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Introduction quality is different from the way of changing the
UDC 685.17: 519.43 guantity. Quantitative changes are continuous,
qualitative, by definition, discrete. The emergence of
Quality, properties, measure, before the human activity has significantly changed the
emergence of human interest in them, were just understanding of quality and the characteristics of
objective natural characteristics of things, the being related to it. To the natural-historical processes
processes of their formation and transformation. The of the development of nature, socio-historical ones
accumulation or reduction of the quantity led to a were added. Man actively began to restructure the
critical mass - the border of the "quality quantity"”. The natural prerequisites of his existence, considering
measure characterizing the quantitative interval - the them as a raw material base for the struggle for his
limits of the development of quality, warned that own existence. It should never be forgotten that the
further change is expedient only in another qualitative essence of man is practical. F. Engels was absolutely
expression, of course, quantity itself is not capable of right when he argued: man, of course, is a creative
transforming into quality. The new quality arises from being, but before creating and surprising, he must eat,
the quality of the old. And the way of changing the drink, dress, put on shoes and have a secure roof over
[ ]
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his creative head. He does not find what is necessary
in a finished form in nature, therefore, the foundation
of human existence and his progress will always be
practical activity, material production in all the variety
of its directions, by the way, also determined by the
variety of human needs.

MEPHOCTb

NPUPOJHBIE CBOICTBA

K

To two objective, natural dimensions of quality -
natural properties and dimensionality, a third is added
- quality assessment in the projection of the needs of a
person's being, combining objective and subjective
principles (Figure 1).
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Figure 1 - Development of the concept of quality measurement

Main part

The range of quality carriers has changed
historically. Today, it includes, along with the quality
of objects of the material world, the quality of raw
materials, semi-finished products, final forms of
marketable products, software products, phenomena
of spiritual culture, the most creative activity of people
and methods of preparation for it - the quality of
professional education.

Qualitative changes in the scope of the concept
of "quality" due to the inclusion of new phenomena
that require qualitative characteristics, imply changes
in the content of the understanding of quality. It is
necessary to load it with new specifying features.
Even in the first approximation, the inadequacy of
extrapolations of the qualitative characteristics of
natural phenomena, for example, solar radiation, on
the quality of raw materials, direct consumption goods
or services, is obvious. At the same time, the set of
basic characteristics of quality, expressed in its
definition, remains invariant. The modern
understanding of quality has gone beyond the
traditional understanding of "quality" developed in
classical philosophy, but it should not be thought that
the philosophical definition of quality is outdated.
Philosophy is a historical type of worldview, and her
analysis of the fundamental characteristics of being is
of universal importance. The philosophical definition
of quality is a message that must be adhered to in
specific time or objective circumstances. Over time, it
is not so much the philosophical understanding of
quality that changes as the view of the quality of
special and practical consciousness. Cognition
ascends from general abstract concepts to a concrete
understanding of the phenomena of the world and
their properties. This movement of knowledge does
not deny the original understanding. On the contrary,

we are guided by it as a navigation device, making our
way in the world of urgent problems. how much is a
look at the quality of special and practical
consciousness. Cognition ascends from general
abstract concepts to a concrete understanding of the
phenomena of the world and their properties. This
movement of knowledge does not deny the original
understanding. On the contrary, we are guided by it as
a navigation device, making our way in the world of
urgent problems. how much is a look at the quality of
special and practical consciousness. Cognition
ascends from general abstract concepts to a concrete
understanding of the phenomena of the world and
their properties. This movement of knowledge does
not deny the original understanding. On the contrary,
we are guided by it as a navigation device, making our
way in the world of urgent problems.

In the system of philosophical categories,
"quality” reflects the essential certainty of
phenomena, due to which they appear as such and not
different. The famous German philosopher G. Hegel
wrote: quality is that, depriving of which, the
phenomenon ceases to be itself. Defining quality as a
system of essential properties of a phenomenon,
philosophy identifies two aspects of determining
quality, which make it possible to concretize general
methodological characteristics. Quality characterizes
both a set of similar phenomena and a separately taken
phenomenon of a certain set. This differentiation is
important in the development of quality standards and
is no less significant in terms of the validity of
individual consumer claims. Another significant
nuance in the definition of quality is that quality is not
a collection of general properties of phenomena, but a
system, therefore, exclusion or relocation of
individual properties, for example in a rating
classification, is not allowed. Quality is either there or
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not. There cannot be less quality and more too.
Quantitative variation does not apply to “quality” but
to “state of quality”.

The concept of "state of quality™ - "quality state"
- is key in the development of specific scientific,
sectoral ideas about the quality of specific
phenomena. Unlike the concept of "quality”, which
has the meaning of an ideal and serves as a reference
point in the development of precise standards, the
concept of "state of quality" is usually included in the
development of regulations. The concept of “state of
quality" is developed at the level of knowledge that
allows one to actively involve specific and
quantitative possibilities for determining quality.

"Quality" is defined through properties.
"Qualitative state" is characterized by a certain set of
properties and their quantitative assessment. In
essence, we mainly operate precisely with ideas about
the state of quality, implying quality as such. It should
not be otherwise in practical thinking, because it
determines the real objective process or its results.

The contradictions of the world have set many
traps on the path of our cognition. They are designed
for the weakness of our psyche and the "tendency" of
the intellect. In an effort to understand quality, one-
sidedness and inconsistency are especially dangerous.

The one-sidedness of knowledge is manifested in
the desire to put everything in its place - "on the
shelves", according to the rule - "to each his own",
"God is God", "Caesar is Caesar's". Philosophers
develop the doctrine of quality, the rest use the
achievements of philosophy. When there is something
to use, they praise, when not, they scold. The position
is comfortable, it allows you to write off your own
"sins™ at the same time as strangers.

Universal concepts of philosophy, including the
category of "quality", are not the eternal ideas of Plato,
access to which is open only to philosophers.
Philosophical concepts reflect the level of aggregate
thinking, its achievements and shortcomings. The core
of philosophical knowledge forms concepts that
synthesize specific cultural experience. The quality of
philosophical knowledge is determined both by the
quality of understanding of the philosophers
themselves and by the creativity of representatives of
all areas of scientific knowledge. It is practically
possible, but logically impossible, to be an outside
observer of the formation of the modern world
outlook, in which scientific generalizations serve as
key formations.

Consistency and versatility in understanding
quality are equally important. From the recognition of
the need for a creative union of philosophy and
science to the embodiment of this principle of the
development of knowledge in real creativity, the road
is not easy. The general is hidden in particular. It must
be obtained in it, which is not easy in itself, and
besides, it is not necessary everywhere. In the

interaction of theory and practice, the authority of the
latter prevails.

Practice rushes to solve their problems. The
"fruitful” side of theoretical knowledge displaces the
"luminiferous" one. Science, subordinated to practice,
works "off the wheels", squeezing out the possibilities
of a ready-made theory. Fundamental developments
are frozen, but only through them is a leap to new
materials, technologies, in a word, a new qualitative
state of production and goods achieved.

Not only in theory, but also in practice, there is a
need for a synthetic concept of quality that would
combine the philosophical characteristics of quality
with  scientific developments and analytical
experience of production. We need an ideology of
quality. The ideology of quality is a scientific and
philosophical theory of quality with two main
objectives. First of all, it should not analytically reflect
the real experience of creative human activity,
systematize the understanding of quality as a product
of creativity. And, of course, the ideology of quality is
intended not only to be a mirror of socio-historical
achievements, it should generate new ideas, guide
progress, starting from production, control, regulate,
anticipate the relationship between supply and
demand in the market in its entire spectrum.

Analysts point to a steady upward trend in
demand for quality products in the market. There is a
significant, in the sense of time concreteness, shift of
consumer interest towards the quality of the product.
However, it became a revelation only because there is
not sufficient theoretical support for the marketing
forecast. Mathematical models are "handy" tools.
They are effective when sufficient experience has
already been accumulated to make it possible to
qualitatively measure the emerging changes in the
market, that is, to follow, not outrun. A logical
advance is necessary, such as in genetics, - there is a
combination of chromosomes, - wait for the
corresponding signs with a probability calculated by
known formulas.

The market trend towards the quality of goods
was quite visible in the United States immediately
after 1945. Americans at home, in Europe and Asia
rushed to buy everything of more or less value. Their
interest in quality was driven by purchasing power, on
the one hand, and an analysis of the international
situation - the political pendulum swung in the
direction of tension between the winners, on the other.

The ideologists of quality assume an orientation
towards national characteristics - national traditions,
national ideas, the originality of the natural habitat and
relationship with nature, the specifics of crafts and the
development of production, the social architectonics
of society, customs, customs.

The theoretical and methodological significance
of the ideology of quality is enhanced by the fact that
it will help overcome the limitations of current
attempts to “curb” quality. The so-called quality
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management systems are in fact just forms of
organizing control over the quality of an activity or its
result. Even the currently widely used system in the
form of an international quality standard of the 1SO-
9000 series contains only the most general provisions
for quality management.

The methodological basis of the ideology of
quality is dialectics in both of its epistemological
meanings - as a general theory and logic of cognition.
You should start from the very beginning, without
succumbing to psychological discomfort. The logical
beginning of the theory was and will be the search for
an adequate definition of the system-forming concept.
In the life of a concept, as well as of a person
developing a concept, there are two periods "donatal"
and "postnatal”. The active life of a concept begins
from the moment of its adequate definition.

Definition - the ultimate abstraction of scientific
and philosophical knowledge, grasping the most
essential in the content of the concept. It is very poor
in content, it seems formal, "non-working"
knowledge. However, it is the definition that carries a
particularly  significant  load,  systematically
characterizes the concept.

The definition contains an indication of the
belonging of the phenomenon reflected in the concept
to the system series and at the same time fixes its
distinctive features (“"defining moments"). Everything
that makes up its specific being belongs to the defining
moments of being. If all the defining moments are
collected together, then the being from the mode of
possible being passes into the mode of real being. An
example is the definitions of well-known geometric
shapes: trapezoid, parallelogram, rhombus, rectangle,
and square. All named figures have 4 corners and are
formed by 4 straight lines. They are closed
guadrangles, that is, they are included in the system of
closed polygons in this capacity and are determined
through common signs. The hierarchy of their own
definitions is due to the inclusion of additional (to the
necessary) features, concretizing the content of the
defined concept. At the top is a square, since it is
formed by the largest number of additional features.
The definition of a square turns out to be the richest in
content, but it is not identical with the content of the
concept of "square", because it does not capture all the
geometric properties of a square and its relations with
other figures.

Differences in the understanding of quality begin
when from the content of a concept, which always
represents some integrity, are withdrawn and
inadequately interpreted separate constituent features
or conditions for the existence of quality. Quality is
most often identified with a property, and conditions
are included in the system of quality itself. To avoid
confusion, it is necessary to clearly adhere to the
definition of quality as a point of reference in the
system of its understanding.

One-sidedness and errors in understanding the
quality of a phenomenon have both objective and
subjective grounds. Quality, as an objective
characteristic of a phenomenon, combines several of
its fundamental properties, but the quality of the
phenomenon is manifested in different ways
depending on the relationship with other phenomena,
which allows us to speak of a lot of quality. F. Engels
wrote: "There are not qualities, but only things that
have qualities, and, moreover, infinitely many
qualities.” Different expression of quality in the
process of interaction of the phenomenon can be
perceived - one-sided. That is why the dialectical
method of cognition requires that a phenomenon be
considered in all possible diversity of its connections.
Only compliance with this rule will help to minimize
the one-sidedness of the assessment.

The logic of the process of quality cognition also
“disposes” to inadequate judgments. At the initial
stage of cognition, the object of research appears as its
separate properties. Cognition moves from individual
properties, through their comparison, assessment,
differentiation to the establishment of their
relationships, the awareness of the unity of these
relationships. And only at the stage of systematization
the sought-for concept is formed.

Cognition goes back from "properties” to their
unity - "quality"”, from "quality" to "quantity" and
further to the idea of "quantity of quality" or
"qualitative quantity" - "measure”, expressing the
relationship between "quality" and "quantity".

The concept of "quality” has actively migrated
from the system of philosophical categories to science
and practical consciousness. Adaptation to new levels
of thinking is presented in the Academic Dictionary of
the Russian Language. Along with a philosophical
definition, the authors cite three more:

"An essential feature, a property that
distinguishes one object or one person from another
(more often about a positive feature, property)."

"The degree of dignity, value, suitability of a
thing, action, etc., compliance with what they should
be."

"The difference in value between a heavy piece
and an easy piece in chess."

IN AND. Dahl also preferred the broadest
interpretation of quality - "a property or belonging,
everything that constitutes the essence of a person or
thing."

Thus, quality, which, according to experts, has
become a system-forming factor in the modern
economy, presupposes several aspects of analysis:
philosophical, scientific and practical. By balancing
these approaches, we can count on success in
developing a quality management system.

It is necessary to answer, first of all, clearly and
clearly to the questions: what do we call "quality"?
and what is the originality of the “quality of activity”?
The latter is especially relevant, because we are faced
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with a specific task, to build a quality management
system in relation to a specific activity - higher
professional education.

Let us formulate the main provisions that clarify
the previous characteristic of the concept of "quality":
firstly, quality is a system of defining properties of
phenomena. Quality cannot be identified with one of
them, no matter how significant it is. Quality can
manifest itself through a separately taken property, but
even in this case it acts as a certain unity, which is not
allowed to be neglected.

Secondly, “quality” and “quantity” are
dialectically opposite concepts, that is, they exclude
each other, by definition, assuming interdependent
existence. “Quantity” cannot go directly into
“quality”; it creates a condition that ensures the
transformation of one quality (or qualitative state) into
another. Likewise, “quality” does not transform into
“quantity”, but a new quality determines a different
quantity. Hence the desire to reveal quality through
quantitative analysis. "Reducing quality to quantity is
the main trend of modern natural science."
Quantitative analysis of quality is rational in terms of
understanding that it does not detect a quality system.
The quantitative approach to quality is limited by the
function of the operator.

Thirdly, the concept of "quality", reflecting the
subject-diverse world, must reproduce in itself this
objectively existing difference. It is therefore
structured. The structuring of "quality™ is especially
important for the development of a quality
management system. It is advisable to distinguish the
following structural quality levels:

o quality of natural material,

o the quality of the recycled natural material;

o the quality of the technical product;

o the quality of the software product;

e quality of activity.

Comparing the presented levels in the structure
of quality, it is not difficult to notice that their main
difference is due to the presence or degree of inclusion
of conscious activity. With an increase in the
participation of activities, the quality status shifts from
“materiality” (objectivity) to “ideality”
(consciousness). The growing tendency of transition
from naturally formed (spontaneous) properties of
quality to consciously given characteristics of quality
is quite obvious. This displacement reaches its highest
embodiment at the level of the quality of the activity
itself. At the same time, let us pay attention to the fact
that quality at all levels remains an objective
characteristic of a process (phenomenon), therefore, it
is unproductive to set quality properties arbitrarily. It
is necessary to reckon with the objective reality, of
which our conscious activity is a part. The power of
knowledge lies in its objectivity. Quality is ensured
exclusively by those activities that are of high quality,
that is, based on the skillful use of objective

knowledge. It is customary to define such activity as
"professional”.

The most important scientific conclusions of the
XX century about the “noosphere”, “the
transformation of science and culture into the direct
productive force of society” and “the increasing role
of the subjective factor in the history” reflect the
spectral shift in the quality structure towards the
quality of activity, actualizing the complex of quality
management problems.

The system-forming feature of professional and
educational activity is synthetically represented by the
concept of "education”. The concept of "professional"
serves as a vector. "Education, the process and the
result of assimilation of systematized knowledge,
skills and abilities, it is closely related to upbringing."
Education combines training and upbringing.
Education and upbringing, in principle, are related in
themselves. Education gives their relationship a
certain integrity and direction. It makes no sense to
interpret education outside of ideology. It is not
education that needs to be “cleansed” of ideology. In
ideology, it is necessary to “clean up" the rubble
created by apologists and critics of the bourgeois
system of social relations.

The ideology of education - general and
professional - is based on two most important
provisions: the need for systematic training so that the
power of knowledge has a positive vector, and the
importance of raising the need for systemic
knowledge, otherwise the active phase of attitude to
knowledge will be limited by the time of training in
educational structures.

It is advisable to consider the criteria for the
quality of higher professional education in theoretical
and practical aspects. Ideally, both aspects should be
two sides of a single action.

In theoretical terms, the criteria for the quality of
the university's activities look like a "docking node"
of the State Standard; personal satisfaction of the
graduate; the conjunctural requirements of the
domestic consumer and the multilevel requirements of
the international labor market. Such different
approaches can be combined only in the form of a very
flexible and conditionally specific model of a
“specialist”.

The practical plan is clearer. We need modern
effective teaching technologies, highly qualified
personnel, rational management and sufficient
finances.

Instead of conclusions, let us summarize and
define the basic concepts of the ideology of quality.
The development of the ideology of quality begins
with the identification and definition of the essential
properties of the set of phenomena, the quality of
which we must understand and evaluate.

The concept of "essential properties” reflects a
group of features that characterize the structural and
functional features of a given series of phenomena.
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Essential properties ensure the status and functioning
of both individual phenomena and the multitude as a
whole. The absence of at least one such property
indicates the absence of a qualitative definiteness of
the phenomenon.

The difficulty lies in determining the materiality
of the property. Any standards designed to clarify are
conditional and subjective, which makes it possible to
manipulate quality as a characteristic of a
phenomenon, to replace quality. With regard to the
quality of the product of activity and the activity itself,
such manipulation is mainly associated with the
sequestration of the nomenclature of essential
properties. For example, footwear should provide
safety and comfort of movement. Aesthetic and
hygienic composite qualities are packed in the
definition of the main functions, which is quite
acceptable, since the definition of a quality
characteristic requires maximum conciseness. The
same that is synthesized included in the definition of
quality, you can try to dispose of arbitrarily. It is no
secret that in the production of footwear it is legal and,
especially  illegally,  materials  certified as
environmentally friendly in general, but not in our
particular case, are used on a large scale. It is incorrect
to divide shoes into high-quality and low-quality
shoes. Low-quality shoes - by definition - are not
shoes, but a surrogate similarity, a fake. What to do?
It is irrational to determine the real situation on the
basis of formal criteria, and even more so to reckon
with the actually operating practical order.

To combine theory and practice, it is advisable
to differentiate the concepts of "quality" and "state of
quality” in the ideology of quality. The concept of
“quality” emphasizes the systemic way of dealing
with essential properties that form a certainty of a set
of phenomena. Quality, as the ultimate characteristic
of certainty, characterizes a given set of phenomena
formally, in principle.

The concept of "state of quality” reflects a
specific level of expression of the quality of
phenomena. In this sense, it is more meaningful and
captures the real state of affairs. The quality state can
be incomplete, conditionally definable.

The concept of "quality levels" concretizes the
understanding of quality in the aspect of the
development of the world, its complication, the
increasing importance of rational and practical
activity. The ideology of quality is applicable
precisely to certain levels of quality, or, more
precisely, it is due to their specific status and internal
differentiation.

Fashion and technical regulation are the
components of the quality of the manufactured
footwear.

The historical development of the main types of
footwear took place in direct connection with the
natural socio-economic conditions of their era, the

aesthetic and moral requirements of social life and the
dominant artistic style in art.

Style in art is a historically established, relatively
stable commonality of the figurative system of means
and techniques of artistic expression, due to the unity
of the ideological content.

In the costume, the general style direction is
expressed in the main shapes and proportions, the way
of wearing, the use of certain materials and their color
combinations, the nature of the use of auxiliary
materials, accessories and jewelry.

Changes in the general artistic style of the era are
always associated with great ideological and social
shifts. They take place over a long historical period.
But within the limits of each style there is a more
mobile and short-term phenomenon - a fashion that
affects all areas of human activity.

The word "fashion" comes from the French
mode, which in turn goes back to the Latin modus,
which means measure, image, method.

According to V. Dahl, fashion is a temporary
changeable whim in everyday life, in society, in the
cut of clothes and outfits. Another definition is often
found: fashion is a short-term domination of certain
forms associated with a person's constant need for
variety and novelty of the surrounding activity.
Fashion is especially noticeable and actively
manifested in a suit, which is subject to the most
frequent change of volumetric, planar and linear
forms.

Some experts, trendsetters, believe that the birth
of fashion is difficult to associate with any particular
period or event. Perhaps this is as vague as its end. But
on the other hand, the most important feature of
fashion is its obligatory changeability. With the
advent of a new fashion, shoes, like other costume
items characteristic of the previous fashion, partially
or significantly lose their aesthetic value, and at the
same time their monetary value. This fact is of great
aesthetic and economic importance for manufacturers
and buyers. Some do not want to buy, while others
untimely felt a sharp drop in demand for these types
of footwear, they were unable to offer the market new
fashionable types of footwear in time in order to
maintain high demand and the image of their
enterprise as a trendsetter with a marketing service.
keeping track of demand issues and making effective
decisions in a timely manner. Unfortunately,
manufacturers will not understand in any way that this
fact - the loss of the aesthetic value of the types of
shoes offered to the buyer - comes from the natural
desire of people to update their wardrobe, which is
associated with constantly changing needs (including
aesthetic) and the general development of human
society.

The work of an enterprise without taking into
account the current situation on the demand market
today, or better tomorrow, will certainly lead to
collapse, because fashion is both novelty and imitation
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is not always new, but necessarily unusual with the
manifestation of the individuality of each consumer.
One cannot but agree with the statement of the famous
French fashion designer P. Cardin about fashion:
“Fashion is ... renewal! The principle that nature has
always followed! A tree sheds old foliage, a man -
bored clothes and shoes. When things become
familiar, people get tired of them quickly. Fashion
saves you from tiresome uniformity. People want to
like each other: to be beautifully dressed, to look good
is a natural need. "

The modern leader needs to have that flair, the
ability to foresee this emerging new thing that is
already in the air, but has not yet acquired flesh. You
need to learn this skill, take risks, surround yourself
with talented fashion designers, trust them, implement
their proposals and developments in small batches,
test them on the demand market, advertise the
advantages of the offered range of shoes, form good
taste in the buyer and his desire to be beautifully
dressed, look good ... It doesn't happen by itself. This
state of mind is formed under the influence of the
environment where a person communicates, lives,
creates and wants to be recognizable.

The taste must be developed, but at the same
time, every buyer, every member of society who
considers himself a cultured person, the taste must be
endowed with individual qualities, only in this case
the fashion will be able to fulfill its mission - to make
every person an individual. This is possible if people
develop the presence of different personal tastes, if a
society of people is created that is capable of
respecting other people's tastes, without imposing
their own tastes on them, peacefully coexisting,
forming a society of intellectual, cultured people.

Unfortunately, the level of quality in the Russian
industry and service sector still does not meet these
requirements. The few examples of successful
competition of Russian companies in the foreign
market are in most cases achieved due to the
cheapness of raw materials, materials, energy and
labor. After Russia's accession to the WTO, Russian
companies will not have these advantages. They will
be able to compete with global manufacturers based
only on the high quality of products and technological
processes, on the ability to meet market requirements,
on the availability of a demanded range of footwear.

One of the most important steps in the
implementation of these goals was the adoption on
December 27, 2002 of Federal Law No. 184-FZ "On
Technical Regulation". This law lays the foundations
for a radical reform of the entire system of state
regulation of quality.

The Federal Law "On Technical Regulation™
(hereinafter - FZ) provides for harmonization with the
European practice of Russian: approach to conformity
assessment, standardization system, state quality
control. The reform of technical regulation carried out
in the country is aimed at ensuring the achievement of

the necessary balance in the market between the
interests of the consumer and the manufacturer. At the
same time, on the one hand, the safety of products for
a person, his property, and the environment must be
ensured, and on the other hand, on the way of
movement of goods to the market (assessment and
confirmation of conformity, control and supervision
of quality, etc.) allows prevent actions that mislead
consumers.

It is known that the leading position in the world
economy is achieved only by those countries that are
able to ensure the quality of products and services that
create competitive advantages for their producers and
comfortable living conditions for consumers. That is
why in the leading countries of the world the problem
of quality is at the center of the economic interests of
the state and citizens. Quality systems, being a market
mechanism  for quality management, which
enterprises use at their own discretion, require
government support.

One of the important steps of state support for
quality systems was the release in 1998 of the RF
government decree "On some measures aimed at
improving systems for ensuring the quality of
products and services." In particular, it says: “To
consider the most important task of federal executive
bodies to support business entities implementing
quality systems based on GOST R 1SO 9000 series in
order to increase the competitiveness of products and
services provided. Recommend the executive
authorities of the constituent entities of the Russian
Federation to provide support to the specified business
entities. "

As aresult, by placing profitable orders, the state
is interested in the industry in creating and using such
effective tools for improving product quality as
modern quality systems, that is, using the new version
of 1SO 9000: 2000.

The quality system according to the new version
of the SO 9000 series is to ensure the quality required
by the consumer, but with minimal costs. This, in
particular, is the philosophy of the TQM (Total
Quality Management) concept and, as a consequence,
the high efficiency of the quality system at the
enterprise. In these conditions, the advantage will be
given to the company that can offer consumers the
best quality at a lower price.

The quality system must ensure both the
conformity of the product to the requirements of the
consumer and the guaranteed identification and
elimination of deficiencies in production processes
that affect the quality, i.e. ensure the greatest
likelihood of no defects.

But more than a year has passed since the entry
into force of the Federal Law, during this time not a
single technical regulation has been adopted in the
country, establishing mandatory requirements for the
application and execution of the objects of technical
regulation.
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Technical regulation - legal regulation of requirements put forward for products, then "state"
relations in the field of establishing, applying and ones seek to regulate everything that is possible, and
fulfilling mandatory requirements for products, by such high standards that it is not clear who will be
processes of production, operation, storage, able to fulfill them. Although technical regulations are

transportation, sale and disposal, performance of work
or provision of services, and legal regulation of
relations in the field of conformity assessment.

According to Evgeny Petrosyan, Deputy
Director of the Department of Technical Regulation
and Metrology of the Ministry of Industry and Energy
of Russia (formerly Gosstandart), Yevgeny Petrosyan,
this situation with the implementation of the Federal
Law is due to the confusion in the field of
standardization after the unsuccessful implementation
of the administrative reform. In fact, the director of the
department Marina Glazatova agrees with the fact that
the unsuccessfully carried out administrative reform
delayed the reform of standardization, since only a
year later the Government of the Russian Federation
will formulate the main tasks for them, but today it is
necessary to solve three main problems, namely:

clarify the provisions regarding the mandatory
attestation of conformity during the transition period.
Here it is necessary to amend Article 46 of the Federal
Law. This amendment should guarantee the obligation
to carry out all forms of conformity assessment that
exist today, and would establish the legitimacy of both
certificates and declarations for a transitional period.

Today there is no such document, since the laws
on certification and standardization have been
canceled to clarify the provisions on registration of
certificates and declarations of conformity. According
to the Federal Law, registration must be carried out by
the federal body for technical regulation, that is, by the
ministry. However, physically it will not be able to
cope with such a volume of work, so this problem was
solved by retaining the right to register on the spot for
the centers of standardization and metrology. True, the
fate of the CSMs themselves, as federal state
institutions, is not yet clear;

o to clarify the procedure for the development
of rules and methods for conducting tests and
measurements, sampling. In accordance with the
Federal Law, all methods must be approved by the
government. But given the fact that there are six and a
half thousand standards, this seems unrealistic. The
Department proposes to transfer this work to the level
of approval of national standards, that is, to the level
of the Federal Agency. But the question remains open
for now, because the Federal Law provides: the rules
and methods that will be approved by the government
will then be used for control and supervision during
inspections. That is, the parties will know in advance
exactly how, by what methodology, the verification
will be carried out. This will make the process of
monitoring compliance with technical regulation
requirements more transparent. Only the meaning of
these claims is rather the opposite: if "private" projects
sin with incompleteness and utmost ease of

adopted only to ensure the protection of the life or
health of citizens; property of individuals or legal
entities, state or municipal property; environmental
protection, prevention of actions misleading
purchasers. The use of technical regulations for other
purposes is not allowed. Although technical
regulations are adopted only to ensure the protection
of the life or health of citizens; property of individuals

or legal entities, state or municipal property;
environmental protection, prevention of actions
misleading purchasers. The use of technical

regulations for other purposes is not allowed.
Although technical regulations are adopted only to
ensure the protection of the life or health of citizens;
property of individuals or legal entities, state or
municipal  property; environmental protection,
prevention of actions misleading purchasers. The use
of technical regulations for other purposes is not
allowed.

Since, according to the Federal Law, technical
regulations are divided into general and special, in this
case, the requirements of general technical regulations
are mandatory for all types of products, production
processes, operation, etc. They are adopted on the
issues of safe operation and disposal of machinery and
equipment, safe operation of buildings, structures,
structures and adjacent territories, fire, environmental,
biological, nuclear and radiation  safety,
electromagnetic compatibility, while special technical
regulations establish requirements for certain types of
products, production processes, operation, etc.

FZ to ensure the requirements of technical
regulations provides for two types of standards:
national, which are adopted and approved by the
national standardization body, and standards of
enterprises (organizations). The existing industry
standards will no longer exist, they must be transferred
to the rank of national standards, or standards of
organizations.

Consequently, a standard is a document in
which, for the purpose of voluntary reuse, the
characteristics of products, rules for implementation
and characteristics of the processes of production,
operation, storage, transportation, sale and disposal,
performance of work or provision of services are
established. The standard may also contain
requirements for terminology, symbols, markings or
labels and rules for their application.

During the reforms at enterprises after the
adoption of the Federal Law, the services of
standardization, metrology, quality control were
sharply reduced, as unnecessary, unnecessary, and at
enterprises where life was barely glimmering, in order
to save the wages fund, the standardization, metrology
and quality control services were generally
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eliminated. Strange as it may seem, the heads of some
quite prosperous enterprises did not think for a long
time that quality is a fundamental factor in the
competitive struggle, and the named services are
precisely the knights who are able to ensure this very
success in the market.

Technical regulations do not establish design and
performance requirements. As a consequence of this,
manufacturers will always be faced with the task in
the manufacture of specific products to have such a
document for the release of products, which would
ensure, along with the creation of products with
specified consumer properties, the fulfillment of the
requirements of technical regulations. There are two
ways of acting in this situation: the first is to develop
such a document independently, which is far from
being possible for every manufacturer, and the second
is to apply a national standard. The first method is
fraught with the fact that the manufacturer will have
to prove that his document ensures compliance with
the requirements of technical regulations. Thus, the
main condition for fulfilling the requirements of
technical regulations can be the implementation of the
principle of "presumption of conformity" adopted in
the EU.

The developers of the new version of the 1SO
9000 series standards made an attempt to invest in
them a modern understanding of the quality system
that meets the requirements of the global market,
which can be characterized as follows:

o the market is oversaturated with goods of the
same purpose;

e it is characterized by constant variability due
to scientific and technological progress, as well as the
fiercest competition that generates new proposals;

e consumers in the market know what they
want and have a lot to choose from.

Another principle: a “process approach” has
been adopted to build a quality system. Accordingly,
it is represented by three interconnected blocks of
processes instead of 20 elements provided by the
previous version of the standards:—it is resource
management, product lifecycle management, and
change and improvement. In accordance with the 1ISO
9000: 2000 series, a process is an activity aimed at
achieving an established goal, which has a
quantitative expression - a result. Therefore, to
implement the "process approach”, the organizational
system of enterprises should be reoriented from
functional management to management of results, the
totality of which should ensure an increase in the
efficiency and competitiveness of the enterprise.

Consequently, from an economic point of view,
the application of the concept of the "process
approach™ should help to increase the economic
results of activities.

Already today, if not yesterday, each manager
needs to reconsider his attitude to what is happening
at his enterprise in order to ensure the competitiveness

and demand for products manufactured at his
enterprise.

This problem statement is especially topical for
shoe enterprises, because the Russian markets have
been and will be oversaturated with types of footwear
for the same purpose. Therefore, you need to know
exactly what will be in demand on the market and how
it should be implemented, so that your range of shoes
is chosen by the buyer, withstanding the fiercest
competition that generates new offers.

For all this, it is important to build an assortment
policy in such a way that, if footwear of the same type
arrives on the market, it should differ significantly in
price, but meet the requirements of the standard. In
addition, both the head of the enterprise and the
fashion designer must, when choosing an assortment
policy, proceed from the fact that each fashion
corresponds to a certain time, but a certain repetition
is guessed in it with appropriate adjustments taking
into account an already different, modern era.

So, for example, the same types of shoes can be:

e immoral - 10 years before their time;

o defiant - 3 years before their time;

e brave - 1 year before their time;

o beautiful - when these types of shoes are in
fashion;

e tasteless - a year after their time;

o ugly - 10 years after their time;

o funny;

e peculiar - after 50 years;

e pleasant - in 70 years;

e romantic - 150 years after their time.

Jean Cocteau owns a catch phrase: “Take fashion
seriously, because it is dying so young” (Figure 2).

But at the same time, one has to reckon with the
fact that one cannot insist on what was found, get
carried away with replication even when no matter
how well the model “goes” today. We will not achieve
anything except the painful blockage of yesterday's
fashionable shoes. And each time we will face the
problem of its implementation, which is very difficult
when it comes to thousands of copies. More in fashion
than in any other field, one must be able to say
goodbye to a find, even a successful one, for the sake
of a novelty. Moreover, what is interesting: you can
bring to the market in the second round, and
sometimes throughout human life and in the third,
great-grandmother's shoes, they "look™, they are able
to live, but this is impossible in relation to yesterday's
fashionable and this is confirmed by the entire history
of shoe production, as in the field of fashion -
yesterday is the unbearable day before yesterday, the
day before yesterday is possible. Here the mechanism
comes into force, inherent in our cultural
consciousness: memory revives the old, it becomes
cute and enters modern shoes with a special note,
creating a kind of support in the stream of changing
impressions. This will be possible if enterprises are
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able to quickly change, create a new rate of turnover
of finished footwear, create an extensive and highly

efficient sales network with the obligatory variety of
the assortment of footwear produced in “small series”.

Figure 2. Alexander Exter. Shakespeare's heroine in costume

It seems clear that there can be no ready-made
recipes for all occasions, but there must be constant
work, a daily solution to emerging problems in the
manufacture and sale of popular footwear.

It's like breathing. It is impossible to take in air
and freeze; even, constant, adjusted rhythm of
inhalation and exhalation is Life.

Figures 3 - 6 show models of men's and women's
shoes. When developing them, we wanted to draw the
attention of manufacturers to the possibility of using
basic models for a significant expansion of the
assortment, ensuring demand for it and creating the
basis for a sustainable assortment policy throughout
the calendar year.
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Assortment of children's shoes

Figure 5. Assortment of little children's shoes
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Figure 8. Assortment of teenage shoes for girls
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=

Figure 9. Assortment of school teenage shoes for boys

Fig. 10. Assortment of women's demi-season shoes
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Fig. 12. Assortment of summer women's shoes
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Fig. 13. Assortment of women's shoes
a) for outdoor activities b) office shoes

Assortment of men's shoes

Fig. 14. Assortment of autumn men's shoes
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Fig. 16. Assortment of summer men’s shoes
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Fig. 17. Range of men's shoes for outdoor activities

1

Fig. 18. Range of men's winter shoes
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Figure 20. Assortment of men'’s office shoes
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Assortment of footwear for the elderly

Fig. 21. Assortment of footwear for the elderly
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Elite assortment of women's shoes
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Elite assortment of men’s shoes
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Wherever the footwear produced by the
enterprise is sold: in a company store, at wholesale
fairs or federal exhibitions - it is always important to
know the niche that is not occupied today and to fill it
urgently. This is possible only if the buyer has no
limited choice for making a decision to purchase it, if
the interests and capabilities of all groups of
consumers are taken into account. These are not nice
words, but the reality of today's market. Without such
marketing research, without strict consideration of
demand, without analyzing the reasons for the return
of shoes by customers and analyzing their claims, it is
difficult to expect success, and this is simply
impossible.

