer, to
bewitch. As a reflection of the desire to understand
the specifics of the status of demand for goods in the
market, it is necessary to consider the revival of
interest in the concept of "attractiveness of goods".
It is significantly more specific in content compared
to the closer and pseudo-scientific concept of "the
relevance of the product market.” It has less
economic statistics, formal features that allow to
measure the pressure, but in full there is a "human
factor" that determines the market dynamics.

The concept of "attractiveness of the goods”
concretizes in the characteristics of the goods at the
same time its consumer value — the degree of
"exchange" for money and the realism of the price
set by the seller. With the concept of
"attractiveness"”, turned vector in the direction of the
buyer, and have to be friends with the manufacturer
and the seller. It ties together the interests of all the
main subjects of the free market. This function of
"attractiveness” explains the active promotion of the
concept in the group of those economic categories
that reveal the potential competitiveness of the
product in the market. This nomination individual
authors tend to interpret as traditional actions in the
interests of the application of advertising production,
which is impractical because of the one-sidedness
that prevents the achievement of a systematic
understanding of the value of the attractiveness of
the product in the reproduction process. Advertising
production is really present here, but as an

accompanying factor, that is confirmed by the usual
place of advertising in the market.

The growing interest in research in economic
policy to the concept of "attractiveness of goods”, in
our opinion, shows the regularity of the restructuring
of mass production from the existing simplified type
to a new, sometimes contrasted to it method of
organization — lean production (prudent, sparing
production), focused not on the abstract diversity of
customer needs, and on the specific architectonics of
consumer needs and solvency of potential buyers.
Economic science is called upon through the study
of the architecture of the market to become a direct
productive force, to objectify thus the main
consequence of the scientific and technical
revolution of the middle of the XX century.

The history of the allocation of the market of
goods in the area of special attention of economists
and sociologists is associated with the birth and
development of mass production. The time of mass
factory production is calculated with the Industrial
revolution, which laid the scientific, technical and
organizational prerequisites for such development of
labor productivity, which was sufficient for a real
opportunity to meet the demand for vital goods of the
main part of the population through the provision of
work and sustainable wages. It is this combination of
production and consumption that launched the
development of reproduction on a national and then
transnational scale.

Prior to the industrial stage, the subsistence
economy does not fully correspond to the concept of
"reproduction”, it was determined by the local
demand for the produced product and was essentially
closed to the producer, not contributing to the proper
degree of national progress. Hence the cult of wars
of conquest, aimed at looting near and far neighbors,
feudal fragmentation, constant redistribution of
property. War and military action carried out
functions of the market. The market worked in
addition to politics, was not permanent.

It is also appropriate to emphasize that the
development of the market and the formation of the
classical image of reproduction, are obliged not only
to scientific and technological progress, the change
of the way of organization of production, but also the
competition of products in the market, the
differentiation of the market structure. In the history
of the market the dialectical law of interrelation of
quantitative and qualitative changes is seen. When
the manufacturer began to work on the market, the
product turned into a product. The status of the
product has changed, and the requirements for it
have changed. In order for the product to be sold for
its intended purpose, it had to attract the attention of
the buyer. A product is not a product for sale, but a
product that can interest the consumer. The term
"tradable goods" reflects just the movement of
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goods, its demand by the buyer. "Tradable goods" -
locomotives of the market.[2]

The sign of "attractiveness" belongs to the
basic characteristics of the product, and is a "relic"
its property, strengthened its position. Unattractive
product to produce unprofessional, absurd. Home it
was possible to get, accustomed to consume
something prepared, grown or produced, buyers
have always a reason and vote with their coin, so
necessary to continue production.

In modern times, synonymous with
"attractiveness” is the concept of “presentation".
Hence, perhaps, went the expression "prominent
product”, that is, the one that accumulates attention,
"catches" the eye. The ability to make a product
"visible", "attractive" requires both the manufacturer
and the seller of high qualification, professional
imagination, presentation skills. It is a costly
business, but the costs are recouped by the result.
The demand for "attractive”, "prominent” goods is
high, accelerates the receipt of working capital,
stimulates the increase in production, consolidates
the relationship of the seller with the manufacturer,
gives the growth of production stability, which
serves as a good advertisement to the manufacturer
on the market, eliminates part of the direct payment
of advertising services, which are becoming more
expensive because of their pretentiousness.

Even a panoramic-historical review of the
system position of the concept of "attractiveness"
indicates its versatility and complexity of
manifestation. The fact that the term "attractiveness"
is not so often found in journal publications should
not introduce consciousness into the state of the
question regarding the actual significance of this trait
of marketability in the ongoing economic
restructuring to the level of lean production. It is no
coincidence that answering the question of the
Levada center, asked in April 2017: "What first of all
inspires you with a sense of pride for Russia?", 1600
citizens of the country from 137 settlements of 48
regions of the Russian Federation "economic
progress" put on the penultimate place, having given
the last "relative™ - "health care system".

Marx began his study of the bourgeois mode of
production by analyzing the contradictory nature of
goods. The product is objectively characterized by
the presence of consumer and exchange value. The
first determines its demand in the market, the second
—the measure of such demand. Cost objectifies labor
costs — the quantity and quality of labor produced.
Labor also manifests itself through the contradiction
born of the commodity essence of capitalist
reproduction. On the one hand, he is the creative,
creative force of man — the facet of his essence, on
the other, he necessarily alienates this human
essence, because the product of labor, which has
absorbed the creative force, is produced for someone
else's consumption. Marxism deduces from the

theory of alienation the social impasse in the
development of bourgeois society. In his main work
Marx developed not only the theory of the
development of capitalism, it was important for him
to bring to a working form the dialectical-
materialistic method of scientific analysis. Hegel's
dialectic was local. Hegel has restricted the
development of the dialectical movement of the
spirit. Marx saw in dialectics a universal way of
development, so in capital he thoroughly traced the
dialectics of production, emphasizing the materiality
of the nature of the goods created by labor. The
quality of the goods is created by the contradictory
nature of the goods and is manifested through its
relation in the form of essential features. Dialectical
materialism is based on the recognition of the
materiality of goods. Intangible goods — a kind of
semi-finished product, “transitional form" to
practical expression, materialization. However, the
materiality of the goods is specific.

The quality of natural phenomena is indeed
identical with their material nature, but the
commodity, even in its ultimate form-materiality - is
something different from that created outside and
independent of human existence. Work in the
commodity materializes the rational essence of man
— feelings, thoughts, ideals. The product expresses
the reasonableness of human reality, therefore in the
concept of "quality of goods" the spirituality of a
person must be imprinted, confirming that the goods
are created by a person for a person. In our opinion,
the market quality of goods is designed to reveal the
unity of values through a combination of the natural
nature of the material and its artificial transformation
by human creative activity. The quality of a product,
along with its functionality, is determined by its
attractiveness.

Attractiveness is a highly significant pricing
factor. The part of the price that depends on
attractiveness can be considered as the economic
equivalent of attractiveness. This part is measured by
the size of demand. Getting a product with new
features is costly and limited by physical nature. This
way to surprise the consumer is associated with the
risk of reducing competitiveness due to the high cost.
It is easier and more perspective to manipulate
consciousness. For this purpose there are ready
psychological mechanisms and necessary scientific
knowledge. If the product is in a form not produced
the desired impression, not attracted, it can be made
attractive, modulating in a certain context, for
example, acting on the psyche of subcultural
perception. How many pop stars we have without
proper voice and vocal culture. Moreover, they are
attracted to their performing a "skill”, they are trying
to copy the clothes, accessories, shoes. They form
the taste of certain social groups, indirectly affecting
the market position of goods. There is no data to
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enroll in public colleges and universities of the arts,
go on "factory of stars".

"Attractiveness” has such reserves, which
managers still have a very unprofessional idea about.
There is no doubt that in the future, marketers will
go beyond the currently defined education of the
spectrum of knowledge and push production
managers, assortment. Market management does not
demand as it is now, the doctrine of Z. Freud about
"it", "ego" and the conditions for achieving
"superego"; the theory of "collective unconscious”
K. Jung; ideas E. Fromm about the importance of the
ability to wonder for consciousness and the role in
real life dreams.

The prospects of the market and production are
associated with the activity that managers will show
in relation to the concept of "attractiveness of the
goods"”. The most difficult for them will be the
process of restructuring thinking from a utilitarian,
pragmatic warehouse, formed by the paradigm of
minimizing costs to get the final margin, to a new
principle: to get legally and morally the maximum
margin.  Going into more  mathematical
methodology, economists are losing the specificity
of the political economy analysis requiring to act on
the background of prospects. More often it is
necessary to return to the works of classics — W.
petty, A. Smith, D. Ricardo. "Classics"
understanding the present, thought about the future,
correctly believing that the science limited to the
current course of events reminds the ship anchored,
constructed as a means of movement. “The fathers
of" economic science" were philosophers, their heirs
fell into accounting.

Economists can be understood. In conditions of
instability of world development, it is extremely
dangerous to look forward beyond the nearest
corner. The crisis of 2008, the consequences of
which still make the world economy storm, is a man-
made affair. The path was paved by Nobel laureates,
they wanted the best. As usual. It is time for
economic science to return to thinking scales — not
only spatial, but also temporal. Research of the
present, to carry out with a reserve for a reasonably
foreseeable future, combining them with related
Sciences, including V. I. Vernadsky's doctrine of the
noosphere. Eh. Deming back in the 1950s,
developing the philosophical foundations of quality
management, in the section "Seven deadly diseases"
in the first place put planning, not focused on the
production of such goods and services that require
the market, while the American specialist was aware
of the complexity of the situation. [2]

The lack of sufficient to control the
development of the concept of "attractiveness of
goods" brings to mind its philological roots, the
interpretation of "attractiveness" in classical sources.
V. I. Dahl "to attract" identified with "to attract”,
emphasized the physical meaning of the term,

putting aside the physiological and psychological
sides of attraction — "to attract morally, by feeling,
by the power of persuasion..., to attract, to attract, to
carry away". F. Brockhaus and I. Efron did not
include this term in their collection. Britannica also
bypassed it, which is difficult to justify, taking into
account the desire of the publication to make
changes in the text taking place in the world.[2]

Continuing the discussion of attractiveness, we
will come to the sign of "originality". Usually it is
with originality, its specificity, arousing interest in
the phenomenon, associate the attractiveness of the
product, which generally corresponds to the views.
At the same time, we must try not to absolutize the
position of "attractiveness" in the commodity
market.

The fate of the product on the market is
determined by its demand. "Demand" is a concept of
social and humanitarian level. It is due, on the one
hand, the degree of development of society and the
solvency of the mass consumer, on the other — the
structure of the needs of the buyer. Epicurus
differentiated needs on the basis of two features —
naturalness and necessity. According to the ancient
thinker, needs are divided into three types: "natural
and necessary", "natural and not necessary" and
"unnatural and not necessary".

In Epicurus ' judgments there is a clue to
understanding the status of the goods. There are
goods objectively necessary, their necessity is born
by natural need for them. The buyer is obliged to buy
such goods — they are a necessary condition for its
survival. Of course, it is desirable that the goods that
make up the "basket of existence" of the consumer,
were not only useful necessary, but also pleasant to
the senses, but not to buy such goods is allowed only
in two cases, when there is nothing to pay and
nothing to change[4].

Naturally-necessary goods — "running™ in the
market always. If they linger in warehouses, or in the
market place, there is but one reason — the price of
inaccessibility, the greed of the speculators
occupying the market. Shoes - a typical
representative of the group of naturally necessary
goods, along with clothing and household utensils.
The main function of the Shoe lies in its ability to
protect the lower limbs from mechanical and thermal
damage. Design shoes reglamentary first of all its
functional aspects. The aesthetic side of the design is
built over the basic function. A characteristic feature
of the Shoe halls of modern stores are different kinds
of actions, allegedly aimed at reducing prices. When
the third pair is promised to be handed free of charge
in a trading institution, it means that the price of the
first and second allows you to painlessly compensate
for the losses associated with the "gift". They pay
their price "gift". The more obvious argument in
favor of the definition of the situation with pricing as
one-way does not exist. Qil and gas companies put
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into pricing the cost of research in difficult, often effectively on the basis of real possibilities.

extreme circumstances that require the creation of
special equipment, specific materials. The unknown
and undeveloped is associated with high risks,
unpredictable scientific and technical losses.
Everyone understands that there is a speculative
approach, a priori overestimating the loss of
production of the product, but the lack of flawlessly
developed methods for calculating the inevitable
investment in design; the level of scientific and
technical support, the need for risky actions,
significantly mitigate the critical reaction.

"In the war as in the war," called the writer-
soldier, burned in self-propelled gun, his famous
story, extrapolating his approach, we repeat after: "In
the market as in the market." By freeing the market
relations between the producer of the goods, the
consumer-buyer and the seller-intermediary, the
government made life easier for itself and, it is
possible, made it comfortable at the expense of the
producer and consumer. Pricing in the market
economy objectively involves such factors as the
cost of goods, consumer interest of the buyer, the
solvency of demand and payment for the
participation of the seller. But we are talking about
proportional complicity. The strength of market
factors cannot be calculated by formulas describing
the forces in mechanical motion, a parallelogram of
forces is not obtained here, but the proportionality of
participation in the formation of the final price can
be obtained with a given degree of accuracy. And it
was high time to carry out this operation that
politically and economically to be defined where
there passes a border of the civilized market and the
market built "on concepts”.

For what and whose market freedom do liberals
— politicians fight, why are distortions in market
pricing treated as natural costs of development,
normal for democratic governance? Why do not
combine empty shelves of Soviet-era stores with
queues? That there was no contrast with the clogged
shelves of current stores and the lack of buyers? The
deficit really was until the 1990s, but it was primarily
due to the high level of purchasing power, the
affordability of most goods. Demand was ahead of
production. Now, on the contrary, the offers of
sellers clearly exceed the real possibilities of buyers,
which hurts domestic producers, as they sell
imported cheap goods that are dangerous to health.

As a result of another political and economic
imbalance, lending is flourishing, creating the
illusion of purchasing power. Russian consumers are
driven into a financial trap by economic policy. The
essence of the situation is not in the economic
illiteracy of the population, but in the ideological
primitivism, spread everywhere and aggressively.
Students are taught to remember, students are not
taught to think scientifically, calling it the
modernization of education. Life is the ability to act

Substitution of the reality really existing, earned, on
virtual-subject, life on loan, inevitably leads to
spiritual nihilism, moral decomposition and crisis of
the personality.

The primary reasons for the consumer one-
dimensionality of the individual should be sought in
the anarchy of the uncivilized commodity market.
What's next? The answer must be sought in the same
place, that is, where all the need to meet — in the
market. Economic policy priorities are designed to
determine the role of the market: will it become a
brotherly burial of native producers or a trigger for
the rise of domestic production? But manufacturers
do not have to contemplate what is happening, to
criticize politicians and to claim for favorable
conditions of development. By their status in society,
they are faced with the vital need to look for new
factors of promotion, to think about the reserves that
are not yet involved in the process.[5]

An enterprising entrepreneur is determined in
decision-making by the state and trends of the
existing market. But dialectically organized thinking
will not allow him to be in the grip of market
conditions when developing a business plan
designed for the foreseeable future. No matter how
arbitrarily formed, anarchically free market is, it is
regulated by the movement of production.
Everything in production is connected by a common
knot. "All is one", claimed the ancient dialectics, and
was looking for something that makes all one. The
market today requires one thing, tomorrow the
situation will be different, however, we can not
exclude the repetition of today. Therefore, we need a
preliminary, comprehensive, better systematic
approach. The system is better, because it allows you
to join the essence of what is happening, involves the
allocation of the system-forming factor. The system-
forming factor of economic analysis of market
production was and will be the product. Not by
chance. Marx in capital began with the commaodity,
called it the cell of the economic organism of
capitalism, and built from the contradictory nature of
the commodity the contradictions of the movement
of the bourgeois mode of production.

In the market compete not so much the goods
themselves as the minds and will of producers, of
course equipped with capital. Goods — the visible
side of the market, objectifying in specific physical
forms and actions the power of the entrepreneurial
spirit. Here we have to turn again to dialectics, its
demand to look for a source of development in
contradictions and not to be surprised to
transformations of opposites, spirit — in material,
material — in spiritual. The fundamental and
universal conclusion of dialectics about the
concreteness of truth clarifies that what is true now
will become a delusion later. When? Naturally there
is a question. The answer must be sought in the
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trends of movement. It is necessary to start with a
comprehensive study of what everything is made of.
For us it is a product, its necessary and additional
(superstructure) features.

Production of goods due to the market. Once
the market was formed by excess product and
manifested itself in the form of fairs. Now the goods
are made under the needs of the market. The market,
in turn, accumulates consumer needs in real terms.
By chance, antique products or something very
unusual new appear on the market. Theoretically,
taking into account the reasonableness of human
activity, its rationality, the mutual interest of the
manufacturer, the seller and the buyer, it can be
concluded that all goods will find their consumer. If
the market will accumulate unrealized goods, it will
lose its function and die as a market — a place of
purchase and sale. Almost the way it sometimes
happens. Only the market is not something abstract,
existing beyond time. It represents a form of
concrete temporal reality. The time factor is
especially important in the market.

The market is the most important link that
ensures the timely reproduction of goods. Market
shares are not born out of fantasy. Sellers agree to
bear certain costs, to sequester into their expectations
precisely because of the need to do everything on
time. Otherwise, the losses will increase, the
financial costs will join the status. The credibility of
the market players themselves will be at risk. In the
context of these arguments, the idea Matures that the
main function of the market is not to make people
buy at all, but to make them buy as quickly as
possible. A civilized market is designed not only to
sell goods in a timely manner, but also to be a factor
in accelerating the development of production of
goods. How exactly can this be done?

The paradox of the market is that the future of
the market is cloudless, all the problems of the
market are always modern, they will remain modern
as the resolution of some and the growth of others.
How can you be so sure? From the analysis of the
objectively real Foundation of the history of the
market. The basic market commodity is the one that
provides the naturally necessary human needs. Out
of the market to satisfy that, which is a public-private
reproduction impossible. The market is a socially
necessary condition for human life and its progress.
The market should not only be, it is historically
imputed to be a factor in the development of society.
Accordingly, the market is supposed to be a
developing reality, and society is supposed to take
care of the development of the market.

Let us return to the specific structure of the
commodity market and continue its analysis, starting
from the original idea of the "basic product".
Satisfaction with its help of basic human needs
requires decoding with the involvement of
ideological achievements. It can be done in a

different way, simplistically, only simplification will
lead to the prevention of "common sense™:
"simplicity is worse than theft." In economic
analysis, it is dangerous to underestimate or
overestimate anything. Human reality is dualistic,
embracing the biological and social. In the first
approximation, it is easy to separate the biological
and the social in a person.

Biological — meeting the needs of the body in
nutrition, maintenance of water-salt balance and
exchange, the normality of gas exchange, protection
of temperature conditions of life, reproduction of
offspring, movement in space through self-
movement.

Social — satisfaction with working conditions,
development of thinking, consciousness, speech,
cultural progress.

Biological and social are combined on the basis
of the need for communication and are realized in
communication through activities. Social and
interpersonal communications also require their
market expression. Biological and social features of
human reality are multifaceted. They are not set once
and for all, grow, there are synthetic forms of
manifestation. So the prospects of the market of
naturally necessary goods and services are provided,
as well as market competition, following in the
Wake of its function to promote mass availability of
buyers to the products offered.

The development of the market is consistent
with the development of man, his personal
expression, new trends of social movement. The XX
century added sport, scientific activity, space,
cinema, international tourism to the traditional
sectors of the market. Terror has been transformed
into terrorism largely through market penetration.
Market services of terrorists are actively used by the
United States and regional States to strengthen their
political position. Especially when such actions have
a desirable effect on traditional market and exchange
trading, for example, hydrocarbons.

The development of the market is in the
direction of increasing its autonomy. This vector is
given special attention by representatives of
financial capital, who are well aware that the market
represents the optimal conditions for speculative
shares. Finally, the market in the XX century has
become a favorite subject of economic science,
seeking to prove that the market concentrated forces
of economic movement. The market has become a
symbol of the new economy, its leaders do not mind
to give this symbol a scale of social and historical
significance. The desire to present modern society as
a "consumer society", "post-industrial society"
should be understood this way.

The market is not only the place where
speculation has acquired the size of a mass legal
phenomenon, he eventually became the subject of
speculation. Market speculation and speculation on
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the phenomenon of the market — an objective reality,
necessarily generated by the market, its, so to speak,
the downside, the costs of development.

No matter how important to the history of the
market are the naturally necessary goods that
guarantee the stability of the market movement in the
foreseeable future, one should not overestimate the
importance of their natural necessity. The natural
necessity of the commodity series indicates the
nature, characterizes the essence of the object. But
the nature and essence of the goods do not act
directly, they are mediated by the phenomenon
transformed by the production of the form of
existence of the material.

Low temperatures, high humidity, the need to
protect against injury, to comply with the workplace
and the specifics of the performance of official
duties, will lead a person to the store and make him
a potential buyer of the goods, which he lacks, but
will be forced to buy only in one case, if nothing else
will be nowhere.

This situation is not quite fabulous, but it looks
somewhat unlikely for modern Russia. Our buyer
has a choice, both at the price, and on appeal. 9 out
of 10 are chosen primarily for the price, based on the
contents of the purse, then focusing on the
satisfaction of aesthetic claims.

Sellers can not panic, no crisis will not deprive
the market of customers. Their problem: from whom
exactly the consumer will buy. He will buy what he
sees a combination of the need to purchase goods,
free funds, or rather, the price of the price tags, and
the appearance of the goods, including the art of
service. The formula for buying is simple — "the
relevance of the need plus the charm of the offer.”
The specific content of the components should be
filled by specialists, based on the experience of
market relations. Myself recall that the demand for
ordinary, non-exclusive, copyright, market, is of two
kinds: natural and artificial, provoked by the
promises of the manufacturers and the advertising
process.

The domestic consumer, hooked on the effect
of "pop culture" "mass media", lost the
independence of taste along with the ability to think.
The national color is largely lost, the cult of globality
is flourishing, the market is littered with foreign
consumer goods and counterfeit products, to which
it is impossible to make a qualitative assessment.

The market has a specific cultural picture that
is difficult to understand. The state is not seriously
interested in the culture of the buyer. The previous
experience of cultural education and upbringing has
been expelled. "The Holy place is never empty" and
instead of the state came organizations from the
structure of civil society, which have neither official
powers nor effective mechanisms, nor the required
financial resources. Scientists economists convince
entrepreneurs that it is necessary to cut off

everything that is not directly part of production,
reducing costs, increasing profitability. In doing so,
entrepreneurs drive themselves into the trap of
spontaneity and the vagaries of the market element,
abandoning the levers of demand management.

"Prudent housekeeper”, replacing the current
irrationally arranged mass production, focused on
the absolutization of the freedom of choice of goods
by the consumer, when the range is obliged to satisfy
the request here and now, otherwise the seller will
lose customers and will question the continuation of
its business, "tied" to the knowledge of the needs of
a particular buyer. Of course, this knowledge is
specific, it is indicative, relative, conditional, more
like a knowledge assumption, but still knowledge,
unlike the abstract type of installation: the buyer
came for the goods and he must buy it, we are
obliged to help him. How exactly? We do not know,
so we initiate his desire with an assortment. Certain
logic and ethics are present in such reflections. The
price of this logic — a high level of costs and load on
the natural environment-deters from support. They
will not be written off, distributed to consumers,
increasing the purchase price.

"The attractiveness of the goods" can become a
magnet that initiates the interest of the buyer. No
wonder Vladimir Dal has interpreted "attraction™ as
"attraction," "magnetism." The economic system is
formed by production relations, radical
transformations of the existing system of the
economy therefore will not happen, there will be a
restructuring, a reboot that changes not the system,
but the order of functioning of the system, the vector
evolution of economic policy. The economic system
will be optimized by rationalizing costs, minimizing
the cost of the range.[6]

Does the consumer benefit? Apparently, Yes,
provided that manufacturers and sellers do not skimp
on the research work of consumer demand. Here, the
simplest research can not do, it will require a deep
analysis and integration of different approaches —
economic  (marketing), sociological, cultural,
ergonomic, sanguine, focusing research on regional
and national characteristics. The prospect of real
participation in the process of students of different
levels will open, accelerating their qualification
formation.

The transition from good to better in any field
of activity is associated with an increase in the cost
of implementation, including the financing of risks.
In our view, the analyzed transition to a new
economic policy should meet the expectations — to
reduce costs, losses, environmental burden, but the
result will be largely determined by the construction
of scientific, technical and educational policies, as
good intentions often because of poor management
end with worse results.

Formation of the range is preceded by
development of the assortment concept by the
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enterprise. It represents the directed construction of
optimum structure of Shoe high-quality production,
thus as a basis are accepted on the one hand, need of
ensuring the most effective use by the enterprise of
raw, technological, financial and other resources to
make products with low costs, and with another —
satisfaction of requirements of certain groups of
consumers taking into account their features and
opportunities.[7]

To create competitive high-quality products
Shoe companies need to expand and update the
range, to provide high dynamics of turnover of
models, to increase the volume and increase the
efficiency of modeling and design development,
quality and satisfaction of the population with shoes.

When developing or updating the range of
footwear company must take into account not only
their capabilities, but also the presence in the market
of shoes of similar purpose competing firms, as well
as the preferences of buyers in certain market
segments.

It is impossible to speak about quality or
competitiveness of footwear in General without
taking into account needs of buyers of a certain
group in the markets of the corresponding type. Shoe
markets are a diverse set of buyers with different
tastes and preferences [8].

Activities to identify potential groups of
consumers of specific types of goods is called market
segmentation. [9] Segmentation focuses on
differences in the behavior of different types of
buyers (consumers) in the relevant markets. For
Shoe companies segmentation of buyers is the basis
for adjusting the existing structure of the range of
shoes or for the development of new models.

Thus, segmentation of footwear markets is an
important component and the beginning of work to
ensure the competitiveness of modern shoes. Its
practical significance lies in the fact that the
specification of types of consumers creates the
prerequisites for adjusting and updating the structure
and range of shoes, improving technology and
organization of production.

The footwear market is an integral element of
economic relations, the main participants of which
are, on the one hand, Shoe manufacturers, and on the
other — consumers. As a product in this market is
shoes, which is one of the most complex groups of
non-food products with a very diverse range.

Footwear is one of the most important goods
produced by the light industry of the Russian
Federation and imported from abroad. From the
correct definition of the number and quality of
models produced by Shoe companies, the
competitiveness of the range depends on the degree
of satisfaction of consumer demand, profitability and
profitability of organizations. The result of the
interaction of the components of the market
(demand, supply, prices for shoes) is the ability to

offer the most to meet the demand for products at a
specific price. [10]

Thus, the importance of the footwear market is
to meet the needs of the population. Accordingly, the
development of the market leads to an increase in the
level of security of an individual member of society.
Markets consist of buyers, and buyers differ from
each other in a variety of parameters: according to
their needs, financial and other opportunities,
location, buying views and buying habits. In this
sense, the southern and North Caucasus Federal
districts are of the greatest interest for market
segmentation due to the homogeneity of the total
consumer, who reacts to the goods in the same way
and how to evaluate them for purchase. The
characteristics of the regions with market
segmentation are presented in tables 1 and 2, and
their geographical location — in figure 1. Given the
climatic characteristics of the two districts, namely,
a relatively mild and humid climate in the winter,
high temperatures in the summer and comfortable
conditions in the autumn and spring, it is necessary
to take into account these features to form an
assortment policy for the manufacture of such a
range of shoes to guarantee its demand and demand
not only due to price policy, but also providing
consumers, especially children, comfort and
prevention of pathological deviations of their feet.
Unfortunately, today the filling of the market with
imported products does not provide the elimination
of these problems, which provokes the import
substitution of shoes to meet the demand of
consumers of these subjects in such shoes that would
satisfy them in all aspects, and manufacturers — to
obtain sustainable technical and economic indicators
with a guarantee of social protection of the
population of these regions. [11]

When segmenting the market, enterprises
divide large heterogeneous markets into smaller (and
more homogeneous) segments that can be served
more efficiently, according to the specific needs of
these segments. Shoe companies for the successful
implementation of the products in the first place it is
necessary to produce a segmentation of the
consumer market and to determine the target
segment of this market.

In a General sense, market segmentation refers
to the process of dividing the market into groups of
consumers on predetermined grounds, which allows
you to concentrate funds on the most efficient
segment of the market. A market segment is a
homogeneous set of consumers who react equally to
a product and the ways of its presentation. [12]

Target segment (market) — a segment selected
as a result of market research of a product or service,
characterized by minimal costs for the means of
product promotion and providing the company with
the main share of the result of its activities (profit or
other criteria for the purpose of entering the market).
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Segmentation of the footwear market in the
southern Federal district and SKFO can be carried
out both on the basis of one, and with the consistent
application of several indicators, clearly presented in
figure 1.

The results of segmentation of the analyzed
basic footwear market of the southern and North
Caucasus Federal districts can be presented in the
form of a table of ratings. The segment that
eventually gained the minimum amount of seats is
the most attractive.

The analysis of tables 1 and 2 revealed one
Republic, a Federal city, two regions and three
regions where the largest segmentation of the

consumer market of the two districts is observed: the
Republic of Crimea — 2.25. Sevastopol — 2,4. Rostov
oblast is -2.5%, Krasnodar Krai — 2,65 %, Astrakhan
oblast was 2.7 %, Volgograd oblast — 3,25 %,
Stavropol territory — 5,4 % [13].

However, during the segmentation it is
necessary to consider the purpose of segmentation.
[14]

When creating new enterprises in the regions of
the southern Federal district and SKFO for the
production of footwear products, it is necessary to
proceed from the demand for the entire range of
shoes to provide consumers of these regions with
demand and competitive products.

Table 1. — Criteria of segmentation of the footwear market for subjects of SFD and SKFO

CyObekT OO0BeEKT Cermenramus no | Cermenramus CermeHTauus
CEerMEHTUPOBAHUSI | CETMEHTUPOBAHUS YUCJIIEHHOCTH 110 YPOBHIO 10 pa3zMepy
JIOXOTHOCTH cpeaHei

3apaboTHOM
IJ1aThl

Bce mnpeanpusitusi, | FOxusiit u Ceepo - | Uem 6onpme | Yem BoIme Uem BBILLIE

MPOU3BOAAILIE Kasxkazckui KOJIMYECTBO JOXOIHOCTh 3apaboTHas

0o (benepanbpHBIC HaceJIeHUs KaXJOr0 KUTENIS, TEM | IJlaTa  YKUTEs,

cobuparoruecs okpyra P® CerMeHTa, TeM | Ooipllle IIAaHC Ha | TeM OoupIire

TIPOU3BOAUTD BBITOJTHEE Ui | iproOpeTeHue LIAHCOB, YTO OH

00yBb Ha MPEANPUAATHS MPOTYKIINHU IOTPATUT €€ Ha

TEPPUTOPUIX TIPEIIPUATHS 00yBb

IOxnoro u Cesepo

-KaBka3zckoro

(enepanbHBIX

OKPYT'OB

Table 2 - Results of segmentation of the consumer market of the southern Federal district by the method
of the sum of places taking into account weighting coefficients

HaumenoBanue Hacenenue | Ilmomanb, | PeTHHroBbIE MO3UIIUU
TEPPUTOPUAIILHON TBIC. 9eI1. KM JMOXOTHOCTh, | 3apIuiara, YUCJICHHOCTb, Cymma
CANHUIBI 6amnx0,45 6amrx0,30 | 6amnx0,25 0alIos,
%
IOxHBIU (enepalbHblid OKPYT, B. T.4.
PecryOnuka 451,5 7792 3,6 2,1 2,75 8,45
Anpires
ActpaxaHckas 1018,6 49024 0,9 0,3 1,5 2,7
0011acTh
Bonrorpanackas 2545,9 112877 1,35 0,9 1,0 3,25
o0nacTh
Pecniybnnka 278,8 74731 4,95 2,4 3,25 10,6
Kanmpikus
KpacHomapckuii 5513,8 75485 1,8 0,6 0,25 2,65
Kpai
Pecniyonnka Kpeim | 1907,1 26100 1,3 0,5 0,45 2,25
PocroBckas 4236,0 100967 0,65 1,25 0,6 2,5
o0acTh
T'opon 416,3 864 1,65 0,55 0,2 2,4
(enepambHOTO
[ ]
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3HAYCHUA
CeBacToIob
Bceero 16368,0 447821

Table 3 - results of the segmentation of the consumer market of the North Caucasus Federal district the
method of sum of places according to the weight coefficients

HaumenoBanue Hacenenune IInomane, PeliTMHTOBBIE TTO3ULIMK

TEPPUTOPUATIEHON TBIC. 9eIL. KM JIOXOJHOCTh, | 3apIuiara, YUCJCHHOCTb, Cymma

CAVHULIBI 6amnx0,45 6amnx0,30 | 6amnx0,25 0aIos,
%

Cegepo - KaBkasckuii denepanbHblii OKpyT, B T.4U.

PecniyOmuka 3015,7 50270 45 3,9 1,25 9,65

Jlarectan

Pecy6mmka 0,473 3628 5,4 1,8 2,5 9,7

WHrymerus

Kab6apauno- 0,862 12470 2,7 3,6 1,75 8,05

Bankapckas

PecnyOsika

Kapauaepo- 0,468 14277 4,05 3,3 3 10,35

Uepkecckast

PecnyOmmka

PecnyOmmka 0,704 7987 2,25 3,0 2,0 7,25

Cepepnast Ocetus -

Auanus

CraBpOnoJbCKUN 2,802 66160 3,15 1,5 0.75 54

Kpai

YeueHckas 1,394 15647 5,85 2,7 2,25 10,8

Pecnybmmka

Bcero 9718 170439

As aresult of segmentation it is defined that the
population of two districts is distributed on the
territory unevenly. The income of the population is
much less than the average in Russia. When forming
a range of shoes should also take into account the
fact that a large proportion of the population — rural
residents. In addition, it is necessary to take into
account the national characteristics of the inhabitants
of these subjects, their traditions.

