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Annomayua. 6 cmamve paccmMampueaemcs NepcneKmusa 380NI0YUU (UeN08eKa pPA3YMHO20», MAK Kak
960MI0YUSL 0T PEBOTIOYUU, KAK CKAYKA, NPEPLIBHOCMU 8 OBUICEHUU, OMIUYAEMCS BPEMEHEeM OCYWEeCMBNeHUsL — OHA
OnumenvHa U 8KI0YAem pA3IUYHble COCMOAHUA OBUNCEHUS NPU HATUYUU YCTNOUYUBOCU BEKMOPA USMEHEHUS.
Bexmop 2somoyuu 3anoscen 6 eé ucxoomom momenme. Jns homo sapiens eexmopom onpedenena 6Ovina
«PA3YMHOCHIbY, MO eCMb YAHCe 8 NPEOeNbHO HUNCHEN CYUWHOCTU OAHHO20 08UMHCEHUs DbLIO 3ATI0AHCEHO BOCX0HCOEHUE
K pasymHocmu, a samem u camou pasymuocmu. Cucmemoodpazyouwjum hakmopom 380a0yulL 4eli08eKd 8 «4el08eKd
PA3YMHO20» N02U4eCKU U UCMOPUYECKU NPABUTbHO NPUSHAMb COYUANbHYIO (opmy eé osudicenus. HmenHo 6
COYUATLHOCMU HAOO UCKAMb NPUYUHBL 8CEX GONIOYUOHHBIX USMEHEHUUl Yel06eKd, KAK NO3UMUGHLIX, MAaK U
He2amuGHbIX, MO eCmb KaK «4el06eKka 61a2o0pazymMHO20).

Kniouegvle cnoea: uenosex, coyuanvHulii hakmop, pazymHoCHmb, MbluLleHue, O1a2opasyMHOCHb, I80MOYUSL,
pesonioyus, 06pazoeanue, pearbHOCMb, Ka4ecmaeo 00pa3o8aniis, Kauecmeo NOIUMUKY, OeUCmMEUmenbHOCMb, CKayék,

Kpumepuil pasymMHocmu, Kpumepuii 61a20pazymHOCHU.

BBenenue
VK 519.47: 357.49

ITocne »moxm IlpocBemeHnss W HEKOTOPOTO
BPEMEHH, OO0YCJIOBICHHOTO TPHUyM(OM pa3yMHOCTH,
koraa ¢unocodus CoCpeoTOYNIACh Ha pasyMe Kak
MCTOYHHKE TBOPYECKOW CHIIBI, BO3BESI Pa3yMHOCTh B
a0COJIFOT MUPOBOTO MOPSIJIKA, MPHUIIIIO BPEMs criajia —
B OKOHOMHYECKOW HayKke OHO  Ha3bIBaeTcs
«koppekuuei».  Koppekumss B TOJIKOBaHUH
3HAYUMOCTH Pa3yMHOCTH IJISl DBOJIIOLMHU YellOBeKa U
OOIIECTBEHHOTO ee 00pa3a pealu3alluyd OKa3alach
BECbMa CEPBHE3HBIM HCIIBITAHWEM JUIS TTOHUMAHUS
CYIIHOCTH pa3yMHOCTH. [IpOoTHBOpEYMBOCTE B
MOHMMaHHUHU CaMOT0 NPEMETa HCCIIeI0BAHMS CBA3aHa
C  KOWIM3MAMH  OOINECTBEHHOTO  JBHIKCHUS:
Pa300IIeHHOCTRIO B YCTPOHCTBE commyma, 00pbOoi
3a JINIEPCTBO B MOJIMTHKU, SKOHOMHUKH, COLIMAIBLHON
uepapxuu. Victopus oOIIecTBEHHOH XKU3HHM Ha BCEM
NPOTSHKEHHHM  CKOpee  CKpblBajla  pa3yMHOCTb
MCXOJIHOTO COLMAJIBHOIO CYOBEKTa, a B IMOCIEIHHUE
CTOJIETHS 00111eCTBO Oyaro nonajso B
TypOyJIeHTHOCTh. HUKaK HE MOXKET YCIOKOUTHCS.

[Ipoananm3upoBas CHUTYaIHIO, aBTOPBI
NPEANPUHSIIN TIONBITKY OOOCHOBaTh  CIEAYIOIIUE
BBIBOJIBI:

e Dposoruio homo sapiens rnaBaeiM 00pazom
TOPMO3UT  YCWJIMBLIMHCS ~ COIMANBHBIA  3TOU3M,
MPOSIBISIFOLIMNCS B TOJIMNTHIECKOM, SKOHOMHYECKOM
M  HAalMOHAIBLHOM BHUJIAX, W  aKTHUBHPYIOIIU
MHJIMBHUYaJIbHBIH CTAaTyC 3rOM3Ma, TO €CTh, HApsILy C
KOHOMHUYECKHMH, MOJUTUYECKUMHU U COIMAIBHO —
UCTOPHYECKUMH  CHJIaMH  JISHCTBYIOT  CHJIBI,
nedopmupytoline HpaBCTBEHHOCTh — KaYeCTBEHHBIN
MOKA3aTeNb JINIHOCTH.

e PeanpHas CIIOCOOHOCTB MIPUBECTH
COLIMANBHBINH (DaKTOp B COOTBETCTBHE C BEKTOPOM
9BOJIOLMM  3aJI0)KEHa B COBEPIICHCTBOBaHHE
obpazoBaHus, KoTtopoe Hambonee 3(dexTHBHO B
MHTETPUPOBAHHOM BHJIE C aKLIEHTOM HA BOCIIUTAHUE
TPaXKIaHCKON OTBETCTBEHHOCTH JIMYHOCTH.
«KommneTeHTHOCTHAs MO/JICIIbY uMeeT
MCKITIOYUTEIBHO MPUKIAJHYIO IEHHOCTh B KOHTEKCTE
JIMYHOCTHOM.

e B XxoJe DBOJIOIMU YENOBEKAa Pa3yMHOIO
BEKTOp CMelIaeTcs C OOLIero HampaBleHHs Ha

COBEPIICHCTBOBAaHUE pa3yMa B HCTOPHYCCKH —

KOHKpETHOE - (bopMupoBaThH «UEeTOBEKA
OraropazyMHOTOY.

e TpeOyercs (yHIaMeHTaNbHas MEpPeCTpoiKa
HCIIOIB3yEMOTo METO/I0JIOTHYECKOTO basmnca
HCCIICIOBAHMs, TEPEOCMbICIIeHHE  (QHIOCOPCKOTO
HACJIEICTBA, 0COOCHHO Ba)KHEHIIIEH B
KOHHCHTyaHLHOM OTHOILLICHUHN nacu FeFeJ’I)I

pa3n14anL JBa CBA3AHHBIX OUAJICKTUYCCKU CTaTyca
CYIIECTBYIOIIETO: OBITh peaqbHOCThIO U OBITh
NEWCTBUTEIBHOCTBIO.

OcHoBHas1 4aCTh

B ommume OT MOMUTHKM HayKa NPOROIDKAET
JIOKa3bIBaTh CBOIO BBICOKYIO 3(]dexkTHBHOCTH Ha
ro0aTbHOM — YPOBHE JEATENBHOCTH. B Tperhe
TBICSIYCNICTHE ~ TNOJWTHUKH  BCTYHWIM C  JOBYMS
BOXHEHIIMMH 3aKJIIOYCHUSAMH HAy4HOTO MO3HAHUS.
Bo-nepBBIX, y4eHble MAOKa3alM, YTO CHCTEMHOTO
9KOJIOTHYECKOT0 KpH3Hca ellle HeT, HO HapaMeTphl,
XapaKTepu3ylolue IPOUCXOAAIee B  MHPOBOH
MOJIUTUKH, TAKOBBI, YTO PA3BUTHE €CTECTBEHHOTO
(daxkTopa 4YeJIOBEUECKOM IMKHM3HM C HapaCTaIOLIUM
YCKOpEHHEM NPHOIMKaeTesl K OTepe YCTOMIMBOCTH
1 nepexofy B TypOyieHTHocTh. Ecnu B monuTHKe, rie
3HAUMTEIbHA POJIb  CYOBEKTHBHBIX  (DakTOpOB,
JIOIyCKaeTcst o0cyxnenue BO3MOXKHOCTH
«yTPaBIIEMOTO Xaoca», TO KPU3UC ECTECTBEHHOTO
TopsiIKa OpTaHM3aINN TIPUPOTHON cpeabl
3aKOHOMEPHO MPEBPATUTCS B TOTANBHBIA KpPHU3WC,
MIOCTaBUB YEJIOBEYECTBO Ha Kpal CyIIEeCTBOBAHUS.
OpnHO3HAYHO HEOOXOIUMO, KaK MHHHMMYM, CHSTb
3anpeieNIbHyI0 Harpy3Ky Ha €CTECTBEHHBIE YCIOBUS
KU3HH ¥ A7 Havala 3aMeUINTh YCKOpEHHe
KPHU3HCHBIX ABJIECHUH B IPUPOJIE, UTO ITOKA peaibHo. B
JIOKJIaje MextyHapo1HOH KOMHCCHH 1o
okpyxatomeii cpene u  passuruio  (MKOCP),
MOJITOTOBJIEHHBIM I10J] PyKOBOACTBOM aBTOPUTETHOTO
cnenvanucta Ipo  Xapnema  bpynarxnanna,
MIOJIOKEHHBIM B OCHOBaHHE KOHIIETIIUU YCTOMYHUBOIO
pa3BUTHA, NOIYEPKHUBAETCS, UYTO HEpaIOHAIBHAS
SKOHOMHYECKasl  IOJMUTHKA W  HEKPUTHYECKOE
OTHOIIICHWE K HOBBIM TEXHOJOTHSM IPHUBEIH K
BO3HUKHOBEHHUIO TEHICHIWNH, BIMSHHUE KOTOPBIX HU
IUIAaHETa, HHM €€ HAaceJIeHHE HE CMOTYT JOJIrOo
BBIIepKaTh. [Ipobiema ycClOXHSAETCS TeM, dTO
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TOTaJIbHAA KOHKypeHHI/IH HC I1I03BOJISICT KOHCYHOC BI)Ipa)KeHI/Ie B HpaKTI/IquKOﬁ (bopMe
paccumMThIBaTH Ha TEPeX0J K YCTOWYHBOCTH Oe3 TBOpYECTBA Ayxa, ¢ Apyroil. CBo601a TBOpUECTBA BHE
CyH.[eCTBeHHBIX B3aNUMHBIX yCTyHOK. I‘IHCHBI JOCTATOYHOCTHU HpaKTH'—IeCKOI\/’I OCHAUICHHOCTH — yZ[eJ'I

Pumckoro kimy6a A. Kunr u b. Illnafinep cumraior
JOCTHKEHHE YCTOHYMBOCTH Pa3BUTHS B HBIHEIIHHX
YCIIOBHAX  yTommed. «YCToHUmBOE  OOIIECTBO,
YTBEPKIAIOT OHM, HUKOTJa HE BOZHHKACT B PaMKax
MHPOBOI YKOHOMHKH, KOTOpasi ONMPAETCs TOJIBKO Ha
JICWCTBHE PBIHOYHBIX CHJI, JaJIeKO HE BCEMOTYILUX,
HECMOTpSI Ha BCIO UX BaKHOCTB JUISl OCYILECTBICHHS
MHHOBAIIIOHHOTO TIPOLIECCay.

Bo—BTOpBIX, OJIMTHKAaM HaJl0 MOOWIIN30BATHCS
u BCIIOMHHUTb CBOIO po(heCcCHOHAIBHYIO
OTBETCTBEHHOCTH 3a CyI50y homo sapiens, mepesectn
9KOHOMHYECKYIO TOJUTHKY C IMyTH aOCOTIOTHU3aINU
KOHKYpeHTHOH OoppOBI 3a TpHOBUIF Ha IyTh
KOMIIPOMHCCOB W COTPYAHHYECTBA, IO3BOJITIOIIUH

peamn3oBaTh BBIBOJ HAyKH O HEOOXOIUMOCTH
JIOCTHKECHUSA YCTOWYUBOCTH 00IIeCTBEHHOTO
pa3BUTHUsA B YCIHOBUSAX HapacTarolLEero

JUHAMUYECKOT0 HEPaBHOBECHUSI.

Hoocdepa, o xotopoit mnucamu Jlepya u
Bepnajckuif, ¢GopMmupyercss BO B3aHMOACHCTBHU
€CTECTBEHHbIX M COIHAJIBHO - 3KOHOMHYECKUX
MPOLIECCOB, €€ KOH(pUrypamus He 3agaHa a priori
YEJIOBEUECKUM pa3syMoM. «Pasym» 1 «pa3yMHOCTBY -
HE TOXXAECTBEHHBI. «Pa3yMHOCTB» MOXET OBITH
nogobHa «AOCONIOTHOMY pa3syMy», HO HHKaK He
COBOKYITHOMY pazymy homo sapiens. [laxe TBopeHHe
«boxecTBeHHOTO paszyma» He OBUIO Oe3yNpedHBIM,
BCIIOMHUM TEKCT KJIACCHUYECKOTO IPOU3BEICHUS
H3BECTHOTO YYEHOI'0 M IPaBOBEPHOTO XPUCTHAHUHA
. T'ete. daycT nocTaBuil 0J COMHEHUE HHCTPYMEHT
TBOpEHMsI co37aTens, 3aMeHuB: «B Hauame Obu1O
cioBoy», Ha: «B Hawane Oputo nmeno». ComepkaHue
(hparMeHTa KHHUTH CBHJCTEIBCTBYET M O IO3UIHH
CaMoT0 aBTOPA, €ro JIOTHKU MBICIICH, OHA BBICTPOEHA
Ha MPHOPHUTETE «JI€JIa», BCTYMAIOIIETO0 B KOH(IIUKT C
PasyMHOCTBIO.

W. Tere, Gnaromaps ocoOOMy OTHOIICHHIO K
JIeATeIIbHOCTH, TPEIBOCXUTIII MpPOOJIIEMBI HAIIEro
HoBeilero BpemeHnu. CoBpemennuk M. Kanra, T.
I'erens, @&. IlleuinHra, UWHOCTPAHHBIM  4JIeH
[TerepOyprckoit A. H. morudeckud BBICTPOCHHBIM
MBIIIUICHIEM CO3HABAJI, YTO CIIOBO, HECMOTPS Ha CBOIO
BBICHIYI0 (YHKIUIO OBITH (HOpMOH TPOSIBICHUS

MMOHSATHUHHOTO MBIIIJICHUS, caMo JACIacTCsA
AKTUBHOCTBIO pa3yma, MOATBEPpIKAASL
CI/ICTGMOO6p33y}OH.ICC MECTO Jcia BO

B3aMMOOTHOLICHUSX yesoBeka ¢ [Ipuponoil. Imenno
B paMKaxXx CyOBeKTa MICWCTBUS YENOBEK JIOJDKCH
JI0OKa3aTh Pa3yMHOCTb BEKTOpa CBOEH HBOJIIOLHUU.
Asrop cratbu o Tere B Coserckom (1)
SHITUKJIONEANYECKOM CJIOBape MMeENl OCHOBaHUS Ha
3aKJIIOYEHHE. « ... ] €Te BOIUIOTHJI IOMCKH CMBICTIA
KU3HU B JIESTHUNY.

Hcropuss yemoBedecTBa Ha BCEM  CBOEM
MPOTSHKEHUH  ONHpaliach Ha  MPaKTHYECKYIO
JIeSATENBbHOCTh, C OJHON CTOPOHBI, M HaXOJAWJa CBOE

OTIENBHO B3ATOH CYOBEKTHOW pearbHOCTH, OHa
KOHedYHa B cebe 1 oOpedeHa ObITh ¢aHTazmelt. Crta
IyXa OIpENenseTcss HE CTOJIBKO CaMHM JIyXOM,
CKOJIBKO CHUJION MHOTEHIIHAIa NIPaKTU4YECKOU
00BEeKTHBM3aIlMM TBOpYecKoro mporecca. CBobona
TBOpYECTBA — YCJIOBHE €r0 CHJIBI, KOTOpasi, B CBOIO
oyepens, o0ycoBneHa MIPaKTHYECKOH
nearensHocThIO. H.A. BepasieB B monckax HCTHHHOTO
HalpaBJIeHUs] COLMAIILHOTO Mporpecca rojarai, 4To
YeJIOBEUECTBO II0KA OCBAMBAECT «HU3WUHBI» CBOETO

ObITHS,, TO3TOMY €r0 TJaBHBIM HHCTPYMEHTOM
ocraercs cmia. Pa3yMHOCTh e BBIpakaeTcs B
JOTUYHOCTH,  HPOKIANBIBAIOIIEH  MapmpyT K

HCTHHHOMY HAIpaBJICHUIO IBI)KCHHS, TOMY, KOTOPOE
Kondynwuit u JIao L1351 Ha3pBanm cakpanbHO «I1yTh».
B nmaHHOW JNOTMKM  pacKpbIBaecTcst M CMBICTT
XPUCTHAHCKOTO TOHHUMAaHUS MeEpbl AEATENbHOCTH:
«Cuna B mpaBze!»

Wneu H.A. bepaseBa 3acioyxuBaioT BHUMAHUE,
HO HX cJIelyeT BOCIpUHMMATh Kpurtudecku. C
MHeHneM bepnseBa He Obin cormaceH K. Scmepe,
CYHTasl, 4YTO YEJIOBEYECTBO CYMENO UMEHHO TYXOBHO
BBICOKO MOJHATHCS B «OceBoe BpeMs»» AHTHYHOCTH,
OCO3HAaB €IMHCTBO TPAaHCHAIMOHAJIHHOTO BIKCHUS.
AprymMeHToM TIIpOTHB yTBepkaeHHA bepasena
SIBISIETCSI U TIPaKTHIecKast xu3Hb. B XX-M cronerun,
HECMOTPS Ha BCIO €r0 MPOTHBOPEUUBOCTH, BO3POCIIO
MIOHUMaHHe 3HaYMMOCTHU conua -
JEMOKPATUYEeCKOTO  HAIMOJHEHUS  HOJUTUYECKHUX
NporpamMM,  aKTyaJbHOCTH  TpPaHCHAI[MOHAJIBHBIX
CB3eH JUII pelleHHs BaXHEHIHX Mpobiem
OOIIIECTBEHHOTO pa3BUTHUS, OTBETCTBEHHOCTH 3a
00IIYI0 HCTOPHUIO C TIPUPOJIOH.

IonnepxuBas  cyThb BBIBOJIA  aBTOPOB
MoHorpagun «KoHmenmust KadecTBa SKUHM»: «...
[Tpumto BpeMs u U1 «BEPTHKAIBHOTO BOCXOXKICHUS
TI0 CTYTICHSIM AyXa», YTOUHHM, YTO pedb HJET CKopee
0 HEOOXOOMMOCTH TPHAAHUS YCKOPEHHUS IaHHOMY
BOCXOXJECHHIO, W00 HWMEHHO B HCTOPHYECKH
IPOILIOM OHO OBUIO MOATOTOBJICHO M HAYaJOCh, 4 B
HOBeHiIIIee BpeMs CTalo MPOOYKCOBBIBATE.

JBectn ner wnazang I. ITerenp HacTaBis:
«BnymunBoe paccMOTpeHHE MHpa YK€ pasziaudaet
MEXIY TeM, YTO B OOLIMPHOM I[APCTBE BHELIHETO W
BHYTPEHHET0 HAJIMYHOTO OBITHS IIPE/ICTABIISIET COOOI0
JMIIb Tpexojsliee ¥  HEe3HAYWTeIbHOE, JIUIIb
SIBJICHUE, U TEM, 4TO B ce0Oe IMOMCTHHE 3aCiIy)KUBAaeT
Ha3BaHUe aedcTBuTeNnbHOCTH. Tak kak ¢unocodus
JMImb 1o (GopMe OTIMYAaeTcsl OT IPYIMX BHIOB
OCO3HaHMsI 3TOTO COJEpXKaHWsi, TO HEoOXO0ANUMO,
YTOOBI OHA COTJIACOBANACh C JCHCTBUTENHHOCTBIO U
ONMBITOM. MOXHO Jake paccMaTpuBaTh 3Ty
COTJIACOBAaHHOCTh IO MEHBIIEH Mepe B KadecTBe
BHEIIIHETO mpoOHOTO KaMHS HUCTHHHOCTH
(buI0coPCKOTO YUCHHUS, TOT I KaK BBICIICH KOHEUHOM
LIENTBI0 HAyKH SABJSIETCS TOPOXKAAEMOE 3HAHUEM ITOM
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COTJIACOBAHHOCTH MPUMHUPEHUS CaMO CO3HATEIBHOTO
pa3yma ¢ CyIuM pa3yMoM, C ICHCTBUTEILHOCTHION. B
npeucnoBun Kk «®@wiocodpum mpama» [erens
c(hOopMyIHPOBaI CyTh CBOMX Pa3MBIIUICHUH B JABYX
XOPOIIO W3BECTHBIX MOJNIOKEHUIX: «YTO pa3yMmHO, TO
JIEHCTBUTENIBHO, U UTO AEUCTBUTEIBHO, TO PA3yMHO.

B 3amamnoit EBpome ceromHs B Moze
MBICITHTENH, pedIeKCHs KOTOPBIX MaJo IOX0Ka Ha
¢unocodckoe crpemsieHHE OTIEIUTh B Pa3sBUTHH
pa3yMHOE U JCHCTBUTECIBHOE OT CIYYalHOTO U
KpPaTKOBPEMEHHOIO, PAaCKPBITh METOI0JIOTHYCCKYIO
3HAYMMOCTb T'€TeJIEBCKOTO CTPEMJICHHUS TIOHATH CBSI3b
HUCTOPUYECKOTO W  JIOTHYECKOTO B  Pa3BHUTHUHU.
Hemokpatnueckoe kpemo: «CBoboma  KaXmoro
SABISICTCS HEOOXOMMMOM TIPENIOCHIIKOW BCeoOImei
cBOOONMBD» -  aOCONIOTH3MPOBAIM HA  IpaBax
JMYHOCTH, TTOTYMHUB YaCTHOMY TpeOOBaHUS K MPaBY
obecreunBaTh MOCTYMATENFHOCTh OOIIECTBEHHOTO
JBIDKEHUS K TIPOTPECCUBHBIM TIEpEMEHAM.

OcoOblii  CTaTyC JIMYHOCTH B  HCTOPUH
6eccrioped. C mpaB JUYHOCTH Ha CBOOOTY UYYBCTB
MBICIEl M JEWCTBUI  HauMHAJIACh  HUCTOPUSA
uMBWIM3anMu B EBpore, JMYHOCTh — HCXOIHBIN
CyOBEKT OOIICCTBCHHOW J>KM3HW WM KOHEYHAS ICJb
conuanpHOro mporpecca. OmHAKO OCOOBIN CTaTyC
JMYHOCTH OOYCIIOBIICH COITHANIBHBIM KOHTEKCTOM.

PoOMH30HBI CHOCOOHBI BBDKHUTH CaMH, HO OHH
OeccHIbHBI  TBOPUTH  HCTOpHIO.  TpeOoBaHUA
obecrieynTh  IpaBa  JIMYHOCTH  pasyMHBl |
JEWCTBUTENBHBl ~ WCKIIOYWTEIBHO B TIpeeiax
YKpeIIeHus JIeMOKPAaTHYECKU BBICTPOEHHOM
COLIMAIILHOX CHCTEMBI BHYTPH JI€MOKpPaTHYECKH
OpPraHU30BAHHOTO  OOIIECTBEHHOTO IOpAgKa H

3aIUIICHHOTO MPaBOM cTaTyca TOCylapcTBa Kak
MPOJYKTa CBOOO b BOJIM OOJBIITMHCTBA.

I'maBHBIC COOBITUSA HUCTOPUUA BCErJa
ONPENEIISITUCH COOTHOILIEHUEM CyMMapHOTo
YaCTHOI'O OCO3HAHHUA U JEHCTBUTEILHO Pa3yMHOIO B
JIMHAMHUKE cOLMalbHOro mporpecca. K uemy HyxXHO
no0aBUTh, YTO MO  Mepe  OOMIECTBEHHOTO
MOPOJABMKEHHS. 10 IYTH Pa3BUTHA YCHIMBAJIOCH
MPUCYTCTBHE B JBIKCHHM JBYX MAacIITaOHBIX
(hakTOpOB: TIPEXkK A€ BCETO 3HAUCHHU ST HHTETPAIIMOHHBIX
MPOLIECCOB W, BO — BTOpBIX, HEOJHO3HAYHOE
BKJIIOUEHUE €CTECTBEHHBIX YCIOBUM, TEPSABIINUX
CMOCOOHOCTh K HOPMaJIbHOMY BOCIPOU3BOICTBY TOJ]
HEpalUUOHAIbHBIM BO3JEHCTBUEM HKOHOMHUYECKOM
MOJINTUKU

®opMaibHO — JIOTHYECKM M3 [PU3HAHUSA
COLIMAJILHOTO TIpOTpecca COJEPKaHUEM HCTOPUHU
4YeJI0BEYECTBa, CIACAYIOT J[Ba BbIBOJA: O MO3UTUBHON
JIMHAMUKE Mporpecca pa3yMHOCTH MBIIUIEHHS B €ro
MacCoOBOM  BBIPQKEHHUH, pa3, U  BBITECHEHUH
3a0My)KJICHUA W3  MOJUTHUYECKOTO  OOecTieueHus
00II[ECTBEHHOI'0 OOHOBJIEHMS, BA. TaK OHO U OBLIO
OBI, BEpOSATHO, €CIIM OBl HCTOPUS TPEACTABIIsIA OO0
OCYIIIECTBIICHHE BOCXO0XK/ICHUS 3aJI05)KEHHOM B Hee [.
T'erenem pazymuoctu. JleficTBuTeIbHAS K€ UCTOPUS
CTOWT HE Ha TOJOBE — HOCUTENIM pasyMa, a Ha TOM,

Onaromaps 4eMy 4YeJIOBEK mpomiea myTh or Homo
habilis u Homo erectus k Homo sapiens —
JesATEIEHOCTH 1o BOCIIPOM3BOJICTBY
0000IIEeCTBIIEHHON B Pa3BUTHH YEIOBEUYECKOTO POIa
pasymHocTH. OTCroga W TNPOTHUBOPEUHS MEXIY
HCTOPUYECKUM JIBIDKCHHEM U €ro0 OCMBICICHHEM Ha
YPOBHE Pa3yMHOCTH, MOATBEP)KACHUEM YETr0 MOXKHO

paccmaTpuBaTh TIPOTUBOPEUUS MEXITY
GUWIOCOQCKUMH  OICHKAMU U MOJUTHYCCKUM
KOHCTPYUPOBAaHUEM, OTYACTH, U MEXIy CaMUMU
¢dunocopamu.

Krouom K MMOHUMAaHMIO OTMEUEHHOI
MPOTUBOPEYUBOCTH  OCMBICIIEHUSI  COI[MAILHOTO

IOBIDKEHUS MOXeT ObiTh mpennpuHsatoe M. Kantom
pasNIM4eHHe B pPa3’yMHOCTH  «YHCTOW» U
«TPAKTHYIECKOH» (OpM IeATeNbHOCTH. «UHCTHIN
pasym, mo W. Kanty, - 5TO0 cmocoOHOCTE K
6e3ycioBHOMY MBIIIICHUIO. C «UIHCTBIM» Pa3zyMOM
pPOXIaeTcsl MBIIIICHHE W, Onaromapsi «4HCTOMY»
pazymMy BCE€ JIOJU MBICIAAT B pPaBHBIX YCJIOBUAX,
nofo0HO, CO3JaeTcsi OCHOBAa [UIi  BO3MOXKHOCTH
HCTIPOTUBOPEYUBOI'O, TOXKICCTBECHHOI'O BOCIIPUATHA
Mupa. O}IHaKO IIpyU TaKOM MBIIIJICHUU COACPIKAHUEC
CTpeMHUTCS K OECKOHEYHO MajJoMy 3HAueHHIO,
nosromy I'. Terenb Ha3blBal «UUCTBIA PpasyM»
«IIyCTBIM PaccCyIKOM».

[IpyHOUNOM AEATENBHOCTH «YHCTOrO» pasyma
SIBIISIETCSI HETIPOTHBOPEUMBOCTD, YTO yI00HO, C TOUKH
3peHHs TEXHOJIOTMM MBIIIJIEHHS, OJHAKO MAalo
MPOAYKTUBHO U1 TOCTHXKEHUS B3aMMOIIOHMMAaHUS
pasleneHHoro ooOieil UCTopueil YenoBeuecTBa, Tak
KaKk OHO IIpeJIoiaraeT BBICOKYIO HAaloOJIHAEMOCTb
MBIJICHUA pazjiMmdaromuMucs 3HaHUSAMU,
COUYCTAKOIIMMUCA C MHCHUSIMH. Ha «unctomy pasyme,
0 IPUYHMHE €T0 MPEAeIbHON aOCTPaKTHOCTH, CI0KHO
BBICTPOUTH OOIIYI0 TIaT(HOpMY ISl COTPYAHUUYECTBA,
HO HWMEHHO Onarozjaps «4HCTOMY» pa3yMy Takas
MepcreKTHBa peanbHo cymectByeT. M. Kant namen

MBICTIUTEIbHYIO 0azy TSt JIOCTUIKEHUS
B3auMonoHumanus: "... IlepBpli m1ar, MOSCHSI OH,
CHCTaHHBIA HAMH 3a TpeIeNbl  YYBCTBEHHO

BOCIIPHHHMAEMOT0 MHpa, 3aCTaBIISICT HAC HAYHHATH
CBOM HOBBIE 3HAHUS C MCCIIEIOBAaHHMS aOCOJIIOTHO
HEOOXOIUMOM CYIIHOCTU U U3 €€ MOHSATHIA BHIBOJUTH
MOHATHS O BCEX BEIIAaX, IMOCKOJIbKY OHH YHCTO
YMOIIOCTUTAEMEI. ..». B3anMOMOHMMAaHHE BO3MOYKHO
B KQUECTBE B3aMMOIO3HaHUsA. «BCIKOe YeIOBEYECKOE
mo3HaHue, yrounsii WM. KaHT, HaumHaeTcs cC
CO3EpIaHUH, TMEPEeXOJUT OT HUX K MOHATHAM H
3aKaHYUBAETCS UIEIMM.

«opoxHas kapra» XapakTepHa W JUIA
MPOAYKTUBHOTO TO3HAHWS. JIBIDKCHHME TO3HAHUS B
00IIIeM HaIpaBIICHUH U M0 00MeMy IIYTH HEU30EKHO
CIOCOOCTBYET K COMMKEHUIO M B TOHUMAHHH TTOPSIIKA
newxenus. «[lpaxktuueckuit» pasym UW. Kanr
MPEACTAaBISUT KaK «MBICIAITY 0» Boro. OH mpu3BaH
YKa3blBaTh, YTO <«JIO/DKHO J€aTh», B YCIOBHAX
MIPOTHBOPEYMBOIO CYIECTBOBAHMS MpaBa U joyra. B
YHHUBEPCATBHOCTH  (OPMaIbHO OpPraHW30BAaHHOTO

Philadelphia, USA

104

2 Clarivate
Analytics indexed



ISRA (India)  =6.317  SIS(USA)  =0912  ICV (Poland)  =6.630
. I1SI (Dubai, UAE) = 1.582 PHUHII (Russia) = 3.939 PIF (India) =1.940
Impact Factor: ¢ australia) =0564 ESJI(KZ)  =9.035  IBI (India) = 4.260
JIF =1500  SJIF (Morocco) =7.184  OAJI (USA) = 0.350

MBIIIJIICHUSA ueﬂecoo6pa3H0 BUICTH aGCTpaKTHyIO peaJ'H)HOCTHM, BMCCTC C TEM I/I KaHT TCHHUAJILHO

HpeﬂHOCLIHKy BO3MOXHOCTHU JOCTUXKCHUA yKa3aﬂ Ha CCTCCTBCHHO — I/ICTOpI/IquKyIO OCHOBy

COTJIACOBAaHHOCTH B ITIOHMIMAaHHUHM MPOMCXOJSAIIETO B
MHUpPE W TOCTCICTBHHA Pa3BUTHS HAJIMIHOTO OBITHS.
HecMoTps Ha TO, YTO «UUCTBIN» Pa3yM, IO CYLIECTBY
CBOEMY OTCTPAaHEH OT COIEpXKaHHS MHPOBOTO
IBIDKGHUS, WOO OH HENpPOTHBOPEYHMB, a OHO
pa3aupaeMo MPOTUBOPEUHIMU, ObLIO 051
Henpo(ecCHOHaIbHO HEJIO0OICHUBATh MPAKTHYECKOM
LIEHHOCTHU peanbHOCTH YHUBEpCaJIbHOU
YIOPSI0YCHHOCTH YeJIOBEYECKOT0 yMo3peHuss. Homo
sapiens 3BOJIOLHOHHO C MOMOIIBIO JEATEILHOCTH B
o0IeM MHpPOBOM MOpPSIKE CyMeNl BBIpabOTaTh
eanHOOOpasue B (popMax W B3aUMOJCHCTBUU (PopM
MBIIUICHHS.

[MombrTkH TIOCTaBUTH ozt COMHEHHE
YHHUBEPCAbHOCTh OpraHU3alui MbInuieHus homo
sapiens ObUTH CIPOBOIMPOBAHBI AHTUTYMAHHBIMU H
AHTHHAYYHBIMH uaeosorusMu. OHH  OQHUIHAIBEHO
OCYK/IEHBl MHpPOBBIM coobuiecTBoM. Bce uucna
HaTypaJbHOTO pAJa COCTOAT U3 eAuHUIl. B mpenene
€JIMHHIIA CPAaBHUMA ¢ OECKOHEYHO MaJIOi BETUYHHOM,
KOTOpPOH MOXHO TIpeHeOpeyb, TeM He MeHee [Tudarop
BO3BBICHJI €JMHUILY U BBIHEC 32 CKOOKH HATYPaJILHOTO
psga. [l Hero equHMIA Obla OOJIBIIIE, YEM MPOCTO
mudpa, OHa  SBILUIACE  CHCTEMOOOPa3yOUINM
(hakTopoMm psima. be3 enuHHUIBI HE OBUTO BCEX HWHBIX
gncen. «O» (HOmb) B aOCTPaKTHOM OTHOCHTEIHHO
MPEIMETHOTO  COICPKAHUS  CMBICIIC  JIMIIACTCS
3HA4YCHHUSI BOOOIIE, OMHAKO W B TAKOM KPHU3UCHOM
CTaTyce COXpaHSeT cBoe cyliecTBoBaHue. Ilouemy?
[Totomy, uto «O» mnoTeHNMAIHLHO 3HAUYUM. «O»,
MOCTABJICHHBIN B OMpPEICICHHBIA psij, mpuoOperact

yXk€ TpPEeIMETHOE BbIpaXEHHUE —  OIpenaessieT
peajbHyl0 BO3MOXHOCTb TOTO, YTO XapaKTepU3yeT
nanueid  pan.  Ilo «O» HaMm Hemb3s  JaTh

KOJINYECTBEHHBII YKBUBAJICHT SIBICHHUS, HO KAUE€CTBO
€ro, MyCTh U YACTO HOMHHAIBHOE, YK€ ONPEAEICHO B
«O». AOcTpakuuio, Ui KOTOPOW TPEAMETHOCTH
CTpeMUTHCS K «O» MOXKHO CPaBHUTb C UCUUCICHUEM
0GECKOHEUHO MalbIX BeJMYMH. J[Ba — TpW CTOIETHS
Ha3a] OECKOHEYHO Maible BEJWYMHBI OBUIM HE
MHTEPECHBI IPAKTHYECKOMY MBbIIUICHHIO. B Hame
BpeMs Ha HHX B Hayke M [IPaKTHKE MHOTOE
KOHLEHTpUpyercsi. Tak M ¢ KaHTOBCKOW uaeei
«UUCTOTO»  pa3yMa, BpeMs 3HaueHHs (QaxTa
«YUCTOTO» MBIIIJICHNsI HacTymaeT. IIpeaBuns takoe
Bpemss @. Durenbc 3amevan: «EauHctBo Mupa
COCTOHT HE B €r0 OBITHH, XOTS €ro OBITHE €CTh €To
NPEeANOChUIKa €ro €IMHCTBAa, W00 CHavajga MHD
JIOJDKEH CYIIECTBOBATH, IIPEXK/IE YeM OH MOXKET OBITh
eauHbIM». Heuro mnoxoxee Mbl BHIUM U B HJEE
«uucroro» pazyma U. Kanra.

B xputuke [I. Teremem «uucroro» H
(TPaKTHYECKOTO»  pa3ymMa  ecTb  0e3yCJIOBHO
«panuoHanbHOe 3epHO». M. KaHT npoTuBOnocTaBui
dbopMy ® comepkaHHE, HE CMOT  PacKpbITh
JTUANIEKTUKN WX CBS3H, YIPOCTHI HMPOTHBOPEUHS 10
AQHTHHOMHH, pa3geNl IOCIeIHHE TI0 PAa3HBIM

paspelieHusl  IPOTHBOPEYMBOCTH  KOHKPETHBIX
KoHpuryparmmii MemuieHus. OH caerxan 3T0 B
abctpakTHOW  ¢dopme, BpsAL M CO3HaBadA

HCTOPHUECKYIO TEPCHEKTUBY, OZHAKO MMEHHO OH C
BEBICOTHI (PHIIOCOPCKOTO 000OIIEHUST OTKPBLT TO, O€3
Yero HelenecooOpasHo ObuI0 OBl Jake 00CYKIaTh
pelieHre TIOOANbHBIX TPoOJIeM B pa3o0IIECHHOM
HallMOHAIBHBIM (OpPMATOM COBPEMEHHOM MHPOBOM
coo01IecTBe.

Korma pasyMmHBIM chenaercst 4YeJoBEYeCTBO,
WHIMBUIyalbHAs pa3yMHOCTH NOMO Sapiens obperer
COIMANBHYI0 (OpPMy pPEIbHOCTH  Pa3yMHOCTH,
U3MEHMUTCS BEKTOp NPOTHUBOPEUMH, [TOMUHAHTON
CTaHET HE KOHKYPCHIWs, a MapTHCUIIATHBHOCTb,
BEJIMKOTO HeMerkoro Merciutens M. Kanra BcmioMHAT
Kak mepBooTKpbiBarens, a [. I'erens B kaudecTBe
JOIMaHa MBIKECHUS B MPOTHUBOPEUMSAX pEATbHOMN
HUCTOPHH.

Huanexrnueckuit marepuanuzm K. Mapxkca u @.
DHrebca CTOSUT Ha «IUIeYax» dTHX TMIaHTOB MBICIIEH.
HenooneHeHHOCTh W B Kakoil To Mepe 3a0BeHHE
BKJIaJla HEMELKOW Kiaccuueckoil ¢uiocopun B
aHaJIn3 COUUAJIbHOI0 ABMKCHUA — PE3YyJIbTaT CMCHBI
ucropuueckux snox. M. Kanr u I'. I'erens TBOpMIIH,
KOTJla aKTyalbHOW ObLTa MOTPeOHOCTH OypiKya3suu B
panuKambHBIX OOIIECTBEHHBIX IIEPEMEHAX, OHa
3aHUMaJa MECTO JIOKOMOTHWBa Iporpecca H
HYXJIaJIach B T€X, KTO BUJIEI IIyTh HCTOPUH U TyXOBHO
OpoKIaAbIBall JABHKCHUE KallUTaJInu3Ma. He CYThb
BOXHO, Kak NOHMMaTh Oopp0y  COLMANBHO
0(OPMIICHHBIX CHJI B OOIIECTBE, TIIABHOC CO3HABATH,
YTO CMEHa TOCYAapCTBYIOIIEr0O B  IOJHUTHKE
COIMAILHOTO CYOBEKTa €CTh Ha4yajo KOHI[A TOTO, YTO
OH Jenan, OyJy4d HCTOPUYECKH TBOPSIICH CHIIOH.
[TnaToH npuHUMaI 1EMOKPATHIO TOJIBKO MOTOMY, YTO
He BHUJEN €l aJbTepHAaTHBHl JaXe B HACATLHOM
rOCYZapcTBe.

Pemienne  nUaneKTHUECKOTO  MPOTHUBOPEUHMS
MEXIy OCOOCHHBIM M OOmHMM B CONHAILHOM
rporpecce ocTaeTcs NpodieMoil Hanboee CI0KHOM
U1 UACO0JIOTUH, TIOJMTUKH W HPABCTBCHHOCTH.
HIMeHHO 351ech TOCHOJCTBYIOT pPa3iMYHOTO poja
CIEKyJSIIMK, OTCIOAa U XapakTep JyXOBHOIi
9BOJIIOLMK B TIOCIEIHUE J[Ba CTOJIeTHs.. PasymHOCTh
YIPOINAETCSl A0 CUTYal[IOHHOW pacCyUTeNIbHOCTH,
aKTyalM3upyeTcs poib TI0JICO3HATENILHOTO,
MIPOLBETAIOT MHCTHKA, TeocO(us, yTHIUTAPHOCTh
MBIIIJICHUS], MBIIIUICHHE TTOIMEHSIETCS] CIOCOOHOCTHIO

HCKaTh  TOTOBBIE  pEIICHUS, MIPOU3BOISAIINI
TTOTEHLNAT pa3syMHOCTH BBITECHSIETCS
MOTPEOUTEITHCKUM. Haxe Ka4ecTBO JKA3HU
OIpeeIsieTcs Ha OCHOBE BO3MO>XHOCTHU
YAOBIETBOPEHUS  moTpeOHocTed.  Penxko  kTo

BCIIOMHUHAET, YTO UIMEHHO B MOTPEOHOCTAX 3aJI0’KEHA
B3aMMO3aBUCUMOCTD KHBOTO OPTaHU3Ma U CPEJIbl €r0
CYIIIECTBOBAHHSI.
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Buonornueckas sBosronus OblIa €CTECTBEHHBIM
MeXaHU3MOM ociabneHus u JaCTUYHOTO
NPEOIOJICHNsI TIOAYMHEHHOCTH JKHBOTO CYIIECTBA
€CTECTBEHHBIM YCJIOBUAM. MIHTEpeceH KOMMEHTapuil
O. OHrensca K MTOHUMaHHIO I'erenem
MPOUCXOXKACHHUS W pa3BuTHs MbuieHus: «Korma
I'erens, 3ameyan ©. JHTENbC, NEPEXOANUT OT JKU3HHU K
MO3HAHUIO 4Yepe3 MOCPEACTBO  OIUIOJOTBOPEHUS
(pa3MHOXeHHUs), TO 37leCh UMEETCS YK€ B 3apOJIbIIIIe
y4eHHE O pPa3BUTHM, YYEHHE O TOM, YTO pa3 JaHa
OpraHuyeckasl *KM3Hb, TO OHA JIOJDKHA pa3BUBAThCA
MyTEM Pa3BUTHS MOKOJICHUH IO MOPOABI MBICIAIINX
cymectB. B OuoONOrMYeckod UCTOPUU  BHJIOB
(opMupOBaINCh  TPEANOCBUIKH  MOCIEAYIOIICH
CyOBEKTHBHOCTH Ha BHICOKHX YPOBHSX Pa3BUTHSL ...
camo coOolt pazymeercs, pazbicHs @. DHrenbe, 9To
MBI HE lyMaeM OTPHIATh y KHUBOTHBIX CIIOCOOHOCTH K
IUIAHOMEPHBIM  TIPEJHAMEPEHHBIM  JIEHCTBHAM.
HanporuB,  mmmaHoMepHBIi  00pa3  neifcTBuit
CyLIecTByeT B 3apofplllie y>XK€ BCeraa, TIIe
mpoToIUIa3Ma, JKHBOM Oesok cymiectByer. Ho Bce
IUTAHOMEpPHBIE JEUCTBHUS BCEX YKHMBOTHBIX HE CyMEIH
HAJIOKUTh Ha NMPHUPOIY IedyaTh MX BOJH. DTO MOT
cenaTh TOJIBKO yenoBek. KopoTko roBops, >kUBOTHOE
TOJIBKO  TIOJBb3YE€TCsl  BHEIIHEM  IpUpONOM U
MPOU3BOIUT B HEH M3MEHEHHS ITPOCTO B CHILYy CBOETO
NPUCYTCTBHS; YEIOBEK HKE€ BHOCHMBIMH UM
M3MEHEHHSMH 3aCTaBIISICT €€ CIIYy’KUTh CBOUM IIEIIIM,
rocrnoAcTByeT Haa Heil. Ha mnomsx pyxommcu O.
Ourensc yrounui: «Ob6maropaxuBaer». CHcTeMHOE
MmpinuieHne @. OHremsca He JI0BOJIBCTBOBAJIOCH
OJTHOCTOPOHHOCTBIO «TOCIOJCTBA» YeJIOBEKa Haj
npupojoil. Hauana nneit Jlepya u Beprnaackoro Hano
uckatb yxe B 1870-x ronax. buonornueckas ucropus
COJICPXKHUT YacTh OTBETa Ha BOIMPOC: IMOYEMY XKe
«3aMbICeN», 3aJI0KEHHBIH B TEHJICHIMIO JIBI)KECHUS,
HEe ocylIecTBWICA B mnonHod mepe? He momyumiioch
peann3oBaTh €ro M B OoNbIIeH YacTH HMCTOPHU
YeJIOBeKa, XOTS MEXaHW3M OJBOJIOLHUH cTall Ooee
COBEPIIEHHBIM 32 CUET Ha/ICTPONHKH MIPUCTIOCOOTCHHS
npeoOpa3oBaHHUEM.

YroObl Tpom3OLIET 3BOJIIOIMOHHBIA HEPEXO,
MO3BOJISIIOIMIA  MOJY4UTh  CyOBEKTHYIO  (opMy
PEANTBbHOCTH KUBOTO CYIIECTBA, HEOOXOAMMO OBLIO
chopmupoBats 0Oosee 3GGEKTHUBHBI MEXaHHU3M
MO3HAHHUS KaK CIIOCOOHOCTH OTKPBIBATh YCTOWYHBBIE,
HEoOXo/uMble M OOIIMEe OTHOLICHUS B YCIIOBHSX
KU3HM W OBITh HMHCTPYMEHTOM KOHTpOJIS 32
M3MEHEHHSMH B OTHOWIEHMSX co cpenoi. Hyxna
Obuta  pasyMHOCTh  MBIIUIEHHS,  IO3BOJISIONIAS
CYyOBEKTY OTBETCTBEHHO MBICIHUTH ce0sl B CHUCTEME
«CcyOBEKT-00BEKT.

ITepexon k UenoBeky pa3yMHOMY He MOCIIEIHUIM
B DBOJIONMHM uYelloBeka. Homo sapiens cTail,
ypouiasi, oy pabpukaTom TOM (dhopmBI
CyOBEKTHOCTH, KOTOpasi MPHU3BaHA «IIPAKTHYECKYIO
KPUTHKY» TPHPOTHBIX OOCTOSTENBCTB 3aMEHUTH
TPaKTHYECKHIM COTBOPYECTBOM» C ECTECTBEHHOU
cpenoi, cremate ee U3 O00BEKTa JEATETHHOCTH

«00BEKT — cyObekToM». Ha HOBOM 3Tare sBomonun
JIOIDKEH (POPMHUPOBATHCS «UEIIOBEK OJIaropasyMHBINY.

Baner KPUTHYECKOTO MBIIIICHUS u
KPUTHYECKOTO OTHOLICHUSI K CaMOH CIOCOOHOCTH
MBICIIUTh COBHAll C KPHU3UCOM B OOIMIeCTBE —
KPUTHYECKOM €Tr0 COCTOSIHMEM. Takoe CoBMaicHNne He
ObBaeT cCiydailHBIM. KpuTmueckme XapakTepsl
MOJIEPHHU3MA M IOCTMOJEPHU3MA CYIIECTBEHHO
pasiauyaroTcs. IToctmonepHU3M KPUTUYECKH
NIePEOCMBICITUBAET MEXaHU3M u yCIIOBUSA
KPUTHUYECKOTO MBIIUICHHUS, MBITAETCS IPUCIOCOOUTD
KPUTHYECKMH  MOTEHIWAal K  M3MEHUBIIUMCS
00CTOATENBCTBAM KH3HU.

Kpurnka KpWUTHKH BBITJISIANT SIBHO MEHEE
yoemurensrHoit. JI. FOm, b. Ilackans, W. Kanmt, T.
I'erens, K. Mapkc u @. DHrensc, ecinu ¥ He CyMeTH
pa3oOpaTtbcsi BO  BCEX  CTOPOHAX  CHCTEMBI
MIOHATHHHOTO MBIIIJICHUS, TO po0IIeMBbI
cOpPMYIMPOBAIM ¥ HAIIIM METOMOJOTHYECKHUE

HNOJAXOABl K ONHCAaHUIO HCCIEIyeMbIX SBJICHUH.
Kputnyeckun  BakHBIE  MOMEHTBHl  OpTaHH3ALUU
abCTPaKTHONW  COCTaBIIIONICH  MBIIIJICHUS  OHH
OTIpEIeIUIH.

BosBpamasice kK HIeH «YUCTOTO» pa3ymMa U ee
KPUTHYECKOMY aHamu3y, MO3BOJIMM Ui

WTIOCTPAlMM  MPAKTHYECKOM LEHHOCTH JaHHOTO
JOCTHKEHHS TTapajlielb ¢ aKTyaau3alued BO BTOPOH
mojgoBuHe XX BEKa M TEPBBIX JCCATHICTHAX
TEKYILIETO MOHATUS «KAa4eCTBa» JKU3HU. B moHATun
«Ka4eCTBO» JKH3HM HE OOJIBbIIIE METOJOIOTHYECKON U
NPaKTUYEeCKOM 3HAYMMOCTH, YeM B KaHTOBCKOM
IPEJUIOKCHUY BBIIEIUTh «YMUCTBIID» pasym. Jlus
KaKoil d9acTu uyelloBeYecTBa METOAOJIOTHYECKH M
JKU3HEHHO aKTyaJlbHO TMOHATHE "KauyecTBO KHU3HM»?
Haxe «30510TOI» MULIMAp] B 3HAYUTENbHOW CBOEH
4acTH BUAMT TaKylo )KM3Hb B KHHO, IO TEIEBU30PY U
32 BBICOKHM 3abopoM c¢ oxpaHoil. [lomaBistomas
4acTh HaceleHHs 3eMIM IO-NIPEKHEMY BBDKUBACT.
[ToxBanbHO, YTO camble OGoraThle CTANINM OCO3HABATH
CBOIO IPHYACTHOCTh K MPOTHBOPEUMSIM pa3BHUTHUS,
CO3/1aBaTh OJIarOTBOPHUTENbHBIE (DOHIBI, OJHAKO
HUKakas  ONaroTBOPUTENBEHOCTH  HE  HM3MEHHT
KPUTUYECKOTO COCTOSTHHS CUTYaIUH.

Heo0xonumMo MeHSITh MHPOBO33PEHUYECKUN U
METOAOJIOTHYECKUN TMOAXOB K MOHUMAHHIO KHU3HH
Ha 3emiie, TO eCTh HAYMHATh C CAMOT0 OTBJICYCHHOTO
U TIPOCTOr0 — IMOHWMAHMUSA OOITHOCTH YEIOBEUECKOH
TIPUPOBI u OTCYTCTBUS aJbTEPHATHBBI
COTpyIHMYeCTBY. Toiapko B  00mEM  CTpoIo,
BOOPY)KEHHBIC ~€IMHBIM CIIOCOOOM  OpraHu3aluu
MBIIIJICHUS] JIIOAW CHOCOOHBI HE COHTH C IIyTH
pa3BUTHSL.

Cuita conmanbHONW CyOBEKTUBHOCTH, HAYMHAS C
JUYHOCTH, B MBICIUTEIFHON CIIOCOOHOCTH, €€ U
ClIeZlyeT pa3BHBaTh Npexe Bcero. MHoroobpasme
S3BIKOB CKPBIBACT YHUBEPCAIBHOCTh OPTaHM3ALUN
MBIIIUTEHUS;, Pa3NWINH B KyJIbTYype H CIIOCO0ax
XO3STCTBOBAHUSI CBUAETENBCTBYIOT O TOM, UTO
OOIIMM HCTOPHUYECKUM ITyTEM HAPOJBI IBHXKYTCS IO -
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CBoeMy B 3aBUCUMOCTHU oT KOHerTHOCTI/I pyKOBOﬂHTeﬂeﬁ prHHeﬁIHPIX MI/IpOBBIX
O6CTOHTCHLCTB HeﬁCTBI/Iﬂ. Ha BI/IZ[y ABJICHUSA I/ICTOpI/II/I, I/IH(bOpMaFeHTCTB 0o HpI/I‘II/IHaX pa3BaJIa CBer[[ep)KaB.
3a WX HAIMOHAJBLHBIM CBOEOOpasWeM He BCeria Hanesitbes Ha KOHCTPYKTHBHBIN

MPOCTO Pa3TIISACTh JIOTUKY OOITHOCTH JABIKEHHS.

Hano Taxxe noHUMAaTh U TO, YTO UCTOPHUECKAS
joruka (QopMupyercs Kak AWANICKTHYecKas, OHa
NPUHLMIIMAIGHO HE  COBIAaeT C  Marpuuei
(hopMabHOTO MBINUICHHUS. MBI YK€ OTMEYalH, YTO
JIOTUKa HE3arpy>KEHHOT0 KOHKPETHBIM COJIEp:KaHuEM
mpolecca ABMKEHUS OTPAXKAET KOHEUHbIE COCTOSIHUS
B M3MEHEHMM U  ONHUpaeTcs Ha  MPUHIUI
HEMPOTUBOPEYMBOCTH, B HEH OOJIBIIE MPOCTOTH U
MMOHSATHOCTH, YTO €CTECTBEHHO IS  JIr000ro
HUCXOJHOI'O COCTOSIHUA JABMXKeHus. Hcrtopuueckas
JIOTUKA, HANpOTUB, IpHU3BaHa pEryJupoBaTb HeE
OTHOCHUTEIIPHO KOHCYHBIC COCTOSHHUS IBWKCHHS, a
camo JBIKeHue. [lmanekTuaeckas Joruka pukcupyer
MOPSAJOK CaMOJIBUXKEHHSI, IOCTPOCHHBIN Ha €AUHCTBE
MPOTUBOMOJIOKHOTO,  OHAa  SIBISIETCS  JIOTHKOM
MPOTUBOPEUMBOCTU JIBIDKEHUS, 3aJI0)KEHHOH B ero
MEPBUYHOM COCTOSHUM — JHUAJIEKTHKA €IUHUYHOTO,
0COOEHHOT0 U BCEOOIIETrO.

CymiecTBytoliee B JBIDKEHUH  HCTOPUHU
mpeBpamiaercs B JACUCTBUTEIBHO HCTOPUUYECKOE,
«HEepa3yMHOE» - B  «pa3yMHOE», HCIOJb3Ys
TErejeBCKyl0 TEPMUHOJIOTHIO, 3aKOHOMEPHO, U
JIMaJIeKTUYECKas JIOTHMKa PacKpbIBA€T MPOTUBOPEUUS
3aKOHOMEPHOCTH HUCTOPUYECKOTO Pa3BUTHAL.
Junanexktuyeckas JIOTMKAa COLMANBbHOIO Iporpecca
MOJYEPKUBAET €ro 3aKOHOMEPHOE pPAa3BUTHE, UTO
CITYXKHUT OCHOBaHHUEM YTBEPXKAATh o
MPUHIUITAATBHON IM03HABaEMOCTH HCKOMOTO
SIBJICHHSL.

Hctopudeckoe TO3HaHWE OCJIOXHAIOT HE
CTOJIBKO  TMPOTHMBOPEUYHUS]  PEATbHOTO  Ipolecca,
CKOJIBKO COCTOSIHHE MCXO/IHBIX HI€0JIOTU3UPOBAHHBIX
MO3HIKH HCcclieoBaTeneil. B gu3uke ecTb MOHATHA
«HAONIIOAATENbY, «CHUCTEMAa  OTCYETa», «TOYKa
orcyeray. Heuro moxoxee GpopMaabHO MMEETCS U B
HUCTOPUYECKOM  MO3HAHUM, TOJIBKO 3]IeCh  OHO
CyOBEKTHBHPOBAHHO KOHIICNITYalbHO — MPOJOIIKACT
H/ICOJIOTHIECKYIO PEIICKCHIO B TIOJUTHKE.

B ucropuueckuii ananu3 akTUBHO BMEIINBACTCS
MOJUTHKA, OOBEKTHBHAS IHAJEKTHKA ITOAMEHICTCS
couCTUKON, OKiIeKTUKOH. HeynuBurTenbHo, dTO
HCTOPHUIO HEPEAKO MEepenuchiBaioT. Maeonornueckue
A TOJUTHYECKHE IIOMEXH II03HAHUIO MEIIAI0T
JIOCTIDKEHUIO HHTEPCYOBEKTHBHOCTH B TIOHUMAaHUHU
nponioro. MckakeHre Mponuioro BIEYeT 3a coOO0i

(opmupoBanue CyOBEKTHBUPOBAHHOTO
HUCTOPHYECKOTO  ONbITa, Ha 0a3e  KOTOPOTO
BBICTPAUBAETCS TEHACHIIUO3HOE HNOHUMaHHE

HACTOSIIIEr0 U MePCIEKTHBBI Pa3BUTHSI.