The more a variety of footwear is offered to the
trade on the same basic basis, the more it will be sold,
the easier it is for the enterprise to timely ensure the
modernization of its production and timely replace the
outdated, not in demand footwear with one that will
again be in demand. In general, you have to spin to be
“afloat”.

For men's and women's shoes, the same
requirements for creating conditions for their demand
are characteristic, but taking into account the market
where these shoes will be offered for sale, for sale.
Today men's footwear is in high demand, which is due
to the change in the status of the Southern and North

Caucasian districts (Southern Federal District and
North Caucasian Federal District) on the geopolis of
the Russian Federation. The border district, internal
troops, military units of the Ministry of Emergency
Situations, regular military units and formations, a
huge flow of refugees, a large number of higher
educational institutions - all this provokes the need for
a large number of consumer goods, including
footwear for various purposes. In this regard, the
demand for men's footwear has its own characteristics,
consisting in the fact that the autumn-spring range of
footwear is in greatest demand on the market. And the
availability of technical specifications for the
production of special footwear for military personnel
using glue and molding methods expands the ability
of shoe enterprises to develop and manufacture men's
footwear, as it were, at the junction - everyday and
special with the possibility of a slight change in the
technology of making it for the consumer or offering
it to military representatives as special footwear. Such
a wide range has already provoked the opening of
numerous small businesses for the production of
men's shoes. | just wanted to draw the attention of
heads of enterprises and fashion designers to the
principles of forming an assortment of men's shoes in
order to ensure stable demand and high
competitiveness in the supply market.
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It is important that the experimental group of the
enterprise timely monitors the emergence of new
materials and accessories on the market of proposals,
ensuring for itself the right to know-how, peculiarity,
uniqueness, thereby creating an image for its
enterprise, respect for the "brand™ of the enterprise and
the trademark, so that in all cases, this prestige has
always been maintained at a very high level.

So, for example, if a molded sole with a rim is
used, then its fastening will always be carried out
using a combined fastening method - thread and glue,
since this is of high quality and ensures its durability,
then the buyer will already know that the shoes of this
company are distinguished from others by high
quality, reliability, availability and comfort.

A special place is occupied by the production of
women's footwear for the demand market of the
Southern Federal District. A large volume of imported
footwear and affordable prices make the production of
women's footwear a less profitable business in
comparison with children's and men's footwear. Once
again, the fact that the importance of marketing
research is increasing, the definition of its assortment,
which will never be taken into account by "shuttle
traders” and foreign firms, is becoming more and
more important. Therefore, the analysis of
anthropometric changes that have occurred in the feet
of the female part of the population of the Southern
Federal District in recent years, the presence of a large
number of customers with pathological abnormalities,
significant differences in full size allow manufacturers
to make women's shoes on the styles of such pads that
are more satisfying to customers in a comfortable and
convenient shoes, and the traditional high quality and
reliability against the background of a lower cost
make such shoes always in demand and desired. And
footwear for the elderly, socially unprotected, but
having even greater pathological changes in the feet,
allow manufacturers, together with designers, taking
these features into account, to produce shoes that will
always be in demand and sold. In addition, new
solutions, unexpected proposals are needed, and then
you, the manufacturers, will be successful not only in

the domestic market, but also in more accessible
foreign markets.

Thus, even today, despite the lack of a legal basis
for technical regulation, it is necessary for each leader
to choose their own, and only their own rules of the
game and behavior in the market for supplying
footwear of a domestic manufacturer, not forgetting to
use the opportunity to export their products to the
world market.

| sincerely wish us, consumers and our leaders,
justified risk and success, both in the domestic
footwear market and in foreign ones.

At the same time, the quality systems "ordering
/5 S" and "three" NOT "are the basis for the stability
and safety of production.

The coming XXI century is destined to be a
century of high quality in all its manifestations - the
quality of labor, products and services, the
environment, that is, to implement the modern
paradigm of civilized development.

Ensuring competitiveness in the domestic
market and promotion of Russia in foreign markets is
impossible without the production of high-quality
products that meet safety requirements. Taking this
into account, enterprises need to implement a quality
management system (QMS), which should be
systematically developed and supplemented over
time. The combination of its various elements
contributes to the effective management of production
and the release of quality products.

One of the components of the integrated QMS is
the Japanese system - "Ordering / 5S".

One of its ideologues is Kaoru Ishikawa, an
internationally  renowned theorist of quality
management. In particular, he came up with the idea
of creating famous quality circles in the early 60s of
the last century. The main task of this system is to
promote maximum stability and safety of production
processes, maintaining order and discipline at each
workplace with the participation of all personnel of
the enterprise, especially highly qualified workers.

Key concepts of the quality system "Sequencing
/ 5S" are given in table 1.

Table 1-Concepts of the "'Sequencing / 55" system

Japanese term | The meaning of the term | Activity content

Seiri Organization Removing unnecessary

Seiton Accuracy Arranging the placement of items

Seiso Cleaning Cleaning the workplace

Seiketsu Standardization Standardization of rules for cleaning, ordering and cleaning
Shitsuke Discipline Formation of the habit of keeping clean and tidy

* Each word denotes an element of the activity to master the rules of maintaining an organized workplace.

The first two elements in the 5S system (Seiri ¢
Seiton) aim to free the workspace of unwanted or
unnecessary items and to organize the remaining
items. The workspace activity is directly related to

these two steps in 5S (creating “workspaces where
everything is in its place”), in addition, the concept of
assigning space to small groups is used. Working to
improve the working environment also fosters
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networking among small groups, which is a trouble-shooting;

prerequisite for improving the performance of many
businesses.

The third element of the "5S™ system - cleaning
of the workspace - is necessary, because without it,
cleaning of industrial premises turns into a routine
waste disposal, and contamination inside the
machines remains sources of defects and breakdowns.

The fourth element of the 5S system,
standardization, involves establishing and enforcing
the best practices for shaping the work environment to
ensure that the requirements of the first three elements
of the 5S system are consistently met. System
Mastering Step 3 (developing standards for cleaning
and checking) not only establishes standardized
procedures for performing steps 1 and 2, but also
trains operators on how to maintain equipment while
taking responsibility for lubricating equipment.

The fifth and final element, discipline, is the key
to ensuring consistency in the 5S system. Steps 4 and
5 continually educate operators about the operation of
the equipment along with setting maintenance
standards. As a result, operators are motivated to keep
the equipment in good condition. To implement the
above five steps, you need to go through twelve steps:

preparation for the implementation of the
"Ordering" system;

deleting unnecessary;

rational placement of objects;

development of rules to comply with the
principles of "removing unnecessary" and "rational
placement of objects";

consistent cleaning;

development of cleaning rules;

grease;

simple check;

development of inspection and lubrication rules;

standardization of the rules developed as a result
of the previous steps;

daily activities within the "Ordering" system -
discipline and responsibility.

In Russian practice, there are two fundamentally
different approaches to the implementation of the "5S"
system: Western and Japanese.

The Western approach is focused on getting
quick, mainly external results: cleanliness, order,
visual control, staff compliance with strict regulations.
In these cases, the 5S system is implemented by a team
of managers who make all decisions, define
requirements and formulate rules for maintaining
order. All employees should simply follow this
procedure, without adding anything to it.

The Japanese approach consists, first of all, in
involving all personnel in the process, including the
intelligence of each employee in the rational
organization of his workspace. Of course, this method
of implementation is longer, at first it requires colossal
efforts to overcome the inertia and dishelief of
workers. But in the end, it delivers higher and more
sustainable results, making it easier and more efficient
to implement full-scale lean projects.

The creation of a system for maintaining a
favorable environment and safe working conditions at
an enterprise can be represented by a diagram (Figure
22).

Ha obopyNoRARHE, . oberymmeaEne
VAYLIIEHHE NPOLECCOR NPOM3BOACTBEHHON obopynosanRs
CPETE opepaTopaMe (7 mMAros)

7. ¥npasneHue HOBRM | 5. CopepmeBCTROBAHES YOPABICHHN 0BODYT0BAHEEM |
0DODYIOBAHHEM
W paspabomeoit 6. CoBeplIeHCTROBAHHE NOTHCTHYSCKHY B TIOMIEPEHBARKIY
HOBBIX MPOIYETOB TPOTIECCOB
L S x , S S, S,

Fossemenue sfexmusmocmu OpraRuiayuy
8. OfyeeHne M NOBLITIEENE 9. CHCTEMA MOMICDaKH
L EBAHGHEANER PaAIBHTHA TIEPCOHATA )
Figure 22 - Scheme of creating a maintenance system favorable environment and safe conditions labor at the
enterprise
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As the experience of enterprises where the 5S
requirements have already been implemented, after
eliminating all inconsistencies, optimal working
conditions are created, productivity increases, injuries
and occupational diseases decrease, the quality of
basic and auxiliary operations increases, and the
negative impact on the environment decreases.

One of the Russian enterprises, which
successfully implements the “Ordering / 5S” system,
is the Rostselmash Combine Plant LLC, Rostov-on-
Don.

LLC KZ Rostselmash is one of the largest
enterprises in the country engaged in the design,
production and maintenance of grain and forage
harvesting equipment and spare parts for it. The
experience of the plant in the implementation and
implementation of the "Ordering / 5S" system can be
successfully applied at light industry enterprises.

Within the framework of the "Ordering / 5S"
system, the "TRI" Do not "system operates at LLC"
KZ "Rostselmash, which implies -" do not make ","
do not accept "," do not transfer "inappropriate
products. The main elements of the "Three" NOTSs are
as follows:

conclusion of an employment contract with each
employee that defines the rights, obligations and
responsibilities of the parties;

transfer of performers to self-control;

application of identification of each batch or unit
of production, allowing to distinguish between
corresponding and non-conforming products;

the absence of material deductions from
employees who allowed the manufacture of
inappropriate products and openly presented such
products to a quality specialist (the costs of managing
inappropriate products in this case are attributed to
general plant costs);

the presence of an identifying container of two
colors (green - for the relevant products, red - for
nonconforming  products), or a place for
nonconforming products highlighted on the floor with
a red square;

availability of a system for determining the
causes of nonconformities, eliminating which this
nonconformity will not be repeated.

The implementation of quality systems
"Ordering / 5S" and "Three" NOTs "will allow to
more quickly implement and strengthen the integrated
quality management system based on the ISO 9000
series, and, consequently, increase the stability and
strengthen the safety of production of any type of
product. Economy is a characteristic sphere of human
activity. It is in it that the most representatively active
nature of homo sapiens is expressed, aimed at
transforming living conditions. The practical nature of
the economy presupposes practical tools for managing
its organization and development. This is formal logic,
the task of which, as you know, is to define concepts
and arrange them in the proper order. After that, the

relay race of creativity passes to dialectical logic.
Dialectical logic is designed to reveal the process of
the development of concepts, their mutual transitions
and transformations.

The history of economics unambiguously
testifies to the fact that, with practical progress, the
importance of theory increased, and not only of
economic knowledge proper, since the production and
consumption of material goods includes the essential
forces of man. Economic knowledge acquired a
political meaning and required philosophical
interpretation. The political aspects of economic
theory, as well as its logical-philosophical analysis,
have intensified along with social progress. Modern
attempts to present economic theory outside politics
and philosophy are nothing more than ordinary
insanity. A truly democratic view of economics
emphasizes its human and political dimensions. The
twentieth century has confirmed the advantages of a
socially oriented economy over abstract freedom of
competition and market self-regulation. The logic of
the development of economic thinking also speaks in
favor of the above. Initially, the development of the
economy was associated exclusively with the
development of production (A. Smith, D. Ricardo, K.
Marx, J. Mill). Over time, the approach has changed
dramatically and the idea of the need to look for the
keys to economic success in the field of consumption
dominates in modern political economy. Anyone who
is able to manage the development of consumption
will be able to control production as well. At the level
of direct subjects, the market creates the effect of
“shortened knowledge”. One gets the impression that
that part of the theory is sufficient, which in the system
of economic knowledge acts as specific, practical-
oriented, calculation methods and behavior
recommendations. This knowledge is actually
important for developing entrepreneurial tactics. They
constitute the foundations of practical politics, but
they must be treated with due regard for their
specificity, and we must not forget that they are not
self-sufficient. In "practical” knowledge - F. Bacon
called them more aptly "fruitful" - the logic of
theoretical analysis of reality is manifested - according
to F. Bacon's classification - "luminous” knowledge.
Quite often, in search of the reasons for practical gaps,
the range of possible options is unjustifiably limited.
Theoretical premises, which are always present in the
case indirectly, turn out to be outside the zone of
attention, and from them, meanwhile, everything
could begin. Quite often, in search of the reasons for
practical gaps, the range of possible options is
unjustifiably limited. Theoretical premises, which are
always present in the case indirectly, turn out to be
outside the zone of attention, and from them,
meanwhile, everything could begin. Quite often, in
search of the reasons for practical gaps, the range of
possible options is unjustifiably limited. Theoretical
premises, which are always present in the case
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indirectly, are outside the zone of attention, and from
them, meanwhile, everything could begin.

The market for an entrepreneur is like a
minefield. He is not allowed to make any more
mistakes than miners. But there is a prospect to
survive and succeed! You can adapt, following the
prevailing ideas, or offer something original. In the
latter case, turning to a high theory (ideology) is
inevitable. The practicality of consciousness does not
oppose theoretical reflections, on the contrary, it
provides for them and depends on them. It has long
been understood that the most practical is a well-
tailored theory. The practice, conditioned by
theoretical literacy, combines the novelty of the
approach with the prospect of its development. Only
in theory can one look for guarantees of practical
effectiveness - “measure seven times (think
thoroughly, suspension, calculate), then cut off (act)”.
Practical consciousness is limited to a conditional
situation,

Standardization is a temporary, conditionally
limited mechanism for managing the production
situation. With a change in understanding and real
state of affairs, standard attitudes also change. The
conditionally limited nature of standardization in no
way means infringement of its significance. Truth is
concrete. The concreteness of truth is objective and
this objective concreteness of truth must be expressed
in a relatively stable measurable form. With the help
of standardization and metrology, a practical
concretization of true knowledge is achieved. Our
trouble is that practical consciousness is not properly
aware of the relativity of the expressiveness of the
knowledge generated, its dependence on the level of
economic development and on the economic situation.
Professional thinking, under the pressure of practical
problems, spontaneously avoids "high" reflections,
understanding them as a distraction from the real
business. It turns out that "high" abstractions are the
lot of philosophy. A specialist comes to the catwalk,
gets acquainted with the trends of high fashion, thinks,
weighs what and how he will embody in real
production, and thinks about the philosophy of
business is superfluous for himself, delegating
responsibility to the side.

The advantages of the market have literally
bewitched domestic reformers, depriving them of the
ability to comprehensively and critically perceive
economic reality. In essence, the market was reduced
to the sanctity of private property, free competition
and independence from the state. The market has
turned from an economic event into a material one.
Free manipulation of the most important concepts is
the hallmark of our market specialists. Otherwise it is
impossible to pass off wishful thinking.

By sequestering the understanding of the market,
"ultra-market people” have sunk its spiritual
component to the bottom as unnecessary. They forgot,
in particular, to note that the entire past century in

North America and Western Europe has passed under
the sign of an increase in interest in the philosophy and
psychology of activity. It turns out that pragmatism
has moved to the vanguard of the ideological support
of democratic transformations in society by itself, in
parallel with the market.

There are no ideal philosophical (as well as any
other) systems. All ideas and systems of ideas are
developed within specific historical conditions and are
limitedly productive. But within the boundaries of the
existing reality, they are quite effective and should be
considered as necessary conditions for successful
practical activity, to be an organic part of economic
consciousness. The attitude on the market is indeed
developing spontaneously in many respects, under the
influence of poorly controlled factors, however, the
latter recognition does not mean the impossibility of
activating active mechanisms of influencing the
market element, in order to give it stable development
trends.

The market did not limit the practical
possibilities of the theory. The market demanded a
new level of theoretical participation, exposing the
weaknesses of purely economic knowledge.

Practical management of economic activity is
based on the body of knowledge generated by
economic theory. Economic theory, in turn, is based
on a conceptual apparatus built in philosophical
teachings. Philosophical teachings are heterogeneous.
Their differences are quite significant, but for all the
significance of the discrepancies in philosophical
systems, they are built on a common system-forming
factor - the interests of a person, due to which
knowledge acquires expediency, a humanitarian
meaning. The philosophy and psychology of business
equip with the knowledge necessary for active activity
in a difficult economic environment, lay the
prerequisites for the directed organization of
spontaneity in market relations.

When presenting the market, it is usually noted
that the sustainability of its development is determined
by the balance of supply and effective demand. There
is a choice and there are funds - the market is working
normally, as there are the required conditions for
healthy economic relations. The market health
formula is alarming in that it is hidden behind the
concept of "supply" and "demand". According to the
laws of economic freedom, production and
consumption are formed on the conveyor belt of
competitive relations. The main enemies of market
health are monopoly and protectionism. Civil society
and the state are obliged to neutralize everything that
impedes the normal functioning of the market. No one
is allowed to interfere in the very essence of the
market, created by the interaction of the two flows
forming the market - supply and demand, for such
interference is contrary to private property. Thus, one
gets the impression that market principles are
spontaneous. Extreme caution and utmost care must
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be exercised in assessing such an opinion. In normal -
European, North American - capitalism, diseases are
similar to those with which Russian abnormal
(corrupt, oligarchic, gangster) capitalism suffers. One
thing is declared, another is done. “We wanted the
best, but it turned out as always” - a historical
summary. One thing is declared, another is done. “We
wanted the best, but it turned out as always” - a
historical summary. One thing is declared, another is
done. “We wanted the best, but it turned out as
always” - a historical summary.

In practice, the state and civil society, through
their institutions of influencing the mass
consciousness, actively control and intervene in
economic life, try to regulate and direct the
development of the market. Mass media are in demand
not so much for advertising as for squeezing consumer
thinking. Forming a given way of thinking, loading
consciousness according to a certain program, the
market owners give its development purposefulness
and an organized character. In principle, such actions
are not considered illegal, with the exception of
private shares in conflict with the law.

Thoughts embodied in words, words realized in
images, patterns that make people buy things - all
these are also goods that are not alien to the market.
The difference between knowledge, put on the market
as a specific product, lies in the fact that they
simultaneously fill the market, diversify offers and
push market interest. Quite biblically it turns out:
"First there was a word ...". The only difference is that
the words on the market are human and their interests
are also human: private national, corporate.
Ideological market dominance is the real path to
practical dominance. The market is not an antagonist
of philosophy, but a springboard for philosophical
conquests. Practical life is blind without theory, just
as theory is empty without practice. Surviving and
gaining confidence in the market is given only to those
who skillfully use the power of knowledge. The
philosophy of the market is the study of the
contradictions that drive them and the possibilities of
their rational resolution. Market contradictions,
starting with the contradictions contained in the
product itself, and ending with the collision of the
manufacturer with the consumer (seller-buyer), at first
approximation seem antagonistic. The analysis of
market relations leads to the conclusion about their
dialectical diversity.

The fundamental difference between dialectical
contradictions is that they are relations between
opposites, implying the interdependence of existence.
No matter how sharp in the form of expression
dialectical opposites are, in essence they are not viable
individually. The existence of dialectical opposites is
possible only in interaction.

Consequently, the main contradictions of the
market have rational ways of resolving, and these
ways are associated with the movement of concepts.

It is necessary to achieve that concreteness of the
content of concepts that corresponds to the historical
definiteness of the economic situation. The concepts
of "transitional economy”, "developed economy" in
theoretical and practical perspectives make sense to
cast in the case of concretization of those concepts on
which their criteria are built.

The market opposes the interests of the seller and
the buyer. The first seeks to make a profit, the second
- to save on direct costs. What could induce them to
compromise? The answer is simple - what is equally
present in their market-divorced interests. The seller,
if he is both a manufacturer, or is in a corporate
relationship with a manufacturer, or is concerned with
his own reputation, is interested in the quality of the
product.

Interested in the quality of the product and the
buyer exchanging funds for the required product. The
quality of the goods is the core of the normal
interaction between the seller and the buyer, since
quality gives their relationship a trusting nature and is
a guarantee of the mutual benefit of these
relationships.

The nature of these relations is interesting: at the
end of the 19th century, the so-called “consumer
movement” arose in the United States. Various
societies and consumer associations created during
this period already played a special role in protecting
the rights of buyers. In 1890, the Buyers League was
founded in New York, which, in addition to a purely
educational influence on buyers, pursued social and
economic goals. The League developed forms of
certification of products released under favorable
production conditions - the so-called labels (Label - a
label attached to a product), which the League began
to issue to firms that provided favorable working
conditions and produced the highest quality goods.
These firms were included in the so-called "White
List".

In 1905, US President Theodore Roosevelt sent
a message to Congress: “I recommend passing
legislation to deal with the interstate trade in
mislabeled and counterfeit food, drink, and drugs.
Such a law would protect the interests of honest
industrialists and merchants, and would also help
protect the health of consumers. The sale of spoiled
and falsified food that is harmful to health or
misleading the buyer should be prohibited. ”

In February 1936, the Consumer Union was
created in the United States - a group of professional
leaders, economists and lawyers drafted a charter and
agreed that the main task of the organization would be
"to provide consumers with information and advice
about goods and services" and "to maintain a
laboratory for research and testing. . The
organization also took on the task of communicating
the working conditions under which these goods are
produced and distributed.
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By the end of the 20th century, the consumer protection policy within the EEC was

environmental movement in the United States
acquired a broad social base. It increasingly integrates
the tasks of consumer protection, since for the
population, the fight against environmental pollution
and the reduction of environmental risk means health-
free working and rest conditions, clean food and safe
consumer goods. The activity of consumer
organizations forces manufacturers not only to
provide more truthful information about products and
services, but also to offer their environmental
programs.

Currently, consumer organizations in the United
States are a powerful factor in regulating the quality
of goods and services, and both manufacturers and
trade and government agencies reckon with it.

The European Economic Community also has
extensive experience in consumer protection. This
experience seems to be very useful for countries in
which, as in Russia, consumer protection legislation
appeared only recently.

The first consumer organization was the
Norwegian Consumer Council, a general consumer
organization in Norway founded in 1953 to deal with
a wide range of consumer issues. This includes both
legal and economic issues as well as product and
service oriented work. The Dutch Consumer Union
was established in 1954. The Union is an independent
organization that closely interacts with government
agencies on issues of economy, health care,
environmental cleanliness and safety of goods. The
main task of the Netherlands Consumer Union is to
provide feedback to manufacturers of goods by
studying the demand and wishes of consumers.

The Treaty of Rome (the treaty establishing the
EEC), concluded in 1957, contained practically no
provisions that would directly relate to the protection
of consumer rights. In the most general form, the need
to ensure and protect such rights is formulated in
Article 2 of the Treaty, which proclaims that the task
of the Community is to create a common market,
constant and uniform development, increasing
stability, and an early increase in living standards. It
took a long time for, under the influence of consumer
organizations of the EEC member states, as well as in
connection with the awareness of the importance of
consumer protection as the weakest side in relations
with entrepreneurs - manufacturers and sellers, first
general policy documents of the EEC bodies in the
field of consumer protection appeared, and then, and
normative acts, clothed in the form of directives of the
Council of the EEC.

The idea of consumer protection at the
Community level, and not only at the national level of
the participating countries, arose in 1961, when for the
first time, four years after the conclusion of the Treaty
establishing the EEC, representatives of national
societies created a special body - the Advisory
Committee on Consumer Protection. The formal

created simultaneously with the adoption in 1975 of
the First Action Program for Consumer Protection.
The basic principles and norms of the Treaty of Rome
were supplemented by the provisions contained in the
Single European Act, ratified by the parliaments of all
participating countries and entered into force on July
1, 1987. The expansion of the EEC to a unified market
without borders sets the task of improving national
legislation in the direction of increasing the level of
protection of the rights of its citizens,

Integration processes taking place against the
background of the emerging globalization of the world
economy influenced the creation in 1960 of the
International Organization of Consumer Unions
(ISUU). The founders were consumer unions of five
developed Western powers: the USA, England,
Belgium, the Netherlands and Austria. Private
independent  organizations and  government
organizations can be members of the IOPS. The
recognition of consumer rights on a global scale is
expressed in the General Assembly and UN
Resolution No. 39/248 of April 9, 1985, which
enshrined 8 consumer rights:

the right to the safety of the goods;

the right to information;

the right to choose a product;

the right to express one's interests;

the right to basic needs;

the right to compensation for damage;

the right to consumer education;

the right to a healthy environment.

In the USSR, the relationship between the
consumer and the manufacturer was regulated by
command-administrative methods, giving rise to a
shortage of goods and the actual disinterest of the
manufacturer in the production of quality products.
Only on May 22, 1991, the USSR Law "On Protection
of Consumer Rights" was adopted, which, however,
due to the collapse of the USSR, did not come into
force.

In the Russian Federation, the legal basis for the
formation and implementation of a targeted policy in
the field of consumer protection was created with the
entry into force on February 7, 1992 of the Law “On
Protection of Consumer Rights”. The law reflects the
tendency to strengthen the legislative regulation of
relations aimed at protecting the rights of citizens. The
law consolidated the most important internationally
recognized consumer rights, including: the right to
state and public protection of consumer rights and the
right to associate in consumer organizations. The
consumer protection system being created in Russia
today is a combination of federal executive
authorities, local governments, public associations of
consumers, whose powers in the area under
consideration are specially stipulated in the Law of the
Russian Federation "On Protection of Consumer
Rights". The elements that make up the system carry
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out the whole range of work on the formation and
implementation of the national policy in the field of
consumer protection at the national, regional and
municipal levels. At the same time, it should be noted
that these structures do not exhaust the list of persons
involved in consumer protection.

The main federal body for the protection of
consumer rights is the Ministry for Antimonopoly
Policy and Support of Entrepreneurship of the Russian
Federation (MAP RF). The Ministry has a Consumer
Rights Protection Department. MAP RF has territorial
offices located in regional and regional centers. The
MAP of Russia exercises state control over the
observance of laws and other legal acts of the Russian
Federation regulating relations in the field of
consumer protection. The Ministry and its territorial
bodies have the right, according to a certain
procedure, to consider cases of violations of consumer
rights, issue orders to eliminate these violations and
impose fines on violators, bring claims in the interests
of consumers, make decisions on the recall of goods
that may be life-threatening and consumer health.

Time will tell whether this approach is good or
not. One thing is clear - the protection of consumer
rights protects not only the vital interests of the buyer
- the good name of the manufacturer and seller of
quality goods is equally protected, who will prioritize
the production of products of proper quality, thereby
securing a reputation for being a reliable
manufacturer.

In the regulatory market, product quality is the
dominant feature of all relations in all sectors: goods,
services, finance, labor. This alignment corresponds
to a high level of purchasing power, sufficient to
follow the socio-economic standards of the consumer
and the recommendations of the product
manufacturers. Unfortunately, the normal market is
still exclusive. No more than 10 percent of the states
of the modern world can unconditionally form a club
of countries with a normal market economy. What can
the rest who form a heterogeneous majority count on?

Strange as it may seem, but many of the majority
of states that have found themselves outside the
market elite also have ways to focus on quality in both
production and consumption. True, this requires
appropriate corrections in understanding the quality.
Not manipulation of speculative quality - the
substitution of concepts - namely, adjustments that do
not distort the original concept of "quality". The
concepts of quality that have developed outside the
professional philosophical consciousness are very
imperfect and simplified. It is necessary to overcome
the defects in the understanding of quality and make
full use of the reserves inherent in the concept of
“quality” in order to develop an adequate economic
assessment of the market paradigm. We will have to
start with an elementary definition of quality and
differentiation between the definition and the concept
of "quality". Following this, it is advisable to

understand the development of the concept of
"quality"

Any phenomenon is expressed in relation and is
revealed through relations. Hence the term
"phenomenon”. Initially, we feel the object, it appears
to us, and only when it turns out to be accessible (or,
on the contrary, inaccessible) to perception, it is
measured by us and characterized. Everything in the
world is interconnected, therefore, everything must be
determined through relationships. A unit relation
appears as a property of an object. Every object has
many properties and the properties of an object are not
equivalent in relation to its existence. Some properties
emphasize the individuality of the manifestation of an
object, others determine its species.

Having lost the former, the object loses its
individual specificity, while retaining its specific
originality, the loss of the latter inevitably turns the
object as such into something else, since it ceases to
appear in its previous form. According to the
significance of the properties for the existence of an
object, it is customary to divide them into essential
and insignificant (accompanying, single). The totality
of the essential properties of the object was fixed in
the concept of "quality”. The object appears in quality
- everything else in the object is determined in relation
to its quality.

Let's turn to authoritative general scientific
sources and see how they define quality.

In the encyclopedic dictionary of F.A.
Brockhaus and I.A. Efron's quality is defined as "the
totality of all properties that give a thing a certainty
that distinguishes it from any other thing." This does
not mean individual differences between things, but
specific ones; a lot of essential properties are
distinguished, the emphasis is on the fact that quality
summarizes in itself all the specific properties of a
thing. A detailed definition of quality is offered in the
modern explanatory dictionary of the Russian
language, published in 2004 by the famous world
publishing house "Reader's Digest":

“Quality - 1. An essential feature, a property that
distinguishes one object or one person from another.
Necessary qualities of a teacher.

2. The degree of dignity, value, suitability of a
thing, action, etc., compliance with what they should
be. Ensure product quality.

3. Philos. The essential certainty of an object,
phenomenon or process, due to which it is a given, and
not another object, phenomenon or process.

4. The difference in value between a heavy piece
(rook) and an easy piece (knight, bishop) in a chess
game. "

The philosophical category “quality” has
significantly expanded its area over the past hundred
years. Above the ideological and methodological
basis developed in philosophy, a specific
superstructure has grown, adapting the philosophical
interpretation of quality to the new topical solutions of
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our time. Special developments of the concept of
quality cannot but carry the originality of
interpretation and, naturally, differ in some way from
the basic interpretation. However, the essence of
quality understanding is invariant. Otherwise, not
understanding, but the concept itself, will change, and
it will be no longer a matter of quality. The most
notable innovation in the non-philosophical
transcription of quality concerns the relationship
between quality and quantity, which, apparently, is
associated with the substitution of the concept of
"quality" with the concept of "quality state". "Quality"
is revealed only through qualitative properties, as for
the "qualitative state”, it allows the use of quantitative
equivalents. This, for example, explains technical
approvals, certifications and other manufacturing
specifications in the quality characteristics of
products. There is no clarity in the differentiation of
the concepts of "product quality” and "production
quality”. It is possible to produce high-quality
products without modifying the assortment, which
clearly dooms the manufacturer to a loss in a
competitive environment. We must pay tribute to the
market, which makes you care not about the plan, but
about the sale of the goods. The sale of products will
improve, and production goals will be realized. There
is no clarity in the differentiation of the concepts of
"product quality” and “production quality”. It is
possible to produce high-quality products without
modifying the assortment, which clearly dooms the
manufacturer to a loss in a competitive environment.
We must pay tribute to the market, which makes you
care not about the plan, but about the sale of the
product. The sale of products will improve, and
production goals will be realized. There is no clarity
in the differentiation of the concepts of "product
quality” and "production quality". It is possible to
produce high-quality products without modifying the
assortment, which clearly dooms the manufacturer to
a loss in a competitive environment. We must pay
tribute to the market, which makes you care not about
the plan, but about the sale of the product. The sale of
products will be improved, and production goals will
be realized.

Knowledge of the quality of objects is recorded
in the forms of definition and concept. The definition
allows us to single out its quintessence as an object,
the feature that in our time is usually called system-
forming - it groups around itself all other essential
features of an object, and without it there is no such
type of objects. The definition is distinguished by its
brevity, simple and unconditional universality -
distribution over the entire defined type of objects. IN
AND. Dahl defined footwear as “all kinds of
footwear,” explaining that footwear is divided into top
and bottom. Subsequently, the definition of footwear
was concretized. Today a well-known connoisseur of
words would define shoes, apparently, more precisely
- "all outer garments for the feet." Any final product

of footwear production from house slippers and
sanitary slippers to super shoes and boots will fit
without reservation. The main sign of the quality of
footwear as a special product is the ability to be worn
on the feet. To be or not to be a shoe is determined
through the indicated sign. The variety of shoes is due
to the solution of the following problems: for what and
for whom to be? The basic purpose of the footwear -
protective and functional, is laid out depending on the
geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality and much more. Thus, the
basic property of footwear quality is overgrown with
derivative characteristics, and grounds are formed for
highlighting the content and scope of the concept of
“footwear quality”. The main sign of the quality of
footwear as a special product is the ability to be worn
on the feet. To be or not to be a shoe is determined
through the indicated sign. The variety of shoes is due
to the solution of the following problems: for what and
for whom to be? The basic purpose of the footwear -
protective and functional, is laid out depending on the
geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality and much more. Thus, the
basic property of footwear quality is overgrown with
derivative characteristics, and grounds are formed for
highlighting the content and scope of the concept of
“footwear quality”. The main sign of the quality of
footwear as a special product is the ability to be worn
on the feet. To be or not to be a shoe is determined
through the indicated sign. The variety of shoes is due
to the solution of the following problems: for what and
for whom to be? The basic purpose of the footwear -
protective and functional, is laid out depending on the
geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality and much more. Thus, the
basic property of footwear quality is overgrown with
derivative characteristics, and grounds are formed for
highlighting the content and scope of the concept of
“footwear quality”. The variety of shoes is due to the
solution of the following problems: for what and for
whom to be? The basic purpose of the footwear -
protective and functional, is laid out depending on the
geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality and much more. Thus, the
basic property of footwear quality is overgrown with
derivative characteristics, and grounds are formed for
highlighting the content and scope of the concept of
“footwear quality”. The variety of shoes is due to the
solution of the following problems: for what and for
whom to be? The basic purpose of the footwear -
protective and functional, is laid out depending on the
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geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality and much more. Thus, the
basic property of footwear quality is overgrown with
derivative characteristics, and grounds are formed for
highlighting the content and scope of the concept of
“footwear quality”.