For effective work of the domestic enterprises on
production of competitive children's footwear it is
expedient to provide use of innovative flexible
technological processes, use of the universal and
multipurpose equipment, various methods of
fastening of a bottom of footwear, to develop pad

production, production of technical equipment,
accessories, production of auxiliary materials that
will allow to reduce significantly costs of its
production and to increase competitiveness not only
in the markets of the southern and North - The
Caucasus Federal districts (SFD, SFD), but also in
the domestic markets of other regions of Russia,
ensuring its steady demand and implementation,
thereby providing less painful and more effective
replacement of one Shoe model to another, ensuring
the formation of new jobs within small and medium-
sized enterprises, that is, their social protection.
Table 4 presents the criteria for evaluating the
profitability of footwear production.

Table 4 — Criteria for evaluating the profitability of footwear production

Bun o0y Bremyck, mokpeBarommit | [IpuOsute  oT  mpomax, | YOBITOK OT — TIpojax,
3aTpaThl Ha | ThIC.pyO TBIC.pYO.
MIPOM3BOACTBO, %/mIap
1 2 3 4
Myxckasi 00yBb
3uMHHIE oornuku | 100 15752 2825,44 —
(Mognens A) 80 12601 2260,23 -
60 9451 1695,22 -
*
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Becennne mnomy6orunku | 100 15426 2730,7 -
(Monens B) 80 12340,8 1727,51 —
60 9255,6 724,44 -
Jlernue tydam (momens | 100 15512 1713,77 —
B) 80 12409 943,54 —
60 9307 123,47 -
Ocennne mnonyoorunku | 100 13433 2068,81 —
(mogmens IN) 80 10746,4 1161,72 —
60 8059,8 254,64 —
Jerckas o0OyBb
3umusisi 00yBb (Mozens | 100 31020 2962,09 -
A) 80 24816 800,84 -
Ocennsiss 00yBb (Momens | 100 34844 2068 —
b) 80 27875,2 104,54 —
Becennsist 00yBs (Mozaens | 100 30810 1422 —
B) 80 24648 — 340,72
Jlernsist 00yBb (Mozens I') | 100 26488 1537,63 —
80 21190 - 1324,72
Kenckast 06yBb
Jlernue tydmm (momens | 100 12656 1648,68 -
A) 80 10125 739,69 -
60 7594 - 169,31
Ocenunue 6otunku | 100 11925 2490,13 -
(Mozens B) 80 9540 1329,09 -
60 7155 168,05 —
3umune camoru (B) 100 10362 4508,29 —
80 8290 2913,36 —
60 6217 1317,64 —
Becennue tydm | 100 14235 14235 —
(momeins I) 80 11388 11388 -
60 8541 8541 268,84

When developing a strategy for the production
of competitive leather products, footwear production
will be organized using not only mechanized
innovative  technological  processes  using
nanotechnology, but that is especially in demand for
the regions of the southern Federal district and the
southern Federal district - the use of manual labor,
which is due to the desire of manufacturers to meet
the demand for exclusive products not only for the
elite, but also for the mass consumer [15].

The system of assortment formation includes
the following main points:

* identification of current and future needs of
customers, analysis of ways to use shoes and features
of consumer behavior in the relevant market;

* evaluation of existing competitors
analogues;

* critical evaluation of products manufactured
by the company in the same range, but from the
position of the buyer;

* deciding which products should be added to
the range and which should be excluded from it due
to changes in the level of competitiveness; whether
products should be diversified at the expense of other

areas of production of the enterprise that go beyond
its established profile;

« consideration of proposals for the creation of
new models of shoes, improvement of existing ones;

+ development of specifications of new or
improved models in accordance with the
requirements of customers;

« exploring the possibilities of producing new
or improved models, including price, cost and
profitability;

* carrying out tests (testing) of footwear taking
into account potential consumers for the purpose of
clarification of their acceptability on the main
indicators;

* development of special recommendations for
the production units of the enterprise regarding the
quality, style, price, name, packaging, service, etc. in
accordance with the results of tests that confirm the
acceptability of the product characteristics or
determine the need to change them.

Assortment planning and management is an
integral part of marketing [16]. Even well-thought-
out sales and advertising plans will not be able to
neutralize the consequences of mistakes made earlier
in the planning of the range. The optimal structure of

Philadelphia, USA

418

(2 Clarivate

Analytics indexed



ISRA (India) = 3.117 SIS (USA) =0.912 ICV (Poland)  =6.630
) ISI (Dubai, UAE) = 0.829  PHHII (Russia) =0.156  PIF (India) =1.940

Impact Factor: G\ australia) =0564 ESJI(KZ)  =8716 IBI (India) = 4.260
JIF =1.500 SJIF (Morocco) =5.667 OAJI (USA)  =0.350

the assortment should provide maximum itself. If a person has a hundred almost

profitability on the one hand and sufficient stability
of economic and marketing indicators (in particular,
sales), on the other hand. For strategic management
of the marketable products required to study the
demand for manufactured shoes and together with
specialists from the sales, production and logistics to
develop solutions to removing models from the
production and updating of assortment; explore
markets in different regions, and different forms of
marketing to explore potential customers; to study
the reaction of customers on an experimental batch
of footwear in specialised stores; together with the
planning and economic Department to develop
provisions for its own pricing policy, to study the
impact of prices on the implementation for different
regions, to develop a policy of motivation of
wholesale buyers for the volume of orders, long-term
contracts, etc.; to predict possible changes in the
situation and to develop solutions for the strategy of
behavior in new conditions; to coordinate conflicting
requirements of production and sales; to organize
and study the effectiveness of advertising. Achieving
the maximum possible profitability is ensured by
continuous monitoring of economic indicators and
timely decision-making on the adjustment of the
range. Stability of marketing indicators is provided,
first of all, by constant monitoring of the market
situation and timely response to changes, and even
better - taking proactive actions. In addition, it is
important that there are not too many product names.
For the majority of Russian enterprises the main
reserve of assortment optimization is still laid in a
significant reduction of the product range. Too large
assortment has a bad effect on economic indicators —
there are many positions that in terms of sales can
not even reach the break-even level. As a result, the
overall profitability falls significantly. Only the
exclusion of unprofitable and unprofitable items
from the range can give the company an increase in
the overall profitability by 30-50%.

In addition, a large range of sprays the strength
of enterprises, complicates the competent offer of
goods to customers (even sales staff are not always
able to explain the difference between a particular
position or name), disperses the attention of end
users. [3-4]

Here it will be appropriate to recall the
psychology of human perception of information. The
reality is that the average person is able to perceive
no more than 5-7 (less often up to 9) semantic
structures at a time. Thus, a person, making a choice,
first chooses these 5-7 options on the basis of the
same number of criteria. If the seller offers a greater
number of selection criteria, the buyer begins to feel
uncomfortable and independently weeds out the
criteria that are insignificant from his point of view.
The same thing happens when choosing the product

indistinguishable (for him) goods, and he needs to
buy one, he either refuses to buy, because he is not
able to compare such a number of options, or prefers
what he has already taken (or what seems familiar).
There is another category of people (about 7%),
lovers of new products, which, on the contrary, will
choose something that has not tried. [17]

Thus, from the point of view of the buyer (to
ensure a quiet choice of perceptible options), the
range should consist of no more than 5-7 groups of
5-7 names, i.e. the entire range from the point of
view of perception should optimally consist of 25-50
names. If there are objectively more names, the
output consists only in additional classification. It is
generally accepted that the buyer needs a wide range.
This widest range is often referred to even as a
competitive advantage. But in practice it turns out
that for the producer the wide range is hundreds of
product names, and for the consumer — 7 names
already more than enough. Thus, the consumer does
not need a wide range, and the necessary diversity
for it. If the company is aimed at a wide range, it is
enough to analyze sales to make sure that the sales
leaders are 5-10%. All other positions are sold very
little, the demand for them is small, although the
costs differ little from the costs of the leaders of
sales. It turns out a situation where several items
"feed" the whole wide range of enterprises. And this
is not always justified in terms of ensuring the
completeness of the range (favorite argument
sellers), ie the presentation of different names to
cover the maximum possible options for customer
needs. In practice it turns out that completeness is
quite provided even if to reduce the existing range
twice and even three times. The main thing in this
case is to correctly classify the entire product and to
ensure that the range of products were presented
from each possible group of this classification.
Moreover, the more grounds for classification the
company will be able to allocate, the more balanced
the decision will be. Thus, the classification of goods
can be to meet the needs of customers, the functional
purpose of the goods, the profit from sales. Of
particular importance in this situation is the role
played by certain positions of the range. To do this,
the products can be classified into the following
groups: A — the main group of goods (which bring
the main profit and are in the growth stage); B —
supporting group of goods (goods that stabilize sales
revenue and are in the maturity stage); C — strategic
group of goods (goods designed to ensure future
profits of the company); G — tactical group of goods
(goods designed to stimulate sales of the main
commaodity group and are in the growth and maturity
stage); D — developed group of goods (goods not
present on the market, but ready to enter the market);
E — goods leaving the market (which do not bring
profit and they must be removed from production,
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removed from the market). After that, it is necessary
to determine the share of each group in the total
output. For the stable position of the enterprise in the
structure of the range of products group A and B
should be at least 70%.

Thus, it gives the opportunity to evaluate the
existing product set for the enterprise and correlating

The implementation of the measures proposed
by the authors will lead to the elimination of the
deficit on domestic children's shoes, making it not
only and not so competitive, and in demand, but
most importantly — safe and comfortable for the foot
of the child, guaranteeing him protection from the
formation of pathological deviations.

it with the resulting profit, to evaluate the correctness
assortment planning, balanced.

Southern Federal district (southern Federal district)
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 [Oamr |Cotenr oerpuun | omans[Haceneme ™ [Amommcrpursni
8 ropos CeBacTonosb 864 416 263
{010 {0) 447 840 16 367 949 PoctoB-Ha-/lony

* [Ipumeuanue — Ha 01.01.2018 r.

The number of children in the cities of the southern Federal district with a population of more than 100
thousand (01.01.2018)

T'opoxn HaceJsienune e leBouku Majb4uKu
1 2 3 4
PocToB-Ha-JIoH 1119875 223 975 134 385 89 590
BoJarorpanx 1016 137 203 227 121 936 81 291
KpacHomap 853 848 170 770 102 462 68 308
AcTpaxaHp 531719 106 344 63 806 42 538
CeBacTon0.J1b 416 263 83 253 49 952 33 301
Counu 401 291 80 258 48 155 32 103
Cumdbeponoan 336 460 67 292 40 375 26 917
Bokckuit 325 895 65 179 39 107 26 072
HoBsopoccwiick 266 977 53 395 32 037 21 358
Taraupor 251 050 50 210 30 126 20 084
[TaxTeI 236 749 47 350 28 410 18 940
Apmasup 191 007 38 201 22 921 15 280
BourogoHck 170 558 34 112 20 467 13 645
Hosouepkacck 170 233 34 047 20 428 13 619
Kepun 148 932 29 786 17 872 11914
Majikon 144 055 28 811 17 287 11 524
Baraiick 122 247 24 449 14 669 9780
Kawmplima 112 501 22 500 13500 9 000
HoBomaxTnack 109 020 21 804 13082 8 722
EBnaropus 106 202 21 240 12744 8 496
DJucTa 104 005 20 801 12 481 8 320
Bcero 7135024 1427 004 856 202 570 802

The number of children in the regions of the southern Federal district (01.01.2018)
Cyonexr Hacenenune Hern JeBouku Majabyukn
denepanun
1 2 3 4 5
KpacHoaapckuii kpaii 5513 804 1102 761 661 657 441104
PocToBckas 06J1acTh 4 236 000 847 200 508 320 338 880
Bonrorpasnckas 061acts 2 545 937 509 187 305 512 203 675
Pecniybsinka Kpeim 1907 106 381 421 228 853 152 568
AcTpaxaHckasi 00JIaCTh 1018 626 203 725 122 235 81 490
PecnyOnmka Apirest 451 480 90 296 54178 36118
I'opon CeBacTonosib 416 263 83 253 49 952 33301
Pecniy6mika KaiMbIkust 278 733 55 747 33 448 22 299
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Thus, about half of the children from the twenty
major cities of the southern Federal district live in
four of them - Rostov-on-don, Volgograd,
Krasnodar and Astrakhan.
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Thus, most of the children (76 %) are concentrated regions, which also explains the leadership [2] of

in three regions of the southern Federal district of these regions in the market of children's clothing in
eight — Krasnodar region, Rostov and Volgograd the southern Federal district.

North Caucasus Federal district

Ilmomannb Hacenenne AJIMUHHMCTPATUBHBIH
Ne djar CyobexT Denepauuu (kem?) (wen.) [1] * HenTp
1 - Pecnyonuka Jarecran 50 270 3 015 660 Maxaukana
T
2 l('f:l, Pecnyonuka Maryimerus 3628 472 776 Marac
I
3 — KabGapauno-bankapckas
l Y =— 12 470 862 254 Hanpuuk
KapauaeBo-Yepkecckas
4 - Y S=— 14 277 467 797 Yeprecck
PecnyOnrka Cesepnas
5 I Ocemis — Anamis 7987 703 745 BiagukaBkas
6 a CTaBponoJIbCKUI Kpai 66 160 2 801 597 CraBponojb
7 - Yeuenckas Pecnybauka 15 647 1394172 ['po3ubIit
|
CK®O 170 439 9718 001 HsiTuropck
* Ipumeuanue — Ha 01.01.2018 r.
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The number of children in the cities of the North Caucasus Federal district with the population more than
100 thousand (01.01.2018)

TI'opon Hacenenue JleTn JleBoUKH MaJabuuKu
1 2 3 4 5
MaxaukaJia 587 876 70 545 47 030 587 876
CraBpomnoJjsb 429 571 51 548 34 366 429 571
BaagukaBka3 307 478 36 898 24 598 307 478
I'po3ubriii 287 410 34 489 22 993 287 410
Haapunk 239 040 28 685 19 123 239 040
IaTuropck 145 448 17 454 11 636 145 448
XacaBlopr 138 420 16 610 11074 138 420
Kucnoojck 129 993 15 599 10 400 129 993
Yepkecck 123 128 14776 9 850 123128
[epbent 122 354 14 683 9788 122 354
HeBrHHOMBICCK 117 891 14 147 9431 117 891
Kacnuiick 110 080 13210 8 806 110 080
Haspaub 113 288 13 595 9063 113 288
Eccenryku 105 881 12 706 8 470 105 881
Bcero 591 573 354 945 236 628 2 957 858
Number of children in the regions of NCFD (as of 01.01.2018).
Cybneir Hacesienne Hdern HdeBouku Manb4yuku
dhenepanun
1 2 3 4 5
Pecniybniuka Jlarecran 3 015 660 603 132 361 879 241 253
CTaBpoNOIbCKHH Kpai 2 801 597 560 319 336 191 224 128
Yeuenckas Pecriybinka 1394172 278 834 167 300 111534
Kabapnuno-bankapckas
PecnyOnuka 862 254 172 451 103 471 68 980
Pecniybnuka CesepHas
Ocetusi — AJlaHust 703 745 140 749 84 449 56 300
Pecniyonuka Marymerus 472 776 94 555 56 733 37 822
KapauaeBo-Yepxkecckas
Pecniybiinka 467 797 93 559 56 135 37 424
CK®O 9 718 001 1943 599 1166 158 777 441
*
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Thus, about half of the children from fourteen
major cities of the regions of the North Caucasus
Federal district live in four of them — Makhachkala,
Stavropol, Vladikavkaz and Grozny.
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Thus, the majority of children (74 %) are
concentrated in three regions of the North Caucasus
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Federal district of the seven Republics of Dagestan
and Chechnya and Stavropol Krai.
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Light industry of the Russian Federation is the
most important multi-profile and innovative
attractive sector of the economy, ensuring the
preservation of the country's status as an independent
and sovereign industrial power, strengthening its
defense, economic, social and intellectual security. It
helps to improve the life of the population, restore
and maintain  human health, improve the
environment, solve the problems of socio—economic
development of the regions and Russia as a whole.

The absence in the regions of the southern
Federal district and skfo enterprises of industry and
filling the markets of domestic products not only
provokes a deficit, but significantly worsens the
social situation of those living in these regions, as for
the majority of the population it was the only source
of income, as these enterprises were the city-forming
and provided the entire infrastructure of life of the
population, provoking not only employment, which
in itself is very important, but also ensured the flow
of funds in these regions to solve all social problems.

The hope of the regional and Federal branches
of government that everything can be solved through
the ruthless exploitation of natural resources, which
is not only criminal, but also the way to nowhere.
And talk about the fact that our domestic products
are not in demand at home.

The way out of this situation - competently
developed range and assortment policy as a whole
within the framework of unity of all branches of
government, namely: municipal, regional and
Federal in Union with producers will offer
consumers of their regions not only popular and
competitive products, but what is especially
important — economically justified and guaranteeing
enterprises a stable TEP, providing them with
prevention from bankruptcy and guaranteeing them
stability.

After the crisis of 2008, the world has spent a
lot of effort trying to return the economies to the
same rapid growth as before. But the assumption that
the problems caused by the crisis are temporary is
wrong, and we should accept this and understand
that the economy in the new "post-crisis world" will
work in a new way. The founder and President of the
world economic forum in Davos Klaus Schwab
writes about this in his article on Project Syndicate.

Schwab identifies six features of this new
world.

-Economic growth in it will be slower, but
potentially more sustainable than before the crisis.

-Technological change will be the driving force
of growth, with its impact being larger and deeper
than, for example, the industrial revolution and its
consequences in the nineteenth and twentieth
centuries.

“The current industrial revolution will hit
economies like a tsunami, almost without warning
and with ruthless force," warns the columnist.

-The pace of change will be high due to the
interconnections in the modern world, changes will
affect simultaneously the economic structures,
governments, security mechanisms and everyday life
of people.

-Every standard needs to be revised, every
industry risks being turned upside down. If you need
an illustration, look at Uber, which has changed not
only the commercial transportation industry, but also
retail in General: goods and services are "uberized"
— consumers use, but do not own them.

"3D printing will change the industry because
the supply chains will have to disappear or
transform.

"Gone are the days when a big fish ate a small
one. In the post-crisis world will be dominated by
fast fish, slow will die," writes Schwab.

"Economic growth will be driven not by capital
and natural resources, but by human imagination and
innovation.

According to the economist, despite the
difficulties that will entail a new round of
technological progress, its overall impact will be
positive.

The decline in the production of children's
shoes, as well as shoes of other age groups, is
primarily due to the lack of quality and affordable
leather. The reduction of subsidies to agriculture, as
well as the reduction in the number of cattle in the
farms of Kalmykia, Krasnodar and Stavropol regions
and a weak base for processing of raw hides, in turn,
leads to a decrease in the growth rate of production
of hard and chrome leather.

As a result, the domestic market, as the
southern Federal district and the skfo, and Russia as
a whole, began to fill imported from abroad
children's shoes, which, with rare exceptions, does
not even have a certificate of quality and now
children are forced to wear shoes made of artificial
and synthetic leather.

Thus, the restoration of the production of
children's shoes is quite an urgent task facing
shoemakers and has great social and economic
importance for the southern Federal district and the
southern Federal district.

For the revival of the production of children's
footwear in the South Federal district and North
Caucasus Federal district, first and foremost, the
necessary organizational and financial support to the
Shoe enterprises at the level of the RF government,
regional and local authorities, in the form of lower
VAT, the provision of irrecoverable loans at
concessionary interest rate with payments deferred
for 3 years, support the provision of quality and
affordable footwear materials.
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Despite the fact that the industry producing
children's shoes is undergoing a painful process of
restructuring, the elimination of obsolete and
inefficient capacity, unfair competition with imports,
and often simply in the fight against smuggling,
today in the light industry has formed a healthy core
of several dozen largest enterprises and hundreds of
medium and small firms that have found their place
in the market, have established the production of
demanded products.

The strategy for the development of light
industry until 2025, adopted by the Government of
the Russian Federation, sets real, achievable goals
for the light industry, namely [1]:

- to carry out an inventory and assessment of
the technical level of production facilities that still
exist. This is necessary in order to prioritize and
predict the renewal of production.

- abolish for three years import customs duties
and VAT on imported technological equipment for
textile and light industry, which is not produced in
Russia.

- introduce differentiated taxation of fixed
assets depending on their service life, thereby
stimulating the renewal of their active part.

- exemption from taxation of the part of profit
that is directed to the modernization of production.

- creation of an industry leasing company in the
country, possibly with the participation of state
capital, in the likeness of the company
"Agropromlizing»

- considering that the worn-out fixed assets of
the enterprises practically have no collateral value,
to achieve that Federal Executive authorities and
subjects of the Russian Federation acted as
guarantors of implementation of the most significant
technical projects.

The next problem is the creation of conditions
of fair competition for Shoe companies, excluding
the huge scale of illegal import of cheap low-quality
products from abroad. This requires an increase in
customs duties on imported shoes.

It is impossible not to recognize that the
situation in the footwear industry of the southern
Federal district and skfo, not least - the result of the
inability of many managers of Shoe enterprises of
the southern Federal district and the southern Federal
district to quickly adapt to the new requirements of
the market, to the competition with Russian and
foreign manufacturers.

When developing a range of children's shoes, it
is necessary to take into account the factors that
shape consumer demand: compliance with the main
fashion trends, economic, social and climatic
specifics of the southern Federal district and the
southern Federal district.

By its natural and climatic conditions of the
southern Federal district and North Caucasus Federal
district occupy a unique position in the Russian

Federation. Geographical location, proximity to
three seas and diverse terrain with the presence of
high mountains determine a significant diversity of
climate. In the Eastern part is clearly manifested
continental temperate climate: winter is cooler,
summers are hotter (the average temperature in July
ranges from +25 to +28 0C, January — 4 — 8 0C),
rainfall is not great; on the black sea coast is
dominated by a humid subtropical climate with high
rainfall, the average temperature in January is + 2 —
50C.

Such soft natural and climatic conditions of our
region suggest a great demand for shoes spring—
autumn and summer socks (sandals, shoes, boots,
autumn boots and boots). Winter shoes are less in
demand. In the use of textile and artificial materials
along with natural and in combination with them, as
well as technology "patchwork™ is the most relevant
for such shoes, allows you to fully meet consumer
demand for families with different income levels.

However, with the development of textile
production fabrics became more accessible, and
there was no practical need to use fabric cuts one
hundred percent. Patchwork has been forgotten for a
long time, and its return to our days, of course, is not
due to the fact that this technique can reduce
production costs. This is especially true for children's
shoes. The use of patchwork in the production of
children's shoes will reduce its cost, expand the
range of products through the introduction of new
materials, make children's shoes comfortable and
easy. The introduction of patchwork technology in
Shoe enterprises will significantly reduce the cost of
basic and auxiliary materials, to attract home work.

The range of children’s shoes should focus on
buyers with different levels of income, for this in the
production of shoes you need to use leather for the
top of different quality: expensive, such as Chevy or
cheaper — pig leather chrome tanning, shoes from
which you can wear to the "exit", and coming home
to take off to the child's feet rest.

Also in the development of the range should be
taken into account the fact that girls in the southern
Federal district and skfo born more than boys, so that
shoes for girls should be produced in a larger volume
than shoes for boys.

If manufacturers of shoes for children will be
guided by all of the above recommendations of the
authors, the buyers will be able, depending on their
financial situation, to give preference to products of
a price category, made taking into account the
climatic characteristics of the southern Federal
district and the generic characteristics of its
population.

It should be noted that now the requirements of
parents to the hygienic properties of children's shoes,
as well as to its correctness from the point of view
has the naturalness of the upper material, because
many manufacturers from the low-cost segment of
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the market, seeking to reduce the price, make of
genuine leather only insole and lining. To children's
foot remained healthy, in shoes for children—sliders
should be all thought out, down to the details.

If you think that the average height of the foot
is completed by about 18 years of age, you can
imagine how important it is to have a suitable and
good for health shoes from the beginning.

Tight and short shoes make it difficult to walk,
presses the leg, disrupts blood circulation, causes
pain and over time changes the shape of the foot,
disrupts its normal growth, deforms the fingers,
promotes the formation of difficult healing ulcers,
and in the cold season — frostbite, increases sweating.
Too loose shoes are also harmful. Walking in it
quickly tires, and there may be scuffs, especially in
the lifting area.

Teenagers are not recommended to walk in
narrow shoes. Wearing it often leads to curvature of
the fingers, ingrown nails, the formation of corns and
promotes the development of flat feet. Flatfoot is
observed in long walking in shoes without any heels,
for example, in Slippers. Everyday wearing shoes
with high heels (above 4 cm) is harmful for teenage
girls, because it makes it difficult to walk, shifting
the center of gravity forward. The emphasis is
transferred to the fingers.

The sole should bend well. The rigid sole
complicates walking (the bending angle is limited,

the heel of the Shoe is tightened from the heel),
reduces the performance of the ankle muscles,
increases the temperature of the skin of the leg and
sweating.

As much as it is necessary to ensure maximum
mobility of the front part of the foot, it is also
necessary to ensure maximum stability of the heel.
The heel should be strong, not allowing sliding of
foot. The heel should protect, densely cover a heel,
to prevent its deformation.

Children's shoes should have a reliable and
comfortable fastening on the leg, which does not
prevent movement. For this purpose different types
of fastening are used:

Dear Respondent!

What indicators would You prefer in the
analysis and study of the status of the concept of
"Attractiveness of the goods", taking advantage of
the privileges - to assign them an appropriate rank
from the arithmetic series — preferable from 1, rather
than preferred - a higher figure, ensuring compliance
with the requirements of the arithmetic series,
namely, not allowing the omission of numbers in the
arithmetic series. If you have difficulties in choosing
preferences, you can use the “related ranks",
assigning two or more factors the same rank, but here
it is necessary to comply with the requirements of the
arithmetic series. [5-6]

Table — Analysis and study of the status of the concept of " Attractiveness of goods»

IToxa3zaTenu npuBIEKaTEILHOCTH TOBApa Panr
Ne
1 OmyTuMOoCTh NOTPEOHOCTH B IOKYIIKE TOBapa
2 HanéxHocTh TOBapa
3 OTBETCTBEHHOCTH NMPOM3BOIUTEIS 33 KAUECTBO TOBapa
4 3aBepIIeHHOCTh TOBapa
5 BexnuBocTh 00CTyKUBaHHS
6 JloBepue K npoaaBiy, MPOU3BOIUTEIIO
7 Breuamisiromuii rapaHTUHHBIA IEPUOT
9 OObu1eHne ¢ MPOIABIIOM
10 B3anMmonoHnMaHre C TPOAABIIOM, €r0 3aHHTEPECOBAHHOCTh
11 JocTynmHOCTB K TOBapy
12 Kynbrypa o0cnyxuBanus
13 IleHOBast OCTYITHOCTH
14 [NokynaTenbckasl yIOBIETBOPEHHOCTh
15 YpOBEHB IMOATOTOBJICHHOCTH MOTPEONTETISI COBEPIINTH MOKYIKY
16 YpoBeHb 3aWHTEPECOBAHHOCTH TIPOM3BOIUTEIIS B (opMupoBanue
MIPUBJIEKATEILHOCTH TOBApA
17 [Tokymnarenbckasi BOSMOXKHOCTh IOTPEOUTEIs
18 ABTOpHUTET IPOU3BOIUTEISL
19 [ToTpebuTenpckasi KOMMYHUKAITHS
20 Hanuuue MHeHUs 0 paHHee clieJTaHHOM MOKYNKH HAESHTHYHOIO TOBapa
21 [ToTpebHOCTP Y HOTPEOUTEIS B MOKYIIKE IPUBJICKATEIFHOT0, OPUTHHAJIEHOTO TOBapa
1> Clari
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22 AKTyaJbHOCTH JTJAHHOI MOKYIKHU IS TOKYyHaTess
23 Bo3MOXHOCTB TIOCIIEAYIOIIEro 0OMeHa ToBapa
24 Hanume HeckoJIbKUX HYXHBIX (QYHKINH y ToBapa
25 CoBpeMeHHBIN Tu3ailH
26 Crioco6 omtaTel 3a MOKYNKY
27 [TpocToTa 3KCIITyaTalluy TOBapa
28 OpraHu3auus ¥ JOCTYITHOCTb CEPBUCHOTO COITPOBOKACHUS IPHOOPETEHHOTO TOBapa
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Figure 1 — - Results of processing a priori ranking of children-respondents to assess their competitive

potential on the criteria of competitiveness and demand for children's shoes made for them
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Figure 2 - - Results of processing a priori ranking of children-respondents to assess their competitive
potential on the criteria for ensuring competitiveness and demand for their children’s shoes without

heretics, i.e. without those respondents whose opinion does not coincide with the majority of survey
participants

Philadelphia, USA 431 '3 Clarivate
AnalyticS indexed



ISRA (India) = 3117 SIS (USA)  =0912 ICV (Poland) = 6.630
) ISI (Dubai, UAE) = 0.829  PHHII (Russia) =0.156  PIF (India) =1.940

Impact Factor: G\ australia) =0564 ESJI(KZ)  =8716 IBI (India) = 4.260
JIF =1500 SJIF (Morocco) =5.667 OAJI (USA) = 0.350

Dear Respondent!

What factors would You prefer as a buyer when
assessing the competitive potential of enterprises in
the regions of the southern Federal district and the
southern Federal district, producing shoes for
children, taking advantage of the privileges - to
assign them the appropriate rank from the arithmetic
series — preferably starting with 1, rather than

preferred - a higher figure, ensuring compliance with
the requirements of the arithmetic series, namely, not
allowing the omission of numbers in the arithmetic
series. If You have difficulties in choosing
preferences, You can use the "related ranks",
assigning two or more factors the same rank, but here
it is necessary to comply with the requirements of the
arithmetic series.

Table - Criteria for assessing the competitiveness and demand for children's shoes through the eyes of
ordinary buyers

IlepeueHp (QakTopoB MO OIEHKE KOHKYPEHTHOTO TIIOTEHIMAla Npeanpustuii | Panr
Ne peruonoB FO®O u CKOO
1 Macca
2 [Ber
3 KauecTBo nieTckoii 00yBH
4 D yYHKIMOHANBEHOCTD AETCKOIH 00yBH
5 XapakTepucTHKa MaTepualioB Jjisi_Bepxa 00yBH
6 CoOTBETCTBHE HAIMPABICHHUIO MOJIE
7 Ilena
8 XapakTepucTHKa MaTepualioB Jjisi HU3a 00yBU
9 KomdopTHOCTB
10 BpicoTa npHUmoTHITOCTH MSITOYHON yacTH 00yBH — 10 40 MM
11 BeIcoTa npuInoHATOCTH ISITOYHOM YacTH 00yBH —cBble 40 MM
12 PeMOHTONIPHUIoTHOCTh
13 I"apaHTUIHBIN CPOK Ha JETCKYIO 00YBb
14 Kakum Buam JieTckoii 00yBH OTIaeTcs NpeloYTeHHE | 3MMHEN
15 Ocenneit
16 Becenneii
17 Jletneii
18 [TpouHOCTB KpenJieHUs1 Hu3a 00yBU
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Figure — the Results of processing a priori ranking of random buyers to assess their competitive potential
on the criteria of competitiveness and demand made baby shoes
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Figure — the Results of processing a priori ranking of random buyers to assess their competitive potential
on the criteria for ensuring the competitiveness and demand for shoes made by a child without heretics,
i.e. without those respondents whose opinion does not coincide with the majority of survey participants

Dear Respondent!

What are the factors You would like
manufacturers children's footwear preference in the
evaluation of the competitive potential of enterprises
in the regions of SFD and NCFD, taking advantage
of the privileges is to assign them a corresponding
rank of an arithmetic series beginning with 1
preferred and not preferred - the higher the figure,

while fulfilling the requirements of an arithmetic
series, namely, not allowing skipping of numbers in
the arithmetic series. If You have difficulties in
choosing preferences, You can use the "related
ranks", assigning two or more factors the same rank,
but here it is necessary to comply with the
requirements of the arithmetic series.

Table — Criteria for assessing the competitiveness and demand for children's shoes through the eyes of
Shoe manufacturers by enterprises of the SFD and SKFO regions

[lepedenp pakTOPOB MO OIIEHKE KOHKYPEHTHOTO MTOTEHITHAIA IPEANPHATHI peTHOHOB | PaHT
Ne IO®0O u CK®O
1 Macca
2 IBeT
3 KauecTBo meTckoii 00yBr
4 OYHKIIMOHAIBHOCTh JICTCKOW 00YBH
5 XapaKTepuCTHKA MATEPHUAIOB JJIs Bepxa 00yBH
6 CoOTBETCTBHE HAMPABICHUIO MOJIC
7 Lena
8 XapaKTepUCTHKA MATEPUANIOB JIJIsl HA3a 00YBH
9 KomdoprHocTs
10 BrIcoTa NpUIOAHATOCTH MATOYHON YacTu 00yBH — 110 40 MM
11 BeicoTa npumnotHsATOCTH NSATOYHOH YacTi 00yBH -cBblie 40 MM
12 PemoHTONIpHUrOoIHOCTH
13 ["apanTHiiHBIN CPOK HA JETCKYIO 00YBb
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Figure — Results of processing a priori ranking of manufacturers to assess their competitive potential on
the criteria of competitiveness and demand for manufactured baby shoes
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Figure — Results of processing a priori ranking of manufacturers to assess their competitive potential on
the criteria for ensuring the competitiveness and demand made baby shoes without heretics, i.e. without
those respondents whose opinion does not coincide with the opinion of the majority of survey participants

Dear Respondent!