Wneonorunyeckue 3a0yK/ieHHS BEChMa OTACHBI,
OHM IUIABHO  IIepepacTaloT B  caMOOOMaH,
JIC300PHEHTHUPYIOT TOJUTHUYECKYIO JeSTeNIbHOCTb,
MPUBOMAT K COL[MATBHBIM KPH3HCaM, YTO MO JUEPKHYI
B.B. Ilytun Ha IlerepOyprckoM MeXIyHAPOIHOM
sxoHOMHYecKOM (popyme 2021, oTBeyass Ha BOMPOCHI

HUJEOJOTHYECKUI KOMIIPOMUCC OCHOBAHUH MUHUMYM,
HO B HJEOJIOTHH, KpPOME €€ s1pa, ONPENENAIOMETO
KOPEHHOW HWHTEpEC CONHAIBHOTO CcyOBeKkTa B
HCTOPHUYECKOM IBIKCHHUH, €CTh elle M nepudepus,
KOTOpasi COAEPIKUT B3IIISABI HA WHPPACTPYKTypHbIE
npoGembl. VIMEHHO 3/1eCh peallbHO PacCUnThIBATh Ha
TO, YTO WAEOJOTUYECKOE TIPUKPBHITHE 0a30BOI
3aMHTEPECOBAaHHOCTH IPEAyCMAaTPUBAET W3BECTHBII
mopT —  JONyLNIEHWE  TOTAJbHO  3HAYUMBIX
COMVIAIIEHUI B  peIIeHHWM  aKTyalbHBIX  JUId
yejoBedecTBa  MpoOieM, MNPEHMYIIECTBEHHO B
COIIMAIIEHOM CEKTOpE MpeoOpa3oBaHMH.

Cpazy ke BaKHO ONIPEIETUTHCS C IEPCIEKTUBOM
TaKUX M3MEHEHHWH B paMkax (OpM BO3MOXKHOCTH.
CoBpeMeHHBIII MHp HE MOAJEPKHUT OTKPOBEHHO
HETaTUBHBIE  CLHEHApUH, MOITOMY  HJACOJIOTUHU
BBICTPAMBAIOT IUIAaHBI Ha OyAyiiee, MHCHOIb3YA
HEOTHO3HA4YHOCTh MIOHATHUSA «BO3MOXKHOCTBY,
MIPOTHBOCTOSIIETO  TOHATHIO  «HEBO3MOXKHOCTHY.
Wneonorndyeckne MaHMITYJIATOPBl CHEKYJIMPYIOT Ha
pasnuuugx «hopmanbHOI» u «peanbHON»
BO3MOXXHOCTE. BO3MOXKHOCTP B HIEOJIOTHYECKUX
IIporpamMMax MOJAaeTcsl BHE €€ KOHKPETHOTO CTaTyca,
YTO TPOTHBOPEYUT TPEOOBAHMIO KOHKPETHOCTH
HCTOPHYECKON MPE3EHTALUH.

CrpeMieHuss BBICTaBUTb Ha TJIaBHBIM ITyTh
COLMAIIBHOTO Mporpecca AOCTHKEHHE «KAadeCTBay
JKU3HH, TIOJIMTHKH, «KA4ECTBEHHYIO» JKOJIOTHIO
BBIMVIAAAT 3aMaH4uMBO. OJHAaKO HACKOJIBKO BCE 3TO
BBIMOJIHUIMO B pEryJupyeMOd  IepCleKTHUBE.
AGCTpaKTHYIO BO3MOKHOCTH HE ITPABOMEPHO CTaBUTh
B pSJI MPAaKTUYECKUX JAeicTBUi. OHA TOJKHA OBITH «B
yMe», CIIyKHUTb aOCTPaKTHBIM BEKTOPOM IMOJIUTHKH, a
TIOJIMTHKA PENIaTh Te MIPOOIEeMBbl, KOTOPBIE BHI3PEIH B
Ka4yeCcTBE «pealbHOIN» BO3MOXKHOCTH. B «peanbHOI»
BO3MOXKHOCTH [JIO3PEBAIOT YCIOBHS «aOCTPaKTHOM.

Bonnorusomce B peanbHOCTb, CTaB
JEUCTBUTETBHOCTBIO ObITHS, «peaypHas»
BO3MOKHOCTb OJIHOBPEMEHHO JenaeT
«abCTPaKTHYIO» BO3MOXHOCTb «peanbHON»,
OTKPBIBAET e MEPCIEKTUBY CcTaTh
JeHCTBUTEIILHOCTBIO, 00PECTH «Pa3yMHOCTEY.

Nnes «xadectBa» JKM3HM ceHMyac M B

OmwkaiiimeM OyIyIneM MpaKTHYECKH HE aKTyaJbHa
Kak riobanbHasl IoOJMTHYEecKas mpobiema. boree
TOTO CTPEMJICHHE K «Ka4deCTBY» >KH3HH YIIyOWUT
COIMANbHBIE TPOTUBOPEYHS BHYTPH COBOKYITHOTO
yenoBeuectBa. CHavanma  HYXHO  00€CIe4HTh
OTHOCHTEIILHO Ka4eCTBEHHOE ITPABO JIIOJICH Ha KU3Hb
B npezenax 3JIEMEHTAPHBIX TpeboBaHMi
[IMBUJIM30BAHHOTO pa3BUTHA. 3aaada, TpeOyromas
aKKyMyJusIiuy HeMmanbix cwil. K Tomy e u camo
MMOHATHE  «KA4eCTBO»  JKM3HH  OIPEIENIeTCs
Ype3MepHO abCTPaKTHO. «KonnenryansHo
OTIpeNIeNUTECS ¢ MpobjaeMaMy KadecTBa JKH3HH,
CMpaBeVIMBO  IHUIYT  aBTOPbl  MOHOTpaduu
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«KoHuenuust kayecTBa JKU3HM», MOXHO, €CIIH
UCXOJIUTh u3 e/IMHCTBA YeJI0BeUeCTBa,
peryIupoBaHrEe B3aMMOOTHONICHHH ¢ Onocdepoi,
HOBBIMICHNUS POJIM HAYKH, PUOPUTETHOTO 3HAUCHHUS
MYZAPOCTH U TyXOBHOCTH. ..».

EnuHCTBO dYenoBeyecTBa IMOKAa HOCHT YHCTO
(hopManbHBIIE XapakTep, 0OYCIOBICHO OOIIHOCTBHIO
IUTAHETHI; OTHOIICHHWE K OHocdepe, TOYHEE, C
Ouocgepoil, Tak Kak delOBEYECKas HESATEIbHOCTD
BKJIFOYAETCsI YaCTUYHO B HEE, OCTAeTCs Ha YPOBHE
CHCTEMBl «CHJa — peakuus», a He CUMOHO03a;
MHBECTHLMM B HAayKy IO HPEKHEMY 3aBUCIT OT ee
CIIOCOOHOCTH OBITH HEMOoCPEICTBEHHOH
MIPOU3BOJUTENBHOMN CHJIOHN, qTO0 SIBHO HE
COOTBETCTBYET JICHCTBUTEIILHOMY CTaTyCy HayKH, ee
pasyMHOCTH. MyZApOCTh M IyXOBHOCTH — HPOTYKTHI
00pa30BaHHOCTH  JIMYHOCTA W CIOCOOHOCTH
Pa3yMHOCTH ee ydacTHs B COLHaNbHOH ku3HH. [lo
Mepe 3aMeHBI KJIACCHYECKOH MapaurMbl pPa3BUTHS
0o0pa3oBaHHsg  «KOMIETEHTHOCTHOW»  MOJEIBIO,
COBCPUICHCTBOBAHUC MBINIJICHUSA, YYBCTBOBAHUA U
HOTpe6HOCTI/I B JCATCIBHOCTHU JIMYHOCTU, PCAIBHO
PHUCKYIOT OCTaTbCs INPEUMYILIECTBOM  IPEKHUX
MOKOJIEHUH, YCIEBUINX MHOJIY4YUTh OOpa3oBaHMS [0

MOJICpHU3AIIHN.
OOBEKTUBHO — KPUTHYECKH HACTPOCHHBIE
CIEIATACTHI B TIONCKax TIPEOI0NICHHS

«OITHOMEPHOCTH» JHYHOCTHOTO (POPMUPOBAHHS IIOX
BO3ACUCTBHEM  MOJACPHHU3ALNH, OOYCIOBICHHOM
IIpoMbINIIEHHON PEBOIOLUEN U €€ MOCIEICTBUIMU,
elie B CepelMHE NPOIUIOr0 BeKa BBICKA3aJUCh B
MOJIb3Y  CMEHBl  XapakTepa  HHAYCTPHAIBLHOTO
MPOU3BOJICTBA, OOpATHB BHUMAHHE OOIICCTBCHHOCTH
Ha HEO0OXOAMMOCTh HE HAyKy M 00pa30BaHUE CTABUTH
B 3aBHCHMOCTh OT TOTPEOHOCTEH MaccoBOTO
MPOM3BOJICTBA, & Pa3BUTHE TMPOM3BOJCTBA CHeNaTh
3aBHUCHUMBIM  OT  JIGATCIFHOCTH  YYCHBIX |
MperoIaBaTeseH.

«[Ipm MopmepHH3aIMU OOINECTBAa, YHTacM B
Britannic(e), 3HaYMMOCTh WMHIMBHAYMa CTAHOBUTCS
Bce Ooyiee Ba)KHOH, IOCTENICHHO BBITECHSS TaKHE
CAWHUIBI O0INeCTBa, KaK CeMbs, OOIIMHA WJIH
npodeccuoHanpHas rpymnmna...». Bo3BelmieHue poau
WHIVUBUIYATBHOCTH OJTHOBPEMEHHO C yKpeIsieHHeM
CIENUANIN3AIMM B TIPOU3BOJICTBE W OcHabieHuEeM
(hYHKIIMOHUPOBAHUS TAKKX TPATUIIMOHHBIX (DaKTOPOB
COIMAaNu3allii, KaK CeMbs, MNpodeccHOHAIbHbBIE
CBsI3M, OOpEKaeT JMYHOCTh HA CaMOCTOSTEIbHBIN
TTOVCK CAMOBBIPA)KEHHS.

PoOunzon Kpy3o ObUT OAMHOK B OTCYTCTBUH
JFO/IeH, a MOJICpHU3AIMS CO3/1ajla HHAUBUAY YCIOBUSL
Ob1Te  PoOuH30HOM cpenn nopell. OZHOMEPHOCTH
TpyAa, OOYCIIOBIICHHAas XapaKTepOM HCTOYHHUKA
KU3HU JTUIHOCTH — MPOU3BOJCTBA, YCHUIMBAIOIIASICS
cnenn(ukoit 00pa3oBaHns, KOTOPOE OPTaHM30BAHO B
yCIIyKEHHE TPOU3BOJICTBY, OOOCTPEHHOE TMOTepei
CEeMEMHBIX 1IEHHOCTEW W CHIDKEHHEM BIIMSHUS
npodeccnoHampHOr0 coo0IecTBa, B OYKBAJILHOM
CMBICIIE  BBIMUOAIOT  JUYHOCTH W3  CHCTEMBI

YCTOMUUBBIX COLMaNBHBIX cBA3ed. EN  octaercs
HaJesIThCS  MCKIIOYMTENIFHO Ha  COOCTBEHHBIN
MIOTCHIMAT U yAady B CITyJalHBIX CBSI3SX.

MexJInyHOCTHAs TUCTaHIMS yBeaIuduBaeTcs. B
XVMHYECKUX PEAKIHUAX «YJCTAIOT» 3JIEKTPOHHI,
pacHoNOKCHHBIE Ha OTHAICHHBIX OpOHMTaxX, HEYTO
mof00HOE TIPOUCXOTUT M B OOIIECTBEHHOH >KHU3HU.
Yem crnabee 3HaYMMOCTb COLIMAJIBHOTO
B3aMMOJICHICTBHS, T€M OJHOPOJHEE M OJHOMEpHEe
(dopMupyeTcsi JMYHOCTb. 3HAHHUE M  HABBIKH
BBITECHSIOT MBIIIUIEHUE. B Takoll cuTyanuu Hy»KHbI
He3aypsiAHbIE CHOCOOHOCTH M CHJIa BOJIM, YTO HE
MOXET OBITh MacCOBBIM JIapOM. DKOHOMHYECKHE
KPH3HCHI HaJICTPANBAIOTCS COIIOKYJIbTYPHOH
crarHauued. Kpuszuc B cucTeMe COLHMANbHBIX
OTHOIIEHWH HCCIeNoBaTeNn (HUKCUPYIOT YK€ B
Ha3BaHWAX MoHorpaduii. KyneTypa smmaercs
TPaAWIMOHHOTO IyXOBHOTO ©Oasmca. WHzmycTpus
pa3BicUeHUI HE CTOIb 0e300MIHa, 0COOCHHO, KOT/Ia
ee MHIYLUPYIOT Ha MOJPBIB TYXOBHBIX KYJIBTYPHBIX
OCHOBaHUM. Cxema XOpOIIo oTpaboTaHa:
pa3Bie€4YeHUs] JIOCTYIHBI CBOE€M MPOCTOTONM U
€CTECTBEHHOHW IMOTPEOHOCThIO B PAa3rpy3KH IOCIe
HaIpsOKEHHOW paboTel, HO OJHO JeJo, Korja
pa3BicUCHHS 3aHHUMAIOT CBOE IOJI0)KEHHOE MECTO B
CTPYKTYpE *KHU3HEAESATEINbHOCTH JUIHOCTH, U IPYTOE,
KOTAa pa3BICUCHUS BBITECHSIIOT CO3HMIATENbHBIN
noTeHIan yenoseka. CoBpeMEHHbIE «O0JIOMOBBI» HE
BCETZa JIS)KAaT Ha AMBAHAX, OJHAKO KOHEIl MX JKAET
CTONIb JK€ TCYalNbHBIH W3-32  HEM30EXKHOCTH
nedopmanmu  auuyHOCTH. Bpemena — MeHsoTCH,
3aKOHOMEPHOCTHU COLIMAJIBHBIX HU3MEHEeHUH
YCTOWYMBBI BO BPEMEHH.

bpuranckuii  conuonmor Y. bexk Ha3Bau
COBPEMEHHOE O0OILIeCTBO  «OOIIECTBOM  pHCKay,
obpaias oco60e BHUMaHUE Ha U3MEHEHHUS B CUCTEME
COIMANBHBIX W  WHIUBHIYAJIBHBIX  IIEHHOCTEH.
WHnuBug TepseT COLMOKYJIbTYpHBIE OPHEHTHPHI
KHU3HHU, CTAHOBUTCS «HE YKOpeHEHHBIM». [TomoOHbIE
nepemMeHsl npenckassiBanu eme K. Scmepe, A.
Tottuou, H. bepnses, XK.I1. Captp. CooTedecTBeHHUK
Y. Bbexka 3. Bbayman yOexnaeH, 4YTO WHAWBHL B
COBPEMEHHOM OOIIECTBE COIlMalleH HOMHHAIbHO. Ha
caMoM JKe Jiefie OH YyBCTBYyeT cebs cpeam nrofei
OyAaTo momanm «B HEOOHTaeMBIH MHUDP» WIH B
oOuTaeMpli M KpaifHe TPYAHBIA i1 SKU3HU.
Co3maroTcs MPEANOCHUIKH Mepexofa U3 PeabHOro
Mupa B BUpTyanbHBIH. CyTh MpOOIIEMBI, CTaBIIEH
mepen  denoBedecTBOM, cumraer A. [leuden,
«3aKJII0YaeTCsl IMEHHO B TOM, UTO JIFOJHU HE YCIEBAIOT
aJalTHPOBATh CBOIO KYJIBTypy B COOTBETCTBUHU C
TE€MH U3MEHEHUSMU, KOTOPBIE CAMH XK€E BHOCAT B ITOT
MU, U UCTOUHUK ITOTO KPU3HCA JIEKUT BHYTPH, a HE
BHE YEJOBEYECKOT0 CYIIECTBa, PAacCMaTpHUBACMOTO
KaK WHAWBHUIYATbHOCTBY.

3amagHple  HMCCIIENOBAaTeNd  HPEATIOYUTAIOT
OTMCHIBATh TEHACHIIMH OOIIECTBEHHOTO JBIKECHUS,
OCTaBIIASL 3a CKOOKaMH aHalN3a TIyOWHHBIE CHIIBI,
MPUBOASAIINE K  TNPOABISEMBIM  HW3MEHCHHSM.
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BeisiBiieHHE OPHYMHHBIX  (DAKTOPOB  KPU3HUCHBIX HWHIYCTPUANBHBII CMOCcO0 TPOU3BOACTBA, HO OHO

(heHOMEHOB TpeOyeT OTBETa Ha BeChbMa OO0JIC3HCHHBIH
BOIIPOC: KaKOB BEIXOJl M3 ONMHMCAaHHBIX cUTyanui? B
OTIIMYUH OT MBICTAINX 0000IIAONTIMHA TOHATHIMHA
COIINOJIOTOB u KYJIbTypOJIOTOB, peassHO
JICHCTBYIOIINE TIONUTUKH HE OTCTAaBIAIOT MOIBITOK,
eCIi HEe TMPEoJOJIETh HETaTHBHBIC HM3MECHEHUS B
00IIIeCTBE, TO XOTS OBI UX, 3ATOPMO3UTh TIOCPEIACTBOM
COBEPILICHCTBOBAHUS KYJIbTYPHBIX (DAKTOPOB, MPEKIC
Bcero oOpasoBaHus. «bBoJIOHCKHE TPOTOKOIBDY
(hopMaNTbHO TIOIIHUCHIBAJIH JIUIIE HAIIH MOJUTHKH, HE
gyyBcTBoBaBme B 1990 — e romel cBoeit
MOJUTAYCCKON OTBETCTBCHHOCTHU u HE
WCTIBITHIBABIIAE YyBCTBA JOJTa, COMPSDHKCHHOTO C
COBECTBIO.

EBpoma BmICTpamanma 3akpelsieHHBIE B HHX
MPAKTUUYECKUH U TYXOBHBIA ONBIT. JJaHHBIA OMBIT U
€ro UTOr He OBUTH HACATFHBIMH, HO OHH OKa3aliCh
BBIXOJOM B CJIO)KHOM HCTOpPHYECKOM cuTyauuu. B
COBPEMCHHOM MHpPE HaOIIIOA0TCS JIBE, KAa3aI0Ch ObI
HCCOBMECTHUMBIC TCHIACHIIMU. C OHHOﬁ CTOPOHBI,

YCWIMBAIOTCS. B HAlMOHAIBHBIX  OTHOLICHHSX
LEHTPOCTPEMHTENIbHbIE ~ HPOLECChl,  MPOUCXOAUT
MHTETpaIys, COIPOBOXKIAOIIAACT
CHUHEPTeTHYECKUMHU s dexramu, Hanpumep,
Omaronapst CTaHIAPTU3ALUH o0pa3oBaHus

YKpEIUIAeTCs JIOBEpUE, PACIIUPSAETCS COLUAIbHOE
MPOCTPAHCTBO JUII CBOOOTHOTO JABIDKCHHA, 0€3
KOTOPOTrO HEBO3MOXKHO BCECTOPOHHEE pPa3BUTHE
muuHocTd. C  Apyroil, Kak CBHUIETENIBCTBYIOT
WCCIIeI0OBaHUS, MIPOJOIKAETCS «aTOMU3ALIHS»
JIMYHOCTH, «MIEePEXOabI JIMYHOCTHU Ha
nepud)epruIecKrue CoIUaibHbIe OPOUTHIY, YTO BEICT K
HEYCTOMYMBOCTH €€ TIOJIOKEHUS, OCIa0JICHUIO
COLIMAJIbHBIX CBSI3€U — «HEYKOPEHEHHOCTU.

B neiictBuTeNnbHOCTH BCE CBS3aHO, TEHAEHIUU
CYILECTBYIOT B KQUECTBE peaiu3alii BO3MOXHOCTEH,
OHM, B NPHUHLHUIE, KOHTPOJIUPYEMBI U YIIPABIISIEMBI
MOJIMTUYECKHU. Onuum u3 3¢ (heKTHBHBIX
HHCTPYMEHTOB  SIBIISICTCA  TNOJUTHKAa B cdepe
oOpazoBaHus. B eBpomelickoM OIbITE WHTETpaIiH
00pa30BaHUs €CTh YHUKAIBHBIC HAXOIKH.

Uctopust sTOrO mpolecca TMokaszana, dYTO
HMHTErpanunio J0JKHbI HAITPABJIATH HpO(beCCI/IOHaJ'H)I, a
HE YMHOBHHUKH; O0Opa3oBaHHE HU B KOEM CiIydae He
MOXET  OBITh  3KOHOMHYECKH  ONpEAesieMOi
JISSITEIbHOCTRIO; B Pa3BUTHU OOpa30BaHUS CIIEIyeT
coueTaThb TPAaHCHA[MOHAJIBHOE C HALUMOHAJIBHBIM;
(hopmupoBanre TPO(YECCHOHANBHBIX KOMIICTEHITHHA
HEOOXOIUMO TMOJYUHUTH CTAHOBJICHUIO JTHYHOCTH
rpaKJaHUHA. CoBpemMeHHOE HUHIYCTpHAIbHOE
00IIECTBO MCUEPIIAIO PECYPCHI CBOCH MCTOPUUCCKOM
pPa3yMHOCTH, OHO yXe B cepenuHe XX CTOJIETHUs
BBI3bIBAJIO KPUTHUYECKOE HaACTpPOCHUE BHUIHBIX
TIOJIUTUYCCKUX }leHTeHeﬁ, YUYCHBIX. CBI/I}IGTGHBCTBOM
TTyOWHBl KPU3HCHBIX SIBICHUH CTall0 CTPEMIICHHE
KaQ4Y€CTBEHHO HM3MCHUTH HUHIAYCTPHAJIBHYIO CHUCTEMY.
B 0003puMoii mepcrnekTHBe OOIIEeCTBO BpsN JIK
CMOXKET pa3BUBATHCS, HE COBEPIIEHCTBYS

CIIOCOOHO CYIIECTBEHHO IEPECTPOUTh WHJYCTPHIO
NIPOU3BOJICTBA, & IJIABHOE OCYIIECTBUTH POKUPOBKY
OTHOIIEHHUA  COLMUOKYJbTYPHOW  MPAKTUKH  C
HWHIYCTPUAJIBHBIM IIPOU3BOJICTBOM.

Ilonumas, 4TOo HMcTOpHUsS INOKAa HE BBIWIET U3
3BOJIIOLIMU HWHIYCTPUAIBHOTO [IPOU3BO/ICTBA,
ABTOPHUTETHBIN 3KOHOMUCT, murutoMat Jx. ['anopaiit
emé B koHue 1960-x BeimycTmi cBoit Tpyxa « Hosoe

uHAycTpuampbHoe obmectBo»  (1967r.). Coycts
MATBIECAT JIET, MHOTME UAEH aMEpPHKaHCKOTO
uccienosarens — npuobpenn  em€  OONBIIYIO
aKTyaJIbHOCTB, 0COOCHHO ero  crpemiieHue
000CHOBAThH HACTOPHYECKYIO HE00X0AUMOCTh
OOHOBIICHHSI ~ KOHIEMIMM  KamuTalu3Ma IyTeM

KOHBEPTECHINH C IOCTIKCHUSIMHA COLUATICTHIECKOTO
XO03sHCTBOBaHMA. BONpekn eIaHnio 0TeUeCTBEHHBIX
mbepainoB MOXOPOHUTH COLIMATTN3M Kak
QIBTEPHATHBHYIO PHIHOYHOH 3KOHOMHKE CHCTEMY
NpOU3BOJICTBA,  HCTOPUSI C  HEOOXOJUMOCTHIO
OOBEKTHBM3aIlMd B JCHCTBUTEIHHOCTh Pa3yMHOTO
3aCTaBIgeT KPUTHUECKH TIEPEeCMOTpPeTh MU  caM
COLIMAJTUCTUYECKHH OTIBIT HHTyCTPUAIHHOTO
pa3BUTHs OOIIECTBA M KPUTHUKY €ro HACOJIOTHUECKU
AQHTra)XUPOBAHHBIMHU KPUTHKAMHU.

OO0ecrOKOCHHBIN OTPaHMYCHUSIMH B TIOATOTOBKE
JUYHOCTH K COLMAIbHBIM pealusM B CHCTEME
OOIIeCTBEHHO OpraHW30BaHHOTO oOpa3oBanus CIIIA
Ix. TIonbpaiit  mmcam:  «Baxkseiimee - B
JONTOBPEMEHHON TEPCIIEKTUBE - 3HAYCHUE IS
SMaHCUIIAIIUY YEeNIOBEUECKON JMYHOCTH SIBHO MMEET

oOpa3oBaHHe, OCOOCHHO  BBICIIEC...  BBICIICE
o0pa3oBaHHe HBIHE MIMPOKO MPUCIOCOOICHO K
HYKJIaM HHJY CTPUAIIbHOM CHUCTEMBI».

[IpenoaBaTeIbCKUE KOJIEKTHBB YHUBEPCUTETOB U
KOJUTe/KEH JOJDKHBI OKa3bIBAaTh PELIAONIee BINSHIE
Ha XapakTep o00pa3oBaHMS, KOTOpOE IOJIydaeT
MOJIOJIEXD, U COAEPKAHUE HAyYHBIX UCCIEIOBAHHM.
Hyxnapl mHIyCTpHanbHON CHCTEMBI JOJDKHBI MMETh

BTOPOCTCIICHHOC  3HAYCHUC 1o CpaBHCHUIO C
3aJa4yaMH1 O6H.[€FO AYXOBHOI'O U MHTCJUICKTYaJIbHOI'O
pa3BuTH, - YTBCpXKAal «B HOpAAKE HUTOra

KPUTUYECKOTO aHalIM3a aBTOp KoHuenmu» HoBoro
HMHIyCTPHAJIBHOTO oOmiecTBa. ». M, 4To0bI He OBUIO
HU Y KOT'O COMHEHMM O 4YEM MMEHHO UAET peusb, JIxk.
I n6paiit yrounmi: « OH (1egaror) 10JKeH 0CO3HATh
9TO M OCYIIECTBIIATH CBOIO BJIACTh HE B HMHTEpEcax
WHIyCTPHAIbHOM  CHCTEMBI, a B  HHTEpecax
BCECTOPOHHET0 Pa3sBUTHS YEJIOBEUECKON JIMUHOCTIY.
«BUHTUKOM» UeNOBEUECKYI0 IMYHOCTh CIENal He
COIIMAIN3M, a HMHAyCTpUalibHas CHUCTEMa, o0ias |
JUISL coluanusma, ¥ s Kanutanudma. [IpoGmemsr
COBEPIICHCTBOBAHUS 00pa30BaHUSI yHUBEPCAJBHBI
Ui OOIIECTBEHHOTO  PAa3BHTHUS B  yCJIOBHSAX
HHAYCTPHAIHLHOTO xapakTepa MIPOU3BOJICTBA.
Pasnuume cymiecTByeT B OCHOBHOM B OTHOWICHHH K
TakuM TIpobJeMaM €O CTOPOHBI TocyaapcTBa. B
CCCP, CTPEMUBIIAMCS MIOCTPOUTH
COLMAIUCTUYECKYI0 CHCTEMY HHIYCTpHAIN3aLNH,
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MOJIUTHYECKUM PETYIIATOPOM Pa3BUTHsI 0Opa30BaHUs YTHETCHHIO WH/IMBUYAIbHOCTH, MO/IABIISACT
BBICTYIIANI0 TOCYIApCTBO, BBIpakas MPOrpaMMHBIC MOTPeOHOCTD B CaMOBBIPKCHUH eé B
upen KIICC. B CHIA o¢ummansHOTO perynsTopa MMO3HABAaTENbHOW  geArenbHOCTH. C  TO3HIUHU

(hopmanbHO HET, HO ecTb BCECHIIBHBIE
MPOMBIIIICHHBIE TpyTIIBI " SHEpPrUIHOE
000MpoBaHIE X WHTEPECOB MAPTHAMHU B OOphOE 3a
MONUTHYIECKOE JIMAEPCTBO B CHUCTEME  BIIACTH.
KauectBo o6pazoBanus B CCCP Obuto mopuuHeHO
(hopmupoBaHUIO JIUYHOCTHU B mpoliecce
npodeccHoHaNIbHONH  HOATOTOBKH, YTO  HEPENKO
CONIPOBOXKAANIOCh HU3AEP)KKAMH B CHELMAIBHOM
acrexre. B cBsI3u ¢ 4eM rocymapcTBo BBENO CTaTycC
«MOJIOOTO  CHEeNMaNuCTa» -  CBOEro  poja
«TIEpeXOIHbI» MEPHOA AN BBIMYCKHUKOB B
OCBOCHHNH TpodeccHu B peasbHOM HPOU3BOJCTBE. B
CHIA «IoBOAKY»  BBITYCKHHKOB OCYIIECTBIISIOT
caMHd KOMIITaHWM B 33aBHCHMOCTH OT COOCTBEHHBIX
MOTpeOHOCTEH M BO3MOXKHOCTEH, C aKIIEHTOM HE Ha
TPOXIAHCKUHA CTaTyc, a Ha KommeTeHimu. [lns
SCHOCTH OTMETHUM BecbMa He KOMQOPTHBIH st
OTEYECTBEHHOW TPAaKTOBKM KOMIETeHUUWH (axr, -
aMepUKaHIIbI pa3nuyaroT KOMIIETEHINH u
COLIMOKYJIbTYpHBIE XapaKTePUCTUKH JUYHOCTH. OHU
MOHUMAIOT, YTO Pa3l0XKHUTh COACpP)KaHHE MOHATHA
«JIMYHOCTB» Ha KOMIIETCHIMH 0€3 COJIMIHOIO U
0co00  3HAYMMOrO  OCTaTka HE  MOJIydYHTCH,
pasymeercs, €CIM HE CHEKyJIUpOBaTb W  HE
JKOHIJINPOBAaTh STHM TNOHATHEM. B Kakoil psn
KOMIICTEHIINH ~ Pa3MEeCTUTh  MY)KECTBO, OTBary,
CaMOOTBEP)KCHHOCTh, ~ BEPHOCTh  JIONTY, YECTh,
MaTPUOTHU3M, JIFOOOBB, IPYKOY, Musocepaue?

Jbx. I'anbpaiit ObT HEe OIMHOK B KPHUTHKE
OMACHOCTH OJTHOCTOPOHHOCTH TNPO(ECCHOHATBHOM
MOATOTOBKM B By3ax. JlomomHAA  IOpOKH
npucriocobienuss  o0pa3oBaHMsT K  cHenuduKe
WHyCTpHUAJIM3alluH, CO3/1aBaeMOI CTaHJapTHU3aLUEeH,
D. Opomm - mumep OpaHKPYPTTCKOH IIKOIBI
COIIMOJIOTOB ~ HEOJHOKPATHO OTMEYall  IIOJMEHY
MOHMMAaHHMS ITO3HAHMS KaK IIpoliecca TBOPYECTBA B
NPOM3BOJICTBE 3HAHWH  OBJAJICHUEM T'OTOBBIMH
TEXHOJIOTHSIMA ~ TIOTpeOJICHHS  CYIIECTBYIOIIUX
3HaHui. «Ecnu BepHO, untaeM y @pomMma, 4To yMHBIH
YeJOBEK - 3TO MpEeXJe BCEero TOT, KTO CIOCOOEH
YAUBIATBCA, TO OSTO YTBEPXKACHHE — TE€YaJIbHBIN
KOMMEHTapuii 10 IOBOAY YyMa COBPEMEHHOIO
yenoBeka. [Ipu Bcex AOCTOMHCTBAaX Haied BBICOKOM
rPaMOTHOCTH W  BCeOOIero oOpa3oBaHUSl MBI
YTpaTWiM 3TOT JAap — CIOCOOHOCTh YAWBIISATHCA.
Cunraercs, 4To BCE y)K€ M3BECTHO — €CJIIM HE HaM
caMuM, TO KaKOMY - HUOY/b CIIEIHAITUCTY, KOTOPOMY
HoJaraeTcs 3HaTh TO, YETO HE 3HaeM Mbl. MBI TyMaeM,
YTO Ba)kKHEE BCETO HAWTH NpPaBHIBHBIA OTBET (Cpenu
TOTOBBIX), @ 3aJaTh IPAaBWIBHBIH BOIIPOC HE Tak
cymecTtBeHHO. OpueHTanusi Ha oOy4YeHHe, yMEHHe
MOTpeOSIATh HAKOIUICHHBIH OaHK 3HAaHWU JenaeT
HUCXOIHOE COCTOSHHE JESTEIBHOCTH JIHMIHOCTH
3aBUCHUMBIM HE OT €€ CIIOCOOHOCTEH, a OT BHEIITHUX
1o OTHOIICHHIO K Hel 0OCTOSTENBCTB.
«MHnycTpnamm3amsy  o0pa3oBaHMA — BEIEeT K

rymaau3Ma O. @poMM BEIIBHHYJI IIPOEKT CO3JaHUA,
B wactHocTH B CIIA, rapMOHHYHOTO, «3IOPOBOTO
obmecTBa» Ha OCHOBE TICUX0aHATNTHIECKOH
«COLMaJIbHOM W HWHAMBHUIyaJIBHOW» «Tepanuu». B
pesonanc MbicisM JIx. [anbpaiita u 3. dpomma
nonagaet u K. Sflcnepe, noscusromuuit: «lleHHOCTH
Ka)JI0TO OTJIEJIFHOTO YeJlOBEeKa TOJIBKO Torja Oyxer
HEIPUKOCHOBEHHOM, KOrja  KOHKPETHBIX Jojei
NepecTaHyT paccMaTpUBaTh KaKk B3aUMO3aMEHSIEeMBbIil
Matepuai sl POPMUPOBAHUS 10 BCeoOIe MepKe.
ConmanbHbIH 1 TPOo(eCcCHOHANBHBIN THII, K KOTOPOMY
MBI TpPUOIMXKAEMCS, MBI NPUHUMAcM TOJNBKO Kak
Hally poJib B MUPE».

WHnuBHoyalbHOCTE  JMYHOCTH — M3HAYaJIbHO
cozfaercd  AEATENBHOCTBIO €€  padyma, dYTo
COOTBETCTBYET M OMOJIOTHYECKOMY, U COLHAIBHOMY
NOHUMAHHIO YEJIOBEeKa, CJIEN0BaTeIbHO  aKIEHT
o0pa3oBaHMsl Ha BCEX YPOBHSX M BO Bcex (opmax
JIOJDKEH OBITh HEU3MEHHBIM — CJeJaH Ha Pa3BUTUU
MbluieHus.  Yxke  ['epakaur  oco3Han, — 4TO
«MHOTO3HaHHE yMy HE HaydaeT», MO3TOMY HY)KHO
YUUTbCSI aKTMBHPOBAaTh MBIIUICHHE B KadecTBe
TEXHOJIOTHH TIPON3BOICTBA 3HAHMH. APHUCTOTENb OB
yOeXa€H, YTO «ydYUTh HYXHO MBICIHTh, a HE
MeiciM».  Kordymwmit  yumn:  «YdeHne — 6e3
pasMbIIuIeHHs Oecrione3Ho». «l3ydyeHne MyapocTH,
mo . KameHckoMy, BO3BBIIIAET M JENAeT HAC
CIJIBHBIMH M BEIHMKOIYIIHBIMU». OCHOBOIONOKHUK
JUIAKTUKU TOSICHAT: «YM OCBEllaeT IMyTh BOJE, a
BOJSI TIOBeneBaeT AeHcTBUsAMH». OOIEH3BECTHO
Myzapoe  BblpaxxeHue JI.  Jlekapra: «Mblcito,
CJIE/I0BATENBHO, CYIIECTBYIO).

B TonmkoBaHMH CyTH 00pa3oBaHMA 3a JBE C
TIOJIOBMHOIO THICAYM JIET Majo 4YTO HW3MEHHIIOCH,
comriéMcsi Ha Hamero cooredecTBeHHumka 1.
Copoknna: «CymHOCTb, NUCal OH, COIMAJIBLHOTO
TIpoIIeCcca COCTABIISIET MBICIIb, MUP IOHSITHH OH K€ U
SIBIISIETCSI  OCHOBHBIM II€pPBOHAYAJIBHBIM (HaKTOPOM
COIIMANBHON 3BOJIIOIMM. Bce OCHOBHBIE BHJBI
COLIMANIHOTO ObITHA (MHUPONMOHHMAaHME, MCKYCCTBO,
MpaKTHUKa) 00yCIOBICHBI 3HAHUEM (HAayKOM) UM, 9TO
TOXE HPENCTABISIOT MOAUHKALUIO 3TOro (akropa.
Bce coumanpHple OTHOWIEHWS B KOHIIE KOHIIOB
00yCIaBIUBAIOTCS MBICIBIO. JTO, B YacTHOCTH,

MMOJITBEPKAACTCS  «3aKOHOM  3amasfpIBaHmss» [le
PoGeptn. MonepHu3arms 0TEYECTBEHHOI'O
o0pa3oBaHUs - MPOAYKT IOJINTHKH,

OpPUEHTUPOBAHHOI Ha OJHOCTOPOHHEE OTpa)KeHHE
onbiTa 3anaaHoil Esponel u CeepHoit Amepuku. B
HAIlIU TUIaHBI HE BXOJUT UCCIIE0BaHUE IPUYHH TOTO,
IMOYeMy WHTEPECHBIH OMBIT OBUI HJICOJOTHYECKH
orunbTpoBaH. M3 HEro BBIOOPOYHO HCKIFOUNIH
CHCTEMHBIE  OILEHKH CaMHX  CBpOINEHIEB W
aMEepHUKaHIIEB, BECbMa MOYYHUTENBHBIA MOHHUTOPHHT
00pa3oBaTeNbHON MONWTHKH, HaywmHas, ¢ 1953, a
TaKKe MBICTIH BBIAAIONINXCS CIEHAINCTOB U IPOCTO
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OMBITHBIX TENaroroB, k mpumepy, bem Kaydman. BOCIIHTaHHE MPO(YECCHOHANBLHOW  KYJIBTYPHl U
Kuwura B. Kaydman «BBepx mo yiecTHuile, Beayei OTBETCTBEHHOI0  OTHOIIEHHS K  HAIMOHAJILHOI
BHU3» OblTa o4eHpb nomyisipHa B Coerckom Corose, nneatnyHoctr. OBiazeB HCKOMBIMH — 3HAHUSMH,
Ho mocine 1989 rona e€ He mepenzgaBay. HaBBIKAMHA HCCIIENOBATEILCKON paboThI u

Bo3MOXHO u3-32  OTKPOBEHHOCTH CY>KACHMI
YEeJIOBEKa, HCKPEHHE MEPEKUBABIIETO  KPU3HUC
obpazoBanms B CIIA. [Tpurnamas ynraTens Ha3BaTh
TPY NPUYUHBI IPOUCXOISIIEr0, OHA 100aBHIa K HUM
4eTBEPTYIO, O KOTOPOH «HE INPHHATO T'OBOPHUTH -
HPABCTBEHHBIH KIMMaT, B KOTOPOM MbI JKUBEM.
Bbicoko 1M meHHTCT B AMEpPHKE YYEHOCTH?
KHmwxHBI uyepBb M 3yOpwiKa BBI3BIBAIOT Yy BCEX
HACMEIIIKH, U 9TO MOXET OBITh HeJeNee PaccessHHOTO
yygaka mpogeccopa? Bo riaBy yria y Hac CTaBHTCS
MaTepuaabHOe OJIaromnoiaydne, IEHbI'H; CaMO CIOBO
«ycTex» OTHOCST HE K JOCTH)KEHHIAM yMa H AyXa, a K
¢mHaHCOBOMY mpeycneBaHuoo. Ho rmaBHoe -
aMEpHKaHI[aM TI0/1aBaii KOHKPETHBIC pPE3yJIbTaThl H,
Kak MOXHO CKOpee. A OBJaJCHHEC 3HAHUSIMU HE
MPOJYKT, a MpOLecc, KOTOPBIH MPOA0IDKAETCsl, TTOKa
MBI XKHBBI. MI)I, HUTOXXHUT CBOM PAa3MBINUICHUA aBTOP,
npeHedperacM MOTPEOHOCTHIO YUUTHCS M IIO3HABATHY.

CIIIA, wnauymaas c¢ 1960-x romoB, wHcKamu
crocoObl  pelieHHss TpobieM B 00pa3oBaHUM,
BO3HHUKIINX B CBA3U C SBHBIM YBJICUCHUCM

MOJIMTHKOB OOIIECTBEHHO — IPAKTUIECKON PYHKITHEH
IIKOJBI. AOCOTIOTH3ALNS YTHINTapU3Ma Hen30eKHO
Bela K ONHOMEPHOCTH JIMYHOCTHOTO Pa3BUTHA -
«TEXHOJIOTUIECKOMY  PaOCTBY».  AMEpUKaHIIFI,
MOYYBCTBOBAB  TYNHKOBOE IBIDKCHHE, CJHENaH
cBOc0Opa3HbIil MaHEBp. OHU pa3AeIHIN ABKCHHUE K
BBICIIEMY 00pa30BaHMIO Ha J1Ba MapaJlIeNbHbIX ITyTH,

YCJIOBHO TOBOpsA, C HOpPMalbHOW KoOJe€d u
y3KkokoJneiHpiM.  Komiemxku  oTiMyaroTcs — OT
YHUBEPCUTCTOB B OCHOBHOM TEM, qTOo HE

MpEeNoNarajoT B IporpaMMe y4eOHO - HayJHBIHA
ombIT.  CTyZleHTBI ~ YHHBEPCHUTETOB  OOS3aHBI
y4acTBOBATh B HAyYHOH paboTe OpraHM3aLuH.

Wnes KoHUIENTyalbHO HHTEpECHasi, €€ MOXKHO
a/IalTUPOBATh M K OTEYECTBEHHOMY 00pa30BaHHIO B

YHHUBEPCUTETaX, YETKO IMPONHCAB  COJIEpKaHHe
MOATOTOBKH GakanaBpoB u OTIpEIeIINB
MpenMyIIecTBa npo(hecCHOHABHOIO  CTaTyca

cnenuanucta. B ucropun Poccun moxoskasi nmpakTuka
nmena mecto. B IlerepOypre, ¢ cepenunsr XIX Beka,
nmapamiensHo  pabotamm  MHCTHTYT — Kopiryca
WH)XEHEPOB IyTeH COOOIIEHUS C TOJHBIM ITHKJIOM
npodeccHoHaNIbHON WH)XEHEPHOM MOATOTOBKH |
TexHONOrMyeckKud  MHCTUTYT C  YKOPOYEHHOH
IporpaMMOil Hay4HBIX 3HaHMH. BBIMyCKHUKH 3THX
BY30B, pasyMeeTcs, 00Jlalalii pa3IndHbIM CTaTyCOM
u B npodeccun, u B o0IIECTBE.

BMmecte ¢ TeM COMHHTEIBHO LienecooOpa3HbIM
BBITJIITUT CTPEMIJICHHUE ITPEBpAIlaTh YHUBEPCUTETHI B
HAYYHO - HCCIIEJOBATEILCKUE OPTaHM3AINH 33 CUET
COKpateHus: o0menpodeccHoHATbHON MOATOTOBKH
CHenuanucToB. Bo - TepBBIX, TakuMm o0Opa3oMm
MOJMEHSAETCSl CTaTyC aCIHMPaHTyphl, BO - BTOPBIX,
CO3JaeTCs pealbHas OMACHOCTb CBECTH K HYIIO

WHOCTPAaHHBIM SI3BIKOM 33 CYET OTEYEeCTBEHHOTO
HAJIOTOIIATEIBINKA, MHOTHE BBITYCKHUKH TaKHUX
BY30B emi¢ 1O 3aBepUICHHS y4eObl aKTHBHO HIIYT
BBITOJTHOE  TPUJIOKEHUE CBOCTO KamuTajaa 3a
npenenamMu  otedectBa. JlubOepanbHBIC HUACOJIOTH
TakKUM HCXOJIOM TIpollecca YJOBJIETBOPEHBI, a
PETYJIATOPHI 00sI3aHBI TyMaTh: HACKOJIBKO MPABHIBHO
paboTaTh Ha «KOJUIET — KOHKYPEHTOB)», HIIYLIUX
000 TIOBOJM OTPaHUYHTH HAIIA BO3MOXKHOCTH
OUepeHBIMH CaHKIMAMH. B Bemymmx ¢upmax
3amaga Ha PyKOBOISIINX TOCTaX, Mo cBeneHmsiM C.I1.
Kamumpr, ceromas yxke cBeime 30 IIPOICHTOB
cneruanuctoB u3 P®, B To Bpems kak poccuiickoe
MPOU3BOJCTBO, MO BEICTyIueHHIO [. I'peda Ha
[eTepOyprckoM MeXIyHAPOAHOM 3KOHOMHYECKOM
¢dopyme 2021, wucnbITHIBa€T pacTyIIWil AeUINT
crenuanucToB. OTpaxas 00ObCKTUBHBIC TCHCHIIUU B
OOIIIECTBCHHOM JKM3HU, BO3PACTAMONIUI IMOTCHIIUAT
JIMYHOCTHOTO B HHUX YYacTHsl 4eJloBeKa C €ro
YHUKaJIbHOU Pa3yMHOCTBIO, HEMELKUI KIIAaCCUYECKUI
uieanu3M, B CBOWCTBEHHOH wupeanusmy ¢Gopme
BO3BBICHIJI Pa3yMHOCTH BIUIOTH JI0 €€ a0COTIOTH3ANI
3a TpeneraMH pa3yMHOCTH denoBeka. Ho, kpome
cucteMsbl, pa3pabortanHoit I'. I'eremem, Obu1 emé u
BEIBIICHHBI WM YHHBEpCANBHBIM W Hambolee
COBEPIICHHBI W3 WMCIOIUXCSA IHAJCKTHICCKHH
Croco0 MbINLIeHUS, Onaronapsi KOTOPOMY Kakoe - TO
BpeMs paboTalia 1 ero MUPOBO33pEeHYECKas CUCTEMA.
JnanexTnueckuii MOAXOA TMO3BOJISUI MO - HHOMY
WCTOJKOBBIBATh 3aMBICTBI aBTOpa, MOHUMATh HUX
BITOJIHE PAIlMOHATBHO, UCTIOJIB30BaTh B MPAKTUYECKOM
noJuTHKE. B mepByto ouepenb Mbl UMeeM BBULY UICHO
pa3iMyaTth «peaNbHOE» U «JCHCTBUTEILHOE» B
OOIIECTBEHHOM >KU3HH, CO3HABaTh €CTECTBECHHO —
HCTOPHYECKYIO TEPCIEKTHBY HX B3aHMHOI'O
mepexoma. [loauTruka CTpOUTCS HAa COYCTAHUH OITBITA,
HAYYHOTO aHallM3a W HCKYCCTBA CO3/IaBaTh MIyTEM

peryaupoBaHus YCJIOBHH MPEANOCHUIKH
TpaHcopMalMy ~ MOTEHIMANa  PEalbHOCTH B
JeHCTBUTEIILHOCTD, «HEPa3yMHOTOY, TOYHee,

«HEBBI3PEBLIEI Pa3yMHOCTH, B ICICTBUTEIbHOCTD, B
TO, YTO JBM)KET COIHATIBHBIM Pa3BUTHEM.

B pacckaze A. II. UexoBa «370yMBIIITICHHUK
peiOaK, TOWMAHHBI 32  OTKpyYMBaHHE TalKH,
Kpersimedt  peabc K mmanaMm, — OOBSACHSET
CJIEIOBATENI0, YTO HE MOI OH O0OHTHCHL 0O€3 Heé.
Kprouok nomxeH pacronaratrbesi OIM3K0O KO JIHY, I10
BEpXY IUIaBaeT pbIOHas MEN0Yb, HUKOMY HE HY>KHasl.
Kpynnas psiba, KoTOpylo Xouercss IoWMarh,
HAXOAWTCS Ha TIyOmHe. VIHTerpanus, mpoucxoasmas
B MHpE, - 3aKOHOMEPHOCTh W Pa3yMHOCTb €ro
pazButus. B He€ Hajmo HayduTbCs BCTpaMBaThCH,
(GUIBTPYS CYIIECTBYIONIYIO PEaNbHOCTh TaK, YTOOBI
HMETh TO W3 HeE, YTo 00JamaeT MOTCHINAIOM
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HpeBpaIlIeHI/IH B HeﬁCTBHTeHLHOCTL, HepeXOHHTL nu3 BCé HaO60pOT. Haﬂla MOHepHI/I3aHHﬂ 6I)Iﬂa
PpCajibHOT'O B pa3yMHOC€. CIIPOCKTHUPOBAaHA HaHO,HO6I/Ie eBpOHeﬁCKOﬁ

Hcropuueckas CIHpaib HO-TIPEKHEMY
3aKpY4IHMBACTCSI BOKPYT OCH Pa3yMHOCTH YEIOBEKA.
Tompko B Hame BpeMs CTaHOBUTICSA  Ooiee
aKTyalbHbIM  pa3MBIIIIATE HE O  CYIIHOCTH
pasyMHOCTH, a O MEpCIEKTHBE €€ SBOJIONHU B
OnmaropasymHOCTh.  bynmymee 3a  «4enoBEKOM
OnaropasyMHBIMY. bnaropazymue  cmocoOHO
paspemath NPOTHBOPEYUS PEaJbHOCTH: HAaXOIHUTh
0ajaHC HAIMOHAIBHBIX W  OOLIEYETIOBEYECKUX
MHTEPECOB; TapaHTUPYEeT TapMOHHUIO COIHaIbHBIX
MOTpEeOHOCTEH M COXPAHEHHsT  ECTECTBEHHOTO
MOPSIKA; moTpeOHOCTEH u palMoOHaIbHOU
OpTaHM3alii  TPOW3BOACTBA;  JUYHOCTHOTO |
corpansHoro. OHO BO3BBIMIAET KyJIbTYypy Kak
MEPBUYHYIO 3CCCHLUHUANBHYIO CHIIy; OIpENeNsieT
HaydyHOE I[IO3HAHWE KaK CHCTEMHYIO COLHAIbHO
OPHEHTHPOBAHHYIO  JEATEIBHOCTb,  OLICHHBACT
oOpazoBaHne B KauecTBe 0a30BOTO HMCTOYHHUKA
ryMaHu3Ma u JIEMOKpAaTHUH. dopmyna
Omaropa3yMHOCTH  TIpOCTa:  KaXABIM  JOJDKEH
3aHUMaTbCs TEM, YTO JIy4llIe BCEro MOJIydYaeTcs, HO
BCer/ia IOMHHTB, YTO CaMO€ JIyUIlIee ero KAET TOJIBKO
IIPY YCJIOBUH BBITIOJIHEHHS TPEOOBaHUN €IMHOTO JUIS
BCEX MCTOPUYECKOTO IBIDKCHMS. Pa3yMHOCTh maHa
YEIIOBEKY, 9TOOBI TBOPHUTH Ounara.
«JlericTBUTENBHOCTL pazyMHay, I'. I'erenp mpas, HO
caMa pa3yMHOCTb JI€HCTBHUTENIbHA TOJIBKO B KA4ECTBE
TBOpsIIIeH Omara.

Kpurepun 0J1aropazyMHOCTH 4eJloBeKa
cozmepkatcs B 3Bomronuu homo sapiens. Bsicmmm
JOCTUKCHUECM 3BOJJIFOIIUU Pa3yMHOCTHU
1esecooOpa3Ho  CUMTATh POXKIACHHE CIIOCOOHOCTH
CO3HAHHUS K CaMO OCO3HAaHMIO CBOEH HEATENBbHOCTH.
bnaropazympe HacTynmuT TOTrAa, KOTAAa  CaMo
caMOCO3HaHHe 00PEeTET yCTONUMBO pasyMHyt0 hopmy
JIeITeIIbHOCTH, HAlEJICHHYI0O Ha II0CJIe[0BATEIHHO
palMoOHaIbHOE  CHUCTEMHOE  pEIICHHWE  BBIIIE
Ha3BaHHBIX MPOTHBOPEYHMH COIMAJIBHOTO Hporpecca.
B pemnrnosnoMm acriexte Onaropasymue UelIOBeKa
packpoeT B IOJHOM CIIEKTPE ero Mmojodue TBOPILY.
«YenoBek Omaropa3yMHbII» CTaHET JNEHCTBUTEIHHO
TBOPYECKHUM COIMATIBHBIM CyOBhekTOM. KOHTpOIBHY IO
q)yHKHI/IIO COBCCTHU JOCTPOUT OTBCTCTBCHHOCTH
JIMYHOCTH HE TOJBKO 3a ce0s, HO M 3a BCE
MpoHCXoJsIee - «sI oTBedaro 3a Bcé»! Oco3HaHme
JUYHOM  OTBETCTBEHHOCTH  obecreunt  OanaHc
eIMHUYHOr0 ¢ obOmmM. JImgHOCTH, Kak Bcerja,
OKa3bIBaeTCAd KIIOYEBBIM COIMAIBHBIM CYOBEKTOM
nporpecca YeJIOBEKa M COLMyMa, II03TOMY He
YIMBHUTEIFHO, 4YTO  OCHOBY  OJlaropa3yMHOCTH
NOopy4eHo ucropueil gopmupoBaTh 00pa3oBaHUIO B
CHCTeME€ KYyJbTYpHBIX LIEHHOCTEH M Hay4HbBIX
JOCTHXKEHHUH, Ha DKOHOMHYECKOM 0a3uce, HO B
MHTEpecax ColruyMa U JIMYHOCTH.

OnsITHBIE proOpeTeHus HMHTETrpaluu
eBPONEHCKOTO BBICIIEr0 0Opa3oBaHUS OBIIH OB
BecbMa KCTaTH JyIsl BHeApeHus y Hac. [lomyuunmnocs xe

yOUICTBEHHOW IOTIpaBKOW Ha (YMHAHCHPOBAHHE IO
OCTaTOYHOMY HpUHUUIY. EBponeilsl BO3BBICHUIN
COBEPIICHCTBOBAHNE 00pa30BaHMS O Ba)KHEHINIETO
HAIpaBJICHUS COLMAIBHOW IMONUTHKH, B Poccum —
OTHPAaBHIIM IJIBITH 110 TEICHUIO (PMHAHCOBOTO MOTOKA,
CHaOIWB He JBUraTtejeM, M Jae He NapycoMm, a
BECJIOM U IIECTOM, YTOOBI UyBCTBOBAJIO ceOs 3a ceOst
oTBeTCTBeHHBIM. B EBpome ympasneHne MaccoBbIM
oOpa3oBaHHeM - IpeporaTvBa NpodeccuoHaloB, Y
Hac -  YMHOBHHMKOB, Uil  KOTOPBIX  €ro
JICUCTBUTENILHOCTh CYIIECTBYET B OTAAJIEHHOM HX
COOCTBEHHBIM TMPOIIIOM, IIO3TOMY 0Opa3oBaHUEM
OHHU YIPABIAIOT COTJIACHO (OPMAIBHBIM OTYETaM,
pa3paboTaHHBIM TI0 JIeKasiaM OIopoKpaTui. MaccoBoe
o0pa3oBaHHE IOITOMY OOpEUYEHO CyIIEeCTBOBAThH
BIAJIH OT JICHCTBUTEIILHOTO U Pa3yMHOTO.

Bepcust o TOM, dWTO HCTOpHS dUENOBEKa HE
3aBepliaeTcss ~ CTaHOBJIeHWMeM  homo  sapiens,
HalpoOTHB, Pa3BUTHE «YeJOBEKa PasyMHOIO» - 3TO
CBOET0 pojJia He0OXOJMMOE BBEZICHHUE K €TI0 IBOJIOLUH
B «UeJIOBEKa 0JIaropasyMHOT0», 3apOsKACHHST HOBOTO
BUTKA CIIMpAJId 4YEJIOBEYECKOTro mporpecca, s
KOTOpOro OyIyT XapaKTEepHbI HE MPUCIIOCOOIEHHE U
HE 3TOMCTHUYECKOE MpeoOpa3oBaHue Cpebl OOUTaHuS,
a BCEOOIIHOCTh COTPYJHHYECTBA, OCHOBAaHHOTO Ha
CHCTEMHO BBICTPOCHHOH AEATEIBHOCTH «UEJIOBEKa
OnmaropasyMHOTO», TpeOyeT pa3bsICHEHUS psala
MOHATHH. OTH TIOHATHA HOMHHAJIBHO W3BECTHBI
JIABHO, HO 32 BpeMsi pa3pabOTKU TaK U HE CIIOKHIIOCH
COTJIACOBAHHOTO ONpENeNICHUsT WX COAEp)KaHus.
Hama nenp — He nmaBaTh HOBOE TOJKOBAaHHE, MBI
nojiaraeM J0CTaTO4HbIM, B C(HOPMHPOBABILIEHCS B
IMO3HAHUU CUTYyalluu, paCCTaBUTb CBOU MMPUOPUTECTHI.