The concept of "footwear quality" is much richer
than the definition of "“footwear quality". The concept
of "quality” combines many essential properties, the
content and scope of the concept of "quality" changes.
To understand the quality of a product, the degree of
manifestation of qualitative properties, their
configuration, depending on the specificity of
conditions, become significant. The characteristics of
the quality of goods indirectly include the economic
interests of the producer and the consumer, which are
rarely in a state of consensus. The manufacturer,
proceeding from his own considerations, forms an
image of the quality of the product - note that such
creativity is excluded by the definition of quality -
instead of the required shoes, you cannot foist gloves
on the buyer. The consumer has his own view of
quality, and he is right in his own way. Shoes made
from natural raw materials are undoubtedly of better
quality, but also significantly more expensive.
Seasonal footwear will have to be “stretched” for two
or more seasons in order to save money for a new one,
but the quality of natural raw materials will be lost by
the second and next seasons, and a presentable look is
guaranteed for no more than one season. Plus the cost
of expensive maintenance, "whims" of the skin. Isn't
it easier to give preference to inexpensive shoes made
of artificial material, or combined raw materials in
combination with it, which can be replaced at the end
of the season with a new one, saving also on current
care. The market mechanism that establishes the
optimal ratio of price and quality is a delicate "piece"
and presupposes a high level of market development,
in particular, real competition and serious solvency of
the majority of potential consumers. It should be noted
that the high level of market development, in turn, is
characterized by its segmentation. Market
segmentation refers to activities aimed at identifying
potential groups of consumers for specific types of
goods. Segmentation focuses on differences in the
behavior of different types of buyers (consumers) in
their respective markets. At the same time, the target
segment is understood as a homogeneous typical
group of consumers with similar needs and habits in
relation to certain types of goods. The result of
segmentation is the specification of the types of
consumers in a given market. For shoe companies,
customer segmentation is the basis for adjusting the
existing structure of the shoe assortment or for
developing new models. Besides,

The domestic footwear industry has historically
been focused on natural raw materials and, finding

themselves on a market, which was also abnormal,
enterprises could not or did not want to rebuild their
ideology in the hope that the state would joke and stop.
The state, however, thought least of all about the
producers. By letting go of prices, it opened the
market to foreign merchants who found themselves
with more adventurous brains. While Russian
footwear manufacturers proclaimed the priority of
high-quality footwear made from natural raw
materials, which, by the way, never differ in special
quality, except that it was really natural, the
Varangians saddled the market, taking it with an
affordable price, assortment, color range, aesthetic
features of products. It is fair to say that neither the
Chinese nor the Turks had any frank and large-scale
conflicts with the requirements for the quality of
shoes. There were mainly violations of economic and
legal relations. During the years of transition to a
market economy, Russian manufacturers have made
plenty of mistakes, but it seems that they were first of
all summed up by theoretical inconsistency, lack of
flexibility and mobility of reasoning, conservatism
and dogmatism, and professional consciousness. Now
it has become obvious that a significant amount of
normative and technical documentation (NTD) for
footwear, materials and component parts is outdated
and does not meet modern requirements. Meanwhile,
the assessment of the quality and grade of footwear by
the certification and trade inspection bodies is carried
out according to the outdated NTD and according to
the methodology that has developed in previous years.
first of all, they were summed up by theoretical
inconsistency, lack of flexibility and mobility of
reasoning, conservatism and dogmatism, professional
consciousness. Now it has become obvious that a
significant amount of normative and technical
documentation (NTD) for shoes, materials and
component parts is outdated and does not meet
modern requirements. Meanwhile, the assessment of
the quality and grade of footwear by the certification
and trade inspection bodies is carried out according to
the outdated NTD and according to the methodology
that has developed in previous years. first of all, they
were summed up by theoretical inconsistency, lack of
flexibility and mobility of reasoning, conservatism
and dogmatism, professional consciousness. Now it
has become obvious that a significant amount of
normative and technical documentation (NTD) for
footwear, materials and component parts is outdated
and does not meet modern requirements. Meanwhile,
the assessment of the quality and grade of footwear by
the certification and trade inspection bodies is carried
out according to the outdated NTD and according to
the methodology that has developed in previous years.

Standardization and certification will only
become a tool and means of ensuring the
competitiveness of footwear when they meet the
concept of a market economy, i.e. focus on the
requests and needs of buyers. To improve (adjust or
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revise) the NTD for modern footwear, it is necessary
to study consumer behavior in the footwear markets.
A competitive advantage in the markets is given to
those enterprises that study the peculiarities of the
purchasing behavior of consumers of different
categories, as well as the factors influencing the
decision-making process on the choice of a particular
market and on the purchase of appropriate footwear.

A well-thought-out system for managing the
quality of consumer goods operated in the USSR. It
was adapted to a centralized directive market and
therefore was distinguished by a certain inertia,
undemocratic character. It made no sense to
extrapolate such a system to radically changed
industrial relations, which was confirmed by practice.
However, the attitude towards experience should not
be formally negative. The new denies the old, but not
the continuity in development. Even an abrupt form of
change presupposes the interconnection of the discrete
and the continuous. One must be able to draw lessons
from the past, if only for the simple reason that the
construction of the new is carried out from the
elements that have developed in this past. More than
one political leadership of the country turned out to be
mediocre.

The doctrine of quality management includes the
theory of quality, technical and economic
developments that ensure high-quality production of
products, and a system for monitoring the quality of
goods. The very theoretical introduction to the
doctrine of quality is also heterogeneous in structure.
Its components are a clear definition of the quality of
the product - it serves as a reference point in the
corresponding coordinate system; a thoroughly
thought-out content of the concept of quality in
relation to a given type of goods, so that the entire
range of quality properties of goods is visible;
substantiation of the tactics of high-quality expansion
in the market - determination of the configurations of
the qualitative characteristics of commercial products.
In the conditions of market dynamics, it is extremely
important to respond in a timely manner to changes
and adequately highlight the accents of intra-quality
relations.

Quality is not the sum of the essential features of
a product, but their combination based on a system-
forming property - for footwear, a system-forming
property, by definition, is considered "reliability"” as
"clothes for feet." In Soviet times, the economic
interpretation of quality was one-sided, "stationary",
which corresponded to the then market, the main pain
of which was not quality, but quantity of goods. In the
same footwear sector of the market, no small efforts
were made to provide a vital assortment. An exception
can be considered the activities of the then individual
tailoring enterprises. Let us recall how our illegal
immigrants and the first legal cooperators began
during the perestroika period - with an assortment of
models. The market changes perceptions of quality,

forces you to rebuild, but does not diminish the
relevance of the development of the doctrine of
quality in all its directions. More and more marketing
specialists are showing a trend of increasing market
interest in quality goods. This process is not explosive,
on the contrary, it is slow - real interest must be
supported by the ability to pay. It is hardly worth
expecting that a potential shoe buyer will apply for a
loan from a bank. Shoes of perfect quality are doomed
to be an isolated phenomenon. The noted interest
should rather be attributed not to quality, but to the
state of quality. "The state of quality" is a very poorly
developed concept in philosophy and special scientific
and technical literature. It is hoped that the demand for
the movement of the modern market will attract
proper attention to it. More and more marketing
specialists are showing a tendency of increasing
market interest in quality goods. This process is not
explosive, on the contrary, it is slow - real interest
must be supported by the ability to pay. It is hardly
worth expecting that a potential shoe buyer will apply
for a loan from a bank. Shoes of perfect quality are
doomed to be an isolated phenomenon. The noted
interest should rather be attributed not to quality, but
to the state of quality. "The state of quality” is a very
poorly developed concept in philosophy and special
scientific and technical literature. It is hoped that the
demand for the movement of the modern market will
attract proper attention to it. More and more marketing
specialists are showing a trend of increasing market
interest in quality goods. This process is not explosive,
on the contrary, it is slow - real interest must be
supported by the ability to pay. It is hardly worth
expecting that a potential shoe buyer will apply for a
loan from a bank. Shoes of perfect quality are doomed
to be an isolated phenomenon. The noted interest
should rather be attributed not to quality, but to the
state of quality. "The state of quality" is a very poorly
developed concept in philosophy and special scientific
and technical literature. It is hoped that the demand for
the movement of the modern market will attract
proper attention to it. that a potential buyer of shoes
will apply for a loan from a bank. Shoes of perfect
quality are doomed to be an isolated phenomenon. The
noted interest should rather be attributed not to
quality, but to the state of quality. "The state of
quality" is a very poorly developed concept in
philosophy and special scientific and technical
literature. It is hoped that the demand for the
movement of the modern market will attract proper
attention to it. that a potential buyer of shoes will
apply for a loan from a bank. Shoes of perfect quality
are doomed to be an isolated phenomenon. The noted
interest should rather be attributed not to quality, but
to the state of quality. "The state of quality” is a very
poorly developed concept in philosophy and special
scientific and technical literature. It is hoped that the
demand for the movement of the modern market will
attract proper attention to it.
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In general terms, the concept of "state of quality"
or "quality state" is consonant with the concept of
"quality level", but not identical to it. The concept of
"quality level™ serves to comprehend the formation of
the concept. The concept of "qualitative state"
characterizes the functional status of quality, the
features of the configuration of its constituent
properties.

Economy is a characteristic sphere of human
activity. Itis in it that the most representatively active
nature of homo sapiens is expressed, aimed at
transforming living conditions. The practical nature of
the economy presupposes practical tools for managing
its organization and development. This is formal logic,
the task of which, as you know, is to define concepts
and arrange them in the proper order. After that, the
relay race of creativity passes to dialectical logic.
Dialectical logic is designed to reveal the process of
the development of concepts, their mutual transitions
and transformations.

The history of economics unambiguously
testifies to the fact that, with practical progress, the
importance of theory increased, and not only of
economic knowledge itself, since production and
consumption of material goods includes the essential
forces of man. Economic knowledge acquired a
political meaning and required philosophical
interpretation. The political aspects of economic
theory, as well as its logical and philosophical
analysis, increased along with social progress.
Modern attempts to present economic theory outside
politics and philosophy are nothing more than
ordinary insanity. A truly democratic view of
economics emphasizes its human and political
dimensions. XX century confirmed the advantages of
a socially oriented economy over abstract free
competition and market self-regulation. The logic of
the development of economic thinking also speaks in
favor of the above. Initially, the development of the
economy was associated exclusively with the
development of production (A. Smith, D. Ricardo, K.
Marx, J. Mill). Over time, the approach has changed
dramatically and the idea of the need to look for the
keys to economic success in the field of consumption
dominates in modern political economy. Anyone who
is able to manage the development of consumption
will be able to control production as well.

At the level of direct subjects, the market creates
the effect of “shortened knowledge”. One gets the
impression that that part of the theory is sufficient,
which in the system of economic knowledge acts as
certain, practical-oriented, calculation methods and
behavior recommendations. This knowledge is
actually important for developing entrepreneurial
tactics. They constitute the foundations of practical
politics, but they must be treated with due regard for
their specificity, and we must not forget that they are
not self-sufficient. In "practical" knowledge (F. Bacon
called them more aptly "fruitful"), the logic of

theoretical analysis of reality is manifested - according
to F. Bacon's classification - "luminous"” knowledge.
Quite often, in search of the reasons for practical gaps,
the range of possible options is unjustifiably limited.
Theoretical premises,

The market for an entrepreneur is like a
minefield. He is not allowed to err any more than
minerals. But there is a prospect to survive and
succeed! You can adapt, following the prevailing
ideas, or offer something original. In the latter case,
turning to a high theory (ideology) is inevitable. The
practicality of consciousness does not oppose
theoretical reflections, on the contrary, it provides for
them and depends on them. It has long been
understood that the most practical is a well-tailored
theory. The practice, conditioned by theoretical
literacy, combines the novelty of the approach with
the prospect of its development. Only in theory can
one look for guarantees of practical effectiveness -
“measure seven times (think thoroughly, suspension,
calculate), then cut off (act)”. Practical consciousness
is limited to a conditional situation, therefore his
experience and recommendations always exist in the
form of standards. Standardization is a temporary,
conditionally limited mechanism for managing the
production situation. With a change in understanding
and real state of affairs, standard attitudes also change.

The  conditionally  limited nature  of
standardization in no way means infringement of its
significance. Truth is concrete. The concreteness of
truth is objective, and this objective concreteness of
truth must be expressed in a relatively stable
measurable form. With the help of standardization and
metrology, a practical concretization of true
knowledge is achieved. Our trouble is that practical
consciousness is not properly aware of the relativity
of the expressiveness of the knowledge generated, its
dependence on the level of economic development
and on the economic situation.

Professional thinking, under the pressure of
practical problems, spontaneously avoids "high"
reflections, understanding them as a distraction from
the real business. It turns out that "high" abstractions
are the lot of philosophy. A specialist comes to the
catwalk, gets acquainted with the trends of high
fashion, thinks, weighs what and how he will embody
in real production, and thinks about the philosophy of
business is superfluous for himself, delegating
responsibility to the side.

The advantages of the market have literally
bewitched domestic reformers, depriving them of the
ability to comprehensively and critically perceive
economic reality. In essence, the market was reduced
to the sanctity of private property, free competition
and independence from the state. The market has
turned from an economic event into a material one.
Free manipulation of the most important concepts is
the hallmark of our market specialists. Otherwise it is
impossible to pass off wishful thinking.
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By sequestering the understanding of the market,
"ultra market people" have sunk its spiritual
component to the bottom as unnecessary. They forgot,
in particular, to note that the entire past century in
North America and Western Europe passed under the
sign of an increase in interest in the philosophy and
psychology of activity. It turns out that pragmatism
has moved to the vanguard of the ideological support
of democratic transformations in society by itself, in
parallel with the market.

There are no ideal philosophical (as well as any
other) systems. All ideas and systems of ideas are
developed within specific historical conditions and are
limitedly productive. But within the boundaries of the
existing reality, they are quite effective and should be
considered as necessary conditions for successful
practical activity, to be an organic part of economic
consciousness.

Relations on the market are really developing
spontaneously, under the influence of poorly
controlled factors, but the latter recognition does not
mean the impossibility of including active
mechanisms of influencing the market element, in
order to give it stable development trends. The market
did not limit the practical possibilities of the theory.
The market demanded a new level of theoretical
participation, exposing the weaknesses of purely
economic knowledge.

Practical management of economic activity is
based on the body of knowledge generated by
economic theory. Economic theory, in turn, is based
on a conceptual apparatus built in philosophical
teachings. Philosophical teachings are heterogeneous.
Their differences are quite significant, but for all the
significance of the discrepancies in philosophical
systems, they are built on a common system-forming
factor - the interests of a person, due to which
knowledge acquires expediency, a humanitarian
meaning. The philosophy and psychology of business
arm with the knowledge necessary for active activity
in a difficult economic environment, lay the
prerequisites for the directed organization of
spontaneity in market relations.

When presenting the market, it is usually noted
that the sustainability of its development is determined
by the balance of supply and effective demand. There
is a choice and there are financial resources - the
market is working normally, tk. there are the required
conditions for healthy economic relations. The market
health formula is alarming in that it is hidden behind
the concept of "supply" and "demand". According to
the laws of economic freedom, production and
consumption are formed on the conveyor belt of
competitive relations. The main enemies of market
health are monopoly and protectionism. Civil society
and the state are obliged to neutralize everything that
impedes the normal functioning of the market. No one
is allowed to interfere in the very essence of the
market, created by the interaction of the two flows

forming the market - supply and demand, for such
interference is contrary to private property. Thus, one
gets the impression that market principles are
spontaneous. Extreme caution and utmost care must
be exercised in assessing such an opinion. In normal -
European, North American - capitalism, diseases are
similar to those with which Russian abnormal
(corrupt, oligarchic, gangster) capitalism suffers. One
thing is declared, another is done. “We wanted the
best, but it turned out as always” - a historical
summary. One thing is declared, another is done. “We
wanted the best, but it turned out as always” - a
historical summary. One thing is declared, another is
done. “We wanted the best, but it turned out as
always” - a historical summary.

In practice, the state and civil society, through
their institutions of influencing the mass
consciousness, actively control and intervene in
economic life, try to regulate and direct the
development of the market. Mass media are in demand
not so much for advertising as for squeezing consumer
thinking. Forming a given way of thinking, loading
consciousness according to a certain program, the
market owners give its development a purposefulness
and an organized character. In principle, such actions
are not considered illegal, with the exception of
private shares in conflict with the law.

Thoughts embodied in words, words realized in
images, patterns that make people buy things - all
these are also goods that are not alien to the market.
The difference between knowledge, put on the market
as a specific product, lies in the fact that they
simultaneously fill the market, diversify offers and
push market interest. Quite biblically it turns out:
"First there was aword ...". The only difference is that
the words on the market are human and they also
contain human interests: private national, corporate.
Ideological market dominance is the real path to
practical dominance. The market is not an antagonist
of philosophy, but a springboard for philosophical
conquests. Practical life is blind without theory, just
as theory is empty without practice. Surviving and
gaining confidence in the market is given only to those
who skillfully use the power of knowledge. The
philosophy of the market is the study of the
contradictions that drive them and the possibilities of
their rational resolution. Market contradictions,
starting with the contradictions contained in the
product itself, and ending with the collision of the
manufacturer with the consumer (seller-buyer), in the
first approximation seem antagonistic. The analysis of
market relations leads to the conclusion about their
dialectical diversity.

The fundamental difference between dialectical
contradictions is that they are relations between
opposites, implying the interdependence of existence.
No matter how sharp in the form of expression,
dialectical opposites are, in essence, they are not
viable individually. The existence of dialectical
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opposites is possible only through interaction. conditions under which these goods are produced and

Consequently, the main contradictions of the market
have rational ways of resolving and these ways are
associated with the movement of concepts. It is
necessary to achieve that concreteness of the content
of concepts that corresponds to the historical
definiteness of the economic situation. The concepts
of "transitional economy", "developed economy" in
theoretical and practical perspectives acquire meaning
only in the case of concretization of those concepts on
which their criteria are built.

The market opposes the interests of the seller and
the buyer. The first seeks to make a profit, the second
- to save on direct costs. What could induce them to
compromise? The answer is simple - what is equally
present in their market-divorced interests. The seller,
if he is both a manufacturer, or is in a corporate
relationship with a manufacturer, or is concerned
about his own reputation, is interested in the quality of
the product.

Interested in the quality of the product and the
buyer exchanging funds for the required product. The
quality of the goods is the core of the normal
interaction between the seller and the buyer, since
quality gives their relationship a trusting character and
is a guarantee of the mutually beneficial relationship.

The nature of these relations is interesting: even
at the end of the nineteenth century. in the United
States, the so-called "consumer movement" was born.
The various societies and associations of consumers
created during this period already played a special role
in protecting the rights of buyers. In 1890, the Buyers
League was founded in New York, which, in addition
to a purely educational influence on buyers, pursued
goals of a social and economic nature. The League
developed forms of certification of products released
under favorable production conditions - the so-called
labels (Label - a label attached to a product), which
the League began to issue to firms that provided
favorable working conditions and produced the
highest quality goods. These firms were included in
the so-called "White List".

In 1905, US President Theodore Roosevelt sent
a message to Congress: “I recommend passing
legislation to deal with the interstate trade in
mislabeled and counterfeit food, drink, and drugs.
Such a law would protect the interests of honest
industrialists and merchants, and would also help
protect the health of consumers. The trade in spoiled
and falsified food that is harmful to health or
misleading the buyer should be prohibited. "

In February 1936, the Consumer Union was
created in the United States - a group of professional
leaders, economists and lawyers drafted a charter and
agreed that the main task of the organization would be
"to provide consumers with information and advice
about goods and services" and "to maintain a
laboratory for research and tests ". The organization
also took on the task of communicating the working

distributed.

By the end of the XX century. in the United
States, the environmental movement has acquired a
broad social base. It increasingly integrates the tasks
of consumer protection, since for the population, the
fight against environmental pollution and the
reduction of environmental risk means health-free
working and rest conditions, clean food and safe
consumer goods. The activity of consumer
organizations forces manufacturers not only to
provide more truthful information about products and
services, but also to offer their environmental
programs.

Currently, consumer organizations in the United
States are a powerful factor in regulating the quality
of goods and services, and both manufacturers and
trade and government agencies reckon with it.

The European Economic Community also has
extensive experience in consumer protection. This
experience seems to be very useful for countries in
which, like in Russia, consumer protection legislation
appeared only recently.

The first consumer organization was the
Norwegian Consumer Council, a general consumer
organization in Norway founded in 1953 to deal with
a wide range of consumer issues. This includes both
legal and economic issues as well as product and
service oriented work. The Dutch Consumer Union
was established in 1954. The Union is an independent
organization that closely interacts with government
agencies on economic, health, environmental and
product safety issues. The main task of the
Netherlands Consumer Union is to provide feedback
to manufacturers of goods by studying the demand
and wishes of consumers.

The 1957 Treaty of Rome (the treaty establishing
the EEC) contained virtually no provisions that would
directly relate to consumer protection. In the most
general form, the need to ensure and protect such
rights is formulated in Art. 2 of the Treaty, which
proclaimed that the task of the Community is to create
a common market, constant and uniform
development, increasing stability, and a speedy rise in
the standard of living. It took a long time for, under
the influence of consumer organizations of the EEC
member states, as well as in connection with the
awareness of the importance of consumer protection
as the weakest side in relations with entrepreneurs -
manufacturers and sellers, first general policy
documents of the EEC bodies in the field of consumer
protection appeared, and then, and normative acts,
clothed in the form of directives of the Council of the
EEC.

The idea of consumer protection at the
Community level, and not only at the national level of
the member states, arose in 1961, when for the first
time, four years after the conclusion of the Treaty
establishing the EEC, representatives of national
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societies created a special body - the Advisory
Committee on Consumer Protection. The formal
consumer protection policy within the EEC was
created concurrently with the adoption in 1975 of the
first consumer protection action program. The basic
principles and norms of the Treaty of Rome were
supplemented by the provisions contained in the
Single European Act, ratified by the parliaments of all
member states and entered into force on July 1, 1987.
The expansion of the EEC to a unified market without
borders sets the task of improving national legislation
in the direction of increasing the level of protection of
the rights of its citizens,

In the Russian Federation, the legal basis for the
formation and implementation of a targeted policy in
the field of consumer protection was created with the
entry into force on February 7, 1992 of the Law “On
Protection of Consumer Rights”. The law reflects the
tendency to strengthen the legislative regulation of
relations aimed at protecting the rights of citizens. The
law enshrined the most important internationally
recognized consumer rights, including the right to
state and public protection of consumer rights and the
right to associate in consumer organizations.

The consumer protection system being created in
Russia today is a combination of federal executive
bodies, local governments, public associations of
consumers, whose powers in this area are specifically
stipulated in the Law of the Russian Federation "On
Protection of Consumer Rights". The elements that
make up the system carry out the whole range of work
on the formation and implementation of the national
policy in the field of consumer protection at the
national, regional and municipal levels. At the same
time, it should be noted that these structures are far
from being exhausted by the list of persons
participating in the protection of consumer rights.

The main federal body for the protection of
consumer rights is the Ministry for Antimonopoly
Policy and Support of Entrepreneurship of the Russian
Federation (MAP RF). The Ministry has a Consumer
Rights Protection Department. MAP RF has territorial
offices located in regional and regional centers. The
MAP of Russia exercises state control over the
observance of laws and other legal acts of the Russian
Federation regulating relations in the field of
consumer protection. The Ministry and its territorial
bodies have the right, according to a certain
procedure, to consider cases of violations of consumer
rights, issue orders to eliminate these violations and
impose fines on violators, sue in the interests of
consumers, make decisions on the recall of goods that
may be life-threatening and consumer health.

Time will tell whether this approach is good or
not. One thing is clear - the protection of consumer
rights protects not only the vital interests of the buyer,
but equally protects the good name of the
manufacturer and seller of quality goods, who
prioritizes the release of products of proper quality,

thereby ensuring a reputation for being a reliable
manufacturer.

In the regulatory market, product quality is the
dominant feature of all relations in all sectors: goods,
services, finance, labor. This alignment corresponds
to a high level of purchasing power, sufficient to
follow the socio-economic standards of the consumer
and the recommendations of the product
manufacturers. Unfortunately, the normal market is
still exclusive. No more than 10% of the states of the
modern world can unconditionally form a club of
countries with a normal market economy. What can
the rest who form a heterogeneous majority count on?

Strange as it may seem, but many of the majority
of states that find themselves outside the market elite
are also able to focus on quality in both production and
consumption. True, this requires appropriate
corrections in understanding the quality. Not
manipulation of speculative quality - the substitution
of concepts, namely, adjustments that do not distort
the original concept of "quality". The concepts of
quality that have developed outside the professional
philosophical consciousness are very imperfect and
simplified. It is necessary to overcome the defects in
the understanding of quality and make full use of the
reserves inherent in the concept of “quality” in order
to develop an adequate economic assessment of the
market paradigm. You will have to start with an
elementary definition of quality and differentiation
between the definition and the concept of "quality".
After that, it is advisable to understand the
development of the concept of "quality”,

Any phenomenon is expressed in relation and is
revealed through relations. Hence the term
"phenomenon”. Initially, we feel the object, it seems
to be to us, and only when it turns out to be accessible
(or, on the contrary, inaccessible) to perception, it is
measured by us, characterized. Everything in the
world is interconnected, therefore, everything must be
determined through relationships. A unit relation
appears as a property of an object. Every object has
many properties, and they are not equivalent in
relation to its existence. Some properties emphasize
the individuality of the manifestation of an object,
others determine its species.

Having lost the former, the object loses its
individual specificity, while retaining its specific
originality, the loss of the latter inevitably turns the
object as such into nothing else, because it ceases to
appear in its former form. According to the
significance of the properties for the existence of an
object, it is customary to divide them into essential
and insignificant (accompanying, single). The totality
of the essential properties of an object is entrenched in
the concept of "quality”. The object appears in quality
- everything else in the object is determined in relation
to its quality.
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The difference in value between a heavy piece
(rook) and an easy piece (knight, bishop) in a chess
game. "

The philosophical category “quality” has
significantly expanded its area over the past hundred
years. Above the ideological and methodological
basis developed in philosophy, a specific
superstructure has grown, adapting the philosophical
interpretation of quality to the new topical solutions of
our time. Special developments of the concept of
quality cannot but carry the originality of
interpretation and, naturally, differ somewhat from the
basic interpretation. However, the essence of quality
understanding is invariant.  Otherwise, not
understanding, but the concept itself, will change, and
it will be no longer a matter of quality.

The most notable innovation in the non-
philosophical transcription of quality concerns the
relationship between quality and quantity, which,
apparently, is associated with the substitution of the
concept of "quality” with the concept of "quality
state”. "Quality" is revealed only through qualitative
properties, as for the "qualitative state", it allows the
use of quantitative equivalents. This, for example,
explains technical approvals, certifications and other
manufacturing  specifications in the quality
characteristics of products. There is no clarity in the
differentiation of the concepts of "product quality"
and "production quality". It is possible to produce
high-quality ~products without modifying the
assortment, which clearly dooms the manufacturer to
a loss in a competitive environment. We must pay
tribute to the market, which makes you care not about
the plan, but about the sale of the goods.

Knowledge of the quality of objects is recorded
in the forms of definition and concept. The definition
allows us to single out its quintessence as an object,
the feature that in our time is usually called system-
forming - it groups around itself all other essential
features of an object, and without it there is no such
type of objects. The definition is characterized by
brevity, simple and unconditional universality -
distribution throughout the defined type of objects. IN
AND. Dahl defined footwear as “all kinds of
footwear,” explaining that footwear is divided into top
and bottom. Subsequently, the definition of footwear
was concretized. Today a well-known connoisseur of
words would define shoes, apparently, more precisely
- "all outerwear for the feet." Any final product of
footwear production from house slippers and sanitary
slippers to super shoes and boots will fit without
reservation. The main sign of the quality of footwear
as a special product is the ability to be worn on the
feet. To be or not to be a shoe is determined through
the indicated sign. The variety of shoes is due to the
solution of the following problems: for what and for
whom to be? The basic purpose of footwear -
protective and functional - is laid out depending on the
geographic environment, meteorological conditions,

the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality, and many others. etc.
Thus, the basic property of footwear quality is
overgrown with derivative characteristics, and
grounds are formed for highlighting the content and
scope of the concept of “footwear quality”. The main
sign of the quality of footwear as a special product is
the ability to be worn on the feet. To be or not to be a
shoe is determined through the indicated sign. The
variety of shoes is due to the solution of the following
problems: for what and for whom to be? The basic
purpose of footwear - protective and functional - is
laid out depending on the geographic environment,
meteorological conditions, the level of being,
material, ~ workmanship,  gender, professional
occupation, age, social status, national characteristics,
spirituality, and many others. etc. Thus, the basic
property of footwear quality is overgrown with
derivative characteristics, and grounds are formed for
highlighting the content and scope of the concept of
“footwear quality”. The main sign of the quality of
footwear as a special product is the ability to be worn
on the feet. To be or not to be a shoe is determined
through the indicated sign. The variety of shoes is due
to the solution of the following problems: for what and
for whom to be? The basic purpose of footwear -
protective and functional - is laid out depending on the
geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality, and many others. etc.
Thus, the basic property of footwear quality is
overgrown with derivative characteristics, and
grounds are formed for highlighting the content and
scope of the concept of “footwear quality”. for what
and for whom to be? The basic purpose of footwear -
protective and functional - is laid out depending on the
geographic environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality, and many others. etc.
Thus, the basic property of footwear quality is
overgrown with derivative characteristics, and
grounds are formed for highlighting the content and
scope of the concept of “footwear quality”. for what
and for whom to be? The basic purpose of footwear -
protective and functional - is laid out depending on the
geographical environment, meteorological conditions,
the level of being, material, workmanship, gender,
professional occupation, age, social status, national
characteristics, spirituality, and many others. etc.
Thus, the basic property of footwear quality is
overgrown with derivative characteristics, and
grounds are formed for highlighting the content and
scope of the concept of “footwear quality”.

The concept of "footwear quality" is much richer
than the definition of "footwear quality”. The concept
of "quality" combines many essential properties, the
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content and scope of the concept of "quality” change.
To understand the quality of a product, the degree of
manifestation of qualitative properties, their
configuration, depending on the specificity of
conditions, become significant. The characteristics of
the quality of goods indirectly include the economic
interests of the producer and the consumer, which are
rarely in a state of consensus. The manufacturer, based
on his own considerations, forms an image of the
quality of the product. Note that such creativity is
excluded by the definition of quality - instead of the
required footwear, you cannot palm off the customer.
The consumer has his own view of quality, and he is
right in his own way. Shoes made from natural raw
materials are undoubtedly of better quality, but also
significantly more expensive. Seasonal footwear will
have to be “stretched” for two or more seasons in
order to save money for a new one, but the quality of
natural raw materials will be lost by the second and
next seasons, and a presentable look is guaranteed for
no more than one season. Plus the cost of expensive
maintenance, "whims" of the skin. Isn't it easier to
give preference to inexpensive shoes made of artificial
material, or combined raw materials in combination
with it, which can be replaced at the end of the season
with a new one, saving also on current care. The
market mechanism that establishes the optimal ratio of
price and quality is a delicate "piece" and presupposes
a high level of market development, in particular, real
competition and serious solvency of the majority of
potential consumers. but the quality of natural raw
materials will be lost by the second and next seasons,
and a presentable look is guaranteed for no more than
one season. Plus the cost of expensive maintenance,
"whims" of the skin. Isn't it easier to give preference
to inexpensive shoes made of artificial material, or
combined raw materials in combination with it, which
can be replaced at the end of the season with a new
one, saving also on current care. The market
mechanism that establishes the optimal ratio of price
and quality is a delicate "piece” and presupposes a
high level of market development, in particular, real
competition and serious solvency of the majority of
potential consumers. but the quality of natural raw
materials will be lost by the second and next seasons,
and a presentable look is guaranteed for no more than
one season. Plus the cost of expensive maintenance,
"whims" of the skin. Isn't it easier to give preference
to inexpensive shoes made of artificial material, or
combined raw materials in combination with it, which
can be replaced at the end of the season with a new
one, saving also on current care. The market
mechanism that establishes the optimal ratio of price
and quality is a delicate "piece" and presupposes a
high level of market development, in particular, real
competition and serious solvency of the majority of
potential consumers. Isn't it easier to give preference
to inexpensive shoes made of artificial material, or
combined raw materials in combination with it, which

can be replaced at the end of the season with a new
one, saving also on current care. The market
mechanism that establishes the optimal ratio of price
and quality is a delicate "piece” and presupposes a
high level of market development, in particular, real
competition and serious solvency of the majority of
potential consumers. Isn't it easier to give preference
to inexpensive shoes made of artificial material, or
combined raw materials in combination with it, which
can be replaced at the end of the season with a new
one, saving also on current care. The market
mechanism that establishes the optimal ratio of price
and quality is a delicate "piece” and presupposes a
high level of market development, in particular, real
competition and serious solvency of the majority of
potential consumers.

It should be noted that the high level of market
development, in turn, is characterized by its
segmentation. Market segmentation refers to activities
aimed at identifying potential groups of consumers for
specific types of goods. Segmentation focuses on
differences in the behavior of different types of buyers
(consumers) in their respective markets. At the same
time, the target segment is understood as a
homogeneous typical group of consumers with similar
needs and habits in relation to certain types of goods.
The result of segmentation is the specification of the
types of consumers in a given market. For shoe
companies, customer segmentation is the basis for
adjusting the existing structure of the shoe assortment
or for developing new models. Besides,

The domestic footwear industry has historically
been focused on natural raw materials and, finding
themselves on a market, which was also abnormal,
enterprises could not or did not want to rebuild their
ideology in the hope that the state would joke and stop.
The state, however, thought least of all about the
producers. By letting go of prices, it opened the
market to foreign merchants who found themselves
with more adventurous brains. While Russian
footwear manufacturers proclaimed the priority of
high-quality footwear made from natural raw
materials, which, by the way, never differ in special
quality, except that it was really natural, the
Varangians saddled the market, taking it with an
affordable price, assortment, color range, aesthetic
features of products. In fairness, it must be said that
neither the Chinese nor the Turks had any frank and
large-scale conflicts with the requirements for the
quality of shoes. There were mainly violations of
economic and legal relations. Over the years of
transition to a market economy, Russian
manufacturers have made plenty of mistakes, but it
seems that they were first of all summed up by
theoretical inconsistency, lack of flexibility and
mobility of reasoning, conservatism and dogmatism
of professional consciousness.

Now it has become obvious that a significant
amount of normative and technical documentation
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(NTD) for shoes, materials and component parts is
outdated and does not meet modern requirements.
Meanwhile, the assessment of the quality and grade of
footwear by certification and trade inspection bodies
is carried out according to the outdated scientific and
technical documentation and according to the
methodology that has developed in previous years.

Standardization and certification will only
become a tool and means of ensuring the
competitiveness of footwear when they meet the
concept of a market economy, i.e. focus on the
requests and needs of buyers. To improve (adjust or
revise) the NTD for modern footwear, it is necessary
to study consumer behavior in the footwear markets.
A competitive advantage in the markets is given to
those enterprises that study the peculiarities of the
purchasing behavior of consumers of different
categories, as well as the factors influencing the
decision-making process on the choice of a particular
market and on the purchase of appropriate footwear.

A well-thought-out system for managing the
quality of consumer goods operated in the USSR. It
was adapted to the centralized directive market and
therefore was distinguished by a certain inertia,
undemocratic nature. It made no sense to extrapolate
such a system to radically changed industrial relations,
which was confirmed by practice. However, the
attitude towards experience should not be formally
negative. The new denies the old, but not the
continuity in development. Even an abrupt form of
change presupposes the interconnection of the discrete
and the continuous. One must be able to draw lessons
from the past, if only for the simple reason that the
construction of the new is carried out from the
elements that have developed in this past. More than
one political leadership of the country turned out to be
mediocre.

The doctrine of quality management includes the
theory of quality, technical and economic
developments that ensure high-quality production of
products, and a system for monitoring the quality of
goods. The very theoretical introduction to the
doctrine of quality is also heterogeneous in structure.
Its components are a clear definition of the quality of
the product - it serves as a reference point in the
corresponding coordinate system; a thoroughly
thought-out content of the concept of quality in
relation to a given type of goods, so that the entire
range of quality properties of goods is visible;
substantiation of the tactics of high-quality expansion
in the market - determination of the configurations of
the qualitative characteristics of commercial products.
In the context of market dynamics, it is extremely
important to respond in a timely manner to changes
and adequately highlight the key points in quality
relations.