What factors would You - the parents -
preference in the evaluation of the competitive
potential of enterprises in the regions of SFD and
NCFD, taking advantage of the privileges is to
assign them a corresponding rank of an arithmetic
series beginning with 1 preferred and not preferred -
the higher the figure, while fulfilling the

requirements of an arithmetic series, namely, not
allowing skipping of numbers in the arithmetic
series. If You have difficulties in choosing
preferences, You can use the "related ranks",
assigning two or more factors the same rank, but here
it is necessary to comply with the requirements of the
arithmetic series.

Table — Criteria for assessing the competitiveness and demand for children’s shoes through the eyes of

parents

peruonos FO®O u CKOO

Ilepeuenp (hakTOpOB IO OIIEHKE KOHKYPEHTHOTO MOTCHIMANa MPEATpUITHI

Panr
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1 Macca
2 IlBer
3 KauectBo sieTckoii 00yBH1
4 VY CTOHYHMBOCTH OKPACKH MPUMEHSIEMBIX ISl BepXa 00yBH MAaTepHaioB K CyXOMY H
MOKPOMY TPEHHIO U K BO3ICHCTBHS MOTa
5 T'ubkoCTh
6 [Ipo4HOCTh KpeluieH s Hr13a 00yBH
7 Ilena
8 KomdoprHOCTH
9 Jedopmanus moJHOCKA U 3a{HUKA
10 PeMoHTONPHIOHOCTH
11 I"apanTuiHBIN CPOK Ha IETCKYIO0 00yBb
300
250
200
150
100
8
~
5 50
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> 0
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Figure — Results of processing a priori ranking of parents to assess their competitive potential of the
criteria for ensuring the competitiveness and relevance of manufactured baby shoes
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Figure — Results of processing a priori ranking of parents to assess their competitive potential on the
criteria of competitiveness and demand made baby shoes without heretics, i.e. without those respondents
whose opinion does not coincide with the opinion of the majority of survey participants
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Ta6auna 13 — CBoagHasi XapaKTepUCTUKA Pe3yJIbTATOB OMPOCa PeCOHIEHTOB — AeTeil, uX poauTeei,
NoKynareJieil M IPOU3BOAMTE el M0 OlleHKe KOHKYPEHTHOI0 IOTeHINAIa 00yBHBIX NPeANpUATHI

pernonoB FO®O u CK®O
Pesynpratel  ompoca | Pesyapratel  ompoca | PesynbraTh ompoca | Pesymprars orpoca
JeTen poaureneu MIOKyTIaTesaeu IIPOU3BOIUTENCH
2 — KauectBo nerckoit | 3 — KauecrtBo merckoit | 3 — KavectBo pnerckoit | 3 — KauectBo amerckoit
00yBHU 00yBH 00yBH 00yBH
1 — dopma HOCOUHOI | 8 — KoMmpopTHOCT 9 — KompopTHOCTB 4 — OYHKIMOHAIHHOCTD
yacTu JICTCKOH 00YBU
11 — Macca 1 — Macca 6 - CootserctBue | 9 — KombopTHOCTH
HaTPaBJICHUIO B MOJIC
5 — KomdopTHOCTD 7 — Ilena 7 — llena 7 — Ilena
13 — Marepuans! mis | 5 — 'nubkocth 4 — OyHKIHOHATIBHOCTH | 6 - CooTBeTCTBHE
HU3a 00yBU JIETCKOH 00yBH HalpasJICHUIO B MOJIC
4 — YVYcroiuuBocts | 1 —Macca 5 - Xapakrepucruka
OKpacKu MaTepHajoB s  Bepxa
29 _  Coorsercreme | TPAMCHACMBIX — uld 00yBH
Bepxa 00yBHU
HaIPaBJICHUIO B MOJIC
MaTepHAaJIOB K CyXOMY
U MOKpPOMY TPEHHIO U
K BO3JIEHCTBUS ITOTA
4 _ llema netckoii 2 —Ilger 5 — Xapakrepuctuka | 1 — Macca
MaTepualioB UIA  Bepxa
o0yBH
00yBH
21 - PasnooOpasue | 6 —  Tlpounocth | 8 —  Xapakrepuctuka | 8 —  XapakrepucThka
accopTHMEHTa OOYBH | KpeIuIeHHS HU3a | MATEPHANIOB  JUI1  HHU3a | MaTEPUANIOB I HH3a
JUTSL TeTell B MarazuHax | oOyBH 00yBH 00yBH
¥ TOPTOBBIX IICHTPAX
6 - VYposens | 11 — Tapanrtuitasii | 2 — Lser 2 —Ilser
o0cIy>KUBaHUS CPOK Ha JIETCKYIO
ponmuteneit m nmerei B | oOyBb
MarasuHax M TOProBbIX
LIEHTpax
10 — 115 - Kakum Bugam | 12 — PeMOHTONPHUIOIHOCTb
7 —1lger PeMOHTOTIPUTOTHOCTE | JETCKOW OOYBH OTHAaeTCs
NPENOYTEHHUE: OCEHHEH
9 - Beicota | 9 - Jedopmanus | 10 - Beicora | 13 — TapaHTuiiHblii cpox
TIPHITO THATOCTH MOJTHOCKA U 33lHUKA | MPUIOIHATOCTH IIATOYHOH | Ha JAETCKYIO 00YBB
nATO4YHOM yactu —10 40 gyacTH 00yBH — 10 40 MM
MM
15 — Mecrto mpomaxu 14 - Kakum Bumam | 10 — Bricota
oOyBH mist jeTed — JeTcKoi OOyBM OTHAeTCsl | MPUHOAHATOCTH MSATOYHOM
WHTEpBEp  MarasmuHa, MIPEaIOYTEeHUE: 3UMHEH yactu 00yBu — 110 40 MM
WJIM TOPTOBOTO IICHTPa
11 - Bricora | 11 - BricoTa
8 — "'apaHTHIHBIN CPOK MPUIIOAHATOCTH TMSTOYHON | MPUNOAHITOCTH MSATOYHOM
Ha JIETCKYI0 00YBb gactu oOyBu —cBeime 40 | wact oOyBu -cBbimie 40
MM MM
16 — KaxuMm Bumam 12 — PeMOHTOTIPUTOTHOCTh
IIETCKOM 00yBHu
oTaaeTcs
MIpeaIOYTEeHUE:!
3UMHEN
18 — Kakum Bumam 18 - IIpounocTts
JIETCKOU o0yBH KperuieHus Hu3a 00yBu
oTaeTcs
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npenoYTeHHE:
BECEHHEH
12 — 16 — Kakum Bugam
PeMOHTOIIPHTOIHOCTH JeTcKkold oOyBH OTHaeTcst
NEeTCKOo  o0yBH  ee MPEANOYTEHUE: BECEHHEN
11eecoo0pa3HOCTh
3 — I'mbkocTh merckoit 13 — TapanTuiiHBIH CpOK
o0yBH Ha JICTCKYI0 00YBb
10 — Bricora 17 — Kakum Bugam
MIPUTIOAHATOCTH JeTCKOW OOYBH OT/HAeTCs
MSATOYHOU 4acTu 00yBU MIpEaNOYTEeHUE: JIETHEH
—cBbimie 40 MM
17 — Kakum Bumam
JIETCKOU o0yBH
oTaaeTcs
MPEANOYTCHUE:
OCEHHEH
20 -  TIIpounocts
KpeIUIeHHsI HUu3a 00yBHU
14 — Marepuansl IS
Bepxa 00yBH
19 - KaxkuMm Buzam
IIETCKOM 00yBHU
oTaaeTcs
TPEIIOYTEHHE: JIETHEH
0,16 <W<0,69 0,52 <W<0,94 0,47<W<0,91 0,33<W<0,84

Ta0auna 14 — CpogHasi XapaKTepUCTHKA Pe3yJIbTATOB OIPOCA PECNIOHACHTOB — AeTeil, X poauTeei,
NnoKymnareJieil M IPOU3BOAMTe el MO OlleHKe KOHKYPEHTHOI'0 MOTeHINAJIa 00yBHBIX MpeInpuATHI
pernoHoB IO®O u CKPO, Ho 0e3 epeTHKOB, MHEHHE KOTOPBIX He COBNAJaeT ¢ 00JIbLIeH YaCThI0

PECIOH/ICHTOB, YYACTBOBABIINX B ONpoce

Pesynpratel  ompoca | Pesyapratel  ompoca | PesymbraTs ompoca | Pe3ymbprars orpoca
Jeren ponuTenei nokynaresnen pou3BoAuTENei
2 — KauectBo nerckoii | 7 —llena 6 — CootBerctBue | 3 KauectBo gerckoit

00yBH HaITPaBJICHUIO B MOJIE 00yBH
5 — KomdopTHOCT 8 — KomdoprHOCTH 9 — KomdopTHOCTH 4 - qu)yHKI_II/IOHaJIBHOCTB
JIETCKOW 00yBH

11 — Macca 1 —Macca 7 —llena 7 —Ilena
22 — CootserctBue | 3 — KauectBo merckoii | 3 — KadvectBo merckoit | 9 — KomdopTHOCTE
HaIPaBJICHUIO B MOJIC 00yBH 00yBH
16 — Kakum Bugam | 5— I'ubkocts 15 — Kakum Bugam | 6 CooTtBeTcTBHE
JIETCKOU 00yBH JETCKOW OOYBH OT/ACTCS | HAMPABICHUIO B MOJIC
OTIacTCs MPEIIOYTCHUE: OCCHHEH
MPEANOYTCHUE:
3UMHEN

4 — VYcroitunsoctsh | 1 — Macca 12 — PeMOHTOTIPUTOTHOCTh
6 - YpoBeHb | OKpacku
00CITy>KUBaHUS NPUMEHSEMbBIX  JIJISI
poauTene w aeTed B | Bepxa 00yBHU
MarasuHax ¥ TOPrOBBIX | MaT€PUAIIOB K CYXOMY
[EHTpax U MOKPOMY TPCHHUIO U

K BO3JIEHCTBUS ITOTA
21 — PasHooOpasue | 2 — Ler 14 - Kakum Bumam | 5 XapaxTepucTuka
accopTUMeHTa O00yBH JNeTCKOM 00yBH OTHAeTCs | MaTepHalioB i Bepxa

JUIST AeTel B MarasuHax
U TOPTOBBIX LIEHTPaX

MIpEANOYTEHNE: 3UMHEN

00yBH
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4 _ Tlema percxoii 6 — Ilpounocts | 4 — CPyHKuI/IOHaJH)HOCTL 8 —  Xapakrepucruka
KpeTuIeHHsI HHU3a | JETCKOil 00yBH MaTepualioB  JUIsl  HU3a
00yBH
00yBH 00yBH
10 - |5 - Xapakrepuctuka | 1 — Macca
7 —IBer PeMOHTONPUTOTHOCTH | MaTepualioB JJisi  Bepxa
00yBH
11 - Tapantuiiaeii | 11 - Beicora | 13 — TapanTtuiiaeiii cpok
1 — ®dopma HOCOYHOIl | CPOK HA  JETCKYIO | MPHUIIOMHATOCTH ISITOYHOH | Ha AETCKYIO 00YBb
4acTu 00yBb gactu o0yBu —cBeime 40
MM
12 -19 - Jebopmarnus | 2—Iser 2 —1Ilper
PeMOHTONPHUIOAHOCTh | MOJHOCKA U 33 JHAKA
JNETCKON  o0yBH  ee
11enecoo0pa3HoCTh
N 8 —  Xapaxrepucruka | 10 - Beicota
8 — apaHTHIHBIN CPOK .
Ha JeTCKYI0 0GYBb MaTepUAIOB Uil HU3a | MPUMOIAHATOCTU MSTOYHOMN
00yBH yactu 00yBu — 110 40 MM
10 - Beicora | 11 - Beicora
13 — Marepuains! ajst MPUNOIAHATOCTU MATOYHON | MPUNOAHATOCTU MSATOYHOMN
HHU3a 00YBH yactu 00yBu — 10 40 MM yactd 00yBu -cBbiiie 40
MM
15 — Mecrto mpomaxu 16 — Kakum Bumam
oOyBH mist jeTed — JeTcKkold oOyBH OTHaeTcs
WHTEpPbEp  MarasuHa, MIPEANOYTeHUE: BECEHHEN
WJIM TOPrOBOTO IICHTPa
18 — Kakum Bumam 17 — Kakum Bumam
JIETCKOU o0yBH JeTcKoi OOYBH OT/HAeTCs
oTaaeTcs TIPEATIOYTEHHE: JIETHEH
IpeANoYTeHHE:
BECEHHEH
3 — I'mOKoCTh OETCKOM 18 — [Ipounocts
o0yBH KpeIuieHus Hu3a o0yBu
19 - Kaxkum Bugam 12 — PeMOHTONIPUTOTHOCTh
IIETCKOM 00yBu
oTaaeTcs
NIPEANIOYTEHHE: JIETHEH
14 — Marepuansl Ui 13 — TapanTuitHbIll CpPOK
Bepxa 00yBHU Ha JICTCKYI0 00YBb
9 — BricoTa
MMPUINOAHATOCTH
MATOYHOM YacTh —10 40
MM
10 - Bricorta
MIPUNIOAHATOCTH
MIATOYHON YacTH 00YBU
—cBbimIe 40 MM
20 -  TIIpounocts
KpEIUICHsI Hu3a 00YBU
17 — Kakum Bumam
JETCKOM 00yBHU
oTaaeTcs
NpeANoYTEeHHE:
OCEHHEH
0,16 <W<0,69 0,52<W<0,94 0,47<W<0,91 0,33<W<0,84
Analysis of the survey to assess the competitive attended by children, their parents, casual shoppers
potential of enterprises in the implementation of and manufacturers of shoes for children, showed that
innovative technological solutions, which was they are all unanimous in one, namely, that shoes for
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children should be of high quality, but if the adult
participants of the survey intelligently preferred this
indicator, the children, for the most part, on a whim,
too, in the questionnaires as a priority allocated
quality, assuming under this term a set of
characteristics, which they talked with adults,
investing in this and comfort, and convenience, and
appearance, although these and similar factors were
included in the questionnaires, proposed them for
filling. The characteristics of these survey results,
given in tables 13 and 14, differ only in that table 13
shows the results of the survey of all survey
participants, and table 14 — without heretics, i.e.
without those respondents whose opinion does not
coincide with the majority of survey participants,
although the value of the concordance coefficient for
all children participating in the survey ranges from
0.17 to 0.69. The situation is different for parents,
casual buyers and manufacturers: their survey results
showed great competence on the studied problem,
which is explained by their interest in the problem of
protecting children from poor-quality shoes and
footwear, which can provoke them to form
pathological deviations. This is confirmed by the
values of the concordance coefficient: in parents it is
from 0.50 to 0.94, in casual buyers from 0.49 to 0.91
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Abstract: In report 3, the authors analyze the possibilities of policy and objectives of the company in the field of
quality within the QMS in order to fight for defect-free production, reduction of marriage and guarantees consumers
high quality of manufactured products. The use of Pareto charts allowed us to visualize the efficiency and
effectiveness developed by the authors of the policies and objectives in the field of quality within the QMS to ensure
defect-free production with a substantial decrease in the production of defective products. The need to improve the
quality management system in the light industry is due to the following important reasons. First, it is increasing the
confidence of potential consumers in the products that the company produces. Secondly, it is an opportunity to
significantly strengthen its position in existing markets, as well as significantly expand its sphere of influence by
entering new domestic and foreign markets. And thirdly - it is a significant increase in productivity of any industrial
enterprise which is supposed to introduce QMS using participatory management.
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Introduction

To start a study has to classic setting and with the
general characteristics of the problem. Surprisingly,
however, the fact that in spite of numerous books on
the subject and offered no less explicit requests for its
comprehensive analysis of the problem of total quality
management research remains "hedgehog™ in a thick
fog.

The reason is simple, with the exception of work
BS Aleshin et c, the promise of a comprehensive study
of the problem remains a wish. research content is
usually not beyond one or two aspects of the
consideration of quality and quality management
capabilities. The remaining angles either declared or
are attached in such a sequestered state that their
presence is perceived as a kind of burden for the
pleasure to join the author's reasoning, of course,
relevant for all times and for any activity subject [1-
2].

Marked by a lack of inherent and our works
devoted to the problem of quality. We excuse to some
extent, it is that we have so far avoided making an
application for an integrated quality management in
the context of research. It is quite possible and even
predictable reaction of our tough critics. Others - and
we with them, taking into account the criticism, to step
further forward, collectively deciding what is beyond
the power of individual researchers, even when they
combine their different cognitive resources, and when,
for example, in our case, gather industry specialist,
systems analyst, economist and philosopher.

Philosophical aspect.

The basis of quality management theory is a
philosophical elaboration of this concept. "Quality” -
a philosophical category and how in quality control
theory represented a philosophical component
depends on the solution proposed by the task. In
philosophy, the common interpretation of the quality
has never been, there is no understanding in our time.
Hence an important conclusion: it is necessary before
to build a quality management strategy, decide on
which philosophical "Beach" you're going to
parachute.

Quality - general and fairly stable set of a
particular subject. Stable quality unless the forms of
life and its substance - the only thing that has always,
by definition. Quality, however, also flows through
the river of time and change. Quality varies within
themselves, change their status, and dramatically,

Doi: &os¥ef https://dx.doi.org/10.15863/TAS.2019.06.74.51

losing its certainty, is transformed into a different
quality.

The differences in the  philosophical
understanding of the quality due to the complexity of
the quality as a subject of study, but to an even greater
extent, they - a consequence of the philosophical
outlook and methodology on which it is formed.

"Materialism,"  "idealism,"  "metaphysics,"
"dialectic® - pretty shabby class ideology
philosophical concepts. Philosophers - conservatives
in the Soviet times, well settled, erecting barricades,
because of which allowed anger arrows at their
enemies,  absolutizing  politically =~ motivated
philosophical currents. Do not look in the best light
and celebrations in the arms of criticism of liberal
democracy, cracking down on unruly legacy. Inspired
by the "noble anger," they are essentially turned to the
past and not so much "trampling" this odious past as
treading water, slowing the movement of the cognitive
process.

From the "materialism", "idealism,"
"metaphysics," "dialectic" must not refuse, and they
should be clear of ideological pseudo "husk", thus
revealing inherent rational meaning in these
phenomena. These concepts - a kind of "frontier
posts” philosophical and scientific knowledge,
warning, on the one hand, the need to adhere to certain
guidelines in the knowledge, on the other - requires
the development of conditions of border cooperation.

The boundaries in knowledge are not intended to
delimit, to isolate one from the other. Their rationality
is that they regulate the learning process. Karl Marx,
who wrote that the idealism of Hegel is "put on the
head of materialism" is not responsible for their
followers that have simplified Marxism and, in
particular, the philosophy of Marxism - dialectical
materialism.

Idealist Hegel likewise not my fault that Mach
brought the idea to the idealistic solipsism and his
philosophical Exercise damaged the rationality
inherent in the highest achievements of idealist
philosophy.

History of Philosophy warned anyone who
entered the path of knowledge: most of all afraid of
unilateralism. It will inevitably lead to absolute, of
knowledge, in which the broken natural link it ideal
and the material, closes the movement of truth.

Quality management begins  with the
philosophical, that is ideological and methodological
orientation theory. No alternative options there. In the
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development of management theory is meaningless
evade philosophical foundations. You must actively
seek cooperation with the philosophy rationally
interpreted.

Q: where is it, this rational philosophy - has long
been a rhetorical, since the first philosophers. Its
ready-made was not, is not, and will not be as "wand
wand", "cloth on the ground", "philosopher's stone".

Rationally interpret philosophy - an exclusive
product of the interaction of professional thinking of
the philosophical heritage. Objections such as "not
everyone is able is" well suited to the situation. It is
true, it is given to all, but not all take the responsibility
of building quality management systems. Most are in
anticipation of regulatory guidelines and materials in
complete set. According to current fashion: briefcase
with documents.

Our Russian market is not only ugly broke the
national economy, one giving the fatty pieces, others
left a ghostly hope that someday their lean life will
change, and the feast will come to their street. The
Russian market has deprived us of national unity,
devalued what is widely known as the "mysterious
Russian soul", but simply put, our inherent desire for
reflection "for life in general,” including problems of
personal and national. German distinguishes law-
abiding, American from USA - adventurism, ltalian -
immediacy. Our ancestors allocated responsibility
fading before our eyes.

Quality philosophy - the concept of a collective,
synthetically ranked. Understanding the quality of the
various philosophical theories differ substantially,
because it is "tailored" for the system and the method
used in its design.

In such ambiguous situations should start with
the conclusion: all right and nobody is wrong. What
kind of gibberish, - says accustomed to think in
accordance with the formula laid down by nature, "or
- or" - We do not need the puzzle, we want everything
to be on the principle of "to each his own." The
challenge consists precisely in the fact that all spread
out "on the shelves". It is easier, of course, will not go
wrong.

The formal logic of thinking, formed
spontaneously, reflects the world of things in the first
approximation, roughly. Engels fairly compared with
its elementary mathematics, which is unable to
describe the process, therefore, is limited to actions
with finite values. "What is good and what is bad" -
the inheritance of the formal logical reasoning, for
whom "blessing in disguise" or "two different sides of
the same coin" - judgments against the rules,
forbidden.

Introduces prohibitions thinking and political
ideology, sharing their thoughts on the hostile, regular
and irregular, causing the public mind to work on the
simplified rules of formal logic of individual thinking.

The Marxist and Hegelian concept of quality
more in common than differences. The main thing is

that the most significant in understanding the quality
of the same. K. Marx and F. Engels, distancing
himself from Hegelian idealism, fully guarded his
dialectical conception of thinking, developed the
position put forward by them, protected them from
criticism. They are better than anyone else aware of
the reserve laid down in the Hegelian dialectic of
cognition. [3-4]

Quality and to Hegel and to the founders of
dialectical materialism, who worked after Hegel, was:

- firstly, a set of a certain way related to the
essential properties of the phenomena;

- Secondly, they understand quality as an
objective state, even in the case where it is produced
by the human consciousness, because consciousness
creates quality according to the objective order of the
world. Quality invariant objective;

- Thirdly, in their understanding, the quality
varies according to the dialectic of world
development. It has a concrete historical way of
expression.

All three of the above quality characteristics
constitute a methodological framework: the quality of
theory and quality management strategy.

His contribution to the philosophy of quality and
made famous predecessor Hegel, the English
philosopher John. Locke. . J. Locke shared quality into
two groups: the objective qualities of things, the
inherent significantly, and quality, resulting in the
learning process. Recent lacking in things, but formed
by the interaction of things and feelings. Things excite
certain feelings and they react to form the
corresponding received signal qualities - sensations.
Quality of duality theory Locke criticized not only the
laziest. He got from the materialists of concessions to
idealism: not spared him and a group of idealists
objective qualities.

Means as an active critic of the English thinker
belief that he is in all was not right, he lost in the wilds
of the quality philosophy? Far from it. intelligent
human ideas can not be stupid, if they are not a joke,
but Locke was not kidding.

Philosopher tried to find a solution to the
contradictions in the development of the doctrine of
quality. His eyes did not meet the quality or simplified
materialism and subjective idealists judgment which
led to a dead end.

Locke was far from being able to connect the
ideas of opponents, and so primitive technique to
overcome the current conflict. He wanted to
emphasize the role of consciousness in the history of
the formation of quality, activity of the subject, but
could not consistently carry out his plan. Particularly
noteworthy are his initiatives - the desire to include in
the theory as a subject of activity.

As time passed, the idea ripened under the
influence of practical factors. Philosophers have
returned, there is no philosophy of Locke, for his idea
of the subject's activity and the role of his work in
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shaping the quality of things. Not to mention the fact
that the actual problem was the originality and quality
of the activity that creates the quality of things. [5-6]

Suffice it to recall a modern, international quality
control system 1SO-9001. Base it is just the idea of the
quality of work. The quality and the thing it would be
wrong to equate. As a special combination of
properties, quality, by definition, is not the same thing,
that thing. Hegel determines the quality of the
phenomenon is simple and within the philosophical
understanding, which in conditions of market
relations fit in with consumers' assessment, the
concept of "quality is what losing something, the
object ceases to be himself." "Ceases to be himself,"
but does not cease to exist at all.

Without answering the quality requirements, the
phenomenon is transformed from one state to another,
or to another phenomenon. Examination gave the
conclusion of non-conformity specifications (and
consumer) parameters. This product was transferred
to a discharge is not condition, defective products, but
the thing has remained, and with it preserved some
prospect of its utilization: Compliance standard
processing. You can not wear shoes, you can try to
scoop it out of the water flowing through the boat
ramming the tow, bot, but you never know what may
be frustrated boots will fit in a large economy - even
in the samovar can be worn.

Quality wrongly severed from the subject not
only from a philosophical position, but also in terms
of non-philosophical understanding, otherwise the
quality will turn into something independent, like the
"nose” of the novel NV Gogol, and quality
management will lose substantive certainty. Engels
pointed out: "There are no qualities, and the only
things that have quality and, moreover, infinitely
many qualities."”

Experts distinguish shift towards high-quality
products on the market needs. Market matures. This
confirms monitoring demand. In this long-awaited
situation it is important not to lose the philosophical
stage, developing a business plan, according to the
new circumstances.

Quality - is the highest and permanent goal at a
time, so you need to have one in the future, and the
other to give way today. Only the correct orientation
at a particular time as a vital interval when this is
relevant, ensures the success of the product.

Manufacturer and seller must be up to date. Their
modernity is due to the ability to find the optimal
product portfolio and dock a specific product with the
expected level of quality to reach the optimal price
range dictated by the effective demand of the
consumer products that express their need for the
product.

Quality for the consumer - not an abstraction,
created by the producer of professional thinking. The
user looks at the quality of sight through the purse. As
long as there is a market price remains its hallmark. If
the buyer asks to see the product first and then asks
how much it costs, the result does not change the
permutation elements. His sacramental question, the
answer to which will depend, as permitted by the deed
of sale, the customer will ask necessary.

The quality of independent existence is not fit.
As it represented thing, when it is on the market -
commodity. And here begins the most important
quality in theory, and therefore we will analyze the
problem in more detail.

The quality of things, images of nature, have
arisen naturally, spontaneously, according to a
complex combination of natural laws. It follows that
the quality of such natural phenomena created by
uniquely objective in all respects.

Another story is the quality of the phenomena
created by human activity. In social practice, realized
the spiritual component of man. A man builds a house,
sews shoes, clothes, coordinating their actions with
the mechanical, physical, chemical, and biological
properties of natural things, but we do not for a final
product of nature - special cases omitted. We create
things, its properties, in its capacity as implementing
their goals, needs, interests, either materialize or
objectify. Differences objectivity quality natural
phenomena and man shown in Figure 1.
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Quality built deliberately to ""humanize™ the thing, to

give it the necessary sense

Objectivity quality is based on natural laws, but it has
brought about the configuration in the interests of

people

Fig. 1. Differences of objectivity as a natural phenomena and man

As things produced by man's practical activity,
as the activity itself, woven, fused objective properties
of things and subjective forms of human existence.
The quality of man-made things objectively, but their
objectivity expressed rationality (or irrationality)
person. And here are just knot of contradictions is the
producer and the consumer. Untie it can only be, the
collective views on consumer properties of the goods
manufacturer with a realistic assessment of consumer
needs and opportunities. Quality products should be
developed solely based on careful monitoring of
marketing, respectively, pulling production reserves.
We continue to see a divided market mechanism.
Hence the problems with the implementation of
domestic products.

Professional work like a sculptor sculpts the
quality of things, based on the natural properties of the
material, by raising their talent and labor to the state,
the awakening consciousness of particular interest.
Things are of natural origin also attract human interest
potential to cause aesthetic sense, have a therapeutic
effect, be a material or manufacturing condition of life
that is understandable - the man "came out" of nature,
left her a special part. However, their quality remains
"natural purity." Professional activity - systemic factor
in ensuring the quality of the product that has added

value. She, on the situation, there should be an initial
step in the development of quality management
ideology.

Quality thing can produce extremely high-
quality professional activity - this is the first and
fundamental law of production quality. Natural
disasters are capable of much, they are people
purchase precious stones, metals and construction
materials. Diamond - the brainchild of a natural
disaster. The mineral has a unique natural source of
quality, but of diamond products acquired so many
new qualities in which the interested person that the
natural quality is in fact important only for the
processors of natural stone.

The final product of the diamond, whether it is
jewelry or a technical element - the result of
professional work. there is a difference in the interest
of the source material on the market of precious stones
- from which he deposits, but most importantly there
is something else: who will turn diamonds into
brilliants. The quality of a diamond is due to a
compound in the product raw material and
craftsmanship. And as the master selects the
feedstock, then its contribution professionalism in
product quality is crucial.
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Hence the second quality of production the law:
to provide a quality product requires high-quality
training, capable of storing and increase professional
skills.

The third law requires quality production areas
of professional activities to improve the process
through the integration of science and technological
progress.

The concept of "quality", reflecting substantive
diversity of the world, committed themselves to play
a objective difference. This is possible through the
structuring of quality. quality structured very
important factor in the quality management theory. It
should be divided into the following seven quality
structural levels by the level of importance of the
contribution of the "human factor" [7-8]:

the quality of natural objects;

the quality of natural material;

the quality of the processed natural material,

quality of equipment;

the quality of the software product;

quality of production activity;

quality of the organization and management of
production.

Organizational and administrative activity aimed
at the production of high-quality product sold itself
needs to be checked for quality. Audit of the quality
of organization and management of production quality
involves structuring relevant activities. Our research
experience problems suggests that the process of
organization and management should be broken down
into four composite (Fig. 2).

OB pas 0EATEIBHD- 2Tan Cpras s Hadopraarproseo-
IIOCE STHTEME CE ‘ EOHCT LI OE ST TOEEE O CTE 2 - PERITANEE T =T 1T
ST Al 0ff &10E B KoTTe BT B YCIIOEECT
TIEPMAHEHTHOT O "
" 4' KOHT{0MLA 34 KAt CTE ObI
CoBpenEHHOE
Mogror oeka I cHOEHOH ECECTOpOHHEE
o e BErT e cROT TEOPHECERE] OROIECC Ha T ——
¢ CFHAHEA C faze KOMITIEE CHOT D t ) wErdop A a
O OE ) EME HEB T PEIIBTAT 4, Hacrpoia TIpe A COR BT
FOHMHMPOEAEME K49 (TEa COUETARLUETD BT B BCBL MpoEEE O CTE HA M Er0 E&ERCTEE,
CIIPOCa ECECTRYET 0p0E, BAECTED dopuEpoBatTE  BEYCA
TIpOISEOACTE A H OrTpe FeTeHEOr 0 noTpe BHTEILE K KaURCTEY
o e errera 4 COPTHMEHTA

TOE apa

Fig. 2. Stages enable creative professional activities in the process of formation of product quality -
components of the organization and management of production quality

The logic of the creation of the quality of the
things created by man squeezes at first, close-up, the
quality of the activities, the research focuses attention
on signs of quality activities, the need to build their
system of relations. The philosophical literature on the
selected issues more "silent". Philosophers are still
fighting. the quality of objectivity Supporters refute
the views of their opponents, instead look at the
quality not only in the context of the objective reality
of the world, but also transforming the material world
of human, professional activities. In the spirit of pre-
Marxist materialism is not possible to develop a

scientific and philosophical doctrine about the quality,
because the old materialism was, in essence, the
philosophy of contemplation, rather than changing the
world. Marx in his time taught, it should not only
reflect the world, but to change it. Dialectics -
materialistic worldview is based on the practical
interaction between man and nature. Activities
especially creative - credo dialectical philosophy and
science.

Universal model of relations of the system
properties of professional activity explains already
driven us and the proposed scheme (Fig. 3).
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Fig. 3 - Universal model of systemic relations of qualitative properties of professional activity

Included in the scheme to their professional
activity are well known. They are usually in the
scientific and practical consciousness  bind
professionalism. The novelty consists not in
themselves signs, and their representation in the
system form, which gives them a new level value.
Introducing system, researchers typically refer to open
Bertollanfi effect system communication functions:
discrepancy amount signs system and the amount of
characteristics forming the system components. The
effect described Bertollanfi, gives an indication of the
systemic organization of properties, actions, events, as
the most effective form of relationship, which is
important for the efficiency of management, on the
one hand, and the perfection of the organization, on
the other (pic 3).

quality management, building on over its
philosophical interpretation, the next step is making
the path of systemic organization of the program while
dealing with the location of systemic signs of
activities that built the system would be stable vital,
relevant and safe in moderation.

Systematic approach for the time being the best
way of knowing the quality of organization and
management of any complex activity. Doubting the
most effective systematic approach probably is not.
There are those who inappropriately perceives and
evaluates the indisputable advantages of the system
approach, absolutizing its value to the detriment of the
other methods, in particular, an integrated approach.
An integrated approach in theory and practice, not

squandered its value in a competition with the system,
they complement each other and improve the
effectiveness of both organizational and management,
as well as informative. [9-10]

Quality activities more convenient to analyze a
system approach. The theory of quality management,
it seems more reasonable to build on the foundation of
an integrated consideration.

Put in a special - not philosophy - knowledge (in
practice, too), the situation forces us to go back to the
differences between integrated and systematic
method, because too often become substitute these
methods.