OTAenbHO OTMETHM, YTO pa3 pedb HUAET O
npoOieMe BHAOBOH 3BOJIOIMH, TO IEJIECO00Pa3HO
aHAIM3UPOBATh €€ Ha JIBYX YPOBHSX I[TO3HAHMA: Ha
YPOBHE NPEICTABICHUH MAacCOBOTO MBIIUICHUS —
«3IIpaBoTO CMBICTIa» u B npeaenax
MPO(eCCHOHANBHOTO MOHATHHHOTO BBIPAXKEHHUS B
Hay4HO - (UIOCOPCKOM TMO3HAHMHU. «3IPaBBIi
cMbic» P. JlekapT Ha3bIBAl «pa3yMOM OT MIPUPOJBD,
CuMTas 4TO, B HEM 3aJ0XKEHa «CIOCOOHOCTh
MpaBUJIbHO CYAUTh W OTJIHWYaTb HUCTUHHOC OT
JIO)KHOTO» B YCJIOBUAX METOAUYCCKHU OT'PaHUYCHHOTO
MBIIIJICHUS. <<3I[paBLIM CMBICJIOM», II0 MHCHHIO
(¢paHIy3ckoro ydeHoro u  ¢miocoda, IOAH
HaJICJICHbI JIydIlle BCEr0 OCTaJbHOTO, MO0 KaXKIbIi
rojaraeT B cebe CTOJBKO 37paBOr0 CMBICIA, YTO
JlaxKe JIOJM, HanOoyiee NMPUTSA3aTENbHBIE B JPYTHX
obJylacTsiX, OOBIYHO JOBOJILCTBYIOTCS TEM 371paBbIM
CMBICIIOM, KOTOpPBIM OHHU oOianaroT. TeM He MeHee
camoro Jlekapra mo3HaHHE B IPaHHUIAX «3APABOTO
CMbICIIa» HE YCTpPauBallo, U OH, KaK H3BECTHO,
CMEUHAIbHO  HCCIIEI0BAal U  paspabarbiBai
METO/IMUECKOe oOOecreueHne HayqyHOTO MO3HAHUS,
BU/I 0COOBIE MPEUMYIIECTBA B METOJO0JIOTHYECKOM
OTHOIIICHUH HAYYHOTO U (IIOCO(PCKOTO MBIIIUICHHS.
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B xauectBe npemmectsenHuka M. Kanrta u I
lerens, P. JlexapT meltancst onpenenuts Haubosee
o0Imue HOHATHUS B TEOPUHM IO3HAHMS, HAYMHAS C
«MbinuieHus». «Ilox caoBoM MelnuieHue (cognitatio),
IHcall OH, g pa3yMero BCE TO, YTO MMPOUCXOTUT B HAC
TaKUM 00pa3oM, 4dYTO MbI BOCHPHHHMAEM €ro
HETIOCPEICTBEHHO CaMH CO00I0; M TO3TOMY HE TOJIBKO
MOHMMaTh, JKeNaTh, BOOOpaXkaTb, HO  TaKXKe
YyBCTBOBaTb O3HA4aeT 3JeChb TO K€ caMmoe, 4To
MBICIHUTEY. MBICTUTENIbHYIO AeATeNbHOCTh P. JlekapT
pa3les Ha ABa OCHOBAHUS: BOCIIPUATUS Pa3yMOM U
OnpeneNneHust  BoOJeil. Paszym u paccynok
OTOXJIECTBIIAN. 3a0NMyXKIeHHUsT OOBSACHAI TEM, 4YTO
JEWCTBHA BOJHM OOIMIMpHEE M 3HaUYUMeEe pasyMa:
«XoTs 60T HE 1aJT HaM BCEMOCTHUTAIOIIETO Pa3yMa, MbI
HE JOJDKHBI CYHMTaTh €ro BHHOBHUKOM HAaIllUX
3a0my>XaeHui, NoscHST puocod, co3maHHBIN pazyMm
KOHEYEH, a KOHEUHBIN pa3yM 110 CaMO# CYIIIHOCTH He
MOJKET MOCTUYB BCETOX.

MplieHHe IBUIIOCh B CAMOM Hayajle 3BOJIIOLUU
4yelloBeKa.  YenoBeK  MOMy4YWwsl  MBIIIJICHUE B
HacjleJCcTBO, Onarojapss  4YHUCTO  €CTECTBEHHOM
HCTOpHUH, AOCTpauBasi M Mpeodpasys 3aTeM B CBOEM
ocobeHHOM pa3Butuu. Co3HaHHE CTaJ0 MPOAYKTOM
9BOJIOLMK  yXKe  COOCTBEHHO  YEJIOBEUECKOI'o
MBIIUIEHNS, Pa3dBOMBIIETOCS HA PACCYyJOYHYIO H
pasyMHYI0 JeSTeIbHOCTb. Paccyqok peamusyer
MBIIUIEHHE B IpeJeNlaX €ro HENpOTUBOPEUYUBOCTH.
Pasym gelicTByer B pamMKaX NPOTUBOPEUUBBIX
pasMBIIUICHAN. Y pa3syMa AUajieKTH4YecKas IPUpOa.
Ilo - BuAMMOMY, KadeCTBO  YEJIOBEYECKOI'O
MBIIUIEHUSS H  (opMHpOBaOCH B  HalpaBJICHUH
OTpPa)XCHMsI B HEM JUAJIEKTUKH IIPUPOAbL. B cBere Toi
uaed, KOTOpyH0 MbI pa3pabaTeIBaeM, TOJBKO
JIUAJIEKTUYECKOE MBIIIEHUE, AKLEHTUPOBAaHHOE HAa
paspelieHde MPOTUBOPEUYMBBIX 3HAHHH, CIOCOOHO
ObITh TUIAT(OPMOI BOCXOXKIEHHS K «UEJIOBEKY
GraropazyMHOMY».

Jloruka »BOMIOIMM YENOBEKAa BBICTPOEHA TaK,
YTO YENOBEK Ha JIOOOM 3Tame CBOCH HCTOPHUHU
BBIHY>KJICH U3MEHSTh €CTECTBEHHBIEC YCIIOBHS JKU3HU,
BCTYyIaTh B IPOTUBOPEUNS ¢ MPUPOIoH. [pyroe aeno,
YTO MPOTHBOPEUUsI Ha Ka)IOM dTarle Crelu(UIHbI.
Korna — 1o peds 1m1a 0 BEDKMBAHUH, YEJIOBEKY HY)KHO
OBUIO JI0Ka3bIBATH JIOOBIMU CPEJICTBAMH CBOE ITPABO
Ha cyuectBoBanue. @opmyna BEDKUBAHUA IPOCTAsL:
« uin». IIpuposa xecTKO UCIBIThIBAIA YEI0BEKa
Ha MPOYHOCTh — YCTOWYHMBOCTb CYLIECTBOBAHMSA, U
YeJIOBEK HAaXOJSICh B SKCTPEMAJBHBIX yCIOBHX, Opai
Yy IPUPOJIbL, HE CUUTAACH C MOCIEACTBUAMU, KOTOPBIE
HE Bcerga cosHaBal. PaccynodHoe MelluieHHe
obecrieunBajo  OOJBIIYI0O YacTh  YEJIOBEYECKOM
UCTOPHUH, HO, I10 MEpe IPUPACTAHUsI KOJIMYECTBA BUA
1 HApacCTaHUS ero MPaKTUIEeCKOH MOIIH, 000CTPSITICE
MIPOTHBOPEYHS, HapyLIaJIUCh 3KOJIOTMYECKHE
KoHcTaHTBl. ColuambHBIH Iporpecc 3arpykajics
HETaTUBHBIMH MPOAYKTAMH COOCTBEHHOTO Pa3BHUTHS,
BOCXOX/ICHUE COIPOBOXKJIAIOCH CpBIBaMHU.
IIpoTuBOpPEUNBOCTH B N3MEHEHUAX

JICUCTBUTEIILHOCTH OCIa0Iisiiia TIO3UIUU Pa3yMHOCTH
B UCTOPHYECKOM ABHXEHHUH. McTOpUS HCIBIThIBAIA U
caMy  pa3yMHOCTb  HeJOBEKa. TpeboBanacek
PEKOHCTPYKIHS MBIIUTCHUS, BO3HHKJIA
HEOOXOUMOCTh MEBICITUTh, OTpaXkasi HE KOHCYHEIC
COCTOSIHMSA SIBJICHHH, a MX IBIDKeHUE. B JBMXKeHUH
MBIIIUIEHUE  OTKPBIBAJO  CAMOJABIKGHHE  Kak
W3MEHEHHE CWJIOW IPOTUBOPEYMBBIX OTHOIICHHH,
o0pa3zyromux Bce cyuecTByroniee. Hactynuno Bpems
BBICTABHTH Ha INIaBHBIH Iy Th MBIIIJIEHHUSI pa3yMHOCTB,
CIOCOOHYIO ~ YNpPaBisITh  NMPOTHBOPEYMBOCTHIO B
3HAHMSX.

PasymuocTs MbinuieHus B 3noxy P. [lekapra, b.
CriuHo3b1, ©. bokona u I'. JleitOHmma 6ecciopHo yxe
CyIIecTBOBaJla, OJHAKO y Hee He OBUIO emie craryca
aKTyaJlbHOCTH, OHa He o0pena 3HAYCHUSA
JeUCTBUTENBbHOCTH. Pa3syMHOCTh JeiicTBOBaja B
OTCYTCTBUH JIOCTATOYHOM 00BEKTHBHOM
oOycnoBinenHoctu. Tem He wMeHee, P. Jlekapt
TeHHATbHO YraJlaJl BEeKTOp HaIpaBlICHHUS Iporpecca
YeJIoBeKa Ha IOMUHAHTHOE pa3BUTHE MBIIUICHUs. B
ucroputo (uocoGuu ¥ MaccoBOTO CO3HAHUS Yepe3
oOpazoBaHue Boluia ero ¢pasza: « S MeIchio,
CJIeZIOBAaTEIBHO o CYLIECTBYION. Ham
NPE/CTAaBIAETCS, 4YTO OOLIECTBEHHAas M OTYACTH
npoeCCHOHANbHAS ~ pEakIMi Ha IPHBEICHHOE
BEICKa3bIBaHUE (ritocoda, He COpa3sMEpHBI 3aMBICITY
aBTopa. @pa3y «BBIpe3al» U3 KOHTEKCTa, IpUIeM P.
JexapT mBaxIel Ha IBYX CTPAaHHIAX PACKPBUI CBOE
TonmKkoBaHWe ~ 3THX cioB. [laparpadp 7 «Hagan
¢bunocodun» OH HEIABYCMBICICHHO o3armaBui: « O
TOM, YTO HeJIb35 COMHEBaThCsl HE CYILECTBYS M YTO
3TO €cTh IEepBO€ JOCTOBEPHOE IO3HAHHE, KaKoe
BO3MOXHO TPHOOpecTH». 3aBepIIaeT K€ aBTOPCKOE
paccyxneHne 10  c(HOPMYJIUPOBAHHOMY  TE3UCY
cienyromas  ¢paza:  «Cronp  Heneno  mosaraTh
HECYIIECTBYIOIUM TO, YTO MBICITUT, B TO BPeMs, IIOKa
OHO MBICIIUT, YTO, HEB3Upas HA camble KpalHHe
MIPEIIOI0KEHHUs, MBI HE MOKEM HE BEpUTbh, UTO €CTh
IepBOe W BepHeHiee W3 BCEX 3aKIOYCHHH,
MPEJCTABIAIONICECS  TOMY, KTO  METOIHYCCKHU
pacmonaraer cBom MbICIW». B maparpajge 10 P.
JlekapT CKOppPEeKTHpOBaJ CMBICI CKa3aHHOTO B
naparpade cenpMom: «CkaszaB, YTO TOJIOKECHHE: I
MBICITIO, CJIEJIOBAaTENIFHO § CYIIECTBYIO, SBISETCA
HIEPBBIM U HanOoJiee IOCTOBEPHBIM, 51 HE OTPHULIAN TEM
HaJOOHOCTH 3HATh eme JO JTOTr0, YTO TakKoe
MBIIIUICHUE, JTOCTOBEPHOCTh, CYIIECTBOBAaHUE, HE
OTpHIasi, YTO IS TOTO, YTOOBI MBICIUTh, HAJIO
CYIIECTBOBAaTh». BONpeku  pacrnpocTpaHeHHOMY
TOJIKOBaHMIO cojiepkaHus Te3uca, P. Jlekapt He
MpHUaBajl CBOCH HICH OOIIEMHPOBO33PECHUCCKUI
¢dopmar, ocraBascb B paMKax JICKJIAPUPOBAHHOTO
nyamm3ma. @uinocod He wWcKanm B HEH perieHue
npoOeMbl TpUpoasl cybcTaHiuu ObiTus. OH BCETo
JIMIIB TIBITAJICS pa300paThCsi B IPUPOE YEIOBEKa KaK
«MBICIIAIIEH  BEUIM», BBIACHUTH  COOTHOIICHHE
«aymmy Hu o «rena». I[loHATHE «CyIIECTBOBAHHUE)
HMEJIO /ISl HETO JIOKAJIFHOE COZIepKaHue, B €0 00beM
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BKJTFOYAITHCH U «IYIIa» U «TEJ0», OHO UX CKPEIUISIO
paBHBIM 00pa3oM.

Hdus P. Jlekapra BakHO OBUIO OOHApYKUTH
OCHOBaHME Uil  «Hamboiee  JOCTOBEPHOTO»
NPU3HAHUS CYNIECTBOBAaHMSA, NPHYEM HE BCETO, a
HCKJIIOYUTENIBHO 4YeN0BeUYeCKOH peanbHOCTH. U oH
Haliel 3TOT apryMeHT B MblnuieHuu: «IlomsTne o
Hamed Jylie WIM MBICIH TPEIIECTBYeT TOMY,
KOTOpO€ MBI HMEeM O Telle, M TIOHATHE OJTO
JIOCTOBEpHEE, TaK KaK MBI €Ille COMHEBAECMCSI B TOM,
UMEIOTCS JIH B MHpPE Tejla, HO C HECOMHEHHOCTBHIO
3HAEM, YTO MBICTIHM.

Msbl ke, JnmeTanpHO  0OCyXJas  OIBIT
pasMBIIUICHAN (PpaHITy3CcKOTo ydeHoro u ¢uiocoda,
XOTHM  IIOJYEpKHYTh caM  (akT  Npu3HaHHUA
NPHOPUTETHOH  LIEHHOCTH MBIIUICHUST  Kak

CBHJICTENBCTBO TOTO, YTO Hay4dyHO — (uiocodckoe
OCO3HAHHE 3HAYCHHS YEJIOBEYECKOH pPa3yMHOCTH
MPUIIUI0 B KOHTAKT C PEIMTHO3HBIM BO3BBIIICHUEM
pPa3syMHOCTH 4YellOBeKa, CO3JaHHOM «I0 o0pasuy u
noz00uI0» 00KeCTBEHHOrO pasyma. Homo sapiens
SBOJIIOIMOHUPOBAN, AKTHBHO  pPa3BHBas  CBOH
MBICIIUTENBHBIE ~ CHOCOOHOCTH.  Vcmonb3oBaHue
MOHATHS «Iyliay ObUIO XapaKTepPHO i Hadvaja
HoBoro BpeMeHH, OHO CHHTE3HPOBAJIO BCE YPOBHH
MBIIUICHHsST W 0ojiee TOHITHO BKIIOYAIO B ceOs
MCUXUYECKYI0 [IESITENbHOCTh, B MEPBYIO OUYepe/b,
Bomo. P. Jlekapt, kak Obl MPOPOYECKH TMpeacKa3a

CUCTCMHOC 3HAUCHHUC 1A 6y/:[y1_uer0 YCJIOBCKa
,HO6pO,I[CTeHBHOCTI/I, npaBaa, B €Tr0 MNOHUMAHHUU
)106p0£[eTeJ'H>HOCTI) HC BO3BBICHJIACh A0 BBICOT

MOHATHIHOTO MbINUIeHU. OH ONpeeNniI MecTo eif B
qyBCTBEHHOM 1€ATENFHOCTH AYIIHU: «/J[1s TOro 4T00BI
Hameil aymie, yumn P. JlekapT, OBITh TOBONBHOM, eif

HEOOXOMUMO  HEYKIOHHO  CJEI0BaTh  CTE3EH0
nobpoaeTeny.
P. Hexapt moIoupaIcs K uaeu

6Har0p33yMHOCTI/I « YCJIOBCKa PpasyMHOIro» co
CTOPOHBI Z[yLHCBHOﬁ OTBCTCTBCHHOCTH 34 4YYyBCTBA,
MBICJIIM M J€J1a, HO B €r0 CO3HaHHMM HE€ TOJIbKO

Onmaropasymme, Jaxe caM ~ pa3yM  OCTaBaJCs
aOCTpakTHBIM  MOHATHEM, MO0  «MBIIUICHUEY,
HCUEpIBIBAIONIee MPOSBICHUE JyIH, HE OBLIO

CTPYKTYPHUPOBAHHO, €CIIM HE CUUTATh TPAJAUIIHOHHYIO
muddepeHnnanyoo Ha 4YyBCTBEHHBbIE MACHCTBUS U
mbiciuTenbHble Gopmbl. CoszHanue P. Jlekapra B
3HAUUTEIbHON Mepe YHACIEI0BaJo0 CPEJAHEBEKOBBIE

TCPMHUHDBI, MOJICPHU3HUPOBAB COJACPIKAHUC TEX
HpCﬂCTaBHCHHﬁ, KOTOpbIC OBLIN B HUX «YIIAKOBAHbI».
HpOIICCC NEPEOCMBICIIMBAHU A TpaAULIMOHHBIX

B3rJIIA0B Ha pa3yMHOCTb 4Y€JIOBCKA CHIC HAYMWHAJICA.
I/ICTOPI/IH HCIPOCTO paACKpbIBajla BO3paCTAarOUIyIO
POJIb B KU3HU YCJIOBCKA U 06IlIeCTBa TBOPYECKOIo

NOTCHIIMAaJ1a MBIIIJICHUS. AKTyaI[BHOCTB
npuoOperana mpobieMa CTPYKTYPHOW OpraHu3aIlif
MBIIIJICHUA. TosiBnsnucy HOBBIC IIOHATUA,

OTpaXkarolllUe pa3BEPThIBAaHUS HAy4YHOI'O IIO3HAHUS U
KyJbTYPHBIX U3MEHEHUM.

HoBoe Bpemst 00yCIIOBHIO HEOOXOMMOCTh 10 —

HOBOMY TMOJOHUTHM K  MblIUieHuo. IlpexuHee
TOJIKOBaHHWE CBOOOABI YENIOBEYECKOW MYyIpPOCTH,
JIOKQJIM30BaHHOE pamMKaMu PEITUTHO3HBIX

MIPEANTUCAaHNH, OBITh HHCTPYMEHTOM OCYIIECTBIICHUS
JBIDKCHUS 110 Iy TH, yKa3aHHOM HOAJMHHBIM TBOPIIOM
BCETO CYIIETO CEphe3HO CHCPIKUBAJIO Pa3BUTHC
MBICJIUTEIBHON JIEATEIbHOCTH, OJHAKO MOTJIO JIUIIb
MIPUTOPMO3HUTH TIpOrpecc pasyMHOCTH. HeBbicokuit

TEMI  COLHUAJbHOIO  JIBUXKEHUS B  IEPHUOJ
CpenHeBEKOBbS CBHUJIETEIbCTBOBAI 00
00yCIOBIEHHOCTH €0 CO CTOPOHBI UAEOIOTHYECKOT0
peryJupoBaHMs, HO BMeCTe€ C TeM DJHeprus
pasyMHOCTH MIpOIoIDKaIa HaKaIIuBaThCs.
HeiictButenpHas cuia paszyma Morina

peoOpa3oBEIBATECS BHYTPH ce0s, NPHOABIATHCS,
YMHOXKAaTbCSI, CTPEMACh K KPUTHYECKOH Macchl
neiictus. U, 9T0 0cOOCHHO BayKHO, CHIIa Pa3yMHOCTH
YyeloBeKa Obta  crmocoOHa  HayaTh  aKTHBHO
JIEHICTBOBATh C U3MEHEHUH B TEOPUU I1O3HAHUS.
dunocoduu MpeacTosIo OCYIECTBUTH NEPEX0]T
OT TOTO TUIAa OHUMAaHHUS MBIIIJICHUS, K KOTOPOMY C
WU3BECTHOM HATSKKOM IPUIIOKUMO BbIpaxkeHue I
T'erens  «BapBapctBo  MbluuleHus». Ho, ams
HCIOJIHEHUSI ~ CBOEM  MCTOPUYECKOM  MMCCHUH,
¢umocopus cama o0s3aHa ObUIA U3MEHUTHCS, CTAaTh
«KPUTHYECKON» U «CIEKyIATHBHOWY. «Duiocodus,
ykaspiBan [I'. I'erems, JOmKHA chenaTb MIpeaMETOM
MBILUIEHUS] caMO MbIlieHne». WM panee yTrodnser
CKa3aHHOE NMPUMEHHUTENBHO K (prutocodru Kak HAyKH:
«EAVHCTBEHHON LENBI0 U JEJIOM HayKH JOCTUTHYTh
TIOHSITHSI CBOETO MOHATHS U, TAKUM 00pa3oM, IPUITH

K CBOGH HCXOIHOM TOYKE U K CBOEMY
ynosinerBopeHuto». [.  Terenb umen  BBUAy
crenudUUecKkyo  TEXHOJOrHi  (uocodckoro

MO3HaHMs, KOTJa HCKOMOE IOHATHE OIpPEIEseTCs
ITyTeM pa3pabOTKH ONUCHIBAIONINX MOHATHH. OLIeHUB
sacayry W. Kanrta, kpuTtHdecku HcCIeI0BaBIIETO
WHCTPYMEHTBl MBIIUIEHHS, WX OCHCTBUTEIbHBIE
BO3MOKHOCTH, I'. ['erens nogomnien k MpIIUIEHHIO KaK
TBOPYECTBY. Ha CMEHY CUUCTOMY» u
«IPaKTHYECKOMY» pa3zyMy, «3ApaBOMY CMBICIY»
IOpUIIUIa AUajieKTU4ecKass Tpuana pasyMHoctH I
T'erens. B MblluleHUHM OH BBIACIUI TPU YPOBHS

JESITeIbHOCTH: «UyBCTBEHHOCTBY, «PACCYHOK»« U
«pazym».  MBIIUIEHHE  OTOXAECTBISIIOCH  C
JeSITeTbHOCTHIO, 9TO MOKa3bIBaJIO ero

MMO3HABATENBHYIO M COIMAIbHYIO cHTy. «IloCcKOIBKY
MBIIIUIEHUE — KaK JIeATeNbHOE, MOSCHT (riocod, -
Oepercss B OTHONICHWM K TMpeaMeraM — Kak
Pa3MBIIUICHHE O YeM — JIn00, — TOCTOJIBKY BceoOIee
KaK MPOIYKT €ro NesATeIbHOCTH 001ajaeT 3HAYCHUEM
CyTH nena, CYILIECTBEHHOTO, BHYTpPEHHETO,
HCTUHHOTO».

I'. 'erenb mosib3yeTcsi MOHATHEM «IyX», HO OH
TPOTHUBOTIOCTABIISIET «JIyX» «MBIIIICHHIO». «Jlyx» -
CTUXUUHO OPTaHU30BaHHOE €CTECTBEHHOE COCTOSTHUE
CO3HAHUS YeJI0OBEKA, HEMOCPEACTBEHHO
BKJIFOYAIONIETOCS. B MHpP BelIeH, BKIIOUYas Clola U
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yenoBeueckoe  obmiectBo. Jlyx « B KadyecTBe IMocne ¢umocodckoro mpu3HAHUS TBOPSILICH

qyBCTBYIOLIETO UM CO3EPLAIOINET0 HMMEET CBOMM
MPEAMETOM TyBCTBEHHOE, B KaueCTBE 00JIaIai0IIero
BOOOpakeHHEeM — 00pasbl, B KAYECTBE BOJH — IICTIH».
«Bplclas BHYTpeHHSs CYyIIHOCTb Jyxa, o [I.
T'eremto, - wMblnuieHUE». MpblnuieHue «ayxa»
mposiBIsAeTcsT B (opMax pacCyIOYHOM W pa3yMHOU
JesrenbHOCTH.  «Co3HaHUE, YTOUHSUI MBICIUTEND,
cocTaBisgeT cebe TpelcTaBIeHHs O MpeaMeTax
paHbllle, 4eM MOHSTUSA O HUX, U, TOIBKO NPOXOJsL
4yepe3 INpeiCTaBleHHs W olpamias Ha HUX CBOIO
JIeSTENbHOCTh, MBICHAIIMA JyX BO3BBIIIAECTCS K
MBICIISIIIEMY ITO3HAHUIO U IOCTHKEHUIO ITIOCPEACTBOM
NOHATHI». Paccynok mpeamecTByer pasymy u
JIEHCTBYET BMECTE C HHUM. YIEIOM paccyJOYyHOU
JEATEIIBHOCTH OBLIO M OCTAHETCS Pa3MbIILICHHIE HaJ
IpeaAMeTaMH, WX OTHOUICHWSMH. Paccynok B
COCTOSIHUM  aHAIW3UPOBATh  BO3HUKAIOIINE B
MO3HaHWU TPOTHUBOMOJIOXKHBIE PE3yNIbTAThl, €My HE
JTaHO pa3peluaTtb MPOTUBOPEUNS, XapaKTepU3yIOIue
€MHCTBO NPOTHBOIOJIOXKHOCTEH, TO3TOMY PACCyI0K
U pa3fieisieT CyIIeCTBOBaHUE MPOTUBOIOIOKHOCTEH.
PaCC}’I[O'-IHaﬂ JCATCIBHOCTD JHUAJICKTHYHA
OTPaHHYEHO, OHAa MOXET CBEeCTH BMECTe W
MMPOTUBOMIOCTABUTL NPOTUBOIIOJIOXKHOCTH, HO HE
MOXET WX CHHTE3MpOBaTh: TE3UC M AaHTUTE3HUC
MMEIOTCS, a CHHTE3a UX HET, YTO CBHUAETEIBCTBYET O

HE3aBEPIICHHOCTH TEXHOJOTHMYECKOTO IHKIA B
nmo3HaHWW. [lo3HaHWE  TOPMO3HTCS  HM3HYTPH.
TakoBeiMu Obuim  antmHoMunm M. Kanra, He
MO3BOJIUBIIIVIE eMy MPEOJI0NETh Gapbep

no3HaBaeMocTH. CoBpeMeHHas KBaHTOBas MEXaHMKa
OMMpPAETCS] Ha MNPUHIMUI JONOJHUTEIHHOCTH, HE B
cuIax pa3penmTh OTHOIICHUS
IIPOTUBOIIOJIOXKHOCTEN. BepIiuHol AnanekTu4eckoro
MmbllnieHus B Quiocopun I'. Terens sBisercs
«pazyMHas IualnekTHka». Pa3ym Bo3BbIIIaeTCsS Haj
paccyakom, HO OH u Ipearoiaraer
MOATOTOBUTEIBbHYIO paboTy mocieaHero. Meblenue
y I'. Terens paboTaeT BO B3aWMOJICHCTBHU CBOHX

crioco0oB IIPOSABJICHUA. I[I/IaHGKTI/IKa pazyma
3aBepuiacTt €10, Ha4aToc pacCyaKOM. Becn
JTHAJICKTUYECKUM IIyTb MBIIIJICHUA - «JOPOXKHasA

KapTa» - COCTOMT M3 YCTAHOBJICHHH: TOXIECTBA —
pa3nuuus - pa3HOCTH - TPOTUBOIOJIOKHOCTH —
npoTtuBopeuns (ocHoBaHus). «IIpoTHBOpeune — BOT
9TO HA JIeJIe IBWKET MHPOM U CMEIIHO TOBOPHUTH, UTO
MPOTHUBOPEYHE HEJB3sS MBICIUTEY - HTOXHI CBOH
pa3mbiuenus I'. Terens.

I'. I'erestb pa3zpaboTain NPUHIMITHATIBHYIO CXEMY
JUANEKTUUECKOTO  MBIIUIEHHWsS, HO  TJaBHOE
3aKIII0YaeTCsl B TOM, YTO JUANCKTHYECKUH MOIX0HA K
MO3HAHUIO TIOMOT €MY BO3BBICUTh IOHMMaHHE pazyMa
KaK JIeHCTBUTENBHOM TBOpUECKON cribl. OOOTaTHTh U
po¢ecCHOHANBHOE MBIIIUIEHNE U «37PaBBIA CMBICID)
uaeet cucremooOpasytomero ¢akropa pasyma B
OTHOIICHHUAX 4YeJIOBEKa ¢ O0EMMH CpelIaMH CBOETO
oOuTaHus.

CWJIBI pa3yMa, aKTyaJdbHBIM CTajl BOIIPOC O BEKTOpE
srol cunbl. Ilo cyTu nema — BekTopa pa3BUTHUS
«JeIIoBeKa pa3yMHOTr0y». UTOOBI UTO — TO MPUIIOKHUTH,
HY)KHO 3TO HWMETh. 3aBEpIIUB BOCXOXKICHHE OT
JEIOBUTOCTH W TIPSIMO XOXKICHUSA K PasyMHOCTH
YEJIOBEK OKa3ajcs BHadajle HOBOM CBOEH HCTOpUHU.
Odunocodus U HayKka, MPOAHATUIUPOBAB CTPYKTYPY
YeJIOBEUECKOr0  MBIIIJICHMS, OTpEeJIeIuB  €ro
MOTEHIIMAJ, CMOTJIM  BBICTPOUTH  APXUTEKTYpPY
MPOSIBIICHUSI PA3yYMHOCTH, OTKPBITH 3aKOHOMEPHBIN
XapakTep MBIIUICHUS B (OpMax palroOHATIBHON U
pa3yMHO neaTenbHOCTH. BMecTe ¢ pa3yMHOCTBIO U

BOJIEIO NpUIIUIA  BO3MOXXHOCTh — YEIIOBEYECKOU
CBOOO/BI CO BCEMH €€ HWHIUBUAYAIbHBIMH U
COILMAJIbHBIMHA OIIACHOCTSAMHU. O6namanne

Pa3syMHOCTBIO M CBOOOJION BOJM TNPENONpENSININ
HEOOXOANMOCTh YUHTBCS MOJIb30BATHCS
POIUBIIUMHUCS B SBOIIOLMH HOBBIMH cunamu. HyxHo
OBLIIO CTAHOBUTHCS YKPOTUTEJIEM pa3yMa, OBIaAeBaTh
HCKYCCTBOM  IpUJaBaTh €My TO HalpaBJICHUE,
KOTOpO€ BOJsI, OOBEKTUBHPOBAHHAs B IIPaKTHKE,
JOJDKHA M CMOXET  peajiu30BaTb B KadyecTBE
MHCTPYMEHTAa pa3pellieHUus IPOTUBOPEUYUM yKE He
YMCTBEHHBIX, a JeHCTBUTENBHBIX.  DBOIIOIHIL
pa3yMHOCTH  4YacTHOTO  COCTOSHHUSI ~ 4YE€IOBEKa
TIEPEXOIHUT B IBOJIIOINIO Pa3yMHOCTH BO OJ1aro BCeX U
BCETO, - B Pa3BUTHE OJaropa3yMHOCTH YEJIOBEKA,
pa3syMHOCTb 00peTaeT Macmrad YHHBEPCAIbHOCTH.
brmaropazymMHOCT — BepIIMHA  HBOJIOLHH
pa3syMHOCTH  YelOBEKA B  COBPEMEHHOM €€
TOJIKOBaHUHU. be3 3TOH, MCTOPUYECKU BBICTPOCHHOMU
KOH(UTypanuu, pasyMHOCTb OCTaHETCS B I'PaHUIAX

cBoell  aOCTpakTHOH  ONpENeNeHHOCTH,  HO0O
JIOTHYECKasT HEOOXOOUMOCTh  OBITH  Pa3syMHBIM
nofo0Ha ~ KAaHTOBCKOMY  «YHCTOMY  pazyMmy».

OcrajpHbIe, OTIMYHBIE OT MEPCHEKTHBEI Pa3yMHOCTH
CTaTh OJIaropa3yMHOCTHIO, CIIEHAPUH TIPO IBIDKCHHS
Pa3yMHOCTHU: 3aMKHYTOCTb pPa3yMHOCTH Ha ceOs U He
AMETh ONpPEACICHHOCTH — JIMIIAIOT 3BOJIOIHIO
HCTOpH3MA.

[HoTpeOHOCT B 3HAHWU OYAYIIErO eCTECTBEHHA
JUISL YeJoBeKa, OHa MPOJOJIKAET CIOCOOHOCTS,
3apOJIMBINYIOCS. B OHOJOTHYECKOM JIBIDKEHUH, -
BO3MOJKHOCTh OTIEPEKAIOIIETO OTpaKCHHUS,
onucannyto I1. AnHoxunsiM. Korna Bpems pa3zasuraet
CBOM TPaHMIIBI TIepe]] )KUBBIM CYIIIECTBOM, TO HAJIO
MOJTb30BATECS ATOH TEPCHEKTHBOH B HHTEpecax
pa3Butus. V3BeCTHBI aMepUKAHCKUIM mucaTenb U
¢unocop P. Omepcon mucan: « Ilepen numom
BCEJICHHOW BO3paZyeMcsl K€, YTO Mbl JOCTUIJIM He
TylnuKa, HO Oe3rpaHW4HOro oOkeaHa. JKW3HBP Hama
MpEACTaeT He CTOJIbKO KaK HACTOSIIee, CKOJIBKO Kak
MEePCTIEeKTHBA, HaM OTKPBITas HE CTOJBKO Kak
MEJIOUHBIC JIeNia, Ha KOTOPhIe OHA YXOIHUT, CKOJBKO
KaK obOemanne TOM OOMIIBHO TeKymiei
JKH3HEHHOCT». W no0aBis: « bonbieii yacTeio oHa
BOCIIPHHMMAETCs  JIUIIb Kak  oOemraHume, 3Ta
JKU3HEHHOCTh €Ille TMPOSBHUTCS; MBI 3HAEeM, 4YTO HE
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JIOJDKHBI TIPOJIaBaTh CeOsl CIMIIKOM YK 3aJCIICBO,
100 MPHUHAIJICH)KUM YEeMy — TO OYCHb BEIHKOMY. Tak
BIIEpe ¥ CHOBa - Briepen! B cBeTIbIe Yackl MBI TBEPIIO
3HaeM, 9TO I HAc YK€ BO3MOXKHA COBEPIICHHO
HOBas KapTHHA )KM3HA U HOBOE IMOHWMaHHE HAIINX
00s13aHHOCTEH TIepes HEIoY.

P. Omepcon mpaB, mpencraBiss Oymymiee, B
KOTOPOM OKaXYTCSl TOTOMKH, KaK «COBEPILEHHO
HOBYIO KapTUHY» KU3HH. braropaszymue He mpocToe
3aKOHOMEpHOE MPOJOJIKEHUE 4eJI0BeYeCcKon
Pa3yMHOCTH, OHO, HECMOTPsI Ha BCIO CBOIO CXOXKECTh
C COBPEMEHHOH pPa3yMHOCTBbIO, MPOTUBOCTOUT e€Hl.
Pa3zymHOCTB TomyckaeT KOJIMYECTBEHHOE pa3indue, a
OHO, B CBOIO O4Yepenb, CPaBHHUMOCTb  pa3HBIX
COCTOSIHU u KOHKYPECHTHBIC OTHOIICHUS.
bnaropasymue oTinMyaeTcsi CBOEM KaueCTBEHHOM
ompeneneHHOCThI0. Ero He MoKeT OBITH MEHBIIIE WITH
Oonpme. He yaWBUTENBHO IO3TOMY, YTO HCTOPHS
«UeJIOBeKa Pa3yMHOTO0» 3al0JHEHA KOH(IUKTAMH IO
BCEMY MEPUMETPY COLHMAIbHBIX OTHOWIEHWH. M B
OTHOLICHUAX C IPUPOJOH pPa3yMHOCTb HEPEIKO
CIIy>Kuna HHCTPYMEHTOM OIlpaBIaHUsA
pa3pyLIUTENbHON MPaKTHUKU. AOGCTpaKkTHOCTh
Pa3yMHOCTH — OHa OIpeaessiia crnocod pa3paboTku
YEeITOBECUYECKHX  JICHCTBUE, OCTaBiasIsi OOBEKTOM
MpeIMEeT, Ha KOTOPBIN 3TH NEHCTBHS HAIPABUIINCH.
[IpropuTeTHOE MONOXKEHUE B Pa3yMHOCTH CyOBeKTa
Ie(OPMHUPOBATIO CHCTEMHOE TIOCTPOCHUE YeNIOBEKa C
MHpPOM OTHOIICHWH. B KOHEYHOM cueTe M3Aep KKH
OTPKANINCh W Ha Pa3yMHOCTH. AOCTPaKTHOCTH
ITOJIOKCHU A Pa3yMHOCTH IposABUJIaChb u B
OIpeIeNICHUN ee. I. l'erens, BBIJICTIUB
IMPOTUBOPCUYNBOCTh KaK KaYC€CTBECHHOCTH MBIIIJICHUSA
Ha ypOBHE pa3yma, peumi npoOiieMy B TpaHHUIIax
HayKH JIOTUKH, - B CaMOM O6I.[IeM BHJC, YTO MOXHO

KBaTHM(HUIMUPOBAaTh KAaK BBEIEHHE B  TEOPHIO
pasymHocTu.  ['erenmeBckass ~ TpuagHas  cXeMma
IPOCJIECKUBAHUA  IOCTYIATEIbHOCTH  MBIILJICHUS

crocoOHa Oka3aTh ()(EeKTUBHYIO ITOMOIIb TeM, KTO
BCTPETHJICS B NMO3HAHUH C TIPOTHBOMOJIOKHOCTIMH B

€IUHCTBE MX cymecTBoBaHui. OpgHako  BCE
MEPEYHCIICHHOE 3/1eCh (OPMATH3YET TEXHOJIOTHIO
pa3yMHOW  JEATENbHOCTH, MpemapupyeT dTarmbl

JIBOKEHUSI MBICJIEH, CIIYyXKUT «IOPOKHOM KapToil»
MBIIJIEHNS], KOTOPYK HYXKHO YMETh IIPOYUTATh,
IIPOCYUTATE M, - CAMOE CJI0XKHOE, - IIOTOM IIPOHTH
peaNbHBII  MappyT B YCIOBHUSAX  BCerza
HEJIOCTAaTOYHOW HH(pOpMannu 0 KOHKPETHBIX
YCIIOBHSX JIBUXKEHUSI.

Ecmu ucxoauts U3 TOro, 4ro B CTPYKType H
UCTOPUU  MBINUIEHUS  OTPa3UIMCh  JIBHXKCHHUE
NpeJMETOB M CHOCOOBI WX  OTHOLIGHWH, TO
IIPOTUBOPEYHS pa3yMa BOCIPOU3BOIAT OTHOLICHMS
IIPOTUBOIOJIOXKHOCTEN B npeamerax. Ho MblnuieHue

HEMaTepUaabHO, IO3TOMY W IPOTUBOPEUMS
MBIILIIEHUS crer(UIHEI, HE 3€pKAJIbHBL.
[IpotuBopeunst mpeamMeToB  (GOPMHPOBAIHNCH B

IIPOLECCE MX MABWXKEHUS U IPOTHUBOpEUMsl paszyma
OpOLUIM  CpaBHUMBIM  nyTeM. DopMupoBaHUE

pasyMHOCTH OBLIO OOYCJIOBJIEHO NPOTHBOPEUUSIMU
OBITHS,, HO MBILIJICHHE HE MOTIJIO MPOCTO MOBTOPHTH
STOT  pEANbHBIA  OMBIT. MBIIUICHHE, YTOOBI
BO3BBICUTBCSI O Pa3syMHOCTH MPOIUIO CIIOKHBIM
myteM. Ha xaxgom 3Tarme myTu oHO (pOpPMHPOBAIIO
BO3MOXXHOCTh ~ MPOTHBOPEUMBOCTH B  IIO3HAHMH,
HauWHAs C TPAJOTHYHOCTH ¥ OTrPAaHWYECHHOCTH
JOTUKU TOXXAECTBEHHBIX ceOe COCTOsHMI (IOKOs),
4yepe3 aHTUHOMHH K TUaJIeKTHKE.

Ho wuccnemosanuit JI. Jleeu — bBpromns,
MIPEACTAaBICHHBIX B €ro Tpydax «MBbICIUTENbHbBIE
¢byskumn B Hm3mmMx  obmectBax»  (1910),
«[lepBobbiTHOe  MBIIIITeHHe»  (1930) u  apyrux
paboTax, B  AHTPONOJIOTHM  TOCIOJACTBOBaJA
OpuTaHCKas KOHLEMIUS TOXIECTBA YMCTBEHHOTO
MEXaHH3Ma Yy  «IEepBOOBITHBIX»  JIOACH U
COBPEMCHHBIX. ~ AHIVIMHCKHE  aHTPONOJIOTH  HE
CUUTAINCH C HCTOPUYHOCTHIO IBOIFOLUH MBIIUICHHS
homo sapiens. JI. Jleeu — Bproiab BbIABHHYJ OYEHb
BOXHBII TE3UC O CYLIECTBOBAHMU NpEN HCTOPUH
JIOTHYECKOTO MBIIUICHHS ~ W3BECTHOIO HaM THIIA,
Ha3BaB paHee MBIIUICHHE «IPAJOTHYECKUM» U
NOAYEPKHYB, YTO OHO HE aHTH JIOTHYHO, OHO TaKXe U
He ajorn4yHo. Ha3piBas ero npajiorudeckum, s TOJIbKO
X0y CKa3aTh, YTO OHO HE CTPEMHTHCS IPEXKIE BCEro,
oJ00HO HaneMmy MBIIIIEHHIO, n3berarb
TIPOTUBOPEUHSI. Ono MOJYUHEHO «3aKOHY
naptaunand. OpueHTHPOBAHHOE TAaKUM 00pa3oM,
OHO OTHIOJIb HE HMMEET CKIIOHHOCTH 03 BCSKOTO
OCHOBAHHS BIIaJaTh B IPOTUBOPEUHS (3TO CAEIAIO0 OB
€ro COBEPILEHHO HEJIENbIM JJIs Hac), OJIHAKO OHO U HE
JyMaeT O TOM, YTOOBI n30eraTh MpoTUBOpeyHii. Yare
BCETO OHO OTHOCHUTCS K HUM C Oe3pa3inuuem.

Pa3ym, onpenenuB HOBBIM 3Tan 4eI0BEYECKOM
9BOJIIOLIMKM OKAa3aJiCsi HE HACTOJILKO COBEPILEHHBIM,
9TOOBI 3aBEPIIHTH BOITOIHUIO. Pasym homo
Sapiens He MOJHSI pa3pelieHHe NPOTHBOPEYMi Ha
YPOBEHb pealn3allid  BCEOOIIHOCTH HMHTEPECOB
pasButus. KOHKpETHOCTh YAacCTHOrO B KOH(QIHMKTE
MIPOTUBOIIOIOXKHOCTEH  3a0JIOKMpoOBaia  pa3BUTHE
caMOil pPa3yMHOCTH, OHAa TIOAYMHWIACh YaCTHOH
OpHEHTALK. DBOMIOLHMS pasyMHOCTH homo sapiens
3allla B TYNHUK IPUBATHOM WIM «3TOUCTHUYECKOU

Pa3yMHOCTIY.
B abcTpakTHOM BHIE YEIOBEUECTBO OCO3HAJIO
HUCTOPUYECKYIO OrpaHUYEHHOCTb mporpecca

pasymHoctd homo sapiens, gaxke mpoCYUTaIo BpeMs
«KpacHOM 4YepThl» JABIKEHHUS CBOEW IPUBATHOM
Pa3yMHOCTH BO B3aWMOJICHCTBHH C €CTECTBEHHBIM
ycmosueM xu3HH - 2030 roa. Ocranock crenath 0IuH
Tepexo/1, - MPEBPATHTH TIEPCHEKTUBY B aKTyaJIbHOCTh
HaJIMYHOTO OBITHS, NpPUAATh PAa3yMHOCTH 3HAHUH
CHly BceoOIlel BOJIM, YTO OKasblBaeTcs B HE
pasperiaeMoM MPOTHBOPEUHH C PasyMHOCTHIO homo
sapiens. YemoBedectBo Ha srtame homo sapiens
BBIIIJIO K KICTOPUYECKON Pa3BUIIKH.

Bapuanta pasButus gaBa. llepBblii: Ha
HUCTOpUYECKOW  0a3e, CO3MaHHOW 3a  MHOTHE
ThICSTIENeTrs: hOMO Sapiens, oCyIIecTBUTH MEPEexo.
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OT pa3yMHOCTH 4eJOBeKa K OJaropasyMHOCTH «O01ecTBO  €CcTh peasbHOCTH SUi  generis,

yejoBeyecTBA M TakMM 00pa3oM, NPOIOJIKUTH
UCTOPHI0 C HOBBIM COJEPKAHHEM YEIOBEUECKOU
JIeATENbHOCTH. BTOpO, - AT POJIOKEHHBIM IIyTEM,
COBEPILEHCTBYSl Pa3syMHOCTb B €€ TpPaJULIHOHHOM
BBIDQ)KEHUH, KOTJa B PasyMHOCTH 3aJlOKeHa
a0CTpaKTHOCTh JCUCTBHMHA, a caMa pPa3yMHOCTb
MPUBA3aHA K YaCTHBIM MHTepecaM. MHbIMU cnoBamu
TOBOpS, PasyMHOCTh BHJAA MpPEJCTAaBICHA CyMMOMH
pa3yMHOCTell COCTaBISIOIIMX BUJ 0c0o0eil, uTo yke B
NepBUYHOM  COCTOSIHUM  JlelaeT  OUYEBUAHBIM
peanbHOCTh IPOTHUBOPEUHS], TOPMO3SIILETO NPOrpecc.

B pa3yMHOCTU HUCTOPUYECKU u
THOCEOJIOTHIECKH UMEETCS TO, YTO HEOOXOIUMO IS
pasBuUTHA  BUJAa —  TEXHOJNOTHM  IO3HAHUSA
MIPOTUBOPEUUIL JEHCTBUTENIBHOCTH, HO B
CYILIECTBYIOILEM COCTOSIHUU pa3syMHOCTH
OTCYTCTBYET o0mmiA KOHKPETHBIN BEKTOp
HaNpaBIEHHOCTU Pa3yMHOCTH. Bo3zeens
KOHKYPEHIIHIO B a0COJIOTHBIN WHCTPYMEHT
mporpecca, HAEOJIOTHs, BBIpAXAIOUas YCIOBHYIO
OOIHOCTh Pa3yMHBIX HMHTEPECOB, ele OoJblie
obocTpuiaa (QUIYKTyaldi0 B  YacTHBIX  (opmax
pasymHocTu. K TOMy ke cerogHs cieayer onacaThCs
Jla)ke HE CTOJBKO HEOTPEIeIEHHOCTH CyMMapHOIO
HOPOSIBIICHUS]  YaCTHOM pa3syMHOCTH, CKOJIBKO
CTPEMJICHUIl ONpEAEICHHBIX aBTOPUTETHBIX CHII,
JEHCTBUS KOTOPBIX HALleIEHbl Ha MOANCPIKAHUE
peanbHBIX MPOTHBOpPEYHil, MO OONBIIOMY CYETY,
UCKYCCTBEHHOTO MPOUCXO0KICHHUS.

JluHaMuueckoe HEpaBHOBECHE XOPOLIO It
yCTOﬁ‘IHBOCTH MCXaHHYCCKOI'O ABUXCHHA TCJI, HO
HUKaK He JJIs 4EeJI0OBEUECKUX oTHoleHui. Hackonbko
orpeeneHa GmaronpusTHas MepCHeKTHBA
COLIMAIILHOTO pa3BUTUS pasyMHOCTH? UTOOBI MMEThH
OCHOBaHNE OTBEYATh Ha 3TOT BOIIPOC
YAOBJIETBOPUTENBHO, HAI0 UCCIEJ0BATh COLIAIbHBIE

CHJIBI, CIOCOOHBIE HAIPABISATH  WHIMBHIyaJIbHbIC
pasyMHble JAEHCTBUSI W KOHTPOJIHMPOBATh  HX
quHamuKy.  ComuanbHbelii  (akTop — pasBUTHA

WHJMBHIYaJIbHOTO OCO3HAaHHS JEHCTBUTEIbHOCTH
00CcTOATENEHO nccien0Bau (paHIry3cKue
conumoJioru: ropkreiim, [ans6Bakc, biaouaens u ap.
OOmuiecTBO OHHM, Kak INPaBHJIO, pacCMaTpUBAIN B
npezenax 00IIECTBEHHOTO CO3HaHHSI. Nx
MHTEpecoBaJia JYXOBHAas COLMalbHAs HaJCTPOMKa:
MHCHUSA, 3HAHUA, MMOBEACHUC U MPOYUE MPOSABICHUSA

IYXOBHOM  JedrenbHOCTH.  JIyXOBHyIO  4acTh
OOIIECTBEHHOW >KH3HU UMM  OIpejerslach B
Ka4yecTBe «KOJIJIEKTUBHBIX TPE/ICTABIICHUI».

OO0yciI0BICHHOCTh (POPMUPOBAHUS «KOJUICKTHBHBIX
NPE/ICTaBICHUI» ObUla B OCHOBHOM 3a CKOOKaMH
TaKUX MCCIEJOBaHUIl, 4YTO MOXHO MpPU3HATH
1enecooOpa3HbIM  OTpaHMYEHHEM B HHTEpecax
U3y4eHHUs cnenuduIecKoi poOIeMBI
(opMuUpOBaHHS W Pa3BUTUS CO3HAHWS WHIMBHJA.
HenocpencreenHo HAa CO3HAHHE JIMYHOCTHU
JIEHCTBYET MPEUMYILIECTBEHHO HMMEHHO PealbHOCTh
sui generis.

yrBepxnan O. JllopkreliM, OHO UMeeT COOCTBEHHbBIE
CBOMCTBa, KOTOPBIX HEJIb3s1 HAUTU BOBCE UJIU B TOM XKe
camoif ¢opme B ocTtampHOM Mupe. IlosTomMy
MPECTAaBICHASA, KOTOPHIE €ro BBIPAKAIOT, HMEIOT
COBEPIICHHO WHOE COJep)KaHUe, IPEACTaBICHUS
YHCTO WHAWBHIYAIbHBIC». 3aKIIOUCHHUE W3 aHali3a
n3ydeHus npodiemsl . J{ropkreiim copmynuposan
CIIEAYIOIIUM o0pazom: «KonnextusHble
NIPEACTaBICHUSI — NPOAYKT OONIMPHBIH, MOYTH
HEOOBATHOW KOONEpaluH, KOTopas pa3BUBAETCS HE
TOJIBKO B IIPOCTPAHCTBE, HO U BO BpeMeHHU. [ToaTomy
B HUX Kak OBl CKOHIICHTPUPOBAJach BeCbMa
cBOeoOpa3Has yMCTBEHHas )KU3Hb, 0ECKOHEUHO OoJee
Ooraras u Oojiee CIIOJKHAs, €M YMCTBEHHAas >KH3Hb
nHanBrAa. OTclola W TOHATHO, IOYEMY pPasyM
o0agaeT CIOCOOHOCTBIO IIEPEXOIUTHh 3a IPEIEIIBI
SMIHUPUYECKOTO TO3HAHUS.

B  ngaHHOM  KOHTEKCTE  «IMIHPHUECKOC)
TOXKAECTBEHHO «HMHIUBUIYATIHBHOMY», «4aCTHOMY» .
ropkreiim pacrpocTpaHsiI MMOHUMaHUE
«KOJUIEKTUBHBIX TPEJCTaBICHUH» W Ha 00JacTh
MOHSTUHHOTO MbIUIeHHsT: « ECIIM KOHLENTh! ObUIH OB
JIMIIb OOLIMMU HJIESIMHU, PACCy’K/1all COLMOIIOT, OHHU HEe
oborarany 661 0COOEHHO TTO3HaHKE, N0 00IIee, KaK
MBI Y€ YKa3bIBalld, HE COACPKUT B cebe HHUYero,
gero He ObUTO ObI B wacTHOM. Ecim ke 3T0 mpexnae
BCEr0 KOJUICKTHBHBIC MPEACTaBICHUSI, TO OHHU
MPUOABIIIIOT K TOMY, YTO MBI U3BJICKIH W3 HAIIETO
JIMYHOTO OTIBITA, BCIO Ty MYAPOCTH ¥ 3HAHUS, KOTOPEIC
oOllecTBEHHAasl Tpylna Hakomwia U cOeperna B
TE4YEHUH BEKOB.

IToHMMAaTh BeIlb — 3HAYHUT B OJTHO U TOXKE BpeMH,
CXBAaTUTh WM OINpPEJIEINTh €€ CYILICCTBEHHbIE
3JIEMEHTHI U OTHECTH UX K U3BECTHOM COBOKYMHOCTEN
Bemled, MO0  Kakjgas  [UBWIM3ALUS  UMEET
XapaKTepU3YIOIIyI0 €€ OPraHM30BaHHYIO CHCTEMY
KOHIICTITOBY.

«KomnektuBHoe co3HaHue, 1o [ropkreiimy,
€CTh BhICIIasg (hopMa IICUXUIECKOH KU3HH, OHO €CTh
CO3HaHHUe cOo3HaHWH. Haxomsch BHE U BBIIIE MECTHBIX
Y MHIWBUAYAIBHBIX CITydaifHOCTEH, OHO BHIUT BEIIH
JIMIIb ¢ UX MIOCTOSIHHOM U CYLIECTBEHHON CTOPOHBIL,
KOTOPYI0O OHO M 3aKpeIuisieT B TIepelaBacMbIX
noHATHSIX. CMOTPSI CBepXy BHU3, OHO BUAUT U aJIbIIe
B CTOpOHY. B Ka)1pIii JaHHBI MOMEHT OHO OOHUMAET
BCIO HAJIMYHYIO U U3BECTHYIO AEHCTBHUTENHHOCTH, a
IMOTOMY OHO OIHO MOXET JaTh YMy paMKH,
TIPUTOTHBIE JUIE  BMEIICHHWS B HHX BCeH
COBOKYNHOCTU CYLIECTB U MO3BOJSIOIIUE HAM
clenaTh U3 3TOM COBOKYIHOCTU INpPEIMET HAIIEro
MBILLJICHUS.

Hekoropeie ytBepxknenuss 3. [ropkreiima
CIIOPHBI, HO HaM Ba)KHA JIOTHKA €ro HCCIIEIOBaHUS.
OHa MO3BOJNSET MPOCHEIAUTH IBI)KEHHE AaBTOPCKOM
MBICI B  OYEHb 3HAYMNMOM  HalpaBJICHUH,
MPEICTaBICHHOM €IIe B  TETelIeBCKOM CHHTE3e
eIMHUYHOTO U obmiero. D. J[fopKreiim IOKa3bIBaET,
YTO KOHIIENIT B CBOEH YHCTO aOCTPakTHOU ¢opme
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TEOPETHYECKOE 3HAaHHE, OT KOTOPOTO €CTh IyTh
MIPEeBPATUTHCS eMy B yOexxaeHne u 00yCIOBHTh TeM
caMbIM aelcTBus Bonu. [loHMMaHue pa3yMHOCTH B
¢unocopun  IlpocBemeHUsT M, OTYACTH, B €TO
NPOJODKEHUN B CIHEAYIOMNX CTOJETHAX HOCUIIO
ype3MepHO  aOcTpakTHBI — xapaktep. [loHsTHe
«KOJUIEKTUBHOE IIpECTaBICHUE) co3JaeT
MEPCIIEKTHBY OOOTAICHUS COJEPKaHHUS Pa3yMHOCTH
KOHKPETHBIM CMBICIIOM U TIO3BOJISIET ¢ ONTUMHU3MOM
OXHJaTh B OyAylleM pa3BUTYI0 BO BCEOOIIHOCTH
pa3yMHOCTh «4enoBeka Oiaropasymuoro». [IpaBna,

BIEpean ere HPENCTOUT pa3BepHYThH
«bmaropasymue» B ¢dopmax TTOHATHITHOTO
MBIIUICHUS.