In Soviet times, the economic interpretation of
quality was one-sided, ‘"stationary”, which
corresponded to the then market, the main pain of

which was not quality, but quantity of goods. In the
same footwear sector of the market, considerable
efforts have been made to provide a vital assortment.
An exception can be considered the activities of the
then individual tailoring enterprises. Let us recall how
our illegal immigrants and the first legal cooperators
began during the perestroika period - with an
assortment of models. The market changes the idea of
quality, forces to rebuild, but does not reduce the
relevance of the development of the doctrine of
quality in all its directions.

More and more marketing specialists are
showing a tendency of increasing market interest in
quality goods. This process is not explosive, on the
contrary, it is slow - real interest must be supported by
the ability to pay. It is hardly worth expecting that a
potential shoe buyer will apply for a loan from a bank.
Shoes of perfect quality are doomed to be an isolated
phenomenon. The noted interest, rather, should be
attributed not to quality, but to the state of quality.
"The state of quality" is a concept that is very poorly
developed in philosophy and special scientific and
technical literature. It is hoped that the demand for the
movement of the modern market will attract proper
attention to it.

In general terms, the concept of "state of quality"
or "quality state" is consonant with the concept of
"quality level", but not identical to it. The concept of
"quality level" serves to comprehend the formation of
the concept. The concept of "qualitative state"
characterizes the functional status of quality, the
features of the configuration of its constituent
properties.

"The future, in which there is nothing to do
without quality, has already arrived.” This is
understandable: in market conditions, no investment
will save an enterprise if it cannot ensure the
competitiveness of its products. Quality is the
foundation of competitiveness. It is quality that
consumers prefer when choosing products. And it is
the quality of products that is one of the most
important criteria for the functioning of an enterprise
in a relatively saturated market. The situation on the
market for light industry goods has changed
dramatically in recent years: "power" has passed into
the hands of consumers. It is consumers who, by their
choice, determine the "winners" in the intense
competition.

With the constantly increasing number of
qualitatively similar analogue products, advertising
can be a decisive moment when choosing a product.
At one time, V. Mayakovsky wrote: “Usually they
think that it is necessary to advertise only rubbish - a
good thing and so it will go. This is the most incorrect
opinion. Advertising is the name of a thing.
Advertising should remind endlessly of every, even
wonderful thing. "

The correct approach of the enterprise to the
choice of the type, type of advertising, advertising
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medium when planning advertising activities will
determine the degree of effectiveness of the funds
spent on it.

The first and most important stage in planning an
advertising company for an enterprise is a clear
formulation of its goals, which may be as follows:

bringing new types of goods to the market;

increasing the market share of goods;

formation of a group of adherents of the
enterprise;

increasing the prestige of the enterprise.

Each of the listed goals presupposes a
completely different approach to the choice of the type
of advertising, various advertising media and style
incarnations.

Choosing an ad type is usually straightforward.
There are four of them:

advertising of goods (used, as a rule, to create
primary demand);

brand advertising (contributes to the formation
of selective demand);

advertising of a company (which can be
patronage, calling for cooperation with a company);

co-advertising (combines the advertising efforts
of the manufacturer and the reseller).

It is more difficult to choose the type of
advertising, since there are a lot of types. They can be
classified according to certain criteria.

According to the method of delivering
information, advertising is divided into:

informational, used at the stage of product
introduction into the market and informing consumers
in detail about its types, prices, etc .;

exhortatory, aimed at increasing the volume of
goods;

reminiscent of, used at the stage of maturity of
goods to maintain, revive damping demand.

According to the method of influence,
advertising is divided into soft and hard. Soft pursues
long-term goals - increasing the prestige of the
enterprise. Tough advertising is close to price methods
of stimulating the production of goods; it pursues
short-term goals.

By the way of expression, advertising is:

emotional, evoking pleasant associations,
memories and disposing in favor of a particular
product;

rational, when scientific arguments are given in
favor of the product;

combined, combining rational and emotional
principles.

The choice of the type of advertising by the way
of expression mainly depends on the characteristics of
the product and the psychotypical characteristics of
the target segment. Let's look at the following
example - an emotional advertisement is suitable for
advertising an evening dress, creating a holiday
atmosphere for which this product is intended. For
workwear, it is more advisable to choose rational

advertising; for sports - it is possible to use combined

advertising. Combinations of types of advertising can

also be used: informative and emotional, tough and

rational, etc. Not the last place is taken by media

advertising, the main selection criteria for which are:
the right choice of media;

cost (this is sometimes a constraining factor);

accessibility of the target audience (students and
pensioners read different newspapers and magazines,
watch different TV channels);

the specificity of the product (some types of
goods need to be shown in action, in this case it is
better to choose a TV advertisement. If you intend to
advertise a seasonal collection of clothes that needs a
long examination, then you should choose a
magazine);

the specifics of the appeal (the need to bring a
large amount of technical information forces you to
choose a special magazine or newspaper; if it is
necessary to ensure the urgency of delivering
information, it is better to choose a radio or a weekly
newspaper).

According to the types
newspapers can be divided into:

informational (mainly, there is information of a
political, general nature, the share of advertising is
small);

commercial (contain mainly information about
business problems, quotes of exchange rates, stock
quotes, prices and availability of goods in a particular
region. The share of advertising is greater than in
information publications);

advertising and commercial (contain mainly
advertisements).

Each of these types of publications has its own
groups of readers. The most massive is the first group,
although the share, for example, of businessmen in
relation to the total number of readers in them is small.
The second group is the most read by large and
medium-sized businessmen. The third group of
publications is mainly met by business people
engaged in small business, and the mass of the
population in search of solutions to their problems
(exchange, search for goods, etc.)

The given division is rather arbitrary, since a
huge role is also played by the place of publication of
the newspaper, its focus, its inherent style, etc.

The advantages of outdoor advertising include
flexibility, high rate of repeat contacts, low price, lack
of competition.

In this regard, | would like to note an interesting
fact - men always pay attention to purple, because they
associate it with the color of war, and women to
yellow - for them it is the color of the sun.

Analysis of literary sources showed that in
Russia the share of TV advertising in recent years was
about 30-40% (for comparison, in Norway TV
advertising is only 1.5%). There is an assumption that
it will significantly decrease due to the new Federal

of information,
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Law "On Advertising", which came into force on July
1, 2006.

The new law more clearly, in comparison with
the previous law of 18.07.95, defines the concepts of
unfair and unreliable advertising (both are not
allowed).

Advertising is considered unfair if it:

contains incorrect comparisons of the advertised
product with the products in circulation that are
produced by other manufacturers or sold by other
sellers;

defames the honor, dignity or business
reputation of a person, including a competitor;

is an act of unfair competition under antitrust
laws.

Advertising is recognized as unreliable if it
contains information that does not correspond to
reality, for example:

on the advantages of the advertised product over
the products in circulation that are produced by other
manufacturers or sold by other sellers;

about any characteristics of the product,
including its nature, composition, method and date of
manufacture,  purpose,  consumer  properties,
conditions of use of the product, its place of origin,
availability of a certificate of conformity or
declaration of conformity, marks of conformity and
signs of circulation on the market, service life, product
shelf life;

about the cost or price of the goods, the
procedure for paying for it, the amount of discounts,
tariffs and other conditions for the purchase of goods;

on the results of research and testing;

the actual amount of demand for the advertised
or other product;

Feedback for correction and improvement

on the rules and timing of a promotional lottery,
competition, game or other similar event;

about the manufacturer or seller of the advertised
product, etc.

In the light of the events of recent years, it should
be noted that the new law does not allow the use of
swear words, obscene and offensive images,
comparisons and expressions in advertising, including
in relation to gender, race, nationality, profession,
social category, age, language a person and a citizen,
official state symbols (flags, hymns, coats of arms),
religious symbols, cultural heritage objects (historical
and cultural monuments) of the peoples of Russia, as
well as cultural heritage objects included in the World
Heritage List.

The new law "On Advertising" significantly
reduces the maximum daily amount of TV airtime
allocated for advertising. Administrative fines for
violation of advertising legislation have increased
significantly.

To increase the competitiveness of light industry
goods, enterprises producing it should not be afraid to
use such a powerful weapon in the business world -
advertising. The condition for the consumer to choose
a product in a large assortment offered on the market
is the coincidence of its technical parameters with the
conditional characteristics of the predicted demand.
From this point of view, the enterprise management
strategy should be built on the principle of a "tracking
system" with feedback, i.e. it must provide consumers
with products that meet their specific requirements for
quality and related service in its marketing, while
monitoring the degree of such satisfaction at all times
(Figure 23).

v Control
Company ______________ > The aCtU&'
manufacturer | "~ quality
products
and service

Product channel

Comparison

Expectation
buyers

Figure 23 - Customer satisfaction system

Tracking the quality of goods and related
services consists of two stages. At the first stage, the
manufacturing  company, through  marketing,
examines customer expectations in the quality of
products and services for its promotion. Based on this
information, functional specifications for new types of
products and quality of service are determined, which
will depend on the ability to define customer
expectations and the ability to adapt production
technologies to changing customer expectations.

The second stage is to periodically "measure" the
mismatch between the actual and expected levels of
product quality and related service. In accordance
with the magnitude of the mismatch, the activities of
the enterprise should be aimed at developing control
actions on organizational and technological units in
order to reduce the discrepancy and introduce new
methods for assessing quality parameters.

The model for assessing product quality is a
tuple (1):
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W =(X,P,A), Q) scale for assessing the level of quality. Whence it

where X is the set of possible solutions (objects) such
that x e X is an element of this set, specified on X by
means of some rules of the technology of production
and distribution of goods; P - a countable set of quality
indicators and the corresponding measurement scales;
A - an evaluation algorithm that implements the logic
of comparative evaluation of alternatives in the form
of "better or worse".

P() = (P(X),....Bn (X))
Any solution x e X is represented by a vector in
the m-dimensional space of quality indicators, defined

as the Cartesian product P =P, x...xP,, = R™, where

Pj, (j=1m) - the set of admissible values of the j-th

indicator, which is a subset of the set of real numbers
R.

Product quality assessment consists in
determining the degree of conformity of the assessed
object with the goals of its functioning. The goal can
be set indirectly - using the "standard" of quality. The
standard of quality is the set {Pjd} of basic values of
quality indicators of production and sales of products,
which to the greatest extent meet the expectations of
consumers.

The numerical representation of the quality level
can be represented by the tuple (2):

A:<(D,P,P§>, (2)
where ¢:PxPs; —R - set mapping PxPs; — R™to
the set of real numbers R, i.e. A is a multidimensional

follows that W =(X,P,P;,¢), for any xe X sets a

number depending on the position of the point (vector)
P(x) = (R(x),...,.Ph(x)) in the space of quality
indicators. When assessing the quality level, several
types of scaling are used.

1. Scaling the relationship. Consists in
determining the relative indicators of quality
w; = P; /P, which determine how many times the

evaluated object is better or worse than the base one
in terms of the j-th quality indicator (j=1,m) ... The

scaling operation is also a normalization operation.

2. Scaling the difference with normalization. It
consists in representing the assessment of the quality
level according to the j-th quality indicator in the form
where, expressed as a percentage, the coefficient ;

shows how the evaluated object is better or worse than
the base one. 3. Multidimensional scaling. Based on
the definition of a generalized indicatorW (@) , where

wn)Is a vector of relative quality

.....

indicators. The generalized indicator characterizes the
degree of conformity of an object to its purpose. Thus,
we come to an algorithm for assessing the level of
product and service quality in each specific case. The
algorithm for a comprehensive assessment of the
quality level is shown in Figure 24.

o= (w

1 Ollpea'-le.‘ltﬂl‘lt' LeTi OUEHKH (ATTeCTAIMA,
CITHMH3ALYA, TEXHHYECKOS 3a1aBHe,
PEMEHHE O TOKYOKE U T. 1.)

l

!

2. OneHka HOMEHKIATYPBT
eMUHHYHBIX [TOKA3ATENCH
KaueCcTpa OLEHNBAEMOTO 00BeRTa

3. BuiSop 6a30RkIX OKazaTened
K249CCTBA JAHHOCO MTpOAYKTa

l

b

4. OnpeneacHye IHaueHuR
SANHAYHBIX GA30BEIX
noRasaTened

5. Onpenenenne sHavenuH
€NUHHYHBIX NoKasaTeneft
Ka4ueCTBa OLUeHHRAEMOro 0DBEKTA

-

!

6. OnpegeneHne OTHOCHTEIBHEIX ENHHHYHEX
TIOKA3aTECH KauecTpd

7. OnpezeneHue PasToB €AHHUYHBIX U IPYTOOBBEX
nokaszareneli kayecTsa (MX BeCOBBIX kK03 plLHEHTOB)

8. Bui§op MeT0oa CBepTHBAHNS OTHOCHTENBHEIX
nokaszaTeIeH

} 9. OueHka ypoBHS KauecTsa

| 10, MpunaTye peingnns |

Figure 24 - Algorithm for a comprehensive assessment of the quality level of an object
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At the final stage, when making a decision,
firstly, it is necessary to decide how acceptable the
result is (whether the accuracy and reliability of the
assessment is acceptable). If it does not meet the
requirements, a decision may be made to re-evaluate,
additional research to obtain new information, etc. If
the result is sufficiently objective, appropriate
decisions are made depending on the goals of the
assessment. For example, if the purpose of assessing
the quality of several possible product options is to
select the one that best meets the needs of consumers,
then the option that received the highest rating can be
accepted for production.

To a large extent, the reason for the non-
competitiveness of domestic footwear was the fallacy
of the methodology for measuring and assessing its
quality. The problem lies in a certain discrepancy
between the assessment of the quality of shoes
designed at the development stage, formed at the
production stage and verified during the final control
before implementation with the consumer quality
assessment. The gap between the real quality and the
requirements of consumers for it has a significant
impact on consumer preferences, and, consequently,
on competitiveness. The smaller the gap, the higher
the competitiveness of the footwear. The difficulty
lies in the fact that the consumer, when assessing the
quality of shoes, is guided to a large extent not by the
quality indicators regulated by regulatory documents,
but by his own tastes and ideas about what should be
the shoes. Moreover, sometimes the idea of quality
among many consumers is superficial, at the level of
mainly organoleptic indicators, which do not always
fully and objectively characterize shoes.

Very often, the need to assess competitiveness
arises even before the appearance of new products, i.e.
at the design and development stage. Since the level
of costs during the period of consumption and
operation by more than 80% depends on the
characteristics of the shoe, laid down at different
stages of its development. At the stage of detailed
design and development of a prototype, the designer
can influence the reduction of no more than 15% of
these costs, and when the product is put into
production, this indicator can be changed within only
5%.

Therefore, at the pre-design stage of creating a
new product, a multivariate forecast should be
developed, which is information about the possible
technical implementation and the timing of achieving
the identified goal. In this regard, the task of studying
the characteristics of consumer demand for footwear
is the main one for improving the quality and
competitiveness of products. It is necessary to
establish what criteria the buyer evaluates the quality,
because he will try to purchase shoes with the desired
combination of properties.

In order to assess the significance of indicators
of consumer quality of footwear at the stages of its
design, production and sale, we used an expert method
of personal assessments - ranking, which allows us to
sufficiently take into account the opinion of both
footwear manufacturers and potential consumers.

The experts are invited to rank the set of factors
that determine the consumer quality of footwear. The
original ranks are converted first like this:

m
Rj=D 1.
i=1

where R i —the sum of the converted ranks for

©)

all experts for the factor j; r; —the transformed rank

assigned by the i-th expert to the j-th factor; m is the
number of experts; n is the number of factors.
Then the weights of the factors are calculated:
I
(4)

Wi = —

m
2 W
i
J m n !
2D Wy

i=1 j=1

where W; Is the average weight of the j-th factor for

all experts.

The group of experts, consisting of 100 people,
during the survey was divided into two groups:
consumers and manufacturers. A number of
requirements were imposed on the candidacy of a
survey participant from a group of manufacturers:

special education;

position held;

seniority.

To search for experts, leading specialists of shoe
enterprises in the cities of the Southern Federal
District and the North Caucasus Federal District were
involved: Shakhty, Rostov-on-Don, Krasnodar,
Volgograd, Stavropol, Nalchik, etc. P (branch) DSTU
in Shakhty

When questioning, the experts ranked the
indicators according to the degree of importance, i.e.
according to the degree of their influence on the
quality of shoes. The object of the study was women's
shoes - boots of the autumn-spring assortment. In the
course of the survey, the experts were offered a
questionnaire containing factors affecting the quality
and competitive advantages of shoes at the stages of
design, production and sale (Table 2).

w )
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Table 2 - Questionnaire questionnaire
Factors Rank
1 2

Shoe design stage

X1 - compliance with fashion trends

X2 - the shape of the toe

X3 - heel shape

X4 - heel height

X5 - sole thickness

X6 - construction of the shoe upper blank

X7 - model design

X8 - color scheme

X9 - shoe flexibility

Footwear production stage

X1 - type of top material

X2 - type of bottom material

X3 - the quality of the connection of the upper parts

X4 - the quality of workmanship of the shoe upper

X5 - the stiffness of the toe

X6 - back stiffness

X7 - strength of fastening of parts of the bottom

X8 - the quality of the bottom finish

Shoe realization stage

X1 - attractiveness of appearance

X2 - product novelty

X3 - weight of shoes

X4 - price

X5 - brand prestige

X6 - advertising

X7 - services

X8 - packaging quality

The respondents were asked to arrange the
factors in descending order of their influence on the
quality and competitiveness of footwear (to rank), i.e.
the factor, which the expert considers the most
important, gets a higher rank - 1, and the rest -
according to the degree of decrease in their influence
on the competitive advantages of shoes, i.e. 2, 3
places, etc. If the expert could not make a decision on
assigning a place for two or several adjacent factors,
then he assigned them the same rank.

The processing of the results of the expert survey
was carried out on a PC using a special program
"RANG". The distribution of the ranking results
indicates that the opinions of consumers and
manufacturers, who worked as experts, coincide on
many points.

Significant quality indicators were established at
the design stage: compliance with fashion trends - X1;
toe shape - X2; heel shape - X3; heel height - X4; shoe
upper blank design - X6; model design - X7. Less
significant: color scheme - X8; flexibility of footwear
- X9; sole thickness - X5. After statistical processing
of the results of the expert survey, it turned out that all
of the above factors remained significant.

At the production stage for producers and
consumers, significant factors are: type of top material
- X1; bottom material type - X2; the quality of the
connection of the top parts - X3; workmanship of the
shoe upper blank - X4; fastening strength of the
bottom parts - X7; back stiffness - X6; bottom finish
quality - X8.

At the stage of implementation, significant
indicators of the quality of footwear for all experts are:
attractiveness of appearance - X1; novelty of the
product - X2; price - X4; weight of shoes - X3; brand
prestige - X5. Less significant - advertising - X6;
service services - X7; package quality - X8.

To predict the cost of quality, taking into account
the requirements of consumers when developing a
new range of shoes, according to the results of an
expert survey at the design stage, it is necessary to
determine the weights of all significant factors
according to formula (1.5).

Suppose that the costs of improving the quality
of one unit of production for each factor are known,
which are determined by the vector:

P=(P1 P2s--sPn) - (6)
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Then you can determine the expected costs of
changing the quality of the designed product:

M(X) = pW, + poW, +...t PpW,. (7)

This method of estimating the expected costs can
be used at the stages of production and sales of
products. The studies carried out cover the entire
range of purchasing and production requirements for
footwear that affect its competitiveness, and also
allow us to predict the costs of improving quality at all
stages of the product life cycle and should be taken
into account by manufacturers when forming the
range of footwear.

In many industries, when preparing the mass
production of new samples, it becomes necessary to
compare them in order to decide on the sequence of
production or to choose one of a number of designed
ones, as well as for very effective advertising,
presenting the customer with the technical advantages
of the product. In ordinary practice, this problem is
solved by expert assessment of the product by
specialists using difficult to compare technical and
economic indicators that have different levels of
significance and dimension of measurement, for
example, products have different weight in kilograms,
cost in grams, air permeability dm3/ m2s. Finding the
features of product evaluation is achieved through a
complex compromise due to the loss of the specificity
of each indicator, the introduction of criticized
subjective coefficients of "importance”, etc., which is
difficult to substantiate and prove.

This part of the intellectual challenge can be
more conclusively solved in a networked human-
machine system for product evaluation. For example,
such an assessment can be obtained in the control
system for design training in light, food and other
industries, by visualizing the total assessment of
products. Then, control provision is reduced to the
choice of such a trajectory in the multidimensional
phase space of product properties, which best meets
the criteria of the main function of a complex system
(for example, conquering the product market,
manufacturing and selling all products in a given time
frame). In traditional systems analysis, in such

problems, a complex system is formalized by
decomposing it into a selected number of subsystems.
However, in this case, the links - the relations between
the subsystems do not have a topology, they are
formally separated. This can be compensated for by
such a formalization method, in which connections
will be revealed - relations using the mathematical
apparatus of set theories and general topology, and in
particular the model of the fluctuation capsule of
parameters (3). The implementation of such a
comparative analysis of a number of products with
each other and identification of priority is relatively
simple (Figure 10).

The entire information field is divided on a plane
by four lines forming 8 vectors and 8 zones (there may
be another number). Information about each of the
eight properties selected in our example is plotted on
the line. In this case, for the characteristics of
footwear, demand - cost, weight and flexibility, vapor
permeability and moisture capacity, aesthetic
properties (points) - environmental (sanitary)
pollution by non-natural materials. The obtained
experimental numerical data are plotted on the rays of
the graph, if available in natural units, for example, the
cost in hryvnia, weight in grams, and demand and
aesthetic properties in points assigned by specialists.
Obtained in the form of a polygon, a visual
visualization of a complex system allows the designer
or buyer to make the right decision, according to a
comparative assessment,

In addition to the visual, this figure also contains
a number of other information. For example, the size
of the areas of the figures enclosed between the rays,
their sums reveal the advantage of the areas of
"positive" indicators of high aesthetic properties and
demand for flexible shoes over a product with a large
weight, cost price, and less environmentally friendly
artificial parts. So, in the example shown in Figure
3.10, N1 has an advantage in the combination of
indicators of the two samples, which has a large total
area in the "positive" sectors of properties. This is an
effective technique of visual advertising that helps to
choose a sample with higher "total" properties that are
difficult to compare with each other.
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This method of choosing the "best" product is
relatively simple and intuitive, which allows you to
make the right decision. This method can be used for
technical and business assessment of various products
in industries - light, food, electronics, etc.

At the level of intersection of the circle and the
axes, the values of eight normalized indicators (if any)
or averages for the assortment in their units are put
down, the data of each sample N1 ..., N2 ... etc. are
connected by straight lines. plotted on the axes.

In modern conditions, with a general saturation
of the market with consumer goods, the most acute
problem is ensuring that the quality of the offered
products meets consumer requirements. Among
consumer requirements for footwear, the first place in
terms of importance is put forward by the majority of
the ergonomic group, defined by the concept of
"comfort". Certification tests of footwear are based on
the current regulatory documentation, which sets out
technical requirements, methods of testing it to
determine the main quality indicators. In support of
the above, below are the quality indicators and test
methods for their determination.

The quality of the declared models of everyday
men's shoes was assessed in four groups: functional
indicators (1), characterizing the durability of
products; ergonomic indicators (2); aesthetic
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Figure 25. Total properties by combination of indicators of shoe samples

indicators (3); indicators of the quality of packaging
and labeling (4).

In the first group, there are singular indicators
such as:

the strength of the thread fastening of the shoe
upper blanks, N / cm with one ling;

the strength of the thread fasteners of the shoe
upper blanks, N / cm with two lines;

sole attachment strength, N / cm;

residual deformation of the toe cap, mm;

residual deformation of the backdrop, mm;

In the second group:

semi-pair weight, g;

flexibility of footwear, N/ cm;

thermal resistance of the top of the shoe, m2 0C
/' W (for winter shoes);

thermal resistance of the bottom of the shoe, m2
0C / W (for winter shoes);

In the third group:

silhouette, points;

appearance, points;

interior decoration, points;

In the fourth group:

quality of marking, points;

quality of packaging, points.

The permissible values of the indicators, as well
as their actual list, are established in accordance with
GOST, indicated in Table 3.
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Table 3 - Quality indicators and test methods for their determination

Quality indicator name

Test Method
(GOST, norm, etc.)

heel

1. Shoes. Method for determining the total and permanent deformation of the toe and

GOST 9135-73

chemical fastening methods in shoes

2. Shoes. Method for determining the strength of the attachment of soles

GOST 9292-82

top connections

3. Shoes. Method for determining the strength of thread seams

GOST 9290-76

4. Shoes. Method for determining flexibility

GOST 9718-88

5. Shoes. Method for determining the strength of fastening parts of the bottom

GOST 913478

6. Shoes. Mass determination method

GOST 28735-90

7. Shoes. Method for determining the total heat
shoe resistance

GOST 12.4.104-81

8. Shoes. Acceptance rules

GOST 9289-78

9. Shoes. Marking, packaging, transportation and storage

GOST 7296-81
GOST 16534-71

10. Shoes. Determination of grade

GOST 28371-89

11. The system of quality indicators. Shoes. Nomenclature of indicators

GOST 4.12-81

12. Shoes. Terms and Definitions

GOST 2325183

13. Shoes. Methods for determining linear dimensions

GOST 9133-78

14. Shoe pads. Technical conditions

GOST 3927-88

15. Workshop on the technology of leather goods. Ed. V.L. Rayackas. M., 1981.

products. Basic Provisions

16. System of product development and launching into production. Light industry

GOST15.007-88

17. Casual footwear. Technical conditions

GOST 26167-84

18. Shoes. Strength standards

GOST 21463-87

19. Directory of the shoemaker. Technology. M .: Legprombytizdat, 1989.

Let's turn to the second group of indicators.
Obviously, such indicators do not provide an
assessment of the complex characteristics of shoes
(comfort), which are of interest to the consumer, most
of which are established empirically. Comfort
depends on numerous factors, but the most important
are the design characteristics of the shoe models and
the properties of the materials used. The prospect of
assessing the quality of footwear and the development
of methods for assessing the quality of footwear
should be associated with the use of CAD. Thus, the
physical and mechanical properties of materials
determine the forceful interaction of the foot with the
shoe, protect the foot from the external environment
and determine its microclimate. In this formulation of
the question, the method of automated assessment of
the comfort of shoes by indicators of the physical and

mechanical properties of packages of upper materials,
developed at the Russian State University named after
A.N. Kosygin.

The technique is implemented within the
framework of the complex, the software operation
scheme of which is shown in Figure 11.

Consequently, along with the identified groups
of indicators, it seems appropriate to include one more
group "Comfort", the criteria of which, in our opinion,
are the temperature and relative humidity of the inner
space, the pressure of the shoe upper on the foot.
Factors affecting the magnitude of shoe pressure on
the foot are elongation, relative humidity and stiffness
of material packages, for which we have established
variation levels and rational values based on the
operating conditions and production of products.
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=0.912

=9.035

=6.630
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=4.260
= 0.350

ICV (Poland)
PIF (India)
IBI (India)
OAJI (USA)

The created instrumental system implements the
methods of automated assessment of the comfort of
shoes and the formation of the most rational upper
packages in terms of the physical and mechanical

properties of materials and an express method for

selecting a shoe design of a certain level of quality and
purpose. The practical significance of the system lies
in the reduction of the subjective factor in the
selection, collection and ordering.
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Figure 26. - Scheme of the software of empirical indicators for assessing the quality of products.

Marketers agree that consumers prioritize
product quality as their top priority. Market
monitoring confirms a strong tradition of demand for
quality goods. But not everything is so simple and

obvious.

The crux of the matter is that statistics are a pure
operator and statistical data, therefore, are in absolute

dependence on the chosen conceptual description of
the process. Statistical results are always correct
because are obtained by using a proven mathematical
apparatus, but correctness and truth are "two big
differences."

For “correct” to be “true”, it is necessary to
verify the entire chain of logical and mathematical
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actions for correctness. Certification is required not
only for physical and software products. Sending
knowledge must also be certified, otherwise defects in
initial judgments will migrate into inferential
knowledge. And no technology will correct the
inherent disadvantage.

In the ideology of production, especially the
production of goods for direct consumption, the
concept of "quality" should be a system-forming
factor. We foresee the objection: “What's the point in
quality if the quality criteria limit the quantity and the
assortment of goods will suffer from the priority of
quality characteristics, the price will rise?”, And we
have an answer to our opponents. If the quality of the
product is not ensured, then no amount will correct the
situation. It will be necessary either to agree with the
obvious (for professionals) deception of the
consumer, or to sacrifice professional competence and
deliberately go to lower quality requirements,
allowing an essentially low-quality product to enter
the market. As for the assortment, its dependence on
product quality requirements is relatively arbitrary
and mediated. The assortment is "tied" to the technical
state of production, technology and professionalism of
developers. The more visible the features of a civilized
market are, the more is the issue of quality. Moreover,
the problem of quality has moved from the sphere of
theoretical relevance to the level of practical
relevance. Let's try to substantiate this shift in relation
to Russian reality. The positive shift towards an
increase in the purchasing power of Russians over the
past 5 years is undeniable. Official inflation statistics
are clearly crafty, but even having increased it by a
factor of 0.5 and obtained a real average annual rate of
15-20%, we will have no choice but to state an
increase in the welfare of most of our fellow citizens
in the context of a certain growth of the economy as a
whole. The intensity of the dynamics is low, but the
fact itself is obvious. But how fair is it to talk about
"welfare™? Money is just an exchange equivalent.
Making more money doesn't necessarily make you
heal better. The money should be exchanged for the
required goods. And here the quality problem grows
to its full extent. Having earned money, you can easily
spend it "imperceptibly", i.e. to acquire not a product,
but a “phantom of the product”.

"Product phantom" is a non-specific concept for
a special system of knowledge. Nevertheless, it is
necessary to get used to it as a theoretical expression
of the realities of an undeveloped commodity market.
Profiting from the "white™ and "gray" "spots"” of the
ideology of quality, which is in an extremely
neglected state, the "black" manufacturers of
substandard  consumer goods, together with
sympathetic service officials responsible for the
quality of products, flooded the market with
substandard products. The international quality
control system 1SO-9000 is more reminiscent of the
newest phenomenon of the famous Potemkin villages.

Only what is clearly spelled out can be effectively
controlled. Any incomplete description is a gate for
semi-legal penetration into the fields of hunting for a
consumer. 1SO-9000 is advisable to use not as a
management tool, but as a tool for the prevention of
quality violations. Thus, the circle is closed, for
violation presupposes quality, namely, we did not
define quality as it should. In the system of special
knowledge, which is the ideology of production,
"quality" is replaced by a "state of quality", which in
turn is reduced to quantitative parameters. Discrete
expressions give quantitative characteristics - this is
how another derived concept appears. Only this time
not from the fundamental concept of "quality”, but
from its derivative - from the concept of "state of
quality". The militant activity of striving to describe
quality in terms of quantity is surprising. Since the
time of Hegel, who argued that quality is the main
thing in the definition of a phenomenon, since quality
is that, losing that, it ceases to be itself, almost two
hundred years have passed. It would be time to learn
a simple truth: quality is determined not through
quantity, but through properties. With the help of
guantitative measurements, we need to determine the
"measure” - "qualitative” and "state of quality" (the
level of expression of quality). Practice rarely corrects
errors in theory, on the contrary, it usually hides them
up to a certain point in development. Defects of theory
appear in a crude form in difficult socio-economic
circumstances, in times of political uncertainty.

It is no coincidence that such a peculiar time is
"convenient” for the flourishing of theoretical
uncertainty. The state, entangled in numerous
problems, deviates from control over economic
processes, counting on a market designed to put
everything in its place. The market has its own laws of
functioning. The market adapts the theory to its own
interests. It does not obey the rules grounded in theory,
but seeks to adjust these rules to suit the way of
relations with the consumer that is beneficial for him.

Promotional claim: "the customer is always
right” is a lie! Only the legal order that determines the
nature of relations in the market for goods is always
right. Themselves, these relations are built depending
on the interpretation of the quality of goods and the
conformity of quality to price. Whatever one may say,
everything is one, you will have to revolve around the
problem of quality and its two aspects of expression:
theoretical and practical.

In theoretical terms, one should strictly adhere to
the fundamental postulate: quality is an association of
properties that characterize the structural and
functional uniqueness not of a single phenomenon, but
of a certain set of phenomena united by the general
laws of formation and change, therefore, quality can
be determined only through the presence of
corresponding properties. In view of the fact that of
the qualitative properties only aesthetic (design) are
available for direct assessment, a comprehensive
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certification of the product is required, more precisely, manufacturer  negatively affects the Italian

the product presented for transfer to the market.

Moreover, the study of the product for quality
that meets the interests of the consumer should not be
reduced to technical and materials science expertise.
A social, psychological, medical and regional studies
resume is required.

Consider this statement using shoes as an
example. Shoes, along with clothing, are goods that
depend on national and historical characteristics. Can
you recommend shoes for sale on the market that do
not take into account the specifics of the geographic,
climatic and national mentality? Apparently, it is
possible to admit such products to the market, but only
in limited quantities, for variety and expansion of
consumer choice. And the point here is not "leavened
patriotism." Nature, nutrition, traditions affect the
anthropometric characteristics of the population:
configuration and proportions of the foot, lower leg,
etc. Shoes designed without taking into account
national characteristics - anatomical, physiological,
will inevitably contribute to the development of leg
deformities. Shoes will lose their presentation faster,
the consumer is constantly experiencing discomfort,

Already now, China has “thrown” such a number
of shoes on the market that the entire population of the
earth (= 6.5 billion people) can be “a la Chine”.
Chinese manufacturers are guided by their own
interests: to create jobs in the country and ensure
product sales. They offer shoes that are designed and
made without taking into account the national
specifics of the consumer countries. Today, Chinese
footwear is a serious competitor not only to our
domestic manufacturer, but also to such countries -
legislators of footwear fashion as Italy, France, USA,
Czech Republic, etc. For the fifth consecutive year,
the Italian footwear sector has seen a significant
decline in production. The activity of this segment of
the domestic market is declining, and the demand for
Italian products in the foreign and domestic markets is
low. Given the excess of the euro over the dollar, the
competition between Chinese goods is becoming even
more serious in the national Italian market, especially
after the abolition of sales quotas from January 1,
2004. The volume of footwear production in 2020
decreased by 9.7% compared to the same period last
year. In terms of price differentials, the supply of
products declined in absolute prices by about 8.4%. In
2016-2018 Italian production fell by almost one and a
half times to 281 million pairs, which had a negative
impact on the level of employment. The volume of
production of leather footwear decreased by 8.9%,
slippers - by 23%, rubber shoes - by 32%, canvas
shoes - by 40%. On the contrary, Italy consistently
imports about 150 million Chinese footwear annually.
The Italian manufacturer is losing its position in the
international markets of the USA, Germany and
France. Growth of the euro against the dollar, as well
as the redistribution of the market in favor of the Asian

manufacturer. According to the Italian Chamber of
Commerce, more than 600 companies, including
footwear manufacturers, have closed in the period
until 2020. The only market segment in which Italian
footwear manufacturers hold a leading position is the
production of luxury fashion footwear for the
international markets.