System approach stands out fundamentally
method of constructing knowledge in which relations
between the elements forming conditions, signs, line
depending on the base relation called backbone factor.
The system is formed like a crystallization process by
sequentially embroadening composite.

It is advisable to systematically build, for
example, leather, fur, textile, when some, consistent
state of the quality of the material, taken as a backbone
factor and it "snaps" the whole series, offered to
produce. Quality and place in the market in this case
will be determined by the quality of the corresponding
state of the material used in the manufacture of each
specific number of products.

An integrated approach based on a certain
qualitative basis and require comprehensive analysis
of the phenomenon of quality, and research aspects
may be equivalent and perform in a rated dependence.

Philadelphia, USA

446

2 Clarivate
Analytics oo



ISRA (India) = 3.1

Impact Factor: ¢ (Australia)

JIF

=05

17

ISI (Dubai, UAE) = 0.829

64

=1.500

SIS (USA) =0.912 ICV (Poland) =6.630
PUHII (Russia) = 0.156  PIF (India) =1.940
ESJI (KZ) =8.716 1BI (India) =4.260
SJIF (Morocco) =5.667 OAJI (USA) =0.350

A good example of an integrated approach is Quality
Management construction. Schematically, it looks

Ivlog e KauecTEa

something like the figure shows four.

e o 0 CERET ACTIERT
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1l ::
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Fig. 4. Schematic diagram of the comprehensive quality control of production

This  scheme shows the relationship
responsibility and role of basic elements of the
preparation and production quality control process. It
is enough clearly visible nodal relationships: the
relationship with the philosophical aspects of
technical regulation, which allows to specify the
methodological and theoretical study to the level of
legal and technical specifications; Technical
Regulation with the right aspect, including the last use
of patent and licensed elements: philosophical and
economic analysis, which imparts a first specific
subject orientation in market conditions, and the
second - a methodological perspective, production
quality dependence on the state of technological
production and scientific equipment.

Complete philosophical analysis quality level
necessary for use in the practice of this knowledge
economic production quality control, will schematic
interconnection diagram describing the quality
philosophical concepts stacked with economic
categories. It was developed by us a few years ago.
Our return forced her. The reason is that we did not
have a choice. Philosophers still distracted by specific
forms of economic practices in the light of analysis of
the quality of their professional interests. Economists
quality are narrowly empirically within the mercantile
interest.

Philosophy warns that the quality of
objectification has a real meaning only in the

epistemological aspect of its consideration: in
deciding the quality of Nature. Indeed, in the
perspective of the relationship "object - subject"
quality comes first - it is objective in nature. Even
designing quality, we have no absolute freedom in his
work. Professional creativity is limited by objective
roots produced quality creativity. The quality of things
objectively in material terms, while the quality of the
scientific theory of objectified adequately reflected in
its objective quality of things, relations which are
reproduced in the scientific theory. quality control
system is shown in Fig. five.

The quality management theory it is important to
understand the dialectic as the organization of
production; as an activity of organized production,
finally, as manufactured goods objective and
subjective. A prominent Russian scientist and public
figure, LP Karsavin to emphasize the active nature of
the quality associated with the subjective work of a
professional, | coined the term "qualitating”.

The subjective aspect of quality of the goods on
the market is revealed through the complex
relationships creators, intermediaries and consumers.
They crossed the peculiarity of the national mentality
- in the US and Western European countries in the
interpretation of the quality of the market is dominated
by a pragmatic, utilitarian approach, in Russia the
traditional side of the relationship to the quality of the
goods has been contemplative, high-quality products

Philadelphia, USA

447

2 Clarivate
Analytics oo



Impact Factor:

ISRA (India) = 3.117
ISI (Dubai, UAE) = 0.829
GIF (Australia) =0.564
JIF = 1.500

SIS (USA) =0.912 ICV (Poland) =6.630
PUHII (Russia) = 0.156  PIF (India) =1.940
ESJI (KZ) =8.716 1BI (India) =4.260
SJIF (Morocco) =5.667 OAJI (USA) =0.350

and today most Russians more than something
designed exclusively for consumption.

Pomaeediobpas [ g CHMBEOI KadecTEa ToBapa (bpesm)
F )
C TAHAApTEGAITEA M T or e Berrene crat
METPOTOTHUECERE L . — CLIEHEA K&t CTEA
ECHTPOME TOBapa
5
% 00T oEe
VpoEeHD KAURCTEA TOBApA
h—
KaueCTEA TOE3pa ™ F

FlauecTEo Kak cHCTeIa
CYLIECTE GHEBL CEOHCTE TOBapa

E

Crerenaoobparyromee
CE CHCTE O KE4TE CTEA TOE ha

T 0B ap K4k IpegMeTHOCTE

Fig. 5. Quality Control System

Creators and producers of high-quality goods
necessary to raise awareness of potential users of their
products, based on the fact that in conditions of the
market quality of the goods - a collective image. The
image quality of the goods, corporate production
course, you can unwind with the help of advertising,
but such one-sidedness is risky and dangerous.

Stability reputation of quality products available
to all market mechanism, including its extensive
infrastructure. Consumer education is actively
involved in the process of “fighting” for the quality.
Reluctance to spend decent money on consumer
education, the desire to "shod" its false advertising
surface will inevitably turn into a boomerang.

Unfortunately, many Russian producers are not
afraid of a boomerang. They know that they are long
in the manufacturing sector did not linger. While the
market will put everything in its place, to react

appropriately to the pseudo-quality, they will be
different, and this "crap" for them to lose relevance.

Although experts and believe that the Russian
market has swung in the direction of product quality,
an objective situation on the market has not changed
significantly. Those small percentages, in which
conclusions are encouraging, far from being high
quality characteristics.

The condition of choice by the consumer, in a
large range of offerings on the market, is the
coincidence of its technical parameters with
conditional characteristics projected needs. From this
perspective, the enterprise management strategy
should be built on the principle of "tracking system"
with feedback, ie it must provide the consumer
products which satisfies their specific requirements on
the quality of service and the concomitant with its
sales, all the time while monitoring the degree of the
satisfaction (see. the circuit of Fig. 6). [11-12]
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Fig. 6. The system of consumer satisfaction

Monitoring the quality of goods and related
services consists of two stages. In the first stage by
manufacturer  studying  marketing  spending
expectations in product quality and service its
promotion. Based on this information, determine the
functional specifications for new products and quality
service, which will depend on the ability of the
definition of consumer expectations and ability to
adapt to changes in production technologies of
consumer expectations.

The second stage is to periodically
"measurement” mismatch between the actual and the
expected level of quality products and related
services. In accordance with the magnitude of the
error of the enterprise activities should be aimed at the
production control actions on the organizational and
technological units in order to reduce discrepancies
and introduction of new parameters of quality
assessment methods.

Model assessment of product quality is a tuple:

W = (X,P,A), 1)
where X - the set of possible solutions (facilities) such
that xeX- element of this set is defined on X by certain
rules manufacturing technology and distribution of
goods; P - calculable set of quality indicators and the
corresponding measurement scales; A - estimation
algorithm implements logic comparative evaluation of
alternatives in the form of "better-worse."

Any decision x € X represented by a vector
P(x) = (P;(x),..., Bp(x)) in m-dimensional space of
the quality indicators, defined as the Cartesian product
P=P, X..XP, cR™ where Pj,(j=1,m) - a

plurality of allowable values j-th index, which is a
subset of the set of real numbers R.

Evaluation of the quality of products is to
determine the extent to which the estimated object of
its operation ends. The goal can be set indirectly - with
the "standard" quality. Quality standard is a set {} Rjd
basic values of production quality indicators and
marketing of products that best meet the expectations
of consumers.

The numerical representation of the level of
quality you can imagine a tuple:

A = (¢, P, Ps). (2

Where ¢:P x Ps >R -a plurality of display
P x Ps ¢ R™the set of real numbers R, i.e. A is a
multidimensional quality level rating scale. Which
implies thatW = (X, P, Ps, p).for any XeX sets the
number depending on the position of the point (vector)
P(x) = (P1(x),...,Bn(x)) in the space of quality
indicators. In assessing the quality level of a few kinds
of scaling applied.

1. Scaling relations. It is to determine the relative
performance qualityw; = P;/PjsWhich determine
how many times the estimated object is better or worse

than the base of the j-th quality indicator(j = 1, m).
Operation is simultaneously scaling normalization
operation.

2. Scaling to the normalization of the difference.
It is to provide an assessment of the quality level j-th
quality indicator in the form ofw; = (P;s — P;)/
P;sWhere the ratio expressed in percentage w; It
shows how valued object is better or worse than the
baseline.
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Fig. 7. The algorithm is a complex evaluation of quality of the object

3. Multidimensional scaling. Based on the
definition of a generalized indicatoriW (w) where w =
(w4, wm) - the vector of relative quality indicators.
Composite index characterizes the degree of
conformity of the object to the destination. Thus, we
obtain the algorithm estimates the quality level of
products and service in each particular case.
Algorithm integrated assessment of quality is shown
in Fig. .7.

At the final stage in the decision, first, you must
decide how acceptable the result (whether the
precision and accuracy of the evaluation is
acceptable). If he does not meet the requirements, it
may be decided to hold a re-evaluation, additional
studies to obtain new information, etc. If the result is
objective enough, depending on the purpose of
assessing the relevant decisions are taken. For

example, if the purpose of assessing the quality of a
number of possible options for the selection of
products is one that best meets the needs of
consumers, the option that gets the highest score, can
be taken into production[23].

Predicting the cost of quality in the
development of a new range of shoes

The reason largely uncompetitive domestic
footwear consisted of the error and evaluation
methodology for measuring its quality. The problem
is the quality of a certain discrepancy evaluation shoe
projected in the development phase, formed during the
production phase and tested at final inspection before
implementing a consumer quality assessment. The
gap between the real and the quality requirements of
customers it has a significant impact on consumer
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preferences and hence on competitiveness. The
smaller the gap, the higher competitiveness of the
shoe. The difficulty lies in the fact that consumers in
evaluating the quality of the shoe is guided to a large
extent not regulated by the normative documents of
the quality indicators, and on their own tastes and
ideas about what should be the shoes. And sometimes
the idea of the quality of many consumers the surface,
at the level of the main organoleptic characteristics,
which are not always adequately and objectively
characterize shoes.

Very often, the need for competitiveness
assessment occurs before the appearance of a new
product, ie at the stage of design and development.
Since the level of costs during the period of use and
operation of more than 80% dependent on the
characteristics of the shoe, is laid at different stages of
its development. At the stage of designing and testing
of prototype designer can influence the decrease of not
more than 15% of the costs and when the article is put
on production, the change in this parameter manage
within only 5%.

Therefore, at the pre-stage of a new product
development multivariate prediction must be carried
out, which is the information on the feasibility and the
timing of achieving the identified objective.

In connection with this objective studies of the
consumer demand for footwear is fundamental to
improving the quality and competitiveness of
products. It is necessary to establish what criteria the
buyer evaluates the quality, because he will try to buy
shoes with a desirable combination of properties for it.

In order to evaluate the significance of indicators
of consumer quality shoes at the stages of its design,
production and sales, we have an expert method of
personal assessments was used - a ranking which
allows sufficiently take into account the opinion as a
shoe manufacturing specialists and its potential
consumers.

Experts are invited to rank a set of factors that
determine the consumer quality shoes. Initial ranks
first converted as follows:

Rj = XiZi 1. (€))

Where R; — amount converted the ranks of all
the experts to factor j; r;; — transformed rank assigned
to the i-th expert j-th factor; m - number of experts; n
- number of factors.

Weights are calculated and then factors:

Wij = gt @

)
TLirij
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_ IR wy
I/Vj h 2{212?:1 Wi}"
(five)

Where W; - the average weight of the j-th factor
of all experts.

The expert group, consisting of 100 people, the
survey was divided into two groups: consumers and
producers. For the nominations to the survey of the
manufacturers group presented a number of demands:

special education;

position held:;

seniority.

To find experts were involved leading experts
shoe enterprises SFD cities:. Mines, Rostov-on-Don,
Krasnodar, Volgograd and others to work as experts
are also involved teachers of the department
"Technology of leather goods, standardization and
certification”  South-Russian  State  University
Economics and service.

At questioning the experts ranked the indicators
on the extent, ie the importance of in terms of their
impact on the quality of the shoes. As an object of
study was chosen women shoes - boots autumn and
spring mix.

The survey has been suggested experts
questionnaire containing factors affecting the quality
and competitive advantages of shoes in the design
stages of production and sale (tab. 4).

Respondents were asked to arrange the factors in
decreasing order of their impact on the quality and
competitiveness of the shoe (rank), ie factor that the
expert believes the most important, are ranked higher
- 1, and the rest - by the degree of reduction of their
impact on the competitive advantages of the shoe, ie
2, 3 spots, etc. If the expert can not make a decision
on granting seats for two or more adjacent factors, it
assigns them the same rank. [13-14]

Processing of the results of the expert survey was
carried out on a PC using a special program «RANG».
The distribution pattern of the ranking of the results
indicates that the views of consumers and
manufacturers, working as experts coincide on many
points.

At the design stage set important quality
indicators: compliance fashion lines - X1; the shape of
the toe - X2; shape of the heel - X3; heel height - X4;
preform design shoe upper - X6; model design - X7.
Less important: the color scheme - X8; the flexibility
of the shoe - X9; thick soles - X5. After statistical
processing of the results of the expert survey found
that all these factors were significant.

Table 4. Questionnaire questionnaire

factors

Rank

Stage design shoes

X1 - line fashion trends

X2 - form forefoot
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X3 - a form of Heel

X4 - heel height

X5- the thickness of the sole

X6 - preform design uppers

X7 - design model

X8 - color solution

X9 - the flexibility of the shoe

Step shoemaking

X1 - view of top material

X2 - bottom view of the material

X3 - connection quality top parts

X4 - workmanship preform uppers

X5 - the rigidity of the sock

X6 - stiffness backdrop

X7 - fixing strength of the bottom parts

X8 - bottom quality finish

Implementation Stage shoes

X1 - attractive appearance

X2 - the novelty of the product

X3 - weight shoes

X4 - Price

X5 - brand image

X6 - advertising

X7 - Services

X8 - Packaging Quality

At the production stage for manufacturers and
consumers are significant factors: type of top material
- X1; a bottom view of the material - X2; top quality
of the connection parts - X3; workmanship preform
shoe upper - X4; fixing strength of the bottom parts -
X7; rigidity backdrop - X6; quality finishes bottom -
X8.

At the stage of implementation of important
quality indicators of footwear for all the experts are of
attractive appearance - X1; novelty items - X2; price -
X4; weight shoe - A3; brand image - X5. Less
important - advertising - X6; Services - X7; quality
packaging - X8.

To predict the cost of quality, taking into account
the requirements of consumers in the development of
a new range of shoes, according to the results of the
expert survey at the design stage is necessary to
determine the weights of all the relevant factors of the
formula (5).

Suppose that we know the costs of improving the
quality of one unit of output for each of the factors,
which are determined by the vector:

P = (P, P2+ Pn)-

(6)

Then we can determine the expected costs of
changes in the quality of the designed products:

M()((7))= PiWy + PaWo . Wy,

This method of assessment of the expected cost
can also be used in the stages of production and sales.

These investigations cover the entire spectrum of
consumer and industrial requirements for footwear,

affecting its competitiveness and allow to predict the
costs of improving quality at all stages of the product
life cycle and should be taken into account by
manufacturers during the formation of the assortment
of shoes [15-16].

In many industries, the preparation of mass
production of new models there is a necessity of their
comparative evaluation to decide on the sequence of
manufacture or selection of one of a series designed to
(1, 2), as well as a very effective advertising,
presentation of technical advantages to the buyer of
the product. In normal practice, this problem is solved
by the expert assessment product specialists,
involving difficult comparable technical and
economic indicators, with different levels of
importance and measure the dimension, for example,
the products have different weight in kilograms, cost
- in grams breathability dm3 / m2s. Finding features
by evaluating products reach a difficult compromise
at the expense of losing the specificity of each
indicator, criticized the introduction of subjective
factors "importance” et al, It is difficult to
substantiate and prove.

Can be solved more convincingly this part of the
intellectual tasks in human-machine system network
architecture to evaluate the product. For example,
such an estimate can be obtained in the control system
design preparation of light, food and other industries
by total imaging product evaluation. Then
management software is to choose a path in the
multidimensional phase space properties of the
products that best meets the primary function of a
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complex system of criteria (such as the conquest of the
market of products, production and sale of all products
in a given time frame). In the traditional system
analysis is carried out in such problems formalization
of a complex system by its decomposition on a
selected number of sub-systems. However, in this
case, communication - the relationship between the
subsystems do not have topology, they formally
separated. This can be compensated by this method
formalization,  which  will be identified
communication - via mathematical relationships
apparatus set theory and general topology and in
particular the model parameters of the fluctuation of
the capsule (3). Implementation of such a comparative
analysis between a number of items and identifying
the priority is relatively simple (Fig. .8).

All the information field is divided by four lines
in the plane forming the vectors 8 and 8 zones (there

COOTEETCTEME MOAL!
(Gannni)

may be other numbers). Applied on line information
about each of the eight selected in our example
properties. In this case, the shoe characteristics:
demand - cost, weight and flexibility, wvapor
permeability and moisture capacity, aesthetic
properties  (points) - environmental (health)
contamination unnatural materials. On schedule
beams laid the experimental numeric data, if available
in natural units, for example, the cost in rubles, weight
in grams, and the demand and aesthetic properties in
points assigned to them by experts. Resulting in a
polygon visual rendering of a complex system allows
the designer or the buyer to make the right decision on
the comparative assessment of different models of
products, ranking them in the preferred number by
comparing the areas of polygons. [17-18]
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Fig. 8. Total properties of combinations of indicators shoe samples

In addition to this figure, there is also a visual
range of other information. For example, the values of
areas of figures, concluded between the Rays and their
amount detected edge area of "positive" indicators of
high aesthetic properties and the demand for flexible
shoes on the product with more weight, cost and
details of the artificial less environmentally friendly.
Thus, in the example shown in Fig. 3.10 advantage of
combination indices of the two samples is N1,
characterized by a larger total area of "positive"
sectors properties. This technique effective visual
advertising, help select the sample with higher
"summary" properties comparable to each other is
difficult.

This method of selecting the "best™ product is
relatively simple and obvious, that allows you to make

the right decision. This method can be used for
business and technical evaluation of various
production industries - light, food, electronics (e.g.,
INFINITE, illustrated in CEBIT show), and others.

At the level of the intersection of the circle and
bear axes magnitude eight indicators normalized (if
any) or medium-range in their units, are directly
connected to each data sample N1 .., N2 ... etc
deposited on the axes.

About indicators for assessing the quality of
shoes

In modern conditions when the total saturation
of the consumer goods market is the most acute
problem of ensuring that the quality of products
offered consumer requirements. Among consumer
requirements for shoes in the first place in importance
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by most nominated artist of ergonomic, defines the
concept of "comfort".

Certification testing of footwear are constructed
on the basis of the current regulatory documentation,
which outlines the technical requirements, methods of
its tests to determine the main indicators of quality. In
support of the above, the following are indicators of
quality and test methods for their determination.

What is the Program "Russian Quality"? Of
promotional materials, the organization should, that it
"identifies the products and services of high quality,
presented in the Russian market and inform
consumers about them; It gives the company an
opportunity to prove to consumers that the quality of
its products or services significantly higher than the
standard level; It enables public authorities to procure
products and services of high quality. The sign
"Russian Quality", the right to use of which entity
receives upon successful participation in the Program,
it is the most authoritative evidence of this quality.
According to the results of participation in the
Program, the company can present to interested
parties as documents attesting to the high quality, not
only a diploma, but also evaluation of the program and
report on its results.

The results of successful participation in the
program can be used in conducting marketing and
advertising companies in demonstrating their
capabilities to clients and customers at exhibitions and
fairs, as well as the participation in the competitive
bidding and tenders. For information about the
products with a "Russian Quality" and business-to-
Diploma-program includes:

conducting nationwide, regional and sectoral
product presentations, award-sign "Russian Quality";

release nationwide and industry catalogs
"Russian Quality";

editions of the Program "Russian Quality";

accommodation at preferential terms of
information about the company, the student and the
products on the Program website
www.roskachestvo.ru and other online resources;

participate on favorable terms diploma program
in exhibitions and fairs held with the participation of
Russian Organization for Quality;

publication in the sectoral, regional and

nationwide media ".

According to the documents: "Situation of the
Program" Russian Quality "ELC NeRK FO-01-02
and" Regulation on the quality assessment programs
used in the "Russian Quality" ELC FOC number PK-
06-02 is designed number RK-work program PR
CEP-2.5.47, which included items:

1) estimated production;

2) the range of estimated parameters of product
quality, and their allowable values and optimum
points corresponding to them;

3) determination of actual values of quality
indicators;

4) Evaluation of ability to provide a stable
production of quality products;

5) certificate of compliance of the quality of
products the highest level.

For example, as a statement of models of men's
shoes daily was evaluated in four groups: functional
parameters (1) characterizing the durability of the
product; ergonomics (2); aesthetic indicators (3);
quality packaging and labeling of figures (4).

In the first group are allocated such individual
factors as:

strength of thread fasteners preforms uppers, N /
cm with one line;

strength of thread fasteners preforms uppers, N /
cm, with two lines;

fastening of a sole strength, N / cm;

residual deformation of the toe cap, mm;

residual deformation backdrop, mm;

in the second group:

polupary weight in grams;

flexible shoe N / cm;

the thermal resistance of the shoe upper, m2 ° C
/' W (for winter shoes);

the thermal resistance of the bottom of shoes, m2
° C/ W (for winter shoes);

in the third:

silhouette points;

appearance scores;

interior decoration, points;

in the fourth:

quality labeling;

quality packaging points.

Permitted indicator values, as well as their actual
list established in accordance with the Standard set out
in Table.

Table - Quality indicators and test methods for their determination

Quality Indicator

testing method
(GOST, rate, etc.)

cap and the backdrop

1. Shoes. Method for determination of total and permanent deformation of the toe

GOST 9135-73

shoes chemical fastening methods

2. Shoes. Method for determining the strength of attachment of soles

GOST 9292-82

compound upper parts

3. Shoes. Method for determining the strength of thread joints

GOST 9290-76
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4. Shoes. Method for determination of flexibility GOST 9718-88
5. Shoes. Method for determining the strength of the bottom fastening parts GOST 9134-78
6. Shoes. Method for determination of mass GOST 28735-90

7. Shoes. Method for determination of total thermal
footwear resistance

GOST 12.4.104-81

8. Shoes. Terms of acceptance

GOST 9289-78

9. Shoes. Labeling, packaging, transportation and storage

GOST 7296-81
GOST 16534-71

10. Shoes. grading

GOST 28371-89

11. The system of quality indicators. Footwear. Nomenclature
indicators

GOST 4.12-81

12. Shoes. Terms and Definitions

GOST 23251-83

13. Shoes. Methods for determining the linear dimensions

GOST 9133-78

14. Shoe pads. specifications

GOST 3927-88

15. Workshop on manufacturing technologies of skin/ Ed. VL Rayatskasa. Moscow,
1981.

16. The development system and placing products
on production. Production of light industry.
fundamentals

GOST15.007-88

17. Casual footwear. specifications

GOST 26167-84
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Fig. 9 - Scheme of software empirical indicators to assess the quality of the products.

Let us turn to the second group of indicators. It
is obvious that these figures do not provide a
comprehensive assessment of the characteristic shoe
(comfort) that the interests of consumers, most of
which are established empirically. Comfort same
depends on many factors but the most significant are
the structural characteristics of shoe models and
properties of the materials used. Perspective quality
assessment of shoes quality assessment methods shoe
should be associated with CAD. Thus, the physico-
mechanical properties of the materials determine the
force interaction of the foot with a shoe, the foot
provide protection from the external environment and
determine its microclimate. In this formulation, the
question looks very attractive method of automated
evaluation of footwear comfort in terms of physical
and mechanical properties of the materials of the top
packages developed in RSU im.A.N.Kosygina.

The method is realized in the framework of the
complex software operation diagram is shown in
Figure 9.

Consequently, along with the selected group of
indicators, it seems appropriate to include another
group of "Comfort", criteria which, in our opinion, is
the temperature and relative humidity of the internal
space, the pressure of the top of the shoe on the foot.
Factors that influence the magnitude of the pressure
shoe on the foot, is elongation, relative humidity and

stiffness package of materials for which we have

established levels and rational values varying
according to the operating conditions and
manufacturing.

Established  techniques  tooling  system

implements automated evaluation comfort shoe and
forming a package top most efficient in terms of
physical and mechanical properties of materials and
rapid method of selecting a certain level of quality
construction and purpose shoe. The practical
significance of the system is to reduce the subjective
factor in the selection, collection and organization

Marketing experts agree that consumers give
their preferences main product quality. Market
Research confirms the strong tradition of demand for
quality products. But not everything is so simple and
obvious.

The point is that the statistics - net operator and
statistical data are therefore absolutely dependent on
the chosen conceptual description of the process.
Statistical results are always correct, because obtained
through the use of proven mathematical apparatus, but
the accuracy and truth - "two big differences."

To "correct" was "true", you need the whole
chain of logical and mathematical operations align
correctly. Certification requires not only a real and
software products. Must be certified and mail-order
knowledge, or defects in the original judgment
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perekochuyut excretory knowledge. And no ISO 9000 should be used not as a means of

technology will not fix the lack of pledged.

In the ideology of production, especially the
production of direct consumption goods, a factor
which must be the concept of "quality". We anticipate
an objection: "what's the point as if the quality criteria
and limit the number of qualitative characteristics of
the affected priority range of goods, the price will
rise?", And we have the answer to opponents.

If there is no guaranteed quality of the product,
then no amount does not improve the situation. Will
either need to agree with the obvious (for
professionals) consumer fraud, or waive the
professional competence and deliberately go for the
drop in quality requirements, allowing the market
poor quality, in fact, good. As for the range, its
dependence on product quality requirements for
conventional and mediated. The range of "tied" to the
technical state of production, technology and
professional development.

The visible features of a civilized market, the
more urgent the issue of quality is worth. Moreover,
the quality problem of the scope of the theoretical
relevance moved to the level of practical relevance.
Try to justify this shift is applied to Russian reality.

Positive shift in the direction of increasing the
purchasing capacity of Russians over the past 5 years
is undeniable. Official statistics of inflation - clearly
sly, but even increased it by a factor of 0.5 and
received real average 15-20%, we will have no choice
but to ascertain the welfare of most citizens in the
conditions of a certain growth of the economy as a
whole. The intensity of the dynamics is small, but the
fact is obvious.

That's just as true to say about the "welfare"?
Money is only equivalent exchange. Earn more
money, you do not necessarily heal better. Money
should be exchanged for essential goods. And here is
a full-length grows quality problem. Earning money,
you can easily spend their "invisible", ie buy is not a
commodity, and "Phantom of the goods."

"Phantom of the goods" - non-specific term for a
special knowledge of the system. However, you need
to get used to it as the theoretical expression of the
realities of the undeveloped commodity market.

Capitalizing on the "white" and "gray", "spots"
as an ideology which is in extremely poor condition,
"plack" manufacturers of low-quality consumer
goods, together with sympathetic officials of the
services responsible for the quality of products have
flooded the market of substandard products.

International quality control system 1SO 9000 is
more like the newest phenomenon of the famous
Potemkin villages. Effective control can only be
something that is clearly spelled out. Every
nedopisannost - hole for penetration of semi-legal
field of hunting for the consumer.

management, as well as a tool for the prevention of
violations of quality. The circle is thus isolated, for
violation involves quality, namely quality and we
have not determined, as it should.

The system of special knowledge, which is the
ideology of production, "quality" is replaced by "state
of quality”, which in turn is reduced to quantitative
parameters.

Quantitative  characteristics give discrete
expression - so there is another derivative of the
concept. Only this time, not from the indigenous
concept of "quality” and its derivatives - the concept
of "quality of the state."

Activity militant surprises aspiration describe
the quality by the amount. Since the time of Hegel,
who claimed that the quality - important in defining
the phenomenon, as Quality is what losing it, it ceases
to be himself, passed nearly two hundred years. It was
time to learn and simple truth: the quality is not
determined by the amount and terms of the properties.
Using quantitative measurements we need to
determine the "best of" - "quality" and "quality status"
(an expression level).

Errors in the theory of practice rarely corrects, on
the contrary, it usually hides them until a certain point
of development. Defects theory in rough form are
manifested in the difficult social and economic
circumstances at the time of political uncertainty.

Such a kind of time is not accidental
"convenient" for the flourishing of theoretical
uncertainty. State, entangled in many problems,
deviates from the control of economic processes,
relying on the market, designed to put everything in
its place. The market also their functioning laws.
Market theory adapts to suit your interests is not
subject to rules, grounded theory, and seeks to adjust
the rules for a profitable way for his relationship with
the consumer.

Advertising statement: "The customer is always
right” - a lie! Always right only legal order that
determines the nature of the relationship on the goods
market. Themselves, these relations are based on the
interpretation of the quality of products and
compliance with the quality of the price, ie, two
aspects: theoretical and practical.

In theoretical terms should be tightly adhere to
the fundamental postulate: quality - is an association
of the properties that characterize the structural and
functional distinctiveness is not a single phenomenon,
and some set of phenomena, united by common laws
of formation and change, so determine the quality is
only possible through the availability of appropriate
properties. Because of the qualitative properties only
aesthetic (design) are available direct assessment
requires a comprehensive product certification, or
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rather a product offered for transmission on the
market.

Moreover, a study on the quality of the product
that corresponds to the interests of consumers, must
not be reduced to technical and materials science
expertise. Require social, psychological, medical and
resume on regional studies.

Consider the example of shoes this statement.
Shoes, along with clothing, refers to goods, depending
on the national and historical characteristics. Can be
recommended for the market shoes, not taking into
account the specificity of the geographical, climatic
and national mentality? Apparently, to allow such
products to the market as possible, but only in limited
quantities, for a change, and expand consumer
choices.

Nature,  food, traditions  affect the
anthropometric characteristics of the population: the
configuration and proportions of the foot, lower leg,
etc. Shoes designed without taking into account
national peculiarities - anatomical, physiological -
will inevitably contribute to the development of
deformations feet. Shoes will quickly lose its
presentation, the consumer will continue to
experience discomfort, which (taking into account
that the average Russian shoes are worn, regardless of
the recommendations while not physically obsolete)
may be associated with exacerbation of chronic
diseases, or purchase them.

Already, China is "thrown" into the market is the
number of shoes that all the world's population (= 6,5
billion) can be booted appearance "a la Shine."
Chinese manufacturers are guided by their own
interests: to create jobs in the country and ensure the
marketing of products. They offer shoes designed and
made without taking into account national specifics of
consumer countries. Chinese shoes today is a serious
competition, not only to our domestic producers, but
also in such countries - legislators shoe fashion as
Italy, France, USA, Czech Republic, etc.

This is the fifth year in a row in the Italian
footwear sector of the market there is a significant
decrease in production volumes. Activity in this
segment of the domestic market is reduced, and the
Italian demand for products in domestic and
international market is low. Given the excess of the
euro over the dollar, the competition of Chinese
products is even more serious at the national Italian
market, especially after the abolition of quotas on sale
from January 1, 2004 footwear production volumes
decreased in 2005 by 9.7% compared to the same
period last of the year. As for the difference in prices,
offer products declined in absolute prices by about
8.4%. In 2001-2004. Italian production dropped by
almost half to 281 million pairs, had a negative impact
on employment. The volume of production of leather
footwear decreased by 8.9%, slippers - 23%, rubber

footwear - by 32%, canvas footwear - by 40%. On the
contrary, every year steadily Italy imports about 150
million. Chinese shoes. The Italian manufacturer is
losing its position in the international markets of the
US, Germany and France. The growth of the euro
against the dollar, as well as the redistribution of the
market in favor of the Asian manufacturer adversely
affect the Italian manufacturer. According to the
Italian Chamber of Commerce, more than 600
companies, including manufacturers of shoes, closed
in the period from 2005. by 2017 only market segment
in which the Italian shoe manufacturers hold the
leading position - is the production for international
markets elite designer shoes.

So, for the past 10 years the number of
enterprises for the production of footwear in the Czech
Republic was reduced from 120 to 55. But this number
may be reduced in connection with the abolition of
restrictions on imports of footwear from China. If at
the end of the twentieth century. Czech shoe factories
produced about 70 million pairs of shoes, but last year
that number was about 5.5 million in 2016 to the
Czech Republic imported about 50 million pairs of
shoes, of which 35 million -... from Chinese
manufacturers. The average purchase price of one pair
of Chinese shoes of 54 crown - the price is unrealistic
for Czech enterprises. ... our products no one buys,
because we are not able to compete in the Asian goods
by value, despite the fact that our shoes on the quality
of a lot better. Unfortunately, Czech buyer prefer
cheaper products, even though he knows that in time
they will survive is much smaller than ours, quality
footwear, "- said a member of the Footwear Industry
Association of the Czech Republic Lubomir Hlumsky
whose firm since 1998, has been manufacturing and
selling children , women's and men's shoes. As a
result, Czech producers are losing ground on their own
market. The situation is complicated by the fact that
from 1 January 2005 the European Union on the
agreement with China and the World Trade
Organization lifted the restrictions on imports of
Chinese shoes. Return them only in the event that
would threaten the entire industry, and in European
scale.

US Secretary of Commerce Carlos Gutierrez,
among the most important problems of the need to
take effective measures to curb the loss of jobs in
some sectors of American industry, which is also due
to the growing competition of Chinese products in the
United States.