OIHMM M3 TaKUX «paboyHX» MOHITHH SBIACTCS
«MYIpPOCTB» M €ro JAeTalbHas IMpopaboTKa,

HalpuMep, B TOHATHU «Mynpoiodue». B.M. Jlanp

coobman: «MyIpelid, OCHOBaHHBIA Ha J00pe
UCTUHE, B BBICIIEH CTENEHU PpasyMHbII U
OmaronamepeHubiiy. @unocodpuro B. U. [lans

uMeHyer «iobomynpuem». «Pasym B. M. lanb
ompezeinser Oojiee YETKO U IOHSATHO: «IyXOBHAs
CHjla, MOTyIIass MOMHHUTH (TIOCTHraTh, NO3HABAaTh),
CYIUTb «COO0OpakaTh, HMPUMEHATH, CPABHUBATH) H
3aKII04aTh  «peuarb,  BBIBOJUTH  CJIEACTBHUEY,
CHOCOOHOCTH BEPHOTO, MIOCJIEJ0BATEIHLHOTO
CLEIUIEHHUSI MBICJIEH, OT PUYHHBI, CIECACTBUS €€ U 10
[eNH, KOHIIA, OCOOCHHO B NPWIOKEHHH K JIeNy.
Pasym, cwmeica, intellectus, verstand, ym, ratio,
vernunfty. lyx B. 1. Jlanb pa3aesnsut TpaJuliMOHHO Ha
yM U Bomio. «Pa3ymeHue» craBun B oOmuil pan c
«IIOHUMaHueM», «paccyunkom». Hpuero I'. T'erems
pa3fenuTh PaccylIOK M pa3yM THIIOM JIOTHYECKOTO
MBIIUICHHSI,  [POTHBOIMOCTABUB  (OPMAIBHO  —
JIOTUYECKUI MOPSLIOK paccykaeHui u
nuanektuuecku, B. M. [lanp He oTpasui, XOTH
HaBepHOE OBLIT 3HAKOM C OCHOBHBIMH €T0 TPYAaMHU.
BeposiTHO OH cTpeMumics MaKCUMaJlbHO aJIeKBaTHO
MOSICHATh B HMHTEpEcax MKHUBOTO BEJIUKOPYCCKOTO
S3bIKa TEPMHUHBL. B momysipaom o peBomroruit 1917
roja «QHIMKIONeANYeckoM cioBape D. A.
bpokrayza u U. A. EdpoHa» cI0OBO «MyApOCTH»
OTCYTCTBYET, «pazym» MpeICTaBICH Kak
COBOKYITHOCTH MBICJIUTEIBHBIX JIeUCTBU,
OTIMYAIOIINX YEJIOBEKa, «PacCyIOK» BKIIOYEH B
o0peM pasymHOcTH. COBpPEMEHHOE TOJKOBaHHE
MYApPOCTH M «pa3yMa» B POCCHHCKHX CIOBapsx
MaJIOBpa3yMHUTENbHO. «MyapocTe» -  TIyOoKoe
3HaHUEe, MOHMMaHue yero — J. «bmaropasymme» -
00JyMaHHOCTb B  JCHCTBUAX H  IOCTYIIKAaX,
PacCyIUTENbHOCTb, OCMOTPUTENBHOCTBY. «Pazym,
YM, PaccyioK, CHOCOOHOCTh MBICITUTEY.

O6o01mIast mpeacTaBieHUs] O TMEPCIeKTHBAX
«4eJoBeKa pa3yMHOTO» BBICKA3aHHBIE B Pa3HBIX
CTpaHaX, Ha Pa3HBIX KOHTHHEHTaX, B pa3HOE BpeMS,
Pa3HOTO HANpaBJICHUS CIEHUATUCTaMU HENb3s He
3aMETHTh OJTHO 00IIee B UX pa3MbINUICHUX. Kakapiid

KOHKpETHas OIEHKa, ecid OBl CIOXHIIOCH Oolee
orpenieieHHOe MPo(ecCHOHAIBHOE U OOIIECTBEHHOE
MIOHUMaHHUE CaMOH Pa3yMHOCTH M OIHCBIBAEMBIX €€
KauecTBO BCIIOMOTaTENIbHbIX TIOHATHM. K
CO’KaJICHHIO, KaK TOBOPUTCS B U3BECTHOM pOCCUICKOI
TIOTOBOPKE: «CAllOKHUK caM 0e3 camor, a MUPOKHUK
— 0e3 MUporoBy.

B koHTekcTe Hamel TeMbl, OJOOHas CUTYalHs
B TO3HAaHWU CIYXXHUT IIOATBEPXKICHUEM 0a30BOTO
Te3nuca O TOM, 4YTO «PasyMHOCTb», Oyaydu
HalpaBJICHUEM 53BOJIIOIMU YEJIOBEKA, CKJIAJIBIBAsICh
elre B ICTOPHH Mpe/IIiecTBeHHIKOB homo sapiens, ue
MOIJIa CTaThb BEPIIMHOM YEIOBEYECKOHM MCTOpUHU.

[puumra TOMy  W30BITOYHas  aOCTPaKTHOCTH
pasyMHOCTH. MBI yiKe 0TMeYallH, 4YTO «Pa3yMHOCTE
homo  sapiens BecbMa  OJHM3Ka  CBOMM

THOCEONIOTMYECKHM CTaTyCOM «YHCTOMY DPasyMy»
N.Kanta. CoBceM He ciay4ailHO B psiie Hay4HO —
MOTYJIIPHBIX H3IaHUN npu TOJIKOBAaHUH
«pa3yMHOCTH»  MCHOJB3YETCS CpaBHEHUE c
KAaHTOBCKOM TpakToBKOM pazyma. KoHeuHoe wmim,
TOYHEe TOBOpS, JIOKAJM30BaHHOE IIOHMMaHHE
KayecTBa JBOJIOIMOHHOIO JTala MOXeET OBITh
3aMKHYTO Ha ce0s — COOCTBEHHOE pa3BUTHE, OJJHAKO
TEM CaMbIM OHO OTPaHWYHBAET €05 U CBOIO HCTOPHIO.
HensbexxHO «pacTBOpeHHE» MPEAMETHOCTH B €€
abCcTpakmusAX, YTO M MPOHM30IUIO C PAa3yMHOCTHIO
homo sapiens.

[IpongBwkeHne  IBOJIOILUH Ipe/ronaraer
oOpeTeHHe pa3BUTHEM KOHKPETHOCTH, CO31aBacMOi
BKJIIOYEHHEM B Hee IPeAMETHON JOMOIHUTEIBHOCTH.
HeobxonuMo BEKTOPY 3BOJIOIMH COOOIIUTH HEYTO,
YTO CKOHIIGHTpUpYeT nBmkeHHe. KoHkperusanmeit
pa3yMHOCTH MOXeT OBITh MHOTOE, O YeM
CBUJIETENILCTBYET u pa3HooOpasue UaeH,
BBICKA3aHHBIX 03a00YEHHBIMH CyIb00H YenmoBeka
JIIOJIEN.

Cynds 1O  HapacTaHUIO  HENOHUMAaHWS;
MIPOTHUBOPEYMBOCTH BO B3IJISAaX HA COLMAIbHBII
mporpecc, OOLIECTBEHHbIE W  WHIWBHIYyaJIbHbBIE
[IEHHOCTH, MABIDKYIIHE CHJIBI Pa3BUTHA, CHOCOOBI
paspemieHus KOH(JIMKTOB; ycToifunBOCTH
HUTMINM3MA;  aOCONIOTH3alMK  MOTPEOUTENBCKOTO
OTHOIIEHHUA K JKM3HH, KOHKYPEHI[MM BO BCEM H
HaBCET/1a, HETPYJHO MPUHTH K MECCUMUCTUIECKOMY
UTOTY B  OLEHKH IEPCHEKTHB  Pa3yMHOCTH
COBPEMEHHOTO YeJIOBEKA.

Hctopuueckue mnpuMepsl, Kak U OTHAEIBHO
B3ITBIC €CTECTBEHHBIE (AKTBI HE MOTYT OBITh
apryMeHTaMH B J0Ka3aTelbcTBe. TakoBo oOiee
TEOpeTHYeCcKoe IpaBwiIo. Teopusi MOXeT OBITh
«Outa» TONMBKO Apyroi, Oomee 3hdexkTUBHON s
00BsICHEHHS I3MEHEHUS ()aKTOB TEOPHEH, TO €CTh U3
(hakTOB, MPOTHBOPEUALINX CYIIECTBYIOIIEH TEOpHH,
ClleyeT BHadale BBICTPOUTH AaJbTCPHATHBHYIO
TEOPHIO, YTOOBI 3aTeM IPOTHBOIOCTABUTH €€
MperuMylIecTBa AeHCTBYOMmEN Teopun. TakoB oOmui
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MOPSJIOK, Y KOTOPOTO BCErja eCTh YaCTHBIN CIIydai.
CrpymnmnupoBas COLMANbHYIO TIPaKTHKy KOHIA
BTOPOTO THICSYEIIECTHS HOBOH 3pBI ¥ MPHOaBUB K HEH
MPaKTHIECKYO XM3Hb Hadajla HOBOTO TBICSUENICTHS,
MBI  0€3 HATSHKKM MONYyYUM TI€YalbHBI HTOT
3BOJIOLUH Pa3yMHOCTH.

Pa3z00paBmmch ¢ KOJIOHHATN3MOM, PAaCH3MOM,
(almM3mMoM «4eNOBEK pasyMHBI» CO3/aJl CPEICTBa
BCEOOIIEro YHUUTOXKEHUSI U UCIIBITAN UX AEHCTBUE HA
ceOe MOJOOHBIX B TO BpeMsl, KOrJja OOCTOSATEILCTBA
9TOro coBceM He TpeboBamu. Takux MacmTaboB
yCTpallleHHsl He 3HAJIM Hallld NPEJIKU M0 pa3yMHOCTH
U MX TOpeikd crnabo pasyMHble. AOCONIOTH3ALMS
KOHKYPCHIIMH BEJIET K IIOAABICHHIO Pa3yMHOCTH.
KonkypeHunmusi, Tak e, KaK 3TOMCTHYHOCTb,
MpOSsIBIIAETCS B IBYX (opMmax: B ¢opme OOpwOBI 3a
BBDKMBaHME W (opmMe  cOopeBHOBaHHA  —
[IMBMJIM30BAHHOTO B3aMMOJICHCTBHA B OOphde 3a
maepcTBo. [ToueMy - TO CTOPOHHUKH NEPBOi (HOPMBI
KOHKYPCHIIUM MNOACYHUTBIBAIOT TOJBKO HpI/I6I)IJ'H),
Jieriast BUI, 4TO M3JIEPIKEK OT TaKOi KOHKYPEHIIMH HET,
nu00 CHHCBHIBAIOT UX B HEU30EKHOCTh H3ICPKEK
pa3BUTHA MPOU3BOJACTBA. B meyaru MBI He HaNIH
JaxKe HpI/I6HI/I3I/ITeHI)HI)IX JaHHBIX (0]
PacTOYUTENHHOCTH HEPAIIMOHATBHON KOHKYPEHIIHH.

KoBunnas mangeMusi oOHaXnina HeEpa3yMHOCTh
MNONUTHKHA:  HU3KMH  ypPOBEHb  IOJUTHYECKOH
KyJIbTYpBI, 3TOU3M B TIOJUTHKE. A BEIb 32 BCEM, UTO
HayKa Has3bIBaC€T IOJUTHYECKOH JEATENbHOCTHIO,
crout pasymHocTh homo sapiens. CoBpemenHast
pasymHOCTH hOMO Sapiens xoporia HaeauHe ¢ co60I0,
B MH/MBHUIYaIbHOM (hopMaTe HAJIMYHOTO OBITHS MPH
oOecrieyeHUH BCeM HeoOXoauMbiM U 0e3 dope -
Maxkopa. IIpu 3TOM HET OCHOBaHUW HE JOOLIEHUBATh
(dbopMmupoBaHHME  pa3yMHOCTH  4eJlOBEKa  Kak
3HAYUTEJHHOTO  3aBOCBAHUS YeJI0BeUEeCKOit
3BOJIONMH U Oa3uca Ul ee MPOIOIDKEHNUSI.

Hama Bepcusi CBSI3BIBaCT HOBYIO HCTOPHIO
PasyMHOCTH C OpHEHTalMel pasyma Ha Omara B HX
IIMPOKOM HOHMMaHMH. «biara» Mbl onpenensieM Kak
KOPCHHBIE YCJIOBHS OBITHS Y€JIOBEKA M €r0 Pa3BUTHS.
YacTp Oar IMeeT eCTECTBEHHOE IIPOUCXOXKICHUE, HO
OOJIBIIMHCTBO OJlar CO3/1AIOTCS W TOJACPIKHBAIOTCS
CaMOi1 UeJI0BEYECKOU JEATENBHOCTBIO.

Hmers pa3yM 3HaUuMO aOCTPAaKTHO, MOITOMY
HEJIOCTATOYHO,  4TOOBI ~ OBITh ~ pa3yMHBIM B
JKHU3HEACATCIBbHOCTH. Tonbko Hay4YUBHUINCH
MOJIB30BATBCS CHJIOH pa3yMa, YellOBEK B MHTEpecax
BCETO 4YeJOBEeYeCTBa, OYyAET €ro JOCTOMH M BIpaBe
CTaHET HAa3bIBATBhCS JCHCTBHTENBHO Pa3yMHBIM.
[Tonb3oBaTbCsi pa3yMOM B KOHEYHOM Ha3HauYCHHUHU
O3Ha4yaeT NpHyMHOXaTh Onara. lmenHo Onaram
YeJIoBEeK 0053aH CBOMM DOXKIEHHEM M BCeH CcBoOeH
KU3HBIO. DTO €CTh TO, YTO €My HAJUICKHUT BCeria C
0J1ar0JTapHOCTHIO BOCIIPHHUMATb. Brite
OnarofapHpiM — BTOpasi CTOPOHAa Pa3yMHOCTH
YejoBeKa JeNarolas pasyMHOCTh KOHKPETHOCTBIO.
He ommbatoTcs Te, KTO pPa3yMHOCTb YelOBEKa

MOHUMaeT KaK WHCTPYMEHT TBOPUTH Onara ¥ Ho —
JOCTOMHCTBY K HUM OTHOCHTBCSL.

B mone3y Takoro yTBEpKIOECHUS TOBOPHUT CaMo
mepevncieHre 0a30BOro psma Oiar dYeroBeKa:
[pupona, Coumym, Ponmna, Cemps, JKupmme u
kuBympe takue ke Jlrogu. Benmukoro rymanucra
OK3emopH CIIPOCIITN: YTO CAETaIN OBbl, OKa3aBIINChH
Ha He3HakoMoWl muanere? He 3amymbIBasch, OH
OTBeTWI: «3akpuyan - «Jlrogu, rme BeI!» Korma
MIPUZIET BCeoOliee 0CO3HaHUe, 4TO LIEHHO HE TO, YTO
UMEeT LEHHUK C YyKa3aHWeM CYMMBI, a TO YTO
KM3HEHHO Ba)KHO, pa3yM OyJeT peanu3oBaH B
KayeCTBE XapaKTEPUCTHKW 4YEJOBEKa, BBIMOJIHUT
CBOIO HCTOPUYECKYIO MUCCHIO — CIIETIaTh YETOBEKA HE
(hopManbHO, a AEHCTBUTEIBHO PA3yMHBIM.

bazoBrrit pan Oiar JIOCTPauBAETCs
WHCTPYMEHTaMH €TI0 CO3JaHusl M OOOTalleHus:
OTBETCTBEHHOCTHIO 32 TOJJEPKAHUE ECTECTBEHHOM
cpempl, €€  CHOCOOHOCTH K  HOPMAJIBHOMY
BOCIPOU3BOJICTBY ce0sl U Hac; y4acTHEM B Pa3BUTUH
OOILECTBEHHBIX OTHOLICHUIA; City)keHneM OTedecTBy,
BEPHOCTBIO JOJITY; JIIOOOBBIO K CEMbE, POAHBIM H
JPYXKETFOHOCTHIO B OTHOUIEHHAX cC cebe-
O0JJOOHBIMHU. Ha ciryxoe obecrieueHus
YEJIOBEUECKOT0 OJIar0COCTOSHUS CTOSIT COLMANbHBIE
WHCTUTYTHL: OXPaHbI OKPY’KAIOIIEH CPeIbl; 30POBbSI
W 370poBOro  oOpa3a JKM3HHM; OOpa3oBaHuS;
0€301acHOCTH; COBEPIICHCTBOBAHHS IPOM3BOACTBA
MaTepHaNIbHBIX ONar; OXpaHbl XKU3HEESITENFHOCTH B
COIIMABHOM BOCITIPOM3BOACTBE; HAyKa, HCKYCCTBO,
¢usnyeckass  KyJabTypa, CHOPT M  TYpPHU3M,
TPaHCIOPTHOE obecrieueHne  OpraHU3aALUH
(U3MYECKOTO M COLMAIBHOTO MPOCTPaHCTBA M BCE,
yTO TIOMoraer 3((eKTUBHEEe >XUTh BO BPEMEHH,
COKpaliaer BpeMsi JIOCT)KEHHS pe3yJbTaToB
TIPOSIBIIEHUS 0J1aropasyMHOCTH U YBEIMUHUBAET BPEMsI
KHM3HHU YeJIOBEKa CPE.IH JIIOJIEH.

Bce mepeuncnennele  Onara N3BECTHBI
MIPaKTHYECKH BceM M AaBHO. [Ipobnema B ToM, 4TOOBI
CZIeNIaTh MX U3 CYIIECTBYIOIINX OTUYKICHHO SBICHUH
aKTyaJbHBIMH  LIEHHOCTSIMH  pa3yMma  deJIOBEKa,
NpUAaTh UM 3HA4E€HHE pa3syMHOM HEOOXOANMOCTH.
HcxonmHoe ycinoBre pemeHus IpooaeMbl He SBIISETCS
CECKpETOM - HCO6XO}II/IMLI KAa4€CTBCHHOCTh H
JOCTYITHOCTh  0JIar0  CO3JAIONIMX HHCTPYMEHTOB.
OnHaKo TOJIBLKO Ha YPOBHE COBPEMEHHOTO COCTOSTHHS
Pa3yMHOCTU MOXHO HAaWMBHO pacCUUTBIBATH, YTO
Ka4eCTBEHHOCTh W JIOCTYITHOCTh HHCTPYMEHTOB
671aroCOCTOSIHASL  aBTOMAaTHYECKH TpaHcHOpMHUPYET
UX B MCKOMbIC Ojlara B CO3HaHWM MaccoBoro homo
sapiens.

dopmanbHO BCE 3HAIOT, YTO BaKIMHALUA
3alIMIIAeT OT WH(EKINH, TapaHTUPYET 3]I0POBbE, B
KpallHEeM ciydae, HE CaMOe CJI0OKHOE TeueHHe
6ome3nn. OueBuaHOCTH Onara M JocTyma K Omary
MIPUCYTCTBYIOT, OCO3HaHWsi Onara HeT. Bwmecrto
pEIbHBIX  pa3yMHBIX  JEHUCTBUH MBI  HMEEM
OECKOHEUHBIE JIMCKYCCHH O HEIeecO00pa3HOCTH
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PEKOMEHTYEMBIX HAYKOH W 31paBOOXpaHCHUCM
TEXHOJIOTHH 3aIMThI KA4eCTBA KU3HHU.

[oxamy#i, nums o6pa3oBaHHE pa3yM UYeIOBEKa
HaJeJIWJ  CTAaTyCOM-  3HAYMMOCTH  BCEOOmIero
MacmTaba ¥ TO He CTOJIFKO B IEPBUYHOM 3HAUCHUH —
pean30BaTh pa3yMHOCTh B HHTEpECaX CaMOpPa3BUTHU
JINYHOCTH, - CKOJBKO IJIA TOrO, YTOOBI OOECIIEUYHTH
COLMANILHO - TPO(PECCHOHANBHOE IPOJBIKCHHUE
oAeH.

PasyMHOCTh dYelOBeKa MPOCHUPYETCA B IBYX
HAIPaBJICHUSIX: B CBOC COOCTBEHHOE JIBUKCHUC U BO
BHE CBOCH PEaJbHOCTH, MPUYCM BTOPOC HAXOJUTCS B
3aBHCHUMOCTH OT MEpPBOro. JIoTHKa CBUIETEIBCTBYET
9TO 00pa3oBaHWE - AEATENBHOCTH INPEXKAE BCETO B

HHTEpECAX JIMYHOCTHOTI'O CaMOpa3BUTH, OHO
060rau_{aeT MBICJIIUTCIIBHOC, YyBCTBEHHOC u
MMPAaKTUICCKOC BBIpAKCHHC HHAUBUAYAJIbHOCTH,

CO37aeT MPENNOCHUIKH HHTEpeca K JIMYHOCTH B ee
OKPY>KCHHUH, OTKPBIBACT IEPCHEKTHBY COLUAIBHOTO
BOCXOXJEHUs. TeM He MeHee MaccoBO€ OCO3HAHHUE
OYEBHHOW JIOTUKH CaMOYTBEP)KACHHS JIMYHOCTH
yepe3 o0pa3oBaHUE SBHO HE COOTBETCTBYET MepKaM
pasymHoctd. OOpa3oBaHue pa3yMoOM OOJBIIMHCTBA
COBPEMEHHBIX TIPeICTaBUTENEMN homo sapiens
BOCIIPMHMMAETCS HE B KayecTBe IOTPEOHOCTH
IOYXOBHOTO pa3BUTHA, a KaK HeoOXoaumas Mepa
pelieHus]  YTWIMTapHbIX  mpobiieM.  MupoBas
CTAQTUCTUKA OTYHMCIICHUS U3 BY30B MOKA3BIBACT 4TO,
menee 2/3 EpBOKYPCHHKOB JOOUpAIOTCS IO
TOPXKECTBEHHOTO  BEIMycKa. OCOOHSKOM  CTOUT
SInonus, re BHICOK KyJIBT 00pa30BaHHOTO YeJIOBEKA.

BuHHTE OIHY JHMYHOCTHYIO HEpa3yMHOCTb B

OTHOILICHUH K 00pazoBaHUIO 65110 OBl
HecnpaBeUIMBoO. B o0pa3zoBaHuy 3a/1eHiCTBOBaHbI TPH
COLMANBHBIX ~ CyOBEKTa:  JIMYHOCTh  YYEHHKa
(ctynenra), TeJaroruYecKuit repcoHal u

TOCYZapCTBeHHBIE yupexaeHus. B Toit Mmepe, B
KOTOPOW TpenojaBaTeNM W aJMHHHCTPATOpHl  C
peryiaropaMu  OyAyT — BBICTYyNaThb CyOBEKTaMHU
nporecca, a He HOMHHAHTAMH - OpPraHW3aToOpamMH |

MOCPEJIHUKAMHU  OCYLIECTBIICHUST BOJIU TEX, KTO
JCUCTBUTENILHO MOPaBUT H  OMNpENeNsieT  Lesd
oOpa3zoBaHus,  o0Opa3oBaHHME  MOXHO  Oyzer
paccmarpuBarh ~ 4epe3 MPHU3MY €ro JHYHOH U

oO1ecTBeHHOH 1IeHHOCTH. McTOopns 0Opa3oBaHus Kak
0O0IIIeCTBEHHO 3HAYMMOTO HHCTUTYTAa TECHO CBA3aHA C
ucropueit ¢pmiocodckoi Mpicau. Tak Obl10 Ha 3amaze
u Ha Bocroke. [IOHATHS «YYHTENBY», «MBICITUTEIDY,
«pmnocody» M3HAYAIBEHO COBIIAJAIH U 110 CTAaTYCy U B
TuyHOM BhIpaxkeHuH. [Imngarop, Coxpar, Ilnartom,
Apucrorens, bynna, Jlao - 13sr, Kondyuuit, Moii -
I3l BOLUIM B HCTOPUIO JBaXAbl: B KauecTBe
¢unocooB nepBOi BOJHBI M KaK POJOHAYATLHUKH
MeIarTOTUYECKOT0 HMCKycCTBa. 10, HYTO TPHHATO
Ha3bIBaTh neIarornaeckomn HayKOM, B
JIEHCTBUTENTFHOCTH €CTh TEXHOJOTHS OO0y4eHUs, HaJ
KOTOPOH BO3BBIMIACTCS, JOMUHHUPYS CTPATETHUECKH,
dbunocodus obOpazoBaHusl. B TeJIaroruKe
BBICTISIIOTCSL  JIBE  cocTapisitomue:  Qrutocodekast

yCTaHOBKA U MCKYCCTBO TpPAaHCIMPOBaTh €€ B
MaccoBO€ CO3HaHHE  C IIOMOIIBI0 MacTepcTBa
CHCTEMHO BBICTPOEHHOTO TIpoliecca 00ydeHus.

[Nomutuka B cdepe oOpa3oBaHMs TpH3BaHA
OTIPEAETATH U KOHTPOJIMPOBATH COATAHCUPOBAHHOCTb
HACOJIOTHIECKOT0, HICHHO - BOCIHUTATEIBHOTO U
MPAKTHIECKOTO KOMIIOHEHTOB, YTOOBI B Yy4eOHOM
mpolriecce B3aUMOJEHCTBOBAIM [BE CUJIBI - CHJIA
MBIIUICEHUsT W cwia 3HaHwi.  HeoOxomumo
MUHHUMH3HPOBATh PHUCKH abcomroTH3aMuu
aOCTPaKTHOCTH MBICIICH U YyTHINTAPHOCTH 3HAHHUS.

W3BecTHBIN poccuiickuii HCTOPUK U megaror B.
O. KinroueBckuil 0 memaroruke mucal: OHA - «HE
HSHBKA, & YTPEHHHUH OyIWIBHUK: CIOBO JaHO ei He
UL TOTO, YTOOBl yKaumWBas 4YYyXOro peOeHka,
YCHIIUIATh CBOIO MBICHIb, @ AJSI TOTO, YTOOBI OyANTH
qyXKy[o». Y4uTens, ToBopwin B Poccun, He TOT, KTO
y4UT, @ TOT y Koro ydarcs. VIMeHHO oOpaszoBaHue
o0JlalaeT TMOTEHNHAJIOM BCEOOMIeH aKTUBH3ALUH
yMCTBeHHOfI ACATCIIBHOCTH, OTKPBLIBACT JIMYHOCTU
CHITy Pa3yMHOCTH.

N3  Bcex  oOImIE3HAYMMBIX  COLMAIBHBIX
HUHCTUTYTOB 00pa3oBaHHE HECeT HaHOOJBIIYIO
UCTOPUYECKYIO Harpy3ky B IPOABIXECHHU

OOILECTBEHHOTO W JIMYHOCTHOTO pa3BUTUS. OTO
TJIaBHBIA MHCTPYMEHT COLUATM3AIIH YEJI0BEUECKOTO
MHIUBHA B JMYHOCTHYIO WHIUBHIYaJIbHOCTB;
YCTOWYHMBOCTH BOCIIPOM3BOACTBA  OOIIECTBEHHOTO
nporpecca, a B HAlMOHAJIbHOM KOHTEKCTE, - Pa3BUTHS

HWACHTUYHOCTH  HAMK W [PEeayNpekICHUs
HallMOHAJIMCTHYECKOTO ATOM3MA.
CoBepLICHCTBOBaHHUE obpazoBaHus -
cTparermueckas  3agada, u0O0 ee  pelleHue
npeanojaraeT  JIOCTHKCHHUE B o0pa3oBaHUU
TapMOHHHU HallMOHAJIbHBIX nu YHUBEPCAJIBHBIX
HUHTEPECOB. OHI/IpaHCL Ha TpaJulyu HaAIlMOHAJIBHOI'O
MEHTAJIUTETa, OHO HECEeT OTBETCTBEHHOCTh 3a
(dbopmupoBanue 00I1eUeI0OBEYeCKUX
FYMaHUCTHYECKHX U JIEMOKPATHUECKHX IIEHHOCTEl. B
CBSI3M C 4YeM B EBPOMNCUCKUX JOKYMEHTaXx,
PEryJHPYIOIUX  Pa3BHUTHE YHUBEPCUTETCKOTO
obpa3zoBaHus, YETKO MPOIMHUCAHO 410
obpa3oBaTenbHOe JIeo HaXOJUTCS BHE

COBOKYIIHOCTH 3KOHOMHMYECKUX mnpeanpusruii. 00
stoM eme nucan Jx. ['3n0OpaifT, mporecTys MpoTHB

UHyCTPUAJBHOTO  IIPECCHHTa  00pa3oBaTeNbHOU
JIesITENbHOCTH. A cToneTueM panbiie Jx. ['anbpaiita
0 CONHANEHO - DJKOHOMHYECKHX IpoOieMax

00pa3oBaHMs TOBOPHI B CBOMX JieKnusx P. OmepcoH,
OOBSICHAS MX TPOUCXOXKJIECHHE NPOU3BOJCTBEHHOM
JIeATeNIbHOCThIO:  «Bcsi  HBIHEmHSs  opraHu3anus
SKOHOMHKH 3acTaBIIsieT MEHs TIyOOKO 3aJyMaThCs:
BeJb €I0 CO3/JaHbl JIOXKHBIE OTHOIICHUS MEXIy
JFOABMHU B TOM CMBICTIE, YTO S YK€ OIIyIIaro ceds
CBOOOTHBIM OT  HEOOXOAMMOCTH  IPOSBUTH
BOCIIUTAaHHOCTh M OJIarOPOACTBO B OTHOUICHHAX C
YeIOBEKOM, YbH YCIYTH OIIAYUBAIO JICHBTaMH

UenoBedeckre OTHOIIEHHWS B TakOW 3KOHOMHKE
OTIPENIENIAIOTCS. HEe Pa3yMHOCTBI0. OHHM HaxXoIsATCS B
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3aBUCUMOCTU oT TOTO, qToO OT‘{y)KﬂaeTCH cnepBa 6I>ITI) YCCTHBIM YCJIIOBCKOM, [[36131 CcAciiIaTbCAa

CIIOCOOHOCTBIO K Pa3yMHOM JIESITENILHOCTH OT CaMOi
pasyMHOCTH. A Mexmy Tem, UToxwia P. Dmepcown:
«O0rmmIecTBO HE MPHOOpETaeT HUYEro, KOIb CKOPO
YEJIOBEK MBITACTCS OOHOBHUTH MOPAMOK BeIeH, He
OOHOBHBILHCH CaM».

OO6pa3oBaHHE HETIOCPEACTBEHHO HAIPaBICHO
Ha (OPMHPOBAHUE COLMAIBHOTO CTATyCca 4YeIOBEKa.
OrnocpenoBaHHO, Yepe3 COLMAIM3alHUI0 JIMYHOCTH,

OHO CHOCOOCTBYeT OOIIECTBEHHOMY pPa3BHUTHIO.
ConuanbHOI riatgopmoit s PpeKTUBHOCTH
o0pa3oBaTenbHON JEATEILHOCTH SIBIISIETCS

CyOBeKTHBHasl Pa3yMHOCTb, KOTOpas pean3yercs
yepe3 Bce CYOBEKTH OOIIECTBEHHOH JXW3HU. B
OpPHeHTalMM  Ha  Pa3syMHOCTb -  TapaHTHA
00pa3oBaHHOW  JAEATENIBHOCTH IO  COXPAaHCHHIO
COLIMANIbHOTO Mporpecca, B HEW JXe W INpUYUHA
HEPaBHOMEPHOCTH peajM3allid 3TOH  (YHKUHUH.

Tosnbko CHCTEMHO - [EJIOCTHO BBICTPOSHHOE
obpa3oBaHHe OT MPOCBEHICHHS [0 MPEICIOB
npodecCHOHATBHON MOATOTOBKH CIOCOGHO

obecreynTh COIMaNbHOE MPOJBUKEHHUE BHIMTYCKHUKA
M0 TJIABHOMY HMCTOPUYECKOMY  MYTH - Pa3BUTHIO
UMBUJIM3AIUN, TIPUBECTH CO3HAHUE Yyyalluxcsi B
pe30HaHC C Ppa3yMHOCTBIO, AaKTHBHUPOBATh UX
MBIIUICHIE B HAMPaBICHUH CO3HUIOAHHSA, PACKPHITH
HUCTOPHUIECKYIO 3HAYNMOCTD eIMHCTBA B
MHUPOTIOHIMaHUHT HAITMOHAIBHBIX,
TpPaHCHAIIMOHAJHHBIX W YHHUBEPCATBHBIX LEHHOCTEH.

B mpoTHBHOM CiydYae CONMANBHBIA  IPOTpecc
JIMIIUTCA CHJIBI Pa3yMHOCTHU C BEKTOPOM
BCEOOLIHOCTH 6J1aroCcOCTOSHUS. Pa3zymHOCTB

MOTEPSIET CBOIO CYLIHOCTh - OBITh WHCTPYMEHTOM
HCTOPUYECKOTO TBOpUecTBa Ounar. Jloruka pa3BuUTHA
Pa3yMHOCTH JI€HCTBUTENIbHA TOJBKO B COYETaHHU C

BEKTOPOM  BCECTOPOHHETO0  COBEPLICHCTBOBaHUS
pealbHOCTH,  CyOBEKTOM  KOTOpOH  sBIsIeTCS
oOpa3oBaHHasi JIMYHOCTb, 4@ TJIABHOM  ILIENBIO
00pa30BaHHOW JMYHOCTH POCT  YEJIOBEYECKOrO
OIaromoTyqus.

Otciona BhICOKHE TpeOOBaHMS B OpraHM3alMd
0011IeCTBEHHOT0, 00pPa30BaHuUs K IIEPBOH €r0 CTOPOHE
— JIyXOBHOMY pa3BUTHIO B 00pa30BaTeIbHOU
JEeSITENbHOCTH JIMYHOCTH  ydvamierocs. Mcropus
BBICIIIETO MHXXEHEPHOTO oOpa3zoBaHus B Poccun
Hauanace ¢ llerepOyprckoro Muctutyra Kopmyca
WH)KEHEPOB IyTeil COOOLICHUS, TEPBBIMU PEKTOPAMH
KOTOpOTO ObLTH ¢paniy3 HCIIAaHCKOTO
npoucxoxkneHuss A. bBeraHKkyp W TrpaXkIaHUH
Opannuu 1 Poccun, aBTOPUTETHBIM Yy4YeHBIH B
obmactn ruaporexHUkH U MexaHuku II. Basen.
Ob6pamasice k BeimyckHukam 1832 roma I1. Basen
HacTtaBisul: «bojee Bcero crpeMuUMcsl Mbl BHYIIATh,
YTO Ha TOIpPHIIEC CIYyXOBI, CTONIb CIPABEINBO
Ha3BaHHOM IMOTIPHIIEM YECTH, 3HAHHE €CTh TOJBKO
opynue; 4to oONajaHWe OHBIM HE YBOJIBHSET OT
WCIIOJTHEHUSI HUKAaKOW OOS3aHHOCTH, YTO Jaxe
oOIIMpHEeIINe CBE/ICHHsI CO/IENBIBAIOTCS TIETHBIMH
0e3 TOBeIeHNS HEYKOPH3HEHHOTO M YTO HaJ00HO

BITOCJICACTBHH TOJIE3HBIM TPAXKIAHUHOM.

B.O. Kirouesckuit yrounsit: «B Bocnuranmm
pa3IIYaroTCs 1Ba IeNa: OHO — Pa3BUTHE U BHIIIPaBKa
WHIUBHUIYAIbHBIX OCOOCHHOCTEH, IMUHBIX CBOHCTB U
HaKJIOHHOCTEH 4delOoBEeKa, JApyroe — BbIpabOTKa
o0IIero THIa, MPUBUBKA T€X OOIIECTBEHHBIX IIPABHLI,
MOHSATHH W MHTEPECOB, M3 KOTOPBIX CJIAraeTcs

KyJIbTypa  BpeMEHH M  KOTOpBIE  JEJIaloT
pa3sHOXapakTepHble  JMYHOCTH  CIOCOOHBIMH K
JPY>KHOMY OOIIIEKUTHIOY.

Mangemuss Covid 2019  akryanusupoBaia

poOJIeMbl  peaju3aliy  YCHEUIHOro 00pa30BaHMS.
AXTHBHpOBAJICS MHTEPEC K HCTOPHH OOpa30BaHMS.
I'ete npaBuibHO noaMeTnd: «Bce ymMHOEe npuaymanu
Jo Hac. Hama 3agaga - eme pa3 Hax 3TUM
MOPa3MBIIIIATEY. McTopus oOpasoBaHus, MMEIOIas
CEphE3HOC BIMSIHAE Ha MOCIEAYIONIMHA XOJ €ro
pasButHs, Hadanack B «OceBoe Bpems» - VI — IV
cToneTusix 70 H.3.. K ceMeliHOMy Wi loMamrHeMy
00pa30BaHMIO MPUIILIA HA TIOMOIIb IIIKOJIA.
[IkonpHas opraHu3alms 00pa30BaTENLHOTO
npolecca NOAOOHO JOMaliHeH HaYMHallach Kak
HOHUCK onTHManbHON (Gopmbl. [Toucku odopmuincs B
JIBYX HampaBlieHHsX. B mepBoM JOMHHHpOBala
cB00O/Ia yJacTusl yUYeHHKa B OpraHU3alny y4eOHOTO
mpomecca. YYEHHKH MHIPHPOBaIM OT OJHOTO
yuuTens K JApPYyroMmy, 4TO CYMTAIOCh HOPMAJIBHBIM
noseaeHneM. «Kiacc», kak sBIEHHE, CYIIECTBOBAJ
Tonbko  (hanTomMHO. Bropoe  cTpomsnock  Ha
CTaI[IOHAPHBIX OTHOIICHMSAX YYHUTENS C YYCHUKOM.
Hapsiny ¢ yuutenem, Bo3HHKIIA (GUTYpa «II€Aaroray -
TOT0, KTO COIIPOBOXK/IaJl yYSHHUKA B IIKOJIy 1 00paTHO,
a Taxke Obu1 pernierutopoM. [IoHsATHE «Ienaroruka
(«memarorus») OnmXke MO COAEPKAHUIO K TIEPBOMY
cratycy nenarora. B ero copepsxanuu 0oJblie Bcero
TOTO, 4YTO  COOTBETCTBYET  TEXHHYECKOH U
TEXHOJIOTHYECKOI COCTAaBISIFONIMM Y4EOHOTO Jea.
Y4uTtens 10mKeH ObUT TOJITOTOBUTH YUYECHUKOB K
JBIKEHUIO 110 [1yTH *KM3HH, TOMOYb MOAHSTHCS Ha
9710T IlyTh M paccTaBUTh yKa3bIBAIOLIME CMBICIOBBIC

opueHtupbl. KoH}yrmii, k mpuMepy, OOBACHAI
yueHnkam: «CTpeMHCh K  WCTHHE, JI€PXKUCH
nobponeTeny, omupaics Ha  TyMaHHOCTh W
3a0aBJIAics CBOOOAHBIMH HCKYCCTBAMID).

W3  wucTopuueckoro omeiTa  OpraHU3aliu
o0pa3zoBaHus MOYHO crienarhb HECKOJIbKO
(byHIaMEeHTATBHBIX BBIBOJIOB, HUMEIOIINX

YHUBEPCAIbHOE 3HAUCHHUE:

[lepBrrit: oOpa3oBanue 3¢p¢eKTHBHEE BCETO B
(opmax MmKoJIbHOM opraunzanuu. OHa, B OTINYHU OT
JOMaIIIHEro, CHocoOCTBYeT pa3BUTHIO
KOMMYHHUKAIIMOHHOTO TIOTEHIHaNA ()OPMUPYOLIEHCs
muaHocTH. KpuTHKyst npuHIun berkoro HCKIIOYNTh

n3 oOpa3oBaHUS  CEeMEHHBIH  (akTOp, YTOOBI
a¢pdexTrBHEE  peamu3oBaTh  OOIIECTBEHHO U
IIOJIMTUYCCKHU 3HAYUMBIC YCTaHOBKH, B.O.

KimroueBcknii mucain: «CeMbst HUKOTIa HE OTKAXKETCS
OT CBOETr0 BOCHHUTATCIBLHOTO Jeja, HE 3axodeT
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NPEBPATUTHCS B MPOCTYIO KYCTapHYIO MacTepCKYIO,
BBIPA0ATHIBAIOIYIO IEarOTUYECKOe U PEKPYTCKOE
CBIpbE JUIA INKOJIBI M Ka3zapMbl». Pa3BuBaTh
o0Opa3oBaHNEe HEOOXOOMMO ITyTEM COBEPUICHCTBYS
MIKOJIBHOM  Qopmbl  ero  opramm3ammud. OnHa
pa3HOOOpa3Ha, 4YTO TOATBEP)KAACT €€ BBICOKUI
(DYHKIIMOHATIBHBIN W 3BOJIIOIOHHBIN TTOTEHIIHAL.
Bropoii: CHUCTEMOOOpa3y O (daxrop
IIKOJIHOM (OopMBI 00pa3oBaHHs — JESATEIBHOCTD
yuutens. HyxHo co3paBath ycioBus IS €ro
TBOpPUECTBA HAa OCHOBE B3aUMOIIOHUMAHUS U
COBMECTHBIX  JleNl €  ydeHHKamMHu. DyHKIus
aJIMUHUCTPALMK HE KOMaHIOBaTh YYHUTEISIMH, a
BBICTPaMBaTh ONTHUMAJbHBIC YCIOBHS OPTaHH3ALUH
ux TnpodeccroHanbHON pabotel. ['ocymapctso,
HECyliee  OTBETCTBEHHOCTb 33  pa3BUTHE |
0€301acHOCTh CTpaHbl, ONpPENEIsIET SAPO MHCCHH
00pazoBaHuA u crocoba OpTaHM3aINA
00pa3oBaTEeIbHBIX YUpEXICHU: IIKOJI,
BCIIOMOTI'aTEIbHBIX YUpEXKICHUN. Kpurukys
«TIeIarOTHYECKHE TPEXH, JIOTMYECKUE INPOMaxu |
TMICUXOJIOTHYECKUE HEJIOCMOTPBD) MPOTPaMMBI
pedopmbl  mKombHOTO  0oOpa3zoBanus  berkoro,
KnroueBckuit MOsICHUIN, YTO TOTOB BCE €My IPOCTUTH
32 TOCIIEIOBATENILHOCTh  «TPEOOBAaHMs, YTOOBI
BOCIIMTATEIN OTHOCHIHMCH K JIETAM «C KPOTOCTBHIO,
YYTHBOCTBIO U JIIOOOBBIO», BCET/Ia XPAHWIN NIPU HUX
BECEJIbII BU M B HUX TTOIIEPKUBAIH «OOAPBII IyX U
BeceJIblif HpaB». I e 3Toro HeT, TaM Tenephb He MOXKET
OBITh HUKAKOW TIeJarOrMKN, HUKAKOH IITKOJIBI».
Tpertuii: oOpazoBaHue — WCTOYHHK 3HAaHUN
JUYHOCTH, HEOOXOAMMBIX I  CBOOOABI €€
CO3MAATENILHOW JeITeNIbHOCTH B  OOILECTBE, HO
rfaBHas 3ajgada oOpa3oBaHUs —3aKJIIOYaeTCsl B
Hay4YCHUU BOCIIPOMU3BOJUTH u IIOIIOJIHATH
CYIIECTBYIOIIUEC HAYYHBIC U KYJIbTYPHBIC 3HAHUA, TO
€CTh YUUTb Pa3MBIIUIATh B pAMKaX I'yMaHHUCTHYECKHX
U neMokparnieckux Ttpamunuii. B cepemmme XIX
Beka P. DMepcoH ¢ ropeubto KoHcTatupoBal: «Jlyx
HENPUMHUPUMOTO  KPUTHIM3Ma  OTKPBIBAa€TCS B
CTPEMIICHUSIX pedopmupoBats cucTeMy
obpazoBaHusa. HbIHEMIHIOIO cHCTEMy OOBHMHSIOT B
TOM, YTO OHA He 3a00THUTCSI HM O €CTECTBEHHOCTH, HU
00 wuctmHHOCTH. CeTylOT Ha TO, YTO OHa HE
npesrnonaraeT oOydeHHs] MPAaKTUYeCKH HyKHBIM
Bemam. MpbI TOCTUTaeM OJIHM CIIOBA; JECSTh —
IATHAIUATh JIET HAac Jep)kKaT B3alepTH, I[oKa 3a
IIKOJION CIIeyeT KOJUIE/K U YHHBEPCUTET U HAKOHEI]
BBIITYCKAIOT Ha BOJIIO, CHA0JMB CBEJICHUSIMHU, KOTOPBIE
HUKOMY HE HY)XHBI, - Mbl 3allOMMHaeM MHO>KECTBO
CJIOB, HO HE YMEEM POBHBIM CYETOM HUUEro. PumiisiHe
cunTaiu OECIoJIe3HBIM BCE TO, YEMy HENb3s
Hay4uTbCS, HE YCAXMBAsCh 3a MapTy. Y aHMNIMYaH
ecTh crapoe npasuio: «IIpoBoan Bce I€TO B MOJIIX,
BCIO 3uMYy y ce0s1 B kabunetey. Kcratu, Y. JlapBun Tak
W Jenal, MPeXAE YeM OTKPBUI 3aKOHBI 3BOJIONNH.
Coyctss cro gner, b. Kaybman mnoxarsepauna
OMACHOCTh KpallHOCTEW B OTHOUIEHHUSAX K 3HAHUSM.

Haiitu Oananc aOCTpakTHOTO M YTHWIMTAPHOTO B
PpEeTpaHCISAIUHT 3HAHUH HEMPOCTO. 37€Ch BHIXO OJIMH:
HaJ0 YYUThb PA3MBILUIATH, TOIJA YYALIUICSI CMOMXKET
CaMOCTOSTENFHO JeNaTh HEe0OXO0AMMO-JOCTATOUYHYIO
BEIOOpKY 3HaHWHA. CIIOW 3HAHWS MENAIOTCS TOT[a,
KOTJIa BOCXOJAT K (hopMaM TMOHITHHHOTO MBIIUTICHHS
paszyma uepe3 MpOTUBOPEUUs B ABMKCHUH CO3HAHUS
yJaierocs.

UeTBepThlii: OCHOBOM OpraHusaluu
00pa3oBaHus JIOJIKHO OBITH KyJbTYpHOE
oOecrieyeHUEe pa3BUTHsL JIMYHOCTH B  IIKOJBHOM
oOyuenuu. Hctopus KynbTypHOro (opMupoBaHHS
JUYHOCTH B IIKOJE O0a3upyeTcs Ha OCBOCHHHU
pa3BUTHA HAOMOHAIBHOM ¥  OOIIeYeI0BedecKOit
KyJbTYp U 3aBEPIIACTCS CTAHOBJICHHUEM KYJbTYpPbI
po(eCCHOHATBHOM EATETFHOCTH.

[IaTeIii: Hanmume cBOoeoOpasus B OpraHU3AINH
IIKOJFHOTO 0Opa3oBanus Ha 3amane u Bocroxke, FOre
n CeBepe cymecTBeHHO 10 (opMe, HO He
CYIIECTBEHHO MO ero cyTu. [lo mepe coluambHOTO
mporpecca  (OpMaNbHBIC  Pa3NUYUA  YACTHUYHO
COXpaHsUINCh, a 3HAUMMOCTh UX BIMSHHUA Ha
collep)KaHWe  MHUHHMH3UpOBajoch.  MHTerpamms
00pa3oBaTeIbHOM JEATEIBHOCTH C/IeNaNach BeAyIeH
TeHaeHuueil. VIMEHHO TeHJeHIMeH, Tak Kak
VHHUBepcanm3alus  oOpa3oBaHHMs  HE  JOJDKHA
OCYIIECTBIAThCS ~ YIIEpOHO Ui  HAIIMOHAIBHBIX
HHTEPECOB.

[lecToil: KOMIETEHLMH, XapaKTEPU3YIOLIUE
KauecTBO  UIKOJBHOM  MOATOTOBKH  y4alIUXcs,
OTIPEICIISAIOT YaCTHBIC MPOSIBICHUS JIMYHOCTH, TO €CTh
SBIISIIOTCS. TIPUIIOKEHUEM, Pa3BEPTKON, MPOESKIUSIMHU

YHUTApHOIO KadYeCcTBa JIMYHOCTHU. JIngyHOCTHEIC
KOMIIETECHIMHX YCJIOBHO pC€aJibHbl, OHH TIPOCTO
Ha3BaHUA OTHACJIBHBIX crocoOHocTel JIMYHOCTH,

«HOYMEHB» B  TOJKOBAaHMU  CPEJIHEBEKOBBIX
«peamucTtoBy. ToNKOBaHME KOMICTEHIIMH B IyXe
«HOMHHAJIACTOBY», TOIBITKH Pa3lIOKUTh B HHUX 0e3
OocTaTKa KadecTBO JIMYHOCTH, OOpEYCHH Ha
Hen30exHoe pracko. B KOMIETeHINH JIMIHOCTH, 110
CyTH, TICPEUMCHOBAIM TO, YTO paHBIIEe OBLIO
«mpo(ecCHOHATPHO — BaXHBIMH ~ KadeCTBaMM
paboTHuKa.

CenpMoOM: CHMBOJIOM [ABIKeHHsT Poccun 10
nmapoBo3a  ObUla  Tpoiika  jomaaed,  ocobo
3anpsbkeHHbIX. «IITunei Tpoiikoi» ee HaspiBas H.B.
T'oromns. JIBmxeHne obpa3oBaHue TaKxke
OCYILIECTBIISICT TPOWKaA: KyIbTypa, HayKa, IMpaKTHKa.
JuHaMuKa WX COYETaHWs JOCTaTOYHO CTaOWIbHA.
Kynbrypa - rapaHtus kavyecTBa JIMYHOCTH; HayKa -
HHCTPYMEHT 3(deKkTuBHOCTH MpPOPEeCCHOHATBHOM
NESITEIBPHOCTH aKTHBHOCTH JIMYHOCTH, MpPAaKTHKA -
Ba)KHEHIIIass HanpaBJIsIoNIast 1edb 00pa3oBaTeIbHOIO
nporiecca. OOpa3oBaHHE YUYUT YEJIOBEKAa MBICIIUTS,
HayKa OpraHu3yeT MbIIIICHHE, MPAKTHKA BBINPABIISIET
ero. IloaTBepkaeHWEM 3TOTO BBIBOJAA CIYXKHUT
HCTOpHsI TIPHUPOCTa YHHBEpCUTETOB B EBpore B
Cpennwne Beka (Tadbnuua).
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Taonauua 1. Xapakrepucruka npupocra yHusepcuteroB B EBpone B Cpeanue Bexa
Cronerus Xl XV XV XVI
KosmuecTBO YHUBEPCHTETOB 19 44 80 180
Koro Kto
yyar? YYUT?
Ons yero
yyar?
Kak
Yem
y‘-IaT)'.i y4ar?

Pucynok 1. O6pa3oBaTenbHas 1eITeJbHOCTh B BU/Ie KBAIPaTa ¢ aKTHBHBIMH AHATOHAJISIMHI

TexHu4eckyo opraHu3anuio 00pa3oBaTeIbHOM
JACATCIBbHOCTHU Fpa(bI/I'-IeCKI/I MOXHO TMpCIACTaBUTL B
BHUIC KBaJpara C AKTHUBHBIMH JAuaroHajJsiMu
(pucyHOK).

Texnomorus o00pa3oBaTeNbHON OEATENPHOCTH
pazpabaTbIBaeTCs HeJaroruKoii, Teopue
coueraromied  GUIOCOPCKOE  OCMBICICHHE €
MCKYCCTBOM OpraHM3alMK OCYIIECTBICHHS 0a30BBIX
YCTaHOBOK B MPAKTHYECKHI MAacCOBBII pe3yJIbTar.

Muccusi o0pa3oBaHHsl - ONpenelsieTcss TPaHC

MpOoQpEeCCHOHANBHEIM HAYYHBIM  TBOPYECTBOM |
MOJUTUYECKUMHU HHTepecaMu rocynaapcrBa. OnHa
HarpaBieHa Ha pereHue T'YMaHHUTapHBIX,
KyJbTYPHBIX M COIHAIBHO - 3KOHOMHYECKHX

mpo0JieM YKpeTIeH!sI IEMOKPATHIECKUX HHCTUTYTOB
obmrectBa. IlpuueM mOpPOQPECCHOHANBHBIA aHAIN3
JOJDKEH JOMHHHPOBATh Hax OIOPOKPAaTHYECKUMHU
HOBalUsIMH. BropokpaTtudeckne HHUIIMATUBHI OTIACHBI
JUTS COBEPIICHCTBOBAHUS 00pa30BaHHUS [0 BCEMY €ro

HEepPUMETDY.

KawectBo  oOpa3zoBanust  u3MepsieTcs  €ro
3G PEeKTUBHOCTBIO, 3(PPEKTUBHOCTE — KadeCTBOM
00pa30BaHHOCTH JIMYHOCTH, Ka4ecTBO
00pa30BaHHOCTH JIMYHOCTH — AaKTHBHOCTBIO €¢
COy4acTus B COBEPIICHCTBOBAHUU

npoeCCUOHANBHOW ~ NEATCIBHOCTH H  Pa3BUTHH
oOIIecTBeHHBIX OTHOIIeHuH. Kpurepun xkauectsa
00pa30BaHHOCTH JIMYHOCTH —  YEJIOBEKOJIIOOUE,
MaTpuoOTU3M, JACMOKPATUIHOCTD, CoIlMaJIbHas u
JieoBast (mpodeccuonanpHast) aKTUBHOCTb,
MOTPeOHOCTH B MPOJODKEHIH 00pa30BaHuUsL.

DOKoHOMHKA 00pa3oBaHUSA IIpH3BaHa (PHHAHCOBO
obecrieunBaTh Ka4eCTBEHHOCTb OpTaHU3aAIIH
o0pa3oBaTeTbHON eI TETHHOCTH KaK
(hyHIAMEeHTAIFHOTO CHCTeMOooOpa3yromero (Gakropa
OyAyIIEero OTIENBHO B3ATOW CTPaHBI M YEIIOBEUECTBA
B LICJIOM.

Kak ’xene3HOMOpOXHBI cocTaB oOperaer
odurmanbHbIH cTaTyc i HauYMHaAET
(YHKIHMOHMPOBATh, TOJBKO TIOCIE TOrO, Kak

BBICTaBJIEH HA MaruCTPaJbHBIA MyTh, TaK U YEJIOBEK
CTaHOBHUTCS JIMYHOCTHIO, KOTJIa BOCXOAWT Ha ITyTh
NpodecCHOHANBHOTO ~ 00pa3oBaHMs.  TeXHHUKYM,
KOJUIEZK, BY3 BBICTaBIISIOT BBITYCKHHKOB Ha IlyTh
KH3HU. Y JKEeJIE3HOAOPOKHOTO ITyTH (KJIACCHYECKOT0)
JIBa penbca W BBHIYCKHUK OIMpaeTcs Ha JIBe
COCTaBJISIIOLINE €r0 ABHKEHHS — CBOU JIMYHOCTHBIE U
npodeccHoHaIbHbIE TproOpeTeHus. PannonanbpHOE
TOJIKOBAHHWE ONMCAHHOTO pAaCKphIBA€T IOHATHE
«COIMATM3aNNsD) - BCTPauBaHUE TMIHOCTH B IIPOLIECC

Philadelphia, USA

123

2 Clarivate
Analytics "



ISRA (India)  =6.317  SIS(USA)  =0912  ICV (Poland)  =6.630
. I1SI (Dubai, UAE) = 1.582 PHUHII (Russia) = 0.126 PIF (India) =1.940
Impact Factor: ¢ australia) =0564 ESJI(KZ)  =9.035  IBI (India) = 4.260
JIF =1500  SJIF (Morocco) =7.184  OAJI (USA) = 0.350

cormanbHoro aBmwkeHns. 1lIkoma — yHUBepCaTbHBIN Crpyktypa 00pa3oBaHMsi W CHCTEMHOCTh

I/IHCTI/ITyT conuaiu3anmu, a ajsa Toro, qTO6LI oT OTHOHIeHHfI B O6pa30BaHI/II/I O6yCJ'IOB.]'IeHI)I

COoIMaJIN3aliui BbIMI'PbIBAIN 00e CTOPOHBI - IUMIHOCTH
n COLIMyM, MIKOJBHOC 06p330BaHI/Ie JOJIDKHO OBITH

IYXOBHO -mpaktudyeckuM. Jlroboe — yctoitumBoe
OTKJIOHEHHE OT JyXOBHO - IPaKTHYECKOTO Kypca
IIKOJBHOTO 00pa3oBaHUS UYPEBATO CEPbE3HBIMU

M3AEPKKAMH W ISl JIMYHOCTH W Ui OOIIecTBa.
BupryansHOCT MPaKTHKA " JYXOBHOCTH
(hopmanu3yeT ux, OHH yTPAIUBAIOT PEATBHYIO CHITy B
Jene KyJIbTYPHO-TIPO()ECCHOHAIIBHOTO
(hopMUpOBaHUS INIHOCTH.

Msl cymmupoBanu psj npasui 3¢dexkTHBHOM
opraHuzanuy oOpazoBaTeNbHOIN AesiTeabHOCTH. OHU
JIOCTaTOYHO MPOCTHI U, Kak yTBepxkaan P. [lekapr, He
HYKJAI0TCS TO9TOMY B KOMMEHTapUsIX.

IIpaBuna sty cnenyromue:

1. «MHoro 3HaHWe yMy HE HaydacT»
(Iepakimr)

2. «Y4uTh ClEAyeT HE MBICIISM, & MBICIUTH)
(ApucroTens)

3. Vuurh «rnasa B riiaza», «riiaza B KpaH» -
CYyppOraTHbIii  BapuaHTt, Korga  oOpa3oBaHue

ympornaercs 10 00y4deHus. JlyXOBHOCT — MOHOTIONHNS
CyOBEKTHBIX OTHOIICHUIA.