Thus, over the past 10 years, the number of
footwear manufacturing enterprises in the Czech
Republic has decreased from 120 to 55. But this
number may also decrease due to the lifting of
restrictions on the import of footwear from China. If
at the end of the twentieth century. Czech shoe
factories produced about 70 million pairs of shoes,
then last year this number was approximately 5.5
million.In 2020, about 50 million pairs of shoes were
imported to the Czech Republic, of which 35 million
pairs of shoes were from Chinese manufacturers ...
The average purchase price of one pair of Chinese
footwear is only 54 kroons - a cost that is unrealistic
for Czech companies. “Nobody buys our products,
because we are not able to compete with Asian
products in terms of cost, despite the fact that our
shoes are much better in quality. Unfortunately, the
Czech buyer prefers cheaper goods, although he
knows that in time they will last much less than our
high-quality footwear, ”says Lubomir Chlumsky, a
member of the Czech Shoe Industry Association,
whose company has been manufacturing and selling
footwear for children, women and men since 1998. As
a result, Czech manufacturers are losing positions in
their own market. The situation is complicated by the
fact that. The European Union, in agreement with
China and the World Trade Organization, lifted
restrictions on the import of Chinese footwear. They
can be returned only if the entire industry is under
threat, and on a European scale. US Commerce
Secretary Carlos Gutierrez highlights the need to take
effective measures to curb job cuts in a number of
American industries as one of the most important
issues, which is also caused by the growing
competition of Chinese goods in the United States.
quality footwear, ’says Lubomir Chlumsky, a member
of the Czech Shoe Industry Association, whose firm
has been manufacturing and selling footwear for
children, women and men since 1998. As a result,
Czech manufacturers are losing positions in their own
market. The situation is complicated by the fact that.
The European Union, in agreement with China and the
World Trade Organization, lifted restrictions on the
import of Chinese shoes. They can be returned only if
the entire industry is under threat, and on a European
scale. US Commerce Secretary Carlos Gutierrez
highlights the need to take effective measures to curb
job cuts in a number of American industries as one of
the most important issues, which is also caused by the
growing competition of Chinese goods in the United
States. quality footwear, ”says Lubomir Chlumsky, a
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member of the Czech Shoe Industry Association,
whose firm has been manufacturing and selling
footwear for children, women and men since 1998. As
a result, Czech manufacturers are losing positions in
their own market. The situation is complicated by the
fact that. The European Union, in agreement with
China and the World Trade Organization, lifted
restrictions on the import of Chinese shoes. They can
be returned only if the entire industry is under threat,
and on a European scale. US Commerce Secretary
Carlos Gutierrez highlights the need to take effective
measures to curb job cuts in a number of American
industries as one of the most important issues, which
is also caused by the growing competition of Chinese
goods in the United States. - says Lubomir Chlumsky,
a member of the Czech Shoe Industry Association,
whose company has been manufacturing and selling
footwear for children, women and men since 1998. As
a result, Czech manufacturers are losing positions in
their own market. The situation is complicated by the
fact that. The European Union, in agreement with
China and the World Trade Organization, lifted
restrictions on the import of Chinese shoes. They can
be returned only if the entire industry is under threat,
and on a European scale. US Commerce Secretary
Carlos Gutierrez highlights the need to take effective
measures to curb job cuts in a number of American
industries as one of the most important issues, which
is also caused by the growing competition of Chinese
goods in the United States. - says Lubomir Chlumsky,
a member of the Czech Shoe Industry Association,
whose company has been manufacturing and selling
footwear for children, women and men since 1998. As
a result, Czech manufacturers are losing positions in
their own market. The situation is complicated by the
fact that. The European Union, in agreement with
China and the World Trade Organization, lifted
restrictions on the import of Chinese footwear. They
can be returned only if the entire industry is under
threat, and on a European scale. US Commerce
Secretary Carlos Gutierrez highlights the need to take
effective measures to curb job cuts in a number of
American industries as one of the most important
issues, which is also caused by the growing
competition of Chinese goods in the United States.
women's and men's shoes. As a result, Czech
manufacturers are losing positions in their own
market. The situation is complicated by the fact that.
The European Union, in agreement with China and the
World Trade Organization, lifted restrictions on the
import of Chinese footwear. They can be returned
only if the entire industry is under threat, and on a
European scale. US Commerce Secretary Carlos
Gutierrez highlights the need to take effective
measures to curb job cuts in a number of American
industries as one of the most important issues, which
is also caused by the growing competition of Chinese
goods in the United States. women's and men's shoes.
As a result, Czech manufacturers are losing positions

in their own market. The situation is complicated by
the fact that. The European Union, in agreement with
China and the World Trade Organization, lifted
restrictions on the import of Chinese footwear. They
can be returned only if the entire industry is under
threat, and on a European scale. US Commerce
Secretary Carlos Gutierrez highlights the need to take
effective measures to curb job cuts in a number of
American industries as one of the most important
issues, which is also caused by the growing
competition of Chinese goods in the United States.
They can be returned only if the entire industry is
under threat, and on a European scale. US Commerce
Secretary Carlos Gutierrez highlights the need to take
effective measures to curb job cuts in a number of
American industries as one of the most important
issues, which is also caused by the growing
competition of Chinese goods in the United States.
They can be returned only if the entire industry is
under threat, and on a European scale. US Commerce
Secretary Carlos Gutierrez highlights the need to take
effective measures to curb job cuts in a number of
American industries as one of the most important
issues, which is also caused by the growing
competition of Chinese goods in the United States.

But we still have to go the way traversed by
Western countries that produce footwear. Russia's
accession to the WTO has opened market boundaries
for many others who want to sell low-quality goods as
soon as possible. Moreover, today Russia, in contrast
to its western neighbors, faces the fatal problem of the
expansion of "gray" imports, which has arisen due to
imperfect customs legislation and the spontaneous
development of "shuttle trade". As the plenipotentiary
of the President of the Russian Federation in the
Siberian Federal District stated in one of his
interviews, the annual volume of "gray imports of
Chinese goods" to Russia reaches $ 6 billion.
conclusions on the quality of raw materials, related
materials,

The peculiarities of the national attitude towards
shoes are quantifiable. Products can be easily
measured for compliance with certain requirements,
but it must be borne in mind that the property itself is
assessed only by the formula "is or not." Having
recognized the property as existing, the expert has the
right to proceed to the next stage - to measuring the
intensity of its existence, in order to know how stable
and expressed this property is. The absence of at least
one of the quality properties of the product, or the lack
of expression mean only one thing - the product
should not be a commodity. In exceptional cases, it is
deemed to be conditionally admitted for sale on the
national market. The occupation of the national
market by foreign footwear  manufacturers
undermines the development of the corresponding
sector of the domestic economy, historically adapted
to the specifics of the conditions of national
development and the peculiarities of anthropometric
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measurements. The situation is aggravated by the fact something temporary. So that the temporary

that Russia, which has been recognized as a country
with a market economy, has no right to disturb the
order in the relationship between political and market
structures. Unilateral actions of the state in protecting
its interests can be qualified as a violation of the
achieved status, cause economic and other sanctions
on the world market. The ousting of a foreign
competitor from the national market should be carried
out in accordance with the recommendations and
traditions of the world community. Chinese, Turkish,
partly Eastern European footwear manufacturers
flooded our market and took a stable position on it,
thanks to consumer demand for their products. A
buyer with limited financial resources is attracted by
the price, design, advertising support, assortment,
seller's interest, cultural service. A consumer who is
not experienced in professional "secrets” judges the
quality by its appearance and service packaging. The
sale service itself skillfully transfers the arrows from
quality characteristics to outwardly winning
properties. Quality, as an association of the most
important properties of a product, is “torn apart”. Of
all the properties that form a qualitative association by
their combination, only the property is displayed that
is beneficial to the seller, since it really is a
representation at the appropriate level of consumer
interest. The sale service itself skillfully transfers the
arrows from quality characteristics to outwardly
winning properties. Quality, as an association of the
most important properties of a product, is “torn apart”.
Of all the properties that form a qualitative association
by their combination, only the property is displayed
that is beneficial to the seller, since it really is a
representation at the appropriate level of consumer
interest. The sale service itself skillfully transfers the
arrows from quality characteristics to outwardly
winning properties. Quality, as an association of the
most important properties of a product, is “torn apart”.
Of all the properties that form a qualitative association
by their combination, only the property is displayed
that is beneficial to the seller, since it really is a
representation at the appropriate level of consumer
interest.

Sequestering quality by replacing it with a
simplified understanding is the most common market
trick. The unsatisfactory state of mass consumer
culture, the elimination of the controlling state
structures, their lack of initiative, and somewhere a
direct interest in preserving the current disorder allow
manipulating public consciousness, controlling the
actions of buyers. The occupation of the Russian
market is, of course, a temporary phenomenon, due to
economic stagnation, limited effective demand of the
bulk of the population, and the lack of an effective and
consistent policy in the development of national
production. However, the obvious conditionality of
the situation is not particularly comforting. In Russia
they like to joke: there is nothing more permanent than

phenomenon does not “stagnate” it is necessary to
change the conditions that gave rise to it
Opportunities are available. First of all, it is necessary
to understand the theory, which is guided in practical
actions. Underestimation of theory naturally leads to
miscalculations in practice. In our case, this
underestimation seems to be planned. Otherwise, how
to explain that with the generally accepted definition
of quality through the association of the fundamental
properties of an object, only "horns and legs" remain
from the quality criterion in regulatory documents, i.e.
separate signs. To some extent, the theory of quality
itself is “to blame” for the theoretical uncertainty and
one-sidedness. The quality of natural phenomena
differs from the quality of artificially created products.
Natural phenomena are of natural origin, and all their
properties are spontaneous. The quality of natural
phenomena does not include their relationship to
human needs. It makes no sense to divide mushrooms
into edible and poisonous by quality. The quality of
mushrooms is different, and this is another that
determines their place in biological taxonomy. Trees
are conventionally divided into beautiful and ugly,
valuable and weedy. This opposition has nothing to do
with quality. Artificial products, on the other hand, are
characterized primarily by their conformity to our
needs. Consumer properties are included in the quality
system of artificial products, as well as natural ones.
And they do not just turn on, but in terms of
importance they are ahead of the natural ones. The
quality of footwear is due to the totality of consumer
characteristics. It is not essential, in principle, from
what material the shoes are sewn. The main thing is
that the properties of this material ensure the
functional demand for footwear by the consumer. The
buyer does not care, with the price balance, shoes are
made of natural or artificial material. It is important
for him that his requirements for her are guaranteed.

The domestic practice of assessing the quality of
footwear (and not only footwear) turns the theory
inside out, trying to focus on natural characteristics.
Something Russian ideologues of quality will do
when they are taken seriously by animal rights
activists, as happened in Western Europe, in particular
in Great Britain.

The most tragicomic thing is that the nature of
raw materials is really not such a fundamental issue if
we develop chemical and physical technologies.
Analogues of natural raw materials are the realities of
today's production and are far from being a fantasy.
But the misadventures of quality are by no means
limited to the problem of raw materials. Other aspects
of production are no less relevant: taking into account
national, age, natural and climatic characteristics
when determining the quality and conditions for
admitting products to the market.

Unfortunately, today the domestic contribution
to the development of policies aimed at improving the
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quality of footwear, and, in fact, at ensuring consumer
rights, is extremely incomprehensible. One gets the
impression that the producers' aspirations are
completely detached from the interests of the country
that gave them citizenship. According to the theory of
marginal utility and consumer choice, approved by
international practice, the buyer prefers the product
that most closely matches his personal idea of utility
within the limits of his financial capabilities. The task
of the state is to create the necessary legislative
prerequisites for protecting the interests of its citizens
and to develop a reliable control mechanism. At the
same time, the state is obliged to understand that the
consciousness of consumers, as a rule, is amateurish.
The consumer does not have enough professional
culture for comprehensive orientation in terms of
choosing a behavior option. Therefore, the state or
those organizations to which the right of protection
has been delegated must provide consumers with a
sufficient amount of information about the consumer
properties of the product. Instead, the buyer is offered,
at best, a minimum set of material science and
technological characteristics, which is a gross
violation of consumer rights. The product
characteristic should include, along with the static
data, the details of the dynamic (behavioral) plan. For
example, describe the properties of a product in the
same way as reputable pharmaceutical companies do,
reporting the main  properties, indications,
contraindications, age recommendations, functional
warnings, methods of use, storage conditions,
recommended service life. There is already experience
with this approach in other industries. The level of
development of information technologies allows
today to create entire communication systems for
product support, built on the basis of the CALS
concept, which is widely used to improve
management efficiency and reduce the cost of
information interaction in the processes of ordering,
production, supply and operation of goods. The basis
for using this concept is the natural need for the
organization of a "single information space" that
ensures the prompt exchange of data between
manufacturers and consumers throughout the entire
"life cycle" of a product: from marketing to disposal.
We do not see anything of the kind in actions aimed at
improving the quality of footwear production. There
is not even a desire to change the informational
situation that developed at a time when the assortment
and quantity of goods were limited. To confirm what
has been said, let us turn to the conclusions of
specialists: “when certifying serially produced
products by experts of the OS (certification body), the
state of production is assessed directly at the
enterprise or according to the submitted documents (in
absentia (1) (Technical description of a specific type
of product, flow diagram, material, components
products with sanitary and epidemiological
conclusions for component materials and footwear,

which confirm the safety for consumer health, basic
and auxiliary materials used in footwear). : the
strength of the sole attachment; fastening strength of
the heel; the strength of the thread seams of the shoe
upper blank. When certifying children's footwear, the
construction of the upper part of the footwear and the
hygienic indicators of the materials used are
additionally evaluated for compliance with the norms
of San PiN No. 42-125-4390-87. " “To operate in the
lower end of the price range, an enterprise must
produce footwear models that are affordable because
of the low price and have basically only a basic set in
accordance with the national standard.”

What are the conclusions?

First, the industry still relies on an outdated
position - the simplest and only necessary: do not
harm the health of the consumer. The shoe
manufacturers and their supervisors learned the first
commandment of Hippocrates firmly, but did not
advance further. In this situation, it is unlikely that it
will be possible to restrain the siege of competitors for
a long time.

Secondly, basic properties should not be equated
with qualities. The properties of the properties can be
only in the production cycle due to its differentiation
into technological operations. But in this case, it is
advisable to put the quality in quotation marks,
emphasizing the conventionality of the use of the
term. Otherwise, we will begin to operate with
philosophical and scientific concepts, which will
necessarily lead to a distortion of practical
characteristics. Quality is an association of certain
properties, therefore it is impossible to pull out the
properties that form the association as production
needs and pass them off as quality.

Thirdly, it is high time to define the basic
properties conventionally, not being limited to the
suggestions of hygienists and epidemiologists. A lot
of valuable information can be gleaned from the
research of gerontologists, geriatricians, regional
experts, valeologists, and pediatricians.

Fourthly, how long will there be practically no
aesthetic properties in the basic characteristics, even if
in a conspiratorial form.

Satisfaction with the actual replacement of
Gosstandards with national standards is also not
entirely clear. The fact that we have adopted
international terminology in this component of the
ideology of quality is of little use. Now, if our
production and ideological positions were equal to
those of Europe, then we could be happy. And so the
chaos only intensifies.

In the absence of a corporate culture and
traditions, the companies set free will engage in
arbitrariness. Government agencies signed their own
powerlessness to manage the development of the
market in a civilized manner and remembered the
American fairy tale that the market will arrange and
organize everything on its own.
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The inefficiency of the system of state control
over quality is not in its status, but in its functioning.
Uncleanliness and unprofessionalism of officials do
not allow state structures to function fully. According
to the official data of the Federal Agency for
Technical Regulation and Metrology, on average
there are 2% of certification refusals per year. While
more than 30% of products are rejected directly in the
trade. In the European Union, = 4% of the product
range is subject to mandatory certification, not
because European officials are liberals. The reason is
hidden in the orders and traditions of the production
itself, civilized relations in the market, the age of
which exceeds the total time of the Romanov dynasty
and Soviet power. Haste inevitably comes with costs.
To move along with all the general system, it is not
enough to dress, put on shoes, like everyone else, and
get in line. As long as the authorities and producers
will portray market relations, the mass consumer will
have to pay, because the costs will fall on his
shoulders. Exclusive buyers are protected from the
vicissitudes of the Russian market by a truly free
choice. They purchase products directly from
reputable manufacturers. Officials are ready to go to
great lengths to be among the exclusive buyers. Firms
are probably of the same opinion and are willing to
pay officials for their freedom of action. The situation
cannot be called otherwise than creeping state
anarchism. Something early on, the state began to
degenerate. Exclusive buyers are protected from the
vicissitudes of the Russian market by a truly free
choice. They purchase products directly from
reputable manufacturers. Officials are ready to go to
great lengths to be among the exclusive buyers. Firms
are probably of the same opinion and are willing to
pay officials for their freedom of action. The situation
cannot be called otherwise than creeping state
anarchism. Something early on, the state began to
degenerate. Exclusive buyers are protected from the
vicissitudes of the Russian market by a truly free
choice. They purchase products directly from
reputable manufacturers. Officials are ready to go to
great lengths to be among the exclusive buyers. Firms
are probably of the same opinion and are willing to
pay officials for their freedom of action. The situation
cannot be called otherwise than creeping state
anarchism. Something early on, the state began to
degenerate.

According to Russian official regulations, until
recently 70-80% of the product range require state
quality certification. Critics reject this practice and
suggest  borrowing from  Western  European
experience. They are not embarrassed by the fact that
the share of illegal and semi-legal business in Russia
is estimated at 40-60%; even now, if necessary, to
centrally check for quality 70-80% of the range of
goads, less than 40% of certified goods are already on
the market. Critics defend the interests of not clear
which producers. Who will defend consumer rights?

Officials, or maybe judges, are only independent by
definition. Only human rights public organizations
remain, which exist today and not tomorrow.

The motives for improving quality are directly
related to economic factors. This means that quality
management has the ultimate goal of achieving
economic benefits, i.e. focused on making a profit for
the enterprise. In modern conditions, the economically
successful activity of a commodity producer is
ensured by the release of products that meet the
following requirements:

fully meets the needs of consumers;

meets the requirements of
environmental protection;

meets the current standards and specifications;

offered to the consumer at competitive prices;

is cost effective to manufacture.

The management of the competitiveness of
footwear at the footwear enterprises of the Southern
Federal District and the North Caucasus Federal
District is associated with a frequent change of
assortment and an increase in the influence of regional
socio-economic factors. Increasing the
competitiveness of footwear is possible only through
the development of new models based on marketing
information and in-depth study of the preferences of
specific groups of buyers, accelerating the process of
changing the assortment while maintaining or
increasing the efficiency of the production system.

Footwear manufacturers on the territory of the
Southern Federal District and the North Caucasus
Federal District occupy a significant part of the
domestic footwear production, namely, more than
30%. Despite the large share in the production of
footwear in the Southern Federal District and the
North Caucasus Federal District, the demand for
footwear is satisfied only by 19.6%, the rest is
imported from the near or far abroad. These imports
are often contraband. It is the import of cheap
footwear that is the most serious problem for domestic
footwear enterprises. Another problem for the
enterprises of the Southern Federal District and the
North Caucasus Federal District is the lack of high-
quality raw materials and components for the
production of footwear, as a result of which the
products of footwear factories in the South of Russia
lose the price competition of cheap imported
footwear.

In addition, the shoe companies of the Southern
Federal District and the North Caucasus Federal
District are of the same type in the same color scheme.
Of course, labor costs for women's and men's shoes
are not comparable. Therefore, about 3% of women's
footwear is produced in the Southern Federal District
and the North Caucasus Federal District, children's
footwear - 15%, and special footwear - 40%. Such a
small volume of women's footwear production is due
to the fact that competition on the women's footwear
market is much sharper, and in this segment, footwear

safety and
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producers from the Southern Federal District and the
North Caucasus Federal District immediately face
Moscow-Chinese manufacturers, who today “hold”
most of the women's footwear market. But,
unfortunately, footwear producers do not pay
attention to the fact that there is no footwear for
elderly consumers in the women's footwear market,
which is not dealt with by Chinese footwear
manufacturers, i.e. there is a niche for manufacturers.
The situation with the production of children's
footwear by the majority of shoe enterprises in the
Southern Federal District and the North Caucasus
Federal District remains more problematic. what is
connected with the abolition of subsidies for its
production from the federal budget; with imperfect
taxation of children's assortment and the lack of the
required volume and style of pads for its production.
In the consumer market of the Southern Federal
District and the North Caucasus Federal District,
domestic manufacturers for children were ousted by
foreign suppliers who can afford to transfer shoes for
sale on the condition of payment after their actual sale.
However, this product, for the most part, does not
have conformity and hygiene certificates. Imported
footwear is imported in the most "popular”, "average"
sizes and is not intended for children, so at the moment
children and their parents are forced to satisfy this
need with affordable imported adult products. with
imperfect taxation of children's assortment and the
lack of the required volume and style of pads for its
production. In the consumer market of the Southern
Federal District and the North Caucasus Federal
District for children, domestic manufacturers were
ousted by foreign suppliers, who can afford to transfer
shoes for sale on the condition of payment after their
actual sale. However, this product, for the most part,
does not have conformity and hygiene certificates.
Imported footwear is imported in the most "popular”,
"average" sizes and is not intended for children, so at
the moment children and their parents are forced to
satisfy this need with affordable imported adult
products. with imperfect taxation of children's
assortment and the lack of the required volume and
style of pads for its production. In the consumer
market of the Southern Federal District and the North
Caucasus Federal District, domestic manufacturers for
children were ousted by foreign suppliers who can
afford to transfer shoes for sale on the condition of
payment after their actual sale. However, this product,
for the most part, does not have conformity and
hygiene certificates. Imported footwear is imported in
the most "popular”, "average" sizes and is not
intended for children, so at the moment children and
their parents are forced to satisfy this need with
affordable imported adult products. In the consumer
market of the Southern Federal District and the North
Caucasus Federal District for children, domestic
manufacturers were ousted by foreign suppliers, who
can afford to transfer shoes for sale on the condition

of payment after their actual sale. However, this
product, for the most part, does not have conformity
and hygiene certificates. Imported footwear is
imported in the most "popular”, "average" sizes and is
not intended for children, therefore, at the moment,
children and their parents are forced to satisfy this
need with affordable imported products of an adult
assortment. In the consumer market of the Southern
Federal District and the North Caucasus Federal
District for children, domestic manufacturers were
ousted by foreign suppliers, who can afford to transfer
shoes for sale on the condition of payment after their
actual sale. However, this product, for the most part,
does not have conformity and hygiene certificates.
Imported footwear is imported in the most "popular”,
"average" sizes and is not intended for children, so at
the moment children and their parents are forced to
satisfy this need with affordable imported adult
products.

Providing children with properly selected,
physiologically sound footwear is one of the main
tasks for domestic manufacturers, including
enterprises in the Southern Federal District.

The situation in the Southern Federal District
and the North Caucasus Federal District calls for the
development of a set of measures of regional
significance aimed at improving the socio - economic
situation in the Southern Federal District and the
North Caucasus Federal District. The growth in
purchasing power for high-quality footwear in the
mid-price  consumer segment determines the
economic feasibility of designing shoe industry
enterprises. Organization of the production of
footwear in a wide range will make it possible to turn
the subsidized regions of the Southern Federal District
and the North Caucasus Federal District into self-
supporting ones, increasing the level of income of the
population; stimulates the creation of new jobs; will
ensure the development of small business and the
maintenance of legal private entrepreneurial activity;
will create the basis for getting out of the shadow of a
significant part of the turnover of the real sector of the
economy in order to form the regional budget, since

The main stage of the restructuring should be an
increase in the technical level of production at shoe
factories and the competitiveness of products,
ensuring the introduction of innovative products, high
technologies, replacing certain types of imported
footwear with domestic ones; its entry into the
Russian and world markets. For this, measures are
needed to modernize and reconstruct existing shoe
industries and create new ones, strengthen control and
introduce modern quality management systems;
certification of products and production facilities
themselves, development of a dealer and distribution
network; pursuing an active marketing policy,
expanding the practice of leasing innovation schemes.

To revive the production of children's shoes in
the Southern Federal District and the North Caucasus
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Federal District, first of all, organizational and
financial support is needed for shoe enterprises at the
level of the government of the Russian Federation, as
well as regional and local bodies, namely:

in the form of VAT reduction;

providing an unlimited loan;

term loans at preferential interest with deferred
payments for 3 or more years;

in the form of supporting shoe enterprises in
providing high-quality and affordable shoe materials
(natural, artificial and textile).

In addition, enterprises should be allowed to
direct their balance sheet profit to replenish working
capital to provide them with high-quality and
affordable shoe materials for the production of
children's shoes on the conditions provided for
financing construction, i.e. tax-free. A government
order for children's footwear is also possible with an
advance payment. Local authorities need to take a
differentiated approach to establishing the structure
and size of local taxes, i.e. reduce their value in the
production of children's shoes. Particular attention
should be paid to creating the opportunity to purchase
footwear for large and low-income families through
targeted compensation, the organization of special
departments, sale at discounted prices, on credit and
payment in installments.

As the world experience shows, leadership in the
competitive struggle is achieved by the one who is
most competent in the assortment policy, is fluent in
the methods of its implementation and can manage it
as efficiently as possible. The forecast of the trend in
the development of the assortment should show such
a trajectory of the development of the process, which
makes it possible to ensure the achievement of the
planned correspondence of the product supply by the
enterprise to the changing assortment structure of
demand in the market in the future. Formation on the
basis of planning a product range is a continuous
process that continues throughout the entire life cycle
of a product, from the moment the idea of creating it
was conceived and ending with withdrawal from the
product program. To ensure the competitiveness of the
products of the footwear enterprises of the Southern
Federal District from the standpoint of their quality
and demand,

In the Southern Federal District and the North
Caucasus Federal District, there are all the necessary
conditions for creating a shoe cluster:

educational institutions have survived and are
functioning, which continue to train highly qualified
personnel not only for shoe enterprises, but also for
related industries;

the regions of the Southern Federal District are
characterized by the presence of a large number of
unemployed people (unemployed), the percentage of
unemployed among women is especially high, which
requires the creation of new jobs, to reduce social
tension in these regions;

the possibility of producing shoes in a wide
range, not only by type, but also by fastening methods,
including for children, taking into account the national
characteristics living in these regions;

the traditions of footwear producers that have
developed in these regions are still alive, where 35%
of all footwear made in Russia in 2007 is still
produced;

geographical and transport proximity to Western
Europe, where shoe companies are faced with an even
tougher choice: moving production to China, India,
Taiwan or to Eastern Europe. As a result, there are
significant chances for investment and technological
partnerships within the cluster with Western European
footwear manufacturers;

positive experience in the development of Gloria
Jeans: 12 factories producing 20 million jeans
annually under the Gloria Jeans and Gee Jay brands.
Leadership of a Russian company in the CIS market
in a non-traditional niche for the Russian light
industry - the denim segment;

the potential for the development of the raw
material base through the implementation of the
program for the development of the livestock of cattle
and pigs;

availability of local manufacturers of certain
types of components (sole, heel), incl. corresponding
to European standards.

increasing the efficiency and productivity of
enterprises, more precise coordination in work;

increased attention to achieving business goals
and meeting customer expectations;

achieving and maintaining the conformity of the
quality of products and services of the enterprise to the
established requirements of consumers;

achieving customer satisfaction that the required
quality is provided and maintained,

maintaining the confidence of existing and
potential customers in the capabilities of the
enterprise;

opening up new market opportunities and
maintaining the conquered sales markets;

certification and registration of quality systems;

the ability to compete in this field with larger
enterprises (i.e. the ability to offer or maintain
reasonable prices).

Conclusion

1. An assortment policy has been developed for
the formation of competitive men's, women's and
children's shoes, taking into account factors affecting
consumer demand: compliance with the main fashion
trends, economic, social and climatic characteristics
of the regions of the Southern Federal District and the
North Caucasus Federal District, the production of
which using modern innovative technological
processes, as well as for meeting the demand of the
elite consumer, using manual labor, create the basis
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for satisfying the demand for footwear for the buyer
in these regions.

2. Innovative technological processes have been
developed for the production of men's, women's and
children's shoes using modern technological equipment
with advanced nanotechnology, which form the basis
for reducing the cost of shoes and providing it with an
increase in competitiveness with the products of leading
foreign companies, with the possibility of a wide-range
production of shoes not only by type , but also according
to the fastening methods, which guarantees its demand
in full.

3. The layouts of technological equipment are
proposed, on the basis of which it is possible to form a
technological process for the production of men's and
children's, as well as women's shoes with an optimal
capacity from the production area and the form of
production organization.

4. Software has been developed for calculating
cash flows from the operating activities of shoe
enterprises based on assessing the degree of
implementation and dynamics of production and sales
of products, determining the influence of factors on the
change in the value of these indicators, identifying on-
farm reserves and developing measures for their
development, which are aimed at accelerating turnover
of products and reduction of losses, which guarantees
enterprises to obtain stable TEP and prevents them from
bankruptcy.

5. Software has been developed for the formation
of the technological process of assembling footwear and
determining the cost of producing an assortment of
footwear. A computer simulation model has been
implemented that describes the dynamics of the shoe
assembly process. The proposed methodology and the
software implemented on this basis can reduce the
duration of the technological preparation of production
and increase, due to the rationalization of the
technological process, the specific consumer effect of
shoes.

6. Comprehensive indicators of the effectiveness
of innovative technological processes of shoe
manufacturing have been calculated. Taking into
account the production program, promising options for
technology and equipment have been formed, the most
effective has been selected; the possibilities of
streamlining the flow are identified, allowing to exclude
bottlenecks, to minimize equipment downtime, which is

organizational solutions is confirmed by calculations of
indicators of economic efficiency: cost, profit and
profitability, etc.

7. The proposed technique allows to reduce the
duration of technological preparation of production and
reduce the time of expert work while maintaining the
required depth and validity of engineering conclusions.
The economic effect of the research is expressed in the
intellectualization of the technologist's labor with a
reduction in the time spent on developing the range of
manufactured shoes and assessing the efficiency of
technological processes in comparison with a typical
economic calculation of the total cost of making shoes.

8. The analysis of the influence of the forms of
organization of production and manufacturing
technology on the cost of footwear on the example of
the technological process of manufacturing children's,
women's and men's shoes, taking into account the shift
program. Theoretical dependencies are obtained to
assess the influence of the factor "organization of
production” on individual calculation items as a whole
and other technical and economic indicators to prevent
enterprises from bankruptcy.

9. An effective solution has been developed to
manage the competitiveness of shoe industry
enterprises formed into a cluster, through the use of an
innovative technological process for the entire product
range of the shoe cluster, equipped with universal,
highly efficient and multifunctional equipment.

10. Recommendations have been developed to
ensure regulatory documentation for the formation of
quality and confirmation of footwear conformity
within the framework of the Customs Union, which
will allow preparing certificates of conformity and
declarations of conformity of the Customs Union for
the entire range of footwear cluster.

11. Proposals for the creation of a testing
laboratory within the cluster were substantiated, in
which it is planned to test shoes to verify their
compliance with the quality and safety indicators
established in regulatory documents.

12. The role and main tasks of the metrological
service have been formulated, its organizational
structure has been developed.

13. Measures have been developed for testing
and assessing the quality and safety of footwear.

Operating and newly created enterprises and
firms in the South of Russia, using the proposed

one of the conditions for designing innovative measures, will be able to produce competitive
technological processes. The reliability of the footwear in the required volume to meet the demand
calculations for assessing the effectiveness of of various groups of the population with a certain level
technological processes by methods of target of income and social security.
programming for various technological and
[ ]
Philadelphia, USA 957 '} Clarivate

Ana lytics indexed



ISRA (India) =6.317
ISI (Dubai, UAE) = 1.582
GIF (Australia) =0.564
JIF = 1.500

Impact Factor:

SIS (USA) =0.912 ICV (Poland) =6.630
PUHII (Russia) = 3.939 PIF (India) =1.940
ESJI (KZ) =9.035 IBI (India) =4.260
SJIF (Morocco) =7.184  OAJI (USA) =0.350

References:

(2017). The concept of import substitution of
light industry products: preconditions, tasks,
innovations: monograph / VT Prokhorov [and
others]; under total. ed. Doctor of Engineering
Sciences, prof. V.T. Prokhorov; Institute of the
Service Sector and Entrepreneurship (branch) of
the Don State Technical University. (p.334).
Novocherkassk: Lik.

(2018). The competitiveness of the enterprise
and the competitiveness of products are the key
to successful import substitution of goods
demanded by consumers in the regions of the
Southern Federal District and the North
Caucasus  Federal  District:  collective
monograph / VT Prokhorov [and others]; under
the general ed. Dr. tech. Sciences, prof. V.T.
Prokhorov; Institute of the Service Sector and
Entrepreneurship (branch) of the Don State
Technical University. (p.337). Novocherkassk:
Lik.

(2018). Management of the real quality of
products and not advertising through the
motivation of the behavior of the leader of the
collective of a light industry enterprise:
monograph / O.A. Surovtseva [and others];
under the general ed. Dr. tech. Sciences, prof.
V.T. Prokhorov; Institute of the Service Sector
and Entrepreneurship (branch) of the Don State
Technical University. (p.384). Novocherkassk:
YRSPU (NPI).

(2019). The quality management system is the
basis of technical regulation for the production
of import-substituting products: monograph /
A.V. Golovko [and others]; under the general ed.
Dr. tech. Sciences, prof. V.T. Prokhorov;
Institute  of the Service Sector and
Entrepreneurship (branch) of the Don State
Technical University. (p.326). Novocherkassk:
YRSPU (NPI).

10.

11.

12.

(2019). On the possibilities of regulatory
documentation developed within the framework
of the quality management system (QMS) for
digital production of defect-free import-
substituting products: monograph / A.V.
Golovko [and others]; under the general ed. Dr.
tech. Sciences, prof. VV.T. Prokhorov; Institute of
the Service Sector and Entrepreneurship
(branch) of the Don State Technical University.
(p.227). Novocherkassk: Lik.

(2005). Imai Masaaki. Kaizen: A Way to Reduce
Costs and Improve Quality / transl. from English
(p.346). Moscow: Alpina Business Books.
Porter, M. (2005). Competition / trans. from
English.  (p.608). Moscow: Ed. house
"Williams".

Pande, P. (2004). What is Six Sigma. A
revolutionary method of quality management /
per. from English. (p.158). Moscow: Alpina
Business Books.

Vume, D. (2005). Lean Manufacturing: How to
Get Rid of Waste and Make Your Company
Prosper. from English. (p.473). Moscow: Alpina
Business Books.

Michael, G.L. (2005). Lean Six Sigma:
Combining Six Sigma quality with Lean speed.
from English. (p.360). Moscow: Alpina
Business Books.

(2005). Imai Masaaki. Kaizen: The Key to the
Success of Japanese Companies. from English.
(p.274). Moscow: Alpina Business Books.
(2016). Research and analysis of innovative
processes of production of import-substituting
products at enterprises of the regions of the
Southern Federal District and the Northern
Federal District: monograph / Korablina S.Yu.
[and etc.]; under total. and scientific. ed. Dr.
tech. Sciences, prof. V.T. Prokhorov, ISOiP
(branch) DSTU in Shakhty, (358 p.).