But we still have to go through the path traversed
by the Western producing countries shoes. Russia's
WTO accession will open the border market for many
others who want to as soon as possible to sell low-
quality goods. Moreover, today in front of Russia, in
contrast to the western neighbors, should a fatal
problem of the expansion of "gray" imports, which
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arose due to the imperfection of the customs
legislation and the spontaneous development of
"shuttle trade". As stated in one of his interviews,
presidential envoy to the Siberian Federal District
Anatoly Kvashnin, the annual volume of "gray
imports of Chinese goods" in Russia reached $ 6
billion. But, even in a civilized market conditions,
access without restriction of footwear on the domestic
market only on the basis positive opinions on the
quality of raw materials, related materials, accessories
at significant scale expansion of footwear products
threaten Russian national security.

Features of the national attitude to footwear to
quantify. Products can be easily measured for
compliance with certain requirements, but it must be
borne in mind that the property is assessed only on its
formula of "yes or no". Recognizing existing property,
the expert has the right to go to the next stage - the
measurement of the intensity of its existence, to know
how steady and pronounced this property.

The absence of even one of the qualitative
properties of the product, or lack of expression means
only one thing - a commaodity product should not be.
In exceptional cases, it is recognized provisionally
authorized for sale on the domestic market.

The occupation of the national market of foreign
manufacturers of shoes undermines the development
of the relevant sector of the domestic economy,
historically adapted to the specific national conditions
and characteristics of anthropometric measurements.

The situation is aggravated by the fact that
Russia has received the recognition of the country
with a market economy, has no right to violate the
order in the relations between political and market
structures. Unilateral actions of the state in the
protection of their interests can be qualified as a
violation of the achieved status, cause economic and
other sanctions of the world market. The displacement
of foreign competitor from the national market should
be conducted in accordance  with  the
recommendations of the international community and
tradition.

Chinese, Turkish, partly Eastern European, shoe
manufacturers have flooded our market and have
taken strong positions on it, thanks to customer
demand for its products. [17-18]

Buyer with limited financial resources attracted
by the price, design, advertising support, the range, the
interest of the seller, a cultural center. Inexperienced
in professional "secrets” of the consumer on the
quality of judges for its external display and the
service pack. The very same service sales skillfully
takes the arrows with the qualitative characteristics of
the seemingly winning properties. Quality, as an
association of the most important properties of the
product, "torn." Of all the properties that make up its
combination of high-quality association, exhibited

only the property, which is beneficial to the seller, as
it actually submission to an appropriate level of
consumer interest.

Sequestering quality by replacing its simplistic
understanding - the most widespread market
acceptance. The unsatisfactory condition of the mass
consumer culture, eliminated controlling state bodies,
their lack of initiative, and in some cases, and a direct
interest in preserving the existing confusion allow to
manipulate the public consciousness, control over the
actions of buyers.

The occupation of the Russian market - a
phenomenon, of course, temporary, due to economic
stagnation, limited solvent demand of the general
population, the lack of effective and consistent policy
in the sphere of development of the national
production. However, the apparent conditioning of the
situation is not particularly comforting. In Russia, like
to joke: there is nothing more permanent than
something temporary. To temporary phenomenon not
"stagnated"”, it is necessary to change the conditions
that gave rise to it. Opportunities are available.
Previously, all should understand the theory, which is
guided in practical actions.

Underestimating theory naturally leads to
miscalculations  practice. In our case, this
underestimation seems to be planned. Otherwise, how
to explain that the conventional definition of quality
through the association of the main properties of an
object, of a quality criterion in the regulations are only
"a trace", ie individual features.

To some extent "to blame" in the theoretical
uncertainty of unilateralism itself as a theory. The
quality of natural phenomena different from the
quality of man-made products. Natural phenomena -
natural origin, and all of their natural properties. The
quality of natural phenomena excludes their relation
to human needs. Mushrooms pointless to separate the
quality on edible and poisonous. mushroom quality in
another, and that other determines their place in
biological taxonomy. Trees conventionally divided
into beautiful and ugly, valuable and weeds. The
quality of such opposition has nothing to do. Artificial
products, in contrast, are characterized, above all, in
line with our needs. Consumer properties included in
the artificial system of product quality, as well as
natural. And not just included, and ahead of natural
significance.

shoe quality due to a set of consumer
characteristics. Not much, in principle, from what
material sewn shoes. The main thing is that the
properties of the material provides the functionality of
consumer demand for footwear.

Buyer makes no difference if the price balance,
made of natural or artificial material made shoes. He
needs to be requirements for it have been guaranteed.
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Domestic same practice of assessing the quality
of shoes (and not only shoes) theory turns inside out
in an effort to focus on natural characteristics.
Something Russian ideologists quality will do, when
for them to seriously take animal rights, as it did in
Western Europe, particularly in the UK.

The most tragicomic is that the nature of the raw
material does not so much a matter of principle, if we
develop chemical and physical technologies. Analogs
of natural raw materials - the realities of today's
production and far longer science fiction. But the
quality of mishap is not limited to the problem of raw
materials. No less relevant, and other aspects of
production: national accounting, age, climatic features
in determining the quality and conditions of access to
market.

Unfortunately, today, the domestic contribution
to the development of policies aimed at improving the
quality of the shoe, and, in essence, to ensure the rights
of the consumer, it is unintelligible. It seems full
otvyazannosti aspirations producers from the
country's interests, which gave them citizenship.

According to the theory of marginal utility and
consumer choice, proven international practice, the
buyer prefers goods that are most appropriate to his
personal perception of the utility within the limits of
their financial capabilities. The task of the government
to create the necessary legislative conditions to protect
the interests of its citizens and to develop a reliable
monitoring mechanism.

In this case, the state must understand that the
consciousness of consumers, usually amateurish.
Consumers do not have enough professional culture
for comprehensive orientation in terms of choice
behaviors. Therefore, the state or the organizations
which delegated the right to protection, must give
consumers enough information about consumer
properties of goods.

Instead, the customer is offered, at best, a
minimal set of materials science and technological
characteristics, which is a gross violation of the rights
of the consumer. Product Characteristics should
include, in addition to static data, the details of the
dynamic (behavioral) plan. For example, describes
product features, as do reputable pharmaceutical
companies, reporting the main features, indications,
contraindications, age recommendations, warning
function, the use of methods, storage conditions
recommended lifespan.

Experience in the use of this approach in other
industries already have. The level of development of
information technology today allows you to create
entire communication system product support that are
based on the conceptCALS, are widely used for
improve efficiency of management and reduce the
cost of the information interaction in order processes,
production, supply and operation of the goods [2, 3].

The basis for the use of this concept is a natural need
to organize a "single information space" that provides
operational data exchange between producers and
consumers all along the "life cycle" of the product,
from marketing to maintenance to recycling.

Nothing in the actions aimed at improving
product quality footwear production, we do not see.
There is not even the desire to change the information
situation in the days when they were limited to the
range and quantity of goods. To confirm this, we turn
to the conclusions of experts, "for the certification of
serial production OS experts (the certification body -
ed.). Assessed the state of production directly at the
plant or on the documents submitted (time () - aut!.)
(Technical description of the product specific species,
a process flow diagram of material, component parts
to the sanitary-epidemiological conclusions on
completing materials and shoes, which confirm the
safety of the health of the consumer, used in the main
and auxiliary materials of shoes). In accordance with
a program composed by the expert for the certification
of footwear in IL (test laboratory - ed..), Indications
are determined such as: the strength of attachment of
the sole; Heel mounting strength; strength of thread
joints preform uppers. If certification of children's
shoes is further evaluated preform design uppers and
hygienic characteristics of the materials used in
compliance San PiN Ne 42-125-4390-87 ». "To work
in the bottom of the range (price - ed.)., The company
should produce such models of shoes that are
affordable because of the low prices and are mostly
only the basic set in accordance with the national
standard."”

What conclusion suggests? First, the industry is
still based on the outdated position - the most simple
and only required not to harm the health of the
consumer. The first commandment of the Hippocratic
shoe manufacturers and their supervisors learned fast,
but not further advanced. In this scenario, the siege of
competitors are unlikely to deter long. Second, the
basic properties should not be confused with quality.
As properties may be only in the production cycle due
to its differentiation in the manufacturing operations.
But in this case it is advisable to take the quality of in
guotation marks, emphasizing the conventionality of
the term. Otherwise, we will operate with the
philosophical and scientific concepts that will lead
necessarily to a practical distortion characteristics.
Quality - an association of certain properties, so you
can not pull out forming an association properties as
industrial need and provide them for quality. Third,
the basic properties of it's time to determine
conventionally,  without limitation  proposals
sangigienistov and epidemiologists. A lot of value can
be gleaned from studies of gerontology, geriatrics,
regionovedov, valeologists, pediatricians. Fourth,
how long in the basic characteristics are virtually
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absent aesthetic properties, albeit in a conspiratorial
manner.

| do not quite understand the satisfaction and the
actual replacement of the State Standards in the
national standards. The fact that in this component of
quality ideology we have adopted a global language,
not a lot of benefit. Now, if our production and
ideological positions equaled the European, then we
could be happy. And only chaos increases.

In the absence of corporate culture, the traditions
which have been released on the "will* of the
company will be engaged in arbitrariness.
Government agencies signed the own powerlessness
to control the development of a civilized market and
recall American tale that the market itself is still
satisfied and ordered.

The inefficiency of the system of state control
over the quality - not in its status and functioning.
Untidiness, not professional bureaucrats do not allow
government agencies to operate fully. According to
official data of Federal Agency for Technical
Regulation and Metrology, in an average year there
are 2% failure rate in the certification. While more
than 30% of production is rejected directly to the
trade.

In the European Union shall be subject to
mandatory certification = 4% of the product range, not
because European officials liberals. The reason is
hidden in the manner and tradition of the production
of civilized relations in the market, whose age exceeds
the total time of the Romanov dynasty and the Soviet
regime. Haste inevitably entails costs. To go along
with all common systems, insufficiently dressed, put
on shoes, like everyone else, and stand in formation.

While the power and manufacturers will
represent the market relations, will have to pay to the
mass consumer, because the costs will fall on his
shoulders. Exclusive buyers from the vicissitudes of
the Russian market by its truly free choice. They buy
goods directly from a reputable manufacturer.
Officials are ready to go to be among the exclusive
buyers. The firm is likely to have the same opinion and
are willing to pay officials for the freedom of their
own actions. The situation is different as the creeping
state anarchism can not be called.

According to the Russian official regulations
until recently, 70-80% of commodity nomenclature
require state certification of quality. Critics reject such
practices, and offer to borrow the Western European
experience. They are not embarrassed that the
proportion of illegal and semi-legal business in Russia
is estimated at 40-60%, ie, now, if necessary, a central
check on the quality of the 70-80% range of goods on
the market and so is less than 40% of the certified
product. Critics protect the interests of producers is
not clear what. And who will stand for the rights of
consumers? Officials or, perhaps, the judges,

independent only by definition. Remain exclusively
human rights non-governmental organizations, which
today is, and tomorrow - n

Motives for improving the quality is directly
related to economic factors. This means that quality
management is the ultimate goal of achieving
economic effect, ie, oriented to the company's profit.

In modern conditions of economically successful
operation of producers provided the release of
products that meet the following requirements:

fully meet the demands of consumers;

meets the requirements of safety and
environmental protection;
satisfies the applicable standards and

specifications;

It offered to the consumer at competitive prices;

It is cost-effective to produce.

Management of competitiveness of the shoe on
the shoe factories of the Southern Federal District
(SFD) is due to the frequent change of the range and
the increasing influence of regional socio-economic
factors.

Improving the competitiveness of the shoe is
only possible due to the development of new models
based on market information and in-depth study of the
preferences of specific groups of customers,
accelerate the process of change of the range, while
maintaining or improving the efficiency of the
production system.

Shoe manufacturers in the territory of the
Southern Federal District represent a significant part
of the domestic release of the shoe, that is, more than
30%.

Despite the great interest in the production of
shoes in the Southern Federal District, the demand for
shoes is satisfied only by 19.6%, the rest is imported
from the near or far abroad. Often such imports is
contraband character. That is the import of cheap
shoes is the most serious problem for the domestic
footwear enterprises.

It is also a problem for the Southern Federal
District enterprises is the lack of quality raw materials
and components for the manufacture of footwear,
resulting in production of shoe factories in Southern
Russia is losing price competition of cheap imported
shoes.

In addition, the shoe company SFD specialize
mainly only men's shoes. And it produces almost the
same type of model in the same color scheme. Of
course, labor costs for women's and men's shoes are
not comparable. Therefore, women's shoes for the
SFD is produced about 3%, child - 15%, and footwear
- 40%. Such a small amount of the issue of women's
shoes due to the fact that the market for women's shoes
competition is much sharper, and in this segment
shoemakers SFD immediately faced with the
Moscow-Chinese manufacturers, which are now
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"hold" a large part of women's footwear market. But,
unfortunately, shoemakers do not pay attention to the
fact that the market is not women's shoes Shoes for
elderly consumers who are not engaged in the Chinese
footwear manufacturers, ie there is a niche for
manufacturers.

More remains problematic situation for the
production of the majority of footwear enterprises
SFD children's shoes, which is associated with the
abolition of subsidies for its production from the
federal budget; the imperfection of tax children's
range and the absence of the necessary size and style
pad for its production. SFD in the consumer market
for children of domestic producers pushed foreign
suppliers, who can afford to pass on the
implementation of the shoe with a condition of
payment after its actual sales. However, this product,
for the most part, does not have certificates of
conformity and hygiene certificates. Imported shoes
imported the most "running”, "average" size and is not
intended for children, so at this point the need for
children and their parents are forced to meet the

affordable range of imported goods of the
adult[nineteen].
Ensuring children properly  selected,

physiologically based footwear is one of the main
challenges for domestic manufacturers, including
SFD enterprises.

The situation in the Southern Federal District is
the need to develop a set of measures of regional
importance aimed at improving the socio - economic
situation in the Southern Federal District. The growth
of purchasing power for high quality shoes in the mid
- price segment of the consumer determine the
economic feasibility of designing footwear industry
enterprises. Organization of production of footwear in
a wide range will transform today's subsidized regions
of the Southern Federal District in self-sustainable,
increasing income levels; It stimulates the creation of
new jobs; ensure the development of small businesses
and maintaining the legal private enterprise; It will
form the basis for the exit from the shadow of a large
part of the turnover of the real sector of the economy
in order to create the region's budget, as
implementation of a set of events of regional
importance bears the economic, political and social
effects.

The main stage of the restructuring should be to
raise the technical level of production at shoe factories
and  competitive  products,  ensuring  the
implementation of innovative products, high
technology, substitution of certain types of domestic
imports of footwear; its output on the Russian and
world markets. This requires measures for
modernization and reconstruction of existing shoe
production and the creation of new, gain control and
the introduction of modern quality management

systems; certification of products and productions
themselves, the development of dealer and of the
distribution network; an active marketing policy, the
expansion of the practice of leasing schemes
innovation.

For the revival of the production of children's
shoes in the SFD in the first place the necessary
organizational and financial support shoe enterprises
to the Russian Government, as well as regional and
local authorities, namely: [20]

a reduction of the VAT;

of perpetual loans;

term loan under concessionary interest rate with
a grace period of 3 years or more;

a support shoe enterprises to provide quality and
affordable shoe materials (natural, artificial and
textile).

In addition, it would allow businesses to send
retained earnings to finance working capital to ensure
their quality and affordable shoe materials in the
issuance of children's shoes under the conditions
provided for financing the construction, ie, without
taxation. There are also government order for
children's shoes secured advances. [21-22]

Local authorities need a differentiated approach
to the establishment of the structure and the size of
local taxes, ie reduce their value in the issuance of
children's footwear. Particular attention should be
paid to the creation of the possibility of purchasing
Shoes large families and low-income families at the
expense of target compensation, the organization of
the special department, sales at subsidized prices,
credit and payment in installments.

As international experience shows, the lead in
the competition is seeking someone who is the most
competent in the assortment policy, is fluent in the
methods of its implementation and can most
effectively manage it.

Forecast of development trend of the range
should show a path of development that allows to
achieve the intended compliance product offering now
changing in the future the assortment structure of
demand in the market. Formation on the basis of
product assortment - an ongoing process, continuing
for the entire lifecycle of products from conception to
inception of its creation and ending with the
withdrawal from the commodity program.

To ensure the competitiveness of products shoe
enterprises SFD and North Caucasus Federal District
from the position of its quality and relevance, you
need to transform disparate enterprises of light
industry in these regions in a dynamic competitive
footwear cluster.

Industrial cluster - a group of geographically
adjacent and integration interaction of companies and
related organizations operating in a particular industry
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(diversified) sector and complementary to each other
[20].

In the Southern Federal District and the North
Caucasian Federal District, there are all necessary
conditions for the creation of a shoe cluster:

preserved and functioning institutions, which
continue to train highly qualified personnel not only
for shoe companies, but also for related industries, still
alive the tradition of shoemaking, which have
developed in these regions, which today produces
35% of all footwear produced in Russia in 2007 .;

regions of the Southern Federal District and the
North Caucasus Federal District are characterized by
a large number of unemployed people (unemployed),
is particularly high rate of unemployment among
women, which requires the creation of new jobs,
which in turn would reduce social tension in these
regions;

the possibility of producing a wide range of
shoes, not only by type, but also on the method of
attachment, including for children who live in these
regions, taking into account national circumstances;

geographical and transport proximity to Western
Europe, where the shoe companies are located in front
of even more hard choice: take-away production in
China, India, Taiwan, or Eastern Europe. As a result -
significant chances of investment and technology
partnerships within the cluster with Western
manufacturers of footwear;

the positive experience of the company "Gloria
Jeans" 12 factories that produce annually 20 million
denim products under the brands of Gloria Jeans and
Gee Jay.. Russia's leadership in the CIS market in non-
traditional for the Russian light industry niche - the
segment of the denim clothing;

development potential resource base at the
expense of implementation of the program for the
development of cattle and pigs;

the presence of local manufacturers of certain
types of components (soles, heels), including: the
relevant European standards[23-24].

Creating a shoe cluster in the SFD will provide:

improving the efficiency and productivity of
enterprises, a clear coordination in the work;

increased attention to achieving business goals
and satisfying consumers' expectations;

achieving and maintaining compliance with
quality products and services of the enterprise
established customer requirements;

achieve customer satisfaction that the required
quality is ensured and maintained,;

maintenance at existing and potential customers
confidence in the capabilities of the enterprise;

opening new market opportunities and the
preservation of the conquered markets;

certification and registration of quality systems;

the opportunity to compete in this field with the
larger enterprises (i.e., the ability to provide
acceptable rates or maintain them)[].

Existing and newly created enterprises and firms
in Southern Russia, using the proposed activities will
be able to produce competitive shoes to the extent
necessary to meet the demand of different population
groups with a certain level of income and social
security.

conclusion

There is not a single enterprise which does not
have the external environment and was to him in a
state of constant interaction. Any business needs a
regular receipt from the external environment starting
products for their livelihoods. In addition, each
enterprise should give something to the external
environment as compensation for its existence. Once
torn due to the external environment, the company
dies. Inrecent years, due to increased competition and
complexity, as well as a sharp acceleration of the
processes of change in the surrounding environment
of the enterprise all increasingly forced to pay
attention to the interaction with the environment to
develop the ability to adapt to environmental changes.

A key role in the development and
implementation of policies of the enterprise
interaction with the environment plays a management,
especially its upper level. Issues long-term strategy of
the enterprise interaction with the environment are at
the forefront of construction of all management
processes. Management no longer deals only with the
internal matters of the enterprise. Equally, and perhaps
to a greater extent his gaze is directed outside the
enterprise. Management seeks to build effective
enterprise interaction with the environment, not only
by acting on the processes occurring in the enterprise,
but also by the impact on the environment.

Strategic management, to solve these problems,
comes to the fore in the complex enterprise
management  processes.  External  enterprise
environment, the state of the interaction which is
mainly determined by their quality control, can be
represented in the form of two spheres.

The first area- a general external enterprise
environment. This external environment reflects the
state of society and its economy, the environment and
not directly related to a specific company. Total
external environment is more or less the same for the
vast majority of companies.

The second area- so-called direct business
enterprise environment. This environment is formed
such subjects environment which are directly linked
or directly affect the activity of the particular
enterprise. It is important to emphasize that the
company and, in turn, may directly affect them.
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Total external environment is influenced by
political, legal, socio-cultural, economic,
technological, national and international processes, as
well as environmental management processes.

Direct business enterprise surroundings create
customers, suppliers, competitors, business partners,
as well as regulatory and service organizations such as
administrative authorities, business and associations,
trade unions, etc.

By controlling the processes of interaction with
the enterprise environment, management faces a
number of serious problems caused by the uncertainty
in the environment. In this regard, one of the biggest
challenges facing management is to reduce the
uncertainty of the situation in the enterprise
environment. This is achieved through the
development of its adaptability to the environment and
to establish extensive relations with the environment,
allowing the company organically fit into the
environment.

Depending on how the company is adaptive to
changes in the environment, there are two types of
enterprise management: [25]

1) mechanical control type; 2) an organic
management type.

Mechanistic type of enterprise management
characterized of the following characteristics:

e conservative, inflexible structure;

e clearly defined, standardized and sustainable
objectives;

e resistance to change;

e power comes from the hierarchical levels in
the organization and from the position in the
organization;

o hierarchical control system;

e command type of communications coming
from the top down;

e communications containing predominantly
orders, instructions and decisions taken by
management.

business management organic type characterized
by:
flexible structure;
dynamic, not rigidly defined tasks;
willingness to change;
power based on knowledge and experience;
self-control and control of colleagues;

e Many communications orientation (vertical,
horizontal, diagonal, and others.);

e communications content is information and
advice.

Each of these types has certain advantages.

Accordingly, each of the types of data may be
given a definite preference depending upon the nature
of the environment and the level of uncertainty. In that
case, if the environment is dynamic, if a high level of

uncertainty, is more effective type organic enterprise
management. If the environment is stable and the
uncertainty is low, it may be preferred mechanistic
control type.

Development of views on the management of
"one-dimensional™ and "synthetic" doctrine.

Getting to the analysis of the management of
teaching, it should be remembered that the main task
of management - coordination of all elements of the
enterprise in the implementation of the success of its
operation.

It is useful to pay attention to the structure of the
internal environment of the organization, highlighting
elements such as goals, shots, targets, technology and
structure.

It is necessary to bear in mind the presence of the
external environment of the enterprise, clearly
understanding what exactly it opens up access to
resources, and thereby determines the possibility of its
existence.

In other words, the development of thought is
really possible only if the experience of its
implementation.

management practices as old as the company. On
clay tablets dating from the third millennium BC,
recorded data on commercial transactions and the laws
of the ancient Sumerians.

Let us keep in mind: The problem - it is a goal in
specific circumstances. Problem (task) - It is
prescribed work, a series of or a part of the work to be
performed in a predetermined way within a
predetermined timeframe. Tasks prescribed positions,
rather than the employee.

Views on management to evolve as develop
social relationships, improve production technology,
there were new means of communication and
information processing. However, management
thought has always marked the frontiers, since that is
undergoing extensive transformation in governance
practices.

Management thought is constantly drawn to the
area of the most collective activities or control
activities. If the first isolate subjective and objective
plans, we get the three areas of attention and the search
for: tasks, people, and management activities. For the
initial stage of development of the science of control
was characterized by focusing attention on one of
them (one-dimensional teaching) subsequently
investigated factors coverage amount increased
(MDX, synthetic teaching). To date, these two groups
are the most important approaches that are sufficiently
developed and jointly determine the systematic
science of control. [26]

The most notable exercise of this group include:
scientific management, behavioral learning and
organizational theory.
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The founder and main developer of scientific
management ideas is Frederick Taylor. Taylor was an
engineer, so it was quite natural (within the paradigm
of their time) to look at the management of man as
machine control. Based on a mechanistic
understanding of the essence of human labor activity,
its place in the organization, Taylor saw the solution
to the problem of the enterprise success in the
rationalization of labor operations. Because for him it
was the original study
tasks. However, he believed that work on the nature -
lazy and can work well, in the best case, with
economic incentives. That is why - managers have to
think, and the workers work.

Basic principles of scientific management
Taylor are as follows:

e optimal development of methods and
techniques of the work based on the scientific study of
the time required to separate the operation;

e absolute adherence to science-based
standards and norms;

e recruitment, training and placement of
workers on those jobs and tasks where they are
exercising their abilities, can give the best return;

e payment by results (the more concrete result,
the greater the fee);

e the wuse of functional administrators
implement rules control on specialized areas;

e maintaining friendly relations between
workers and managers, in order to implement
scientific management.

In the 20 - 30s of the last century drew attention
to the fact that labor productivity depends essentially
on the social conditions in the organization, and can
be significantly increased if the working groups in the
course of joint activities to create a special
relationship - with signs of collectivism. Shifting the
center of gravity in the management of tasks with a
man gave rise to the development of various
behavioral management theories.

So, Walter Dill Scott advocated that managers
need to look not only through the prism of their
economic interests, but also - and the social
recognition of their achievements. Mary Parker Follett
believed that the manager should abandon formal
interactions with the workers, to be a leader
recognized by workers, rather than relying on official
power. Her interpretation of management as "the art
to achieve results through the actions of others,"” gives
priority to flexibility and harmony in the relationship
between managers and workers, based on the
situation, rather than rely on the functional
requirements.

An enormous contribution to the development of
the behavioral trends in the management of Abraham
Maslow introduced. According to the teachings
Maslow has the complicated structure needs

hierarchically arranged, and the control according to
this should be carried out based on the detection needs
of the worker and the use of appropriate methods of
motivation.

The specific juxtaposition of scientific direction
and behavioral concepts in the form of theoretical
generalization is reflected in the «X» theories and «Y»
Douglas Mac Gregory. There are two types of control,
reflecting basically two diametrically opposed views
on the workers.

For companies such as «X» is characterized by
the following conceptual assumptions:

e an ordinary man has inherited a dislike for
work;

e because of unwillingness to work only by
coercion, by means of orders, control and threat of
punishment can motivate a person to ensure that he
carried out the necessary steps and expend the efforts
to achieve its goals now;

e the average person prefers to be managed,
trying not to take responsibility, have relatively low
ambitions and wants to be in a safe situation.

For companies such as «Y» are characterized by
the following assumptions:

e expression of physical and emotional forces
at work for the human and natural as when playing or
resting. External control and threat of punishment are
not the only means of encouraging people to work.
Man is guided by a certain set of values and lessons in
the process of education, exercising self-control and
self motivation;

e responsibility and commitment to the goals
of the organization depends on the remuneration
received for work results. The most important reward
is that which is related to the needs for self-expression
and self actualization;

e anordinary man, brought up in a certain way,
not only willing to take responsibility, but even aspire
to that.

Thus MakGrigor emphasized that many people
have a willingness to use their experience, knowledge
and imagination in solving the problems of the
company. However, modern industrial society is weak
intellectual potential uses ordinary person.

Unless, of caring about the success of the
company, Taylor concentrated on how best to perform
tasks by examining the operation and functions, Mayo
and behaviorists sought answers to the same
questions, referring to the nature of the relationship in
the team, the motives of human action, the Faol tried
to approach to solve the problem from the perspective
of improving the management activity itself.

Henri Fayol almost his entire adult life (58 years
old) has worked in the French company's processing
of coal and iron ore. He believed, based on personal
experience, that with proper organization of its work,
every manager can succeed.
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Considering the company as a single organism,
Fayol believed that for any business organization is
characterized by the presence of six of certain
activities or functions:

e technical activities (production);

e commercial activity (purchase, sale and
exchange);

¢ financial activities (search and optimal use of
capital);

e Security activities
protection);

e ekkaunting (Analysis activity accounting,
statistics);

e management (planning, organization
function, stewardship, coordination and control).

Highlighting the management of an independent
activity and providing it with five specific functions
(planning, organization, stewardship, coordination
and control) Fayol developed fourteen management
principles that he followed in his practice and from
which, as he thought, depends on management
success:

¢ Division of labor (Increases the skills and the
level of performance).

o Power (The right to give orders and be
responsible for the results).

e Discipline (Crisp and clear understanding
between workers and managers, based on respect for
the rules and arrangements that exist in the enterprise
mainly - management capabilities result).

e unity stewardship (Orders from only one
leader and accountable to only one head).

e unity guide (One head and a single plan for
each set of actions to achieve some common goals).

e Submissive individual interests of general
interest (manager should be undertaken through
personal example and hard but fair management that
the interests of individuals, groups and units not take
precedence over the interests of the enterprise as a
whole).

o staff remuneration (Payment should reflect
the state of businesses and encourage people to work
with dedication).

o Centralization (Centralized and
decentralized level should depend on the situation and
selected so as to give the best results).

e chain interaction (Strict construction teams
follow chains of management of subordinates).

o order (Everyone should know their place in
the company).

e Equality (The workers should be treated
fairly and kindly).

o stability of staff (Frames must be in a stable
situation).

e Initiative (Managers should
subordinates to put forward the idea).

(corporate  property

encourage

e esprit de corps (It should create a spirit of
unity and joint action to develop a brigade forms of
work).

Asserting versatility defined principles, Fayolle
nevertheless emphasized the need of a flexible
application, taking into account the situation in which
control is exercised.

Undoubtedly, a huge contribution to the
development of management thought made by the
German lawyer and sociologist Max Weber, who
developed the theory of bureaucratic construction of
enterprise and control systems in particular.

Weber believed that bureaucracy must ensure
operation of the enterprise as a machine, ensuring
speed, precision, order, certainty, continuity and
predictability.

The basic principles of construction company
providing these attributes, according to him, should be
as follows: [27]

e the division of
functional specialization;

o a well-defined hierarchical system of power
distribution;

o asystem of rules and regulations setting out
the rights and obligations of employees;

e a system of rules and procedures of conduct
in specific situations;

e lack of personal beginning in interpersonal
relationships;

e welcome to the company on the basis of
competence and business needs;

e promotion on the basis of competence and
broad knowledge of companies that come with
seniority;

e strategy to life in employment;

e aclear career system, which provides for the
promotion of top qualified employees;

e management of administrative activities is
the development and establishment of thorough
written instructions in the workplace.

""Synthetic" on the management of teaching

For "synthetic" teachings characteristic look at
management as multi-faceted, complex and changing
phenomenon associated with multiple connections
inside and outside the enterprise environment. The
first successes of the management thinking
crystallized as a systematic approach to the enterprise.
It opened the possibility of a deep penetration in the

labor on the basis of

internal and external relations and multivariate
analysis, both the subject and the subject of
management.

Undoubtedly, one of the most prominent
theorists of our time in the field of view of the
management system should be considered as Peter
Drucker. Center ideas Drucker on management is a
systematic teaching of management as a professional
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activity and the Manager as a profession. It is possible
to organize the study of management in schools and
open training managers.

One of the best-known theoretical propositions
put forward by Drucker, is his concept of management
by objectives. Drucker idea that management should
begin with the development of goals and then move
on to the formation of functions, the system of
interaction and process, radically turned control logic.

Among the "synthetic" drills on the management
of a significant place is occupied by the situational
theory. Situational theories give recommendations on
how to manage in specific situations. It is
recommended stepwise algorithm for solving
problems. First, you must carefully carry out the
analysis of the specific situation, highlighting what are
the requirements to the enterprise and makes the
situation that is typical for the situation. Secondly, it
should be selected an appropriate approach to the
implementation of control. Third, management should
build capacity in the enterprise and the necessary
flexibility in order to be able to move to a new style of
management, the relevant situation. Fourth, the
management must make the appropriate changes,
allowing to adapt to the situation.

One of the most popular system management
concepts is the theory of "7-S», developed in the 80s.
(USA). It was observed that effective organization is
usually formed on the basis of seven interrelated
components, a change in each of which necessarily
requires a corresponding change in the other six:

e strategy - plans and courses of action,
determine the allocation of resources, fixing
circumstances for the implementation of certain
actions in time to achieve their goals;

e structure - the internal composition of the
company, reflecting the relative position of the
organizational units, hierarchical subordination of
these units and the distribution of power between
them;

e system - procedures and routine processes
that take place in the enterprise;

e state - key groups of staff available at the
company and characterized by age, sex, education,
etc.;

e style - the way in which managers manage
the enterprise, including the organizational culture;

o qualification - the distinctive capabilities of
key people in the company;

e shared values - the meaning and content of
the main activities that the company brings to its
members.

In 1981, based on the Japanese American
experience in managing hives Ouchi theorized «Z», as
it were, complementing and developing the ideas of
Gregory Mac and leveling position situational
theories. The starting point of the concept of Ouchi is

a provision stating that the person - is the foundation
of any enterprise, and from him in the first place it
depends on the success of the enterprise. On this basis,
Ouchi and formulated the basic rules and regulations
effective people management.

Ideas «Z» theory in a compressed form are as
follows:

e the long-term hiring of personnel;

e group decision making;

¢ individual responsibility;

o slow differentiated evaluation of personnel
and their moderate-step promotion;

e indirect informal control
formalized methods;

e non-specialized career;

e comprehensive care for employees.

This review exercise on the management shows
that the practice of constantly highlights more and
more problematic facets of management of joint
activities that occur during forward its development.
Science, in turn, responds promptly and effectively to
the demands of practice, putting forward as a kind of
guidance is very useful for practitioners, so sent a
four-model for success, namely:

1. Decide what you want (specify and put before
him the goal).

2. Do something.

3. See what happens.

4. If you need to - change the approach until you
get the desired.

Put right goals - it means - to be able to
"correctly formulate the result.”