4. Yuarcs Bce, M TOT, KTO YYUT, U TOT, KOT'O
yuaT. YUYHUTh — Ha/IC)KHBIH CII0CO0 M YUUTHCA.

5. HayuuTbcsi MOXKHO TOJIBKO OJTHMM CIIOCOOOM
— YUHTBCSI CAMOMY C ITOMOIIBIO BCETO OCTAJIBHOTO.

6. YenmoBek poxIaeTcs, INIHOCTh POXKIACTCS B
00pazoBaHuH, 1e(hOPMHUPYETCS TaKKe 00pa30BAHIEM.

7. Ilkoxa—myTh B )XNU3Hb. Y 00pa30BaHUs €CTh
HavaJo, HO HeT KOHI[a, KPOME €CTECTBEHHOTO.

8. Illkoma — xpam 00pa3oBaHMs, HO KaXIbIH
XpaM pacroJiaraeTcsi Ha yJuIle, OHa TaKKe y9acTBYeT
B 00pa3zoBaHuU.

9. Vuurens — 310 00pa3 *HU3HHU, YUEHHK — UX
OTpa’keHHe.

10. OntumainsHO OpraHU30BaHHOE
00pa3oBaHHE — BBICIIEE U3 UCKYCCTB.

11. He »5KkOHOMB Ha COBEPUIICHCTBOBaHHUU
00pa3oBaHMUsL.

12. 3Hanus Oe3 MOHMMAaHUS TOIOOHBI «CYXOWM
Tpo3e», - MOJb3bI MAJIO, a O]l MOXKET OBITh MHOTO.

OO0pa3oBaHWEe -  BAXHCWINIMHA  HWHCTHUTYT
YCTOIHYMBOCTH BOCIIPOM3BOJCTBA M Pa3BUTHs homo
sapiens. C moMoIpi0 00pa3oBaHus COXPAHIETCS H
COBEPLICHCTBYETCSI COLMAJIbHBIN OIBIT, UIET paboTra
B TIOKOJIGHUSIX HajJ OIIMOKaAMH B IIPEOIOJICHUH
€CTECTBEHHBIX M HCKYCCTBEHHBIX MPOTHBOPEYHH.
I'Hoceomornueckoit 6a30if  00pa3oBaHUS CITYy)KUT
pa3BUBaroeecs MBIILJICHUE JMYHOCTH -
CIOCOOHOCTh pa3yMa y4allerocsi BOCIPHHHUMATH M
nepepabaTbiBaTh ~ 3HAaHWA. [JlaBHas  LEHHOCTH
o0pa3oBaHus — pa3yMHasi EMKOCTb, €0 MOTeHIUaIa
rlaBHas 1mpobjeMa — CcOo34aTh  ONTHUMAlbHBIC
OpTaHM3aIIOHHBIE YCJIOBHS IPOSIBICHUS Pa3yMHBIX
Hayall y BceXx CyOBEKTOB  00pa3oBaTeNbHOM
JIeSTeIbHOCTH.

OpFaHHZ}aHHCﬁ MBIIIJICHUSET W JOJDKHBI  OTpaKaTb

HOTPEOHOCTH COIIMAJILHOTO mporpecca.
Cuctemo00pa3yromum (axropom
(YHKIIMOHUPOBaHUS o0pazoBaHus SIBIISIETCS
B3aMMOCBS3b BOCHHTAHUS W OOY4YEHHs, YTO YETKO
JIeMOHCTPHPYET HMX Ha3HaudeHue. BocnmraHue
TIPU3BAHO o0ecre4nBaTh COXPaHHOCTb
NPHOOPETEHHBIX ~ MPEAIISCTBYIOIMM  Pa3BUTHEM
LEHHOCTEeH YacTHOTO, HaIIOHAJIBHOTO,
00I11e9eTI0BEYECKOTO u po¢heCCHOHATHFHOTO

MacmTaboB. 3HaHHS — OpPHUCHTHUPOBATH JIMYHOCTH U
COIMAaJIbHBIC Cy6’LeKTI>I €€ KUBHCACATCIbHOCTH —

CEMBIO,  COIMANIbHYI0  TpPYyIIy, HalUOHAIBHOE
dbopMupoBaHne u cooOmecTBa B JIAOMPHHTAX
MPOTUBOPEYUN  E€CTECTBEHHO - HCTOPHUYECKOTO
JIBUKCHHUS.

B TexHHYeckoM acIeKTe COBEpIICHCTBOBAHHE
00pa3oBaHMs BBICTPaMBACTCS B JIBE CBS3aHHBIC
3aJ[a4d: BO - IEPBBIX, ONTHMH3HPOBATh COOTHOILICHNE
BOCIIUTAHUA M OOYdYCHHS, YUUTHIBas JAOMHHAHTHOE
TIOJIO’)KEHUE BOCTIUTAHUS IS COXPAHCHUS BUAOBOM
HUACHTHYHOCTH; BO - BTOPBIX, aKTyaJIN3UpPOBATH
3HaHUu4A, ‘-ITO6I)I IIOBBICUTH yCTOI\;I‘{HBOCTI) pasBUTUA
BHOA. B CONMAJIBHBIX TMOKOJICHUAX PCaIn3yeCTCs
BTOpass 3agada. CaMO TIOHATHE «COLMAIBHOE
MOKOJICHHE» 0043aHO CBOEH aKTyalbHOCTH HMMEHHO
OpraHM3allii BOCIIPOU3BOJCTBA BHIA IOCPEICTBOM
00pa3oBaHMUs. Bocmuranue - ycIoBHE
ONITHUMAJIFHOCTH TIPUCHOCOONCHUSI BHAA K Cpeze
CYIIECTBOBAaHUs], a OOY4YEHHE - «HABHI'aIMOHHBIH
MEXaHH3M» BKIIOYCHUS B YHHBEPCAJIbHYIO CHCTEMY
OTHOIIEHWH obmiecTBa M TpHUpoasl. PasymHocTh —
crierduaeckas YyeJoBeuecKas wiatdopma
00pa3oBaHMs, OpPraHU3alUs KOTOPOTO JOJDKHA OBITH
HalpaBJieHa Ha pa3BUTHE CBOEW MBICIUTENBHO -
HpPaBCTBEHHOI 0a3pl. B sBomionmu pasyMHOCTH B
UCTOPUYECKU - KOHKPETHYIO BHIIOBYIO PEaJbHOCTb
«0maropa3yMHOCTE» 00pa30BaHMIO OTBEAEHO 0c000€
(baxTOpHOE MOJIOKEHHE.

B pasBuTHM Bcero >KMBOro JeHCTBYeT (axTop

JIOTIOJTHUTEJILHOCTH, TIPUAAIOIINI pa3BUTHIO
3G(QEKTUBHOCT M  YCTOHYMBOCTH  COCTOSIHUS
newxkeHus. CyTb  3TOoro  Qakropa  CBS3BIBAET

CIIOCOOHOCTD JICHCTBOBAaTh M OTHOIICHHE K HE.
CriocoOHOCTE MBICIHTB, B TOM YHCIIE€ U Pa3yMHO,

cama 1o cebe He CO3JacT ONPEICICHHOCTD
HaIpaBJICHUs JESATeIbHOCTU. [1apoBO3 — MHCTPYMEHT
JIBIKEHUS, €ro TakUM M CO3/aBajld, HO B

HCKIIIOYUTEIBHBIX CITy4YasiX €ro MOXKHO MCII0JIb30BAaTh
U KaK reHeparop napa, COrpeBarsb Jio/ieil, )KHBOTHBIX,
TIO/I/IePKUBATh YCIIOBHS TPOM3BOACTBA, YTO U JIeNalll
B 1990-¢ romsl OTBETCTBEHHBIE PYKOBOIWTEIH,
MIOHMMas Pa3yMHOCTh HE B KaueCTBE IIPEUMYIIIECTBA B
MBIIIJIGHUH, a Kak crnocod TBOpUTH Ounara.
PasymHocte hOomo sapiens — ero cmocoOGHOCTB
CO3/1aBaTh KyJIbTYpy, 0€3 KOTOpOH COIMaIbHbIN
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NpOTPEeCC  yTPauWBaeT  CBOKO  YEJOBEUECKYIO JOCTIDKMMA B JIF000H KOHPUTYparin 00IIeCTBEHHBIX
L[CHHOCTb. oTHomeHWH. B o0mem  Macmrabe  Takyro

CoryacHO pPENUTHO3HOMY MHPONOHHMAHHIO,
Pa3syMHOCTh YeJIOBEKa — BOIUIOLIEHHE €ro MomoOus
Cozmaremo. Ho  nmaxe  Tsopew,  oOmamas
aOCOJFOTHBIMH BO3MOXHOCTSIMH, HE CyMell MpUAATh
YeJIOBEUECKOH pa3yMHOCTH BCEOOIIYIO CHITy TBOPHTh
TOJBKO 100pO, COEANHHUTH Pa3yMHOCTb YEIOBEKA U
BCEOOIHOCTh Onarux men. «YeraoBek pa3yMHEII» HE
CTaJ BMECTE C TEM U «UEIOBEKOM Oaropa3yMHBIM.
CrnenoBaTenbHO HMMEIOT TPaBO OBITH JBE BEPCHU.
IlepBass — pa3ymHOCTH JAeHCTByeT cama 1o ce0e;
0IaroTBOPUTENLHOCTD TAK)KE CYLIECTBYET OTIEIBHO.
OHHM CHIOCOOHBI NepeceKaThCsi B YaCTHOM IOPSIIIKE.
Bropas, CYLIECTBYIOT [Ba THUIA pPa3yMHOCTH,
OTpaXkalolllue YpPOBHU COIMAIBLHOTO Iporpecca
yenoBeuecTBa. PasymHocTs hOMO Sapiens sieisercs
wiaTGopMoi MPOJOIDKEHHST €ro IBOJIOLUH, B XOJE
KOTOpOH  CeIMHWYHBIC  MPOSBICHUS  CIUHCTBA
pa3syMHOCTH u 6maro yCTpeMIICHHS
TpaHC(hOPMHUPYIOTCSI B HOBBI THIT YEJIOBEUECKOMH
peanbHOCTH — Onaropasymue. Ha cmeHy «denmoBexy
pasyMHOMY» ¢opmupyercst «YETIOBEK
OnmaropasyMHBIN»,  CIIOCOOHBIM  paspemarb  Te
npo0OJIeMbl Pa3BUTHS, KOTOPbIE OKa3aJIUCh SIBHO HE I10
CHJIaM €ro NpeaIIeCTBEHHUKY. «biaropasyMHOCTE)
CTAaHOBHUTCS HeO6XOI[I/IMI)IM IMPpU3HAKOM BUJA.
dopManuszanys CoACpkKaHUs MOHITHS, KaK [IPaBUIIo,
CONpsDKEHa C TMPHIaHHUEM HEKOTOPOW YCIOBHOCTH
camMoMmy coxepxaHmoo. Ho Takas mormueckas
IpoLeaypa crocoOCTBYET MPOJIBIDKCHHIO MO3HAHMS,
MO3TOMY MPHEM JOCTATOYHO PACHPOCTpaHeH. MBI
TaKKe BOCIIONB3YEMCS UM IS JIyYIIEero IIOHUMAaHUs

COJIepKAHUS TTOHATHSA «0Iaropa3yMHOCTBY.
[IpenBapurtensHO HATIOMHHM, 9TO B
«OmaropasyMHOCTB» HAaXOJUT CBOE BBIPAKEHHE

pa3BUTHUS Pa3yMHOCTH.

dopmyna «OIaropazyMHOCTH» TPUEIUHA, OHA
BKJIFOYAET B3aUMO/ICHCTBUE TPEX 3BEHBEB €JMHOTO I10
pupoae HeﬁCTBHHZ «IIO3HAHUA HUCTHUHBI»,
«IIPaBANBOCTH B KauyecTBe MepCOHAIBHON
OTBETCTBEHHOCTH 3a 3HaHWE HCTHUHBI B CIIOBaX H
MOCTYTIKAX», «IOCIEeI0BATEILHOCTH JIEATEIbHOCTH
M0 ONpEeIMEYMBAHUIO MCTUHHOTO 3HAaHUs». Cexper
«6yaropasyMHOCTI» TIPOCT, CJIOXKHA €TO Peallu3alysl.
«bnaropazyMHOCTE»  IEHCTBUTEIbHA TOJNBKO B
MacmTabax COIHaTbHO-3HAYUMBIX JeHcTBUil. ITO
CBOET0 POJIa aHAIOT «KOJUIEKTUBHOI'O UMMYHHUTETAY.
CJIO)KHOCTh ~ JIOOMTBCS  MOJOOHOTO  pe3yJibTara
06yc.HOBJ'IeHa MMPOTUBOPCUYNAMU B OTHOHICHUAX ABYX
JOUAJICKTUYCCKUX HpOTHBOHOJ’IO)KHOCTeﬁ —
«ETUHUIHOTO» U «OOIIIETro).

B commyme maHHas CIOXHOCTH 0OocTpseTcs
HEpaBHOMEPHOCTHIO OOIIECTBEHHOI'O Iporpecca |

CBSI3aHHYIO C HHM  HENPOIOPIHOHAILHOCTHIO
pacnpesieneHuss €ro HpOXyKToB. Bor mouemy
COBPEMEHHOMY OOIIECTBY HyXHa aOcTpakTHas

pasyMHOCTh hOMO sapiens. B equHUYHON peanbHOCTH
TapMOHHS JINYHOTO HWHTEpPEca W  COIMAIBHOTO

COTJIACOBAHHOCTH MOJKHO IOJIYYHTh UCKIIOUUTEIBHO
HU3MEHUB COIMAJIbHO-9KOHOMHYECKUI Oazuc,
OIpe eI IOmuUi 00ILIECTBEHHOE CO3HAHHE.
EcrecTBeHHOE OCHOBaHWE [yl OJlaropasyMHOCTH
chopmupoBanocs. TpeOyroTcss TEepeMeHBl B ycTaX
OOIIECTBEHHOW JKM3HH — MEpexox OT OypiKyas3Ho-
JEMOKPAaTHIECKOr0  JroM3Ma K  COLMAJIBHO-
JIeMOKPAaTHIECKOMY KOJUICKTUBH3MY u
NAapTUCHUIIATHBHOCTH B YIPABICHHH OOMIECTBEHHO-
3HAYMMBIMH JIeHCTBUSAMU.

Kak mnpaBuno MblIUIEHHE aHAIM3UPYIOT B
Ka4yecTBe MHCTPYMEHTA IO3HAHWS, MBI HOIBITAINCH
paccMOTpEeTh MBIIUICHUE KaK MHCTPYMEHT Pa3BUTHS
CO3HAHMA, a B UTOT€ U CAMOT'0 YeI0BEeKa.

3aki0ueHue

Co3Hanne COBPEMEHHOT'0 YeJI0BeKa
oIpeneseTcs Kak pasyMHas AEATEIbHOCT U 3TO
COOTBETCTBYET abcTpakTHOMY MOHIMaHHIO
pasymHOocTH. HpIHEmHss Hama pa3syMHOCTh B
3HAQUUTEIbHOW  Mepe TOTEHIHAIbHA O  4YeM
yOenmuTenbHO W CBHUIETENBCTBYET  OTHOIICHHE
MBIIIICHUS K IPOTHBOIOIOXKHOCTSIM. MBI HX J100 He
JI0 OIICHHMBaeM, OO paccMaTpUBaeM B TPATULMAX
KaHTOBCKOTO TIOHMMaHHsl KaK aHTHHOMHH, TO €CTh
MIpU3HABas MPOTUBOIOJIOKHOCTH HE BOCXOAMM J0
OCO3HaHMA  HUX  JWANEKTHYEeCKOr0  €IMHCTBA.
JloMrHaHTHOE  TIOJIOXKEHHE B COBPEMEHHOH
pasyMHOCTH IO-TIpEKHEMY 3aHMMAeT pacCyJoK,
JeATeIbHOCTh KOTOPOTO OTPaHMUYCHA pa3/ielICHHEM
MIPOTUBOIIONIOXKHOCTEH, TPHIAaHWEM WM CTaryca
COOCTBEHHOH pPEaJIbHOCTH M aHAJIM30M KOHEYHOCTH
X COCTOSIHUS. B3phIB B KaudecTBEe BBHIJAIOLIETOCS
MHCTPYMEHTA aHaNIN3a O0BEKTOB JEHCTBUTEIHHOCTH
U yOpaBleHHs B TIpeferaax KOHEYHOCTH UX
CyllleCTBOBaHHMS  ToBelAeHHMeM homo  sapiens.
Paccynok BecbMa KOHCEPBATUBEH B  pEIICHUHU
npoOyieMbl  TpeBpamieHuss o00BeKTa B CYOBEKT
B3aUMOJEUCTBYI, 4TO JIeTIaeT paccyiok
Y3KOCHEINATM3UPOBAaHHBIM ~ CIIOCOOOM  ITO3HAHMS.
Paccynky ymoOHee TpOSBUTH CBOM CIHOCOOHOCTH
«3llech M ceifuac», pazfernsiTh HaBceraa OOBEKTH U
CyOBEKTBI, MIOJYePKUBATh KOHEYHOCTh nx
peanbHOCTH. [epcriekTrBHOE MBIIIIEHNE,
[Ipu3Hatoliee AUaIEKTUYECKUE TIEPEXO0/Ibl, €IUHCTBO
CyOBEKTOB M OOBEKTOB B pA3BUTHH OTAT4YaeT
AQHATTUTHYECKYIO CHOCOOHOCTh paccyaka.
CoBpeMeHHasT pPa3yMHOCTh MBIIUICHHS MOITOMY
YCIOBHA W MOXET OBITh TPU3HaHAa TOJBKO
SBOJIIOIMOHHBIM ~ 3TallOM C  HEOOXOIUMOCTBHIO
MPEJIIECTBYIOMMM  JEHCTBUTENBHON  Pa3yMHOCTH
«4enoBeKa OmaropasyMHOro». PasymMHOCTH 1oJDKHA
pacKpbIBaTbCsi M CAENAaThCsl  JIOMHHAHTHBIM
COCTOSHUEM  cO3HaHus. Vcropus  pa3yMHOCTH
JBIDKETCSI B HANpaBICHUH €€ JHaJeKTHYECKOH
CYIIHOCTH. JluanekThyeckas criocOOHOCTh 3aJ0)KeHa
B pasyM. HyXHO COBEpIIEHCTBOBaHWE TUATICKTHKHU
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MBIIUIJICHHUA — JOCTUXCHHA B JHAJICKTHYCCKOM TOF,Ha TO, UYTO HaM CETOAHA KaXXETCA yTOHI/I‘{eCKI/IM
MBIIIJICHUU CAUHCTBA (l)OpMLI MLICHeﬁ, nux HpeﬂCTaHeT peaJ'H)HO BO3MOXXHBIM, I/I6O N3MCHUTCSA
ﬂeﬁCTBHTeHLHOFO COHep)KaHI/Iﬂ nu BLIpa)KeHI/Iﬂ B BOJIC, IIOHUMAHUC pa?)BI/ITI/Iﬂ. MLIHIHGHI/IG B Hpez[eﬂax
066CHe‘II/IBaIOHleﬁ HpOHeCC 06’BeKTI/IBI/I3aHI/H/I KOHC‘IHOP‘I peaJ'H)HOCTI/I HpeﬂMeTOB CMCHUTCS
HUCTUHHOI'O 3HaHUus, coyerarouiero IIOHUMAHHUC OCO3HAHUECM U3BMCHCHUSA KOHCUYHBIX COCTOHHI/Iﬁ Bemeﬁ
HaﬂI/I‘IHOﬁ peaHLHOCTI/I B KOHTCKCTEC CHCTCMHBIX KakK 3aKOHOMepHOCTI/I JUAJICKTUKHN pa3BI/ITI/I${.

W3MEHEHUNH. B eIMHUYHOM BBIPAXKEHUU JIAHHOE
eINHCTBO yXe mocTurHyto. Ceifuac akTyanbHBI HE
TEOPETHYECKHUE JI0KAa3aTelIbCTBA, a HEOOXOIUMOCTH
TpaHchopMauu €IMHUYIHBIX TIPOSIBIICHUH
PeaTbHOCTH Pa3yMHOCTH BO BCEOOIINE TOCTIKCHUS.
CoBpeMEHHOMY pa3yMHOMY YeJIOBEKY IPEICTOUT
Mepexo K MBIIUICHUIO, TOJUUHSAIOIMIEMY pPELICHHs
npoOJeM pa3BUTHS B HCTOPUYCCKON IMEPCIICKTUBE.
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Introduction growth, both in Russia and in the regions of the
UDC 685.59: 319.17 Southern Federal District and the North Caucasus
Federal District, which is reflected in the program
The nature of the new competition in the modern document, namely, in the strategy for the development
world economy, due to the processes of globalization, of light industry in Russia for the period up to 2020.
sets high demands on manufacturers to increase the In this regard, the problem of the competitiveness
competitiveness of goods and enterprises. Increasing of domestic footwear requires the development of
the competitiveness of enterprises and industries is conceptual foundations of theoretical, methodological
one of the most important areas of real economic and practical recommendations adequate to the
*
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forthcoming changes in the organizational and
economic mechanism of the functioning of the entire
industrial complex of the country.

In modern conditions of market relations, a
competitive environment and direct interaction of
Russian and foreign manufacturers, solving the
problem of combining state and market mechanisms
for managing competitiveness is becoming a strategic
resource for the economy of the regions of the
Southern Federal District and the North Caucasus
Federal District. In the world economy, the place of
price  competitiveness was taken by the
competitiveness of quality levels, which will increase
its relevance with Russia's entry into the WTO. An
increase in the quality factor of the results of the
production of domestic footwear in the strategy of
competition in world markets is a long-term trend.

The task of increasing competitiveness is
especially urgent for shoe enterprises, which, due to
external factors (increased competition due to
globalization, the global financial crisis) and internal
(ineffective management), have lost their competitive
positions in the domestic and foreign markets. In
response to negative processes in the external
environment, the processes of regionalization and the
creation of various network structures are intensified,
one of which is the union of commodity producers and
the state.

There are three main options for the concept of
an enterprise in a developed economy: neoclassical,
agency (stock) and the concept of partnerships.

The concept of partnerships, or stakeholder
theory, examines the dependence of a firm's actions on
the interests of a wide variety of stakeholders,
including  consumers,  suppliers, shareholders,
managers, employees, etc. Moreover, each of the
partners has certain rights to control the enterprise.
therefore, the concept assumes the need to make
decisions taking into account their interests.

The theory of strategic management is one of the
most difficult areas of management science. For a
fairly short period of its existence, characterized by
the rapid development of a number of concepts, it
managed to turn into an independent scientific
discipline with its own academic infrastructure. The
most important question that theory must answer is the
identification of the sources of long-term
competitiveness of enterprises. These sources are
determined by the strategy of the enterprise and,
accordingly, raise the question of its nature.

The systemic concept of the enterprise can be
considered as a starting point for the strategic
description of enterprises at the present time, since
none of the above concepts "in its pure form
represents a scheme for analysis, relevant to the real
situation and role of the enterprise in any economy."

Insufficient adequacy of the concept of
partnership relations of an enterprise follows from the
fact that the behavior of industrial enterprises is

determined to the greatest extent by the interests of
only the internal top management and large owners.

However, it should be noted that this situation
was typical for the 90s of the last century, but recent
years have been characterized by changes in this area.
Evidence of this is the gradual development and
spread of the corporate governance system in the
country, one of the principles of which directly
emphasizes the role of stakeholders in enterprise
management. One cannot fail to note the recent
increase in attention to the concept of social
responsibility of business.

The simultaneous coexistence of several
concepts that describe the decision-making
mechanism in enterprise management is due to the
fact that different enterprises have specific tasks at
different stages of their activities.

In particular, not all enterprises are the main
consumers of stakeholder theory, but only those that
are interested in maintaining relationships with a wide
range of partners and in managing them. For such
enterprises, stakeholder theory can offer non-standard
approaches to address their specific challenges.

There are certain relationships between the
company and partners, they can be different, both
competitive and collaborative. Partners can exist
independently of each other, or they can interact. The
set of partners, which the adherents of this theory call
"a coalition of business participants” or "a coalition of
influence”, is a force that continuously influences the
organization, forcing it to evolve, change and adjust.

In the modern interpretation of stakeholder
theory, partners are considered not just as groups and
individuals affected by the organization's activities,
but as contributors of a certain type of resource.
Stakeholders provide the enterprise with the resources
necessary for its activities, because its activities allow
satisfying its needs. At the same time, the satisfaction
of the partner's requests is nothing more than the
receipt by him of resources from the organization.
Thus, the relationship between the enterprise and its
partners is built around the resource exchange, since
each seeks to create its own resource base that would
best suit the goals of the partners.

The partners of the enterprise can be divided into
two groups: external and internal. External partners
include: buyers, suppliers, competitors, government
agencies and organizations, municipal, regional and
federal authorities, financial intermediaries.

Buyers. Strategies and tactics for working with
important customers include joint meetings to identify
the drivers of business change, mutual efforts to
develop products and the market, increase
communication, use common space, and joint training
and service programs. Strengthening customer
relationships often provides significant benefits.

Suppliers. Many businesses involve strategically
important suppliers in the product development and
manufacturing process. Most businesses that use the
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“just-in-time” method, where components produced
by suppliers are delivered directly to assembly shops,
bypassing the warehouse, include suppliers in their
internal processes.

Competitors. Competitors are a difficult problem
because it is often in the best interest of one
competitor to flinch another. However, competitors
are joining forces to tackle the threat of innovative
third-party products, to successfully navigate life
cycles, and to leap ahead with new technologies.
Competing organizations form alliances to accelerate
technological progress and new product development,
to enter new or foreign markets, to seek a wide range
of new opportunities. Sometimes cooperation is
determined by the need to develop common standards,
create a common service system, etc.

Government agencies and  organizations.
Innovation centers, public-private enterprises and
government bodies have many common goals,
including the creation of favorable conditions for
international trade, stable market conditions, inflation
control, a successful economy, and the production of
necessary goods and services. Government-business
partnerships (public-private partnerships) are widely
practiced in foreign countries, where governments
often play a more active role in the country's economic
development.

Regional and municipal authorities. Good
relationships with local and regional branches of
government can lead to beneficial local regulations for
businesses or reduced local taxes. Therefore, the most
far-sighted business leaders spend some funds to help
regional and municipal branches of government in
their efforts to solve local problems. Sponsorship to
support local social programs, assistance to general
education schools, cultural institutions, health care,
law enforcement, etc. allow reaching mutual
understanding and support from such influential
partners for small and medium-sized businesses as
regional and municipal authorities.

Financial intermediaries are a collection of many
organizations, which include, but are not limited to,
banks, law firms, brokerage firms, investment
advisors, pension funds, mutual fund companies, and
other organizations or individuals who may be
interested in investing. to the enterprise. Trust is
especially important when dealing with creditors.
Financial disclosure helps build trust, as does timely
payments. In an effort to build relationships with
creditors and establish relationships of trust, many
businesses invite their representatives to their boards
of directors.

Currently, there is no generally accepted
methodology for assessing the competitiveness of an
enterprise. A review of existing approaches to
assessing the competitiveness of an enterprise made it
possible to combine them into the following groups.

The first group of learned economists includes an
approach to determining the competitiveness of

enterprises based on the identification of competitive
advantages. This approach arose with the emergence
of strategic planning and the development of
competition theory. It allows you to analyze the
achieved competitive advantages of an enterprise, but
does not provide an accurate quantitative expression
of the assessment results and therefore cannot be used
for a comparative analysis of the competitiveness of
enterprises, analysis of the implementation of the plan
to increase competitiveness, the dynamics of the
competitiveness of enterprises.

The second group of economistsoffers an
assessment of competitiveness using polygonal
profiles. It is based on the construction of vectors of
competitiveness by factors: concept, quality, price,
finance, trade, after-sales service, foreign policy, pre-
sales preparation. However, the authors do not specify
how such factors as concept, foreign policy, pre-sale
preparation, etc. can be assessed by combining them
into one whole.

The third group of economists -offer a rating
assessment of the competitiveness of an enterprise
based on the following factors: product, assortment,
price, image, service, packaging (design), sales
volumes, market segment, supply and sales policy,
advertising and stimulating demand, that is, with the
calculation of the efficiency coefficient of innovative
technological solutions ... The advantage of this
approach is that it, in fact, evaluates not only the
marketing activities of the enterprise, but also takes
into account other important resources of the
enterprise's potential (innovation, management,
finance, etc.). In the approach proposed by the
authors, a more significant sum of factors is obtained,
the mutual weight of which is taken into account in
partnership.

Fourth group scientists-economists proposes to
evaluate the competitiveness of an enterprise on the
basis of the product of an index for the mass of
commodities and an index of the efficiency of an
object. The advantage of this approach is the fact that
it is a more weighty approach to assessment, since it
takes into account such important factors that
determine the competitive advantages of an enterprise
as the level of organization and implementation of
marketing at the enterprise, finance, and export
potential. In addition, most authors consider it
important to develop a methodology for determining
a manufacturer's efficiency factor, its
competitiveness, which will form the effectiveness of
these very partnerships.

The fourth approach includes the method
proposed by R.A. Fatkhudinov, which proposes to
evaluate the competitiveness of an enterprise as a
weighted sum of the competitiveness of the main
products of the enterprise in various markets, taking
into account the importance of the markets. But this
approach is not entirely fair, since firstly, the
competitiveness of an organization is identified with
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the competitiveness of a product (these are different
concepts), and secondly, he proposes to introduce the
importance of foreign markets twice as large as the
importance of national markets. Thirdly, the
assessment method of Fatkhutdinova R.A. does not
take into account other important factors influencing
competitiveness - marketing, finance, innovation,
management, personnel.

Fifth group scientists-economists proposes an
approach based on a balanced assessment of the
factors of enterprise competitiveness. The integral
indicator of the competitiveness of the enterprise is
determined according to the rules of linear
convolution (the assessment of the factors of the
competitiveness of individual aspects of the activity of
the enterprise is multiplied by the weight of individual
factors in the total amount), that is, something close to
what is proposed by the authors of this article, namely,
the calculation of the coefficient of efficiency of
innovative technological solutions ...

So, the analysis of the theoretical and
methodological aspects of the competitiveness of
enterprises revealed many methods for assessing this
very competitiveness of enterprises.

In this regard, the successful activity of the
enterprise will be determined by the degree of
satisfaction of the interests of stakeholders, therefore,
in order to increase the competitiveness and efficiency
of the enterprise, the enterprise must take into account
not only its interests, but also the interests of interested
parties, its business partners.

Main part

In the theory of stakeholders, the term
partnership is used, which forms the conditions for
ensuring the effectiveness of the results of the
enterprise's activities.

A developing small and medium-sized
enterprise, as a tool of competition, needs to form a
system of marketing relationships with partners, a
system based on mutually beneficial long-term
cooperation, which makes it possible to reduce the
time for making effective commercial decisions.

Therefore, taking into account the considered
methodological foundations of the enterprise
competitiveness, a methodology is proposed for
assessing and analyzing the competitiveness of shoe
enterprises operating in the regions of the Southern
Federal District and the North Caucasus Federal

District, based on the theory of stakeholders, namely,
Donobuv CJSC (Rostov-on-Don) and LLC "Leonov"
(Rostov-on-Don), which are competitors in the
production of men's shoes.

Taking into account the analysis of the system of
indicators for assessing the competitive potential of an
enterprise, we will assess these enterprises according
to the system of indicators for assessing
competitiveness factors enterprises proposed above.
The first important factor in the competitiveness of an
enterprise is the competitiveness of a product.

All  calculations are reduced to
implementation of successive stages.

Stage 1. Calculation of the significance of
consumer properties in assessing the competitiveness
of women's outerwear. The significance of consumer
properties is proposed to be calculated using the direct
assessment method. To do this, a questionnaire is
proposed, in which each respondent needs to
determine the importance, in his opinion, of each
consumer property of a product within the scale used.
The weighting factor is calculated separately for each
analyzed segment according to the following formula

(-

the

O

J = n
ZOCPj
j=1

Where ;- coefficient of significance of the i-th

property; Ocp. - the estimate of the i-th property

given by the j-threspondent, score; n is the number of
estimated properties of the product.

The condition for the correct calculation of the
significance coefficient is the following: ai = 1.

At this stage, the significance of consumer
properties in assessing the competitiveness of men's
shoes is calculated. 50 respondents were interviewed
who rated all consumer properties in points. The
results of the assessment are presented in the table.

To do this, we will segment the market and select
target segments (Table 1).

The largest number of consumers (76%) are
ordinary buyers (“moderate”). Half of the respondents
have an average income (50%), although the income
level is “below average” (38%) more than three times
higher than the number of those with an income
“above average” (38% and 12%, respectively).
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Table 1. Characteristics of target segments of men’s shoes

Criteria name quantity Segment characteristics
% human

fourteen 7 "Avant-garde"
Attitude to fashion 76 38 "Moderate"

10 five "Conservatives"

62 31 "Youth group"

26 13 "average age"
Age 10 five "Older age"

2 one "Venerable age"

38 nineteen "below the average"
Income level fifty 25 "middle"

12 6 "above average"

38 nineteen "Low social status"
Social status 38 nineteen "Average social status"

24 12 "High social status"

We group the questionnaires according to the
criterion "attitude to fashion", since this criterion is
decisive in consumer preferences (segment-forming).
All other criteria (age, income level, social status) are

expressed in it.

fashionable products
who are among ordin

although their income

Based on the results of grouping questionnaires,
we build segment profiles (Table 2).

Based on the compiled table, it can be seen that

are preferred by respondents
ary buyers ("moderate™) of the

younger group, as this emphasizes their individuality,

level is below average.

Table 2. Segment profiles of consumers of men's footwear

High quality of goods - 1

Segmentation signs Segments
attitude to fashion "Avant-garde" "Moderate" "Conservatives"
Youngest - 26 .
Youngest - 5 Senior - 3
age group Average - 2 Average - 10 Venerable - 2
Senior - 2
. Medium - 3 Below average - 16 Below average - 4
income level Medium - 20 .
Above average - 4 Medium - 1
Above average - 2
. . Individuality - 13 .
sought benefits Individuality - 6 High quality of goods - 17 Low price - 4

Low price - 8

High quality of goods - 1

Based on the above data, it is possible to
calculate the importance of consumer properties in

assessing the competitiveness of a product based on
the answers of the "avant-garde"” (Table 3).

Table 3. Calculation of the significance of consumer properties in assessing the competitiveness of men's
shoes based on the answers of the "avant-garde"

Q. Y—
= o
= S o § = T g < ST 3
& 5555 = 15 o =) =
=3 Ec Q| s = £ 5 g S E 3 s
o o= t o S = ST o 2 =
a O8] <2 = &) &H &S a =
34 32 30 31 22 28 29 206
Aai 0.165 0.155 0.146 0.15 0.107 0.136 0.141 1
[ ]
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Let us calculate the significance of consumer
properties in assessing the competitiveness of a

product based on the responses of “moderate” (Table

4).

Table 4. Calculation of the significance of consumer properties in assessing the competitiveness of men's
shoes based on the responses of "'moderate™

e
ERS o g

;s | 88 5 E g

£ | =8| g | E 5 5 | E.3

: |E3%| 8| % | B | & |BsE| & | %

& Ss8| <8 = S & <3 E S =
154 171 149 169 130 159 167 1099

Aai 0.14 0.156 0.136 0.154 0.118 0.145 0.152 one
Let's calculate the importance of consumer product based on the answers of the “conservatives”
properties in assessing the competitiveness of a (Table 5).

Table 5. Calculation of the significance of consumer properties in assessing the competitiveness of men's
shoes based on the answers of the *"conservatives"

2
5 E
. < | £ 8=
3 = = = g = < % 5
= 55 28 S o =) =
S =2 23 = IS S g E 3 S
o o @ e o o ) et =] 2 5
a oS <2 = &) 75 <8 a =
10 17 nineteen  |eighteen |21 twenty 23 128
Aai 0.08 0.133 0.148 0.141 0.162 0.156 0.18 one
Stage 2.Selection of experts. The formation of an products of those manufacturers are selected that,
expert group is carried out on the basis of their self- firstly, serve similar segments, and secondly, are in
assessment, by filling out a questionnaire. Trade steady demand in the market.
workers (commaodity experts, sellers) act as experts. A Stage 4. Evaluation of consumer properties of
total of 10 experts were interviewed. Of these, 5 - 7 men's footwear (assortment) by target segments.
people are selected into the group who received the To compare the consumer properties of
maximum amount of marks in all areas. They were assortment groups of different manufacturers, it is also
asked three questions each. In total, five experts were necessary to use a questionnaire. The respondents are
interviewed, of which four experts received the asked to give an assessment in points on a five-point
highest marks in three areas (9 points). They were scale for each consumer property of the compared
brought in to study the competitiveness of men's groups of goods. The rating scale is indicated in the
shoes. Then the experts were asked to rate the questionnaire. The results are summarized in the final
properties of men's shoes on a five-point scale. table. 6.
Stage 3. Selection of competing products
(assortment) for comparison of competitiveness, the
[ ]
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Table 6. Evaluation of consumer properties of men's shoes
@ s
=S o
S c - 3
=8 o 5 S
[<5] < v
g £° 5 2 o . 5=
= = .8 IS £ S s} s >
g g% S < = e o = @
E o e 8 o o g o g 8
o (O] @) = ) n <o o
Dono shoes  [3.33 3.17 3.67 3.42 3.75 3.83 3.33
Leonov 3.27 2.49 3.37 2.84 3.29 3.31 2.96
Mean 3.3 2.83 3.52 3.13 3.52 3.57 3.145

Stage 5.Determination of the average rating for
consumer properties for each segment. The
questionnaires grouped by target segments are
processed as follows.

For each consumer property, the average value
of the assessment in points is found as the arithmetic
mean for all respondents of this target group. The data
are summarized in table. 7.

Table 7. Average rating of men's footwear by consumer properties of ""avant-garde", *'conservative"

=g @ 2
= O o S
. 3 5 c £ g 8 £
Q@ S5 S 3 2 - & B —
5 2£ 5 s £ = =3 s ><
5 | £3= g 5 S 2 558 | &
a S a) = iT o <SE &
"Vanguardists"
Dono shoes [3.33 3.17 3.67 3.42 3.75 3.83 3.33
"Conservatives"
Leonov 3.27 2.49 3.37 2.84 3.29 3.31 2.96
Mean 3.3 2.83 3.52 3.13 3.52 3.57 3.145

Stage 6. Calculation of the total assessment of
the competitiveness of the goods.

The level of competitiveness of a product
according to the assessment of the target segment is
determined by the following formula (2).

m
K = z (XI . OC]J
E )
where K is the total assessment of the absolute
competitiveness of the product, given by the target

segment, point; Q; - the significance of the i-th

consumer property for the target segment; OSR is the
average score of the i-th consumer property given by
the target segment, point; m is the number of
compared consumer properties.

Thus, the total assessment of the competitiveness
of the same product, given by representatives of
different segments, will differ. To make managerial
decisions on competitiveness, the analysis uses the
results of assessing the competitiveness of men's
shoes, which were put down by representatives of the
target segment.

The maximum score for the product coefficient
is 5 points.

In fact, the level of competitiveness may be
below the maximum mark.

Let's calculate the competitiveness of
enterprises, taking into account the significance
defined above. We will put the obtained data in table.
eight.
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Table 8. Analysis of the competitiveness of men's shoes
=
o A
5 2 E 5
= o 8 o =
22 c S - 85 = 5
3 €T 8 S - S S5 8 s
5 S5 o € S 2 s > £ S}
= = 3 E S o 23 e g g
(o
g S& 8 = 3 g <3 3 = 5
The
significance 0f|0.138 0.154 0.138 0.15 0.12 0.145 0.153
ai
Dono shoes 0.46 0.49 0.51 0.51 0.45 0.56 0.51 3.49 1
Leonov 0.45 0.38 0.47 0.43 0.39 0.48 0.45 3.05 2
According to the table. 6.8 it can be seen that CJSC Donobuv have an average level of

men's shoes of Donobuv CJSC are more competitive
than the same assortment of Leonov LLC.

The rest of the indicators for assessing the
competitiveness of enterprises will be taken from the
technical and economic indicators of enterprises, data
from the balance sheet.

Let's calculate the dimensionless estimates of the
indicators of the competitiveness of enterprises and
summarize everything in table. nine.

To convert the dimensional estimates of
indicators into dimensionless, it is proposed to use the
index method. Which was discussed above.

So, based on the presented data, pLet us calculate
the generalizing indicators of the competitiveness of
the studied enterprises using the formula (1):

- for LLC Leonov: K;; =59,65 %;

- for JSC "Donobuv": K; =70,88 %.

As can be seen from the scale for assessing the
qualitative level of competitiveness, LLC Leonov and

competitiveness in the market of footwear enterprises
in the Southern Federal District and the North
Caucasus Federal District.

Let us analyze the second most important
potential of enterprise competitiveness - marketing
efficiency. Data on this potential are presented in
table. 6.10, where we indicate the weighted estimates
at the studied enterprises and the maximum estimate
for these indicators.

As can be seen from the table below. 6.10, the
deviation in terms of potential marketing efficiency in
Leonov LLC is 7.97, in Donobuv CJSC - 5.4. The
greatest influence on this deviation is exerted by the
indicator of the level and quality of partnerships with
stakeholders, therefore, in order to increase the
effectiveness of marketing activities, the studied
enterprises should establish and develop relationships
with partners.

Table 9. Assessment of the competitiveness of enterprises

Dimensionless estimates Weighted
The values of enterprise estimates of
. competitiveness competitiveness
> indicators indicators
Enterprise e
ayn - = = - O
competitiveness Indicators 3 2 i 2 § 2 9
factors = S o & o 5 Q
> D > D > D >
7] = 3 - 3 = a2
H o] H o] H o]
O 2 o 2 O <
- o - o - o
- Q — a) — e
1 2 3 4 5 6 7 8 9
I
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\Weighted average for|
the product range of
competitiveness of the
goods, point

1.Competitive
commodity
ability

40 3.05 3.49  [0.61 0.69 244 [27.92

IAssessment of the level
of partnerships  with
stakeholders of the
lenterprise, score

10 2.85 3.05 0.71 0.76 7.10 |7.60

2. Marketing|Exceeding the

Effectiveness  |permissible level of3 66.50 28.80 [0.34 1.00 1.02  3.00
Goth stocks. products,%
Market share of ~they, 300 [730  [0.08 0.20 0.24  [0.60
enterprise,%
Sales growth rate,% 3 221.00 [198.00 [0.89 0.80 2.67 |2.40
3. QualitylReturn on investment (3 0.85 4.02 0.08 0.39 0.24 |1.17
management Return on total assets,% |3 10.90 43.90 |0.17 0.53 0.51 1.59
Coefficient of provision
own werewolves. by[3 0.19 0.76 0.95 3.80 2.85 11.40
4. Financialmeans (0.2)
condltlgn of the[Current liquidity ratlo3 1 46 116 0.26 0.79 0.78 b 37
enterprise (>1.3)
Costs per 1 rubls 069 053 [0.86 1.00 258  [3.00
realiz. Products
5The level OfCapacityutilizationrate2 0.83 0.95 0.87 1.00 1.74 2.00
organization  of —
oroduction Labor productivity 2 48.19 60.22 0.64 0.80 1.28 1.60
\Wear of mains funds,% |2 26.00 47,00 [0.38 0.21 0.76 0.42
IAssessment of
6. Efficienc Ofrelationships with[3 7.28 7.99 0.73 0.80 2.18 2.40
MTO y suppliers, score
Material efficiency,
RUB / RUB 3 20.45 13.48 [0.13 0.12 0.39 [0.36

/. Activity OfShare of innovative
innovators. eight |1.30 0.13 1.00 0.10 8.00 0.80
products,%

activities
Coefficient of advancing
g labor - productivity 206|156  0.95 0.72 085 .16
. growth in relation to
Competitiveness wage growth
of personnel
Personnel  turnoverl, 700 [6.00 [0.02 0.03 0.06  [0.09
rate,%
Total maximumi g | i i i 59.65 [70.88
significance score
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Table 10. Analysis of the effectiveness of using marketing potential

Weighted estimates of We'%gt\?g tei(s)tr:mate
< | competitiveness indicators from the maximum
. . § z (@] . 3 O
Indicators for evaluating the g 3 22} Maximum 3 22}
effectiveness of marketing = S O weighted score 5 O
o (5} > (5} >
2 = 3 =~ =
wn O 8 U S
| S | S
| o - a
Assessment of the level of
partnerships with stakeholders of|10 7.1 7.6 10 -2.9 -2.4
the enterprise, score
Exceeding the permissible level
of Goth stocks. products,% 3 1.02 3 3 1.98 0
Market share of the enterprise,% |3 0.24 0.6 3 -2.76 -2.4
Sales growth rate,% 3 2.67 2.4 3 -0.33 -0.6
Total PNetel11.03 13.6 nineteen 7.97 5.4

So, when assessing the competitiveness of the
studied enterprises, it was revealed that the level of
competitiveness of LLC Leonov, CJSC Donobuv is
average (59.65% vs. 70.88%respectively). One of the
important factors that influences the assessment of
competitiveness is the effectiveness of marketing. The
analysis shows that the deviation for this potential is
7.97 in Leonov LLC, and 5.4 in Donobuv CJSC. To
improve marketing effectiveness, businesses should
implement a stakeholder framework that will foster
relationships with partners.

So, in order to increase the competitiveness of the
studied enterprises on the basis of the theory of
partnership relations, it is proposed to introduce a
mechanism for the formation of interaction with
stakeholders.

Thus, the theory of partnerships is becoming
relevant today, therefore, taking into account the
importance of this factor, a methodology for assessing
the competitiveness of an enterprise has been
developed, taking into account a new paradigm - the
theory of partnerships. The developed methodology
for assessing and analyzing the competitiveness of an
enterprise based on the theory of partnerships allows
an in-depth analysis of the competitiveness of
enterprises, taking into account an important factor of
competitive advantages in a networked economy - the
quality and level of development of partnerships.

As the main unique aspects of the formation of
the competitive advantage of enterprises based on the
theory-oriented partnerships can be distinguished:
creation and permanent expansion of a database
of key partners;
formation of the necessary technical
(computers, peripherals and software);

. base

organization of the activities of the unit and
individual managers for managing relationships
with stakeholders;

development and adjustment of plans for
interaction with key partners, taking into account
their business and personal characteristics;
regular audit of the activities of managers for
managing relationships with partners in the
context of assessing the following indicators:
the number of meetings with partners, the
number of prepared commercial offers, the
number of contracts concluded, the dynamics of
the volume of supplies of products attributable to
each partner;

regular marketing research within the framework
of partnerships in order to identify changes in the
structure and nature of preferences when
choosing partners.

Thus, the above aspects, with the proper level of
their elaboration, can allow an enterprise to form a
unique competitive advantage a system of
relationships with stakeholders.

Filling technological processes for the
production of competitive and popular footwear for
consumers in the regions of the Southern Federal
District and the North Caucasus Federal District is
costly. The use of universal and multifunctional
equipment forms the technological process in such a
way that it makes it possible to produce the entire
assortment of high quality footwear with different
price niches, creating priorities for its implementation.

I would like to note one more undoubted
advantage of the studies carried out by the authors is
the fact that, in addition to proposals for
manufacturers to use universal and multifunctional
equipment for assembling shoe upper blanks and
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molding upper blanks on a shoe, it is proposed to use
the technology of direct casting of the bottom on shoes
and such equipment that once to ensure the production
of the demanded assortment range of footwear, both
by type and by type, and create the prerequisites for
high efficiency of the production itself and satisfy the
demand not only of consumers in the regions of the
Southern Federal District and the North Caucasus
Federal District, but of domestic and foreign buyers.

Partnerships can be divided into two groups:
external and internal. External include: buyers,
suppliers, competitors, government agencies and
organizations, regional and municipal authorities,
financial intermediaries.

Buyers. Strategies and tactics for working with
important customers include joint meetings to identify
the drivers of business change, mutual efforts to
develop products and the market, increase
communication, use common space, and joint training
and service programs. Strengthening customer
relationships often provides significant benefits.

Internal partners include managers, employees,
owners, and a board of directors or board that

represents managers and owners. One of the most
significant internal partners is a senior executive.

Thus, the success of an enterprise is determined
by the degree of satisfaction of the interests of
interested parties, therefore, in order to increase the
competitiveness and efficiency of activities, the
enterprise must take into account not only its own
interests, but also the interests of interested parties.

Therefore, taking into account the considered
methodological foundations of the competitiveness of
an enterprise, a methodology for assessing and
analyzing the competitiveness of an enterprise based
on the theory of stakeholders is proposed.

Stage 1. Choice indicators for assessing the
factors of competitiveness of the enterprise. For each
factor, a system of indicators can be determined based
on the analysis of scientific literature (Table 11).

So, taking into account the analysis of the system
of indicators for assessing the competitive potential of
an enterprise, we can propose the following system of
indicators for assessing internal factors of
competitiveness enterprises (Table 12).

Table 11. The system of indicators for assessing the competitive potential of shoe enterprises

Competitive potential
factors

Assessment indicators

The ratio of the quality of the product and the costs of its production and marketing

Growth rate of marketable products

Growth in sales and profits

1) Marketing Effectiveness

Profitability

Market share, image

The quality of partnerships

Competitive potential
factors

Assessment indicators

Return on total assets, return on equity; return on investment

2. Quality management

Net profit for 1 rub. sales volume; profit from product sales per 1 rub. sales volume;
profit ex. period for 1 rub. sales volume

3. The financial condition
of the enterprise

Equity ratio; current liquidity ratio; coverage ratio, autonomy ratio, fixed asset
index, total profitability of the enterprise, return on equity, profitability of products

Production capacity utilization rate; production and sales facilities; volume and
directions of investments

4. The level of organization
of production

The share of certified products in accordance with international standards of the 1SO

9000 series

Depreciation of OPF, growth of labor productivity

5. Efficiency of MTO

The quality and prices of the supplied materials. Material return, turnover, allowing
direct connections; the coefficient of uniformity of goods receipt; profitability of
transaction costs; profitability of purchasing goods
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Annual expenditure on R&D, number of patents for inventions

6. Activity of innovation
activity

advanced technologies created

The share of innovative products, the share of product exports, the number of

The volume of shipped innovative products (services), the number of patented
technologies, the number of patented technologies, the cost of innovation, the
number of acquired and transferred new technologies, software

7. Competitiveness of
personnel

workers

Personnel turnover rate, coefficient of advance of labor productivity in relation to
wages, educational level of labor force, level of professional qualifications of

Stage 2.Determination
indicators in  the

overall

of the importance of

assessment  of presented in table. 12.

competitiveness. The significance of indicators for

assessing each factor of competitive potential are

Table 12. Recommended system of indicators for assessing the competitiveness of an enterprise and their

significance

Factors
enterprise competitiveness

Indicators

Significance,%

Weighted average for the product range of competitiveness of the

1. Competitiveness of goods 40
goods
Exceeding the permissible level of stocks of finished goods 3
Market share of the enterprise 3
2. Marketing Effectiveness Sales grovvth_rate . 3
Assessment of the level of partnerships with stakeholders of the 10
enterprise
Total 19
Return on investment 3
3. Quality management Return on Total Assets 3
Total 6
Coefficient of provision with own circulating assets 3
] ] . Current liquidity ratio 3
4. Financial condition of the
enterprise Costs per 1 rub. products sold 3
Total 9
. Factors . Indicators Significance,%
enterprise competitiveness
Capacity utilization rate 2
5. The level of organization Labor productivity 2
of production Depreciation of fixed assets 2
Total 6
Reducing the level of material consumption 3
6. Efficiency of MTO Material efficiency 3
Total 6
7. Activity of innovation Share of mno_vatlve products 4
activit Cost of innovation 4
y Total 8
o Coefficient of advancing labor productivity growth in relation to
8. Competitiveness of wage growth 3
personnel
Employee turnover rate 3
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The economic meaning of the obtained
generalized assessment of competitiveness is that, on
the one hand, it shows the degree of satisfaction with
the product, and on the other, the degree of use of the
competitive potential of the enterprise itself.

The proposed methodology for assessing and
analyzing the competitiveness of an enterprise, in
contrast to the existing ones, firstly, takes into account
the specifics of the "light industry" industry, secondly,
reduces the subjective factor in the assessment, and
thirdly, allows for an in-depth analysis, thanks to the
proposed directions and indicators of analysis
competitiveness of enterprises. To conduct a survey to
assess the competitive potential, we developed a
questionnaire (Table 13) and offered it to respondents
- students, masters, graduate students, teachers and
specialists - university graduates working at light
industry enterprises in the regions of the Southern

Example. No linked ranks

Federal District and the North Caucasus Federal
District. In addition, the questionnaire was
accompanied by an explanation and examples of its
filling, which are given below.

Dear respondent!

What factors would you prefer when assessing
the competitive potential of enterprises in the regions
of the Southern Federal District and the North
Caucasus Federal District, taking advantage of the
privileges - to assign them the appropriate rank from
the arithmetic series - preferable starting from 1, and
not preferable - a higher figure, ensuring that the
requirements of the arithmetic series are met, namely,
not allowing missing digits in the arithmetic series. If
you have difficulties in choosing your preferences,
you can use “linked ranks” by assigning two or more
factors the same rank, but here, too, the requirements
of the arithmetic series must be observed.

Row[1]2[3] 4 | 5 [6] 7 |8 10 [ 11 1213 14 [15] 16 [127 | 18 | 19 [ 20 | 21 f2
Rank| 2|4 |5| 19 | 18 17 14 |13]6| 11|10 |2(3] 9 [ 8| 7 |15| 16 | 12 | 22 | 20 1
Example. With related ranks
Row 112|3|4|5|6| 7|8 |9]10/11|12|13| 14 [ 15|16 | 17| 18 | 19 |20 |21 | 22
Rank 3(3(3[3]2]2|5]|5 [4|7]6[1|1] 9 [10[10]11] 8 | 8 |13|12] 14
Commr:rr‘]:fa“"”' 6,5/6.5/6,5/6,5(3,5|3,5/10,5/10,5|9|13| 12 |1,5/1,5| 16 [17,5/17,5| 19 |14,5(14,5| 21 | 20 | 22

Since the number of related ranks is 8, then in the
arithmetic row from 1 to 22 places there will remain

arithmetic series.

22 -8 =14, i.e. there will be only 14 places in the new

Table 13. Criteria for assessing the competitiveness of light industry enterprises located in the regions of the

Southern Federal District and the North Caucasus Federal District

Item No.

List of factors for assessing the competitive potential of enterprises in the regions of the
Southern Federal District and the North Caucasus Federal District

Rank

The ratio of the quality of the product and the costs of its production and marketing

Sales growth rate

Exceeding the permissible level of stocks of finished goods

Assessment of the level of partnerships with stakeholders of the enterprise

Market share of the enterprise

Return on investment

Return on Total Assets

Cost of innovation

OO (N[OOI |WIN(F-

Equity ratio

Capacity utilization rate

Labor productivity

Material efficiency
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13 The share of certified products in accordance with the international standards of the ISO

series

14 Reducing the level of material consumption

15 Share of innovative products

16 Trade turnover allowing direct links

17 The coefficient of advancing labor productivity in relation to the growth of wages
18 Coefficient of uniform supply of goods to sales markets

19 Depreciation of fixed assets

20 Employee turnover rate

21 Costs per ruble of products sold

22 Weighted average for the product range of competitiveness of the goods

The results of the survey are given in table. 14,
15and in Fig. 1 and 2.