Philadelphia, USA

258

2 Clarivate
Analytics /e



ISRA (India)  =6.317 SIS(USA)  =0.912 ICV (Poland) =6.630

. ISI (Dubai, UAE) = 1.582 PUHII (Russia) = 3.939 PIF (India) =1.940
Impact Factor: g\ australia) =0564 ESJI(KZ)  =9.035  IBI (India) = 4.260
JIF = 1500  SJIF (Morocco) = 7.184  OAJI (USA) = 0.350

QR — Issue QR - Article

SOI: 1.1/TAS DOI: 10.15863/TAS
International Scientific Journal

Theoretical & Applied Science

p-ISSN: 2308-4944 (print)  e-1SSN: 2409-0085 (online)

Year: 2022 Issue: 01  Volume: 105

Published: 11.01.2022 http://T-Science.org

Gennady Evgenievich Markelov

Bauman Moscow State Technical University

Candidate of Engineering Sciences, associate professor,
corresponding member of International

Academy of Theoretical and Applied Sciences,
Moscow, Russia

markelov@bmstu.ru

SERIAL CONNECTION OF NTC THERMISTORS

Abstract: A working mathematical model of a technical system has been reached. The technical system provides
for the serial connection of negative temperature coefficient thermistors. The built mathematical model possesses the
properties of fullness, adequacy, productivity and economy to a sufficient degree. The use of such a model reduces
the time and costs spent on research and makes efficient use of the mathematical modelling capabilities.

Key words: NTC thermistor, working mathematical model, properties of mathematical models, principles of
mathematical modeling.

Language: English

Citation: Markelov, G. E. (2022). Serial connection of NTC thermistors. I1SJ Theoretical & Applied Science, 01
(105), 259-262.

Soi: http://s-0-i.0rg/1.1/TAS-01-105-12  Doi: &os¥®f https://dx.doi.org/10.15863/TAS.2022.01.105.12

Scopus ASCC: 2604,

Introduction r

Extensive educational and scientific literature is R(T)= W
devoted to the consideration of technical L o _
characteristics of negative temperature coefficient A unified approach to building a working
thermistors, the basic principles of their operation, and mathematical model that has necessary properties for
the methods of designing circuits with said a specific stu_dy is described in [3; 4]. Some p_ropertles
thermistors. There are numerous examples of pf mathematical models are fo_rm_ulated, for instance,
successful practical use of such equipment in various in [5; 6]. An example of building a mathematical
fields of human activity. model Wlt_h the necessary properties fqr a study is

The purpose of this work is to build a working presgnted in [7]; some of the (esults of this study were
mathematical model of a technical system using a published in [8-10]. The particular features of using a
unified approach. This technical system provides for unified approach to building mathematical models are

serial connection of negative temperature coefficient described, for example, in [11; 12].

thermistors.

The dependence of the resistance R of such a Problem statement

thermistor on its temperature T is usually described ~ The serial connection of n thermistors is
in an expression (for an example, see [1; 2]), which discussed below. The i-th thermistor shall be
takes the following form considered a body with high thermal conductivity,

whose temperature T, at the initial time point t, is
equal to Ty, while T, <T,, i=12,...,n. Convective
heat exchange occurs with the environment, the
temperature of which is equal to T, on the surface of

R(T)= reB(TilfT"ii),
where r is the thermistor's resistance at T =T,; B is

the coefficient constant for the given thermistor.

However, within a relatively narrow temperature )
range, it can be assumed that the thermistor area S;, and the heat transfer
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coefficient is known and equal to «,. For arelatively

narrow temperature range from T, to T,
considered that

it is

ri
AT

G (T| ) =G [1+Yi (T| -T ):|a
where R (T,) and C,(T,) are the resistance and total

heat capacity of the i-th thermistor; r, and c, are the
resistance and total heat capacity of the i-th thermistor
at T,=T,; B, and y; are positive constants. The
electrical potential difference at the poles of the i-th
element is
rl
A

where | isthe direct electric current intensity flowing
through the thermistors.
The electrical potential difference

u=3u, @

is of interest in the study. Let us design a working
mathematical model of the object of study that has
sufficient  properties of fullness, adequacy,
productivity and economy.

Problem solution

The results obtained in [13] are to be used in
order to solve the problem. These results allow us to
build a hierarchy of mathematical models of this
object of study and determine the conditions under
which it is possible to find the desired value U with

a relative error of no more than the given value 3,,.
If the differences T, —T, are small enough, then

according to (1), the desired value is obtained using
the formula

Uy =, )

Conditions under which the obtained formula is
applicable are to be determined. A steady-state heat
exchange process is considered for this reason. In this
case, according to the calculations in [13], the steady-

state value U, is determined using the formula
. _ 2r;
Ll A s T,
and for the given temperature range
il
0 Si(Tl _To)
then the steady-state value of the sought value is equal
to

S1+Bi(T1—T0)TO’2, (€]

U= 5)

The relative error of the value U, is
U-u,| U U

3(U,) = =2 _1<20,
Vo)== 170 =0,
In the event of inequation
U
—2-1<3,

5

formula (3) can be used with a relative error of no
more than &, to find the desired value. Consequently,
in the event of inequation

U, < (1+80)U* 6)
the mathematical model (3) possesses the properties
of fullness, adequacy, productivity and economy to a
sufficient degree.

Then let us define the conditions under which
mathematical model (5) can be applied. The unsteady-
state heat exchange process is considered for this
reason. In this case, according to the results from [13],
we obtain a Cauchy problem

crlITy dU;,  oSrIT? —o,SUT —B,1U;

Biuiz T s IToz _YiUiT02 +BY;

Ui(to)zril' (7

where i=1, 2, ..., n, and we can find the time point

2 *
ti:to+i nilo. U—‘—1+8O r‘—|*+
oS | B (k! U,
r

| T2 r1=U
+ +Y|TO rII UI rII —1|x
2r1-U° B 2r1-U U’

ain| 2-2 g, || L
rl 2rl -U;

+yiT02 r1-u’ rl

rl
- n !
Bi ZriI_Ui* Ui*j (ril_ui*

J

for which

U (t)= :
(t) 1-8,
It is obvious that at t > t;

U, -U;

3(U7) =

-2 s,
i Ui
and the value U] can be considered equal to U, (t)
with a relative error of no more than d,. If

t, = maxt;, then it is easy to show thatat t >t,

Zn:(ui _Ui*)

== <8,
XU,
i=1
Consequently, formula (5) can be used to find

the desired value with a relative error of no more than
3.
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If condition (6) is not met, then mathematical
model (5) at t > t, possesses the properties of fullness,

adequacy, productivity and economy to a sufficient
degree.

The development of a new mathematical model
in the event of the formation of a hierarchy of
mathematical models of the object of study might lead
to the clarification of the previously determined
conditions for the applicability of the built
mathematical models. Indeed, it is possible to clarify
the condition of applicability of formula (3) using the
mathematical model (2), (7). For this we need to
calculate the time point

2 Ut
R STV
0;S; B 2r1-U’U;
[+, |-
2r1-U; rl
2 2 Ut e
_YiTO 60— YiTO rII UI* r||*+
Bi B. 2ril_ui Ui
+ r‘I*Inl— el ~3, |
2r 1 -U, rl-U,

for which

It is obvious thatat t <t
=l
3(r1) =

and the value K1 can be considered equal to U, (t)

rl
=——-1<3,,

with a relative error of no more than §,. If
t*:lm_inti, then it is easy to show that at t <t
<i<n

6(U0)=‘U U°|:'1 _ g,
U u,
i=1
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the desired value with a relative error of no more than
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If condition (6) is met or t<t*, then the
mathematical model (3) possesses the properties of

fullness, adequacy, productivity and economy to a
sufficient degree.

Results

The following statements, which make it
possible to identify a working mathematical model of
the object of study, are valid in case of inequation (4).

Statement 1. If condition (6) is met or t<t",
then the mathematical model (3) is considered as
working.

Statement 2. If condition (6) is not met, then the
mathematical model (5) at t>t, is selected as

working.
Statement 3. If the inequation (6) does not hold,
while the time interval from t* to t, is of interest,

then the mathematical model (2), (7) is considered as
working.

Conclusion

Thus, a unified approach was used to formulate
the statements that allow us to define a mathematical
model of a technical system. They allow a working
mathematical model of a technical system to be
established that provides for serial connection of
negative  temperature  coefficient  thermistor
thermistors. The built mathematical model possesses
the properties of fullness, adequacy, productivity and
economy to a sufficient degree.

The use of such a mathematical model not only
reduces the time and costs spent on conducting
research, but also facilitates the rational use of
mathematical modeling capabilities.
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Introduction

It is known that in linguistics, the gender
problem is studied in different aspects. Gender is the
difference between men and women in general
content. The speech behavior of both sexes in world
linguistics is revealed by the German scholar Joul
Oates in his book Women, Men and Language, which
also reveals the differences between the speech of
women and men [1]. It takes more negative and
positive connotations in women and men and
compares them in terms of gender. It takes more
negative and positive connotations in both women and
men and compares them in terms of gender.

Main part:

The conversation between the men will focus on
political issues, world news, sports and cars. Also,
their speeches reflect more restraint, composure, and
leadership in their psyche. In women's speech, there
are more topics such as complaining, sadness,
household, family. While women sometimes express
their joy through high levels of emotion and various
nonverbal events (such as screaming, clapping. Such
situations are mostly found in girls), men calmly
express their joy. But anger, which is a negative trait
of a person, is more pronounced in men than in

Doi: &os¥e https://dx.doi.org/10.15863/TAS.2022.01.105.13

women. While women express their anger with
silence, while men often express their anger through
shouting, swearing, and other non-verbal incidents

[2].

A specific aspect of women’s and men’s speech
is that curses and insults are more common among
women over 40 years of age when comparing curses
and insults in terms of age.

For example,

— Yaum, Xam cam SUUMOUHSMU, UYKMU
xaumogyp 6u3 cawuHe YCmuHeOaH oup uul Kuaub
KVUOUK...

Omabex MavaymMKu, YIAPHUHSHKUIUO KYUeaH
KU KUIMOKYU OYIean wwaapunuy airbamma ounap
90u. Lllynoox xam 6yica buimazanea conuHou:

— Aguaux KuwuaapHune YVeyunapu ycmuoaw
KUIEAH UuLIapu anbamma HOMavKyi 6yamac, — oeou.

Xoorcu yenunune 0y sicasobudan epea Kapaou 6a
HUMa 0eb 0aBoM KUTUWHU OULMAL KOIOU.

Hcemexzo apanaw xomunuga xapab onou. Hua
0paza ACUMNCUMAUK Kupou. By cyzcuziux mavhocuza
Vsbex otium mywyna ormazan 30u. Bup 03 xapa6
yamypeau, opazu Kauhab Kemkanoex 6yiou.

— bu3z canune yuyn Onum noHcaobowuHuHe
Kuszuea yHawub Kyuoux... DHOu can Ounan myu
MACIAXAMUHY KUTUWMOKYU IOUK...
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Omabex oHacuza bup o2u3s cy3 0ematl, MAbHOIUK
Kuaub omacuza xapabd onou. Xodcu yamiuKcyMoH
«ULYHO02» 0eb Kyuou.

Cusznapuu  parocumub 0yica xam o6up
mapmaba yunanean 30um-ky? SHOU...

— Cawn yiinancane 6u3 paHxcupmuoux? — oeou
Kyaub xooicu.

— Panoicumacanapumneus...

Xoowcu mysyxnanué ynmypub onou:

— By panocuwoan smac, xoxcamoan yaum.

— Huma xooicam?

—Xacananunune cyzuea Kapazamoa, Kauuw
omanz Kusunu Towkanoea w6opmac skan. Yaun
yeoupub Kamma KUi2aH OHAHEHUHZ Oynca o10uzd
KeluH KyUteycu Kenaoup...

Omabex onacuza Kapaou:

— By KYHeaua KenuHcu3z Xam auiab KerouHaus,
OYHOGH KelluH Xam uiycus mypub oyniapou-xy, — 0eou.

Vibex — olium  MApunoHIuK — MOMOHUOAH
CUXpIaH2aH Yaaua Kapuiu Kusuwub kemou. bup
tuumnapoan Oepu uyuea Uuud Kelean KUHACUHU
mykub 6epou:

— Man canu 6y ymuo oOunan 60xKub xamma
Kunmazan 30um... Can OU3HUHS HACTUMUZHU KYMapuu
ypHuea, epea ypub oyneaoune. buz canu Mapeunon
amoucuea  OYHUAIUK — MYKKAOAH — KeMUUWUHZHU
Vinamagan 30Uk, aoabcus... Y3uHeea Koica iy
MApUNOHIUKHY ~ XOmuHea Xucobnab kemabepap
9KaHcau-0a, yamcus!..

Omabex xam Kusuuiou:

— Xomun 6yamaca numa, axup?!

— Kownuxk, ky3aux oup anou!

— AHOu Oecanuneus Huma y3u?

FOcygbex xoorcu yenunu 6ocuwt ypuuea sxeagod
bep, Oezandex Kunub widcauean X010a XOMuHued
Kapaou. Y36ex otium»anouy MmavHocunu ounoupub,
QHOUNAPHUHZ CUXPDUHU pAod KUuiuui YYyH Oup 03
MYMUTUKUO KUUHATOU:

— AHOu... anou... y3u xumoumu, Huma 0ano...
V3u KaIMOKOaH mapkazan 6ynaoup... TyuyHmazaw
oyncaue, iyaunaprHuHe oup mouugacu...

by owcasobea FOcygbex xoocu yzunu xaxonad
Kyauwoan myxmama oamaganuoex, Omabex xam
Kyaub 10060pou. XomuHuHuHe MUupHOK OCMUOAH KUp
usnab 6a OAvL8OCUHUHZS UCOOMU YUYH 2VNIOUPAUUUOAH
opmukua Kyaub xavgaanean FOcygbex xoocu kyzuea
YuKean EwiapHu apmap 9KaH, HCUOOusm Ouiau
yenuza deou:

— Yanum, can onamenune 2anuea auuuenanma.
Yn xap wmapca Oeca gakam Mapzuronoan
ViLIaHeAHUH22A  KAPWUAUSUOAH —aumaoup. Ammo
MeHOan cypacane, Mapaunonoazu Ha Kyoamus 6a Ha
KeIUHUMUZHU Xeu Oup 8ajxcx Oulan Kamcuma
onmauman, Oarku Ousea Kyoa OVIMOK-KA 9HZ
MY8OUK Kuwuiap 30u, Oannu Yenum, OelumaH.
Canune  munub-munyuwuHe, YCUO-YHULUUHS VUVH
KYBOHMA2AH oma-oHa cozka xucobdaaumarioup. Cau
OyHea axwiu uwioH. Ammo OuzHUHZ X03upeu 6av3u
oup paviinapumus canea EMumud Keamac sKam, bynea

XaKKuHe xam 0op, neKuH UKKUHYU mapagoan 6usHu
yam xakcuz mawnab Kyiiva. Yauum, 6usHunz
canoan 6owKa yMuUO HUWOHUMUZ, XAEM KYBOHUUMU3
wyK. [ynéoa kypub ymamypeaw Oapua op3ymus,
xagacumus axam caneacuna Kapab Koagan. busz
Xyoou maonoea MuHena® wykyp aumamuskum, Ca

bowkanapuune  Qap3anoudex ICAUK-XYUTIUK
Oyn0uHe,  KUWUIapoex ceH  Ounan  ugpmuxop
KUIOIMACAK-0d, can OPKANUK Xuoconram

yekMacumu3zea UMoHOUK. AUHUKCA OHAHSHUNH2 CAHUHR
my@aiinu Keuupamypean ymuonapu moboopa opmub
60pou. by KyH onane canune onouHeea mus 4ykub 6a
OHAHZ KYH2NU YYYH MeH XaMm opaga myuwud camoaw
cypaumu3: Caw Y3 XOXUWUHZ UYIUOad YUIAHEaH
9KaHcaw, paguxane canea mybopax 6yacun. Icaunux
daveocuda pean oma-oHaHe muaazu arbamma
wynoan bowxa oyaimac. Iy é6unan dupea ca-numne
cababu 8ysicyoune 6ynean oup Kuwu y3 Xaému uuuoa
bonacu opxanux Oup op3y-xasac Keuupmaryi... Yuune
0y opsycuza xax Oepacawmu, UYKMU AHA UXMUED
V3UHeOA...

Xoowcunune 6y cyzu Vibex oiiumea newoenux
éxkxan 6ynca, Omabexknu wy Kaoap epea Kapamkaw
90u. Xoowcu yzuoan owupub cysnazan 0y cysnapuHu
wy ean OuNaH MamMomMIAoU:

— bBunean monub cyziap, oOurmazan Konuo,
Ode2annapuoeK, OHAHZHUHZ QUMMAKuYUu Oynean cysu
Gaxam wy 30u. Bosieu eannapu 6yica y3 XaxkkKuuu
XUMOSL UYIUOA YHUHE NONUCATAPUSUHA OYIUO, MEeHOaH
Xam Kypa oHaHeHUHS ebaunu Y3uHe axuu OuLacan. ..

Omabex xamon cykymoa, Y3bex otium 6ynca
bowu buRaH»ULYHO02» uwopacunu depap 0u.

IOcygbex xoocu rxopuoa ymxaw eaniapHu
KVDYK — 6d  acoccuz — cy3iamazad,  Oaiku - uLy
MypMYyWHUHE PYKH 84 ACOCUHU Oup oapajica aumub
ymxan, Omabex 3ca OyHU Wy MyXumHune oup yeuu
oynub swumkan 20u. Tyepucu xam yn Odadacu
MOMOHUOAH CY31AH2AH XANUSU KOHYH2A KApUuIU YUKUL
VUYH J03uM  OYIaH Kyuwka MOIUK omac, bac,
KVUCUBTUKHUHS Hamudicacu sca cykym 20u. ¥Yn oup
MOMOHOGH WLYHOAU OpP3V-XA8AdC YYYH 001d YCOUpeau
OMa-oHaHu  MyKoomaanoupmaxyu — 8a  omacu
QUMKAH  XUNCONAM  YeKOUPMAlmypean Y2yanapoaH
OYIMOK-4U 30U dpCa Xam, UKKUHYU EKOAH Y3UHU acup
OMKAH Waxaio — Ky3iap — YyHea  Ha@pamianubd
Kapazaunoex Oynyprap, 2yéku eaghocus, eawvoacus,
0eb xuukupapnap 30u. Tyspucu xam YHU OMAa-OHA
MyKoghomuea Kapuiu 0EKIAHOUPMOKYU OYIaH HAPCA
Xanueu Ky3iapeuHa, amMmo YHuHe 0y UCEHHAMO
Xapaxamuoan 60uKa YHCYypaap KuoupuuL 8a YuKapui
ypuncuz mywap 20u. Oma-oHa op3ycuHu ugpo
DMUUOAH OUP COHUSL XaM Y3UHUHE KY3 YHeUOaH Xaénu
KemMmazan awye uioxuli myxaboam yuyH Xeu Oup
MYPAUK KAMYULUK KEIMACU2d UUOHCA XAM X03Up
VHUHe 1opacunu Oowika Oup XaKukam mupHai
bownazan 6a BUNCOOHUHU hakam wy macana-cuHa
ypab onzan 30u. Omabexkya 3H2 HO3UK CAHANZAH O)
Macana Kapouuoazu Jcagod Kymuob yimypeyuuiapHu
HUXO0SIM 3ePUKMUpoU.
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— Busnu Kymoupma, yeuum.

Omabex magnyd oup 6boxuw bunan 0Oy cy3Hu

aumKyuu omacuza Kapaou 6a AMUHYOK Oup oxaneod
aHasob bepou:
Men CUBNAPHUHZ — OP3YIAPUHSUSHU
bascapumika— azap XypCcaHoOuUumuUHeU3 wy OulaH
oynca— xap eaxkm xo3upmau. Ammo oup beuopaza
Kypa-o6una mypub sxcabp xam xuénam...

Xooicu yenunune maxcaouza o0appos myuwyHd
onmaou 8a cypaou:

— Kumea, xomununezamu?

— Wik, cusnume onadupeam  KeluHuHu32d.
Venuneus-nune — eyxucyou  Gunam  op3yuHU3HU
KOHOUpUW OCOH OYIca Xam KeluHUHeU3 Kapuiucuod
MeHU Oup OJHCOHCU3 XAUKAN YPHUOA Macaseyp
KURUHSU3.

Ocygbex  xoocu sim  omub  xomunuza
Kapaou. Yibex oliumHune 6yica  onadupeau
KeluHu2a bmumMoou 10KOPUIUSUOAH YUiad-Hemub
mypmaou:

— Maiinu, 6onam; 6yéxnu xo3up cau yunamat
Kyul,— Oeou.

Omabex dup ozuz cy3 aummaii CyKym Kuiou,
IOcypbex  xooicunune osca  yenrunuwe — CysuHu
myspunueua,  KeUuHoaH 103  KypcamamypeaH
KVHeUICU3 uwiiapea akiu emca Xam, daMmo oup
MyROXaza - i03acudan  UCMUKOOIHUHZ — KOPOHZU
UWLIAPUHY XO3UD YHYUA MYT0OXA3A KUAUD KYpMaou.

— JKyoa myspu atimacan, jyeaum, O6upox
OHaHeHUHZ Oup Mmynoxazacusiueuea Oowoaéx MeH
Aabumny muwnad xoaean ’0um. Xosupoa xam uty
X010a KOIMOKKA MadxcOypmaH, — oedu 8a: — buz
Xo3up aHou-wlanune OaHoacu, MeH IMAC OHAHEZ
OupasHu UWOHOUPUO KYU2aH: OU3HUHE OUNAOAH
AP CUBTUK YUKUUWLU MEHeAd MABKYIL KVPUHMALOUD.

Omabex oma-ona op3ycuea V3 mavoupuia
JHICOHCU3 Xaukan Oyaud puzonux depou. Ammo V3
PUBOTUSUHUHZ —wapmu — Kuiub myuoan uneapu
Mapzeunon 6opub renuwnu 6a bup Oapasica yrapea
aumub YmuwHy, WYHOAH CYHe Myu OOWIauHU axo
Kunou.  Mwmnune eHeun Kyuuwiuea CYUUHEAH OHA
Omabex-nune 6y wapmuea J10M 0eMAcOaH KYHOU
6a Op3YIUK MYUHU me3 6ouliaui Y4yH YeIuHu

Mapzunon kemmaxka Kucmai 6ownaou.

"Son, have you heard the number yet? We've
done something about you ..."

It is known that Otabek knew what they were
doing or trying to do. However, it was added to the
ignorant:

"The deeds of the wise men against their sons
will not go unnoticed," he said.

Haji looked at the ground at his son's answer
and did not know what to say.

The mockery looked at his mixed wife. There was
silence again. My Uzbek mother could not understand
the meaning of this wordlessness. After looking at it
for a while, his heart seemed to boil:

"We're engaged to you, the daughter of the
Scholar Ponsadboshi ... Now we're going to have a
wedding consultation with San ..."

Otabek didn't say a word to his mother, but
looked at his father meaningfully. Haji shamelessly
said, "That's right."

"l was married once, even if it offended you."
Now ...

"Didn't we get upset if you got married?" Said
the pilgrim, laughing.

"If you don't mind ..."

Haji calmed down and sat down:

"It's not out of resentment, it's out of necessity,
son."

"What do you need?"

- According to Hasanali, your father-in-law will
not send his daughter to Tashkent. Your mother, who
raised a son, wants to put a bride in front of him ...

Otabek looked at his mother:

"To this day you have lived without a bride, and
you would have lived without it," he said.

An Uzbek mother became envious of her son,
who was bewitched by Margilan. He poured out the
movie he had been collecting for years:

"l didn't raise you with that hope ... Instead of
raising our offspring, you hit the ground and polluted
it." We didn't expect you to be so devoted to the
Margilan oath, rude ... even if you consider this
Margilan as your wife, it's a shame! ..

Otabek also got hot:

"What if he doesn't have a wife?"

"It's an oath!"

"What do you mean, Andy?"

Yusufbek Haji looked at his wife with a smile, as
if to answer instead of pressing his son. The Uzbek
mother said, "Andy," and struggled a little to deny the
magic of the Andes:

"Andi ... andi ... is he Chinese, what's the matter
... he'll be left behind ... If you don't understand, a
group of gypsies ..."

Just as Yusufbek Haji could not stop laughing at
this answer, Otabek laughed as well. Yusufbek Haji,
who was overjoyed at his wife's search for dirt under
his fingernails and overjoyed at his muttering to prove
his claim, said to his son seriously, wiping the tears
from his eyes:

""Son, don't be angry with your mother." He says
everything only because he is against marrying from
Margilan. But if you ask me, I will not insult our
godmother or daughter-in-law in Margilan in any
way, but | would say that they were the most suitable
people for us to marry, my dear son. A parent who is
not happy for your well-being and growth is not
healthy. San believes this well. But as long as some of
our current opinions don’t lie to you, you have a right
to it, but on the other hand, don’t leave Us unjust
either. My son, we have no other hope, no joy in life.
All our dreams and desires that we see in the world
are focused only on the sangha. We thank God a
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thousand times that you have become like a child of
others; Although we cannot be proud of you as people,
we believe that we will not be embarrassed by you.
Especially your mother's hopes for forgiveness
because of the humber have increased. On this day,
your mother will kneel before you, and for your
mother's sake, | will intercede and ask you: if you are
married in your own way, may your wife be blessed.
The wish of your parents, who are in a claim of
remembrance, will certainly be no different. At the
same time, the reason for sa is that a person who has
a body wants to have a dream in his life through a
child ... It is up to you to decide whether to grant his
dream or not ...

The Uzbek mother liked Haji's words as much as
he liked Otabek. Haji ended his exaggerated remarks
with the following:

"That's all your mother wanted to say, as they
say, knowingly, unknowingly." The only thing he said
was that he was defending his rights, and you know
your mother's actions better than | do ...

Otabek was still silent, and my Uzbek mother
was nodding her head.

Haji Yusufbek did not say the above in a dry and
unfounded way, but to some extent he mentioned the
pillars and foundations of this marriage, and Otabek
had heard it as a son of this environment. It is true that
he does not have the power to oppose the law spoken
by his father; so the result of weakness was silence.
On the one hand, he wanted to reward the parents who
raised the child for such a dream, and on the other
hand, he wanted to be one of the sons who would not
be embarrassed by his father. It is true that the only
thing that tried to turn him against the parental award
was his eyes, but it would be inappropriate to look for
and exclude other elements from his rebellious action.
Although he believed that there would be no shortage
of divine love, which he had never imagined for a
second before expressing his parents' dream, now
another truth was beginning to scratch his heart and
his conscience was only about it. Otabekcha was
finally bored by those sitting in the waiting room for
an answer to this most sensitive issue.

"Don't wait for us, son."

Otabek looked at his father, who said this with a
defeated look, and replied in a naked tone:

"I'm always here to make your dreams come true
- if you're happy with that." But according to a poor
man, the oppression is also a betrayal ...

Haji could not immediately understand his son's
purpose and asked:

"To whom, your wife?"

"No, to your bride." Imagine me instead of a
lifeless statue in front of your bride, even though it is
easy to fulfill your dream with your son’s body.

Yusufbek Haji glared at his wife. The Uzbek
mother's confidence in her daughter-in-law was high:

"All right, boy;" Don't worry about the paint

now.

Otabek was silent without saying a word, and
although Yusufbek Haji understood the truth of his
son's words and the misfortunes that would follow, he
did not think much about the dark deeds of the future.

"You're quite right, son;" but at the beginning of
one of your mother's negligences | had bitten my lip. |
have to stay the same now, 'he said," and we are now
slaves of the oath.

Otabek agreed to his parents' dream as a lifeless
statue. But on the condition of his consent, he decided
to go to Margilan before the wedding and tell them to
some extent, and then to start the wedding. The
mother, who was relieved by the easy transfer of work,
agreed to Otabek's condition without hesitation and
asked her son to start the dream wedding quickly.

Margilan began to push to leave [3].

Of course, it is relative to say that men speak
calmly and calmly, while women complain that they
complain. In distinguishing such cases, it is also
necessary to take into account the social status of the
individual, as mentioned above. For example, the
conversation of an educated, educated teacher woman
is different from the speech of an ordinary housewife

[4].

Given the purpose of gender research to define
the subject of linguistic activity as a person with a
social biological status, it can be argued that it is an
integral part of sociolinguistics. According to
sociologists, gender can be applied from a social point
of view in cases where society is divided into men and
women. Social factors such as category, age, race, and
origin constitute the expression and experience of a
particular gender content [5]. From a terminological
point of view, the concept of gender was formed in the
process of theoretical development of feminism,
directly in the process of gender research. Gender
research is one of the youngest and most promising
research areas in the world. It covers areas such as
law, family relationships, health, literature, culture,
and more.

The term gender is a set of behaviors and
attitudes that are understood in any society in relation
to the individual, both male and female. The study of
man and his speech is also an important object at the
center of gender orientation [6].

Gender linguistics examines the problems
associated with the role of a person of the same sex in
social processes or other aspects of life. The gender
approach is based not on biological or physical
differences between men and women, but on the
cultural and social significance defined by that
society. Gender inequality is identified in the gender
analysis of social relations.

The essence of the concept of "gender" is
formed, first of all, by means of social gender, social
practice, which is integrated in the social modeling or
organization of gender. Gender is the cultural mask of
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social gender, our perceptions of gender within our
own socio-cultural perceptions [7]

Despite the diversity of existing approaches and
perspectives on gender determination, two concepts
can be distinguished. Gender Social Structure Theory
and Gender System Theory.

“The study of the application of gender
parameters in linguistics has also proven to be
important in the study of constructive principles of
linguistics specific to women or men. The main
purpose of genealogical research in linguistics is to
identify the types and causes of the phenomenon of
"linguistic asymmetry” [8] in the form of
differentiation of written or oral speech, which is
specific to women's and men's speech, as well as in the
style of both sexes. There are a variety of peculiarities,
from oral speech to written person speech. When
examining the structure of a person’s speech,
differences in phonetic, lexical-phraseological,
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Beenenne

[TparmaTndeckuii Mup s3pIKa MMEET pas3HbIC
3aKOHBI M XapakTepucTuku. K HHUM oTHOcATCS
IparMaTH4ecKue HapaoKCHl,
MparMaJUHIBUCTUYECKUE  JIOKHBIE  3aKOHBI |
CKPBITBIE IParMaIMHTBUCTUYECKHE SIBJICHNS. KaKkoBbI
BO3MOXKHOCTH mparmatuku? Ha kakux 3akoHax
OCHOBaHa IparMaTuka? DTH BOIIPOCH MPUBOIAT HAC
K ONpENeNCHNUI0 KOHLENIUH IparMaTHYecKkoro
napanokca. [lapagokc - rped. paradoxos - o3HayaeT

HEOXKHAAHHOE, CTPaHHOE, NPUHATYI0O MHOTUMH
TPaJUIMOHHYI0 MBICIb, HEOXHUJIAHHYIO MBICID,
JICKyCCHIO, KOTOpas HAaxOAWTCA B  PE3KOM

NIPOTUBOPEYMH C €€ CcojepKaHuem win Qopmoit
OIBbITA. JIro0oit rapajiokc MpeCTaBiIseTCs
OTPHIIAHUEM TOW WIIM MHOHM UAEH, KOTOpask CYUTAETCA
«abcomoTHO NpaBWIbHOW». CaM TepMHUH MapagoKc
TAaKXKE€ W3HAYaIBbHO WCIONB30BANCA B aHTHYHOHN
¢unocodun Ui BBIpaKEHHsT JIIO00H CTpaHHOIA,
OpUTHMHAJIBHOW ujier. B Jioruke mapagokchl MHOTAA
BO3ZHUKAIOT TIPU MBIIJICHUM B COOTBETCTBUH C
paBUIaMH (popManbHON JOTUKH. B Joruke ymecTHO
3HaTh, YTO HApPaJOKChl — 3TO OTCTYIUIEHHE OT

peampHOCTH.  [lo9TOMY  aHTHHOMHS,  amopus,
MPOTHBOPEUYNE TaKKe MOTYT OBITh  HAa3BaHBI
CHHOHMMAaMH TMapajaokca. Jlorndeckue mapamaoKchl
OOBIYHO BCTpEUAIOTCSI B TEOPHAX, KOTOpBIE HE
MOJIHOCThIO OCHOBaHbI Ha Jioruke. (OCHOBHOM
IIPUYMHON BO3HUKHOBEHMS IapaJoKca B Hay4HOU
JMUCKYCCHHM SIBISICTCA TOT (DakT, YTO TIpoIece
YelIOBEYECKOI0  TMO3HAHUSI ~ HMMEET  CIIOXKHBIHN
TUATICKTHYECKIH XapaKkTep, ¥ B 3TOM ciiydae popma 1
COJIep)KaHHWE HAXONATCS B MPOTUBOPEUUH JPYT C
npyroMm. He cymecTByeT yHHBEpCaIbHOTO crocoda
MPEOIOJICHHSI TAPaIOKCOB. ECTh TOIBKO OJTHH CIOCO0
MPEONONIeTh HEKOTOPBIE MAapaJioKChl B JIOTHKE U
MaremaTuke. «Jlorudeckuili mapagokc, MpPaBHIO
TUTNOB, 3aKOH JIOTHKH, 3aKOH JIOCTOBEPHOCTH,
mupdepeHnIAanus  ACOYKIUH, WHAYKIUS |
THITIOTETUYECKUI yMCTBeHHbeI BBIBOJI, MOJaJIbHas
JIOTHKa — BCE 3TH TEMBI OOCYKIAIOTCA B paMKax
3aKOHa 3HAKOBY.

YenoBeueckoe S Bcerma SBISETCS BBICHIEH
CTaell JUYHOCTU. DTO mpoliieMa TparMaTHKU |
dunocoduu. Jlornueckas dpasza ekapra «5 mymaro,
KOpOYe TOBOPSI, sl CTPOIO» OTHOCHUTCS K BOIPOCaM,
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KOoTOphle eule He peuieHbl. Opaniy3ckuil nmoruk O.
Pexanatu ucnonb3yer MNOHATHE «IIparMaTHYECKUH
napagokcy. “Pasznmmuast «Jlormdeckuil mapamoxc» u
«CemaHTHUECKHH mapaokey oT «lIparmMarideckoro
napanokca», @. Pexanatu npeanonaraetT HIOHUMaHUE:
«SI» wuyenoBeka BcerAa €CTh BBICIIAS CTYNEHb
JIMYHOCTHU. DTO pobIIeMa IparMaTuky 1 GUIocopuu.
Jlormueckas ¢paza [exapra «S mymaro, kopoue
TOBODSI, S CTPOIO» OTHOCHUTCSI K BOIPOCaM, KOTOPHIE
euie He peuieHbl. Opaniy3ckuit oruk @. Pexanatu
UCTIONIB3YET MOHATHE «IparMaTHueCKUi IapagoKcy.
Paznnuenue «JIOTHYECKOTO napagokca» u
«CMBICJIOBOTO MapaJiokca» OT «IParMaTHYecKoro
napagokca» @. Pexanatu npeanongaraeT NOHUMaHUE:
XOTSI caM PEYEBOH aKT HE TOBOPHUT «s1 HE [yMaro, 51 HE
JIyMaro» WM «s HE TOBOPIO», OyAeT paccMoTpeHo. B
MIPOTHBOBEC JIOTHKO-CMBICIIOBOMY napasiokcy
YUCHBIH BBEII TTOHUMaHHE MPOTHUBOPEYNS,
BO3HHUKAIOIIETO B pe3yibTaTe IACHCTBUS PEUM WIH
MbIciu. Eciiu comepkaHreM pedeBoro akTa sBISIETCS
OTpHLATENEHOE BBICKa3bIBaHUE, OHO OyJeT CKa3aHo
[OTOMY, YTO OHO IPOAYMAaHO, AaXE €CIU OHO
03HAuaeT BBICKA3bIBAHUE « AyMaro, YTO HE 3HAIO»
WK «s1 He ToBOpIo». C 3TOH TOYKHU 3pEHUs TUCKYpPC
HUMEET CTPOro JIOTMYECKYI0 OCHOBY; «SI» m mpyrue
CyOBEKTBI, TOBOPSIIME B aKTe PeYd, a UMEHHO BCE
IpyrHe «si», TpeOyroT mpennocbulku. Torxa,
BO3MOXKHO, IparMaTW4ecKuii mapajokc: «S Obln
mpaB...» (mpomrenmee BpeMs); 3BYyYHUT Kak «S1
npas...» (HacTosimiee BpeMs). B aTom ciydae MOXHO
CKa3arh, 4TO 3/1€Ch BO3HUKAET JIOTMYECKAas OIIMOKa.
HppanoHanbHOCT, B TOYHOCTH — ITparMaTHYHA.
Takum 00pa3zoM, peub UMeET N0 KpaitHel Mepe OIHO
MIPOYHOE JIOTHYECKOE OCHOBAHUE M HECOCTOSITEIILHOE
6azoBoe mpenmnonoxenue. CymecTBoBanue <«S»
ompenensercss caMHM ~CyOBeKTOM pedd. Bce
OCTaIbHBIE  «S» TOBOPSMIET0 TPeOYIOT  HMHBIX
JONYIIEHHH, 4YTO  (AKTHYECKH MPHUBOIUT K
IparMaTH4ecKUM HapajoKcaM THIA «s CUHMTAJ, 4TO
Obu1 TpaBy». B mepBylo ouepeab penpe3eHTHPYeTcs
«S1» genoBeka, CO3/JAIOLIETO TEKCT.