Basic principles of formation and selection of its
goals:

1. Choose goals that deserve their achievements.

2. Choose a goal that will be able to achieve on
their own.

3. Formulate your goal in affirmative terms.

4. Expresses its target precisely in sensory
categories.

5. Relate your goal with the context (situation).

6. soberly assess the consequences of achieving
your goal.

The subconscious mind plays an important role
in all that we do. Business and organizational methods
of achieving the objectives (formal) is usually omitted
this factor. The same applies to the individual targets
selected logical systematic way, "the left hemisphere."

I think in the affirmative - is the principle result
of the correct wording.

With regret, usually focus on trying to avoid
unwanted instead of thinking about and desired to
achieve the desired. They formed "aggressive-
defensive”, "denying" character instead of the
"approver”. "Denying people" going through, in the
end, one scenario that would like to avoid, because it
was he who secured strategically and implemented. It

clear and
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can be called a system of "avoidance™ prudence,
realism, prudence, and so on. Most effectively it is
manifested when the internal purposes, but when it
comes to perceived goals "...?", It often leads to
incomprehensible at first glance slips. Because the
first principle of the right of the desired result reads:
"I express my goal in affirmative terms."

The principles of balanced self-renewal

Perhaps we began to realize that if we want to
change something, you need to start the change with
yourself. And to change ourselves effectively, we first
need to change their perception.

NLP principles (neuro-linguistic programming)
require records of all four measurements. This means
that we must regularly and consistently to develop
them in the most reasonable and balanced manner.
The expenditure of time for self-renewal requires from
us the initiative.

Effective skills - well-learned principles and
behaviors. To something in your life turned into a
habit, you need three components: knowledge, skill,
desire.

Knowledge - is the theoretical paradigm that
defines what to do and why. Ability to determine how
to do. A desire - it is motivation - | want to do.

If one day we believe that from now on our
behavior depends on our decisions, not on the
surrounding conditions, it is the first skill required
when begun self-development - it is about activity. By
about the activity should be understood,
comprehended it as a fact that, by initiating an event
by subjecting feelings to our values, we are
responsible for our actions (and, above all, in front of
him). Proactive behavior of man is the product of his
own choice, he is not looking for "guilty" for their
actions and for their results. In this case, he asks
himself, and looking for a response. Stephen R. Covey
believes that to achieve a personal victory (victory
over a) the person at least need two more skill (Figure
7.1.) (Except - "Be proactive” (1): This - "Begin the
End in Mind" (2 ), and "Please do what needs to be
done first" (3). If the value of purpose in our work, we
have quite clearly defined, then a third skill have yet
to understand. in this case, refers to the need to
manage your time well representing the degree of
importance and urgency of the cases, which is
envisaged for execution. [21]

It is obvious that to master a skill, "First do what
you need to do first," not urgent, but very important
things for the maintenance of the resource will try to
do in the first place, and it is in this case is just going
to turn out the first and second skill .

As mastering the first three skills we acquire
more and more independent from external factors and
more open one to the personal victory, trying a new
way to interact with the world around us like myself,
realizing the objective interdependence. For this we

need three skills: "I think in the spirit of win / win" (4),
"First seek to understand, then to be understood" (5)
"Pursue synergy" (6). Collaboration and trust - and the
result and the condition for securing these important
in communication and collective action skills. The
seventh skill (7) Stephen R. Covey calls "to sharpen
the saw." He is not ambiguous believed that we can
hope for success, the efficiency only when we will
make continuous efforts for the formation of all these
skills working on a comprehensive self-improvement.

In this way, | must admit that working on
updating its own, it is doubtful to be successful, even
with all three components to form the necessary skills.
The man - a social being.
Real education is only through action. In education
involved three - Except educability, still need to be -
the teacher (as | do) and judge (of what is taught and
how it is). When self-education - where to get the two
still missing? Only one way out - to find an image that
would have been a teacher, find an image that would
be a connoisseur. We do not make a reservation, and
you're right - it is the image or images. This may come
fictional heroes, friends, girlfriend, father, mother,
grandparents ... when your rich imagination.

Notwithstanding ~ the  principle  official
considered above the differences of these concepts,
they, nevertheless, have something in common in their
basis, which reflects a certain commonality in the
human motivation to take action.

Called Maslow's concept Alderfera Mack
Klellakda, Herzberg lead to the conclusion that there
is not any canonized doctrine, explaining what lies at
the heart of human motivation and the motivation is
determined. Each set forth certain theories have a
fundamental difference.

Thus, each of the theories has something special,
distinctive, which gave her the opportunity to be
widely recognized scholars and practitioners, and to
make a significant contribution to the development of
knowledge about motivation. However, despite
fundamental differences, all four of the above theories
have one thing in common, which allows to establish
certain parallels between them. A characteristic
feature of all four theories is that they learn the needs
and provide the classification requirements, allowing
a certain conclusions about the mechanism of human
motivation. Comparing the classification of all four
theories, it may be noted that the various theories
outlined in the group needs sufficiently definite
match.

Much depends on the organizational culture and
management staff of enterprises of light industry.

Enterprise - is a complex organism, the basis of
life potential of which is organizational culture:
something for which people have become members of
the company; how relationships are built between
them; some stable rules and principles of life and
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activity of the enterprise they share; that, in their
opinion, is good and what is bad, and a lot more of
what refers to the values and norms. All this not only
distinguishes one organization from another, but also
greatly determines the success of the operation and
survival of the business in the long term.
Organizational culture is not so clearly evident on the
surface, it is difficult to "feel”. If we can say that the
company has a "soul", the soul of this is organizational
culture.

Bearers of the organizational culture is the
people. However, in companies with established
organizational culture, they like to be separated from
the people and becomes an attribute of the company,
its part, has an active effect on the members of the
enterprise, modifying their behavior in accordance
with the norms and values that make up its foundation.

Since culture plays a very important role in the
life of the enterprise, it should be the subject of
attention from management. Management not only
corresponds to the organizational culture and is
strongly dependent on it, but it may in turn have an
impact on the formation and development of
organizational culture. To do this, managers must be
able to analyze organization culture and influence its
formation and the change in the desired direction.

The concept and structure of organizational
culture

In modern literature there are both very narrow
and very broad interpretation of what constitutes a
culture of enterprise.

Most often, the organizational culture is treated
as received by most of the company philosophy and
management ideology, assumptions, values, beliefs,
expectations, location and rules underlying
relationships and interactions, both within the
enterprise and beyond.

Using a common, that is inherent in most
definitions, it is possible to understand the
organizational culture as follows. Organizational
culture - a set of the most important assumptions
adopted by the company staff and receive expression
in the claimed value of the company, giving the people
guidance of their behavior and actions. These value
orientations are transferred to individuals through a
"symbolic" means of spiritual and material intra-
environment.

basic assumptions this is what the company
adheres to the staff in their behavior and actions.
These assumptions are often associated with a vision
of environmental protection of the individual (group,
community enterprise, world) and its regulating
variables (nature, space, time, work, relationships, and
so on. D.). It is often difficult to articulate this vision
in relation to the enterprise.

values (Or value orientations) oriented
individual in what behavior should be considered

acceptable or unacceptable. For example, some
companies believed that the "customer is always
right”, so in them is unacceptable to blame the
customer for failure in the enterprise. In the other -
could be the other way around. However, in fact, and
in another case, accepted values help the individual to
understand how he should act in a particular situation.

"Symbolism™ is that by which the value
orientation "transferred" collective enterprise. Many
businesses have special designed for all the documents
in which they describe in detail their value orientation.
However, the content and significance of the latest
most fully disclosed to employees through the
"walking" of history, legends and myths. They tell,
retell, interpret. As a result, they sometimes have a
greater effect on individuals than those values, which
are recorded in the advertising booklet of the
enterprise.

Organizational culture has a certain structure.
The latter can be viewed as a three-tiered.

First, the "surface" or "symbolic" level. It
includes those visible external facts as - applied
technology and architect, use of space and time, the
observed behavior, language, slogans, etc., or
anything that you can feel and perceive through the
known five senses (see, hear, feel taste and smell,
touch). At this level, things and events is easy to
detect, but not always possible to decipher and
interpret in terms of organizational culture.

Second, "Subsurface" level. At this level,
detected values and beliefs shared by the collective
enterprise, in accordance with the extent to which
these values are reflected in the symbols and language.
The perception of values and beliefs is conscious in
nature and depends on the willingness of people.

Third, "Deeper" level. It includes basic
assumptions that are difficult to understand even by
the collective of the enterprise without a special focus
on this issue. These hidden and taken for granted
assumptions guide the behavior of people, helping
them to perceive the attributes that characterize the
organizational culture.

Accordingly, to which of said levels being
studied, there is a division organization cultures on
subjective and objective.

Subjective organizational culture based on the
shared employees assumptions samples, belief and
expectations, as well as the perception of the group
organizational environment with its values, norms and
roles that exist outside the individual. These include a
number of "symbols" of the elements, especially the
"spiritual” side: the heroes of the enterprise, myths,
stories about the company and its leaders,
organizational taboos, rites and rituals, the perception
of the language of communication and slogans.
Subjective organizational culture is the basis of
formation of administrative culture, ie, leadership
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styles and solutions leaders of problems and their
behavior in general. This creates a difference between
similar-looking organizational culture. For example,
two businesses can claim a quality service to their
customers. But the final outcome will largely depend
on how you will manage this process.

organizational objective culture is usually
associated with the physical environment, created by
the company: the building itself and its design,
location, equipment and furniture, the colors and the
amount of space, facilities, cafeteria, reception rooms,
parking for cars and the cars themselves. All this is
more or less reflects the values upheld by the company
staff. Although both aspects of organizational culture
are important, but the subjective aspect creates more
opportunities to find both general and differences
between people, and between enterprises.

The content of organizational culture

Specific  organizational culture
considered based on the ten characteristics:

e awareness of themselves and their place in
the enterprise (Some cultures value their internal
concealment employee sentiment, others - encouraged
their external manifestation, in some cases,
independence and creativity is manifested through
cooperation, and in others - through individualism);

e communication system and
communication language (Using oral, written, non-
verbal communication, "telephone justice" and
transparency of communication varies from group to
group, from enterprise to enterprise, jargon,
acronyms, gestures vary depending on the industry,
functional and territorial jurisdiction of enterprises);

e appearance, dress and presentation at
work (A variety of uniforms and workwear business
styles, neatness, cosmetics, hair, etc. confirm the
presence of a plurality of microcultures);

e what and how people eat, habits and
traditions in this area (Catering workers, including
the presence or absence of those places in the
enterprise; people bring their own food or visit the
coffee shop inside or outside the enterprise, grant
power, frequency and duration of power; eat whether
workers of different levels together or separately, and
the like);

e time awareness, attitude and its use
(Degree of accuracy and the relativity of time for
workers; compliance with the interim order and the
promotion of it; mono or chronic polychronic use of
time);

e human relationships (By age and sex, status
and power, wisdom and intellect, experience and
knowledge, rank and protocol, religion and
literature

can be

nationality, etc .; the degree of formalization of
relations, support received, the path of conflict
resolution);

o values (As a set of guidelines that is good
and what is bad) and norms (as a set of assumptions
and expectations regarding a certain type of behavior)
- that people value in their organizational life (its
position, titles, or the work itself, etc. ) and how these
values are stored;

e Vera into something and the attitude or
disposition to something (a belief in leadership,
success in their own strength, in mutual aid, in ethical
behavior, fairness, etc .; attitude to colleagues, clients
and competitors, to the evil and violence , aggression,
etc .; the influence of religion and morality);

e employee development and learning
process (Thoughtless or deliberate execution of the
work; rely on intellect or strength; workers reporting
procedures, the recognition or denial of the primacy of
logic in the reasoning and actions, abstraction and
conceptualization in thinking or memorizing;
approaches to the explanation of the reasons);

e work ethic and motivation (Related to the
work and responsibilities at work, separation and
replacement work, workplace cleanliness, quality of
work, habits of work, performance evaluation and
compensation, the relationship "man - machine",
individual or group work, promotion at work).

Above the marked characteristics of the
enterprise culture, taken together, reflect and give
meaning to the concept of organizational culture.

Members of the company, sharing the faith and
expectations, create their physical environment,
develop the language of communication, perform
adequately perceived by other actions and exhibit
understood all the feelings and emotions. All this is
being perceived by employees, helping them to
understand and interpret the culture of the enterprise,
ie give its value events and actions and make
meaningful their work environment. The behavior of
individuals and groups within the company team is
strongly related provisions arising from these shared
beliefs, expectations, and actions.

Contents organizational culture affects the
orientation behavior, and is not determined by a
simple sum of assumptions, and how they are
interconnected and how they form certain patterns of
behavior. The hallmark of a culture is the relative
order, which houses forming its basic assumptions,
indicating what policies and what principles should
prevail in the event of a conflict between different sets
of assumptions career planning.
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HAITPABJIEHUMS 11O PA3BUTHIO MHCTUTYIIHUOHAJIbHBIX TPOBJIEM CUCTEMbI BBICHIEI'O
OBPA30BAHUS PECITYBJIMKH Y3BEKUCTAH

Annomauyusn: Jlannas cmamvs NOCEAWEHA CYUECMEYIOWUM UHCIMUMYYUOHAIbHBIM NpOOIeMam CUcmembl
svicuieco obpazosanus Pecnyonuku Y3b6exucman u awanusy pabom no ux ycmpawenuro, papabomau pso
NPeoNoACeHUNl U PEKOMEHOAYUL NO COBEPULCHCINBOBAHUIO CUCEMbL BbICUIE20 00PA308AHUSL.

Knrwouesvie cnosa: cucmema Gvicuieco 00pazosanus, evicuiue yueOHvle 3a8e0eHus], UHCIMUMYYUOHAIbHbLE
npobiemvl, 6AKANABD, MASUCD, HANPABIEHUe 00YYeHUs, CReYUalbHOCHU, OOKYMEHMbl 3aKOHO0AmelbCmad.

Introduction mapagokc. B KadecTBe mpuMepa MOXHO IPHUBECTH
Cucrema BEICIIETO 00pa30BaHUS W BEHICIIHC BPUK u CIIA [1].
yuebHble 3aBerieHus (BY3b1) sBnsgrorcs oaHoOW u3
HETBEMIIEMBIX YacTeW HAIMOHAIBHOM SKOHOMMKH, Materials and Methods
MOJIMTUYECKOHN JKHU3HU U COLMAIbHOM cpeasl. CMOTpA 3a mocnemHue 3 rojga MOXKHO NPOHAONIOAATH
Ha YpOBEHb Pa3BUTHS BBICIINX YI€OHBIX 3aBEICHUH, OBICTPBIE POCT CHCTEMBI BBICIIETO OOpa30BaHUSA
MOXXHO OIICHHTH SKOHOMHKY CTPaHbl M COLUAIbHYIO PecniyOnnku Y30ekucTan. DTOT TEMIT pOCTa CBSI3aH C
KHU3Hb HaceleHus. Bricmme yueOHBIE 3aBeIeHHS PSAIOM JOCTIDKEHUN TaKUX KaK N3MEHEHHE KPUTEPHEB
SIBIISIFOTCS JIOKOMOTHBOM MaKpOIKOHOMUKH, npueMa abUTYypHEHTOB, N3MEHEHHE
o0ecrieunBarOMM ~ SKOHOMUKY  COBEPIICHHBIMH 00pa3oBaTeNpHOrO IMpoIlecca, KauecTBa, M3MEHEHHS
KaJpaMl W CIOCOOCTBYIOIIMM WX JIBI)KCHHIO. yaeOHBIX porpamm, TIOSIBIICHHE HOBBIX
Henopassurocts  BbICIIEro  0Opa3oBaHHsS WM 00pa3oBaTeNbHbIX HANPaBJICHUH U CIICLHaIbHOCTEH,
ocrmabJeHHOE Ha HEr0 BHHMAHHE CO CTOPOHBI uHTerpanuss BY30B ¢ mapTHepamu, OpraHH3amus
NIPaBUTENbCTBA OTPULIATEIHHO BIIMSIET Ha BCE OTPACIIH ¢wnmanoB  MHOrux uHOCTpaHHBIX BVY3oB B
n chepsl sxkoHoMHKH. Ecmm kakasg-nu6o cdepa Peciybnuke VY30ekucran. B pesymbprare MOXKHO
SKOHOMUKH CTPAHBI IIEPECTAaHET Pa3BUBATHCS U, CCITH VBHIIETh, YTO CHCTEMa BEICIHIETO O0Opa30BaHUS B
aTa cdepa OyaerT TIyOOKO MpOaHATHU30BaHA, TO €€ Y36ekucraHne BHIXOIUT HA HOBBIN YPOBEHb
KOpHH OyIyT ymupaTteCsi B CHCTEMY BBICIIECTO IMo cocrosamio Ha 1 HOAOps 2018 roma B
oOpazoBaHus. DTO MOXET OBITh BOCHPHUHSITO, Kak Pecniyonmuke  Y30ekuctaH —QyHKUHOHMpYIOT 78
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20 ¢unuanos.
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FT'ymanuTapHas cdepa

Il CounanbHas cepa, 5JKOHOMHUKA U ITPABO

F mpon3BoACcTBEHHA-TEXHIUECKas cepa

E cenpckoe 1 BOJHOE XO3SIHCTBO

E31paBOOXpaHCHHE U COIIMATHHOE
oOecneyenue

E chepa yemyr

Pucynok 1. Pacnipeesienne cTyAeHTOB, 00y4Yaoummxcs B 0aKkajaBpuare, o HalpaBJeHUIM 00pa3oBaHus,
BbICIIUX 00pa30BaTe/IbHbIX YUpeKaeHuil, %

B 2018 romy 66594 cryneHTa nNOIy4HIH
crerieHb OakanmaBpa, u3 Hux 19105 uenoBek
00yJaIIuch MO0 TOCYHapCTBEeHHOMY TrpaHTy. B 2018
roJy M3 4YHCIa OKOHYMBIIMX OakajaBpuar 25566
YeIIOBEK COCTaBHIM AeBYIIKHA (1 38,4 %). M3 uncna
OKOHYMBIIMX B TOM e roay OaxanaBpuar 43,8 %
NPOLUTM O0y4YeHHWE T'yMaHUTAPHOMY HalpaBlICHHIO,
10,7 % no connanbHOMY HallpaBJIEHUIO, YJKOHOMHKE U
mpaBy, 28,0 % 1o mpou3BOACTBEHHO-TEXHHUECKOMY
Harpasienuto, 7,4 % oOyuanuchk B cepe CebCKOTo
M BogHOro xo3siictBa, 4,4 % B cdepe
3[IPaBOOXPAHEHHUS W CONMANBLHOTO obOecrnedeHus, 5,6
% B cdepe ycuyr.

B 2018/2019 yuebHoM rogy B MarucTparypy
ObuTO TIpHHATO 5725 CTYymeHTOB, W3 OOIIEro Ymcia
kotopbix 27,2 % mpounentoB (1555 denoBek)
00yJaroTcs Ha TOCYIapCTBEHHOM TPAHTOBOW OCHOBE,
72,8 % mponeHToB (4170 dYenmoBek) Ha IUIATHO-
KOHTpakTHOH ocHoBe. B cpemmem Ha 100 mect
MPUXOIUIOCH 236 CAaHHBIX 3asBICHUN.

W3 uncna oOy4aromuxcs B Maructparype 11647
crynenroB 34,9 % momyuaror oOpazoBaHuE B
rymaHutapHoit cdepe, 19,8 % B coumansHoi chepe,
SKOHOMHKE U mpase, 21,7 % B NpOU3BOACTBEHHO-
TexHuueckoit chepe, 4,9 % B chepe ceabCKOro u
BOJHOTO  Xxo3stiictBa, 16,0 % B codepe
3/paBOOXpaHeHus! (CPOK 00y4eHHs IO HEKOTOPHIM M3
HUX YBEIMYEH [0 TpeX JET) U COLUAIBHOTO
obecrieuenns, 2,7 % B chepe ycmyr.

Ha nagano 2018/2019 yuebHoro roja B BEICIINX
00pazoBaTeNbHBIX YUPEKICHUSIX MIOJTy9atoT
obOpazoBanue 360,2 ThIC. CTYACHTOB, M3 HUX 1594

TBIC. COCTaBIAIOT JeBymku. 22,1 % CcTyaeHTOB
00yuaroTcs Ha TOCYAapCTBEHHOM I'PaHTOBON OCHOBE,
77,9 % Ha uIaTHO-KOHTpakTHO# ocHoBe [10].

B memsx kopeHHOro nepecMoTpa CoAep>KaHHs
MOATOTOBKA  KaZIpOB B COOTBETICTBHH  C
MPUOPHUTETHBIMH 3aauaMu COLIMAJIBHO-
HSKOHOMHYECKOTO  Pa3BUTHS  CTpPaHBI, CO3JaHUA
HEOOX0ANMBIX YCIIOBHUH o MOJITOTOBKE
CIELUAIMCTOB C BBICIIMM 00pa3oBaHHEM Ha ypOBHE
MEKIYHApOIHBIX CTaHAapTOB TIPUHSTO
[IOCTaHOBJICHUE IIpe3unenra Pecriyonmuku
Y36exucran ot 20 anperns 2017 roga Ne I1I1-2909 «O
Mepax 10 JaJbHEHIIEMY pa3BUTHIO CHCTEMEI
BBICIIEr0 00pazoBanus»[3].

JlaHHBIM MIOCTaHOBJICHUEM yTBEpXKICHA
[IporpaMMa _KOMIUIEKCHOTO  Pa3BUTHA  CHUCTEMBI
BEICIIEro oOpa3oBanus Ha epro 2017 — 2021 roxsr
o KaueCTBEHHOMY u KapJIUHAITEHOMY
COBEPIICHCTBOBAHUIO YPOBHS BBICIIIETO
o0pazoBaHUs, YKpPEIUICHHIO M  MOJEPHHU3ALUH
MaTepuanbHO-TEXHUYECKOH 0a3bl BBICIIIUX
00pazoBaTeNbHbIX YUpEKIACHHH, OCHAILICHUIO
COBpPEMEHHBIMH Y4eOHO-HAayYHBIMHU JIADOPATOPUSIMH,
MH()OPMAITMOHHO-KOMMYHHUKAIIHOHHBIMHU
TEXHOJIOTUSIMH.

OTOT IOKYMEHT B Pa3BUTHH CHCTEMBI BBICILIETO
00pa3oBaHUsI OCHOBBIBAE€TCSI HA  KOMIUIEKCHOM
MOJXOJE M CUMTACTCS! JIOTUYECKHM IPOJOJDKEHHEM
nporpamMmsl 3a 2011-2016 rr

27 wronst 2017 roga ObUT MPHHAT €€ OIMH
Ba)XXHBIH mpaBoBoi mokymeHT YII -3151 “O mepax mo
JanbHEeHIIeMy pAacIIMPEeHUIO0 YdJacTHs OTpaciiell U

Philadelphia, USA

473

(2 Clarivate

Ana lytics indexed


http://lex.uz/docs/3171587
javascript:scrollText(3294032)

ISRA (India) = 3117  SIS(USA)  =0912 ICV (Poland)  =6.630
. ISI (Dubai, UAE) = 0.829 PUHII (Russia) = 0.156  PIF (India) =1.940
Impact Factor: g2 australia) =0564 ESJI(KZ)  =8716  IBI (india) =4.260
JIF =1500  SJIF (Morocco) =5.667  OAJI (USA)  =0.350
C(bep 3KOHOMHUKHN B ITOBBILLICHUU KadyeCTBa IIOBBIIICHHUS Ka4de€CTBa 06paBOBaHI/I$[, a TakK XK€
IIOATrOTOBKU CIIeuajanucroB C BbBICIIUM IMPUBJICHYCHUEC HpO(I)eCCOpOB-HpeHOI[aBaTeHeI?'I K

oOpazoBanueM” [4]. llenbl0 JaHHOTO JOKYMEHTa
ABIsieTCsl  coneiicTBre 3()D(EKTUBHONW HMHTErpaluu
BBICHINX y‘le6HI)IX SaBe)IeHI/Iﬁ n TMPOU3BOJICTBA B
VY30ekucTane U MOBHIIICHHE KauecTBa 00pa30BaHMUS.
WHcturynnoHaneHble  OpoOJieMbl B IIpolecce
oOpazoBaHus B 3TOM JOKYMEHTE IPUBEICHbI
CHCTEeMaTHYECKN B KOHKPETHBIX ITPUMEpax.

B YaCTHOCTH, B BBIBOJAaX I'PYIIIIBI aBTOPUTETHBIX
MEXAYHAPOIHBIX OKCIIEPTOB, IPUBJICYEHHBIX IIPH
COTPYOHUYECTBE Komurera Opranuzanuu
O0venuHeHHbIX Hanmit mo Bompocam oOpa3oBaHmUS,
Hayku B KynsTypel (UNESCO) m xoHcCanTHHroBoii
komnaanun («DGP Research & Consulting»), Ha
OCHOBE  aHAIM3a  PE3yJbTaTOB  KOMIUIEKCHOTO
UCCJICJIOBAaHHs CHCTeMbl 00pa3oBaHusi PecnyOiuku
Y36ekucraH, IpOBEAEHHOTO B sTHBape — HioHe 2017
rojia, YyKa3blBaeTCs Ha TaKHe HEJIOCTAaTKH, Kak
HeoOecTedeHNe NETOCTHOCTH TEOPUH W NPAKTHKH B
Ipollecce BBICIIEr0 00pa3oBaHUs, B pe3yJbTaTe
Hed(PEKTUBHONW OpraHU3aIuN KBATH(PUKAITHOHHON
NPaKTUKH  CTYAEHTOB Ha  IIPOM3BOJCTBCHHBIX
NpeANpUATHAX 3HAYUTECIIbHAsA 4YacCTb BBITYCKHUKOB,
BMECTO  TOTO  YTOOBI  BBIXOJUTH  T'OTOBBIMH
CHeuaiicTaMu, I0Cie YCTpoWcTBa Ha paboty
3aHOBO OCBaMBacT CBOIO npodeccuro,
CHELHUaIbHOCTD, a TAK)KE HECOOTBETCTBHE MEXaHU3Ma
KOHTpOJII ~ KadyecTBa  0Opa3oBaHWS,  HEXBaTKa
KB (U POBAHHBIX TIeIarOTHIECKUX "
YIPaBJICHYECKMX KaJpoB B  00pa3oBaTeNbHBIX
YUPEXKICHUSX, HEI0CTaTOYHOe HaJlaKUBaHUE
3G PEKTUBHOTO COTPYIHHYESCTBA C 3apyOSIKHBIMH
00pa3oBaTENbHBIMU YIPEKICHUIMHI.

Kpowme Toro, He oTBedaeT TpeOOBaHUAM ydacTue
oTpaciieil SKOHOMUKH B Tporeccax (HOpMHUPOBAHUSA
3aKa30B Ha IIOJI'OTOBKY KaJpOB B IIEPCIICKTHBE,
pa3paboTKe KBaJH(PHKANMOHHBIX TpPeOOBaHUIA K
BBIITYCKHUKAM, OOECICUeHNH KauyecTBa ITOJI'OTOBKH
CHEUUANINCTOB,  HEOOXOMUMBIX Ul  OTPAaciu.
PaboromarenssMu HE OCYLIECTBIISICTCS CHCTEMHAs
paboTa 1Mo 00ecre4eHHI0 COOTBETCTBUSI NPOTrPaMM
BEICIIIETO 00pa3oBaHMs TPEOOBAHUSAM MEHSIOIIETOCS
PBIHKA TPy.a.

HMmerorcs paspbiBel B CUCTEME B3aUMOCBS3U
BBICIIEE 00pa3oBaHNE — HAyKa — MPOHU3BOACTBO, HE
obecrnieueHa ux HHTETpanus. Hayuno-
HCCIE0BaTEeIbCKNE WHCTUTYTHI HE NPHBIICYCHBI Ha
JIOJDKHOM YpPOBHE K TPOILECCY MOATOTOBKH KalpoB B
BBICIIEM OOpa30BaHUM, HAYYHBIC HCCICIOBAHUA
OCYIIECTBIISIIOTCS O€3 ydeTa peasIbHBIX TOTPeOHOCTEH
oTpacieil AKOHOMHKH. OTCYTCTBHE CHCTEMHOM
MOJTOTOBKA  KBAJIU(HUIMPOBAHHBIX HAYYHBIX U
HayYHO-TIEJarorM4ecKuX  KaJpoB  MPHUBOIUT K
CHIDKCHHIO ~ HAayJHOTO  IOTEHIHala  BBICIINX
00pazoBaTeNbHbIX YUPEKICHUIH.

JoxymeHT BKimoyaeT B cebs obOecreueHme
cBA3el MexAy KaapaMu, 3akazuukoM u BY3awmy,
COBEPIIEHCTBOBaHKE JeATenbHOCTH BY30B 3acuer

CTaXMPOBKaM, TEpEroJroToBKe U  OOYYeHHI0 Ha
JOKTOPAHTYpE 3a CYET FOCYIapCTBEHHOTO OIOIKeTa.

5 uronst 2018 roma 6but mpunsar YII-3775 “O
JOTIOJIHUTENBHBIX MepaxX IO IOBBINICHHIO KayecTBa
oOpazoBaHusi B  BBICIIMX  0Opa3oBaTEIbHBIX
YUPEKICHUSIX ¥ 00ECIICUSHUIO HX AKTHBHOTO Y4aCTHS
B OCYIIECTBIISIEMBIX B CTpaHE MIMPOKOMACHITAOHBIX
pedopmax” [5]. DTOT MOKYMEHT emié OaWH pa3
HPOJEMOHCTPHPOBAIT MHCTUTYLMOHAJbHBIC
npoOieMbl B CUCTEME BbICHIEro 00pa3oBaHMs. IJTH
poOIeMBbl OBLTH BBIACTICHEI CIEIYIOMIIM 00pa3oM:

NepBoe, IpOIEcC OpraHu3aluy OoOydeHUs B
CHCTEME BBICIIEr0 OOpa3OBaHMA, CHCTEMa OLCHKH
3HAHUH 00YYaIOIUXCS CTYJCHTOB HE COOTBETCTBYIOT
COBPEMEHHBIM TPEOOBaHUM;

BTOPOE€, OTCYTCTBHE COBPEMEHHOI CHCTEMBI
OLICHKN JCATCIIBHOCTH, 3HAHUU U neaaroru4yeCKux
HaBBIKOB poheccopCKo-TIPEenoIaBaTeIbCKOTro
CcOCTaBa OTPHULATENBHO BJIMSAET Ha  KadecTBO
00pazoBaHus;

TPEThE, BOMPOCHl BCTYIHUTEJIHHBIX TECTOBBIX
UCIIBITAaHUK HE MO3BOJISIOT ONPENETUTh CIIOCOOHOCTD
a0UTypUeHTa K JIOTHYECKOMY MBIIUICHUIO, YTO
co3laeT TpoOJeMBl TPH pUEME TaJaHTIMBOM

MOJIOICIKH B BBICILIHIE obpa3oBarenbHbIe
YUpEKICHNUS;

4eTBepToe, OTCYTCTBHUE 3¢ PEKTUBHOTO
0OIIECTBEHHOTO0 KOHTpPOJISI 3a 00pa30oBaTeNbHBIM
mpoueccomM B BBICIHINX o6pa3013 ATCIIbHBIX

YUPEXICHUSIX MPUBOIUT K COXPAaHEHUIO MHOKECTBA
npoOiieM, MpexJe BCEro Cly4acB KOPPYIIHUHA B
TaHHOH cdepe;

ISITOE, HE3aMETHBI y9acTHe M WHHUIMATHBHOCTh
BBICIINX 00pa30BaTeNbHBIX YUPEXKIEHUN B
OCYIIECTBIISIEMBIX B CTpaHE IIUPOKOMACIITAOHBIX H
CHCTCMHBIX npeo6pa303aH1/I;1x, UX OCsATCIIBHOCTH B
JaHHOM  HaIpaBJIICHWX  BCE  EIIE€  OCTaeTcCs
HEYAOBJIETBOPUTEIIBHOM;

IIeCTOe, HE HaJlakeHa padoTa 10 00ECICUCHUIO
AaKTMBHOTO y4acTHs BBICHIMX OOpa30BaTEIbHBIX
YUPEXKICHUN B Pa3bsiCHEHUU HACEICHMIO, LIUPOKON
00IIIeCTBEHHOCTH CyTH n COJIepKaHUs
OCYLIECTBIISIEMBIX B PECIyOJIMKe KOPEHHBIX pedopm
yepes cpeacTBa MaccoBOM HHpOpMaNny;

cenpmoe, BBICILINE o0pazoBarelbHbIC
YUPEXICHUS HE MPEBPAIIEHBI B IIEHTPHI U 0OMeHa
MHEHUSMH 00 MHHOBAI[MOHHBIX U TEXHOJIOIMYECKUX
uzesiX, HE CO3JaHbl HEOOXOIMMBIC YCIOBHS JUIA
NPOSIBJICHUS! ~ MHUIMATHBHOCTH  NPO(deccopcKo-
MPENoaBaTeIbCKOrO0 COCTaBa, MOJIOABIX YYEHBIX H
CTY/ICHTOB TI0 CHCTEMHOMY H3yUYCHHUIO, aHAIHM3Y H
BHCCCHUIO Hpe[[,]'IO)KCHI/Iﬁ o PCHICHUIO MUMCIOMIUXCH
npoOIeM H HEIOCTaTKOB B  COOTBETCTBYIOIIHX
chepax.