Table 14. The results of the questionnaire survey of bachelors, masters, teachers and specialists - university
graduates working at light industry enterprises, on the impact of competitive potential on the performance
of light industry enterprises in the Southern Federal District and the North Caucasus Federal District

Factors
Experts

X1 [ X2 [X3[X4[X5[X6|X7|X8|X9|X10|X11|X12|X13|X14|X15(X16|X17|X18|X19|X20|X21|X22
1 5186|279 10]|4|12|15|27 (12|14 (13| 3 |18|19|20(16]12 |20 1
2 312 (14113189 (155 (16|10 (12 |17 ] 1 |18 4 |19| 6 (10(|(20|21 |11 ] 7
3 81162152 (106 |7 (11|17 (12|14 |1 |20 3 |13 |15(17 (19|18 ]| 4 9
4 10113211412 |6 12|14 |57 |9 19|21 |18]3 |15|16| 7 |17|20]| 8 |12
5 1512 1161141171312 |56 (|13 7 |10 1 8 118|219 |20]19 11| 4 |12
6 112 (10227 (213|123 (14|15 8 (16|27 |21 4 |9 |20|22|5 |6 |19]18
7 121111141161101 91212018 |19 | 7 |18 1 |13 |22 (15|17 6 |21 |5 | 3 4
8 2119(9 (12|18 |3 [11|20|4 22| 7 |13|5 (17|21]|10|14 (18|16 1 | 6 |15
9 10|14 11813 18 119|9 114121115| 5 |17 1 (12|11 (16|20 ]|22 |13 ]| 6 2 7
10 67 (17118116145 |19|13| 8 | 4 9 (101122 3 |21 11212015 | 1 2
11 10| 5 9 (3 |12{12(8| 1|22 2 |13|14]|16]17| 6 [20]18]21 19 | 15
12 813191132 (22|14|11(15|19| 4 (17| 6 |16]20 110182112 5 7
13 4 (19 |6(13|15(3 19|14 8 |18 120|117 |21 | 5 |16|10| 2 (22|12 | 7 |11
14 1311411013 1112 1161151201 5 |21 |17 4 (11|19 7 |18 6 |22 9 |12 | 8
15 711413 [11|17|19(4 (129 |21 |1 (18| 5 120|122 |115| 8 (16| 2 (13| 6 |10
16 213(5(|6|8|410|15|7 1118161 [12|21]19 |13 |14(127 (22|20 9
17 6 |15] 7 1111019 (1 (21|20 |16 (17| 2 |12 | 3 |22 19|13 | 4 |18 |14 | 5
18 311226 ]19|13[14 |12 |27|18| 2 |21 |12|16|4 |5 |10|15(20] 7 |8 |9
19 2136712121713 |18[16| 1 |20| 5 (14|19 8 |15 9 [10]22 |21 4
20 21128 [11]14| 7 1510|217 9 [16]218| 1 (20| 5 |19 | 4 [13|22]| 6 |21 | 3
21 1114(2119 |8 (|15|16|7 (5|6 | 4 [18]19 1710|2022 |11 |12|13] 2 | 3
22 10|11 |18|11|5 |12(20|19|6 (15| 7 |8 |2 |9 |4 |13 |17 (15|16 |21 | 3 |14
23 112345678 [9|10|11 (1221314 |15|16]27 1819202122
24 9|1(10(11]13|2[13|12|15|19|8 | 7 |14|18|20]| 4 |17 |22|16]21|5 | 6
25 20| 4 |12|18|5 |6 |2 (1715|161 |8 (10|24 23| 7 [12]22] 9 |21 3 |19
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26 |3|1]10(14|4 |5 |12(7 [19]17]|6 [21]13|22|8 |16]| 9 [20]18|15| 2 |11
27 |7|2|19|8|1]15|6 |20f17|16|3 |9 [14]|13|18|5 |22 |11|12|21|10] 4
28 |8|3|16|9|1]17|6 |7 [19]|18]| 2 [10|15]|20|14| 4 |22|12|13 21|11 5
29 |4|11|7|10f1]9|2|17|14]|21|8 19| 6 |20|13|22]|3 [18|12]|16| 5 |15
30 |1]3]|21|10|8|9 |7 |14f12]|13|11|22|15]|17|6 |18|19|16|5 |20| 2| 4
31 |13|4 |14|16|3 |22| 7 |21|8|17|5 |15|6 |12 |11 |18 |10 |9 [20]| 1 |2 |19
32 |9|2|10(14|1|16]|15(19(17|20|3 |4 |11 |13 |12|18|5 21| 7 |22|6 |8
33 |1]|9|10(12f11]|7 |6 |5 |15]|14|13|17|16|18|19| 8 |21|4 |22]|20| 3 | 2
34 |12|2 |13|11|10]| 1 |18|8 19|17 |9 |7 |14|20| 6 | 3 |21 |16|22|15|4 | 5
35 |4|3|15|5|6|7|14|16(8 |11 1 20|17 |21 |12| 9 |10|2 [22]13|18]19
36 |2|4|11|12|1|14]|19|20(21|5 |18 |17 |6 |22|7 |8 |10|3 |9 |13|15]16
37 |10|9 |17|11|4 |5 |15(14f16]13| 1 |2 |19|22|3 |18|6 |7 |8 |12|20]21
38 |1]6]|7|5|4|13|10|9f12]|11|4 |8 |2 |14|16]|4 |15|18[17 |19 3 |20
39 |2|5|16(10f9|15|19(12(8 |7 |1 18| 6 |21 |14|22]|12|17| 4 |20 3 |13
40 | 1|2 |15(12|13|14|6|16|3 |3 |4 |7 |5 |4 |8 |9 [10]11]18 |27 |20]19
41 | 1|3 |22|4a|2|5|6|13]15|16 17|18 7 [19|20]|8 |9 [10]11|12|21]14
42 | 1|18|10(17| 9 |13|16(19|6 | 7 |15|2 |14|5 |4 |20|11| 8 |21 |12 |22 3
43 |10|8|3|6|7|9|wof0f1]|4a|21|3]|1|5|3|3|2|1]2]|8|5]5
44 |10|2 |4 f10]|6|7|8f2|1|9|1 |2 |1|af2]|21|5]|1]|3]|5]|5]4
45 |11|4 |18|5 |1 |2 |3 |16[17|20| 6 [19]|10| 9 [15|14 |21 |12 |13 |22| 7 | 8
46 | 4|2 |21|7 |18|17|12|6 |11]|10|5 |1 |19|9 |8 |15|22 |14 |16 |20 |13 3
47 |3 |11|16|8|12|1|2|4a|6|19|9 |5 |13|9 |7 |19|6 |14]|18|217|15]10
48 |7|4|15|5|3|16|8|8|6]10|9 |[12]|2 |12|3 |20|19|13|14]18[17] 1
49 |6|5|15(6|18|7 |19|(3 |8 |19|9 (14| 2 |13|16|18| 4 [10|12 17|11 1
50 |17]14|21|1 [22]|8 |9 |20|(5|7 |6 |10|12]|13|11|15]| 2 |16 |18|19|3 | 4
51 |13| 1 |22|15|9 |8 |21|6 10| 7 |12 |11 |16 14|27 |2 |20|18|19|5 |4 |3
52 |3|1]|22|12|4|9 |8 |10[5]|15]|6 [13|16|14|11|17|20| 7 |18]19|21] 2
53 |14|17|18|12|5 |6 |2 (197 |16| 1 [11|15|10|20| 4 |19|3 |8 |13|9 |1
54 |8 |1]21|2|10]|4|13[12|5|20]|19|6 |18 7 [22] 9 |17|16|15]|14( 3 |11
55 | 7|8 |13|14|9 |18|11|19f{10| 1 |1 [12|15|2 |16|17| 2|5 |4 |3 |5 |66

Table 15. The results of processing the a priori ranking of bachelors, masters, teachers and specialists -
university graduates, on the impact of competitive potential on the performance of light industry enterprises
in the Southern Federal District and the North Caucasus Federal District

Expert

Factor

X1| X2 | X3 [ X4 | X5 | X6 | X7 | X8 [ X9 | X10 | X11 | X212 | X13| X14 | X15| X16 |X17| X18 | X19|X20|X21| X22 | QC
1 |58 |6|27]|9|10| 4 |11|16]|18[125/15|14|3 |19 |20|215]17 152" Zé’ 1 033
2 | 3| 2 |15]14|8|9|16] 5 |17(105| 13 | 18 | 1 | 19 | 4 | 20 | 6 |105]21|22[12] 7 |0.44
~ .
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3 |8|16|22]5]2]10|6| 7 |11|175] 1214|1213 13]15|175/20|19] 4| 9 |o57
4 |11| 14 22|15 2|6 |12] 4 |5 |75|10| 20 |1 |19 |3 | 16 |17|7,5|18|21] 9 | 13 |0,35
5 |16|25|17|15|18|4 [25| 6 | 7 | 14| 8 | 11| 1| 9 |19]| 22 |10 21 |20]12| 5 | 13 |0,28
6 | 1| 2 |10|12| 7 |13]11] 3 |14| 15| 8 |16 |17| 21 | 4| 9 |20| 22 |5 | 6 |19] 18 |0,34
7 (12|11 |14(16]10| 9|2 |20 8 |19| 7 |18 1|13 22| 15|17| 6 |21|5 |3 | 4 |0,29
8 |2|10|9 1283|1120 4| 22| 7 |13|5 |17 |21|10|14| 18|16 1|6 | 15 |0,26
9 10| 4 |18]3 |8 |19|9 |14 21| 15| 5 |17 |1 |12 |11|16|20| 22 |13|6 | 2| 7 |0,49
10 | 6] 7 |17|18[16|14|5| 19 |13| 8 | 4 | 9 |10| 11 |22] 38 |21| 12 |20]15] 2 | 2 |0,30
11 (10| 5 | 4|9 |3 |12(11] 8 | 1| 22| 2 |13 |14| 16 |17] 6 |20| 18 | 21| 7 |19] 15 |0,33
12 |83 |9|13[2]22|1411|15/19] 4 [17 |6 |16 |20|10]18| 2112|215 7 |037
13 |41 |9|613]15|3|19|14| 8 | 18|20 |17| 21 |5 | 16|10 2 |22]|12| 7 | 11 |0,27
14 1314 |10|3 | 1|2 |16|15|20| 5 |21 |17 | 4 |11 |19| 7 |18 6 |22| 9 |12] 8 |o.2L
15 | 7|14 |3 |10(17|19]4 | 12| 9|21 | 1 |18 |5 |20 |22 15|8 | 16| 2 |13]| 6 | 10 |0,24
16 |2 3|5|6|8|4(10/15]|7 11|18 16| 1|12 |21] 19 13|14 |17]22][20] 9 |0,39
17 |6 15|78 [11]10] 9| 1 |21|20| 16|17 | 2|12 |3 |22 |19]| 13| 4 |18|14| 5 |0.24
18 |3 | 1 |22|6|10]|13|14| 11 |17| 18| 2 |21 |12| 16| 4| 5 |10|15|20| 7 |8 | 9 |0,37
19 |2 3|67 |12(11]17|13|18[16| 1 | 20| 5 |14 |19] 8 |15| 9 |10|22|21| 4 |0,43
20 |2 |12 |8 |11]14|7 15|10 |17] 9 |16 |18 | 1 |20 |5 | 19| 4 | 13 |22| 6 |21| 3 |0,23
21 | 114|219 |8 [15]16]| 7 | 5| 6 | 4 |18 |19] 17 [10] 20 |22| 11 |12[13] 2| 3 |0,35
22 [10] 1 |19]11|5 |12|21| 20 |6 [155] 7 | 8 | 2| 9 | 4 | 13 |18|155|17|22| 3 | 14 |0,54
23 [1] 2 |3|4|5|6|7|8|9|10]|11|12]13]14|15|16|17] 18 |19]|20|21] 22 |0,38
24 110|113 |2 (13|12 (15|19 | 8 | 7 |14| 18 |20] 4 |17| 22 |16|21| 5| 6 |0.69
25 |20| 4 |11|18] 5|6 |2 |17 |15/ 16| 1 | 8 |10| 14 [13] 7 |12| 22| 9 |21]| 3 | 19 |0,28
26 | 3| 1 |10|14| 4|5 |12| 7 |19]17| 6 | 21|13 22 8| 16| 9 |20|18[15] 2 | 11 |0,69
27 |7 2 |19]8 | 115|620 17| 16| 3 | 9 |14| 13 |18] 5 | 22| 11 |12|21]10] 4 |o0,69
28 | 8| 3 |16]9 | 1 |17|6| 7 |19] 18| 2 | 10 |15| 20 |14| 4 |22| 12 |13|21[11] 5 |o0,69
29 | 411|710 1|9 |2 17|14 21| 8 |19 |6 |20 13|22 |3 |18 |12(16] 5 | 15 |0,41
30 | 1| 3 |21|10| 8|9 |7 |14 |12 13|11 |22|15|17 |6 | 1819|165 20| 2| 4 |0,63
31 [13] 4 |14|16]3 |22|7 |21 |8 |17| 5 |15|6 |12 |11|18|10] 9 |20| 1 | 2 | 19 |0,26
32 9| 2 |10|14] 1 |16]15| 19 |17| 20| 38 | 4 |11]13 12|18 |5 |21 |7 |22| 6| 8 |0.46
33 | 1] 9 |10(12]11]| 7 |6 | 5 |15| 14 | 13 | 17 |16| 18 |19| 8 |21 4 |22|20| 3 | 2 |0.42
34 |12 2 |13|11]10| 1 18] 8 |19] 17| 9 | 7 |14| 20 | 6| 3 |21| 16 |22|15]| 4 | 5 |0,69
35 | 4| 3 |15|5|6|7|14]|16|8 |10 | 1 |20|17] 21 [12] 9 |10 2 |22[13]18] 19 |0,36
36 | 2| 4 |11]12] 1 |14|19| 20|21 5 |18 |17 |6 |22 |7 | 8 |10| 3 | 9 |13|15] 16 |0,23
37 [10] 9 |17|11] 4 | 515|114 |16| 13| 1 | 2 |19]22 |3 |18 |6 | 7 | 8 |12|20] 21 |0,20
38 | 1| 8 |9|7|5|15|12|11|14|13| 5 | 10| 2 |16 |18| 5 |17| 20 |19]|21| 3 | 22 |0,48
39 | 2| 5 |16/10] 9 |15]19]| 11 |8 | 7 | 1 | 18| 6 | 21 |14] 22 [12| 17 | 4 |20] 3 | 13 |0,45
40 | 1| 2 |17]14]15(16] 8 |18 (35/35(55| 9 | 7 | 55|10 11 | 12| 13 |20]19|22] 21 |0,25
41 | 1| 3 |22| 4| 2|56 | 13|15/ 16|17 |18 |7 | 19|20] 8 |9 | 10 |11|12|21] 14 |0,40
42 | 1|18 |10]17]| 9 |13|16] 19| 6| 7 | 15| 2 |14| 5 |4 | 20 |11] 8 |21|12]22] 3 |0,20
43 |21[17,5/85(15|16 19|21 | 21 |2,5| 11 | 2,5 | 85 |2,5| 13 |8,5| 85 |55 2,5 |5,5|17.5[ 13| 13 0,17
44 |215| 85 |12 (25|17 |18]19|85| 4 | 20 | 4 | 4 |4 | 12 | 4 | 4 |15] 4 |10]15|15] 12 |0,19
45 |11| 4 |18]5| 1|2 |3 |16|17| 20| 6 |19 |10] 9 |15| 14 |21| 12 [13]22| 7| 8
46 | 4| 2 |21]7|18|17|12] 6 |11] 10| 5 | 1 |19] 9 |8 | 15 |22| 14 |16|20|13] 3 |0,32
47 | 3|13 (18] 9 |14| 1| 2| 4 |65]21,5/105| 5 |15|10,5] 8 |21,5/6,5] 16 | 20|19 |17]| 12 |0,27
48 | 8| 5 |17]6|35/18(95|95| 7 |12 |11 |14 | 2 | 13 |35| 22 | 21| 15 |16]20[19] 1 |051
49 65| 5 | 1665195 8 |215| 3 | 9 |21,5| 10 | 15 | 2 | 14 | 17195 4 | 11 |13]18|12] 1 |0,32
50 |17 14 |21|1|22[8 9205 7 | 6 |10 12|13 [11| 15| 2 |16 |18[19]|3 | 4 |o21
51 [13| 1 |22|15]| 9|8 |21| 6 |10| 7 | 12 | 11 |16 14 |17| 2 |20| 18 |19]|5 | 4 | 3 |0,30
52 3| 1 |22(12]| 498|105 15| 6 |13 16| 14 |11| 17 |20| 7 |18|19|21] 2 |0,60
53 |15| 18 |19]13] 6 | 7 [ 3205/ 8 [ 17 |15 1216 12 [22] 5 [205 4 | 9 [14]10] 1.5 |0,22
[ ]
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Fig. 1. The results of the questionnaire survey of bachelors, masters, teachers and specialists - university
graduates working at light industry enterprises, on the impact of competitive potential on the performance
of light industry enterprises in the regions of the Southern Federal District and the North Caucasus Federal
District
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As the main unique aspects of the formation of
the competitive advantage of the enterprise on the
basis of the theory-oriented stakeholders, one can
single out:

— creation and permanent expansion of the
stakeholder database;

— formation of the necessary innovation base
(computers, peripherals and software);

— organization of the activities of the unit and
individual managers for managing relationships with
stakeholders;

— development and adjustment of plans for
interaction with key stakeholders of stakeholders,
taking into account their business and personal
characteristics;

— regular audit of the activities of managers for
managing relationships with stakeholders in the
context of assessing the following indicators: the
number of meetings, the number of prepared
commercial proposals, the number of contracts
concluded, the dynamics of the volume of supplies of
products attributable to each participant of the
interested parties;

— regular marketing research in the process of
implementing the developed activities with the
participation of stakeholders in order to identify
changes in the structure and nature of the preferences
of the stakeholders of the stakeholders.

Thus, the above aspects, with the proper level of
their elaboration, can allow light industry enterprises
to form a unique competitive advantage - a system of
effective relationships between stakeholders.

An analysis of the questionnaire survey on the
influence of the competitive potential of enterprises in
the regions of the Southern Federal District and the
North Caucasus Federal District, with regret,
confirmed the lack of consistency of respondents on
the criteria for the quality of light industry products
formulated in the questionnaires.

Of greatest interest is the fact that the technology
of direct casting of the bottom for shoes today, but
what is especially important, and tomorrow will be the
most effective for the manufacture of the entire
assortment range. This is possible because today the
chemical industry offers manufacturers for direct
molding of the bottom of shoes polymer compositions
that create conditions to use the entire possible list of
materials for the upper of shoes and at the same time
guarantee consumers high quality, conformity to
fashion trends, functionality and affordability and
ensure its competitiveness with similar footwear from
leading foreign companies, pushing them out of our
markets and creating such footwear priorities, that is,
import substitution.

The global footwear market is estimated at 260
billion, the growth rate over the past 5 years was 3.5%.
China, USA and India are the largest footwear
markets. The specific consumption of footwear in

Russia is much lower than the level of developed
countries. China is the largest footwear exporter and
serves all major global markets.

The main growth drivers of the Russian footwear
market are an increase in the specific consumption of
footwear per person and a decrease in the average cost
of a pair. Russia lags far behind in the consumption of
footwear from developed countries (3 pairs per year in
Russia against 5 - 6 in Europe and 7 - 8 in the USA).
By 2025, this figure may increase to 4 couples per
person. The average price of a pair by 2025 may
increase from 1200 to 1500 rubles at current prices. In
2020, the consumption of footwear in Russia was
estimated at 0.81 trillion. rub.

By analogy with garment production, the main
factors determining the competitive advantage of a
manufacturer are the availability and increase in the
volume of domestic raw hides, access to a cheap and
productive labor force, access to materials and
functional components of shoes (insoles, pads,
accessories, etc.) , as well as access to sales markets.

The share of labor costs in footwear production
is slightly lower than in sewing, but the main problem
today and tomorrow for Russian footwear
manufacturers is the difficulty in accessing materials
and functional components.

The cost of manufacturing footwear in Russia is
1.5 times higher than in China, and the cost of
components is 35% more expensive, since they are
imported from China at inflated prices due to small
order volumes, the cost of labor in Russia is 2 times
more expensive than in China.

Opportunities to reduce the effective cost by
reducing the delivery time in footwear production are
possible only when providing quick access to
materials and components, but the need to import
them from Asia does not allow Russian manufacturers
to achieve advantages in terms of time. The use of
natural leather made in Russia and an increase in the
production of leather footwear will reduce delivery
times and partly costly components. Another possible
tool for solving the problem with components can also
be the creation of purchasing alliances - the
consolidation of orders for components can reduce
their cost by 20%. By analogy with the segment of
technical textiles, shoe production in the world is
developing in the format of innovation centers /
industrial parks, with a large number of highly
specialized players.

Shoe production development strategy -
consolidation and development within the framework
of innovation centers. The main directions of state
policy, in addition to those indicated above, to create
equal competitive conditions in the footwear market:

—  support for the creation of industrial
infrastructure within innovation centers:

- Supporting the creation of manufacturing
innovation centers by major footwear manufacturers
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and SMEs to achieve economies of scale and
synergies;

- support for the modernization of production to
increase labor productivity;

— ensuring favorable access for manufacturers to
functional components:

— support for the creation of purchasing alliances
for functional components;

— further, support for the partial localization of
component manufacturers within the shoe innovation
centers.

The total volume of domestic footwear
production in the Russian Federation by 2021 may
reach 310 - 340 billion rubles (in producer prices),
which will correspond to 60% of localization. At the
same time, up to 20% of an increase in footwear
production will be provided by special and protective
products. The estimated volume of required
investments in the industry is 95-120 billion rubles, up
to 30-50 thousand new jobs can be created. The
development of the garment industry will add 0.05%
to GDP and provide RUB 36-58 billion. tax revenues.
The cumulative effect from the development of
clothing and footwear production in the Russian
Federation will amount to 0.11% of GDP (0.06% from
the development of clothing production, 0.05% from
footwear production). The total amount of required
investments is 180 - 270 billion rubles. 160-200
thousand new jobs will be created.

For the strategic management of the production
of products in demand, it is necessary: to study the
demand for manufactured footwear and, together with
sales, production and supply specialists, develop
solutions for removing models from production and
updating the assortment; explore sales markets in
different regions and various forms of sales
organization, study potential buyers; study the
reaction of buyers to experienced batches of shoes in
specialized stores; jointly with the planning and
economic department to develop regulations on their
own pricing policy; study the impact of selling prices
for different regions; develop a policy of motivating
wholesale buyers for the volume of orders, the
duration of contracts, etc .; predict possible changes in
the situation and develop decisions on the strategy of
behavior in new conditions; coordinate conflicting
production and marketing requirements; organize and
study the effectiveness of advertising activities. You
can imagine yourself as a manager of the company
"Donobuv", which opened a new shop and chose a
new strategy for the production and promotion of
footwear in the regions of the Southern Federal
District and the North Caucasus Federal District.
Here's what can happen. The main markets for the sale
of products of JSC "Donobuv" today are Moscow and
the Moscow region. The initial data, which is formed
by the manager of the enterprise for the board of
directors of the enterprise, is to prepare a draft future
strategy for choosing a certain type of footwear,

namely: who opened a new workshop and chose a new
strategy for the production and promotion of footwear
in the regions of the Southern Federal District and the
North Caucasus Federal District. Here's what can
happen. The main markets for the sale of products of
JSC "Donobuv" today are Moscow and the Moscow
region. The initial data, which is formed by the
manager of the enterprise for the board of directors of
the enterprise, is to prepare a draft future strategy for
choosing a certain type of footwear, namely: who
opened a new workshop and chose a new strategy for
the production and promotion of footwear in the
regions of the Southern Federal District and the North
Caucasus Federal District. Here's what can happen.
The main markets for the sale of products of JSC
"Donobuv" today are Moscow and the Moscow
region. The initial data, which is formed by the
manager of the enterprise for the board of directors of
the enterprise, is to prepare a draft future strategy for
choosing a certain type of footwear, namely:

— produce expensive shoes for a high-income
target audience (item A);

— specialize in the production of inexpensive
shoes for a target audience with earnings above the
subsistence level (product B);

— to produce cheap footwear for socially
unprotected strata with earnings below the subsistence
level (product C).

In the future, the following scenarios of
development of the external environment are possible,
the likelihood of which is assessed by the management
of the enterprise as follows: an increase in purchasing
power (scenario S1, probability of occurrence - 0.2);
the invariability of the purchasing power of the
population and the influence of foreign competitors
(scenario S2, probability of occurrence - 0.5);
decrease in purchasing power due to increased
inflation with unchanged competition (scenario S3,
probability of occurrence - 0.3).

Additional information for making the necessary
calculations:

— living wage - 9691 rubles.

— daily release - 576 pairs of shoes;

— number - 100 people, who are engaged in the
production of 576 pairs of shoes per day;

— with a working week of 5 days the total
number of working days in a year is 250 days

— monthly production of shoes - 12,000 pairs;

— annual production of shoes 144,000 pairs.

We will assume that the average cost of one pair
of shoes, with the purchasing power unchanged
(scenario S2), will be characterized by the following
values: the price of a pair of expensive shoes for a
target audience with high earnings is 5 thousand
rubles; the price of a pair of shoes for the target
audience with earnings above the subsistence level - 2
thousand rubles; the price of a pair of cheap shoes for
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socially unprotected strata with earnings below the
subsistence level - 1 thousand rubles.

The total volume of shoe sales, given the
unchanged purchasing power (scenario S2) for the
audience in question, will be:

—when selling expensive shoes for a target
audience with high earnings - 60 million rubles. per
month;

— when selling shoes to a target audience with
earnings above the subsistence level - 24 million
rubles. month;

—when selling cheap footwear for socially
unprotected strata with earnings below the subsistence
level - 12 million rubles. per month.

For the target audience with an increase in
purchasing power (scenario S1), the price of one pair
of expensive shoes will be 5 thousand rubles, the price
of one pair of shoes for the target audience with
earnings above the subsistence level - 3 thousand
rubles, the price of one pair of shoes for unprotected
layers - 1 thousand rubles, with reduced purchasing
power (scenario S3), the price of one pair of expensive
shoes will be 2.5 thousand rubles, the price of one pair
of shoes for the target audience with earnings above
the subsistence level will be 1 thousand rubles, the
price of one pair shoes for unprotected layers - 500
rubles.

For each of the considered scenarios, the volume
of shoe sales per month was calculated. We calculated
the sum of the mathematical expectations of the sales
volume, taking into account the probability of three
scenarios. Enterprise managers, based on the analysis
or their experience (intuitively), assess the likelihood
of a particular situation.

Separately for each strategy, the sum of the
mathematical expectations of the volume of sales is
determined as the product of the volume of shoe sales
per month in the implementation of each scenario by
its probability. By calculating the amount of
mathematical expectation, the sales volume, the
maximum sales volume was gained by the strategy of
producing expensive shoes for a target audience with
high earnings.

Summarizing the information obtained as a result
of the study, a structural diagram of the formation of
the mentality has been drawn up. The proposed
structuring can be used when planning an industrial
assortment for the regions of the Southern Federal
District and the North Caucasus Federal District. And
only in the interconnection of all the above factors, it
will be possible to assert the high stability of the
financial results of the shoe enterprises in the regions
of the Southern Federal District and the North
Caucasus Federal District, united into an innovation
center.

The assortment of children's shoes should target
buyers with different income levels, for this, in the
manufacture of shoes, it is necessary to use leather for
the upper of different quality: expensive, such as

chevro, or cheaper chrome-tanned pork leather, from
which shoes can be worn out, and coming home to
take pictures so that the child's legs would rest.

Also, when developing the assortment, it is
necessary to take into account the fact that more girls
are born in the Southern Federal District and the North
Caucasus Federal District than boys, so shoes for girls
should be produced in a larger volume than shoes for
boys.

If manufacturers of footwear for children are
guided by all of the above recommendations of the
authors, then buyers will have the opportunity,
depending on their financial situation, to give
preference to products of a particular price category,
made taking into account the climatic characteristics
of the Southern Federal District and the generic
characteristics of its population.

The main place among the attributes of any
enterprise is occupied by the name with which the
enterprise goes public. We know the company not by
the legal phrase that is recorded in the corresponding
registration documents (and it happens to be
unfamiliar to a wide range of consumers), but by the
trademark of its products. So, a rare consumer knows
that the shoes of the Belka Trading House are Ralf
Ringer. Most manufacturers of the Southern Federal
District do not have a name (trade mark).

There are several ways to create a name, a logo
and a trademark.

The most common way is to choose a proper
name. Typical for fashion houses (luxury goods) - the
name of the company founder CHRISTIAN DIOR,
CHANEL, GIVENCHY, YVES SAINT LORAN etc.
The unique taste, bright style expressed the
personality of the artists in their creations,
subsequently giving the things released under this
name a high status. This technique has become
necessary if an individual or family company is being
created and it is required to emphasize the personal
role of the owner, and build the company's reputation
and policy on his reputation. With this approach, the
role of the individual is invaluable. The surname
should become a guarantor of product quality and
business conduct. Accordingly, if there is an owner's
image, it is not only directly related to the company's
image, but also carries the main emotional load.

Another way is that the commercial name of the
enterprise is based on an abbreviation formed from the
first letters of the official name. This achieves the
conciseness of the name and ease of pronunciation and
memorization, respectively. It can be clearly traced
that the abbreviation is an excellent means of
obtaining a logo - the LVMH / Louis Vuitton Moet
Hennessy / company. The same method is used by
companies positioning their products in the "Bridge
better" class, representing the second line of well-
known houses; the title contains a reference to the
artist's name associated with his luxury line "couture"
and "preta - porte de lux" and an abbreviation. For
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example, Mani (Armani), DKNY (Donna Karan New
Your), CK Jeans (Calvin Klein).

The second - much less common in the fashion
industry - is the formation of a name by connecting the
root fragments of several words, which are not at all
necessarily present in the name of the company. But
in this case, associations with the profile of the firm
are desirable. The requirement, like any other group
of names, is unusual and euphonious.

The third way is the formation of a new word, not
similar to existing meaningful words, but
associatively associated with positive concepts. Most
often, the positioning of these companies is associated
with the bridge middle class, bridge low class and
moderate and buget class mass clothes.

For example, the name of the company
"Skorokhod™ is the production of children's shoes.
Saying "Skorokhod", you can provoke an association
with fast movement, and children love to run, they
need high-quality and sturdy shoes.

Another example is the name of the company
MEXX. There are no close associations, but the name
is modern and laconic. It agrees well with the
positioning of the company - clothes for young people
according to the ideal combination of “style, price and
quality”.

It is necessary to note the huge number of names
that use the Latin alphabet when writing their names.
It seems to us that the roots of this phenomenon lie in
the statements - the legacy of the Soviet era: “there is
no fashion in Russia!”, “Domestic means bad”.
Accordingly, domestic enterprises that were the first
to enter the post-Soviet market were forced to disguise
themselves as foreign manufacturers. Gregory, Gloria
Jeans, Climona, Vereteno, Festival, ZARINA are
numerous examples of this strategy when choosing a
company name.

The fourth way is the company logo. The purpose
of a logo in the fashion industry is to instantly
recognize the brand. A logo is a symbolism that
replaces a name or is its graphic interpretation.
Interestingly, in the fashion world, the logo has also
become a part of clothing and footwear design.

The logo serves as an identification mark for the
uninitiated crowd, who, by these letters, will know
how much a particular item cost. This is a cheat sheet
for those who cannot define the silhouette of Dolce
and Gabanna, Christian Dior or Ferre. With the
general trend towards more and more visualization,
type graphics are all kinds of pointers. Plates and
labels - began to play an increasing role. The logo, as
an image replacing the text, becomes an ideal solution
if you need to combine decorative and informative
content.

In addition to its primary function - a trademark
- it plays a decorative role. This is a natural result of
the interweaving of the fashion industry and
advertising.

Here are the reasons: the first - industrial -
fashion for text as a decorative element. The second is
the fashion for democratic clothing, i.e. a crisis in the
recognition of styles, the binding of an object to a
specific brand. The third is about advertising. This
shift in the "expensive - cheap" framework: it is the
design of the product, and not the quality of the
materials used or the amount of manual labor, that
increasingly determines the consumer value. The
oversaturation of advertising information makes it
possible for the logo to become a decorative element.

The logo is becoming more imaginative and
emotional. And you can play with the images, placing
it where it was previously unthinkable. Thus, today
buyers of fashionable shoes have been made
advertising carriers of brands due to the general logo
typing.

The main thing is the correspondence of the
emotions caused by the advertising of the product, the
brand image and the design of the products
themselves. After all, the promotion of the subject
should be specific, simple, understandable and vivid,
i.e. advertising. At the same time, carry a readable
emotionally colored image. This means that you can't
do without a logo.

The verbal logo of the enterprise - the name
inscribed in a certain way is its most frequently used
attribute, which forms the first emotional attachment
to the image of the company in the mind of the
consumer. A certain way of depicting a verbal logo
becomes a distinctive, original feature of an
enterprise.

Another important direction in the company's
activities to promote its brand is the design in the trade
environment. The following requirements are
imposed here:

. Convenient location for a specific target
audience (Via Corso - a boutique street in Milan; and
Piazza il Duomo with La Rinaschente department
store - both conveniently located in the center of
Milan, but the consumer of these retail spaces is
different). As mentioned above, a similar community
of boutiques selling footwear will be created in Russia
on the basis of the Paris Commune factory. The need
for such a base exists in the Southern Federal District
and the North Caucasus Federal District - this will
allow organizing the regional market;

e Compliance with the concept of presenting
the image of the product, i.e. well-thought-out
principles of presenting the properties of a product
that correspond to the expected motivation of its
choice by the consumer;

o Figuratively, the target solution of the
environment should be oriented towards the type of
consumer. It should be possible to try on shoes, get
advice from the seller;

e The environment should be conducive to stay
and provoke interest in the product. Pleasant music
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can sound in the store; each visitor should be given a
booklet with shoe brands;

e According to the figurative decision, the
environment should be lifted above the ordinary,
create a feeling of “event”, “chosenness”, “fullness of
possibilities” or “accessibility”. An enterprise can
introduce a system of discounts to re-attract
consumers;

e To support an additional range of services
within the range of pastime and cultural interests of
the consumer. The buyer can be offered a cream for
the newly purchased shoes or another clothing
accessory with the manufacturer's logo as a gift.

Consumers in the marketplace are not a
monolithic community. When buying shoes, they are
guided, first of all, by the type of shoes and the price.

For example, when choosing women's boots, the
buyer takes into account the seasonality of the shoes,
their age characteristics and the type of work, the
appearance of the shoes will be important signs:
compliance with the fashion direction, color, materials
of the top and bottom, as well as the constructive
solution of the model. Buyers will also prefer the
brand name. It is this offer of footwear to the
consumer in specialized stores or departments that
will provoke an increase in sales in conditions of
unstable demand. And if the seller, possessing well-
thought-out principles of presenting the advantageous
properties of each design of women's boots, and
guessing the mood and capabilities of the customer by
their motivated questions when choosing a model, will
be able to realize this very desire, then in any case the
buyer will leave satisfied that his interests are fully
satisfied , and he himself,

Elderly people love comfort and coziness. Both
the seller and the buyer - a representative of the fair
sex - of course, will turn their attention to the model if
it will be pleasant to wear it in a snowy winter, since
it should be made of soft nap leather - velor and have
a molded sole with a large tread, as it will very
comfortable and will provide them with comfort at
any time of wearing it. Moreover, it should be
affordable.

Business women, whose age is over 45 and up to
45, and who are constantly in the hustle and bustle, of
course, will give preference to models made from
natural materials, low heels, discreet accessories,
creating comfort for the wearer in their daily life,
while emphasizing their image and social status.

The appearance in the salon or in a special brand
store of fashionistas or high school girls will
immediately attract the attention of the salon seller,
who will want to offer them only an original model
with extra high heels with patch straps, decorated with
hoovers and fixed at the top and bottom of the bootleg.
The fashionista will be delighted that she has bought
what she wanted, and the high school student will be
satisfied with the purchase also because she is sure
that this purchase will surprise her friends, and for her,

this is the most important argument in favor of the
purchase.

It is always easy for the seller if a “socialite”
appears in the store, since she always prefers only new
products or exclusive models. These ambitions of her
can be satisfied by the model both due to originality
and due to the constructive solution, also due to the
selected materials and decorations in the manufacture
of this very model.

For girls who love severity, but at the same time
originality, the seller will certainly offer a model in
which materials of two colors and textures are
successfully combined, and the details, perforated,
draped on the bootleg, give it an uniqueness.

And the price should not "bite" very much, which
is also an important argument in favor of the purchase.
These fantasies of ours, spied on in life and working
very effectively on demand, are justified and have the
right to be, since the ability to present our products,
work with our consumers, a competent marketing
approach form the popularity of this boutique, store or
salon among buyers and provide them with a steady
consumer demand. Ultimately, well-thought-out
principles of presenting the properties of the goods,
the choice of their consumer, the correct design of
boutiques and their windows - all this will make it
possible to have a significant impact on the effective
results of their work. The same fully applies to the
children's assortment.

Assortment formation is a problem of specific
goods, their separate series, determination of the
relationship between "old" and "new" goods, goods of
single and serial production, "high technology" and
"ordinary" goods, materialized goods, or licenses and
know-how. When forming the assortment, problems
of prices, quality, guarantees, service arise, whether
the manufacturer is going to play the role of a leader
in creating fundamentally new types of products or is
forced to follow other manufacturers.

The formation of the assortment is preceded by
the development of the assortment concept by the
enterprise. It is a directed construction of the optimal
assortment structure, product offer, while, on the one
hand, the consumer requirements of certain groups
(market segments) are taken as a basis, and on the
other, the need to ensure the most efficient use of raw
materials, technological, financial and other resources
by the enterprise. in order to produce products with
low costs.

The assortment concept is expressed in the form
of a system of indicators characterizing the
possibilities of optimal development of the production
assortment of a given type of goods. These indicators
include: a variety of types and varieties of goods
(taking into account the typology of consumers); the
level and frequency of the assortment renewal; the
level and ratio of prices for goods of this type, etc.

The assortment formation system includes the
following main points:
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¢ determination of current and prospective
needs of buyers, analysis of the ways of using shoes and
peculiarities of purchasing behavior in the relevant
market;

¢ assessment of
analogues;

¢ a critical assessment of the products
manufactured by the enterprise in the same range as in
paragraphs. 1 and 2, but from the point of view of the
buyer;

¢ deciding which products should be added
to the assortment, and which ones should be excluded
from it due to changes in the level of competitiveness;
whether it is necessary to diversify products at the
expense of other areas of production of the enterprise,
which go beyond its established profile;

& consideration of proposals for the creation
of new models of footwear, improvement of existing
ones;

¢ development of specifications for new or
improved models in accordance with the requirements
of buyers;

¢ exploring the possibilities of producing
new or improved models, including questions of
prices, costs and profitability;

¢  testing (testing) footwear, taking into
account potential consumers in order to find out their
acceptability in terms of key indicators;

¢  development of special recommendations
for the production departments of the enterprise
regarding quality, style, price, name, packaging,
service, etc. in accordance with the results of the tests
carried out, confirming the acceptability of the
characteristics of the product or predetermining the
need to change them;

& assessment and revision of the entire range.

Assortment planning and management is an
integral part of marketing. Even well-thought-out
sales and advertising plans will not be able to
neutralize the consequences of mistakes made earlier
in assortment planning.

The optimal structure of the assortment should
ensure maximum profitability, on the one hand, and
sufficient stability of economic and marketing
indicators (in particular, sales volume), on the other
hand.

Achieving the highest possible profitability is
ensured through constant monitoring of economic
indicators and timely decision-making on adjusting
the assortment.

The stability of marketing indicators is ensured,
first of all, due to constant monitoring of the market
situation and timely response to changes, and even
better, the adoption of proactive actions. It is
important that there are not too many product names.
For the majority of Russian enterprises, the main
reserve for assortment optimization still lies in a
significant reduction in the assortment range. Too

existing  competitors'

large assortment has a bad effect on economic
indicators - there are many positions that cannot even
reach the break-even level in terms of sales. As a
result, the overall profitability drops dramatically.
Only the exclusion of unprofitable and marginal items
from the assortment can give the company an increase
in overall profitability by 30-50%.

In addition, a large assortment diffuses the
strength of the company, makes it difficult to
competently offer the product to customers (even the
sales staff are not always able to explain the difference
between a particular item or name), and scatters the
attention of end consumers.

Here it will be appropriate to recall the
psychology of human perception of information. The
reality is that the average person is able to perceive no
more than 5 - 7 (rarely up to 9) semantic constructs at
a time. Thus, a person, making a choice, first chooses
these same 5 - 7 options based on the same number of
criteria. If the seller offers a larger number of selection
criteria, the buyer begins to feel discomfort and
independently weeds out criteria that are insignificant
from his point of view. The same happens when
choosing the actual product. Now imagine what
happens if there is a hundred practically
indistinguishable (for him) goods in front of a person,
and he needs to buy one. People in such a situation
behave as follows: either they refuse to buy at all,
since they are not able to compare such a number of
options, or prefer what they have already taken (or
what seems familiar). There is another category of
people (about 7%), lovers of new products, who, on
the contrary, will choose something that they have not
tried yet.

Thus, from the point of view of the buyer (in
order to ensure a calm choice from the perceivable
options) the assortment should consist of no more than
5-7 groups of 5-7 items, i.e. the entire assortment from
the point of view of perception should be optimally
comprised of 25 - 50 items. If there are objectively
more names, then the only way out is additional
classification.

Itis generally accepted that the customer wants a
wide range of products. This widest assortment is
often referred to even as a competitive advantage. But
in fact, it turns out that for a manufacturer a wide
assortment is hundreds of product names, and for a
consumer - 7 items is already more than enough.

And thus, the consumer does not need a wide
assortment at all, but the variety he needs.

If the company adheres to a wide assortment
approach, then it is enough to conduct a sales analysis,
look at the statistics to make sure that the sales leaders
are 5-10, at most 15% of the items, all other positions
are sold very little, the demand for them is small,
although the costs differ little from costs for sales
leaders. It turns out a situation when several items
"feed" the entire wide range of the enterprise. And this
is far from always justified from the point of view of
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ensuring the completeness of the assortment (a
favorite argument of sellers), that is, the presence of
various names to cover the maximum possible options
for customer needs. In practice, it turns out that
completeness is fully ensured, even if the existing
assortment is reduced by half or even three times. The
main thing, in this case, is to correctly classify the
entire product and to achieve that so that the
assortment includes goods from each possible group
of this classification. Moreover, the more grounds a
company can identify for classification, the more
balanced the decision will be. So, the classification of
goods can be according to the satisfied needs of
customers, according to the functional purpose of the
goods, according to the benefit for the company.

Of particular importance in such a situation is the
role played by certain positions in the assortment. For
this, products can be classified into the following
groups:

A - the main group of goods (which bring the
main profit and are in the stage of growth);

B - a supporting group of goods (goods that
stabilize sales revenue and are in the stage of
maturity);

B - strategic group of goods (goods designed to
ensure the future profit of the company);

D - tactical group of goods (goods designed to
stimulate sales of the main product group and are in
the stage of growth and maturity);

D - a group of products under development
(products that are not present on the market, but ready
to enter the market);

E - goods leaving the market (which do not bring
profit and must be removed from production,
withdrawn from the market).

After that, it is necessary to determine the share
of each group in the total volume of production. For a
stable position of the company in the assortment
structure: group of goods A and B must be at least
70%.

Thus, this makes it possible to evaluate the
existing assortment set in the company and,
correlating it with the profit received, to assess the
correctness of the assortment planning, its balance.

In addition, an increase in the volume of goods
of groups that generate the main income will not
always contribute to an increase in the company's
profits. Here it is important to pay attention to the
remainder of unsold goods (what increase it will give
and the possibility of its further sale).

Production planning is one of the important
problems of assortment policy. In economics,
forecasting of future expenses and income is widely
used on the basis of calculating the cost of production
at variable costs. The essence of this method lies in the
fact that the costs of the enterprise are divided into
fixed and variable depending on the degree of their
response to changes in the scale of production.

The basis of fixed costs is the costs associated
with the use of fixed assets (fixed capital). These
include the cost of depreciation of fixed assets, rental
of production facilities, as well as salaries of
management personnel, deductions for social needs of
these personnel. The basis of variable costs is the costs
associated with the use of working capital (working
capital). These include the cost of raw materials,
supplies, fuel, wages of production workers and
deductions for their social needs.

It should be emphasized that the total fixed costs,
being a constant value and not depending on the
volume of production, can change under the influence
of other factors. For example, if prices rise, then the
total fixed costs also rise.

The method of calculating the amount of
coverage provides for the calculation of only variable
costs associated with the production and sale of a unit
of production. It is based on the calculation of the
average variable costs and the average coverage,
which is gross profit and can be calculated as the
difference between the product price and the sum of
variable costs. Limiting the cost of production to only
variable costs simplifies rationing, planning, control
due to a sharply reduced number of cost items. The
advantage of this method of accounting and costing is
also a significant reduction in the labor intensity of
accounting and its simplification.

When applying the method of calculating the
amount of coverage, it is advisable to use such
indicators as the amount of coverage (marginal income)
and the coverage ratio.

The amount of coverage (marginal income) is the
difference between sales revenue and the total amount
of variable costs. The amount of coverage can be
calculated in another way - as the sum of fixed costs
and profit. Calculation of the amount of coverage
allows you to determine the funds of the enterprise,
received by it in the sale of manufactured products in
order to reimburse fixed costs and make a profit. Thus,
the amount of coverage shows the overall level of
profitability of both the entire production and
individual products: the higher the difference between
the selling price of a product and the sum of variable
costs, the higher the amount of coverage and the level
of profitability.

The coverage ratio is the proportion of coverage
in sales revenue or the proportion of average coverage
in the price of a product.

It is also important to determine at what volume
of sales the gross costs of the enterprise will be
recouped. To do this, it is necessary to calculate the
break-even point at which the proceeds or the volume
of production are accepted, ensuring that all costs are
covered and zero profit. Those. the minimum volume
of proceeds from the sale of products is revealed, at
which the level of profitability will be more than
0.00%. If the company receives more revenue than the
break-even point, then it is working profitably. By
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comparing these two revenue values, you can estimate
the permissible decrease in revenue (sales volume)
without the danger of being at a loss. The revenue
corresponding to the break-even point is called the
threshold revenue. The volume of production (sales)
at the break-even point is called the threshold volume
of production (sales).

To estimate how much the actual revenue
exceeds the breakeven revenue, it is necessary to
calculate the safety factor (the percentage deviation of
the actual revenue from the threshold). To determine
the effect of a change in revenue on a change in profit,
the production leverage ratio is calculated. The higher
the effect of production leverage, the more risky from
the point of view of reducing profits is the position of
the enterprise.

To divide the total costs into fixed and variable
costs, we will use the high and low point method,
which assumes the following algorithm:

¢ among the data on the production volumes
of various types of footwear and the costs of its
production, the maximum and minimum values are
selected;

+ the differences between the maximum and
minimum values of the volume of production and
costs are found,;

¢ the rate of variable costs for one product is
determined by referring the difference in cost levels
for a period to the difference in levels of production
for the same period;

¢ the total value of variable costs for the
maximum and minimum volume of production is
determined by multiplying the rate of variable costs
for the corresponding volume of production;

¢ the total amount of fixed costs is
determined as the difference between all costs and the
amount of variable costs (example 1).

The minimum volume of production falls on the
release of model A - 500 pairs, the maximum - for the
release of model B - 1600 pairs.

The minimum and maximum costs for the
production of footwear models A and B, respectively,
amount to 179,465 rubles. (358.93:: 500) and 428 180
rubles. (428.18=: 1000). The difference in the levels of
the volume of production is 1100 pairs (1600 - 500),
and in the levels of costs - 248715 rubles. (428180 -
179465). The variable cost rate per item is 226.1

(248715/1100). The total amount of variable costs for
the minimum production volume is 113,045 rubles.
(226.1::500), and for the maximum volume - 361,760
rubles. (226.1:: 1600). The total amount of fixed costs
179465 - 113045 = 66420, 428180 - 361760 = 66420.
Thus, for our example, the value of fixed costs will be
66420 rubles. and they will be distributed among the
manufactured types of footwear in proportion to the
total cost of each type of product.

The profit from the sale of Model A is negative.
However, before deciding to exclude this type of
footwear from the assortment, it is necessary to
calculate the profit from the sale of all manufactured
types of products. At the same time, it is important that
the amount of revenue exceeds the amount of variable
costs.

The solution of the example is summarized in
table. sixteen.

Let's see how the profit of the enterprise will
change when the production of unprofitable model A
is abandoned. In this case, the company's revenue will
decrease by the volume of revenue from the sale of
this type of product and its size will be 753508 rubles.
(951008 - 197500).

At the same time, the total costs of the enterprise
will also be reduced by the amount of variable costs
required for the production and sale of brand A
footwear. This value will be equal to 164,290 rubles.
Since fixed costs do not depend on the amount of
revenue, the abandonment of the production of brand
A shoes will not affect their total value. Thus, the total
costs of the enterprise without the production of
footwear brand A will amount to 633,842 rubles.
(798132 - 164290). And the organization will not
receive a loss in the course of its activities (753508 -
633842 = 119666 rubles). The use of the method of
calculating the average size of the coverage allows
you to make a decision on the advisability of further
production of brand A footwear. The average
coverage for both brands of footwear is positive. If the
company reduces the output of brand A footwear by
one unit, it will lose 66.6 rubles. from covering fixed
costs. The exclusion from production of the entire
volume of production of this brand will lead to losses
in the amount of 33,300 rubles. (500 - 66.6). From the
foregoing, we can conclude that brand A shoes should
be kept in stock.

Table 16. Solution example 1

Indicator Value, rub.

Revenues from sales 951008
Variable costs 798132
Fixed costs 66420
Coverage amount, 1 - 2 152876
Coverage ratio, 4/1 0.16

Threshold revenue, 3/5 415125
Safety factor,%, (1-6) /1 * 100 56.35
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Profit 86456
Production Leverage Effect, 4/8 1.77

Thus, it is not always advisable to make a
decision based only on the value of total costs and
profit per unit of production, because in the end result
the enterprise may lose profit. Now let's consider the
situation (example 2), when the company plans to
release a new product - a model in the amount of 1,700
pairs at a price of 467.40 rubles. for 1 pair. However,
the production facilities of this organization are
suitable for the production of only 4,000 pairs of
shoes. And if it is going to start producing Model B
shoes, it will have to abandon the production of 500
pairs of other models. The question arises: should we
introduce new products into the assortment, and if so,
what products should be cut back?

The average value of variable costs for a new
type of product is 375.34 rubles. Then the average

coverage is 92.06 rubles. (467.40 - 375.34). The
increase in the company's profit due to the production
of model B footwear will amount to 156502 rubles.
(1700<:92.06). Among all types of footwear produced
by the enterprise, model B has the smallest average
coverage (66.6 rubles). If you abandon the production
of 500 pairs of shoes, the organization will lose 33,300
rubles, at the same time, the enterprise will
additionally receive 156,502 rubles from the
production of brand B footwear. The profit of the
enterprise from the change in the assortment will
amount to 123202 rubles. (156502 - 33300). Let us
trace how the margin of safety, the effect of
production leverage and the profit of the enterprise
will change if model B is included in the assortment
of footwear production (Table 17).

Table 17. Solution example 2

Indicator Value, rub.

Revenues from sales 1745588
Variable costs 1520478
Fixed costs 66420
Coverage amount, 1-2 225110
Coverage ratio, 4/1 0.13
Threshold revenue, 3/5 515046
Safety factor,%, (1-6) / 1 * 100 70.49
Profit 158690
Production Leverage Effect, 4/8 142

The given data show that as a result of the
renewal of the assortment, the position of the
enterprise has improved:

— profitincreased from 86456 rubles. up to 158
690 rubles;

— safety margin increased by 14.14% (70.49 -
56.35);

— the effect of production leverage decreased
by 0.35 points (from 1.77 to 1.42).

Thus, in the costing system for variable costs,
profit is reflected as a function of the volume of sales,
and in the full distribution system, it depends on both
production and sales.

Both considered systems have their own
advantages and disadvantages. So, for example, when
the volume of production exceeds the volume of sales,
a higher profit will be shown in the system of full cost
allocation. In the case when the volume of sales
exceeds the volume of production, the higher profit

will be reflected in the calculation of the cost price at
variable costs. However, when calculating the cost of
variable costs, information for making a decision can
be obtained with significantly fewer calculations. The
choice is up to the management of the enterprise in
order to ensure its stable position in the conditions of
unstable demand with timely and effective actions.
This is especially important in the manufacture of the
entire assortment of children's shoes and when
working with customers - with mothers and children,
creating all the conditions for them to satisfy their
interests.

In a market economy, in order to survive in a
constantly changing economic environment, shoe
enterprises need to focus on the target audience; an
increase in the amount of profit as a result of an
increase in the volume of sales of products, a decrease
in its cost and an increase in product quality.

In order to get the desired profit in conditions
when the prices for shoes and production volumes are
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dictated by the market, the company always faces the
choice of what products and how much to produce in
terms of the costs of manufacturing them and taking
into account the solvency of potential buyers. The
availability of high-quality, competitive footwear is a
prerequisite for the highly efficient functioning of a

footwear enterprise.

An important criterion for the competitiveness of

footwear

on the market is

its cost with

its

corresponding quality and the purchasing power of the

population. The main criterion for the viability and
profitability of an enterprise is profit; in order to
increase losses, first of all, it is necessary to reduce the
cost of shoes. The change in the total cost, which
includes all the costs of manufacturing and selling
footwear, depends on the ratio of changes in costs for
each calculation item.

An important factor affecting the level of costs
for the production of footwear is the change in the
assortment and technological process (Tables 18-21).

Table 18. Financial results of the activity of the enterprise selling children’s shoes

Costs, rub. )
Commercial
Month Release, Basi_c_and M‘f"in and Cost price, rub. products (at| Profit,
steam auxiliary | additional RFP | Overheads wholesale | RUB
materials with SVVF price), rub.
I quarter - spring (56) - (15 + 19 + 22)
January
3909699.75 7095 1756438.2 414631.8 |1,738,629.75| 3909699.75 | 4321564.5 |411864.75
February
4976286.35 8987 2,248,821.72 525200.28 | 2202264.35 | 4976286.35 | 5473981.7 | 497695.35
March
5734996.3 10406 2576109.36 608,126.64 2549990.3 5734226.3 | 6338294.6 | 604068.3
| quarter
14620212 4 26488 6581369.28 1547958.72 | 6490884.4 | 14620212.4 |16133840.8|1513628.4
Costs, rub. Commercial
Release, Basic and Main and . products (at| Profit,
Month steam auxiliary additional RFP | Overheads Cost price, rub. wholesale RUB
materials with SVVF price), rub.
Il quarter - summer (62) - (21 + 20 + 21)
April
5587132 32 11088 2305971.36 614496.96 2666664.0 | 5587132.32 | 6098400.0 |{511267.68
May
5321078.4 10560 2196163.2 585235.2 2539680.0 5321078.4 | 5808000.0 | 486921.6
June
5587132 32 11088 2305971.36 614496.96 2666664.0 | 5587132.32 | 6098400.0 |{511267.68
Il quarter
16495343 04 32736 | 6808 105.92 1814229.12 7873008 | 16495343.04 |18004800.0| 1509457
11 quarter - autumn (66) - (24 + 23 + 22)
July
5933010.3 10122 2964936.24 697911.9 2270162.16 | 5933010.3 | 6533751.0 | 600740.7
August
6498058.9 11086 | 3247311.12 764379.7 2486368.08 | 6498058.9 | 7156013.0 | 657954.1
ggggggeé 10604 | 3106123.68 7311458 | 237826512 | 6215534.6 | 6844882.0 | 629347.4
Il quarter
186466038 31812 | 9318371.04 2193437.4 | 7134795.36 | 18646603.8 |20534646.0| 1888042.2
IV gquarter - winter (64) - (21 + 21 + 22)
October
7966070.35 9135 3934992.6 874858.95 2456218.6 | 7266070.35 | 8138371.5 | 872301.15
November
7966070.35 9135 3934992.6 874858.95 2456218.6 | 7266070.35 | 8138371.5 | 872301.15
[ ]
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December
7612073.7 9570 4122373.2 916518.9 2573181.6 | 7612073.7 | 8525913.0 | 913839.3
IV quarter
22144914 4 2740 11992358.4 2666236.8 7485618.8 | 22144214.4 |24802656.0| 2658441.6
For the year
71,006,373.64 188876 | 34700204.64 8221862.04 |28984306.56| 71906373.64 |79475942.8|7569569.16
Table 19. Financial results of the enterprise for the sale of women's shoes
Costs, rub. Commercial
Release, Basic and Main and . products (at -
Month steam auxiliary additional RFP | Overheads Cost price, rub. wholesale Profit, RUB
materials with SVVF price), rub.
I quarter - spring (56) - (15 + 19 + 22)
anuiary | s060 | 1,671,861.6 455695.2 720198 | 2856754.8 | 3241519.2 | 384764.4
2856754.8 o ) ) ) )
February
3618556.08 3876 2117691.36 577 213.92 923650.8 | 3618556.08 | 4105924.32 | 487368.24
March
4205419.04 4488 2,447,575.68 688352.96 1069490.4 | 4205419.04 | 4754228.16 | 548809.12
| quarter
10680729.92 11424 6237128.64 1721262.08 2722339.2 | 10680729.92 |12101671.68|1,420,941.76
Il quarter - summer (62) - (21 + 20 + 21)
April
4,503,549.54 5334 2819819.1 451363.08 |1232367.36| 4503549.54 |5198409.72 | 694860.18
May
4289094.8 5080 2685542.0 429869.6 1173683.2 | 4289094.8 | 4950866.4 | 661771.6
June
4503549 54 5334 2819819.1 451363.08 |1232367.36| 4503549.54 |5198409.72 | 694860.18
I quarter
13296193 88 15748 8325180.1 1,332,595.76 |3638417.92| 13296193.88 |15347685.84|2051491.96
Costs, rub. Commercial
Release, Basic and Main and . products (at .
Month steam auxiliary additional RFP | Overheads Cost price, rub. wholesale Profit, RUB
materials with SVVF price), rub.
111 quarter - autumn (66) - (24 + 23 + 22)
July
4,038,068.37 3801 | 2,461,033.47 528681.09 |1048353.81| 4038068.37 | 4831793.19 | 793724.82
August
4422646.31 4163 2,695,417.61 579031.67 1148197.03| 4422646.31 |5304452.97 | 881806.66
September | 3987 | 257822554 553856.38  [1,098,275.42 4230357.34 |5061878.58 | 831521.24
4230357.34 ' ' e ' ' '
Il quarter
12691072.02 11946 7734676.62 1,661,569.14 |3294826.26| 12691072.02 |15185635.74|2494563.72
IV quarter - winter (64) - (21 + 21 + 22)
October
7169000.58 3402 5261975.46 750413.16 1156611.96| 7169000.58 |8649 142.74|1480 142.16
November | 5755 | 5261975.46 750413.16 |1156611.96| 716900058 |8649 142.74 1480 142.16
7169000.58 ' ' ' ' ' '
December | a6, | 551054572 | 786147.12 |1211688.72| 751038156 | 9061006.68 | 1550625.12
7510381.56 ' ' ' ' ' '
IV quarter
21848382 72 10368 | 16036496.64 2,286,973.44 |3524912.64| 21848382.72 (26359292.16|4510909.44
For the year
58516378 54 49489 38333482.0 7002400.42 |13180496.02| 58516378.54 |68994285.42(10477906.88
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Table 20. Financial results of the enterprise for the sale of men's shoes
Costs, rub. Commercial
Release, Basic and Main and Cost price, | products (at .
Month steam auxiliary additional RFP| Overheads rub. wholesale Profit, RUB
materials with SVVF price), rub.
I quarter - spring (56) - (15 + 19 + 22)
January
3,662,091.75 4275 2417213.25 602860.5 642618.0 | 3662691.75 4419495 756803.23
February
463940955 5415 3061803.45 763,623.3 813982.8 | 4639409.55 | 5598027 958617.45
March
5371947.9 6270 3545246.1 884195.4 942506.4 5371947.9 6481926 1109978.1
I quarter
13674049 2 15960 9024262.8 2250679.2 | 2399107.2 | 13674049.2 | 16499448 | 2825398.8
Il quarter - summer (62) - (21 + 20 + 21)
April
3,794.943.0 5901 2338035.21 638,960.28 | 817347.51 | 3794343.0 |4450711.23 | 656368.23
May
36136600 5620 2226700.2 608533.6 778426.2 | 3613660.0 | 4238772.6 | 625112.6
June
3,794,343.0 5901 2338035.21 638,960.28 | 817347.51 | 3794343.0 |4450711.23 | 656368.23
i'lggggzg 17422 | 6902770.62 | 1886454.16 |2413121.22| 11202346 |13140195.06| 1937849.06
111 quarter - autumn (66) - (24 + 23 + 22)
July
4792159.49 5292 3219403.02 429542.11 | 1143214.35 | 4792159.49 6099030 |1,306,870.51
August
524955563 5796 3526012.83 470450.89 | 1252091.91 | 5249555.63 6679890 | 1430334.37
September
5020357 56 5544 3372707.92 449996.5 |1197653.14 | 5020357.56 | 6389460 | 1369102.44
111 quarter
15061072 68 16632 | 10118123.77 1349989.5 | 3592959.4 | 15061072.68 | 19168380 | 4107307.32
Costs, rub. Commercial
Release, Basic and Main and Cost price, |products (at .
Month steam auxiliary additional RFP| Overheads rub. wholesale Profit, RUB
materials with SVVF price), rub.
IV gquarter - winter (64) - (21 + 21 + 22)
October
4,419.723.0 4389 3032008.98 661466.19 | 726247.83 | 4419723.0 | 5207109.6 | 787386.6
November | 4359 | 3032008.08 | 661466.19 | 726247.83 | 44197230 | 5207109.6 | 787386.6
4419723.0
December | 4o9g | 3176390.36 | 69206458 | 76083106 | 4630186.0 | 5455067.2 | 8248812
4630186.0
IV quarter
13469632.0 13376 9240408.32 2015896.96 |2213326.72 | 13469632.0 | 15869286.4 | 2399654.4
For the year
53,407,009.87 63390 | 35285565.51 7503019.82 |10618514.54| 53407099.87 |64677309.46(11270209.59
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Table 21. Impact of the sale of footwear on the financial condition of the enterprise
Men's shoes
Volume 100% 80% 60% 48% 40%
sales,%
Profit / Losses per month, rub. 824881.2 207739.04 190596.51 0 1265_45 78
Tax on
orofit, 20% 164976.22 41547.8 38119.3 - -
Tax 3483.3 3483.3 3483.3 3483.3 3483.3
on property, 2.2%
Net profit / Losses for the month, rub. 656421.7 162708 148994 -3483.3 | -3483.3
Profit / Losses for the year, rub. 9898574.4 | 2,492,868.48 | 2287158.12 0 15185- 4936
Net 7877060.4 1952496 1787928 -41799.6 | - 41799.6
profit / loss for the year, rub.
Women's shoes
Volume 100% 80% 60% 44% 40%
sales,%
Profit / L oss 155062512 | 998162.35 | 445699.56 0 |-106763.19
per month, rub.
Tax on
orofit, 20% 310 125.02 199632.47 | 89139,912 - -
Tax 3483.3 3483.3 3483.3 3483.3 3483.3
on property, 2.2%
Net profit / Losses for the month, rub. 1237017 795046.6 353076.3 - 3483.3 | -3483.3
Profit / Losses for the year, rub. 18607501 11977948 5348395 0 12811_58 28
Net
orofit / loss for the year, rub. 14844204 9540559 4236916 -41799.6 | - 41799.6
Children’s shoes
Volume 100% 90% 83% 80% .
sales,%
Profit / Losses per month, rub. 511267.68 495905.15 0 -416365.49 -
Tax on
orofit, 20% 102253.54 9918103 - - -
Tax 3483.3 3483.3 3483.3 3483.3 -
on property, 2.2% ' ' ' '
Net profit / Losses for the month, RUB 405,530.84 39668929 - 3483.3 - 3483.3 |-
Profit / Losses for the year, rub. 6135212 49590515 0 4996385.88|"
Net. 4866370 39668929 -41799.6 | -41799.6 |-
profit / loss for the year, rub.