Jnst JlekapTa, Kak CKa3aHO BbIII€, MBICISAIIANA
YEJIOBEK YTBEPXKAACTCS CBOMM CO3HAaHHEM. A 3TO
O3Ha4YaeT HayaJo HOBOH ¢umocodum - Yero-to
ropaszio Oosiee Cepbe3HOr0. DTOT HOBBIH MPUHLIMI
MPOSIBIISIETCS. KaK «sI TOBOPIO, 3HAYUT, S TBOPIOY.
[IpuHiun yTBepXkAaeT deJIOBEYEeCKOE MBIIIICHHUE.
Eme pa3 MOXHO KOHCTAaTHPOBATh, YTO COBPEMEHHAS
CEeMHOTHKA YyXe He fBJSIeTCS 3aKOHOM IO3HaHUS U
y)K€ He 3aKOHOM HCcKyccTBa. Ho xopomo, d9To
ImparMaTuka KaKk CEeMHOTHYECKAs 4acThb PACKpPbIBAET
CEMUOTHYECKUH TOPSIOK, AUHAMUKY IIEPCOHAXKA B
TEKCTe,  CTAHOBIEGHWE  AWUCKYpca,  OCHOBHOE
cyObekTHOE «SI» ompexmenseT W pacKphIBaeT
PYKOTBOPHBIN TEKCT. «SD» — IJIaBHBIM Mar IUcKypca.
XoTsi 3TH  COOBITUS  3aKaHYMBAIOTCS  CIIOBaMHU

! Crenanos 0.Cemuorura.Kypcatunran man6a.-5.35.

IPOCTOTO  OpaTopa, MparMaTHKa pPaccMaTpPHBAET
yeJloBeKa Kak aBTopa coObiTuil. IIparmarmuka >kuBeT
CBOMMH HWJCSIMH, KOHICMIUAMH, PEIICHHBIMH |
HEpENICHHBIMI ~ BONPOCAaMH.  BBIMICyTTOMSHYTbIC
BOTIPOCHI, C IPYyTOil CTOPOHBI, ITOKA3bIBAIOT, YTO MUKH
nparMatM3Ma emle He JOCTHTHYTHI'. Ilparmarnka
CMOIVIa TIOKa3aThb 3HAaK MapajoKkca B JIOTUKE U
MareMaTuke B peud. [IparmMaruyeckuil napagokc
MPE/ICTABISIET CO0O0IT 1Ba pa3HBIX MPOSIBIICHUS TEOPUH
peun:

1. TIlparmaruyeckuil mapamokc 3TO
BO3HMKHOBEHHE COOBITHS, KOTOpOE HE MOXKET
npousoitu. Hanmpumep: Tpu y4yeHHKa C OIMHAKOBBIM
UMEHEM B OJHOM Kiacce. DTO HEBO3MOXKHO, HO 3TO
JEHCTBUTEIILHO MOKET OBITb.

2. 13 [parMaTuyecKkoro napajokca
MOHUMAETCsl, YTO «OMHPE/EIIEHHO BEPHO», T. €. €CIH
paccMaTpuBaTh NPHUMEpHI:

e V YMCTBEHHO OTCTalOro0 dYeJIOBEKa pOT
BBICOKO TTOJIHAT.

e Ecnu nBa 6apaHa MOIIIBIBYT, TO J0JS BOJKA
OyJeT 1emnoi.

e UYernoBek, KOTOpHIi
MpSYETCs B yOCKHUIIE JDKH.

e HeBexxecTBO HE CTPALIHO, CTPAIIHO HEBEXKE
yauTh pazymy. (O. XommmoB.) Takue yTBepKICHAS B
HameW pedd, He TpeOyroIue JI0Ka3aTelbCTB,
COOTBETCTBYIOT ~ 3TOMYy  3aKOHY. OTOT  THI
MIParMaTu4eckoro mapajokca SBISETCS MPU3HAKOM
MPEBOCXOJCTBA MBICIH M YCTAHOBKH T'OBOPSIIIETO B
peueBOM akTe, a IpU IParMaTHUECKOM MOAXOJe
Pa3roBOp MOATBEP)KIAET €ro 3aMHTEPECOBAHHOCTh U
rereMoHHI0 B oOmeHnn. B Hamieit peun Mbl MOXxeM

Goutcst  TpaBIbl,

HaWTH HEBEPOSITHOE KOJIMYECTBO MIpHUMEPOB
MOJ0OHBIX MIPOSIBIICHU I IIParMaTHIecKoro
napagokca. Ilo  cymecTBy, mparMaTHuecKui
MapajokC  TIOKa3blBaeT  yTBEPXKICHHE  pEUH

TOBOPSALIETO M OIpPENENsIeT, B KaKOM CIlydae pedb
3aKaHYMBACTCI M B KAKOM HalpPaBICHHH OHa
oOparmieHa.

IIparManuHrBUCTUYECKUI aHAIU3 I103BOJISET 3a
B3aMMOJEICTBHEM ajJpecara M ajpecara CKpBITh
cooOIIeHre 0 CBOMX LESIX M 33Jadax, OTHOILEHHE

ajpecara K uHdopmaropy, BO3MOKHOCTH
MHTEPIIPETaLUH TEKCTa, HHTEJUIEKTyaJIbHOE,
AMOIIMOHAIBHOE B3aUMOJICHCTBHUE ajipecara.
YenoBeueckoe «s1» MOXET OBITh BBIPOKEHO B
TEpMHHAaX  MpPOCTpAaHCTBA W BpeMEHH  0Oe3
UMIUTMIUTHOTO W OKCIUnutHOro.  «Yepes
NParMIMHIBUCTUKY MBI WJEM 110 CTONam

10.C.CrermanoBa © IIOHMMaeM II0JIE ITOHSTHH,
OTHOWIEGHUs CIyIIaTelsl M YYeHHKa, CYIIHOCTb M
BbIpaXKeHUe sMolui», — ckazaia . I'. MarBeesa.
CBsi3b MOXET OBITh TMpPSIMOH WIH KOCBEHHOH,
OIOCPEIOBaHHOW M CKphITOil. Eciau ornpasurens
BBIOMPAET SI3bIKOBBIC €MHUIIBI HAa IyTH CBOEH LIeJH,
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TO ATOT BHIOOpP OMpeneNseT MoydaTesb COOOIICHNS, Ot0 4acTo MTOHUMAETCs B KOHTEKCTe.

npu KOTOpOM FOBOprHII/Iﬁ CTPEMUTCA TOBOPUTH
MPaBUIIbHO U OTKPBITO BBIPAXKATHCA. Ecmm s3p1koBas
0COOEHHOCTH HE IMOHSITHA OTIIPABUTCIIIO COO6H.[CHI/IH,
TO p€Yb MPOUCXOAUT CO CKPBITbIM HAMCPCHHUEM B

TalHBIX OTHOIICHHSIX. Juddepenunansaoe
OTHOULIEHHE peYd KaK SIBHOW, TaK M CKPBITOH —
MOHATHOW M HENOHATHOW — ONpeAesseT pa3BUTUE

COBPEMEHHOM NpParMaalHIBUCTUKU B JBYX pa3HbBIX
HampaBICHUAX. OTO (YHKUHMOHANbHAS U CKPBITAs
MparMaJIMHTBUCTHKA.

C TOYKHU 3peHust (yHKIMOHAIBHOU
MParMJIMHIBUCTUKYA HCCIIEJOBATENN CUUTAIOT, YTO
pa3srOBOpHAs peub MPOSIBISAETCA B Pa3HBIX aclEKTax.
Hanpumep, poxaeHue ¢akTopoB pedd AWUKTOPA,
BO3HMKHOBEHHE YCJIOBHH HPOIYKTHBHOTO PEYEBOTO
aKTa, BHEJpPEHHE  KOMMYHHKaTHBHOM  peuw,
BOCIIPUSTHE 3aKOHOMEPHOCTEH, BBEACHHE AKTUBHOM

peun, BO3JEICTBHE HMHTEPIpETaly TUKTOpa Ha
ajpecara, TOYKY 3peHHMS ajapecaTa M JApYyrHe
U3Y4aroTCsl. WupiMu CJIOBaMH, 00BEKTHI

(hyHKIIMOHATIFHON MPAarMaJIMHTBUCTHKH H3YYalOTCS B
pPa3HBIX acleKTax peueBod jesdrenbHocTH. B
(DYHKIIMOHAIBHOH  MParMaJMHIBUCTHKE  pedeBas
IeSITeILHOCTD BUIUTCS eI TCIILHOCTHIO
TEKCTOTBOpIIAa. BBIOOp BceX S3BIKOBBIX  CIAMHUIL
BHYTPH $I3BIKOBOTO YPOBHSI B 3aBHUCHUMOCTH OT
MOTHBAllMM U BIUSHUS MPUHUMAIOIIEH ayIUTOPUH
BEIpaKaeTcsi B COONIONICHUH YCIOBHHA KOHKPETHOTO
peueBoro akra. Kak um BO Bcex napyrux BuAax
JIESITEIIbHOCTH, B PEUEBYIO IEATEIHHOCTh BKITIOYAETCS
OTHEJIbHBIA PEUEBOH AKT.

O ¢yHKUHMOHATIBHON mMparMa-IuHrBUCTHKEe Ha
CErOJHSAIIHUNA JEHb MPAKTUYECKU BCE MUCCIIEIOBAHMS
1o MparMaJiHIBUCTUKE M3YYEHbI U
MIPOKOMMEHTHPOBaHbI. OJHAKO, MOCKOIBbKY YETKOH
pa3paboTKu B y30EKCKOW JTMHTBUCTHKE O JATCHTHOM

ImparMajJruHIBUCTHKE IIO4YTH HCT, MBI S§
paccMaTpuBacM. Kakos cTaryc Y4aCTHHUKOB
KOMMYHUKaIun Ha OCHOBC JIATEHTHOM

nparMaIuHrBUCTHKH? KakoBa poiib  y4acTHHKOB
CKPBITOM MpPAarMaJUHIBUCTHKM B PEYEBOM AakTe B
OTJIMYME OT MPAarMaJHHIBUCTHKH (YHKIIMOHAIBHOM?
B ocHOBe CKpBITOH NpParMaJvMHIBUCTHKU JISKUT
BepOaJbHBIM MOAXOA YYaCTHHKOB KOMMYHHUKAIHH.
IIpp  anamu3e  pedyeBOro  MHOAXOAAa  pedeBas
aKTyalu3alusi YYUTHIBAC€T paszHble Crenu(uIecKue
pEUCBBIC CUTYallMH PEalbHBIX Itojei. BepOamsHbIit
HOAXOJ, HcClelyeT TOYKM, OTHOcAluecs K cdepe
MICUXONMHTBUCTUYECKON M COIMOJIMHTBHCTHYECKOH
koMMyHUKanuy. COLMOIMHTBUCTHKA €CTh IPOLECC
ONTHUMAIBHOTO BapUaHTa PEYEBOro MOAXOMA, SICHOTO

COIMMAJIBHOTO POKACHUS peun. HpI/I‘II/IHa
TMOBBIIICHHOTO  HMHTEPECA IMCUXOJIMHIBUCTUKU K
YECIIOBEKY, ABJIAIOIIEMYCS HOCUTCIIEM sA3bIKa,

3aKJII04aeTcsl B TOM, YTO OTOT 4YEJIOBEK HIIET
S3BIKOBYIO MHTEPIPETAIMIO KaK HOAXOA K SA3bIKY. DTO
HEY3HAaBaeMO sCHas peueBas CHUTyalus, KOoTopas
BO3HHUKACT Y TOBOPSIETO BHE3AITHO, aBTOMAaTHYECKH.

ITogpazymeBaeMblil CKpBITBI KOHTEHT  SIBJISETCS
MEepeHOCUMBbIM. MBI TaKkKe MOXEM BHJETh 3TO B
CIICAYIOMIEM aHAIW3€ MHKPOTEKCTa: (... Mol
nO3HAKOMUnUChL ¢ Yavghamom na ceadvbe u Hawanu
cnaemuuyame.  Xo3auH ~ 6owen 68  KOMHAMY,
npueomognennyio ons Hac. Hasepxy cmona xaneoma
Hauana Hazpesamvca. B uacmuocmu, 080e Hauiux
opy3ell Hayamu wymums U paseo08apueams opyz c
OpyeoM. 3amem 00HO20 U3 080UX NO3BANU 2080PUMD.
Kax monvko moui b6pam 3azoeopun, ceem noeac.
Ecmecmeenno, 6 romname maxoice nomemueino.
Toeda naw 8mopotl cnymuuk, KOmopblii myco8aics ¢
HUM, 3ACMESNCA U CKA3AN:

«llocnywaiime, peusv [icanuns 3acmasuna Hac
nompauHensy.

Dpa3za «8 20106e meMHAAY UMeem 8 Haulell peuu
Opyeoe 3nauenue. B smom npeonoscenuu ocecm
nogedenusi  Jpicanuns, — nosgueuLe2ocs  nepeo
MUKPOGDOHOM, UmMOObL NO30PABUMb HCEHUXA, CEA3AH C
BbIKTIOUEHUEM JAMNbL, OMKPLLEAIOUWEl TMEeMHOMY OISl
cuosuux 8 komHame arooei. Xoms Jocanuiv ne umen
HUKAKO20 OMHOWEHUS K COCMOAHUIO 2acHyujeli
JIGMAbl, MAcCmepcmeo opamopd, e20 OMHOUeHUe
Gopmuposanocs maiiHol NPAeMamuKol noo 1ecKull
cmex. On céA3an ¢ TUH28UCTNUYECKOU NPASMAMUKOU
N0 DKCHIUYUMHOMY UAU UMIIUYUMHOMY CHOCOOY
8bLIPAdICEHUS. OMHOWEHUS U UTTIOCMPAMUBHOU Yenu.
Hanpumep:

— Caooam, — cka3za A.

Ona nocmompenda ...

— Buw crvnwmanu, ckasan . He oicenas
CIUMWKOM CMYWamy €20, 5 HANpAasuics K 08epu U
ckazan: - Moxcno? A nonpocun. Buecmo omsema:

— Tot 6ydewv ecmb cyn? ona ckazana. 9mo ovin
e2o emopoti 6uod «oay. (A.Kooupuii). B aTom Tekcte
Mactep Anum roBoput Caonar: «Mwi nomonsnensl ¢
moboti, he max au?» CaoJar No-CBOEMy pearupyer Ha
akT morpoca. Bmecto otBera «ma» Caomar cripocuia:
«Tor Oyoewv ecmb cyn?» ¢ BOIPOCOM IOKA3bIBACT,
9TO Mactep Ommke K ANNMY, W TakuM oOpa3oMm
MOHUMAETCsl 3HAK «cornacusy. — Tul Oydews ecmb
cyn? dyBCTBO MJOOPOTH, O KOTOPOM HIET pEuyb,
TalfHBIM 00pa30M BBIpa)KaeT CKJIOHHOCTh JEBYIIKH U
CO37aeT TakOil pedeBOM Ipolecc, IOTOMY YTO
MUCATENI0 KaXKeTCs, YTO CMBICT BOIpOCa TOHAT
OoJIbIlle, YE€M OJHO3HAYHBIA OTBET «Jga». Takum
o0Opa3oMm, cormacusi TepefacTcs dUYepe3 CKPUTYIO
NparMaJIMHrBUCTHKY. JIMHrBUCTHYECKAs TparMaTiKa
UMEeT [IeI0 CO CKPBITBIM  COTJIacHeM  3HakKa
«coTJIacHe» W YCTaHOBKHM TOBOPSIIEIO B JaHHOM
TEKCTe, 3aHUMAaeTcs CTWINCTUKOH. OpHako BO
MHOTHX CIydasX JIMHTBHCTHYCCKHI TparMaTu3M
CMEUIMBAIOT C CEMaHTHUYECKUMH Mpo0iieMaMu.

B TaiiHON mparMaJuHIBUCTHKE TallHO NAOTCS
LeNH, MPUYMHBI U CIEACTBHS, 3afa4d. [ oBOpsImii
TOYHO 3HACT, KAaKyl0 NO3WIHUI0 OH 3aHUMAaeT II0
OTHOIIEHUIO K CIYIIAIONIEMY, HaIIPaBJIsIs €ro K CBOCH
(178

Philadelphia, USA

270

2 Clarivate

Ana lytics indexed



ISRA (India)  =6317 SIS(USA)  =0912 ICV (Poland) = 6.630

. ISI (Dubai, UAE) = 1.582 PUHII (Russia) = 3.939 PIF (India) =1.940

Impact Factor: g\ australia) =0564 ESJI(KZ)  =9.035  IBI (India) = 4.260
JIF = 1500  SJIF (Morocco) = 7.184  OAJI (USA) = 0.350

"..Eciu 6wt cnpocume mnac o cumyayuu,
anbXamoyiuiiax, — Ml Oyoem — CHnOKouMbl U
ymupomeopenvl. A oan eam Kuucy, KOmMopylo vl
npocunu. Ilpusem om Mamwi, s cokpamun nucbmo,
cKa3ae, 4mo mol NPoOYmMeUlb GeYHoe C1060 Om ulelxa
Ca'ou,  Pano» (A.  Kaoupu). B mbece
n3o0peTaTenbHOCTh PaHo 3aKitouaeTcst B TOM, 4TO OH
MaCTEpPCKH CKpBIBaeT CBOE HCTHHHOE
npeaHasHadeHue B opme urpsl cinoB. B maTeHTHOM
NParMaJIMHIBUCTHKE PEYEBOIl TOAXOJ HMEET CBOH
BO3MOXKHOCTH TIpH JIATCHTHOM BIIMSTHUM PEUYEBOH
CTpaTeruu.

[Iparmartndecknii TOTEHNHAN HAOMIOMACTCS U B
BBIPOKCHNH 3aKOHA IParMajMHTBUCTUYECKON JDKU B
pedeBoM akre. M3 3aKoHa mparMaTU4eCKOM SI3bIKOBOM
JDKA MBI TIOHMMAaeM Ba)KHEWIINE U3 CIIEAYIOUINX
paboT: JIOKHBIE KOHCTHTYLHOHAJbHBIE KPUTEPHH,
(YHKIIMM W CTPYKTypa aHaiu3a JDKH, YCIOBHSA
MOCTPOEHHUS W TPaBWIa JIOKHOTO PEYEeBOrO aKTa,
KJIacCH(UKAIHS JIOKHOTO pe4eBOro axTa. JIOXKHBIH
peUeBOil aKT - NOSBIICHUE PEUEBON JEATEILHOCTH, €€
UCTIONIb30BAHUE B aHAIIM3E B LIEIIOM, B COBOKYITHOCTH
C  JIpYrMMH,  XapakTEepuU3yeTcsl  CIeIyIOHUMHU
KaTeropusMH: OTIIPABUTENb, II0JIy4Yaresb, Lelb,
KOHTEKCT, COOOIIeHne U T.lI. HekoTopsle areMeHTHI
BOOOIIE COCTaBJSIIOT  BHYTPEHHIOIO  CTPYKTYpPY
JIO)KHOT'O YTBEPXKJICHNUS, OOIIYIO CTPYKTYpY JIKH B €€
orHomrennu. Koraa rosopsimmii 3ddexTuBHO U
CO3HATEIbHO IIEPElacT CBOI II€Tb CIIyIIAaTelNo-
MOJTy4aTeNi0, OH MBITACTCS OOMaHyTh HECKOIBKUMHU
(hakTamMH U JaeT JI0KHOE COOOIIEeHHE:

B Cynnsrii nens JIsrynika-comoBei,

TpocTHHK npeBpalaeTcs B ropy.

XKyxu OymyT BooBamu,

Bops! oxpansror wiomans. (M.FOcyd.)

JloxxHbIE COOOIIEHHST TMEepeNaroTCsi B Pa3HBIX
¢opmax  BBICKa3bIBaHMS C  HCIIOJIB30OBaHHUEM
BepOaJbHBIX  WJIM  HeBepOalbHBIX  CHMBOJIOB.
[Monmyuatenp kM OOIDKeH  OyAeT — IPHHATH
NpUYKpalleHHOe CcOooOIIeHHe Ha Cly4ad, eciH
OTHpaBUTENb IUTaHupyer. OTOpaBUTENb  TaKKe
JIOJDKEH BEpUTh, YTO IIOJy4aTelb ONpENeiI, 4YTO
coo0IIeHne, KOTOPOE OH MJIM OHA XOYET, SIBIISIETCS
3P PEKTHBHBIM, TO eCTh 3(P()EKTUBHBIM U MOJIC3HBIM.
Ecnu OIIPEICINUTh byHKIIHIO JIO)KHOT'O
BBICKA3bIBAHUs, TO B OCHOBE TAKOT'O aHAIN3a JICKUT
[IOHUMAaHUE D3JIEMEHTOB  BO3JEHCTBUS  PEUEBOM
MaHHUITYJISAIUH, CHITBI €€ BO3JCHCTBHS Ha OTIIPABUTEIS
W JIOCTHTHYTOW menu Ha mnoiydartess. OCHOBHBIM
MOMEHTOM CTPYKTYPBI JIO)KHOTO pPEYEBOr0 aKTa
SBJSIETCSI ~ YMHOXXGHHME  MOJENHM  BO3JCHUCTBUS,
BKJIFOUAOLIEH JiBa KOMIIOHEHTA!
MPONO3UINOHANBHBIN  TOKa3aTenb -  CIYXHT
CYXJIEHHEM, a II0Ka3arellb WLUTIO3MM - TpPU3HaK -
CIIy’)KUT  TIOKa3aTelIeM  IIOCTaBJICHHOM  3ajadu.
«IloaTOMY CTpyKTypHast KiaccU(UKaMs JOXKHOTO
pEUYEBOTO aKTa OCHOBBIBAETCSI HA JIOTHKE U CIIEAYET
o0IIMM YCJTIOBHMSIM M TIPaBHJIaM pPEYEBOTO aKTa», —
roBopuT Ki1accuyeckuit 3akoH J[x. Cepne. Jlro6oit

XapakTep MOXKHO pacCMaTpHBaTh U U3ydaTb C TOUKH
3peHUs]  TICUXOJIOTMYECKOro, OGronorn4eckoro,
COI[HOJIOTHYECKOTO TIPUJIOKEHUSI. CumBon
NIPE/ICTAaBISIET CBOEro MHTepmperatopa. Ho oH He
CUMTAETCs JACHOTATOM, JIMIIb Ha BBICIICH CTYICHH
OTHOWICHUSI TIEPCOHAXKa K HHTEPIPETATOPY OH
CTaHOBUTCS o(opMIIeHHEM camoro mpenmera. Korna
3TO MIPOHUCXOIUT, 3HaK nprodperaer
WHIIMBUYAIbHOE W COIMAIBHOE JHAarHOCTHYECKOE
3HAa4Ye€HHE M CTAaHOBUTCS HOBBIM 3HaKOM Ha Ooiee
BBICOKOI CTaJliM CEMHO3HCA.

CHHTaKCHYEeCKUE M CMBICIOBBIE YTBEPXKICHUS
MOTYT OBITh 3aMAaCKHpPOBAHBI, 3aMACKHPOBAHBI.
[Tono6HOE mparmMaTHueckoe YTBEPKACHHE MOXKHO
MacKHpOBaTh, CKPBIBAsl €r0 HCTHHHYIO IPHUPOY.
3mece  OHa  CTaHOBWTCS — KBa3WUIparMaTHYHOMN:
BO3HHMKaeT 0cobasi Gopma JDKH O BElIax, TO €CTh O
nepcoHaxax. COKpBITHE IO/ IIA0JIOHOM HE TOJIBKO He
MOKa3blBaeT OJHY BEIlb JPYroi, HO HM3MEHEHHE
BHEITHETO BHAA PEYM  MPEACTABISIET  COOOM
NparMaTH4eckoe HW3MEHEHWE; 1M, BBbIPAXKCHUE
(opMbI, arpeccuBHas aKTHBHOCTh JIMYHOCTH U
COKpBITHE IIeJield CONMaNbHBIX Tpyni: «l tonbinan
Araga 3amymanach, Kak OyATO He HOHHMAas
MpenHa3HaYeHus cBoel matepu: "4 ne nownsna eauieti
muicau, eocnodica Auum xauym..." I'yavuan ckionuna
2on08y." (A.Kooupuii.) Tlo-BuanMOMY, TOBOPSIIUIT
IBITaeTC yOeIUTh KOro-TO B TOM, YTO OH CaM He
MOHMMAET, YTO OH HUYEro HE 3HAET, YTOObI CKPHITH
CBOE HCTHHHOE mpeaHasHadeHue. [Ipm 3TomM ero
pas3nu4HbIE NEMCTBUs NpUroiaTcs. B aTtoMm ciyudae,
06e3  HCIOJNB30BAHUS ~ PEATHHOTO  IEPCOHAXKA,
HACTOSIIMK TIEPCOHAX MOXKET OBITh CKPBIT OJ
T00BIM JPYTMM IEPCOHAKEM. TEpMHH «HCTHHA»
SIBJISIETCSI CEMUOTHYECKUM TEPMUHOM U HCIIOIb3YETCS
UMIUTMLIUTHO, KOIJA 3TO HEBO3MOXHO. B Takmx
CilyyasX WCTHHA HESBHO OTpakaercs. B oueHb
arpecCHBHBIX OTHOILICHHUSX TPAB/a MPOSIBISIETCS SIBHO
W BBIABIISIETCS HCTHMHHOE HaMepeHHe anpecara. Tak
4acTo OBIBAET B IIPOU3BENICHUSIX UCKYCCTBA:

«Amup Cyaman )Konoop!» — cxasan on. Eciu
2ymonmuya yudem om mens - mebe nosesno! Ho ecnu
KOPOHA 8 MOUX PYKAX Kpaem Hebd... NOMHU: 5 NOGEULy
mebs Ha suceruye u nooodicey mebs!- ckasan Mupzo
Ynyebex u nosepuyn zonoey ceoeco koms nasaod, ne
dooicuoasace omeema Amupa IKonoopa. (Ooun
Aky608.)

HctnHa — oveHb mparMaTHYHBIN TEPMUH, U e
BHEITHUH BUJ MEHsieTcs1, Korna popmupyercs popma.
OTHOWIEHNST MEXIy aApPEecaHTOM M  aApecaToM
OCHOBaHbl Ha OSMIHMPHYECKUX W IIparMaTHYecKhuX
(hakTOpax, W CTENEHb, B KOTOPOH OHHU CKpPBIBAIOT

MpaBAy, OIIYIIAETCS WJIM  HHOTJA  OTKPBITO
MpU3HAETCS  MOCPEACTBOM  MYAPOM  HMHTYHUIHUH.
Hanpumep:

A oymaio o mebe smum ympom,
Mama, s ne mo2y notimu, oadxce eciu nPORywy.
B 2opode max ceéemno Houwio,
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A He moey Huxomy Hagpeoumw. (Myxammao — Jlypak, mul Oymaeutb, Y¥mo HUKMO Opy2oll He
Ocyd.) 3Haem smozo omeema?
Ora  BHYTPEHHsIS WM  BHEIIHSS — pedb, Tym cmapeii  yuumenv YCIolanr 3mo U
BBICKa3bIBaeMas TOBOPSIINM, IIPEJCTaBISET COOOH CHOKOUHO YIbIOHYACA:
OTKpBITOE TMpH3HaHWE YyBCTBA JIOJNTra, TOCKH, “Omo numepamypa, da, smo... iumepamypa”’
onmmHOYEeCTBa Tepexn  Mareppio. Urpa  cioB "Omo Aoabuém,... Heuezo...Hewe2o...9mo aoabu
IIparMaTUKU IOHUMAETCs MOATEKCTOM CIJIOBa, T. €. em!"
cyOnmMMaruen. Bunumo, Takoi nparMaTuyHbIN MOAXON K SI3BIKY

B kakoti-mo momenm cobpanuce yuumens u
yuenuxu. Pazeosop mauancs. Yuumens no ouepeou
eogopunu. OH Oasan cogemvl U HACMAGIEHUA
yuenuxam. Hacmynuno nexomopoe monuanue, ko2oa
OvL1 3a0aH gonpoc. Yuumens yeasicanu opye opyaa u
cmompenu Ha cmapuieeo. Toeda 00un u3 MONOObIX
CMyO0eHmo8 cKa3dai:

— Bom u omeem na smom eonpoc, — cmpo2o
ckazan on. Kmo-mo u3 npoxosxcux muxo npowenma:
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Introduction

On the stage of the theatre, the performance
staged by the well-known director, People's Artists of
Uzbekistan ~ Toresh  Allanazarov,  Quvvatboy
Abdiraymov, Nazhimatdin Ansatbaev, is still
captivating the audience.

This theatrical stage has produced such talented
people as Shamurat Utemuratov, Dosbergen Ranov,
Jalgas Sultabaev, Marjan Khalmuratova, Mirzagul
Sapaeva. Therefore, today we can say that the creators
of our theatre have risen to a professional level, have
a high reputation among 37 theaters in Uzbekistan and
keep pace with the times.

In the years since the independence of our
country, great changes have taken place in our art.
Deeply meaningful, universal works have been
created, each of which serves as an ideological tool to
lead young people to a brighter future.

Proof of this is the staging of operas and ballets
on the stage. The birth of composer K.Zaretdinov's
opera "Tumaris", written on the historical theme after
the opera "Ajiniyaz" by composer N.Muhammedov
and the ballet "Ayjamal", was a great turning point in
Karakalpak art. The reason is that the audience was in
dire need of such works at the present time. The
staging of an opera on the stage of a musical theatre is

Doi: os¥® https://dx.doi.org/10.15863/TAS.2022.01.105.15

a great achievement because the cast for the opera is
selected only by angry professional voices. In opera,
the author’s idea is conveyed to the audience only
through music. This is why opera is a heavy genre.
Nevertheless, the theatre's approach to this genre is a
great success.

Composer Kurbanboy Zaretdinov has been
working on this work for many years. The reason is
that creating the image of the historical figure Tumaris
with the language of music requires great creative
ability from the composer. The music created by the
composer to the sounds of Tumaris - metzso soprano,
Sparganis-tenor, Kir-bas-baritone, Elogasy-bariton-
bas, askarboshi-baritone, Atkoschi-tenor helps to
reveal the inner world of images. Massagets are a
place of nomadic peoples located between the rivers
Oks (Amudarya) and Yaksart (Syrdarya) two and a
half thousand years ago. The Massagets, who lived in
the swampy meadows of the two rivers that flow into
the Oceania (Aral Sea), are now known as the
ancestors of the Karakalpaks. Interesting facts have
been written about the brave female king of the
Massagets, Tumaris (Tumiris), about their heroic wars
against the Persians, by Geradot, the father of history,
and other earlier authors. Jahongir Shah, the founder
of the ancient Persian kingdom, was called "King
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Kaykhusrav" in Eastern legends. This historical event
is taken as the main theme in the opera and all the
events are built on this historical truth. When the
overture is performed and the curtain is opened, a
wide field of karakalpak appears on the stage.

In it, deer roam the vast desert. In the distance
you can see Shilpik fortress. These decorations,
created by the artist, Honored Artist of
Karakalpakstan, laureate of the Berdakh State Prize
Barlighoy Aitmuratov, take our imagination to the
distant past, to the time when our ancestors lived.
Every decoration created by the artist seems to reflect
the spirit of that time.

After the overture, Sparganis actor Abat Qalliev
(tenor), son of Tumaris, will appear on the stage. A
small group of soldiers led by him invaded the resting
place of King Cyrus (B. Uzokberganov). some go to
sleep. Waiting for the Massagets to get drunk, the
king's troops slowly came, disarmed one end, tied
their feet and took them prisoner. Kir
(B.Uzokberganov) enters the stage with a fanfare in a
solemn round, rejoices in the realization of his trick,
starts the victory game and sits drunk.

Sparganis comes to his senses and speaks boldly
to the king without telling him he has been deceived.
Soloist Abat Qalliev, who played the role of
Sparganis, not only paid attention to the rhythms of
the sound, but also managed to reveal the inner
feelings of the hero of the nation. Sparganis admits his
guilt, decides that death is better for the enemy than a
century, and takes the dagger of the soldier standing
next to him and kills himself. At the same time,
Sparganis (A. Qalliev), who is living his last minutes,
looks like lightning and his face turns red.

Every part of the soloist's body trembles as if
wounded, his lips tremble, his eyes rise to the blue,
and in a bitter voice, as if interrupted by the roar of
thunder, they throw insulting stones at the enemy's
seedbed. Kir (B.Uzokberganov) is amazed by the
hero's courage, and after a while he regains
consciousness. Botir's horse-

“borupHuHT TaHacuH eTka3!OHacura,
Xam aiftu6 Oop, Qyou caom,
CurnracnH Kyém xynoiiura,
YpymmMmok yuyH Ouznap OmraH
The Persians continue to enjoy the game.

122

In the second picture, the tribe of massagets.
Funeral of Sparganis. At the coffin of the hero stands
Tumaris mother actress E.Aytniyazova (metso
soprano) in a black dress, all mourning. Sparganis's
last words, "Sorry mother, be brave,” resounded in
Tumaris' ears as a leitmotif. The great aria of Tumaris
tells that his only son was deceived and killed himself
without being captured by the enemy. The Massagets
themselves are in great grief, comforting their king,
the mother who has lost her child.

El aksakal (artist D.Khojamberganov) says that
it is necessary to fight against the enemy who came to
the country with evil, to protect the homeland.
Tumaris (actress E. Aytniyazova) gradually regained
consciousness:

“KuHapK KOHUM TOMTaH JajiaM,
OHa IOpTHHUHT TYTIPOTH
besagonnk sTcam cenra
K¥y3umuan Ky uyykucus’

The idea is supported by all the people. The
people go to bury the young hero with a sad song.
Tumaris (actress E.Aytniyazova) will be left alone on
stage. His grassy gaze, his aching heart, change the
image altogether throughout the single scene.