Bbutn onpenieneHsl 1OpoKHAsE KapTa U MEpHI 110
YCTpaHEHUIO BBIIIENEpEYNCIEHHbIX NpooieM. Bceé
0oJIbIIIe IIPaBOBBIX aKTOB IO COBEPHICHCTBOBAHUIO U
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HOBBILECHUIO 3((PEKTHBHOCTH CHCTEMBI BBICIIETO Pa3BUTHIO CHCTEMBI BBICHIEro 0Opa3oBaHHS B
obpazoBanust B PecrnyOmuke mpUMEHSIOTCS Ha PecniyOnnke Y36ekucran:
npakThke. B 3ToM ciydae MOXHO CKazaTh, 4YTO CucreMHBIC PEKOMEHJAIMK TI0  Pa3BHUTHIO
PecnyOnuka Y30exucTaH HaXOIUTCS Ha TEpEeKpECTKe 00pa3oBaTeNbHBIX YIPEKICHHIA:
npeoOpa3oBaHKsi CHCTEMBI BBICILIETO 00pa30BaHMUsL. — OcyriectieHne YCHIJIEHHOTO pa3BUTUS
ITo mpoBeaAéHHBIM HCCJIEIOBAHUSM BHIHO, KOHKYPEHILIUH MKy YueOHbIMU 3aBeieHusIMU. B
YTO HA CETOJHSINIHMIi JeHb, Ha Pa3BUTHE CHCTEMBI YaCTHOCTH,  NPENOCTaBIeHue  npedepeHus
BBICIETO 00pa30BaHUS OTPULATENBHO BIMAET eIé MHBECTOPAM JUTs CO3J]aHus YacTHBIX BY30B.
PAIL MHCTUTYIMOHATBHBIX POOIEM: — ®opMupoBaHue CIMHOM HE3aBHUCHUMOM

— KonkypeHToCmmoco6HOCT Ha pBIHKE
00pazoBaTeNbHBIX YCIYr HE3HauWTelbHa W3-3a
HEJIOCTATOYHOTO pa3BUTHS YAaCTHOTO CEKTOpa

Cpel  CYIICCTBYIOIIUX  BBICHIMX  YUEOHBIX
3aBCJICHUH.
— VYueOHbIE MpPOrpaMMbl  HE  COOTBETCTBYIOT

nmpodeccCHOHaTBFHBIM TPeOOBAHUSAM HAIPaBICHUS
U CIIEIMANBbHOCTH 00pa3oBaHMsI.

— IlyOnukaumst y4eOHMKOB M y4EeOHBIX ITOCOOMH
HEJI0CTaTOYHa.

— B BVY3ax He xBaTraeT caMOCTOSITEIHHOTO
NPUHATAS PEUNIeHNH B paMKaxX MOCTaBICHHBIX
3a1au

— BosHukna HeoOXOOMMOCTH B IepecMOTpe
cTpyktypsl BY30B u wux ¢opMmupoBaHun B
IIPUOPHUTETHBIX HAIPaBICHUSIX.

— Ha perake Tpyaa umeercst Ooipimasi moTpeOHOCTH
B CIELUAIUCTaX Y3KOro Ha3HaueHusd, a BY3ml
OTCTAIOT B YJOBIETBOPEHUH 3TOI MOTPEOHOCTH.

— He cymecTByeT KOHKPETHBIX KPUTEPUEB O TOM,
KakuM  JIOJDKeH OBITh  mpodeccnoHanbHbII
neparor BY3a u kakuM TpeOOBaHHUSIM OH JIOJKCH
OTBEYATh.

— HWwmerotes cuctemarudeckue mpobiaemsl ¢ BY3om
1 TIPOU3BOJICTBEHHON MHTETpaIUeH.

— Harerpamus mectapix BY30B ¢ 3apyOexHBIMEI
BY3amu ne Ha TpeOyemom ypoBHe. T.e. He
aKTHBHA.

Kaxk MTOKa3bIBAIOT 9TH po0eMsl,
COBEPIIEHCTBOBaHWE  JesTeNbHOCTH BY30B 1
¢opmupoBanne BY30B, oTBeHarOmMX MHPOBBIM
CTaHJapTaM, JIOJDKHBI COCTOATH HE u3
OJIHOCTOPOHHEr0 IMOJX0/Ja, a M3 HECKOJIBKUX
JICWCTBUH, OXBATBHIBAIOIINX KOMILUIEKCHBIE MEpHI,
CrOoCOOHBIX  OONBIIE TPUOIU3UTH  IEATEIBHOCTD
BY30B k oOumiectBenHod xu3HM. [loTomyuro
AMEIOTCS HEKHe paspbeiBel  Mexay BY3om wu
obmecrBoMm. T.e. HaceleHMH HE TIPHHUMAET

aKTUBHOTO ydacTHs B xu3HM BVY30B u nmaxe He
HHTEPECYETCS TUM.

Conclusion
B pesym,TaTe HpO&HaJ‘II/BI/IpOBaHHLIX BBIIIIC
HpaBOBLIX AKTOB U HpOBeI[eHHBIX HCCHC,Z[OB&HPIFI, C

LENbI0  MOJEPHHU3AIUMH  CHUCTEMBI  BBICILETO
obpa3zoBaHusl, MpeUIararTCst CIIETYFOTITHE
KOMILJICKCHBIE Mepbl 1o YCTpaHEHHUIO

WHCTUTYLMOHAIIBHBIX TPOOJIeM, TMPENsTCTBYIOINX

OpraHu3alliK, KOTOpas CO3MaET MPOrpaMMbl IS
BBICIIETO OOYYEHHsS 110 BCEM HAIPABICHMSM U
CIIEIUATBHOCTSIM. PaspaboTka CHCTEMBI
(hMHAHCHPOBAHU STOH OPTaHNU3AIlUH U3 TOI0OBOTO
OroKeTa BVY3o0B. Coznanne IIAPOKUX
BO3MOJKHOCTEH CIeIMaIicTaM, paboTaloux B
HE3aBHCHMBIX OpraHU3aINIX, JUISt X
JCATCIBHOCTU U HpOBeI[eHI/ISI I/ICCHC}IOBaHHﬁ.

— VhopomeHne CHCTEMBI CO3/IaHUS  YYCOHHUKOB,
y4eOHBIX MOcOoOWH M Ipyroil oOpa3oBaTeNbHON

JUTEpaTyppl W OTKa3  OT  UMeEIoLuXcs
aIMUHUCTPATUBHBIX  OaprepoB.  Bozmoxxenue
oTBeTcTBeHHOCTH BVY3am 3a co3mannme o

MyOJIMKAIUIO YUeOHUKOB M Y4EOHBIX ITOCOOUH.

— IIpenocraBnenune cBoOOIBI BEACHHS MOJUTHUKH B
MOArOTOBKE CTUIIEHANH YYaIIUMCS, ONIPEICICHAN
nx pasMepa u GOPMBI M  PACCMOTPEHUH
TOCyIJapCTBEHHBIX TpaHTOB. B 3ToM ciydae
KaXKIbIA BVY3 JIOJKEH CaMOCTOSITEILHO
YCTaHaBIIMBATh CBOIO MOJINTHKY, OCHOBaHHYIO Ha
€ro BHYTPEHHHUX BO3MOKHOCTSX.

— DBnecenne wu3MeHeHMH W JIONOJHEHUH B
KIaccu(UKaTop Al YBEIMUYECHUS Y3KUX cdep u
CIEUAILHOCTEN

ITo cTpykTypHOMY Pa3BUTHIO 00pa30BaATEIBHBIX

YUpEKACHUI:

— TlepecmoTp cymectBytomeii B BY3ax cTpykTypHI,
3aHUMalOLIEHCs MapKETUHIOBOU AEATEIbHOCTBIO.
Pacmmpenne ee pesrensHoctu. T.e. mepenada
(yHKIMM HAYMCIIeHHs KOHTPAaKTHBIX IJIaTeXeH
MapKEeTUHIOBOIO  OTAENa Oyxrantepun. A
MapKETUHTOBOMY OTAEILY BO3JIOXKUTb TaKue
3a1a4M, Kak MPOBIOPUEHTALUS, PEKPYTHHT,
U3y4eHHE 3aBOK notpeduTenen u
TPYAOUCTPOMCTBO TOTOBBIX KaApOB, peKiIama
Hay4yHO-MCCIIEI0BATENbCKON u yaeOHOH
nesrenbHocTH BY3a, opranmsamus PR s
npuBnedeHus abutypueroB B BVY3. Tak xe
PEKOMEHyeTCsl yBEeJIMUEHHE IITaTHBIX eIUHUII B
OTIEE.

— CymectBytomue B BY3ax aaMuHHCTpaTHBHBIC
MIO/Ipa3AeIeHHs IOJDKHBI pa3padoTaTh KOHPETHBII
MEXaHU3M Uil CBOOOJHOTO BBIMOJIHEHHS CBOMX
dhyHKIMH. JpyrumMu ciioBaMu, KaXKIBIH OTAENT WIN

yIpaBJieHne JIOJDKEH CaMOCTOSITEIHHO
OPTaHU30BBIBATh  BBHINOJHEHHE  COOCTBEHHBIX
¢yHkmid, He TpuBNeKas  Kadexpy  wim

npernoaBaTeneii-mpoeccopos B
OTBETCTBEHHBIX JIUII.
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— JlearensHOCTh CTpyKTYypsl BY30B nomkHa OBITH JEHCTBYIOIMX B Y30E€KUCTaHE W Ha €ro

OpPHEHTHPOBaHA HE Ha TMpernojaBaTeNisa, a Ha
crynenTa. XKuzup B BY3e — 910 XU3Hb CTyzAeHTa.
Bce otTmensl J0MKHBI CIYKUTh CTYACGHTY |
paboTaTh HAPSAMYIO CO CTYICHTAMHU.

— Pexomenayercss He co3JaBaTh MCKYCTBEHHBIX
OIOPOKPATUYECKUX 0aphEPOB MEKIY CTPYKTYPOH

BVY3a, podeccopoM-TpernoaaBaTesieM u
CTYACHTOB.
I[lo yay4mieHwro KadyecTBa OOydueHHS B

00pa3zoBaTeNbHbBIX YUPEKICHUSIX:

— Jlns Toro, 4ToOBI CTYIEHT CTal aKTUBHBIM B
nporecce 00ydeHuns, HEOOXOJUMO MEPECMOTPETh
OpraHn3allMOHHEIC, HWHCTUTYIIUOHAJIbHBIC,
[IPaBOBBIE U COLMANIbHBIE aCNEKTHI 3aHsATHH. [pu
3TOM He00X0IMMO ChOPMHUPOBATH HOBBIH ITOIX0/,
OCHOBBIBAasCh Ha BHYTPEHHHX BO3MOKHOCTAX
VY30ekucraHa M IMPEUMYLIECTBAX COBPEMEHHOTO

00pa3zoBaHUsI.
—  JlomxeH OBITh paspaboTtan MEXaHU3M,
TTO3BOJISFOIIIVIH CTYIEHTY HCKITIOYUTH

MPOHICHHBIC B IIKOJC WM KOJUICIKE TPEAMETHI
U3 Yrcia 00s3aTeNbHBIX 10 OJ0KaM MPEeIMETOB B
y4eOHOM IUTaHE WM BKJIIOYHTH UX B KAdeCTBE
(GaKky/IbTaTUBHOTO  3aHATHS [0  JKEJIaHHIO
CTy/IEHTA.

— Heobxoaumo pa3paboTaTh KOHIEMIUIO THYHOCTH
npodeccopa-npenoaaparens U TPeOOBaHUSA €ro

npodecCHOHAIBHOTO — KayecTBa W aKTHBHO
BHE/IpUTH ero B pabory BY3oB. Pekomennyercs
co31aThb WHCTUTYIIUOHAJIBHBIC OCHOBBI

MEXaHHM3Ma, Tafollie BO3MOKHOCTh YCTAHOBHTDH
CPOKH st TPO(eCcCOPOB-TIPENoIaBarTeiicii, He
OTBEYAOIIAM TPEOOBAHUAM JAHHOMW KOHIIETIIINH,
OpA  OTCYTCTBHM HM3MEHEHHH M0 HCTEYEHHIO
JAHHOTO CpOKa, HepeCMOTpeTB UX OCATCIBbHOCTH B
BVY3e.

— I[J'ISI MOBBIICHUS MOTHUBAIUMKU CTYACHTOB K

BBICILIEMY 00pa30BaHUIO peKoMeHyeTcst
pa3paboTaTh  JONOJHHTEIbHBIE  CTUIICHIHHU,
TPaHTBl, KOHKYPCHI W UYETKHE MEXaHH3MBI

MTOIICP>KKH TAIAHIUBBIX CTYICHTOB.

— HyXHO NOJHOCTBIO MEPEHECTH MPOIECcC OLIEHKU
CTYACHTOB Ha DJEKTPOHHYI CHCTEMY H
OTPaHUYMTH B HEM YeIoBeUeCKuil pakTop.

ITo YCHIICHHIO MHTErpanuu MEXITY
00pa3oBaTeIbHBIMU YUPSKIACHUSIMH,
IIPOU3BOACTBEHHBIMH OpraHu3alusIMU u
HPEATIPUSTHIMU:

— Heo0xomumo pa3paboTaTe MHCTUTYHHOHAJIBHBIC
OCHOBBI  JUIsl  pa3liefieHnsi Ha  CEKTOPbI

TEPPUTOPUU MPOU3BOJACTBEHHBIX MPEANPUATUI U
npukperuieHnst kK HuM BY30B.

— Korma crygeHT npuXoaMT Ha MEpBBIA  Kypc
obyuernns B BY3e, m3yunTs ero MHTEpECH Ha
MEepBOM CEMECTpe U MOJAKIIUUTh €ro K
OTIpeJIETICHHOMY IPEANPUSATHIO U Ha 3TOH OCHOBE
HYXHO CO3JaTb MEXaHHU3M, II03BOJIIOUINIH
CO37aTh Cpeny CTYAEHTY A TPOBEACHUSA
MCCIE0BAaHUN Ha MOJKIIOYEHHOM HPEANPUSITUH,
YTOOBI 3aKpCIUThL €ro TCOPHUTUUYCCKHUEC 3HaAHUA,
MOJIy4CHHBIE B TEYEHHE BCETO MEpHOa 00ydeHNs

— Opranm3anmst B caMoM BVY3e HeckoJbKHX
MIPOM3BOICTBEHHBIX 0a3.

— PazpaboTka WHCTHTYIHOHAJIBHBIX MEXaHHU3MOB,
ITOBBIIAIOIITHNX OTBCTCTBCHHOCTbH
[IPOMBIIIJIEHHBIX NMPEANPUATUN U OpraHu3aluui B
ux padore c BY3om

ITo pa3BUTHIO HHTErpanuu MEXIY
00pa3oBaTeNbHBIMU YUPEKICHUAMH U 3apyOCKHBIMH

BVY3awmu:

—  YBenuuuth BBIILIATHI Ha pacxoibl
npodeccopcKo-TIpenoaaBaTeNibckoro  COCTaBa
Ha o0Oyuenme B 3apybexHbix BY3ax,

MOBBIIICHUE UX KBATU(HUKALIUN U CTAKUPOBKY.
—  Ycunenue MEXaHW3Ma  CTUMYJIHPOBAaHUS

HayYHO-HCCIIEA0BATEIbECKON PabOTh COBMECTHO

¢ npodeccopamu-ripenoaasareasiMu BY3o0s.

—  Tloompenue BV3os, paboTarommx B
HampaBJICHUU IIPEAOCTABIICHHUA ABYCTOPOHHUX
JuIioMoB 1o cucreme 2+2, 3+1. Ilo stomy
nmoBoAy HYXHO IIPUHATH MMPaBUTCIILCTBOM
JOKYMEHTBI, TNpPHBOIAIINE K  IIPOCTOMY
aJIMUHHUCTPATUBHOMY PELICHUIO .

—  Heob0xoanMo aKTHBH3MPOBATh OPraHU3ALUIO
BeOWHApOB, CUMIIO3UYMOB, (ecTtuBaneii u
KoH(pepeHIMH ¢ 3apyoexxHpIMu BY 3amu.

B kauecTBe JOMOJHEHHS K BBIMIEU3JIOKCHHBIM
PEKOMEHIAINSM, BVY3am HEO00X0IUMO
CaMOCTOSATENIFHO pa3pabdoTaTh MEXaHW3M OLECHKH
Kaxaoro mperoxaBatens BVY3a, wmcxoas u3 ero
aKTMBHOCTH B  COLMANBHBIX  OTpacimsax |
OpraHu3aTOPCKOMY TaJaHTy B IPOBEICHHUU BHAEO
YPOKOB M OHJAWH-3aHATHHA. MBI BepuM, 4YTO
BBIIIICYKa3aHHbIC MPETI0KEHHUSI 1 PEKOMEHAAINH He
TOJIBKO ~ TIOCHOCOOCTBYIOT  pa3BuTHioO  BY3oB
PecniyOnnku Y30ekucraH, HO M IIPEBPATAT €ro B
o0pazoBaTeNbHOE  YUPEXICHHE, OTBEYAOIINUM
MHUPOBBIM CTaH/IApTaM.
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Introduction

During the World War I, millions of people were
killed and wounded at the front, and many soldiers
became prisoners of war.

On the eastern front, the Austro-Hungarian
Army saw a tremendous amount of damage, but the
loss was nothing compared to the captured soldiers.
European historians have estimated that more than
10% of the Austrian-Hungarian army had been
captured.[1] However, there is still no definitive
decision on this issue. According to the archives of the
Austrian-Hungarian Ministry of Defense, the number
of prisoners was 1 479 289 people, but according to
Gaston Botard, who worked in the ministry's
statistical office, they were 1,672,672. [2] Based on a
Hungarian study of statistical data, military prisoners
reached 174,427 in 1927. [3] According to recent
evidence of the military history of the Moscow
Central Archive, Russia captured 1,605,870 prisoners.
[2] A recent research by Hungarian historians has also
shown that they were around 1,600,000. So, these
latest statistics are closer to reality.

Materials and Methods

A research by German researcher Elsa
Brandstorm shows that the Hungarian soldiers
accounted for 47.07% of the Austria-Hungarian army
[4], but their number of captured soldiers was not

Doi: éros¥ef https://dx.doi.org/10.15863/TAS.2019.06.74.53

large enough. According to the archives of the
Military History Institute in Budapest, Hungarian
prisoners of war were over 600,000. [2]

There are a number of reasons why the Austro-
Hungarian soldiers could become prisoners. Firstly,
the Russian army soldiers were more than the
Austrian-Hungarian army on the east front, and the
Russian army was well armed, especially in the
artillery. In this way, the resistance of the Liberation
Army was weakened, and the spirit of their soldiers
was much lower. Secondly, because of the pan-
slavizm, some of the Austro-Hungarian soldiers did
not want to fight against Russia. Many soldiers in the
Austrian-Hungarian army knew Russian. This made it
easier for them to get in touch with the Russians.
Third, many soldiers were against the war. Because
most of the military officers were sent to the war as
political prisoners. For most soldiers on the east front,
military camps seemed to be the safest place.

In 1914, the military prisoners of the Austro-
Hungarian army began to be deployed in the military
camps in Turkestan. Their total number was over
150,000. At first, they were under the control of the
military, but most of them were released from military
barracks in the mid-1916s, provided that they did not
escape and run away from police custody.

In the early years of the war, especially in 1915,
the Russian government took the policy of unofficially
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discriminating prisoners of war among the prisoners.
The aim was to encourage members of the Slavic
nation to join the war from Russia side against the
Allies. The Slavic prisoners realized that they would
be freed from captivity and that their independence
was the defeat and disintegration of the Austro-
Hungarian Empire. This kind of divisive action by the
Russians led to conflicts between the Slavs and the
non-Slavs almost every day in the military camps. The
"bosses" of the camps assigned the Czechs, Serbs and
other Slavs to administrative matters in the military
camps to deliberately cause a conflict. For Hungary
and Austrian prisoners, this discrimination policy was
not fair. The czar's government did not want to
equalize the "status" of war prisoners, on the contrary,
they wanted to break the Austro-Hungarian Empire by
promoting anti- Austro-Hungarian ideas.

There was a “class distinction” in prison for
captive prisoners. The captured military soldiers,
according to the Hague Conventions of 1907, Part Il,
Article 17 [5], would take the same salary in their
captivity as they took when they had been working in
their own country. As a result, military officers earned
from 50 to 75 rubles per month.[6] However, there
were no monthly salaries for more than 1,500 ordinary
soldiers.

Military camps were mainly located in industrial
areas. But close proximity to the industrial zone did
not guarantee the possibility of providing medical care
to prisoners of war. As a result, some 300,000
prisoners were Killed in Russian military camps [2],
with the death rate in Russian military camps higher
than the Allies. As a result of the spread of many
infectious diseases, the Austro-Hungarian prisoners
also died. Specifically, typhoid and dysentery were
common diseases among the Austrian-Hungarian
prisoners.

The Austro-Hungarian prisoners suffered more
than German prisoners because their government
failed to exert pressure on the Russian government to
change the attitude towards the captives. According to
one Hungarian historian, the Hungarian prisoners of
war, Vereshchagin and Repin, describe the conditions
in the Russian military camps as follows: "The walls
of the camp are extending from the glaciers to infinity.
The beds looked like separate floors. Always half of
them [the beds] were dark, and there were “animal-
like” people who came down with typhoid. The rats
were eating the dead bodies. The corpses were like a
piece of wood. Many bodies were frozen. The cold
was so powerful that it was impossible to dig the
grave. Therefore, the corpses of the dead were open
until the spring. The snowstorm was covering the dead
bodies, and when the sun had set, the sun was melting
snow on some corpses and icicles appeared hanging
from the head, arms and feet of the dead."[7] During
the summer, living conditions were very bad. Dark
and ruined cellars made from the mud were full of

prisoners, very hot temperature and an incredible
number of lice and ticks.

Also, the food supply of the prisoners was not so
good. They often ate not enough. At that time, one of
the Hungarian prisoners remembers: "I was forced to
work. We lived like animals. The payment to us was
enough to buy only tobacco. If we were to ask for
more food, we would have been locked and would
only get water. "[8]

It is clear from the above that the situation in
military camps was beyond recognition. The Austro-
Hungarian prisoners who had been denied by their
own government, who had been abused by officers
and fought in the war against their close associates,
had been sentenced to life in such a harsh
environment.

Because of the rigidity of military camping,
many captives tried to escape. Using the weakness of
Turkestan's military, 1,457 soldiers and 72 officers
escaped from the Turkestan military camps from late
1914 until March 1917.[9] The majority of the refugee
group was Austrians. They hoped to find shelter and
employment opportunities among local residents. In
some cases, rural residents also helped them find a job.
Because there were the captured soldiers whose
professions were needed for Turkestan region -
engineers, mechanics, architects, builders,
agronomists, artists, sculptors and musicians. During
this period, the above mentioned skillful workers in
Turkestan were very few. Even, Austrian captive
military musicians performed at the Tashkent
Symphony Orchestra led by F.Sedlyachek.[10] From
1915 to 1916, the Bukhara railway project was carried
out by Austrian military engineers.

Delegations from Sweden and Denmark visited
Tashkent to protect the Austrian-Hungarian interests.
In particular, in March 1916 in Tashkent a delegation
of the Swedish Red Cross headed by Hoken fon
Shulmen and representatives of the Danish embassy
in Petrograd visited Tashkent in December of this
year.[8] Thus, in the end of 1916 - beginning of 1917,
the situation with the prisoners of the Austro-
Hungarian prison in Turkestan improved.

After the February 1917 events, the camp regime
for prisoners of war in Turkestan became much
simpler. As a result, prisoners had the freedom to do
certain activities, such as leaving camps, wearing their
own clothes, free walking on the streets, and building
relationships with local people during the day. It
should be noted that on June 22, 1917, the special
commission discussed and permitted a document
allowing prisoners of war to marry local girls.[8]
Thus, the process of assimilation between different
nations intensified. The proof of this can be seen today
in Uzbekistan with a few Russian-speaking Austrian
citizens.

In 1918, the Foreign Affairs Committee of
Turkestan started its work. He was led by Austrian,
Max Grosser. Since then, the Austrians had gradually
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returned to their homeland. But some prisoners
preferred to stay in the Turkestan area and made a
great contribution to the construction culture of the
country.

The Austrian prisoner of war, architect Ludwig
Panchakevich (1873-1935) made a project on the
construction of the Roman Catholic Church in
Tashkent, the capital of the Turkestan General-
Governorate, and instructed builders to complete the
construction. He also led the creation of an external
and internal artistic solution of the Tashkent Winter
Theater in 1917 (later the building of the Art Museum
of Uzbekistan).[10]

In 1919, the sculptor E. Rush created the
"Liberty Monument" in Samarkand.[10] The
construction of the building involved Austro-
Hungarian, Czechoslovakia and former German
prisoners of war. They were forced to stay in
Turkestan despite the fact that they were released, and
they took part in the construction of architectural sites.

Still, there are boxes for bookshelves by the
skillful Austrian prisoners in the National Library of
Uzbekistan named after Navoi. Austrian doctors, who
were former prisoners of war, also worked in
hospitals.

Former Awustrian military prisoner Brukman
worked as a technical technician at the Committee for
the Protection of Ancient Monuments in Samarkand.
In the spring of 1920, he took part in the excavation at
the Ulugbek observatory under the leadership of
archaeologist M. E. Masson. Masson described
Brukman as "He was not only a very helpful assistant
but also a kind-hearted and sociable friend."[10]

Below are some of the biographical data of the
Austrian-Hungarian army members, who contributed
to the development of the culture and life of the
country, despite being a prisoner of war in Turkestan:

Ernst Kleiber was born on December 15, 1886 in
Budweis, Czech Republic. On June 25, 1904, he
finished school and continued his education at Prague
Technical University. He finished studying there on
December 15, 1911. In March 1912, he joined the post
office in Linz (Lower Austria) as a technical
supporter. He was drafted into military service in
August 1914 and became a Przemysl Fortress officer
in Galicia. Kleber was captured by the Russian army
in the Prjemisl Castle in February 1915 and sent
through the Orenburg-Tashkent railroad from
Orenburg to Perovsk (Turkestan, now Kazakhstan)
prisoners’ camp. In October 1916, he was transferred
to the military camp in Osh through Andijan.[11]

During his imprisonment, Kleber painted unique
pictures of Turkestan's flora and fauna. Her collection
of pictures "Butterflies and butterflies” is important
for zoologists and botanists in studying the
Turkestan’s flora and fauna. Even in 1927, Czech
zoologist Prof. Dr. Ludwig Freund who worked in
Prague estimated Kleber’s works higher, but was

unable to find money to publish this because of not
having enough finance.

Ernst Kleber was granted asylum in April 1918,
but never returned home. His only open letter to his
mother on April 26, 1918 was the last information
which says that he was he was traveling to the Far
East.[11]

Gustav Krist (July 29, 1894, 1937) is an Austrian
traveler, prisoner of war, carpet distributor and writer.
The data which he collected in his travels and in the
period of being a military prisoner were about Russia
and Central Asia. Particularly, his diaries written
during his captivity are valuable historical sources in
the explanation of the processes of World War I.
Christ was born in Vienna in 1894 and took the
education here. He later worked as a technician in
Germany. When World War | began, a 20-year-old
Christian was enlisted to the Austrian-Hungarian
army. In November 1914, he was wounded several
times and was captured by the Russians on the front
line of the San River in the eastern front. This led him
to spend his time with German and Austrian prisoners
of war in Turkestan for the next five years. After being
hospitalized, he faced a difficult life. In December
1915, 300 prisoners were sentenced to death on a
freight train from Koslov to Saratov. The inclusion of
Swedish Red Cross spokeswoman Elsa Brandstrom
into this process survived him. Christ remembers that
he was one of the four prisoners who survived among
300 men. [12]

His first military camp was in Kattakurgan, near
Samarkand. That congenital ability he had to study
languages , and before World War | began he also
learned Russian and other eastern languages, helped
him to become a translator at the military camp. For
this reason, during the five years he spent there, he
learned about the people, villages, and the
environment in that area. Christ lived and recorded
what he had seen in his diary. Surprisingly, he wrote
his impressions on cigarette packs and kept them in
Bukhara tobacco tube. Because during this period,
prisoners of war spent their money to purchase mostly
tobacco.

In 1916, he escaped from Kattakurgan and
arrived in Tabriz through Marw, Northern
Afghanistan and Mashhad. Since Tabriz was the
center of the Iranian carpet industry, it was engaged in
the trade of wool and carpets together with local
Iranians. In Tabriz, however, he was captured by the
Russians and sent to the Aleksandovsky castle in the
Caspian littoral penitentiary. Later, with the help of
the Red Cross, a military camp was closed and he was
sent to Samarkand.

After the February 1917 events in Turkestan, the
country became very dangerous. The reason was that
the Soviets, the White Army, the Basmachis, and other
international powers had begun fighting for power.
During World War I, Samarkand was closed to
foreigners. By 1917, he succeeded in reaching
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Samarkand. His direct contact with local people made
it easier to trade with them. Her memories give
valuable information about the people and culture of
Central Asia. The manuscripts say that Christ liked to
talk to the locals, and enjoyed watching the Islamic
historical heritage, especially the Shahi-Zinda
complex in Samarkand.[12]

Conclusion
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Introduction

It is advisable for primary school pupils to use
books that promote their intellectual, psychological,
and physiological development. Hence, through the
reading of the book, students are encouraged to speak;
speech (speech dictionary) is enriched; the image
grows; thinking develops; memory toughens; feelings
(sensual attributes, in particular, feeling of
compassion) are brought up; "social perception”
develops [3]. At the same time, it should be noted that
the formation of "social perception” in a person
maintains the ability to live. This confirms that
achieving positive attitudes toward reading in primary
school is one of the most important pedagogical tasks.
By solving this task, starting from the elementary
schooling period, the person (students) is gradually
oriented towards social relations.

It is pedagogically correct to first define the
difference between the concept of "skill" and
"competence”. "The ability to achieve the level of
autonomy of skills training, if the skill is first of all
conscious, is a barrier to the rapid advancement of the
education sector."”

Materials and Methods

The concept of "reading skills" can be defined as
follows: reading skills - the ability of primary school
pupils to learn the rules of reading, choosing a book

Doi: éros¥e https://dx.doi.org/10.15863/TAS.2019.06.74.54

(art work) based on their interests and needs, to be
accustomed to reading a book, to consistently and
constantly organize activities, to enjoy reading, to
understand the essence of the work, and to share with
others the impressions of the book.

Any progress will have a positive and negative
impact on social development. In the time when the
information technologies are developing rapidly the
number of media that distribute information which
satisfies the needs of individuals, and the growing
scope of the way they have chosen, confirm that two
aspects can be seen in the importance of the book and
the reader: "The good point, increased demand for
reading and transparency; It is a concern that massive
readings are diminishing, and the number of
meaningless books is increasing. "[5]

As mentioned earlier, literary books are useful
for people of different ages, regardless of their age,
they contribute to enrich speech, imagination and
worldview, to expand their thinking, to develop their
logical thinking skills, “to uplift their spirituality and
abilities." [6]. In the global information environment,
the creation of books that do not have a social, moral,
or non-cultural value, even literary or even scientific
literacy is not of high and practical value, urged
people to develop their thinking ability, intelligence
by making it as a social need. As a main factor for
society members to gain their consciousness, thought,
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and broader visibility it is vital that reading books is
agitated among people.

According to Gudova's approach, the reading of
the book should be studied in three cases: study,
activity as a social institution and cultural practice [6,
15]. In our opinion, the book is a process of reading
and a specific form of personal activity, and reading is
based on the purposeful, consistent and effective
organization of reading activities. In essence,
processes and activities require organizational and
methodological correct, rational and systematic
organization. Accordingly, the development of the
reading skills of primary school pupils should be
systematic, consistent and structured according to the
pedagogical and psychological requirements.

It is important to define the direction of the
pedagogical activity of the primary school pupils, the
basic concept of the problem of the development of
reading skills, the basic concepts and to be aware of
their content, and the precise representation of
hypotheses will provide an opportunity to anticipate
the expected result in advance. Therefore, attention is
drawn to the separation of basic concepts that form the
basis of the problem of scientific research and its
pedagogical interpretation.

Today, children are often accused of not reading
books. However, the need for them to offer a diverse
range of literature is out of the reach of both teachers
and librarians. To do this, teachers need to know
students' interest in the books and their needs. One of
the reasons why students do not read books is that
parents cannot keep a family in love with the book, or
a shortage of interesting, fascinating art books [14,
12].

Based on the theoretical analysis, it can be said
that the development of reading skills in primary
school pupils is carried out directly in five stages.
(Figure 1.2.1):

The term "mutolaa” refers to the terms "read",
"learn" when translated from the Arabic language.
Theoretically, this concept is 'read, read and
understand' [9, 655]. It should not be forgotten that
reading is a hard work for the elementary school
students. According to V.A. Sukhomlinsky, "reading
a book is like a way to help a smart, thinking educator
to find a way to a child's heart." Walking along the
path is not always easy. That is why it is desirable to
gradually establish this process step-by-step.

The discrepancy between the time spent on
reading book and the individual's psychological,

physiological and physical abilities can lead to
boredom and tiredness, which ultimately leads to a
decrease in interest and demand. Therefore, in the
process of reading the book, primary school teachers
and parents should work on the psychological,
physiological and physical capacity of the learners.

Pedagogical and psychological research has
shown whether the individuals, in particular the pupils
of the elementary school have skills and competences
of reading, is measured by the following criteria: 1.
Reading correctly. 2. Fast Reading. 3. Coherence and
cohesion of reading. 4. Reading by understanding

Well, what do those notions mean?