Table data. 18 - 21 indicate that with 100% of the

sale of shoes, compensation is provided for costs not
only for the production and sale of shoes, but also a
net profit remains, which indicates the effective
operation of the enterprise for the analyzed month, as
well as the correct marketing assortment policy of the
enterprise. This result of the work will allow the
company to distribute net profit for the formation of a
financial reserve, payment of dividends, development
of production, financing of social programs, etc.
When the sale of this type of footwear is not in
full, then such a result negatively affects the

performance of the enterprise. In this case, the
presence of leftovers of non-salable footwear reduces
the total amount of revenue, increases costs and leads
to additional costs for storing goods.

In addition, from tables 18-21 it can be seen that
if men's shoes are sold below 48%, women's - 44%,
and children - 83%, then the enterprise suffers losses,
which leads to the need to reduce the volume of
production, delay the payment of wages to workers,
etc. ...

If such a situation arises, it is necessary to attract
borrowed funds to cover costs and organize the

Philadelphia, USA

156

2 Clarivate
Analytics indexed



ISRA (India)  =6.317 SIS (USA) =0.912 ICV (Poland) =6.630
. I1SI (Dubai, UAE) = 1.582 PHUHII (Russia) = 3.939 PIF (India) =1.940
Impact Factor: ¢ australia) =0564 ESJI(KZ)  =9.035  IBI (India) = 4.260
JIE =1.500  SJIF (Morocco) =7.184  OAJI (USA)  =0.350
subsequent production of products, which at the The assortment policy consists in working out the

moment is associated with certain difficulties: interest
on a loan has been significantly increased (up to 20%),
loan repayment terms have been reduced, etc., leading
to an even greater increase production costs.

In market conditions of management, an
effective management system requires a rational
organization of marketing activities, which largely
determines the level of use of production means at an
enterprise, an increase in labor productivity, a
decrease in production costs, an increase in profits and
profitability. This is due to the fact that sales activities
are not only the sale of finished footwear, but also the
orientation of production to meet the solvency of
buyers' demand and active work in the market to
maintain and generate demand for the company's
products, and organize effective distribution and
promotion channels.

In a dynamically changing market environment,
the results of an enterprise, including a shoe, largely
depend on the effective results of the production,
sales, financial and marketing policies of the
enterprise itself, which creates the basis for
bankruptcy protection and a stable position in the
domestic market.

Thus, when developing an assortment policy,
shoe enterprises should focus both on external (price
and consumer niche, competing enterprises, market
environment, etc.) and internal factors, such as sales
volume, profitability, coverage of basic costs, etc.
However, it is impossible take into account and
provide for all situations that may arise when selling
shoes, i.e. some shoe models are not in demand at a
certain stage. In this case, another, usually not
advertised side of marketing should appear: if the
shoes, even without taking into account the
requirements of the market, have already been
produced, then they must be sold. For this purpose, in
order to respond to the lower prices of competitors, it
is necessary to reduce too large stocks, get rid of
damaged, defective shoes, eliminate leftovers,

In addition to using discounts, an enterprise can
initiate a price reduction in case of underutilization of
production capacities, a reduction in market share
under the pressure of competition from competing
enterprises, etc. In this case, the enterprise takes care
of its costs, developing measures to reduce them by
improving equipment and technology, introducing
new types of materials into production, and constantly
improving the quality of products. And all this
requires large financial costs from enterprises, but,
nevertheless, it contributes to an increase in the
competitiveness of certain types of leather goods and
the enterprise as a whole. in addition, the greater the
amount of footwear produced, the more production
costs decrease, which leads to lower prices, and most
importantly, creates such conditions for the
functioning of the market,

implementation of decisions regarding the range
(names) of products, the variety of the assortment of
one name, the need to expand the assortment
produced.

To determine the volumes of the expected
demand by consumers for new products and to ensure
a balance between supply and demand for shoe
enterprises, it is advisable to use the method of expert
assessments.

A survey of experts (trade and industry
specialists) is carried out when samples of new
products are ready for examination.

Based on the results of the expert survey, a final
report is drawn up, where the expected volumes of
demand for the company's products are determined.
On the basis of these forecast recommendations, a
survey of consumers and the production capabilities
of the enterprise, an optimal assortment structure is
drawn up.

One of the most difficult issues in the
methodology of expert surveys is the selection of
experts and the formation of a commission of experts
with the highest degree of consistency of opinions and
a high level of competence.

The level of competence is a key criterion for the
selection of experts - a subjective concept, a unified
methodology for assessing the competence of experts
has not been developed.

To form an optimal assortment policy and
demand for the products of a shoe company, it is
proposed to use one of the methods for assessing the
competence of experts, which is based on the
calculation of the coefficient of competence Kj.

The coefficient of competence Kj is calculated on
the basis of the expert's judgment about the degree of
awareness of the problem being solved and the
indication of the sources of argumentation of his own
opinion.

Competence ratio is calculated by the formula

where Kuj is the coefficient of awareness of the
problem; Kaj is the coefficient of argumentation on
the same problem.

The considered method for assessing the
competence of experts can be used if there is sufficient
reasoning about the reliability of the results of their
work.

For the reasonable formation of a commission of
experts with the highest degree of consistency of
opinions, an algorithm has been developed, the
mathematical justification of which is presented in the
article.

This software product makes it possible to select
a subgroup of experts from the existing group of
experts with the highest degree of consistency of
opinions (Fig. 3).
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Fig. 3. Software for assessing the consistency of expert opinions and their level of competence

Also, a software product was developed for
calculating the main economic indicators for a shoe
company.

This algorithm makes it possible to automate the
calculations of the main economic indicators for a
shoe company.

For greater clarity of the structure of the
algorithm, calculations are performed on separate
Excel sheets by item of expenditure.

The cells highlighted in green must be filled with
the original data. All other cells of the calculation
tables will be filled with calculated data or data from
reference tables.

On the sheet "Prog." the production program of
the enterprise for the year is calculated. By setting the
planned production volumes of each model per day, as
well as the approximate production time of each
model and the cost of the product, we obtain the
annual production volume in physical terms, value
terms, as well as in labor-hours for each model and for
the enterprise as a whole.

We define the base model and on the sheet
“Calculation of the coeff. labor. ”, setting the labor
input per unit of the product calculated by the
technologists in hours for each model, we obtain the
annual output in labor hours for each model, as well
as the labor input coefficients of each model, taking
into account the output.

On the sheet "Labor resources" we calculate the
composition of the labor collective and the balance of
the working time of one average worker for the
planned year.

On the sheet "Salary calculation” we perform the
calculation of payroll funds.

On the sheet "Material consumption rates.” we
fill in the tables for the consumption of basic and
auxiliary materials and get the cost of materials for
each model per 100 pairs. The total costs for basic and
auxiliary materials are tabulated on the "General
materials” sheet.

On the following sheets, the calculations of fuel
and energy costs, equipment maintenance and
operation costs, and general production costs are
performed accordingly.

On the "Cost" sheet, the cost is calculated for a
costing unit by models, and the following are
calculated: wholesale price, profit and profitability,
costs per ruble of commodity output, conditionally
variable and conditionally fixed costs. On the same

sheet, the break-even point and the margin of financial
strength are analytically calculated for each model.

The profitability level should be in the range of
10 to 25%. The obtained indicators are used to
calculate sales proceeds, gross proceeds including
property tax of 2.2% and income tax at the rate of
20%, as well as net profit by model and by the
enterprise as a whole, subject to the sale of the entire
volume of manufactured products. A sample of the
software product is shown in Fig. 4 - 6.

In modern conditions of market relations, a
competitive environment and direct interaction of
Russian and foreign manufacturers, solving the
problem of combining state and market mechanisms
for managing competitiveness is becoming a strategic
resource for the economy of the regions of the
Southern Federal District and the North Caucasus
Federal District. In the world economy, the place of
price  competitiveness was taken by the
competitiveness of quality levels, which will increase
its relevance with Russia’'s entry into the WTO. An
increase in the quality factor of the results of the
production of domestic footwear in the strategy of
competition in world markets is a long-term trend.

The task of increasing competitiveness is
especially urgent for shoe enterprises, which, due to
external factors (increased competition due to
globalization, the global financial crisis) and internal
(ineffective management), have lost their competitive
positions in the domestic and foreign markets. In
response to negative processes in the external
environment, the processes of regionalization and the
creation of wvarious network structures are
intensifying, one of which is the union of commodity
producers and the state.

The basis for the formation of criteria for
assessing the competitiveness of enterprises in the
regions of the Southern Federal District and the North
Caucasus Federal District is the content of the concept
of "competitiveness of an enterprise”, which is
understood as its advantages over other enterprises in
ensuring the economic development of the region, as
well as in the innovative and investment potential of
international cooperation. The content of the concept
was transformed into a general model for determining
the competitiveness of an enterprise:

K = f Goop T IT (4)

per >~ "uUHB >
where KPK is an assessment of the competitiveness of
the enterprise; Zreg - a criterion for assessing the

HNHHOB ) ’
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importance of an enterprise for the economic
development of a region; Pinv is a criterion for
assessing the investment potential of an enterprise;
Pinnov is a criterion for assessing the innovative
potential of an enterprise.

Thus, on the basis of these criteria of
competitiveness, we have proposed a system of
indicators for assessing the value of any enterprise for
the development of the regions of the Southern
Federal District and the North Caucasus Federal
District, which is presented in table. 22.

Assessment of the innovation and investment
potential of the enterprise. The innovative potential is
determined by the number of branches included in the

enterprise. The larger the number of branches, the
higher the level of competition, and competition is an
incentive for innovation. In addition, the more
innovatively active branches within an enterprise, the
higher the innovative potential of the enterprise itself.

Investment potentialcharacterized by the number
of levels of product processing in the value chain. The
level of processing is the number of types of products
that are created at the enterprise along the production
chain, determined on the basis of the OKONKh code
in accordance with the Classifier of the branches of
the national economy. The higher the degree of
processing of the product, the more investment is
required in such an enterprise.

Table 22. Indicators for assessing the importance of an enterprise for the development of regions of the
Southern Federal District and the North Caucasus Federal District

Directions for assessing the value of an enterprise
for the regional economy

Indicators for assessing the importance of an enterprise

for the development of regions

1. Promoting the growth of budget revenues

Added value created by the enterprise

2. Promoting general employment

Number of employees at the enterprise

3. Promoting the formation of a positive foreign
trade balance

The volume of export of products by the enterprise

4. The contribution of the enterprise to the economy
of the regions of the Southern Federal District and
the North Caucasus Federal District

The share of the enterprise in the production structure of
the regions of the Southern Federal District and the

North Caucasus Federal District

To assess the effectiveness of the developed
innovative technological processes, it is proposed to
use the efficiency coefficient (Kef), the value of which
must be considered as the value of the concordance
coefficient for assessing the results of a priori ranking
(W), which varies from 0 to 1. If its value tends to one,
then this means that the manufacturer managed to find
the most optimal solution to the innovative

Ka(b =Knr XK3I P - C- S06Lu ’ 3(1))<T6.y ’

Labor productivity (CPT)
P
HBLIp
where P is the flow assignment, steam; H,_ ., - design
production rate, par.
Loading of workers (K3i)
P
P ™)
3 D '
b bt
where ;{fﬂ - the estimated number of workers,

people; 5[:; - the actual number of workers, people.
Footwear production per 1 m2 (Ps)

technological process, but if its value tends to zero,
then an analysis of the reasons for such an
unsatisfactory result is required and a search for errors
that provoked such a result, and ways to eliminate the
mistakes made.

The efficiency factor of the technological process
is calculated by the formula:

IIp-R- 31p T.II '3ycn.nep.en '3ycn.noc.ez{‘ (5)
.
p @)

where S, - production area, m2.

Equipment cost per unit of flow task (C)

c-L

P ©)
where T is the cost of equipment, rubles.
Total price (Stotal)

n .
Son = Z SI
i-1 (10)

where S'- the rate for the i-th operation; n is the
number of operations.
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Fig. 4. Calculation of basic economic indicators (sheet "*Cost™)
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Fig. 5. Calculation of expenses for the maintenance and operation of equipment (sheet ""Equipment'")
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Fig. 6. Calculation of the production program of the enterprise for the year (sheet ""Production progr.')

The financial strength margin is calculated

according to the following relationship (3¢m)
B2 B T6.y
3pn=——=-100 (%), (11)
Bz

where B2 is the output of marketable products in the
planned period in physical terms of the pair; Th.y -

break-even point, pairs.

The break-even point is determined by the

formula (Th.y):

ycmocT”

He;[ - 3ycn.nep.e;['

TBy =

(pairs),

@

2)

here Zusl.post is the total fixed costs of a unit of

production, rubles; Tsed -

unit price,

rubles;

Zusl.trans.units - total variable costs of a unit of

production, rubles.

The profit per unit of production (Pr) is
determined by the following relationship:

Pr = Tsopt - C,

(13)

where Tsopt is the wholesale price of a unit of
production (selling price minus value added tax in the
amount of 10% for children's shoes and 18% for other

Zusl. per unit = Spol - (5 thsp floor + 6 thsp floor + 7 tbsp floor + 8 tbsp floor + 9 thsp floor).

types), rubles; C is the total cost of a unit of
production, rubles.

Product profitability (R) is determined by the
following formula:

II
R= —-100 (%),
C

here Pr is the profit from the sale of a unit of
production, rubles; C is the total cost of a unit of
production, rubles.

Costs per 1 rub. commercial products (Z1r tp)
are determined by the following formula:

< -100 (cop),
OIlT

where C is the total cost of a unit of production, rubles;

Tsopt - the wholesale price of a unit of production

(selling price minus value added tax in the amount of

10% for children's shoes and 18% for other types),

rubles.

(14)

31p etc.

(15)

Conditional variable costs (total variable costs of
production of a unit of output) (Zusl.trans.units) is
defined as

(16)

Conditionally fixed costs (total fixed costs of a unit of production) (Zusl.p. units)

Zusl. village unit = Spol - (1st stage of floor + 2 stage of floor + 3 stage of floor + 4 stage of floor).

A7)
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Also, software was developed to select the optimal
power.

At the same time, the criteria that have the
greatest impact on the cost of the finished product
were justifiably chosen as the criteria for a reasonable
choice of the optimal power when forming the
algorithm, namely:

— losses on wages per unit of production,
rubles;

— shoe production, 1 m2;

— percentage of workload of workers,%;

— labor productivity of one worker, a couple;

— unit reduced costs per 100 pairs of shoes,
rubles;

— the cost of equipment per unit of flow
assignment (C)

— total price (Stotal);

— financial strength margin (Zfp);
break-even point (TB.y);
unit profit (Pr);
product profitability (R);
costs for 1 rub. marketable products (31p tp);

— conditionally  variable  costs  (Zusl.
per.units);

— conditionally fixed costs (Zusl. settlement
units).

From the above criteria, in our opinion, the
manufacturer has the opportunity to give preference to
those that, from his point of view, would guarantee
him the production of import-substituting,
competitive and demanded products, namely:

- labor productivity of 1 worker is the most
important labor indicator. All the main indicators of
production efficiency and all labor indicators, to one
degree or another, depend on the level and dynamics
of labor productivity: production, the number of
employees, wage expenditure, the level of wages, etc.,
to increase labor productivity, the introduction of a
new techniques and technologies, extensive
mechanization of labor-intensive work, automation of
production processes, advanced training of workers
and employees, especially when introducing
innovative technological processes based on universal
and multifunctional equipment;

- specific reduced costs - an indicator of the
comparative  economic  efficiency of capital
investments used when choosing the best option for
solving technological problems;

- reduced costs - the sum of current costs, taken
into account in the cost of production, and one-time
capital investments, the comparability of which with
current costs is achieved by multiplying them by the
standard coefficient of efficiency of capital
investments;

- the margin of financial strength (Zfp) shows
how many percent the company can reduce the
volume of sales without incurring losses;

- the break-even point allows (Tb.y) to determine
the minimum required volume of product sales at
which the enterprise covers its costs and works
without loss, giving no profit, but also does not suffer
losses, that is, this is the minimum amount of output
at which equality of income is achieved from sales and
production costs;

- profit (loss) from the sale of products (Pr) is
defined as the difference between the proceeds from
the sale of products in the current prices of VAT and
excise taxes and the costs of its production and sale;

- the profitability of production (R) reflects the
relationship between the profit from the sale of a unit
of production and its cost;

- conditionally fixed costs (total fixed costs of
production of a unit of production) (Zusl.pos.units),
which change in proportion or almost proportionally
to the change in the volume of production (1st - costs
of raw materials and materials; 2st - costs of auxiliary
materials; 3st - costs of fuel and energy for
technological needs; 4st - the cost of additional and
basic wages of production workers with insurance
premiums to off-budget funds);

- conditionally variable costs (total variable costs
of production of a unit of output) (Zusl.trans.units),
which do not depend or almost do not depend on
changes in the volume of production (5st - costs of
preparation and development of production; 6 st -
costs of costs for the maintenance and operation of
equipment; 7st - the costs of general production needs;
8st - the costs of general business expenses, they,
together with the conditionally fixed costs, make up
the production cost; 9st - the costs of commercial
expenses. fixed costs, make up the full cost, that is,
conditionally variable costs can be defined as the full
cost - conditionally fixed costs, and vice
versa,conditionally fixed costs can be defined as the
total cost - conditionally variable costs);

- costs for 1 rub. commercial products show the
relative amount of profit for each ruble of operating
costs, that is, this is the ratio of the unit cost to the
wholesale price, which characterizes the effectiveness
of measures taken to increase the competitiveness and
demand for products in demand markets.

To convert the dimensional estimates of
indicators into dimensionless, it is proposed to use the
index method. Indices of dimensionless indicators are
determined by formula (18) for positive indicators
with a positive trend - growth (for example,
profitability of sold products, labor productivity) and
by formula (19) for negative indicators with a positive
trend - decrease (for example, depreciation of fixed
assets, excess of balances of finished products in the
warehouse compared to the norm, staff turnover rate),
taken mainly from the indicators that form the cost of
production:

O = X, I X™ (20)
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O =X"1X,, (21)

where Oi - dimensionless (index) assessment of the i-
th indicator of the competitiveness of the enterprise;
Xi - the value of the i-th dimensional indicator for
assessing the competitiveness of the enterprise;
Ximax is the maximum value of the i-th dimensional
indicator for assessing the competitiveness of an
enterprise; Ximin is the minimum value of the i-th
dimensional  indicator  for  assessing  the
competitiveness of an enterprise.

Stage 1. Assessment of the competitiveness of the
product. It is carried out for light industry goods
according to their demand in the domestic market.

Stage 2. Calculation of the generalizing
indicator of the competitiveness of the enterprise. It is
proposed to determine a quantitative assessment of the
competitiveness of an enterprise using the following
formula:

m
K;=>a,x0,: (22)

i=1
where KP is an assessment of the competitiveness of
the enterprise in percent;a - the significance of the i-
th indicator of competitiveness in percent; Oi - index
(dimensionless) assessment of the i-th indicator of
competitiveness; m - the number of indicators for
assessing the competitiveness of the enterprise.

The values of assessing the competitiveness of an
enterprise can theoretically vary from 0 to 100:

Kp =0+ 100. (21)

For the qualitative characteristics of the obtained
assessments of competitiveness, a scale for assessing
the quality level is required. In economic practice,
they use the principle of constructing scales with an
equal step, progressive and regressive scales.
Progressive and regressive scales are most often used
for material incentives. We believe that the most
appropriate is a scale with an equal step, since it,

firstly, corresponds to solving a practical problem
(specification of the qualitative level of
competitiveness), and secondly, it is easy to build and
use. The scale step is defined as 100 (maximum
score): 4 (number of levels) = 25. A choice of another
step value is also possible, which is determined by the
goals and objectives that the enterprise itself forms:

Kef = K1 K2 K3 K4 K5 K6 K7 K8

K9 K10 K11 K12, (22)
where Kef is the weighting coefficient of assessing the
effectiveness of innovative technological processes,
formed for the production of competitive and
demanded products:

K1 - the weight of labor productivity (PT);

K2 - the weight of the workload of workers (ZR);

K3 - weight of footwear production (Ps);

K4 is the weight of the equipment cost per unit
of flow assignment (C);

K5 - the weight of the total price per unit of
production (Stotal);

K6 - the weight of the financial strength margin
(Zfp);

K7 - the weight of the break-even point (Th.y);

K8 - the weight of the profit of a unit of
production (Pr);

K9 - the weight of the product profitability (R);

K10 - the weight of costs per 1 ruble of
marketable products (31p.t.m);

K11 - the weight of conditionally variable costs
(total variable costs of production of a unit of
production) (Zusl.per.units);

K12 - the weight of conditionally fixed costs
(total fixed costs of a wunit of production)
(Zusl.pos.units)

As a result of the calculation, the following scale
for assessing the qualitative level of enterprise
competitiveness was obtained (Table 23)

Table 23. Scale for assessing the qualitative level of competitiveness of an enterprise

Percentage score Quality level
from 0to 24.9 very low
from 25.0 t0 49.9 low
from 50.0 to 74.9 middle
from 75.0 to 100 tall

The cost of services and products -these are the
current costs of the enterprise for the production and
sale of services and products, expressed in monetary
terms. When calculating the cost of services and
productsktsiand all expenses of the enterprise are
classified according to various criteria:

- depending on the nature of their attribution to
the cost of services and products, they are divided
into 2 groups: direct and indirect.

Straightsuch costs are called that can be directly
attributed to a particular type of product when more
than one type of product is produced (materials, fuel,
energy).

Indirect - expenses that cannot be directly
attributed to the cost of various types of products in
the manufacture and repair of more than one of its
types, and then distributed between them in
proportion to other costs of funds or labor.
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- depending on the change in the volume of
production, all costs are divided into conditionally
variable (proportional) and conditionally constant
(disproportionate).

To conditional variables includes costs that
change in proportion to or almost proportionally to
changes in the volume of production (costs of
materials and energy for technological purposes,
wages of production workers, etc.).

To conditionally constant includes expenses
that do not depend or almost do not depend on
changes in the volume of production (depreciation
deductions from the cost of fixed assets, rent,
expenses for the maintenance of buildings and
structures, salaries of managers, specialists and
employees, etc.):

- on the economic role in the production
process: basic and overhead,;

- by composition (homogeneity):
element, complex;

- by the frequency of occurrence: current and
one-time.

One-time - the cost of preparation and
development of production new types of
productsktsiand, the costs associated with the launch
of new production facilities and more:

- for participation in the production process:
industrial and commercial;

- by efficiency: productive, unproductive.

Costs are considered productivefor the
production of products of the established quality
with rational technology and organization of
production.

Overhead costsare the result of shortcomings in
the technology of organizing production (losses from
downtime, product rejects, overtime payment, etc.).

Production costs are planned and non-
productive costs are not planned.

Calculation of the cost of services and
productsis the definition of the cost of products and
services provided, carried out by separate cost items.
The calculation of the cost price during the
calculation is carried out on standard calculation
unitsltsy...

Standard cost estimates are compiled according
to the nomenclature of costing items:

1. Raw materials and basic materials (taking
into account transport and procurement costs and
excluding sold waste).

2. Supporting materials.

3. Fuel and electricity for technological
purposes.

4. Basic and additional wages of production
workers with insurance contributions to off-budget
funds.

5. Expenses for preparation and development
of production.

6. Equipment maintenance and operating
costs (RSEO).

single-

7. General production costs (shop floor costs).

8. General running costs.

9. Compulsory property insurance payments.

Production cost

10. Commercial (non-production) expenses.

Full cost price.

Estimated production costs and financial results

To determine the total amount of all planned
costs at the enterprise and the mutual linking of cost,
profit and profitability indicators with other
indicators, an estimate of production costs by
economic elements is made, which includes the costs
of all structural divisions of the enterprise involved
in the provision of services (production of
productsktsiand).

Cost estimateis considered a consolidated
document characterizing the monetary value of all
material, energy costs necessary to ensure the
implementation of the plan for the release of
products and services.

The costs included in the estimate are grouped
as follows.

Costings

1. Raw materials and basic materials.

2. Supporting materials.

3. Purchased products and semi-finished
products.

4. Fuel from the side.

5. Energy from the outside.

6. Basic and additional wages of industrial
production personnel (PPP) with deductions for the
unified social tax.

7. Depreciation of fixed assets for full
restoration.

8. Other expenses.

Formation of financial results.The final
financial result (profit or loss) consists of the
financial result from the sale of products (works,
services), fixed assets and other property of the
enterprise and income from non-sales operations,
reduced by the amount of expenses on these
operations.

Profit Loss)from the sale of products (works,
services) and goods is defined as the difference
between the proceeds from the sale of products
(works, services) in current prices excluding VAT
and excise taxes and the costs of its production and
sale.

Planned profit (Ppl):

Hrm = (B ' ]-D - (B ' C)r (23)
where B is the output of marketable products in the
planned period in physical terms;

P - price for 1 pair of shoes (unit of production)
minus VAT and excise taxes - this is the wholesale
price; C is the cost of a complete unit of production.

Profit 1 pair (P1):

P1 =Tsopt - C1, (24)
here Tsopt is the wholesale price of 1 pair; C1
- the cost of 1 pair.
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Product profitability reflects the relationship
between profit from product sales and its cost.

It shows the relative amount of profit for each
ruble of current expenses and is determined by the
formula:

IT
R, =—"-100, (25)
3
where is the profitability of the product; Pr - profit
from the sale of products; 3 - costs (cost); R,

R =1 .100(%),
C/C
- calculation for 1 pair. (26)

Revenue from product sales(works and
services) is determined either as it is paid for, or as
the goods are shipped (works and services are
performed) and settlement documents are presented
to the buyer (customer).

To incomerelate:

- income received on the territory of the Russian
Federation and abroad from equity participation in
the activities of other enterprises, dividends on
shares and income on bonds and other securities
owned by the enterprise;

- income from property lease;

- income from the assessment of inventories and
finished products;

- fines, penalties, penalties and other types of
sanctions awarded or recognized by debtors for
violation of the terms of business contracts, as well
as income from compensation for damages;

- profit of previous years, revealed in the
reporting year;

- other income from operations directly related
to the production and sale of products (works and
services).

To costs and losses relate:

- costs of maintaining mothballed production
facilities and facilities (except for costs reimbursed
from other sources);

- losses not compensated by the culprits from
downtime due to external reasons;

- losses from markdowns of inventories and
finished goods;

- losses on operations with packaging;

- legal costs and arbitration costs;

- awarded or recognized fines, penalties, forfeits
and other types of sanctions for violation of the terms
of business contracts, as well as costs of
compensation for damages;

- losses of previous years revealed in the current
year;

- non-compensated losses as a result of fires,
accidents, other emergencies caused by extreme
conditions; non-compensated losses from natural
disasters (destruction and damage to production
stocks of finished products and other material assets,
losses from production interruptions, etc.), including

costs associated with the elimination of the
consequences of natural disasters; losses from
embezzlement, the perpetrators of which have not
been established by court decisions.

The break-even analysis allows you to
determine the minimum required volume of product
sales, at which the company covers its costs and
operates at break-even, giving no profit, but also
does not suffer losses.

In its most general form, the activity of any
enterprise is carried out according to the "costs -
production process - profit" scheme.

The break-even point (Th.y) is determined by
calculation according to the following formula

_ VII3-Koinu4ecTBO NPOAYKLIHH @7)

oy 1 - VIIII3

where UPZ - conditionally fixed costs per unit of
production, rubles; UPPZ - conditionally variable costs
per unit of production, rubles; P - unit price excluding
VAT, rubles.

To build a break-even graph, you should draw

up an equation of the following form:

atone = ah;
y2 = ao + ax,

where y1 is revenue, rubles; y2 - costs (full cost) for
the production of products, rubles;but- unit price
without VAT, rubles; x - the planned volume of sales
of products, pairs; a0 is the sum of the UPZ; al - the
sum of the UPPZ per unit of production, rubles.

The financial strength margin (Zf) shows how
much you can reduce the volume of production,
working at a breakeven, not giving profit, but not
suffering losses:

B-T
3 :?ﬂwoo (%), (28)

T

¢

where Th.y is the break-even point.

When calculating dimensionless estimates of the
indicators of the competitiveness of enterprises using
formulas (18) and (19) using software, it becomes
necessary to formulate these very criteria as their
evidence base. So, for example, the profit per unit of
production is calculated depending on the profitability
of the product, that is, first the size of the profitability
is formulated from 5 to 25%, and then the size of the
profit per unit of production is laid down. The same
feature exists with the definition of the labor
productivity criterion, because at first they use
innovative technological processes formed on the
basis of universal and multifunctional equipment, the
maintenance of which should be entrusted to highly
qualified and responsible performers who empathize
with the overall result of the entire technological
cycle. guaranteeing them the production of demanded
and competitive products that are in high demand
among consumers on domestic markets. Calculation
of conditionally fixed costs for the production of a unit
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of product and conditionally variable costs for the
production of a unit of production is interconnected
with the peculiarities of organizing the production of
competitive and demanded products, including for
children. An analysis of the results of the activities of
leading foreign manufacturers confirms the fact that if
the conditionally fixed costs make up 20 - 40% of the
production cost, then, naturally, the conditionally
variable costs make up 60 - 80%. At the same time, it
is again necessary to focus on the peculiarity of the
production of products for children, when both profit,
profitability,  conditionally  fixed costs and
conditionally variable costs are formed on the basis of
the implementation of the requirements of technical
regulations and normative documents and acts,
guaranteeing them the safety of life when using them.
And if this is due to the need to produce them with
such stringent characteristics, the state and
manufacturers are obliged to be interested in each
other and provide manufacturers with compensation
for the additional costs of observing them and a
guarantee that the manufactured products will not
harm the health of children.

Of course, if the criterion for the loss of wages
per unit of production should tend to zero, and the
volume of footwear production from 1 m2 - to its
maximum possible value, and the costs per 1 ruble of
marketable products should tend to their minimum
possible value and the cost of equipment per unit of
flow assignment also strives for its minimum possible
value, and other criteria - for their maximum possible
value - in aggregate, a dimensionless assessment of
the effectiveness of the developed innovative
technological processes (K) should always strive for
unity and thereby always confirm that the designed
innovative technological process for the enterprise for
the production of it import-substituting products will
be successful in their activities for the benefit of the
population of the regions where they will
operate,being city-forming for these small medium-
sized cities and in which all branches of government -
both federal and regional and municipal - are
interested.

Table 24. Calculation of technical and economic indicators at optimal power with a range of 300 - 900 pairs
in the production of men's shoes / women's shoes

The

Equipment type Optimal Labor percentage waLzzsleoSnit Specific reduced

Power* quip - P power, steam |productivity of 1| of workload ges per | costs per 100 pairs
. of production,
per shift worker, steam of of shoes, rub
rub
workers,%

300-500 one 500/500 28.09/27.73 |61.39/62.18| 13.68/13.4 | 6735.36/6980.5
500-700 one 556/700 27.73/27.73 |69.14/69.14| 9.83/9.83 | 6404.71/6277.43
700-900 one 889/847 28.09/27.73 |77.20/745| 6.42/7.54 |5236.17/6277.43
300-500 2 500/500 28.09/24.45 |61.39/63.9 | 13.68/14.01 | 6728.68 / 7630.92
500-700 2 556/556 27.91/27.73 |68.70/69.14| 9.97/9.83 | 6083.28/6404.71
700-900 2 889/812 28.09/25.64 |77.20/75.4 | 6.42/7.77 |5240.72/6060.55
300-500 3 500/500 28.09/27.0 |61.39/61.74| 13.68/14.02 | 7533.95/7827.12
500-700 3 700/556 28.12/29.32 |67.28/68.21| 10.56/9.71 | 6734.02/6607.65
700-900 3 889/847 28.09/27.0 |77.20/74.7| 6.42/7.66 |5876.59/6341.05

* - power options and types of equipment are similar.

The characteristics of competitive advantages in
the production of the entire assortment of footwear for
making a decision on its manufacture, calculated

using the same software product, are given in table.
25.
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Table 25. Calculation components for the entire range of footwear
Indicat T foh Types of shoes
hdicators ype ot shoe Spring Summer Fall Winter
. Mens 856.77 643.72 998.5 1007.07
Unit cost
products, Womens 933.51 844.31 1062.37 2107.29
rub. Children 551.05 503.89 586.15 795.41
. Mens 541.61 378.64 623.16 660.42
Basic costs
materials, rub. Womens 523.71 511.6 618.52 1503.57
Children 235.78 200.05 280.76 4155
Costs for Mens 23.82 17.57 28.16 30.4
auxiliary materials, rub, quens 22.65 17.05 24.31 43.16
Children 11.78 7.92 12.16 15.26
Mens 141.02 108.28 161.1 150.71
Sggy Womens 148.92 84.62 139.09 220.58
Children 58.44 55.42 68.95 95.77
Mens 10.75 14.65 13.36 15.12
Unit profitability, rub. Womens 11.88 13.37 16.42 17.11
Children 9.53 8.39 9.19 10.72
Expenses Mens 82.88 85.35 86.64 84.88
for 1 rub. Womens 88.12 86.63 83.57 82.89
commodity
products, rub. Children 90.47 91.62 90.8 89.28

Thus, the software developed by the authors for
assessing the effectiveness of the formed innovative
technological processes for the production of an
import-substituting assortment of footwear, taking
into account the calculated calculation components for
the production of the planned assortment, allows us to
make a justified decision on its launch, a decision on
its balance, guaranteed demand and ensuring the
enterprise a stable financial position.

In addition, the developed software allows the
regional and municipal branches of government,
together with future manufacturers of the entire
assortment of footwear in single-industry towns, to
form the volume of footwear production not only
taking into account their needs, but also to guarantee
enterprises a stable financial condition by providing
them with stable TEP, that is, they will the foundations
have been created for the formation of new jobs with
the simultaneous solution of all social problems,
which, unfortunately, are characteristic today of most
small and medium-sized cities of the Russian
Federation.

The choice of technology capable of effectively
realizing the intended goals in the conditions of the
fiercest competition will provide a guarantee that the
developed range of footwear will be chosen by the
buyer and will allow the enterprise to get the
maximum profit.

To solve this problem, it is necessary to most
widely use the injection method, which ensures the
manufacture (production) of the entire assortment of
high quality footwear with different profitability of
certain types of footwear to meet the demand of
various groups of the population.

In the cost of footwear production, the largest
share is made up of costs for raw materials and basic
materials, and then for wages and depreciation
deductions.

Conclusion

The authors believe that the advantages of direct
casting of the bottom of the footwear will undoubtedly
interest manufacturers to produce such an assortment
that will not only meet the fashion trends, but most
importantly, meet the demand, taking into account their
functional requirements for the footwear itself, namely,
for athletes, for recreation. , for the elderly, for people
with minor pathological deviations of the foot, creating
comfortable conditions for them and meeting the
demand for it, covering the deficit by varying the price of
it.

One of the conditions for the competitiveness of
an enterprise is the organization of effective
interaction with parties interested in the successful
functioning of this enterprise. Each enterprise, even
small ones, has several groups of subjects with
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different interests, with which it can be in temporary
or permanent cooperation. The research of the authors
is devoted to the study of these interests, ways of
solving emerging problems between external and
internal participants, and the establishment of
relationships between partners in order to guarantee to
all interested parties the implementation of the main
principle - the interests of all parties are legitimate and
require their satisfaction and respect.

The production of footwear by the injection
method is possible with the use of artificial and
synthetic leather and textile materials, which will
reduce the cost and get a large profit, because the
assortment of these materials is cheaper and much
more diverse, which means that the entire range of
footwear will be more in demand, which, in the end,
forms this very efficiency of the results of the
enterprise's work

Reducing the cost due to changes in prices for
materials () is determined by the following
relationship:AC,

AC, = (% 100 - 100)y,,  (29)
where is the consumption rate of the i-th type of
material before the introduction of a new fastening
method; and - the price of 1 dm2 type of material
before and after the introduction of the new method,
respectively, rubles; - the proportion of materials for
which the price has changed,%.N¢ . L5, L iy,

Another factor in reducing the cost is the
reduction in labor intensity, which is provided by the

Glue method
t; = 1.1 h. P1 =400 pairs.
P, = 98800 pairs.

injection method, on which the costs depend on the
item "Basic and additional wages of production
workers with insurance contributions to extra-
budgetary funds."

Savings on wages (AZP) is determined by the
following relationship:

i s CBB®, (30)
A3IT=(p, Pz)(1+100)(1+7100)

where p,and p,- the price before and after the

introduction of the new method, rubles; D - additional
wages of production workers,%; SVVF - insurance
contributions to off-budget funds,%.

At the same time, for the introduction of the
injection method, it is necessary to use more
expensive equipment (injection molding machine),
which will affect the increase in the cost of footwear
by increasing the cost of depreciation and repair funds
(under the item "RSEQ").

The increase in cost due to the use of expensive
equipment (ACPC3O0) is calculated according to the

following relationship:

AKf
Too" (31)

where K is the cost of equipment required for the
injection method, thousand rubles; - the amount of
depreciation and repair funds,%. f AC,gy,

Overall cost reduction

(6.32)AC,5, = AC, + A3I — ACpcso

ACpcap =

Injection method
t, = 0.678 h. P2 = 700 pairs.
P35, = 172900 pairs.

(33)
A31 = (p, — p)( ) (1 +50)=47.85p. (34)
A3 = (98,41 — 56,18 (1 + 10'76) 1 +£
=08, 18) 100 ( 100)
Artificial and synthetic leather
ACy = (17,27 - 12,1 —17,27-7,5) + 30 = 79,44p + 30 = 109,44 p.,
AC, e = 42000000-0,18 _4372R., (35)
172900
Yy, = AC,, =(478+7944-4372)-172900=1440608R.,
2%, =AC,, =(478+109,44—-4372)-172900=1962760¢R.,
AK
C t= — , 36
urren 3”. (36)
42000000
Tox = 14449253 =291 (1) 9.
ok = 42000000 =201 (g) T20k = 42000000: 214 (g)
14449253 9636253
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When using textile materials, the savings on top competition in the field of business and

details are even greater - 120.89 rubles. Savings on
salary 67.1 rubles. The nominal annual savings will
amount to 24,944,283 rubles.

The payback period will be equal to:

42000000
Tox = Zronazes — 17 (roga)... 37)

The decrease in labor intensity is: = 1.1 hours and
= 0.678 hours. t;t,
a= 11-0,678

100 =42.91%  (38)

Labor productivity growth with a constant

number of workers (b):
__100-42,91

= 75,1 %. (39)
100-42,91

Production per year before the introduction of
98,800 pairs, after the introduction of 172900 pairs.

To make a profit, the enterprise must constantly
monitor the proportion of costs for the manufacture of
the proposed multi-assortment footwear production.

This is possible only if the heads of enterprises
implement modern technological solutions based on
the use of multifunctional and universal equipment
and at the same time it is necessary to remember that
the innovative technological solution itself should not
be costly, that is, on the one hand, provide the
enterprise stable technical and economic indicators
and guaranteeing them demand not only in the sales
markets of the regions of the Southern Federal District
and the North Caucasus Federal District, but in the
regions of other districts of Russia and be attractive to
foreign consumers. But on the other hand, consumers
should have a choice to compare the price niche for
the offered products with analogues of foreign firms,
and always have priority. This will be possible during
the formation of production.

The use of the injection method will allow the
enterprise in the conditions of market relations to
receive such a volume of profit that will allow it not
only to firmly hold its positions in the sales market for
its shoes, but also to ensure the dynamic development
of its production in a competitive environment, this is
especially important in the manufacture of the entire
assortment of children’s shoes ...

Making a profit is the main goal of any
entrepreneurial activity. Currently, there is fierce

entrepreneurship, it is necessary to be able to
calculate future profits, calculate possible losses.

The net profit indicator reflects the final result of
the firm's activity, shows how profitable the
implementation of this type of activity is. Net profit
is used by entrepreneurs to increase working capital,
form various funds and reserves, as well as for
reinvestment in production. The amount of net profit
directly depends on the size of the gross profit, as well
as on the amount of tax payments.

A number of taxes are related to the financial
results of economic activities of enterprises: income
tax, property tax.

The rules for taxation with income tax are
defined in Chapter 25 of the Tax Code of the Russian
Federation:

1) Corporate income tax rate (Federal tax) is
20%, of which: 2% is credited to the federal budget,
and 18% to the regional budget.

2) Tax on property of organizations (Regional
tax), ypays from the property that is "on the balance
sheet" of the organization. IN mainly, these are fixed
assets and intangible assets.

The maximum rate is set by the Tax Code of the
Russian Federation (Chapter 30) and is 2.2% of the
tax base - the average annual value of the property.

Property tax calculation:

0o, -CH,

100
where OFsrg - residual value of fixed assets, thousand
rubles; SNi - property tax rate (SNi = 2.2%).
Calculation of income tax and net profit
Income tax (NPR) is determined by the formula:
(TII1- HW) - CH
HITP =,
100

where CHup - income tax rate,%, (CHmp = 20%); I1P
- profit of the enterprise, thousand rubles; NI -
property tax, thousand rubles

Net profit Prch is determined by the formula:

Ip, =IHp—HU—HIIP .. (42)

: (40)

p

(41)

Table 26. Summary characteristics of the results of the survey of respondents - children, their parents,
buyers and manufacturers on the assessment of the competitive potential of shoe enterprises in the regions of
the Southern Federal District and the North Caucasus Federal District

Results (?;itlr&erzesnurvey of Parent Survey Results Customer survey results Producer survey results
2 - Quality of children's|3 - Quality of children's|3 - Quality of children's 3 - Quality of children's shoes
shoes shoes shoes
1 - Toe shape 8 - Comfort 9 - Comfort 4 - Functionality of children's
shoes
[ ]
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11 - Weight 1 - Weight 6 - Compliance with the|q o mfory
direction in fashion
5 - Comfort 7 - Price 7 - Price 7 - Price
13 — Materials for the 5 - Flexibili 4 - Functionality off{6 - Compliance with the
bottom of shoes Y children's shoes direction in fashion
4 - Color fastness of
29 - Compliance with the materials used for shoe 5 - Characteristics  of
< - ~omp : uppers to dry and wet|1 - Weight materials for the upper of the
direction in fashion o
friction and to shoe
perspiration
4 - Price of children's 5 - Characteristics of
2 - Color materials for the upper of|1 - Weight
shoes
the shoe
21 - Variety of assortment . |8 - Characteristics of|8 - Characteristics of
of shoes for children in|6 - Strength of fastening . .
. materials for the bottom of| materials for the bottom of the
shops and  shopping|of the bottom of the shoe
the shoe shoe
centers
Results of the survey of Poll results Poll results Poll results
children parents buyers manufacturers
6 - The level of service for
parents and children in|11 - Warranty period for 2 - Color 2 - Color

shops and  shopping|children's shoes

centers
7 - Color 10 - Maintainability 15 - What types of (‘:hlldren 312 - Maintainability
shoes are preferred: autumn
9 - The height of the heel|9 - Deformation of the|10 - The height of the heel|13 - Warranty period for
is up to 40 mm toe and heel of the shoe - up to 40 mm | children's shoes

15 - Place of sale of shoes
for children - interior of a
store, or a shopping center

14 - What types of children's| 10 - The height of the heel of
shoes are preferred: winter |the shoe - up to 40 mm

8 - Warranty period for 11 - The height of the heel|11 - The height of the heel of
children's shoes of the shoe is over 40 mm | the shoe - over 40 mm

16 - What types of

children's  shoes are 12 - Maintainability

preferred: winter

18 - What types of
children's  shoes  are
preferred: spring

18 - Strength of fastening of
the bottom of the shoe

12 - Repairability of

children's  shoes, its 16 - What types of children's

shoes are preferred: spring

expediency

3 - Flexibility of children's 13 - Warranty period for
shoes children's shoes

10 - The height of the heel 17 - What types of children's
of the shoe is over 40 mm shoes are preferred: summer

17 - What types of
children's  shoes are
preferred: autumn

20 - Strength of fastening
of the bottom of the shoe

14 - Materials for the
upper shoe

19 - What types of
children's  shoes are
preferred: summer

0.16 <W <0.69 0.52 <W <0.94 0.47 <W <0.91 0.33<W <0.84
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Table 27. Summary characteristics of the results of the survey of respondents - children, their parents,
buyers and manufacturers on the assessment of the competitive potential of shoe enterprises in the regions of
the Southern Federal District and the North Caucasus Federal District, but without heretics, whose opinion
does not coincide with the majority of respondents who participated in the survey

Results of the survey of children

Parent Survey Results

Customer survey results

Producer survey results

2 - Quality of children's shoes

7 - Price

6 - Compliance with the
direction in fashion

3 - Quality of children's
shoes

5 - Comfort 8 - Comfort 9 - Comfort 4 - . Functionality  of
children's shoes

11 - Weight 1 - Weight 7 - Price 7 - Price

22 - Compliance with the|3 - Quality of|3 - Quality of children's 9- Comfort

direction in fashion

children's shoes

shoes

16 - What types of children's
shoes are preferred: winter

5 - Flexibility

15 - What types of
children's  shoes are
preferred: autumn

6 - Compliance with the
direction in fashion

6 - The level of service for parents
and children in shops and
shopping centers

4 - Color fastness of
materials used for
shoe uppers to dry and
wet friction and to
perspiration

1 - Weight

12 - Maintainability

Results of the survey of children

Parent Survey Results

Customer survey results

Producer survey results

21 - Variety of assortment of 14 - What types of|5 - Characteristics of
shoes for children in shops and |2 - Color children's  shoes are | materials for the upper of the
shopping centers preferred: winter shoe

6 - Strength of 4 - Eunctionality of 8 - Characteristics of
4 - Price of children's shoes fastening  of  the y materials for the bottom of

bottom of the shoe

children's shoes

the shoe

5 - Characteristics of
7 - Color 10 - Maintainability | materials for the upper of | 1 - Weight
the shoe
1 - Toe shape 11 - Warranty period | 11 - The height of the heel | 13 - Warranty period for
for children's shoes of the shoe is over 40 mm | children's shoes
12 - Repalrabl!lty of children's|9 - Deformation of the 2 - Color 2 - Color
shoes, its expediency toe and heel
8 - Characteristics of

8 - Warranty period for children's
shoes

materials for the bottom
of the shoe

10 - The height of the heel of
the shoe - up to 40 mm

13 — Materials for the bottom of
shoes

10 - The height of the heel
of the shoe - up to 40 mm

11 - The height of the heel of
the shoe - over 40 mm

15 - Place of sale of shoes for
children - interior of a store, or a
shopping center

16 - What types of
children's  shoes are
preferred: spring

18 - What types of children's
shoes are preferred: spring

17 - What types of
children's  shoes are
preferred: summer

3 - Flexibility of children's shoes

18 - Strength of fastening
of the bottom of the shoe

19 - What types of children's
shoes are preferred: summer

12 - Maintainability

14 - Materials for the upper shoe

13 - Warranty period for
children's shoes

9 - The height of the heel is up to
40 mm
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10 - The height of the heel of the
shoe is over 40 mm
20 - Strength of fastening of the
bottom of the shoe
17 - What types of children's
shoes are preferred: autumn
0.16 <W <0.69 0.52 <W <0.94 0.47 <W <0.91 0.33 <W <0.84

The results of studies to assess the competitive
potential of shoe enterprises in the regions of the
Southern Federal District and the North Caucasus
Federal District with the participation of parents,
children, buyers and manufacturers are presented in
table. 26 - 27. Their analysis confirmed the
importance of marketing services in the formation of
sustainable demand for domestic products within the
framework of its import substitution. And the more
often these services interact with producers and
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Introduction

In fiction, even though poetic images are
developed and brought to life by well-known artists,
they are formed within a certain literary environment,
acquire perfection, and become a tradition over time.
As the way people think in society changes, so do
poetic images. In the works of poets who lived and
worked in the second half of the XIX century and the
beginning of the XX century, poetic images began to
be built on a religious and secular, national, social
basis. At the same time, there have been updates in the
composition and application of images that have been
adopted under the influence of classical traditional
poetry. It should be noted that no artist, not even the
greatest talent, can completely break away from the
influence of the folk culture in which he grew up. The
best traditions of our classical literature served as the
basis for the work of Ilyas Mulla Muhammad oglu
Sufi (1860-1916), a representative of the Khorezm
literary environment. In Sufi poetry, the traditional
images in literature are not exactly repetitions of
classical symbols, but are updated in accordance with
the requirements of the times. After all, the traditional
themes and images in classical literature are
constantly rising and improving due to the services of

true artists, and each artist's work acquires originality
and novelty. Here it is necessary to dwell on the
traditional concept of image.

The main findings and results

Traditional characters are well-known characters
in fiction that move from one artist to another. Such
heroes are images that have once entered the literature
and are firmly established, and each poet enriches
them with new features as he writes. By traditional
images we also mean the traditional artistic metaphors
in Uzbek classical poetry, which are well-known and
popular, repeated many times, and in the past were the
property of most poets. There are characters that
justify the term “traditional image” and fit their
definition:

1. By “traditional image” we mean the images
that appear in the literature of different peoples, whose
literature and culture are close to each other, and
whose language and territory are interrelated.

2. The emblems of the “traditional images” are
equally familiar to almost everyone in the field or to
non-literary people.
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3. Each image should always be represented
among the people, in the works of folklore or in the
written literature, with its own leading features.

4. Classical literature of the East - almost all the
representatives of Persian-Tajik, Arabic, Turkish
literature.

5. Traditional images, regardless of their form,
have a common integrity in terms of poetic function -
to be integrated in the coverage of the main purpose
and essence.

Itis clear from these principles that the wider and
deeper the coverage of traditional images by highly
talented people, the more life is given to them. It is
known that in classical lyric poetry, the main
characters in romantic poems are always the lover, the
lover and the gentleman with unchanging character
traits. No matter how stable the tradition in these
images is, they will improve and change to a certain
extent, according to the requirements of the poet's
worldview, talent and the characteristics of the time,
and will not be completely renewed. Indeed, “it is not
always necessary to create a new image, but to
discover new aspects of another existing image are
also a means of creating an image” [1, p. 398]. The
above ideas are reflected in the ideological and artistic
content of the poet's Sufi poetry.

It is known that a detailed analysis of the
traditional image is carried out to reveal a new side. It
is important to use the name of the image, the words
that express its essence. In this regard, the most
traditional examples of the image of the mistress are
typical. There are more than forty words to describe
the image of a lover in the Sufi divan. Each of them is
a sign of quality in relation to the lover, and in the
analysis of the poem expresses a certain aspect of the
image. We divided them into two groups according to
their content:

1. It consists of one word: nigoro, gulrux, dilbar,
yor, habib, dilrabo, oy, jonon, gul, laylivashim,
mahvashim, dildor, sarvinoz, sanam, dilsiton, mohtob,
sumanbar, pari, gulchehra, dilnavoz, sho x, gul’'uzor,
parirux

2. It consists of two words: sho xi sitamgar, sarv
qad, sarvi ravon, siymi soq, dilbari ra’no, nigori
olijanob, yori mehribonim, durri xushob, la’li nob,
lola uzor, xurshid siymo, shohi xo ‘bon, qoshi qalam,
pari paykar, pari ruxsor, mohi Kan’on, durri g ‘alton,
hozigi tabibim, 1so davronim, ahdi yalg ‘onim, sarvi
xiromon, parizodi Evam, xurshid tal’at, chashmi
mastonim, g ‘uncha dahan, Layliyi soniy, qomati
ra’no, ko ‘zi jallod and so on.

Apparently, these are positive and negative
words, and the choice of which depends on the content
of the poem. Naturally, the lover is called by more
positive qualities. In one of the poems in Devon, the
lover is mentioned in five qualities:

Ishging aro man xastakim, ey sarv gadu
guliruxo,

Tortarman andog‘ qumriyu bulbul kabi ohu
navo.

Men benavo ey siymi soq, etsam necha sharhi
firoq,

Arzimg‘a
bilmam sango.

solmassen quloq jurmim nedur

Ey dilbari goshi galam, izhor etub lutfu karam,
Kulbamg‘a bir qo‘yg‘il qadam, bo‘lsun sanga
jonim fido.

...Ko‘nglumdin, ey yoru habib, badrud etub
sabru shakib,

O‘lmakka yetmishman chekib dardu g‘aming
hijron aro [2, p. 3].

I am sick of your love, O cypress squirrel,

1 suffer my pain, like a nightingale’s song.

How many comments do | make?
If you don't mind, | don't know what to listen to.

O lovely eyebrow pencil, express your grace,
One step closer to my hut, | sacrifice my life for
you.

... My dear, my dear, be patient,

I'm in my seventies and I'm in pain

All four bytes describe the mistress, and in the
first bytes she is described by a metaphor (“sarv qad”,
“gulrukh”, “siymi soq”), and in the following bytes by
a compound (“charming eyebrow pen”) adjective.
Indeed, the appeal to the lover through its various
qualities is not only a methodological function, but
also to some extent determines the poet's attitude to
the direction of content.

The lover is indifferent to the lover, always
oppresses him, and no poem shows that he
complimented the lover. Even so, no matter how much
the lover suffers, he does not turn away from it. The
image of the lover is a classic in patience, devotion,
stability in love, which is a characteristic feature of the
poetry of the whole East. In the classical poetry of the
East, the description of the lover as a unique beauty
has become a stereotype. Her beauty is described by
various metaphors. The poet speaks about the Sufi
lover, his love and beauty, and the state of the lyrical
hero, through which he promotes secular and divine
ideas. These ideas express the poet's vision of
compassion, humanity, good morals, and, on the other
hand, include concepts such as divine love, mystical
imagination.

Results and discussions

The period of the Sufi poet's life - the second half
of the XIX century and the beginning of the XX
century in the literary environment of Khorezm, the
sphere of influence of Alisher Navoi was so wide. Any
writer who considered himself involved in poetry
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would consider himself a student of Navoi and would
be proud of it. Of course, Sufi is also a follower of
Navoi's lyrics. In her poetry, Sufi expresses the
delicate feelings of the lover, the beauty of the lover
with Navoi art. He compares his lover to Layli and
Shirin, to Majnun, a wanderer in the desert of love,
and to Farhod, who dug a mountain in love:

Netti bir so‘rsang kelib, holimni ey Laylivashim,

Ishqing ichra bo‘lmisham Majnuni sargardon
sango.

If you ask me seven times, come and take care of
me, oh my Layli.

I'll be in love with you like a Majnun.

Elsewhere, the lyrical protagonist is proud:

Bergamen Farhodu Majnunga saboq

Tog‘i ishqing ichra qazib toshingiz.

I will teach Farhodu Majnun a lesson

Dig the mountain in your love.

Many Persian and Turkic poets who lived and
worked after Navoi praised the images of Layli and
Majnun, Farhod and Shirin in their works as a divine
symbol of love, as true love.

It is difficult to find a poet in Uzbek classical
poetry who did not address the subject of love between
“Vomiq and Uzro”. But in general, in Sufi poetry, the
interpretation of these images seems to be more
effective than others. “Vomiq and Uzro” is a
traditional epic work widely used in the oral and
written literature of the peoples of the Middle East. It
is believed that the subject passed from Greek
literature to the folklore and literature of the Oriental
peoples. According to the Samarkand State and
medieval works, this theme was popular even before
Islam. There are many variants and versions of the
work. They are brought together by a series of
traditional themes and images. According to folklore,
one of the chiefs of the Arab Sa'd tribe, Sokin's only
son, Vomig, was on his way to the flower festival
when he met Uzro, the daughter of the rider Zayd. He
falls in love with Vomiq Uzro when he sees a picture
of him in the written literature. The adventures of the
lovers are inextricably linked with the themes of
equality, the struggle for justice, the friendship of
peoples, and the positive heroes are embodied as
fighters against oppression and virtuous people.
Ahmad Tabibi, one of the Sufi contemporaries,
created Uzbek poetic (masnavi) versions of the 8,100-
byte poem “Vomiq and Uzro”. The poet Sufi as a
follower of their rich creative traditions, the
discoverer of new facets, acquainted with the sources
of folklore and the works of his predecessors, as well
as talented representatives of his time. In his riyat, the
lover's grief of hijra refers to the images of “Vomiq
and Uzro”, describing the beautiful beauty of the
mistress:

Bo‘lmish bu So‘fi sodiqing, ming jonu dildin
oshiging

Uzrosen uldur Vomiqing to bir nazar solg‘och
ko‘z.

Be a true Sufi, fall in love with a thousand souls

Uzro that Vomiq to take a look.

Along with the image of lovers such as Majnun,
Wamiq, Uzro, the image of prophets such as Jesus,
Yokub, Yusuf, Noah, Solomon, Job, and the image of
rulers such as Qarun, Alexander, Noshiravan,
Mahmud Ghaznavi. They are the elements that once
again demonstrate the creativity of the artist with their
eloquence and originality.

Based on the scientific study of the poet's literary
intentions from the use of the images of Jesus Christ
and Hizr, Jesus, Yusuf, Noah, Solomon, Job in the
Sufi work, the great poet's important socio-political,
divine-mystical, can clarify ethical-educational views.
At the same time, through these images, high
examples of art were created in the poet's work.

Jonfizo la’ling mayidin choshni totg‘on kishi

Topqusi Xizru Sikandardek hayoti jovidon.

Jonfizo is the one who tasted his corpse

Like Hizru Sikandar, his life is eternal.

Or somewhere else:

La’li jonbaxshingda ey dilbar muanbar xolu xat

Obi hayvon uzra chun Xizr Sikandar xolu xat.

Ruby in your soul, O lovely fragrant letter

Hizr Sikandar's letter on the water.

Alexander was such a king that the sultans before
and after him did not do what he did. Alexander, the
ruler of the world, descended into the depths of
darkness with Hizr to obtain the “water of the beast”,
the “water of life”. But the water animal is given to
Hizr. Here, the lips of the earth are compared to a life-
giving “water beast”. The poet was able to use the
image of Hizr side by side with the image of
Alexander, referring to the above narration.

Although “Eastern poetry is a traditional poetry,
and its inviolable traditional conditions, rules,
requirements and features are clear, tradition nurtures
talent, taste, level, discovery of opportunities and will
have a profound effect on the expansion” [3].

This influence of tradition is vividly reflected in
the work of the poet Sufi. This is evident in the end of
his hymns praising the king. Because in our classical
literature, hymns have become a tradition. In it we
meet the traditions of Navoi, Fuzuli and Ogahi. As a
talented poet of his time, Sufi was able to combine
these traditions with the problems of his time, and he
sought to translate his sorrows, aspirations, and
regrets into lines. When the poet follows his teachers,
he does not blindly imitate them, he approaches them
creatively, develops the theme, enriches the
ideological motives and images, and increases their
artistic value.

Podshohkim adolat oyini bo‘Imish zot ango

AdlI gilmogtur hamisha varzishu odat ango.

Adl bobida chekubon ondin Iskandar uyat,
Ham yana bo‘lg‘ay Anushirvoni odil mot ango.

The king is the angel of justice
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Mind is always a habit of exercise for him.

In the chapter on reason, Alexander was
ashamed of him,

And again, these would mean that you have to
spend for these processes.

The name of Isfandiyarkhan, the khan of Khiva,
is mentioned in this ghazal. The famous Alexander in
the chapter on justice says that he will be ashamed of
him, and even Anushervo will be dull in the eyes of
the king. The poet dreamed of seeing Isfandiyarkhan
as a talented and courageous king like Iskandar
Zulkarnain, a ruler who was famous for justice like
Noshiravon. Of course, the Sufi's eloquent words are
not just praises to the king. Such a luxurious style was
a tradition at that time. In this poem, the poet was able
to inspire the khan to do good deeds by exaggerating
the existing qualities. Through these talmuds,
Isfandiyarkhan, who ruled in Khorezm in the 19th
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Annomayun:. C nomowwvio 8apuayuOHHOZO0 NPUHYUNA UCCTEOVIOMCS KONeOaHus MOHKOU NpOOOTIbHO
NOOKPENIeHHOU B:3KOYNPY2Ol YUIUHOPUUECKOU 000I04KU Npu OUHAMu¥eckux 6ozoeticmeusx. Konrebamenvhule
npoyeccuvl 3anoIHUMeNs U CKpenieHHOU 000104KY Y008iemeopsiom ypasuenusm Jlame. Ha konmaxme 060104KU U
3anoJHUmens BbINOJHAIOMCA  YCIO0BUSA  HCECMKO20 KOHMAKMA. 3a8UcCUMOCHU  MelCcOy HANPAXCEHUAMU U
Odeghopmayusamu, 015 JUHENHO20 6A3KOYNPY2020 MAMepuald, npeocmasiaromes 6 sude unmezpaia borvymana-
Bonvmepa. /[na pewenus nocmasienHou 3a0ayu NPUMEHAIOMCA: MemoO pA30eleHHbIX NepeMeHHbIX, Memoobl
meopuu NomMeHYuaIbHbIX PYHKYUU (cneyuanvhsie yHkyuu) u memoo I aycca. [locmpoena 3agucumocms usmeHeHUs.
K02 puyuenma OUHAMUYHOCIU 0N OMMHOCUMENbHBIX 8eC08 pebep NpU PA3IUYHBIX 6eCaX NONEPEeuUHO20 pedpa.

Knrouesvie cnosa: obonouxa, meHoseHuti MoOyib Ynpy2ocmu, 0e@opmayus, NOIHAs dHepaus, pebpa, 8513K0CH1b.

Beeaenne
IoakpenneHHBIE BA3KOYNPYTHE IMIMHAPHUEC-
KHACKHe 0001109KH c neGopMHUPYEMBIMU

3aMOJHUTEISIMA  HaXoJsAT OONBIIOE NPHMEHEHHE B
PaKETOCTPOEHUH, CaMOJIETOCTPOEHHH, CYAOCTPOCHUH
U cTpoutenbeTBe. [t mpumanus OoJbIIeH KECTKOCTH
TOHKOCTCHHAA qacTb 000JI0YKH TOAKPCIIIACTCA
pebpamu, Npy 3TOM HE3HAYUTENFHOE YBEINYECHHE Beca
KOHCTPYKIHHU CYHICCTBCHHO MOBLIIIACT €€ MPOYHOCTD,
Jlake eclid pedpa MMEIOT Malyl BBICOTY. boubInoit
[IPAKTUYECKUH MHTEpEC IPEACTABIAECT U3y4YCHHE H
YCTpaHEHUE pPE30HAHCHBIX SIBJICHHH B 000JOYKaX.
HccnenoBannio cOOCTBEHHBIX KONEOAHMH KPYTOBBIX
KOHYCOB MOCBSIIEHO 3HAYUTENBHOE YHCIIO
TECOPETHYECKNX W  IKCIEPUMEHTAIBHBIX  PadoT.
OpHako, [0 CHX IOp OTCYTCTBYIOT HAaJEKHBIE
pellleHHs, TO3BOJIIONINE ONPEENsATh MapaMeTpEI
PE30HAHCOB B MIMPOKOM JAHMANAa30HE M3MEHEHHs

(U3MKO-TeOMETpUYECKUX  mapamerpoB. Mmerorcs
TaKxKe paboThl, B KOTOPBIX TEOPETUKO-
SKCHEPUMEHTAIbHBIM METOJIOM MOJTYYEHBI

3aBUCHMOCTH JJIsl OTIPEEICHUs] PE30HAHCHBIX 4acTOT
[1] m ¢opm komebaHHMli yCEUYEHHBIX KOHHUYECKHX
nmaneneir [2,3]. Jpyroifi MeTomx B  OCHOBHOM
UCTIONB3YeTCs ISl MCCIIEA0BaHUS 000JI0UeK, KOTOPhIE
MO3BOJIAIOT NEPEHUTH OT YpaBHEHHH YCTOMYMBOCTH
KOHMYECKMX  000JIO4eK K  COOTBETCTBYIOIIUM
YpaBHEHHSM [UIS  [UIMHAPHYECKHX O000JIOYEK C
KPYrOBBIM IIOTIEPEYHBIM CeueHHeM. Bo MHOrmx
paboTax HCHOJB3yeTCst 0e3 MOMEHTHAas W MOJy-0e3
MOMEHTHass Teopuu  obomouek [4,5]. Taxxe
MIPUMEHSIOTCS TPUOIIDKEHHBIE METO/BI IS PELICHUS
3a7a4  cOOCTBEHHBIX Kosiebanuii [6,7]. OcoOyto
TPYZHOCTH BBI3BIBAIOT 3aJ1auM KoJIe0aHui
MOAKPEIIEHHBIX KOHUYECKUX obosouex B
TE€OMETPUYECKH HEJMHEHHON MOCTaHOBKE C yYETOM
PEOJIOTHYECKNX CBOMCTB MaTepHana, pelIeHHs s
KOTOPBIX ~ HPaKTHYECKH  OTCYTCTBYIOT.  AHamu3
JIUTepaTypsl  TOKAa3blBAaeT,  4YTO  WMEIOIIHECs
ONTHMAJIBHBIE TIPOEKTHI 00O0JIOYEK TPH 3aJdaHHBIX
TEeOMETPUYECKHX M PEOJOTHYECKHX MapaMeTpax He

€1
27
g - Eh (6u+8v >2+2(1
200 =v?) o "0 "
0
0

MOTYT OBITh pPEAM30BaHbl Ha IPaKTHKE, ypPOBEHb
HCCIIEIOBAaHUM OCTa€TCsl TOJBKO TEOpPETHYECKUM. B
CBSI3M C 3TUM, HE CMOTPS Ha OOJNBIIYI0 HCTOPHUIO
pemieHus, npoOiieMa OIpPEACTICHUs] PE30HAHCHOH
YacTOTBI COOCTBEHHBIX KOJNEOaHWH ¢  y4eToMm
KOHCTPYKTUBHBIX CBOHCTB pEOPHCTBIX 000J0YEK
OCTa€TCs aKTyaJIbHOM.

Lenpto HacTosIIEH PaOOTHI sIBJIsieTCS pa3paboTka
MCETOAUKH, aJITOpUTMa U MPOTrpaMM  JIJI1 HAXOXKIACHUA
PE30HAHCHBIX 4YacTOT M (GOopM KosieOaHMH AJIs
KpPYTOBBIX pedpHCTBIX BA3KOYIIPYTUX
NUJIMHAPUYECKUX 000JI0YEK MPU Pa3IMYHBIX KPaeBbIX
YCIIOBHSIX.

2. Metoapl

2.1. ITloctanoBka 3amaud W OCHOBHBIE
COOTHOIIICHUS

JanHass paboTa TOCBSMICHA HCCIEAOBAHUIO
CBOOOTHBIX KOJICOAHU IIMIHHIPUICCKIX 000JIOUEK C
3aM0JIHUTETIEM, YCUJICHHBIX JIUCKPETHO
pacnpenieleHHBIMU TPOJIOJIbHBIMU CUCTEMaMHU pebdep
IpU OCEBOM CXKAaTHMH U C YYETOM TPEHUS MEKIY
oboinoukoil ¥ 3anosnHuteneM. [IpoBeneH aHanu3
BJIIMSHUS NTapaMEeTPOB BHEIIHEH cpeibl Ha mapamMeTpsl
4aCTOTHI COOCTBEHHBIX KOJICOAHHI CHCTEMBI.

Paccmotpum 3aMKHYTYIO KpPYTOBYIO
HWIMHIPUYECKYI0  000NOYKy ¢ paguycoMm R,
TOJIMHON h, ¢ peOpamMu K ¥ N (COOTBETCTBEHHO II0
IPOJONBHBIM W KOJIBLIEBBIM HampaBieHusM). Jlis
MOJYYCHUST ypaBHCHHN COOCTBCHHBIX KOJIeOaHUI
UCTIOJIB3YeM  NPHUHIMIT BO3MOXKHBIX IepeMeneHUH
Jlarpan>xa, KOTOpBIN YUUTBHIBAET IPAHUYHBIE YCIOBUS

S(K+1I—-A)=0, 1)

riae K - KuHeTHdecKas 3Heprus 000ouky u pedpa, /1-
MMOTEHIMATIbHAS SHEPTHSI 000I0UKH 1 pedpa, 4- paboTa
BHEIIHMX CHJ. 3ajada pelieHa JSHEepPreTHYecKUM
ciocoooM. IloTeHnmaneHas SHEpPrust  0OOJIOUKH,
Harpy>KeHHOH OCEBBIMH COKUMAIOIIMMH  CHJIaMH,
umeet Buj [8]:
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l(au 6)2 gfdg — EP 2w 62w+6v2
a6 taE) || ¥ 24(1 - 1/2)R2 asz 962 " 90

92w azw 2w Bv 2

2

h, 0*w

E, du 2L (02w
+ﬁ af R a§2> +F(W) *

G, G,
+E_Clkpc E Ikpc

131

2

GRS

0
0

x y
= 0= = X,),Z- KOOPJAMHATHI,

3nec & = 7,§ =2
E., G.- Momymn ympyrocTH ¥ CIBHTH MaTepuaia
NPOJOJNBHBIX pebdep, K — KOJNMYeCTBO MPOJONIBHBIX
pedep, 0, - OCEBbIC CKUMAIOIIHE HANPSKCHUS, U, V, W
- KOMIIOHEHTHI BEKTOpa IepeMelIeHni obomoukn, FE,
v - Momymb FOura m xo3ddumment Ilyaccona
marepuana 0060mnouky, Fr, Ly¢, lypc - COOTBETCTBEHHO,
omaan 1 MOMEHTBI HHEPIIU MOTICPEYHOTO CCUCHUA
MPOJIOIBLHOTO CTEPKHSI OTHOCUTENBHO ocelt OX u OZ,
a Tak)Ke€ MOMEHT MHEPLIUU IIPU KPYUCHUH.

BzaumonelicTBue 3amonHHUTENS] C  00OJOUKON
MpelCcTaBsieTcss Kak  IMOBEPXHOCTHAsh  Harpyska,
NpWIOKEeHHas K 000JoYKe, KOTOpas COBEpIIacT
padoTy Ha MepeMEeICHUAX IIOBEPXHOCTH KOHTAKTA IIPH
MePEBOJIE CUCTEMEBI U3 Ie(POPMUPOBAHHOTO COCTOSIHUS
B HaYaJIbHOE Helle()OPMUPOBAHHOE COCTOSTHUE

Ay = — [ [Z7(quu + qov + q,w)dEdO +
+ L5 7 £y (u + v)dEdo @)

TZI€ Gy, g, q, - AABICHUS CO CTOPOHBI 3aIIOJIHUTEIS Ha
o6osouky, f — koaddurment Tpenns. [onHast sHeprus
CUCTEMBI:
II=39+ K+ Ay.
OU3HUECKUEe COOTHOLIEHUS Ui H30TPOIHOIO
BA3KOYNPYTroro Teaa NpUHUMAKOT BUJ [9]

(ey + vex)

—_— E~
Ox =T
—_ E Z . —_
By = 5wy Yo Tez =

z Z\.
+vsy),ay - v2

_E
2(1+v) Vaz s

Tyz = 2(1+v) 204w vz

Ux

av\* p
%00 e a;) 5 -

3aecs u - xodddunuent Ilyaccona maTtepuana
000JIOYKH, KOTOPBIA CUMTACTCS NOCTOSHHBIM; E, -

OIEPAaTOPHBIE  MOIYJNH  YHPYTOCTH  KOHHYECKOH
000104KH 1 pedpa

- t

Elf (0] = Eoc[f(©) = [§ Relt = Df @az|, (3)

Ey.- MrHoBeHHbld Moaynb ymnpyroctu HOHra
(x=1,2,3...L); x=1-MrHOBEHHBIH# MOMIYJb YIPYTOCTH
obonouku, k=2,3...L—-MrHOBeHHE MOAYJIM YHPYTOCTH
pebep, f(t) - HenpepbiBHas GyHKuws; Rp (t — 1) -
SIIPO peJaKCcamun.

duznueckue COOTHOIICHHUS, npu  ydere
moN3ydecTn Marepuana (3) Ha OCHOBE JIMHEWHOW
TEOpUU HACIEACTBEHHOCTH, IpuHHUMAaroT BUJ [10]

t
E
O, = 1_—01}2 &l +vig) — f(e,? +vi65) R, (t — D)dt|;
0
t
Ey
o, = 1=z &5 +vief — f(sy +v.€2) Ry, (t — T)d7|;

Txy = ﬁ [yxy - f ny Rp,(t — T)dT] ;

Tax = 2(1+v) [YZX f Yax Re2(t — T)d‘[] (4)
Tyz = 2(1+v) [V;Z - fo Yyz Rp2 (8 — T)d‘[] .
3nech Req (t — 7), R, (t — T) - sipa penakcarum.

Bnusiane xecTkocTH pedep YyIUTHIBAeTCS C MMOMOIIBIO
HMIyJIbCHOM (yHKIMHU Jnpaka.

MecTo pacnonoxeHue 1 BbIcoTa pebep 3a1aeTcs
¢byHKIHEH
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H,y) =Y his (x—x) + X his(y —y) —
() =L 18 (=) + TS0~ ) G.LF O] = Gl )] =
LI h S (x—x) 8 (=) (®) .
HWnTterpupys Hanpsbkenus (3) mo Z , B mpemenax =1 vZ f@ - J. Re(t —D)f (r)dr |,
oT —% JI0 §+ H, monyyuM yCHIHS, MOMEHTBI H ~ ~ 0 (-
[IONEPEYHBIE CHUJIBI, IPUBEIEHHBIE K CPEIUHHOU Giz [f(t)] = Gy3 [f(t) 623 [f(t)] 2(1+V)
MOBEPXHOCTH OOOJIOYKH, Uil CIUHUIBI JJTHHBI _
CPEIMHHOM MOBEPXHOCTH 2(1+v) (f - f Ryt —D)f (T)dT)
Nyzcz[(h‘l'F)‘gZ +S¢2]; _ _ _ ’
Nyy = Gyy [(h + F)ny + §¢12]; F, S, )] - nnomaz6[1/1 (momepedHoro wH
A [= PRI ] [IPOJIOJIBHOTO) ceueHus pedep, NPHUXOASAIIAEcS Ha
M, =G, [S &+ (E +] ) 1,[11], EAUHULLY JUTHHBI CpPEIUHHOMI MIOBEPXHOCTH.
M, = G, [ Se, + (g + ]‘) ) 1/)2]: CTaTHYeCKHi MOMEHT M MOMEHT MHEPIHK CPEIMHHOM
MOBEPXHOCTH 000JI0YKH UMEIOT BUJI
W3 (6) h/2+H h/2+H h/2+H
Myy = Goz [ty + (55 +7) ¥, F= [ dz; §S= [ zdz J= [z
~ = ow b2 h2 b2
Qe = kGy(h + F) - (e + 5, / ’ /
P dx IMycts Ha 000J0YKY JEHCTBYeT MOMepeYHas
0, = kGyu(h + F) (¢y L] _W ctgh V), JIMHAMHUYECKass  Harpyska q(x, y, t). Torna
xsin@ J0y X HEW3BECTHBIE ICKOMBIC QyHKIUN cmemennit U, V, W

rIe
£1 = Exx T VEyy, £ = £y + VEyy,
Yy = X1+ VX2, Y2 = X2 + VX1, Y12 = 2X12,

v

fs‘l fzn (atul)z + (a_tl

2(1 v2)

31ech P, = 2—0, rae Pg, P - IOTHOCTH MAaTEPUATIOB
0

2m .
000JI0YKH U CTEPKHA COOTBETCTBEHHO, ei = k_ L.
1

VYpaBHEHUE [BMKEHUS CpElbl, B BEKTOPHOHU

tdopwme, umeer Bun [11,12]:
2 s 2 2 27¢
azqraddiv S — airotrot S + w* S =0,

0<x<LO0<r<R 9
rne a?, = (A+2w)/p,a%, = u/p, a;, a,- CKOPOCTH
pacuopoCTpaHCHUA MTPOJOJIbHBIX U MOTNICPEYHBIX BOJIH B
3aMoJIHUTEIC COOTBETCTBeHHO; S = S(S,, Sp,S;) -
BEKTOD Tepemelenus; A, i - koapduuuentsr Jlame. K
cHUCTeMaM  ypaBHEHHMH  JBIKEeHUS  cpeabl  (9)
MpUOABIISIOTCS KOHTaKTHbIE YCIIOBHSL.
[peamonaraercsi, 4TO KOHTAKT MEXay OOOJOYKOH U
3aI0JIHUTENIEM KECTKUH, T.€. Ipu 7 = R:

u=S;v=Sgw=_,, (10)
Qx = —Orx,Qy = —0pg, 4z = —Opp, W = Sy (11)
KomnoneHnTsl Orx» Org) Opr TEH30PBI

HaIpsOKEHUH, ONpeneNsioTes CIeayIouM 00pa3oM

[13]:

)2 (atl)] dgdg + Pekefe

W YIJOB TOBOPOTa HOPMANH 1y, P,
(GYHKUMAMHU TEpeMEHHBIX X, ¥ W t. DyHKIHMOHAI

SIBIIAFOTCA

MONTHOW  SHeprum  nedopMald  BSI3KOYIIPYTOH
000JI0YKH UMEET BU
t
J= ftol(l( — I+ A)dt. )

Kunernueckas sHeprus 000JI0YKH:

PcEcFc 3 a_W
2R(1- 1/2) f [(atl) (6t1)]9:91 df (8)
_ [ %5 ). 9.5y, 151 (12)
Uf*_”5(5r+ax)’ Tro = [ 6r(r)+r6€}
anzl(asf 23180, %
OX or'r r o6 r

rae A, fig -omeparopubie kodbdumments Jlame s
cpers! B BUE (2).

Homomnuss KoHTaKTHRIMA yermoBusmu (11) u (12)
YpaBHEHHS JIBIDKECHUS 3armonHuTeNs (9), mpuxoamM K
KOHTaKTHOM 3a/iaue O KOJICOAHWAX IMIMHAPHYECKOH
000I1049KH, MOJKPETIICHHON TIePEKPECTHBIMHU
cucreMamu pebep, 3amoiHEHHOW cpenod. Jpyrumu
CIIOBaMM, 3aJlada O KOJEeOaHMAX MOAKPEIUIEHHbIX
TIEPEKPECTHBIMU CHCTEMaMH pedep MIMHAPHIECKOH
O00OJIOYKH C 3alOJHHUTENIEM IIPH OCEBOM CXKaTHU
CBOIUTCA K  COBMECTHOMY  HHTETPHPOBAHHIO
YpaBHEHUW TEOPUH 000JOUYEK U YPABHEHHUH JTBUKCHHS
3aIOJTHUTENS TP BBHITTOJHEHUH YKa3aHHBIX YCIIOBHHA
Ha TMIOBEPXHOCTH WX KOHTAKTa.

BapumanmonHoe  ypaBHeHHWe, AN TOHKOH
BA3KOYMPYToil 000J0YKH, MOAKPEIUICHHOI pebpamu K-
TOr0O M J-TOTO HAampaBlCHHs, IONYYAIOTCS Kak
Bapuanys OT CyMMBI TOTEHIMAILHOW 1 KHHETHUECKOH
SHEPrui ¢ y4eTOM YCI0BUs conpspkeHus [14]
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N n m
5K+Z§K+Z§K +53+Z§:—)—0 =2 =t @, = Eo
4 l A l 4 1 , wl—wo, 1 = Wol, Wy = (1—v2)p0R2'
=1 j=1 =1
N=n+m, (13)

rae J; = II; — A;- pa3HOCTh TOTEHIINAJIOB BHEIIHUX
CHJI M paboThI, IPHIIOKEHHBIX pedpam. [laHHas cymma
COZICPKUT B KadecTBE CJIAraéMbIX CTOJIBKO Ke
ypaBHeHHH (8), CcKOmMBKO wmMmeeTcs pebep O
COOTBETCTBYIOIINM HAaIpaBlIcHUAM. Takum o0pazom,
NPUMEHHUTEIFHO K paccMaTpuUBaeMoil peOpucToit
oborouke, TIPUHINAT Jlarpamxa MOXHO
copmynupoBats Tak [15]:

- NICHCTBUTENILHBIE TMEPEMELICHUsT CPEANHHOM
TTOBEPXHOCTH 000JI0YKH u, v, w "
pebepi,, Vi, Wy, (M =k, j), COOTBETCTBYIOIIUE
JAHHBIM TPaHUYHBIM YCIJIOBHUSM U Harpyske, a TaKkkKe
nepeBoaAmye  00OJOYKYy M3 €CTECTBEHHOTO
MOJNIOKEHNUSI B~ COCTOSIHAE YIIPYTOro pPaBHOBECHS,
OTJIMYAIOTCA OT BCEX BO3MOXHBIX INEPEMELICHUN TEM,
YTO COOOIIArOT paccMarpuBaeMOH  CHcCTeMe
MHHUMAaJIBHOE KOJHMYECTBO MOTCHIUAIBHONW SHEPTUH.

Takum 00pa3oM, NOCTaBIeHa MaTeMaTH4ecKast
IIOCTaHOBKa 3aJa4u u TPUBCICHBI OCHOBHBIC
COOTHOIIECHHS BSI3KOYIIPYTHX LWIAHAPUIECKUX
000J104eK MpH COOCTBEHHBIX KOJIEOAHMSX, KOTOPHIC
YUYHUTBIBAIOT T€OMETPUYECKYIO HEJIMHEUHOCTb,
JIMCKPETHOE BBEJICHHE BS3KOYNPYrux pédep, ux
C/IBUTOBYIO M KPYTHJIBHYIO XKECTKOCTb, ITOTIEPEUHBIC
C/IBUTU ¥ MHEPLUIO BPALICHUS.

3. MeToauku peuieHust

[pennonaraercs, 4YTO HHTETPAIBHBIC YICHBI B
(4) —(6) mamsie. Torma  ans  Qyskuuu f(t)
CYIIECTBYET  (PYHKIIHSI f(t) = p(t)e @Rt
HHTETPANbHBIC WICHBI 3aMEHSIOTCS CIEIIYOIIMH
BeIpOKeHUSIMHU[16]

EK¢ = EOK[l - E(C((‘-)R) - iEcs(wR)](pl (14)
rae [(wg) = fooo Ry (1) cos wg 1dT,
I'S(wg) = fooo Re(7) sinwgtdt -
KOCHHYC M CHHyC mpeoOpazoBanus Dypbe, wg-
,Z[ef/'ICTBI/ITeJ'H)HafI BCJIMYMHA. HpI/I BBIYUCJIICHUAX
HCIIONB3YETCS TpEXTapaMeTprUIEcKOe SAPO
KonTtyHoBa - PsxaHunpiaa

R, (t) = Ape Prt jt1-ak [16].

Hanee OyayT paccMaTpuBaThCsi 000JI0UKH, Kpast
KOTOPBIX HIAPHUPHO omnepThl. KOMMOHEHTHI BEKTOpa
MepeMeIeHHH TaKuX 000JI0YEK HIeM B BHJIE:

u=Acoskxcosngexp(iw,ty),
9 =Bsinkxsinngexp(iwity),
w=Csinkxcosne¢exp(iwity)
(15)

COTBETCTBEHHO

rae, A, B, C - Heu3BeCTHbBIE IOCTOSHHEIE,
mrm
k= - (m =1,2,....), m,n - BOJIHOBBIC YHCJIa B
MPOJOJILHOM u OKPYXHOM
COOTBETCTBEHHO, L - IJIMHA 000JI0YKH,

HalpaBJICHUAX,

1-v2)poR2w?
Wy = ’( )Po _
Ep

[Ipu paBHBIX Becax MOIKPEIICHHOW 000IOYKH U
0007OYKM 0€3 TOAKPEIUICHUs, HX COOCTBCHHBIC
4acTOTBl O0O3HAuYeHBl Yepe3 W H  wy.NPemeHus
cuctemsl (9) umeror Bua [17]:

a) MpPH MAaJbIX HHEPIMOHHBIX JCHCTBUSIX CO
CTOPOHBI 3aIOJMHUTENS HA Mpouecc KoyeGaHui
CHCTEMBI:

or

+kI,(kr)Bs cosn ¢ cos k x exp(iw,t;)
n oI, (kr)
S¢ = I:—;]n(kT)BS — —a—rylr)Cs] X

X sin¢ cos k x exp(iw,ty)

( I, (kr) )
Sy = —kr———— 41 — vkl (kr) | As +

o1, (kr) n
S, = —kBTIn(kT')AS + TBS + +;In(kT)CS X
X cosn¢sinkxexp(iw,t;) (16)

b) wuHepioHHBIC AEiCTBHS 3amOJHUTENS Ha

MPOLIECC KOJIEOAHUA CUCTEMBI CYIIECTBEHHBIL:
Sy = Akl (yer) —

Csvi ,
- I,(y1r) cosn ¢ cos k x exp(iw,t;)

ar
Agn Csnk B 01, (y,1)
= |- — _——_— —_— | X
S¢ [ L) i h(nr) ——~—-

xsinn¢sinkxexp(iw,t;)
S — [A aln(yer) _ CLk aln(ylr)
r S ar U1 ar

+ %In(ylr)] cosn¢sinkxexp(inwty) (17)
3nech I,- MomuduuupoBaHHas QyHKUMSA
Beccenst n-ro mopsiaka mepBoro poja KOMIUIEKCHOTO
aprymenra, Ag, By, Cs- KOMIUIEKCHBIE IOCTOSIHHBIE.
Wcnons3ys xoHTakTHele ycioBus (10) u (11),
nepeMelleHrss  000JIoYeK, pelleHue  ypaBHEHHUS
nBkeHus cpensl (16) u (17), mocrostaable  Ag, Bg, C
BeIpazuM uepe3 A, B, C. B pesynbrare, 114 qy, qg, 4
Haxoaum [18]:
qx = (CxlA + Ci2B + Cx3C) ’
-cosngcoskxexp(iwity)
do = (CglA + CQZB + 6936) sinn-
~psinkxexp(iwty)
qr = (Ce1A+ B + Ci3C) cosnp -
-sinkxexp(iwt;) (18)
[locne moxacranmoBkn (18) B (10) m
HMHTErpupoBanus nmo ¢ u 6 momyyaem, At pabOTHI
pacrpeieleHHbIX Harpy30K CO CTOPOHbBI 3aIOJIHUTEIIS,
MIPUIIOKEHHBIX K 000JI0UKe:

A= —R’n[S$;C 4% + (8;Cyz + 5o )AB + (5,5
+ 5,6 )AC +
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+S1(Cy3 + C,5)BC + S1Cg,B? + S, C,5C*  (19) napaMeTpbl  SApa  peNaKcalud  Marepuaa,
3nech C~m_ nocTosHHas, S; = %_ Sin:kk&. ;eomeTpuquKue U MEXaHWYeCKHe IapaMeTpsl pedep.
. KauecTBE A/pa pPelaKcallld  BA3KOYNPYroro
Henomssya (10), (1), (19) ans nonHoi suepruu Marepmajla IPHUMEM TPEXmapaMETPHUYCCKOe SAIpo
CHCTEMBI MOJYYMM MOJMHOM BTOPOTO  TMOPS/IKA Bt
OTHOCHTENFHO MApaMeTPOB TIOCTOSHHBIX A, B, C: R(t) = 5= Pxannupina—Kontynosa [19],

1_[ 2(‘511 $,C 11’110)1)14 +

j‘(({’zz - S1C92 1!’22(01)32

+(¢23 51Co3 1/)33001 + Ilo'x)C +
+((1244 52€x2 + 516;91)143 +
+(Pss — 52Cxs + $1Cr1 JAC +

+51(¢66 + Cos + (r2)BC
OtMmeTnMm, uTO BennuuHbl ¢; (i = 1,2,
P (=12, ,6), L;(i=12) HUMEIOT

TPOMO3JKUI BUJ, TOITOMY HX 3/1€Ch HE IPUBOIUM.
VYcenoBus axcrpemyma [] mo mapamerpam 4, B, C
CBOJIAT K PpEIICHUI0O 3aJaud O  KoJIeOaHUsIX
MOAKPEIJICHHBIX TPOJOJILHBIMU CHUCTEMaMH pebep,
3aIIOJTHEHHBIX CPEAOH 1 IOABEPKEHHOHN MIPOIOTBHOMY
CKaTHIO OOOJIOYUKH C Y4ETOM TPEHHUS B KOHTAakKTe, K
OJTHOPOJHBIM CHCTEMaM JIMHEHHBIX anreOpanvecKux

YPaBHEHMH TpPETbETrO0 MOpsAKA, HETPUBHANBHEIC
pelIeHnss KOTOPBIX BO3MOJKHBI JIMIIb B CIydae, €CIH
ONpENENNUTEND  STOM  CUCTEMBl  pPaBeH  HYIHIO.
IIpupaBHHMBas fanee ONpEAETUTENH  yKa3aHHBIX

CHCTEM HYJIO, TMONy4aeM CIEIyIolmee YacTOTHOS
ypaBHEHHE:
2(‘?{11 53Ce1 — P1107)A +
+(Paq + S2Cxz + S1Co1)B +
+(¢§55 - 52@:3 + 516}1)C =0
(Paa + S50z + S1Cp1)A +
+2(%22 - 51692 - 1/’220)%)3 +
+(Pes + Coz + Cr)C =0
(Pss + S2Css T S Vr1)A + (Pos + Cos + C2)B +
+2(P33 — $1Cr3 — P330f +1,0,)C =0
HerpyaHo 3aMeTuTh, 4TO B Cllydae a) CHCTEMa
ypaBHeHH#H (20) mpuBOIUTCI K  KyOMYecKOMY
YPaBHEHHIO OTHOCHUTENBHO (?, B IPOTUBHOM CIIydae
OHO SIBJISIETCS TPAHCICHICHTHBIM. [lOCKOJNBKY B
JlabHENIIEM Hac Oy IyT HHTEPECOBATH TOIBLKO HU3KHE
4aCTOThl M3TMOHBIX KOJIeOAHWH, JTO ypaBHEHHE B
ciy4ae a) MOYKHO yIPOCTHTh, OTOPOCHB cllaraeMble C
win w?. B pesynsTare nonyuaem (w? = A,):
Ag =

(20)

_ fEfa+ fifE + fifs
2f52¢11v+ fzzlps?: - 4f1f41/u’33 - O:st(fﬂ/)z% + fa11)
fi = b1 _Szcx1;f2 = ¢44 + Sszz + 5,Co1;

fz= Pss + Ssz1 + 5,Cry;
Pos + Coz + Crai fo = Pz — $1Crz + Lo, (21)
AHAJOTHYHBIM 00Pa30M OmpeAeIsieTcss A, s
ciryyas 0).
B KauecTBe MCXOIHBIX JIAHHBIX CIIEIYET 3a1aTh

fs =

oOnamaromee c1aboi CHHTYISIPHOCTBIO. 31echA, a, § -
nmapamMeTpbl MaTepHaa.

4. AHaJIM3 pe3y/IbTATOB U CPABHEHHS
IpuBenem pe3yabTaThl HCCICIOBAHUS BIUSHUSI
yucna pebep W OKECTKOCTH 3allOJHUTENICH Ha
KPUTHYECKOE  HaNpsHKEHHE  OCEBOIO  CXKATHS.
BeraucneHus BBINOJNHEHB! Ui O0OJOYKH, Cpelnsl H
pebep ¢ mapamerpamu:
E =E, =E, =6,7-10°H/m?;

v=025 x=1 n=8;, h,=14mm;
R =150mm; L, = 650mm;
=0,1491-107%; 0,7199;
27rRh 2T R3h
h =0,45mm;
FE, =5,55mm?; I = 20,0mm?*;
|h.| = 0,1270 - 1071R;
Ikpc
=0,5225-107%;
>7Rh 0,5225-10

Lip, = 0,48mm*; f = 0,25
Pe3ynbTaThl pacyeToB Mpe/ICTaBIeHbl Ha puc. 1.
31ech MPUBEICHA 3aBUCHMOCTb OT HAMpPSKCHHS

oceporo cxartusd (0,1076(N/m?). U3 puc.l BuaHo,
YTO C YBEJIMYCHHEM HAMpPSUKCHHS YacTOTa CHCTEMBbI
nagaer. Kpome TOro, ydeT TpeHHs NpPHBOIMT K

CHIDKGHHIO  3HAUeHHMs  COOCTBEHHOH  YacTOTHI
HccieyeMoi KOHCTPYKINH.
Kak  ormeueHo, MeToaWKa  ONpEIENCHUS

ONITHMAJTLHBIX TAPAMETPOB MOIKPEIUIEHHOM 000I0UKH
IMOCTPOCHA Ha COINOCTAaBJICHUN MHUHHUMAJIbHBIX YaCTOT
KOJICOAHUN PEOPUCTON W TIAAKON IHIIMHIAPHYSCKON
O6OJ'IO‘IKI/I, YCUJICHHBIMH MPOJAOJbHBIMU CUCTEMaMU
pebep, 3amoIHEHHOH CPpeIoi.

B KauecTBe  BAPHUPYEMBIX  MapaMeTPOB
PaccMaTpUBAKOTCS: OTHOCHTEJIbHAS TOJIMHA
000JI04KH h* = h/R, paccTosHus MEKTY

TIPOIOIBHBIMH U ITOTIEPEYHBIMH peOpaMu, OTHECEHHBIE
K TOJIIMHE 000JI0YKH, OTHOIIEHHE Beca BceX pedep K
BeCy OOOJIOUKH 7); W OTHOIIEHHE Beca MPOJOIbHBIX
pebep k Becy momepedHsIx pebep 17,. Ilpu sTOM
IPEaNoaraeTcs, 4YT0 pajguyc W AJIMHA OOOJIOYKH, a
TaK)Ke XapaKTePUCTHKU (POPMBI CEYCHUH IPOJOIBHBIX
U TIoNepeyHbIX pedep 3apanee 3a1aHbl. OTMETHM, 4TO
JUISL TIPSIMOYTOJIBHBIX CEYEHUI HEOOXOIMMO 3a1aBaTh
OTHOWIEHWA 1P; U Y, BBICOT COOTBETCTBEHHO
MIPOJIOJBHBIX M KOJBLEBBIX pedep K MX TOJIIMHAM.
Bespa3mepHble XapakTepuCTHKH pebep, BXOISIIUE B
(10), (11), BBIPAKAIOTCA YePe3 YKA3aHHBIE MapaMeTphi:

panuychel (OOJBINNE U MAICHBKHUE), BRICOTY H TOJIIIHHY m — ¢1 ¢ =@ _ (2
060JI0UKH, YroJjl ToJy PacTBOpPa yCEUEHHOTO KOHYyCa, < 1+¢, 1+ ¢,
MOIyJTb  ympyroctd, kod¢poumment Ilyaccona,
2 Clari
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hC h (1) _1_V *2—(1)2a1
b _ _3<1+ la,.7, oy === 7 (7.7) o
1—v a, Y (= @ [Tpu Takoi mocTaHOBKE PE3yIbTaT HCCIIEAOBAHUS
Hs2 = ——— b, —=(h") ( ) MPaKTHYECKH HE 3aBHCUT OT  XapaKTEPHUCTHK
h i 1 MaTtepuana 06OJOYKH, MOCKONBKY (w2;,), Kak
Ec =-= (1 + (1 + k_) /algbl?C(l)), H3BECTHO, €11a00 3aBUCAT 0T Koa(duirenta [Tyaccona
Y 2 V, a HMX OTHOUIGHHE [ HE 3aBUCUT OT MOMIYJII
7)(2) y @)= @ Q¥ (1) ynpyrocti E. Cienyer OTMEeTHTb, 9TO IS YTy IIICHHS
s1 st s 12 2' Hecylled crocoOHOCTH 000I0YKH HEOOX0AMMO HAUTH
7)(2) - @ @ %Y () TaKoe CouYeTaHHe MapaMeTpoB /", a,, ay, P14 ¢, TpH
s1 s1 s 12 ’ )
W _ (1) (1) 2 KOTOPBIX | IPUHUMAET HAaHOOJIbIICE 3HAYCHHUE.
nc Sy O+ () ]
[OF Y 1
3 4
2,7+
2
2,4+ 3/
5 10 15 20 o,

Puc.1. 3aBHCHMOCTD YaCTOTHI CHCTEMBI ®W = W1 W OT CXKUMAIOIIHAX HANPSKEHWI MPH Pa3INYHBIX
sHavenunx N: 1. n=2; 2. n=3; 3. n=4.

B kauecTBe 1npuMepa, HIUIIOCTPUPYIOLIETO
M3MEHEHUE B 3aBUCHMOCTH OT OTHOCHUTEJIbHBIX BECOB
peOep,  TPHUBENCHBI  PE3yJNbTaThl  BBIUUCIICHHIMA

YCHJICHHBIX MPOJOIBHO IMOAKPEIUICHHBIMI CHCTEMaMH
pedep IMIIMHAPUYIECKHX OO0OJOYEK, 3aIlOJHEHHBIX
cpenoil.

PeSyJ’ILTaTH BBIYHCJICHUI HpCI[CTaBHCHLI Ha puc.

V_z
3HauYeHUH 7). CIUIOIIHBIE KpPUBBIE COOTBETCTBYIOT
KoJIe0aHUsIM peOpUCTOi 000710UKH O3 3aTI0THATEICH.

2 B BUOe KpUBHIX U(M1) = JUIL  pa3NYHBIX

Puc.2. U3meHenne ko3gPpuumneHTa TMHAMMYHOCTH | B 3aBUCUMOCTH OT OTHOCHTEJIbHBIX BeCOB pedep npu
Pa3jIMYHBIX Becax nomnepeyHoro peépa 1.9, =0; 2.7, =0,2; 3. n, = 0.4.

AHanmupys pe3yabTaThl BBIYHCIICHHH,
HETpPYy/ZHO 3aMETUTh, YTO HawIlydllas Hecymas
CIOCOOHOCTh O0OJIOUKH JOCTUTAETCS! TP yCHUIICHUN
TOJIBKO TONIEPeYHBIMH pebpamu (77,=0), 111 KOTOPBIX
Umax = 18,7031. AGcuucca atoit Touku pasHa 0,50.

Yyer peoJoruueckux —CBOWCTB — Marepuala
MO3BOJISIET YBEIMYUTH (WJIM yMEHBIINTH) YaCTOTHBIC
3HAYCHUS obomoukn mo 10%. [ns wn3ruOHBIX
KosteOaHni HaOII0aeTCs CyIEeCTBEHHOE YMEHbBIIICHHE

JIOKAJTbHBIX MaKCUMYMOB HOPMAJIbHBIX
MepeMeNIeHHN ¢ YBEIIMUEHHEM IUIOMIAH KOJBIIEBBIX
pebep oboouky.

5. 3akalodenus

1.  PazpaboTan ajropuT™M pemieHds 3aaad
COOCTBEHHBIX KoJieOaHUH 0007109eK I peOpPUCTHIX
BS3KOYNPYTUX NWIMHAPUYECKHX oOomouek. s
peHICHUA AUHAMHYCCKUX 3aJa4 IMPUMEHACTCA MCETOJ
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pasziesieHHs] MepeMEHHBIX M CIENHANBHBIX (DYHKIUH YeTBEpTOi YacTOT YMEPEHHO CHIDKAloTCs, a
npeaMeTa ypaBHEHHMH MaTeMaTHYeCKOW (U3HKH, COOTBETCTBYIOILIUE MHHMBIE 4acTH TUIAaBHO
METOJl 3aMOpaKuBaHus, MeToasl Miosuiepa u ['aycca. BO3pacTaroT.

2.AHanu3 pe3yJabTaTOB pacueTa IMOKa3bIBAET, YTO
c YMEHBIICHUEM TOJIIMHBI BA3KOYNPYTOH
IWJIMHAPUYECKUX ~ OOOJIOYKH, peaibHbIE W MHHMBIC
YacTH TEpBOM W BTOPOW  YacTOT  KoJeOaHWi
MOHOTOHHO YOBIBalOT. PeajbHble 4acTH TpeThbe W
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Introduction use of real seismic effects and would lead to the most

The consequences of strong earthquakes in accurate correspondence of the predicted state of
Uzbekistan, the CIS and in foreign countries show that buildings with observations.
stone buildings designed and calculated according to One of the reasons for the discrepancy between
modern standards are significantly less earthquake the calculation results and reality is that the
resistant than other types of buildings. parameters of structures in the initial, undeformed

When calculating structures for the impact of state are usually taken as the initial prerequisites.
earthquake accelerograms, seismic forces are several The experience of field tests of structures
times higher than the normative ones. Therefore, if to testifies to the variability of their dynamic
determine the state of a building designed according characteristics in different stages of deformation.
to the norms, we proceed from calculations for There are various approaches to taking this factor into
accelerograms, then in most cases the result will be an account when determining seismic effects, with the
emergency state or complete destruction. Currently, main attention being paid to reducing the rigidity of
there are observations of the behavior of buildings structures in the regime of large deformations. This
designed and built in accordance with the current phenomenon makes it possible to adapt structures to
standards and experienced the impact of earthquakes high-frequency earthquakes [1].
of design intensity. At the same time, it was found that Recently, special studies have established that at
the final state of buildings differs significantly both certain stages of the dynamic process, a sharp increase
from the design forecast and from the results of the in the energy dissipation coefficient can occur with a
calculation for the impact of accelerograms. An urgent relatively small change in stiffness. As a result, in the
task of the theory of seismic resistance is the regime of large deformations, both periods and
development of methods that would be based on the decrements of oscillations increase several times.

[ ]
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For many years in the CIS and abroad, numerous
experimental studies of the dynamic properties of
structures in laboratory and natural conditions have
been carried out, as a result of which extensive
material has been accumulated on the behavior of
buildings and structures under high-intensity loads.
Full-scale vibration tests, which are carried out by
Moscow and republican institutes with the help of
special equipment, are of particular importance. The
results of these tests have a high degree of reliability
and make it possible to solve many problems of
seismic resistance of structures on an experimental
basis. Currently, these materials are not fully used in
studies on the seismic resistance of structures, where
analytical methods prevail, based on various
hypotheses about the properties of materials and
structures. In this work, an attempt is made, in the
order of a first approximation, to take into account the
results of static tests of samples of walls and fragments
of walls and dynamic, mainly vibration tests of a
building in nature, published in the literature when
calculating the structure of a building for the effect of
accelerograms. Regardless of the results obtained, it
can be assumed that the research carried out will be of
interest in the order in which the question is posed.

In the works [2,3,4,5,6,7,8], the change in
stiffness and energy dissipation during testing of

G Mlla
480

structures from dynamic impacts in the limiting state
was investigated. At the same time, the following
characteristics of structures in a state of cracking have
been established.

a) The oscillation period of structures increases
several times compared to the initial one. Extensive
material on the results of vibration tests of buildings
up to the stage of cracking is presented in [3, 10],
where an increase in the oscillation period up to 2.5
times was obtained. The same results were recorded
in [2]. Vibration tests of a reinforced concrete model
of a frame building before destruction, described in
[4], led to an increase in the oscillation period in the
limiting state by 5 times against the initial state.
Consequently, depending on the degree of approach to
the limiting state, the period of oscillations increases
within 2.5-5 times.

b) In the limiting state, the energy dissipation
coefficient and the associated vibration decrement
increase significantly. In work [6], the final value of
the decrement of fluctuations is 6 = 0.75. In [10],
during vibration tests, the highest value of the
vibration decrement is also 6 = 0.75. In [5], the value
& = 1.0 was obtained.
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Fig. 1. Dependence of the conventional shear modulus on the value of the horizontal load
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In work [4], the highest recorded value is & =
0.66. In studies of structures before destruction,
described in [9], 6 = 1.0 + 1.25 was obtained.

¢) The diagram of the dependence of the shear
modulus on the load shown in (Fig. 1) shows that for
complex structures the characteristic state is the
formation of cracks in the brickwork.

In this case, the deformation is no longer elastic
- plastic.

Based on the diagram, it can be seen that the
unloading module is much smaller than the initial
module and the structure after removing the load does
not return to the initial state. These features of
deformation of structures at the stage of cracking are
noted in [3]. In [12], this property is used to determine
the technical condition of buildings after an
earthquake. In these works, it was established that the
period of oscillations of structures after unloading
approximately coincides with the period of
oscillations noted in the last stage of loading. The
stage of cracking during vibration tests of buildings
was investigated in [10], where the analysis of the
mechanism of change in stiffness was made.

d) In theoretical studies of nonlinear oscillations
of complex systems under the action of a cyclic load,
the method of equivalent linearization based on power
balance or harmonic balance is often used [12]. The
possibility of applying the linearization method to the
determination of seismic effects is considered in [12,
7], where it is shown that the seismic spectra of the
response of equivalent linear systems closely coincide
with the spectra of the original hysteresis systems.

On the basis of the listed results of experimental
and theoretical studies, a method for calculating a
four-storey building for the impact of earthquake
accelerograms, based on equivalent linearization and
conventionally called the "method of states", is
proposed. Its difference from the technique adopted in
[12] and [9] is that the parameters of an equivalent
linear system are values directly determined
experimentally, and not calculated analytically. The
stiffness of the building is determined by the empirical
deformation curve shown in (Fig. 2). The decrement
of oscillations in the initial state was taken equal to
0.3, which is consistent with the results of field
experiments given in the above works. For the
deformed state of structures outside of cracking, on
the basis of the data given in paragraph b, as well as
[12], 6 = 1.0 is taken, which corresponds to the
average of the indicated values. All the states
considered below, except for the first one, turned out
to be in the stage of crack formation, therefore, the
vibration decrement for them is taken to be equal to
unity.

The calculation is made according to the
following scheme. The loads and efforts under the
action are determined according to the law of
accelerograms according to the initial state of the

structure [12]. These efforts are several times higher
than the normative ones, therefore the corresponding
state of the structures goes far beyond the limit
according to the norms. But this state corresponds to
significantly increased against the initial periods of
oscillations and damping coefficients. The
monotonous relationship  between the loading
intensity and the dynamic parameters allows a second
calculation to be made according to the
correspondingly changed dynamic characteristics. At
the same time, the loads and efforts will decrease in
comparison with the first calculation, which will
correspond to the transition of the structure to another
state, closer to the initial one. If now one more
calculation is made according to the dynamic
indicators of the third state, then the seismic forces
will increase in comparison with the second
calculation, but will be less than according to the first
calculation. Therefore, as a result of the third
calculation, a fourth deformed state is obtained,
located between the second and third. Continuing this
process further, we will obtain a number of successive
deformed states, of which each subsequent one is
located between the two previous ones.

On this basis, one could assume that with an
unlimited continuation of the process, it will converge
to a certain limit, which could be taken as a calculated,
predicted state. In fact, such convergence cannot be
achieved due to the fact that the response spectra of
individual accelerograms are not monotonic functions
of the oscillation period. To a certain extent, the
smoothing of the spectra is achieved by averaging the
calculation results over several accelerograms, but a
completely monotonic dependence of the reaction on
the rigidity of the structure is not achieved. In
addition, there is a certain limit of the "sensitivity" of
the process, which consists in the fact that with
insufficiently large changes in the rigidity of the
structure, the reaction to the impact of the
accelerogram practically does not change.

For these reasons, using the process of
successive approximations, it is possible to select only
a certain area of possible states of the building after an
earthquake.

This result is quite consistent with the physical
content of the phenomenon under study, in view of the
fact that not all factors affecting the result of seismic
action are taken into account in the calculations.
Under these conditions, "exact" solutions do not make
sense and the tasks should be limited to obtaining
approximate estimates that lead to more meaningful
results and better agree with reality than the
calculation based on the initial state.

The process of successive approximations is
carried out under the assumption of elastic work of
structures at all stages of deformation. The possibility
of such an approach for obtaining approximate
solutions is justified by the results of vibration tests of
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structures and models, which show that in the mode of
large vibration amplitudes there are resonance
frequencies that coincide with the calculated ones in
terms of stiffness corresponding to the deformation
diagram.

Based on the calculation for some preliminary
conclusions, the refinement of which requires
additional study of the dynamic behavior of structures
in limiting states.
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Fig. 2. Possible state of the walls after a 9-point earthquake
a) the area of possible states; b) the greatest possible damage

Conclusions

1. The results of the calculation show that the
possible states of the complex structures of the walls
in all floors are within the limits of the deformation
graph, therefore, it can be concluded that the building
does not collapse during a nine-point earthquake.

2. The technical condition of the building after an
earthquake can be roughly described as follows:

Ground floor. Horizontal and diagonal cracks
appear and develop in the walls. In (Fig. 2) diagonal
cracks are shown in two directions, since during
earthquakes of average duration the number and
magnitude of the maximum seismic loads in both
directions are approximately the same.

Second floor. The maximum load is
approximately the same as the load causing the first
diagonal cracks. Consequently, the walls of the second
floor are characterized by the development of

horizontal cracks along the edges and minor diagonal
cracks.

Third floor. The condition is the same as the
second floor.

Fourth floor. There are no diagonal cracks,
horizontal cracks along the edges are present on both
sides. The acting load is much less than the destructive
one.

3. To assess the seismic resistance of a building,
compare its post-earthquake condition with regulatory
requirements. In this case, damage to individual
structural elements or their displacement is possible,
which does not threaten the safety of people or the
safety of valuable equipment. An increase in strength
can be achieved by increasing the thickness of the
walls of the first floor to 51 cm or by increasing the
adhesion of the mortar to the bricks.
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4. Calculations for the impact of accelerograms
based on the initial state of structures lead to such
magnitude of seismic impacts that are several times
higher than the calculated standard loads.

5. Consequently, there is a clear discrepancy
between reality and calculations for the impact of
accelerograms in the usual setting. The calculation
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