If reading correctly does not break it out so that
it does not affect what is being read, that is, reading it
flawlessly [9,125], reading fast is a conscious
perception of what is reading speed [9,134],
understanding reading (consciousness, awareness),
understanding the true content of the text read by the
elementary school students, the idea, the images and
the artistic means and the correct attitude towards the
situation described by the author [9, 149-150].

In our opinion, reading by understanding is
realizing the essence of the work, re-interpretation of
the work, the actions of the heroes and the attitude
towards the work.

The coherence and cohesion of reading is the
essence of the work, which is formed in the process of
analyzing the quality of the images..The intonation is
characterized by pausing in the speech, and the semi-
interruptions, rhythm, accent, pitch, rising and falling
[9, 119].

Reading a first-class book is determined by the
educational and speech activity. The tutor continues to
read a book to the children.

The second level of literary education is
determined by the formation of initial images by
studying the pictures as the basic method of working
with books. A second-class book is based on learning
and communicative activities (with the author or
teacher, as well as the interaction of the students with
each other), the impressions from the readings.

In the third and fourth grades, aesthetic reading
(or aesthetic level) begins. Aesthetic level - is
associated with the reader's understanding of the
intellectual and emotional level of the artistic work.

What are highlighting in reading books? In other
words, what qualities does the true reader possess?
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Conclusion school pupils to have a positive attitude to the book as

In the course of the research, it was found out
that, as a result of life experience, pedagogical
observation, and reading of books, including those of
most readers of literary texts, readers have the
following qualities: to understand the content of the
work; to see a consistent linkage and interrelationship
between the realities of the work; understanding the
feelings, thoughts and aspirations of the heroes of the
work, and expressing sympathy; putting himself in the
place of the hero, trying to solve the problems that he
has encountered, finding ways to solve the problem;
to express personal attitude towards the content and
reality of the work.

Among the books, children's books play an
important role. This type of literature is also a source
of personal development experience, which collects
information on the environment like other types of
books. This is why it is desirable for the elementary

children's literature, not just a toy, but as an effective
means of shaping their intellectual, emotional, and
ethical culture. In fact, books and reading them have a
special place in "raising the spirituality of the younger
generation, the further development of our national
literary and art, educating young people in the spirit of
respect for our national values™ [8].

Thus, the formation of reading skills for primary
school pupils is a complicated pedagogical process. Its
effective organization requires a primary, structured
approach to this process from elementary school
teachers. Therefore, elementary school teachers
occupy leading positions in the formation of reading
skills in respective age limits. The expected results can
be achieved only if elementary school teachers are
aware of the pedagogical-psychological basics and
organizational-methodological requirements of the
students in the process of reading skills.
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OU3NYECKHE KAYECTBA B KOHHOM CITIOPTE

Auuomauuﬂ: B cmamuve asmopuvl paccmampuearom qbu3uqea<ue Kayecmea 6 KOHHOM cnopme. Duszuueckoe
n0020moeKa CNOPMCMEHA-KOHHUKA ABIAEMCA 00s13amenvHbIM ycioeuem onst 6blcmpeﬁmeeo 00CMUIICEHUSL BbICOKUX
nokazamesnetl 8 cneyuaiuzayusix KOHHo20 cnopma, mak Kak 06pau4elme C 10Uao0bIo mpe6yem He MOJIbKO YMeHUsl, HO
6 3HAYUMENbHOU CIeneHu cmenocmu, 106KOCmMu U Cujisl, umooObL NOOYUHUMb €€ CBOell BOJIe.

Knwuesvie cnosa. koumuolil cnopm, d)LL?MV@CKMe‘ Kadecmea, nocaoxa eca()Hulca, buomexanuyeckue
xapakmepucmuku 6 nosd - OBUICECHUSIX.

BBenenne Konnsrit ciopt B Poccuiickoit Imnepun Hocun
VYHUKaTBbHOCTD KOHHOT'O cropra BOEHHO-TIPUKIIaAHOI xapakTep.[3,10] B 1972 rony B
MPOCIEKUBAETCA, BO  B3aMMHOH  IOATOTOBKE, Kpacuom Cerne BriepBbI€ IPOBEICS «PYCCKUH CTUILTB-
Pa3BUTHH U B JabHEHIIIEM YJaCTHH B COCTS3aHMSAX Ha 4ye3» (CKauka ¢ NpemsTCTBUsSMH Ha 4 BepcTel). B
CHOpTHBHOﬁ ap€He, KaK C¢IUHOIo Mejoro, Imapbl KOHHOCIIOPTUBHBIX COCTA3AHUAX cpeaun
yenoBek-Jomaas. KoHHBIHM cropt - 3T0 BUI CHOPTA, B KaBaJIEpPUMCKUX NoApa3ieieHu UMeIH
KOTOPOM CIIOpPTHBHAs Iapa, CIOPTCMEH — JIOLIAJb, MNOMYJISPHOCTh  JUKUTHUTOBKA,  BOJBTIKUPOBKA,
JIEMOHCTPUPYET HCKYCCTBO B BEpPXOBOH e3ne. B KOHKYp - IPBIXXKH B JJIMHY, B BBICOTY.
KJIaCCUYECKHE BUABI KOHHOIO CHOpPTa BKIIIOYAOT
BBICIIYIO IIKOJly BEpPXOBOM €316l  (BBbIE3/Ka), ITocTanoBKa npo0JeMbI.
MIPEOJI0JIEHHE TPETATCTBHN (KOHKYpP) M Tpoedophe I'maBHOW  OTIMYMTENBHOH  OCOOEHHOCTBIO
(MaHexHast e3/a, KpOCC M KOHKYp), C CEpeIMHBI KOHHOTO CIOpTa SBJSIETCS YyJacTHE JIOLIaau, CHja
BTOpPOit TIOJIOBHHBI XIX BEKa CTau KOTOPOTO ITPEBOCXOJIUT CHIIBI YEJIOBEKA, a Pe3yJIbTaT
KyJIbTUBUpPOBaThCA B Poccuu. COPEBHOBAaHUSI B paBHOM Mepe 3aBUCHUT  OT
~ .
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CHOpPTCMEHA W JIOMIaaW, CHOPTUBHOW IOITOTOBKH,
NPUPOAHBIX ~ OCOOEHHOCTEH ¥ BBIHOCIMBOCTH.
Kounusri CIIOPT MOKHO Ha3BaTb CIIOPTOM BLIABIICHUSA
MOTEHINABHEIX  BO3MOXKHOCTeH dgemoBeka. OH
BCECTOPOHHE pa3BHBaeT BCaJHUKA (H3MUECKH,
TTOBBIIIIACT YPOBEHb (hyHKIIMOHAIHHBIX
BO3MOXKHOCTEH OpraHM3Ma W Pa3BUBAECT OCHOBHBIC
(hu3nyecKkre KauecTna.

®dusnveckue KauecTBa CHAT HA MBIIICYHYIO
CUly, OBICTPOTY, BBIHOCIHBOCTh, JIOBKOCTH H
rHOKOCTh. DU3MUECKOE KAdecTBO — 3TO KadecTBO
q)HSl/IOHOFI/I‘leCKI/IX, IICUXHUYCCKHUX,
MOpP(OJIOTHYECKNX, OHOXMMHYECKHX IPOIECCOB,
o0ecrieunBarOT  COBEpIICHCTBOBAHHE  JIBU)KECHHH.
Ilonstne «®u3nyeckue KadecTBa» CMELIMBAIOT C
MOHATHEM  «(DU3WYECKOE  COBEPIICHCTBOBAHUEY.
KonHpIll  cmopr  mpeapsBiseT — MOBBIIICHHBIC
TpeOOBaHUA K PA3BUTUIO (PU3MUECKUX KAdeCTB,
CIOPTCMEHa-KOHHUKA. OyHKINOHAIBHBIE
BO3MOKHOCTH KOHHHKA COCTABIISTIOT OCHOBY €ro
(u3nueckoil MOATOTOBKM W TPOSIBISIIOTCS B
CIIOPTUBHON PpabOTOCTIOCOOHOCTH — CIIOCOOHOCTH
BCa/HUKAa COBEPLIATh CIEIU(UUECKYIO Ui HEro
paboTy B  TEYeHHWE  JUIMTEIHHOTO  BPEMEHH,
JIOCTATOYHOTO YIS IOMYIEHUS YCTOHYHUBEIX CIIBUTOB.

Llens wuccnenoBaHue - TMOKa3aTh poilb MU
3Ha4YCHHE (PU3MUYCCKUX Ka4eCTB B KOHHOM CIOPTE C
UCIIOJIb30BAHMEM  OCHOBHBIX  OMOMEXaHMYECKHX
XapaKTEPUCTHK.

MeTo10J10rHs1 HCCIIEIOBAHUS.

B BepxoBoii e3zne 0OoiblIoe 3HAYEHHE HMEET
NpaBWJIbHAas W HaJeXKHAs MOCaJKa BCAIHUKA Ha
JOIaan, YTO OOECTeYMBAETCSl 3a CUET XOPOIIEro
pPa3BUTHsI CTaTUYECKOM CUJIOBOM BBIHOCIMBOCTH
MBI HOT ¥ PaBHOBECHS TYJIOBHIIEM, YTO B CBOIO
ouepenb  CO3/aeT  INPEINOCBUIKM Uit Ooliee
Ka4eCTBEHHOTO " KOOPJWHUPOBAHHOTO
B3aUMOJCHCTBUS pPyK M HOT BCaJHUKA IIpH
VIPaBJICHUHM JIOMIAABI0 MPU TIOMOIIU OCHOBHBIX
cpencTtB. Xopomras BBIE3JKOBAs IOCagKa JOJDKHA
3JIETaHTHO BBITJISACTD, OBITh CBOOOIHOM,
TapMOHUYHOU U CIIOKOMHOM.

[MTocanka BcasHUKA — 3TO TOJIOKEHNE BCAJHUKA
B cemre (puc.l.) Ilo3a — 3TO 3akperuieHHe YacTen
cKerera B OTIpeIeTICHHOM TIOJI0’KEHHH,
obecrieynBaroee noaaep KkaHue 3aJaHHOTO YTila Ui
HEOOXOAMMOro HampsHKeHWs MbImn. B ocHoBe
MEXaHUYECKOH pEeaklUH MO3bl JIOKUT TOHHYECKOE
HaNnpspKeHWE MBI (TIOIIEPEMEHHOE  HaIpsHKEHHUE
JIBUTATEIbHBIX €IUHHUI[), KOTOPOE MpPAKTHYECKUE HE
BBI3BIBAECT YTOMJICHHS. bonee CclOXHBIE IIO3HBIC
pediekcel B OCHOBE KOTOPBIX JIEKHUT IIPOLIECC
00y4eHHsl, OCYILECTBIIEMbIE 332 CYET TETaHHMYECKUX
COKpamleHuil  TpeOyloT  pa3BUTHS  CIIOXKHOM
KOOPJMHAIMU JJIsl YIep)KaHHs T03bl M BBI3BIBAIOT
OBICTpOE pasBUTHE yTOMIICHUS [4].

Pucynoxk 1. [Tocagka BcagHuka.

ITo B.C.®aptens KOHHBIN CHOPT BXOAWT B ITO3Y
cuzd. [lo3a cuns BO3HUKAeT B OHTOTEHE3€ BCIEH 3a
yIepKaHHEM TOJIOBBI B BEPTUKAJILHOM
nonoxenun[11,c.130.]. Ilpu cuneHun BO3HHUKAeT
AQHTUTPABUTAIIMOHHOE HANpsOHKeHHE pasrudaterneit

TyJIOBUIIA W  Imeu  (IpA  OTHOCHUTEIHHOM
pacciiabieHre MyCKynaTypel Hor). B ycroBusx
HETIOABI)KHON T103bI BCa/IHUK BBITIOJTHSAET

CTaTHUYECKYIO DPaboTy, KOTOpas OCYLIECTBIISETCS B
HU30METPHUECKOM PEXHME.

HpeBHerpeuecknii  monkoBoxaer; KceHodon B
JIoLIe/IeM JI0 Hac YYEHUH O BEpXOBOH e3fe mucal,
YTO MOCaJKa Ha JIOIIaJi He HMEET HIHUYETo OOIIero ¢
nocazakoil Ha cryne. Ckopee ee MOXKHO CPaBHMTH C
MOJIO)KEHNEM YEJIOBEKa, KOTOPBI CTOWT, CJIerkKa
pa3sABUHYB HOTM M COTHYB HX B KOJIEHSX. JTO

CpaBHEHHE OCOOCHHO BaXKHO IpH Oosiee moapoOHOM
PacCMOTpPEHUH TOJIOKEHHUS Ta3a BCaJHUKA B CeIJIe.
[lepeqnue KoCTM HAaXOAATCS Ha OJHOM BBICOTE C
JOOKOBOM KOCTBEO. MOXKHO TIpEICTaBUTH  cebe
FOpI/I30HTaJ'II>HyIO JIMHHUIO, KOTOpaH COCOAUHSCT OTU
Toukdn. B TakoM cpegHeM TIONOXCHHWH Tasza
obecrieunBaeTcst HanboJiee OJIArONPHUATHBI KOHTAaKT
OCHOBAHHSA IMOCAIKU ¢ cemioM. K Tomy ke, Kaxmoe
JIBIDKEHUE, UJyllee CHU3y OT CIIHHBI JIOLIaIH,
ONTHUMAILHO BOCTIPHUHUMAETCSI W aMOPTH3UPYETCS
WMEHHO TIPA TaKOM CPEIHEM ITOJIOKCHHH CYCTaBOB.
IHossicHuYHBIN oTIea MO3BOHOYHHUKA JOJDKEH
COXpaHseT eCTeCTBeHHOe Jierkoe  crubanme[l].
dakTHyecky Ha BBIE3IKOBOM II0CAJIKE Ta3 BCaJHHUKA
Kak OBl cpacTaeTcsi C JIOMAAbI0 B EAWHOE IIeJioe.
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JIBUKeHHMs. M IepepaclpeeeHie Beca BCalHHKa KPAaTKOBPEMEHHOCTb ~ YMCTBEHHBIX  OI€paluii B

JIOJDKHBI MTPOUCXOJUTH HE3aMETHO JJIsl 3pUTENei.

[InoTHO cupdmui B cejyie BCaJHUK 3aKPhIBAET
BCE MPOCTPAHCTBO MEXAy coOoi m momansio. OH
cumuT, OanaHcupys B ABMXEHWH. Bce ero temo —
4acTh JBHKeHU Jiomaau. Ha noBopore ero BHELIHSA
HOTa HUKOTJa HE OTXOJUT B CTOPOHY, a KOpIYyC He
YKJIOHSIETCI HHM OT OJHOTO JBMKEHUS JIOLIalu,
BCaJIHUK KaK Obl TPUKJICCH K CEIUTy B KaXIOH (haze
nBkeHus. Hu Ha cekyHAy OH He JaeT JIoIaau
BO3MO’KHOCTb BEIWTH W3 ITIOBUHOBEHHUS "
YKIOHUTBCS OT BO3JCHCTBUS CPEACTB YIPABIECHUS.
Yem cOamaHCHpOBaHHEE CHIUT BCAJHUK, TEM MEHBIIIE
CUJ OH 3aTpauyvBaeT U1 COXpPAHEHMs TUIOTHON
mocagki. HeoOXoanMbIii OCHOBHOM TOHYC MBIIIIII
Tena aaeKBaTeH TpeOyeMoMy IBHKCHHIO, Ha
coOpaHHOM phICH OH BBINIE, YeM Ha miary. BcamHuk
JIOJKEH INIOTHO CHIETh B CeUIC B KaKIBIA MOMEHT
nBwkeHus Jsomand. Cremyer moHAOM0AaTh 3a
MOCaJIKOW | NMPOBEPUTH €€ NPABHIBHOCTH MOKHO
Ha CMEHaxX ajliopa: HampuMmep IMpu Mepexojie Ha
pHICH WM TPU TUIOTHOH OOJETYCHHOW TMocaake
nepexl  OpbDKKOM. BepxHss  yacTe  Kopiyca
(hU3MYECKH TOATOTOBJIICHHOTO BCAIHUKA H3JIydaeT
CHOKOHicTBHE HW  moaHa  »jerantHoctd. OH
OamaHCHUpyeT Ha CIHMHE Jomamd 0e30  BCAKUX
BUOUMBIX ycriwii. COBEpIIEHHO HEBaXHO, Kak
JIOIIAJb JBUTAETCS TIOJ BCAJHUKOM, €ro KOpILyC
SIBJISICTCS ITOCTOSIHHOM COCTaBHOM YacThIO 3TOrO
JIBIDKCHUS, OH Kak OBl MPHUPOC K JOIIAIH.

C ¢Qusnonornyeckoil TOUYKM 3pEHMs], BCATHUK
HECET ONPENEIICHHYIO Harpy3Ky U TPAaTUT 3HEPTHIO Ha
moJJep)KaHue TMO3bl W OajaHca C  JIOIIAJbIO.
IloanepxxuBaemass mo3a BCaAHMKA, HMEET MaJble
CTaTUYEeCKUE YCWIMs, OOecleunBaeMble 3a CYeT
TOHHUYCCKOT'O HaprDKeHI/ISI CKCJICTHBIX MBIIIL, B
pe3yJibTaTe CMEUIaHHOTO HANIPSDKEHUS IBUraTeNIbHBIX
CAUHUIL nu HEC COHpOBO)KI[aIOH_[I/IXCSI BUANMBIM
YTOMJICHUEM.

BepxoBas e371a npencTaBiseT co00i UCKYCCTBO
ONTHUMAJBHOTO COTJIACOBAHMS JBHWKCHHS BCaJHHUKA U
nmomraau. Y BcagHuK, U I0mIaas, 00a A0KHBI HalTH
obmee paBHOBECHE B MpoIlecce TPOIBIKEHUS
Briepen. HeoOxomumass IS 3TOTO  IMpaBIUIBHAS
rocajgka BCagHHKa HE MOXET OBITh CTaTHYHOM
MO3MIINEH, OHAa JOJDKHA IIOHMMAThCI KaK YEeTKO
COTJIaCOBaHHOE JIBIDKCHUE.

Konnprit  cmopr TpeOyeT OT  BcaaHHKa
KOMIIIEKCHBIX CKOPOCTHBIX CIIOCOOHOCTEIA.
CKOPOCTHBIE CIIOCOOHOCTH OTpPakKalOT CBOWCTBA
JIBUTaTEJILHOTO arnmnapara CIIOPTCMEHA,
1O3BOJISIFOIIETO BBITIOJIHUTD JIEHCTBUS 3a KpaTyaiiiee

BpeMss. OHM MOTYT OBITH OIIEMEHTapHBIMH U
KOMIUICKCHBIMU. DJIeMEHTapHbIe (OPMBI:  0OIIas
CKOpPOCTh  OJHOKPATHBIX  JBHKCHHHM,  BpeMs

JIBUTATEJIbHON peakuuu WM JIATEHTHBIA TEePUOT
[IPOCTOM U CJOXHOW CEHCOMOTOPHOH peakuuu Ha
IBWOKymuiicss  o0bekT.  KowmmekcHble  (opbI
BKJIIOYAIOT CKOPOCTh JBUTATEIbHBIX HCHCTBUH U

COYCTAHUU C JPYTHMH Ka4eCTBAMHU.

CKOPOCTHBIE CIIOCOOHOCTH B 3HAYHTEIBHOM
CTCTICHH 3aBHCAT OT MOJBW)KHOCTH HEPBHBIX
IIPOLIECCOB, KayecTBa HEMPOMBILIEUHON pErysluy,
MBIIIIEYHOW  KOMITO3UIMH M 3(P(PEKTUBHOCTH
CHOPTHBHO# TexHUKH. Ha criocoOHOCTh pa3BUBAThH U
MOAJIEPKUBATh MAaKCUMJIbHBI TEMIT JIBHKEHUM
OKa3plBaCT  BJMSHUE  JIAOWIBHOCTH  HEPBHBIX
IMpoUeCCOB M IMOJABMXKHOCTH B CYyCTaBax. PaszButne
JBUTATCIIEHOW pEaKkIMA WMEET 3HAueHHe, KOorha B
YCJI0BUAX [le(l)I/ILII/ITa BpEMCHN KOHHHK JOJIDKCH
MIPUHATH HY)KHOE PEIICHHE W MaKCHMAaJbHO OBICTPO
BEITIOJTHUTh HEOOXOJWMBIC JICHCTBHUSI TIpH  YII-
PaBJICHUH JIOIIAIbI0 M TIPEOIOJICHIH TPENSTCTBUI B
BEPXOBOH e3lle, TaK KaK BCATHHUKY IPHXOIUTCS
MI'HOBEHHO OBICTPO pearupoBaTthb Ha
HeTpecKa3yeMble OmMOOYHbIe ACHCTBUS JIOMIATd U
MMPUMCHSATH TC 501041 HUHBbIC OCHOBHBIC NN
JIOTIOJTHUTENHHBIE CPENICTBA YIIPABIICHHS JIOIA IBIO.

JlocTaTOUHBI YpOBEHb pPAa3BUTHS THOKOCTH
obecrieynBaeT CrIoCOOHOCTh BHIIIOTHATH IBHKCHHS C
Oompmoit  ammmtynoil.  OcobenHo  Gosblioe
3Ha4YeHHe TMOKOCTh NMPUOOPETAET B BOJIBTHIKHPOBKE,
B OCHOBHOM 3a CYET ATOTO Ka4ecTBa U MPOUCXOIUT
OCBOCHHC CIJIOKHBIX TMMHACTUYCCKUX JBIDKCHUIA Ha
Jomanyd B IOBIKEHHH. [MOKOCTH MOIpa3fesnsioT Ha
AKTUBHYIO  (BBIOJHSECTCS 3a  cyeT  pabOThI
COOCTBEHHBIX MBIIIIII) U TACCUBHYIO (TIOJIBIKHOCTH B
CycTaBax  OINpemeNsaeTcs 10  MaKCHMaJbHOM
AMIUIUTYA€ OBUXCHUA, IIOCTPIFHyTOﬁ C IIOMOUIBIO
BHEIIHEH cwmiel). [laccMBHas TIOABWXHOCTE B
cycTaBax OoOJibIlIc aKTHBHOW W OHA yKa3bIBacT Ha
3amac  TOIBIDKHOCTH B [ENAX  JaJbHEHIero
VBCIUYCHUS AaMIUIUTYIbl AKTHBHBIX JIBHKCHHU.
I'mbkoCTh OTPHUIATENHEHO KOPPETUPYET C CHIIOH.

Pa3BuTHe MOABMKHOCTH B CyCTaBaX M THOKOCTH
OCYIIECTBIISICTCS C MOMOIIBIO MTACCUBHBIX, aKTHBHO-
MACCUBHBIX W aKTUBHBIX YIPaXXHCHUU. B maccBHBIX
YIPaXXHECHUSIX MaKCHMalbHAs aMIUTUTYAa IBYKCHUS
NOCTUTAETCSI 3a CYeT YCHJIHs, IpHIaraeMoro
mapTHEpOM. B aKTHBHO-TIACCHBHBIX JIBHKCHHUAX 3a
cdeT cOOCTBEHHOTO Beca Teja (Iarar, pacTsAruBaHue
B BHICE Ha repekiaanHe). K akTHBHBIM yIpaKHEHUSM,
HanpaBJICHHBIM Ha PasBUTHUC IIOABUKXHOCTHU B
CyCTaBaX, OTHOCSATCS MaXH, ME/JICHHbIC JABIKCHHUS C
MaKCHUMAaJIbHOM aMIUIUTY 101, CTaTUYECKUE
HAaTIpSDKCHUST C  coxpaHeHWeM 1o3bl. C  meipio
JIOCTHIKCHUST HAMITYYIIero 3QQekra MmoaBMKHOCTH B
CycTaBax " PO HUIAKTHKE TpaBMaTU3Ma
yIpaXHEHUs] Ha THOKOCTh JOJDKHBI BBITIOJHATHCS
MOCJie XOpOoIIel pa3MUHKKM WM TOCI€ OCHOBHOMU
YacTH TPEHUPOBOYHBIX 3aHATHHA, a TaKKE MEXIY
OTACIbHBIMU TIOAXOJaMM B CHUJIOBBIX TPECHUPOBKAX
(pacTspKkeHMe MBI B CYXOXXWJIMH TIOCIIE CHIIOBBIX
VIPaOXHECHUA CHUKAET TOHHYCCKOE HAMPsHKCHUE
MBIIII] U TO3BOJISIET JOOUTHCS OOJBIIEH aMILTUTYIbI
JIBIOKCHUT).
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C LEIbIO KOHTpOHfI 3a paSBI/ITI/IeM IIOOABHXXKHOCTHU (:I)I/ISI/ILICCKI/IMI/I KadyeCTBaMU BO MHOT'OM

B CyCTaBax HCO6X0,HI/IMO CUCTEMATUYCCKU IIPOBOAUTH
TECTUPOBAHUEC OTOI'0 KAaYCCTBA I1a MPOTAXKCHUN BCETO
nepuozia 3aHATHI CIIOPTOM. I[J'IH 9TOr0 NPUMCHAOTCA
CIICHHAJIbHBIC AKTUBHBIC U MMAaCCUBHBIC KOHTPOJIbHBIC

VOpaKHEHUS, METPUYEeCKHE METONBl H3MEPEHHs
ruokoctu[2,8]. [TonBuxHOCTH MO3BOHOYHHUKA
ompeAersieTcss TpPH HAKJIOHE BIEped, CTos Ha

BO3BBIIICHUH, N0 PACCTOSHUIO OT Kpasi CKaMbH JIO
KOHYMKOB CPCIHHUX MAJIbLCB OIMYIICHHBIX BHU3 PYK.
st onpeseneHus] MOABMXHOCTH B TOJICHOCTOITHOM
cycTaBe NpH Cru0aHWU CIIOPTCMEH CaJUTCS Ha I10JI,
BBINPSAMIISIET HOTW B KOJICHAX M CrH0aeT CTOIy MO
npepena.  Kpurepuem — OLEHKM — HOABHKHOCTH
Ta300€APEHHBIX CYCTABOB MOXET CIIY)KHTh ILIIarar.
W3mimHee pa3BUTHE THOKOCTH MOXKET OTPULIATEIEHO
CKa3aThCsl Ha MPaBHIbHOW nocajke u 3QdeKTHBHOM
YIPaBICHUH JIOWIAABIO, a Ype3MEpHOe YBEIHYCHHE
CUJIOBBIMHU YIPOKHEHUAMU — YXYAIIUTh KOHTAKT C
JIOMIAABI0 ¥ MSTKOCTH YIpaBJICHUS ei[5,06].

Pa3zBuTHEe KOOpPAMHALMOHHBIX CIIOCOOHOCTEH
(J10BKOCTH) HEOOXOIUMO /ISl OBICTPOTO M YCHEITHOTO
peLIeHus] ABUTATENBHBIX 33/1a4, OBJIAJICHUS HOBBIMHU
IBW)KEHUSIMH, OCOOEHHO B  TakKOM  CJIOKHO-
KOOPAWHAILIMOHHOM BHAe cropTa. JIOBKOCTB -
CIOCOOHOCTh  OBIIAJIEBaTh HOBBIMH  JIBHDKECHHSIMH
(cmocoGHOCTH  OBICTpO  O0ydaThCcsi) W OBICTPO
nepecTpauBaTh JBUTATEIbHYIO JESTEIbHOCTh B
COOTBETCTBUM C  TPEOOBaHMAMH  MEHSIOLIEHCS
obcraHoBKH.  KoopauHanMoOHHBIE CIOCOOHOCTH B
OIICHKC u peryidannn JANHAMHUYCCKUX u
HPOCTPaHCTBEHHO-BPEMEHHBIX napaMmeTpoB
OTpaxaroT Ka4yCCTBO CIICMAJIU3UPOBAHHBIX
BOCIpUATHIA. B BepxoBoi e3a€¢ C NPEoJOJCHUEM
NPESITCTBUNA — YYBCTBO YCHJIMH B IBI)KEHHUSX PYK U
HOT' B 3aBUCHUMOCTH OT OTBETHON pCakuuu Joiaiau,
YyBCTBO  IIOBOJA, IICHKENs, pAaBHOBECHS B
Oc30mopHOM  (pa3ze TMPBDKKA, YYBCTBO JIOMIAIH,
BpeMeHH, Temma, putMma. Jng  pa3BUTHSA
CHEUUATM3UPOBAHHBIX  BOCIPHUSTHA  KOHHHKOB
OCHOBHBIM ~ MCTOJIMYECKHM IIPUEMOM  SIBIISIETCS
obecrieueHne  BCe  BO3pacTalollell  TPYAHOCTH
BBITIOJIHEHHS YIIPQ)XKHEHUH 3a CUET BapHaTHBHOCTH
JUMHAMUYECKUX M MPOCTPAHCTBEHHO-BPEMEHHBIX
XapaKTECpUCTUK, HOBBIX coyeTaHui DJICMEHTOB
TEeXHUKH, W3MEHEHHS TeMIla W  CKOPOCTH.
[TonHo1lEHHOE pa3BUTHE JIOBKOCTH Y CIIOPTCMEHOB,
3aHMMAIOIINXCS KOHHBIM CIIOPTOM, IPOMCXOIHT 32
CYET BIMSHHUS 0COOCHHOCTE MTPOSIBIICHNUS JIOBKOCTH B
omHMX BHmax pabotrel Ha gapyrue  (3ddekr
B3aUMOBJIMSHHSA).  XOpOLIME  KOOPJAMHAIMOHHBIE
CIIOCOOHOCTH B Pa3yMHOM COYETaHMH C JPYTHMHU

MPEIONPENEIISIFOT YPOBEHD CIIOPTHBHBIX PE3YJILTATOB
KOHHHKOB.

Bricokuii  ypoBeHb pa3BUTHSA (DUIHUESCKHX
Ka4ecTB, BCA/IHMKA BBICTYMAET KaK BaXHBIH (pakTop
IICUXOJIOTHYECKOTO IUIaHA, a MMEHHO MpUIaeT
YBEPEHHOCTH B CBOMX CHJIAX, CIOCOOCTBYIOIINI
IPOSIBJICHUIO 0O0Jiee BBICOKMX BOJICBBIX KadeCTB B
y4eOHO-TPEHHPOBOYHOM TIporiecce[9].

Huskuit  ypoBeHb  pa3BuTHS  (HU3UUECKUX
KayecTB, BCaJHUKA 3aMENISIET Pa3BUTHUE €O
criocoOHOCTEH npu OBJIAZICHUU TEXHUKO-

TaKTUIECKNM apCCHAJIOM U €r0 COBEPIICHCTBOBAHUU.
KouHsri CIIOPT ABJACTCA BHUJAOM CIIOpPTa, B

KOTOPOM MIPEUMYIIECTBEHHBI a’poOHbIE
yrpaxxHeHus. [IpenMymiecTBo perymsipHoi a3poOHO
TPEHHPOBKH  TPEACTABIEHO: B  YKpeIUIEHUE

CCpI[C‘IHOﬁ, CKCJICTHOH H MbIII YYaCTBYIOIIUX B
JAbIXaHUEC; B YIYUIHCHUC TMCUXUYCCKOTO COCTOSHUA

(yMeHbIleHME  cTpecca M CHWJKEHHE — pHCKa
JICTIPECCUH ) | T.JI.
st pasBUTHS CIICIHATH3UPOBAHHBIX

BOCHPHUATHHA KOHHUKOB OCHOBHBIM METOANYECKUM
HPHEMOM SIBJISIECTCS 00ecreyeHre Bce BO3pacTaroIiei
TPYAHOCTH BBINOJHEHUS] YINPAKHEHUH 3a cyer
BapHATHBHOCTH AUHAMHYECKHUX M MPOCTPAHCTBEHHO-
BPEMEHHBIX XapaKTEPHCTHK, HOBBIX COYCTaHHH
JNIEMEHTOB TEXHUKH, U3MEHEHHS TeMIa U CKOPOCTH

[4].

BriBOJBI.
®usnyeckoe pa3BUTUE U JIOBKOCTh BCaJHHUKA
SIBJISIIOTCS 00s3aTEIbHBIM YCIIOBUEM ISt

OBICTpeiIIero JOCTKEHUS BBHICOKMX IMOKa3aTeiel B
BEPXOBOH €3/1e, TaK Kak OOpaIleHHuE C JIOIIAIbI0
TpeOyeT HE TOJIbKO yMEHHUs, HO B 3HAUNUTEIHHON
CTCTICHU CMEJIOCTH, JIOBKOCTH U CHJIBI, YTOOBI
NOAYMHUTL €€ cBoell Bouie. IIpakTuueckuil OIbIT
MOKA3bIBACT, YTO (M3UYCCKH PA3BUTHIA M IJIOBKHHA
BCaJHUK MOET KPEMKO CHUJIETh B CEJjIe, COBEPIIATh
OoJpIINe TepPeXoIbl K SHEPTUIHO BO3ICHCTBOBATh HA
Jolaab, YMETh Ha MPbDKKaX U CKayKax COXpaHSITh
criokoiictaue [7].

3akaioyeHue.

BepxoBast e3ma cmocoOcTBYeT (U3NIECKOMY
Ppa3BUTHIO BCATHUKA, BI:Ipa6aTI)IBaeT B HCM JIOBKOCTb,
PacueTIIMBOCTG U HEOOXOIMMBIEC BOJICBBIE KAauecTBa.
®duznyeckne KauyecTBa IIOMOTalOT  CIIOPTCMEHY
IMHAMHUKY Y4eOHO-TPEHMPOBOYHOTO Mpolecca |
BBICTPOUTH TPEHUPOBOYHYIO MOJIENb, TAKMM 00pa3oM,
HO3BOJIAIOIIUM JOCTHYb HAaUBBICIIUX PE3yIbTaTOB.
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