From the third picture, the massagets gather
upstairs to consult before the fight. The young girls
dance and recite purkhans. Tumaris (actress
E.Aytniyazova), according to the ancient traditions of
the Massagets, takes off her aribe and throws it into
the fire, which means that all the people must go to
war to defend the country against the enemy. Calling
the commander:

«KaxoHrup mox Kaut paliuHraaH
Huma ermaiian KypK Xyao1aH,
Ep ro3ura curmaiicanmu?
TYyxunMacuH ymyMaH KOH»

sends a message to the embassy. Massagets prepare
for war. In the fourth picture, after Tumaris’s
ambassadors do not return by agreement from King
Cyrus, the massacres come to the battlefield waiting
for the dawn to break the place where the umbilical
cord blood was shed, to protect the people from the
evil enemy, to worship the Sun God before the great
struggle.

The Massagets strengthened their king and all
the people went to war with the uranium "Akcholpon".
The music of war shows that the battle is going on
brutally. The massaget soldiers led by Tumaris win.
Cyrus brings the king's head to Tumaris.

«JIab3uMHHM cOIub 3Cra,
Tyiinupaild KOHra 3H]4,
TYyiuMCHU3 KY3UHTHU CEHUHD)

he throws the king's head into a mesh full of blood. All
the people sing the anthem in honor of the brave king
Tumaris.

This is how the historical story of Tumaris, the
brave daughter of the Karakalpak people, ends.

The work of the People's Artist of Uzbekistan
and Karakalpakstan, laureate of the Berdakh State
Prize Quvvatboy Abdiraymov, composer, Honored
Artist of Uzbekistan and Karakalpakstan Kurbanboy
Zaretdinov, theater actors, as well as the theatre team
deserves special attention in staging this work. We can
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say with confidence that Karakalpak art has reached
another high peak through this work. We are certainly
pleased that our people live, work and create in an
independent homeland, and we can proudly say that.
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Introduction New words, Persian suffixes, phrases, and even
In the IX-X centuries the Persian-Tajik language word-formative suffixes entered the lexical layer of
and the local Tajik language had a strong influence on the Uzbek language. Such words were, at first,
the Uzbek language. This influence is especially abstract, and then many of them, like their own
strong in the XI-XII centuries. By this time, Persian layered words, adapted to our language and became
literary language was suppressing and pushing out inseparable.
Arabic, which was the language of the state, literature As the linguist G.Muhammadjanova rightly
and religion at that time. noted: "During the historical development, even some
Persian-Tajik words squeezed out the ancient Turkic
The main part words from the general or neutral lexicon, and some
It is known, that in the Uzbek language there are of them in the modern Uzbek language are only
semantic, phonetic, syntactic-lexical, affixation and stylistically limited vocabulary’[5,12].
compositional methods of word formation. The Persian-Tajik words occupy a significant place
affixation method of word formation is a method that in the lexicon of modern Uzbek. In terms of quantity,
is actively used in the Uzbek language [2,367]. The it is second only to Uzbek words. This is not in vain,
task of creating a lexeme in the Uzbek language is also of course. In fact, Uzbeks and Tajiks have lived in the
performed by the Tajik verb base. Forming a lexeme same area since ancient times, as neighbors, mixed,
by adding a verb base to lexemes in the categories of and in close contact with each other in all areas of
noun, adjective, number is called lexeme formation economics, so many words from the Tajik language
(compound lexeme) in Tajik [3,264]. entered and assimilated into the Uzbek language.
[ ]
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Persian-Tajik accents are the most necessary and
frequently used words for everyday life.

Persian-Tajik words differ from words in other
languages by some phonetic features. For example,
the sound j is specific to the Tajik language and has
entered our language in the form of words such as
gijda, mujda. - and (farzand-child , monand), -xt (baxt
— happiness, taxt - throne, daraxt - tree, karaxt -
cedar, poytaxt - capital), -sht (gosht-meat, musht-fist,
dasht - steppe, gisht- brick), -mon (armon-hope,
darmon - medicine, gahramon-hero), bar- (barno-
beautiful, barpo-build) , barbod-fail), dar- (darbon-
guard, oliy talim dargohi-educational institute,
darbadar — street to street, darrov-immediately) also
distinguish Persian-Tajik words from other [7,33].

Word-forming suffixes are added mainly after
the stem and the base. Prefixes added before the stem
are not specific to the Uzbek language. However,
prefixes are involved in the construction of a number
of words belonging to the category of adjectives. For
example, badavlat - rich, serhosil - fertile, nohaq -
unjust. One of the important conditions in word
formation in the morphological method is the
connection between the word and the new
construction. For example, the parts formed by the
stems and adjectives in the words oshpaz - cooker,
gulzor — flower garden: osh-oshpaz, gul-gulzor are
interconnected in terms of meaning.

A number of prefixes and suffixes have been
learned from Persian-Tajik to Uzbek: prefixes be-, ba-
, ho-, ham-, bar-, kam-, khush- ; suffixes -kor, -zor, -
khor, -parvar, -bop, -boz, -doz, -namo, -paz, -furush
and others. They were first used in Persian-Tajik
words, and later became one of the word-forming
affixes of the Uzbek language, participating in the
formation of new words, thus further enriching the
vocabulary of the Uzbek language [9,45].

In this article, we will talk about the prefix no- .
The prefix no- is a Persian prefix meaning "not, no".
The explanatory dictionary of the Uzbek language
defines the no-prefix as follows: it means that there is
no sign or feature that is understood from the core, that
is, there is no such sign-feature, for example: noaniq -
indefinite, noiloj — impossible, nopok — filthy [4,45].

These prefixes can be divided into the following
groups:

1) no + at word group. Such assimilations are
formed as a result of the addition of a no-prefix before
words belonging to the noun category, which creates
an adjective:

The word noiloj in the example below belongs to
the category of ravish. In this sentence, the word
"unwilling" refers to the state of a person:

“I had to drive the car, and I could feel the snow
on my eyelids” (O. Hoshimov, World Affairs) [8,21].

2) The past tense of the werb no+. In this group,
the prefix no- can be added to the past tense of the verb
to form a verb or adjective. Including:

the word 254 - nobud - is translated in Persian as
non-existent, extinct. The bud part of this word is the
modern basis of the verb budan - to be. The verb to
perish is nabwd shdn from the Persian word 254,
which has the following meanings:

to perish, to die. Many members of the
organization were Killed during the war. (S.Ahmad,
Hukm).

The verb to destroy 28 255, A, In Rubinchik's
Persian-Russian  dictionary, “to  destroy, to
kill”[6.595]. In addition to the meanings of the verb
“to kill, to destroy”, the five-volume explanatory
dictionary of the Uzbek language also includes the
meanings of “invalidate, dismiss”[4,45].

Noshud in Persian means impossible, unrealistic,
unreal. In the Uzbek language, he can't do anything,
he can't do anything; epsiz, lapashang, lavang have
meanings. The word is formed by adding the prefix
no- sho’d to the past tense of the verb to be from
sho‘dan -: Can’t you find a place in such a big place
and put your hand on your nose? (Oybek, Selected
Works)[4,64].

3) no+adjective phrase. This prefix is added
before the words belonging to the category of
adjectives, indicating the negative feature of a person
or thing:

Nobop - <L - the word nobob is appropriate in
Persian, not appropriate; naughty; have the same
meaning as invalid. In Uzbek, the word has the
following meanings:

“Dexkon aka, be careful, your car is bad," said
Yulchi, shaking his head’[4,45].

4) The present tense basis of the verb no+. In
words belonging to this group, the no-prefix can be
added to the present tense base of the verb to form a
verb or adjective. For example:

The word nogiron — nogiro 1,85 disabled-
nagyra means disabled in Persian does not have the
ability to influence. When this word was introduced
into Uzbek, an n letter was added at the end of the
word. In the Persian language, the word is derived
from the addition of the affix a o, which is the present
participle of the verb i < gereftan - to receive. The
result is a word that means giro /< - can, hold, hold.
From the point of view of Persian grammar, adjectives
formed as a result of the addition of the affix o to the
base of the present tense can perform the grammatical
function performed by the horse [1,207]. The word
nogiron - disabled is a word of the adjective category
formed by the addition of the no-prefix before the
word "gyro", which means "disabled": Polatjon
sighed at the disabled man's leg. (S.Ahmad. Dear
fields).

The word is also in a figurative sense: For
example: People with disabilities — those who think
wrongly, who do not have the right opinion: "Among
the young people there are lazy, spiritually disabled,
ungrateful" (from the newspaper). Notavon - ¢l
empty, weak, feeble; poor, destitute, destitute. The
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Uzbek word for ability is the modern base of the verb
tavonestan ¢i-dl 55, formed by adding the prefix no-,
and belongs to the category of adjectives. The
following explanations are given to the word notavon
in the five-volume explanatory dictionary of the
Uzbek language:

A bad heart. This expression refers to a person
who wants something higher than himself, who wants
something better, or who does something unworthy of
himself. For example: "Well, I'm sorry, when such a
heroic young man was standing, he would hit my
Shakirvoy on the head," said Father Zakir.
(A.Mubhiddin, Zebo's love)[4,62].

Also, the word noyob - <UL "rare” is an
assimilation of the category of adjectives, which is
widely used in the Uzbek language. The present
participle of the verb ¢, to find is formed by adding
the prefix no- before the part of the verb <L yob. In
the Uzbek language, the word has such meanings as
precious, priceless. The following example has the
same meaning:

“My mother prays for a long time, as if she has
something unique" (O. Hoshimov, World Affairs)
[8,7].

4) no + past participle. Such words are formed as
a result of the addition of a prefix no- to the past tense
of adjectives of Persian verbs. The word norasi is
derived from rasidan - o is made by adding a no-
prefix to the past participle rasida.

“A man who has no pity for a crying homeless
man?”(0. Hoshimov, World Affairs)[8,21].

“Girls like poplars, young women like nobles,
homeless children cried out to God”(O. Hoshimov,
World Affairs).

The word is also used in a figurative sense,
meaning young, immature: Every leaf, every twig, a
homeless horn, a bearmon that pleases in the spring.
[4.59]

5) no + modern adjective. Such words are
formed as a result of the addition of a no-prefix to the
modern adjectives of the verb, and they perform a
function peculiar to the horse.

The present tense stem of the verb L is formed
by adding the affix o to the o« ras, which is a modern
adjective. This word is perfect, not complete;
unsatisfactory; has translations such as adult,
immature. The Uzbek dictionary also has the
following meanings:

References:
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a) Raso, complete, not idol; not complete,
incomplete

b) Mentally and physically
defective; imperfect.

When you think about it, you work from the
beginning to the end.

With untiring hard work (Habibi). [4.59]

In Persian, the word also has portable meanings,
such as immature, unripe, which are synonymous with
the above meanings: sedo-ye noraso- unripe, unripe
sound. [6,605]

The word noravo is one of the assimilations
made in this way. Raftan is a word that performs the
grammatical function of a horse by adding a no-prefix
to the present base of the verb to go and a suffixa o to
the end of the stem to form a modern adjective. This
word is unseen; unworthy, impossible, unworthy.

In Persian the word noravo also has unfounded
meanings: Ezhorot-e u noravo bud- His statements
were baseless. [6,605]

6) no + ba (be - Persian prefix) + at. Words
formed in this way are unproductive and produce
quality. For example:

nobakor - useless; evil, battol; immoral; idle.
This word belongs to the category of adjectives, which
is formed by the addition of the word kor- ish to the
preposition be, which represents the suffix of the
directional suffix after the no-prefix. 1) A person with
bad manners, behavior, and demeanor.

There are such assimilations that the Persian no-
prefix is also added to the Arabic words. An example
of this is the famous Uzbek writer Utkir Hoshimov's
"World Affairs"

“They don't want to see each other, they are very
ignorant” (O. Hoshimov, World Affairs) [8,7].

“But at that time I still considered my mother
unfair (O. Hoshimov, World Affairs) [8,21].

immature or

Conclusion

In conclusion, a number of prefixes and suffixes
have been learned from Persian-Tajik to Uzbek. They
have made a worthy contribution to the further
enrichment of lexical treasury of the Uzbek language.
Prefixes added before the stem are not specific to the
Uzbek language. However, prefixes are involved in
the construction of a number of words belonging to
the category of adjectives.

2. Alimova, Z. V. (2019). Borrowings — linguistic
phenomena. 1SJ Theoretical & Applied Science,
04 (72), 367-370.
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Introduction

According to the researchers of linguistics
linguocultural specifics and apparent reflection of
centuries-old experience of a certain nation is
expressively demonstrated in the phraseological fund
of'its language. The concept of “senility” is considered
to be an integral constituent of the concept of “age”
which is of great importance to the representative of
any linguoculture as far as it refers to such universal
categories as “time” and “development”.

Generally, the concepts connotative with the age
have a wide functional potential since they belong to
the number of basic concepts in the picture of the
world of many linguocultures and have considerable
evaluative opportunities. Physiological changes
occurring in a human body during the phase of aging
incidental to all human beings. Associations related to
the period of aging are always emotional and
picturesque

According to Wikipedia senility is a period of
human’s life lasting from the loss of the fertility to the
death. Its specific features include intense decline,

Doi: éos¥eS https:/dx.doi.org/10.15863/TAS.2022.01.105.17

mentality and decrement of body functions. Senility is
divided into several shorter periods of human’s life :
advanced age, senile age and the age of longevity.
[Wikipedia 1] The same source notes that advanced
age is 55/60-75 years old, whereas senile age is 75-90
years old. Long-living people are said to be those at
the age of 90 years and even older. [Wikipedia 2]

The main part

The objective of the following article is to
define universal and unique in the fragment of the
language picture of the world formed on the basis of
phraseological units being studied in the Russian and
English languages. Phraseological units in both
English and Russian languages referred to the
phraseosemantic group with the meaning meaning
“old age” were exposed to the detailed analysis.
According to the meaning these language units were
classified into two groups: those with integral seme
and the ones having differential seme. Besides that, all
the units were ranked by the stages of the following
age period: expressing advanced age, senile age and
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the age of long-livers. It was revealed that in both the
languages there are two types of phraseological units
— the units which have only integral seme of age,
particularly old age, in their seme structure and the
units having both integral and differential semes of
various age-related signs demonstrating appearance,
physical state, character and behavior og old people.

On the basis of the data derived as a part of the
study of lexicographical sources it can be concluded
that the concept “old age” in the English language has
much more diverse and extensive hermeneutic layer
than the same concept in the Russian language. As a
result of systemic analysis 123 phraseological
denotations of old age and old person were found out
in English, which is considerably more than in
Russian.

The analysis results demonstrated that
dimensional and temporal extension is peculiar to the
phenomenon of “old age” in both English and Russian
languages. Onset of old age in the Russian language
is described with the help of such lexemes as year,
summer, century, age which are stated in 16
phraseological units: BeiiiTt U3 romoB (Jer); ¢ Jer
BBIIIEAINN, U3 JIET BOH, Ha CKJIOHE JIET, B rojax, Ha
3aKare JeT (z[HeI‘/'I); Ha CTapOCTH JIeT; OBITH B BO3pAcTe;
OBITh B TOMAX (JI€Tax); MPUXOMUTH B BO3PACT; TOIBI
YILIIA (yXO,H?[T, KOH‘II/IJII/ICB); apelloBBl BEKHU JKUTh,
MadyCauJIOB BEK JKUTh; UIITH MO TOPY; OTKUTH CBOH
BeK; IIyOOKasi CTapOCTb.

The similar phraseological units were revealed in
the English language: to be getting old; as old as
Methuselah; as old as Adam; as old as the hills; one’s
day has gone; one’s race is run; decline into the vale
of years; in the days of old; ripe old age; decline of
life; evening of life; the afternoon of the life; the end
of the chapter; autumn or winter of one’s years;
advanced age; make old bones.

All the above-mentioned expressions have
integral semantics of “getting old”, “growing old”, “to
be old”

Temporal sign in Russian phraseological units is
conveyed in two ways: through such nouns as
century, year, age and by means of the verbs with the
meaning “to overcome a certain age barrier” like “get
out”, “come”, “leave”, “become obsolete” as well as
the adverbs of the same semantics “off”.

Dimensional features of old age are reflected in
singular expressions like “great age” in Russian and
“decline into the vale of years” in English, where it is
possible to observe concealed assimilation of the
phenomenon “old age” to the vale i.e. physical space
which has a particular extension.

Getting old a human being falls out of the flow
of active social life because of his social and physical
deficiency, which can be seen in the following
eXpressions: Ha MOKOH yWTH; €XaTh C SPMapKH; BEIATH
B THpaXX; Majo, Ha 4TO TOAUTECS, CXOAUTh CO CLIEHEI,
YHUTH Ha 3aCIy’KEHHBIH OTJBIX.

In the English language there is a group of
phraseological units including such expressions: have
served one’s time; retire from the scene; take a back
number (seat); be on the shelf; miss one’s market; not
worth an old song; be over the hill.

Phraseological unit “not worth an old song” is
associated with something useless, inapplicable, old
“like an old song”. Such expressions as retire from the
scene; take a back number; be on the shelf; have
served one’s time mean «getting old, become
incapable, retired”.

In both the languages old age is imagined not
only as a final stage of social activity of a human being
but also as a submortem period of life — germaTe Ha
Jaj1aH; TISAETh B TPO6 (MOTHITY); CTOSTE OTHOM HOTOM
B rpoly (MOFI/IJ'IC); OOXKHMBATh MOCJICOHUE IHU, THU
couTeHsl, MHOrO He Hamemuut, With one foot in the
grave; be near one’s end; at the death’s door; be on
one’s last legs.

Physical disability and irreversible senile
changes of the body appear in the following
phraseological units: BeDKMBaTE W3  AMSATH;
BbDKUBATh U3 YMa; TIECOK CBIIIETCHA,; €Jie-eJie Aylia B
Tele;, HOM HE AEepiKar, Ha IIOCIEIHEM U3IbIXaHUMU,
BIACTb B ACTCTBO, BIIACTH B Mapa3M; COTHYTBCA O
TSOKECTBIO JieT; be in one’s dotage; be not going
strong; the sands are running out; on the brink of
geezerhood; to have toys in the attic; to loose one’s
marbles.

In the following phraseosemantic group it is
possible to retrace conceptual signs describing
somatic features peculiar to the old age in the order of
their arising.

In Russian linguoculture:

1) to be physically feeble, to become decrepit,
to become ill;

2) to lose mental endowments, to dement;

3) to lose memory.

In English linguoculture:

1) to lose mental endowments, to dement ;

2) to be physically feeble, to become decrepit, to
becomeill.

In Russian linguoculture physical disability is
considered to be the main somatic sign of old age,
wheras the loss of mental endowments and
dementation are more often mentioned in English
phraseological units.

In both the English and Russian languages there
are not so many thematic groups of phraseological
units having the sema “external signs of old age :
yOeNEeHHBIA CEIMHOW; celod Kak IyHb, JIOXHTH JIO
CeJIMH; TOTPENaHHbIi >KU3HBIO; OBITh HE TIEPBOM
MoJ00CTH; grey hairs; white as snow; be no chicken;
no spring chicken; long in the tooth; show one’s years.

The basic sign peculiar to the appearance of an
old person in English and Russian linguocultures
proved to be “grey hair”.

In Russian there is a singular expression
describing behaviour specific to the old age: TpsixuyTs
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CTapUHOM — «IIyCTUTBCSI B 3pe€jble IOJAbl Ha 3aTeu
Mmosoznocti». The group of expressive nominations of
old age is of high interest due to the fact that it
includes evaluation, national and cultural stereotypes
and traditional images about old age in both
linguocultures: ayxoif Bek 3aemaTh (3AKHUBATH);
BTOpas MOJIOJIOCTD, 6peM$1 JIET, Ha TOM CBETE
MPOTYJIBI CTABUTH, IIOpa paclBeTa MUHOBAJIA, JIy4IIHE
TOAbI 034/, MECCHKAa CIIETA, TMOYTCHHBIH BO3paCT;
green old age; venerable age; geezerhood; great age;
the good old days; gold age; an Indian summer;
second childhood; the burden of the years; old age is
not for sissies; be past one’s prime.

Based on the meaning of the phraseological units
belonging to this thematic group the following
national Russian stereotypes specific to the old age
according to their rank of significance were found out:

1) senility is a period of the end of well-being;

2) senility is burden;

3) senility is a heavy burden, a period of
revitalization, a period of honour and respect.

On the other hand, in English linguoculture
significant national stereotypes turned to be
antithetical:

1) senility is a period of meridian and well-being;

2) senility is a period of the loss of mental
endowments and dementation, the time of the end of
well-being;

3) senility is a heavy burden, a period of honour
and respect.

It is necessary to note that most of the
phraseological denotations of an old person (total 36
units in Russian and 33 units in English) belong to
pejorative lexics for they have more negative stylistic
connotation which varies from ironic to disparaging
and in some cases even tough. In both the
linguocultures educed groups of phraseological units
denoting old people to express cognitive signs
reflecting negative attitude to the person include
nominations of animals, fish, inanimated things which
highlight national and cultural specifics of rapport in
English and Russian linguocultural community.
Hereby, phraselogical denotations of old people can
be served as a peculiar cultural sign indicating the
standards and stereotypes existing in the society. It is
known that in the semantics of any language there is a
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reflection of both the universal element of cultures and
the specifics of the culture of a particular nation.

According to Mechkovskaya N.B., the universal
semantic element is specified by the singleness of the
vision of the world by people of different cultures [10,
c. 51]. For English and Russian pictures of the world
the universal is considered to be awareness of senility
as a temporal and dimensional phenomenon, a
submortem stage, a period of withering and decay, this
can be seen in the following units: croste omgHOM
Horo#i B Moruiie - With one foot in the grave; u3 wero
necok ceimercst - the sands are running out. In both
the linguocultures there is a series of denotations of an
old person having negative connotation, in other
words, reflecting in its semantics personality traits
and samples of the behavior of old people which are
disapproved by the society. Personal features of old
people like grouchiness and quarrelsomeness as well
as their striving to behave like the young are criticized
in either society. However, alongside with the
universal semantic element in each language there is a
so called culture-specific lexics which denotes
ethnospecific phenomena of the culture. National and
cultural identity of the lexics appears not only in the
occurrence of specific expressions but also in the
absence of the adequate words for implications
expressed in other languages, that is in the occurrence
of lacunes. The lacunes caused either by the absence
of the denotatum in one of the languages or by the fact
that in one of the languages it does not matter to differ
the meaning which is separated and specified in the
other one. Thus, Russian phraseological unit
“MBIIINHBIN xepeOunK” is appropriate to the English
“sugar daddy, old goat, dirty old man”. In Russian
there is no equivalent to the English phraseological
unit “mutton dressed as lamb”.

Conclusion

Thereby, the results of the study demonstrated
that senility can be associated with both pejorative and
meliorative evaluation and evoke various emotions
represented in a wide range of emotive labels of
connotative meaning of the phraseological units.
Moreover, both the English and Russian languages
have separate subgroups of phraseological units which
do not exist semantically in the other language.
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TBOPYECKAS JABOPATOPUS ITIO3TA (HA IPUMEPE IIO33UH K. XOILIHUS30BA,
B.HYPHA3APOBOWU, A.A’KUHSA30BA, ' MATAKYBOBOMN)

Annomayun: B cmamve paccmompensl meopueckas 1abopamopus nod3mos 8 Kapakainaxkckou iumepamype u
ux 3axoHomepHocmu. Ommeyenvl cmunesble 0COOEHHOCMU Kadcdo2o nosma. Cmames noceswena 00HOU U3
AKMYAbHBIX NPOOIEM KaAPAKAINAKCKO20 TUmepamypogeoenus. A6mopom onpedeneHvl UCKAHUS NOIMO08 U NPO3AUKOS
K. Xownusizoea, K Mambemosa, 3.Bexbepeenoson, b.Hypunazaposou,  A.Axcunszosa u xyoodcecmeeHHbvle
0COOEHHOCIU JHCAHPA NO3UU U NPO3bL. Aemop daem unmepnpemayuio uz0opaxceHusim 8 npousgedenusx. Taroice
peub udem 06 u3yHeHuu meopyecKoll 1abopamopul nodmos u npo3auxos. Onpedenenue UHOUBUOYATLHO2O CIUJIAL
nosma u npo3auxos umeem 6Oonvuioe 3Hauenue. Cmamvsi GbIOGUHYIA 6nEped AKMYAIbHYIO Npodiemy
aumepamypogedenus. Aemop Odocmue HAYYHO-NPAKMUYECKUX 6bI60008 NO 6bl0guHymou npobneme. Coenarvl
coomeememeyroujue 8b1800bl 0 2eposX U ux 0opazax. B dannoil cmamve ommeuaemes 6K1a0 NOIMOS U NPO3AUKOE 8
pazeumue Kapakainakckoll nodsuu u nposvl. B pesyibmame meopuecko20 mMaiaHma nodmos u Npo3auxos Ois
PAackpoimusi 0eticmeuil 2epoes U ux o0pasos, OOKA3aHbL HA NPUMepax Ccnocoovl UCHOIb308AHUSL CPeOCmEd
Xy0ooicecmeenno2o uzoopancenust. Cmamosi umeem 8adlCHOE 3HAUEHUE NPU PACKPLIMUL HOBbLX 2PAHell MEOPHecmed
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nosmos u npozauxos K. Xownuazosa, K.Mawbemosa, 3.bexbepeenosoti, b.Hypnasaposoii, A.Axcunasosa. /laemca
0030p pabom, NOCBAUCHHBIX UCCIEO08AHUID MBOPHECKOU 1aD0Pamopull.

Kntouesvle cnosa: Xyoooicecmeennaa aumepamypa, meopyeckas 1aoopamopus, nodm, npo3aux, Kyavmypd,
nO033usl, NPO3ad, CMULL, CIOHCEM, 800XHOBEHUE, HCUSHEHHBIL ONbIM, NOIMUKA, KOMROZUYUS.

BBenenue

Bospacratomyto poib B BOCHUTAHUHU JIOAEH,
CO3/IaHUM aTMOC(epsl HPABCTBEHHOTO 3/I0POBBA
obmecTtBa W €ro JyXOBHOM pa3BUTHH HIpaeT
XyZ0KeCTBEHHAs JINTEPaTypa, B YaCTHOCTH, MT033US U
mpo3a. B kapakammakckod JmTepaTrype B pPas3HEIC
BpeMeHa co3janu CBOU HEIOBTOPUMEIE
TIPOU3BEACHUS N.IOcymos, T.Kaunbeprenos,
T.XKXymamyparoB, M.CelitnusizoB, I.Ecemyparona,

[I.CentoB, X.Xomuusa3os, X.JlaBiueTHa3apos,
JK.M36ackaHoB, K.Kapumowm, A.AXUHS30B,
I'.Marsky6oBa, A.Abames, b.I'emxxemypaTos,
b.HypnazapoBa, H.TneyoBa, M.Xymana3apona,
I'.JlaBnetoBa u apyrue.

TBopueckass maboparopusi  KapakKaJMaKCKUX

MMO3TOB W MPO3aWKOB B MOHOTPA(pHUCCKOM ILIAHE
Majgo uccienoBaHa. B MupoBoMm, pycckod u
TaTapCKOW JINTEpaType MHOT'O TPYJIOB MOCBSILIEHHBIX
HW3YYCHHIO  TBOPYECKOW J1a0OpPAaTOPUH TO3TOB H
nucateneid. T.H.Anekcannposa B cBOel TuccepTauuu

«TBopueckas nabopaTopus JI.LH.Toncroro.
Uctounnkn, oOpa3 u mpoobpa3, IHUTepaTypHEIC
CBSI3W»  OTMETWJIA HEKOTOpble 3aKOHOMEPHOCTH

XYI0KECTBEHHOTO TBOPYECTBA [1;267].
JleiicTBUTENIFHO, B TBOPYECTBE KaXKIIOTO THCATEISA
WU T09Ta >KU3HEHHBIN OIIBIT, Ha6J'HO}]aTeJH)HOCTB )5
BIIOXHOBEHHEC HUMEIOT CBOCOOpa3HBIC Pa3IHYMs.
HOSTOMy caMHu TBOpPLbI NUIIYT O CO3JaHHMU CBOHMX
TBOpeHUsAX. TakoBel Tpymasl T.Kammbeprenosa,
N.FOcynosa, K.Mamb6eToBa, I1I.CeiiToBa,
K. KamanoBa, K.Paxmanoma, A.IlaxpatauHoBa u
npyrux. Hampumep, B cBOMX KHHTax, (B YaCTHOCTH,
«U3 1opThl B MUP», «3CHHUIA OKO» -TaK HA3bIBACTCS
KHATA O TBOPYCCKOW ITA0OpaTOpPHH  IIHICATENs)
HApPOJIHOTO mucarens Kapakannakcrana
T.KaunbepreHoBa moapoOHO HAMKMCAHBI O IPOIIECCE
co3maHus wWcTOpHuYeckod Tpmiormm «JactaH o
kapakanmakax» («Ckazanrme o Maman Ouey,
«O0e3monennpiey W «HemonsTHeiey). Ilucarenn
OCTAaHOBWJICS Ha (pakTax, Kak OH paboTan Haj
poMaHamu, HaJ 00pa3aMu, MOMIHHHO JACHCTBYIOIIHX
u BeIMBIIUTEHHBIX [3,370-374]. Ilpexxae Bcero, oH

omupalcs Ha  HapOOHBIE  YCTHBIC  JICTCHJBL
Kapakanmakckue JIereHIpl MaJOHMCCIIEOBaHbl |
UMEIOT HEKOTOpBIE BapUaHTEL Jlerenna,
(honpKIIOpHO-MH (OO HYECKU I o0pa3

HPUTATATENBHbI A1 XYJA0KHUKA U ¢ IOATHYECKOH U €
¢dunocodcekoit cTopoHsl. B mpenaHusax-omeIT Hapoaa
n Meradopa xu3nu. Takas meradopa HarsaHa. OHa
crioco0Ha BEIpa3uTh OonbmIoe B MasioM. MHOTIa cam
(haxT U3 )KM3HU OJHON JIMYHOCTH Pa3yKpalluBaeTCs
W apyr-apyra orpunaer. CaM Kak HauMHAIOLMMN
WCTOpHK-UCCIIENIOBATeNb TI0 KpYIHUIaM codupat
q)aKTBI, COIMOCTaBUJI, KPUTUYCCKHM OTHOCHJICA Ha

HEKOTOPBIM ~ ()akTaM, H KOHEYHO HEKOTOpbIC
HenocTaromuye (GakThl ¢ TTOMOIIBIO XY0)KECTBEHHOM
(anTazum cam gombIciuBAN. B co3manmm oOpasa
Mawmana, Aiinoca u Epra3zapa 3To moarBepkgaercs.
W xoneuyHo, XMBUHCKUE XPOHMKH, HAyUHBIE TPYJbI
akazemrka C.KamanoBa ObUTM HCIIONB30BaHBI IS
coznanus snomnen[3; 99] B cBoux crathsax «Kak s crait
JIUTEPATypOBEAOM U mucareneM» U «18 BompocoB»
K.MambeToB mmcan o co3MIaTeNbHOM TpYyJE Ham
HCTOPHUECKUMHU pomMaHaMu «bozatay» u
«Pazopennsiii Hapog». Ocoboe BHHMaHHE 00paTUT
TO, YTO MHCATeNlb HCIONB3yeT HAy4YHBIE TPYIBI O
Horaiinunckom nepuone [5; 33-45] K.Paxmanor
Ha3bIBAI CTAaThIO O CBOEH TBOPYECKOW J1abOpaTOpuu
«BnoxHOBEHHE  TIpHCyHIE  TOIBKO  HEKOTOPBIM
aogamy.  [8; 74-77] «Tamant wu  cympba»-Tak
Has3bIBAJIaCh CTaThsl O TBOPYECKOW J1abopaTopuu
II1.CentoBa. B 3T0l cTaThe Mpo3auk U MO3T OTBETUII
Bompocam xypHaiucra. [3; 99] B mpoussenernu «O6
UCTOPHM CO3/aHWM OJHOM KHHIM» YYEHBIH W
nucarens A.IlaxpaTIuHOB MNUIIET O TPYAHOCTSIX
nucatens [7; 43-54] JKusHeHHBIH ONBIT Bcerja
MOMOTaeT MUCATEN0 WIM MOATy. M3BecTHBIH mHOAT
M.CentHus30B B cBoe Bpems mucai, uto «lloasms

CBSI3aHA  C  JYXOBHBIM  MHpPOM  YEJIOBEKA.
YemoBEUECTBO HE MOXKET XKHTh 0€3 mod3uu.» [9; 66].
B KapakaJakCKOM JIUTEPaTypOBEICHUH
MoHorpadus  3.BexOepreHoBoit  «[lucarenp wu
MacTepcTBO» Oblla MOCBAIIEHA K  HU3YYCHHIO
TBOpuecTBa nucarenbHulsl [.EcemyparoBoit [2;
120].

B kapakanmakckoil nurepatype ocoboe MecTo
3aHUMAaeT TBOPYECTBO JIOKTOPa (HIOJIOTHYECKHX
HayK, 3HAMEHHUTOTO 1103Ta, NPO3aKKa, IepPeBOIINKa,
obmectennoro aesarens JK.XomHus3osa. bospoi
OOIECTBEHHBIH PE30HAHC BBI3BAIM €r0 CTUXH U
nosmel. Ero nosma «IloBecTs 0 pasiyke» 3aBoeBasa
yuTaTelbckoe Tmpu3BaHue. [lo  cmpaseammBOMY
MHEHHUIO  JINTEPaTypoOBEIOB M SI3BIKOBEJOB,
XyAokecTBeHHbIe — mpousBeaeHus JK.XomHus3zosa
MIPOHN3aHBI CBIHOBHEH JII000BBIO K POJHOMY Kparlo,
CUJIbHBIM, UICKPCHHUM, YBAXKUTCIbHBIM OTHOLHICHHUECM
K 3eMJISIKaM, HE3aBUCHMO OT MX HAI[MOHAIBHOCTH. B
TBOPYECKOI1 1a00paTOPUH M03TA CUIIEHO OTIMYAFOTCS
HEKOTOpbIE  3aKOHOMEpHOCTH. Ilo  pyKOmHMCHBIM
BapuMaHTaM CTHXOB MOJXKHO OIIMCOBaTb Kak OH
paboTan Haj TEKCTOM, IIEpENucall, 3aHOBO 3a4EPKHYJI
u Ttorma iu. K cokaneHwio, XyJqo0KeCTBEHHOE
TBOPYECTBO, OCOOEHHO €ro TBOpUecKas JabopaTopus,
3TOTO CaMOOBITHOTO XYIOXXHHKA KapaKaJIMaKCKOTO
Kpas Bcé emé HE A0 KOHIA OCMBICIEHO
nccnenoarensmu[ 18;115-117].  Wmerorcs b
OTZAEJNbHBIE CTAaThH, OIyOJIMKOBAaHHBIE B HAYYHBIX
cOopHMKax ¥  KypHamax. Hapoaselii  moat
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Kapakannakcrana JK.XOmHMSI30B Kak aBTOp KHUT HMMIIPOBU3ATOPCKOM JIESTEIIbHOCTH HapOJHbIX

«Crenu  MouW,IIpeIKU  MOW», «3€JEHBId CEe30H»,
«ComHuey, «Mexay cezoHamMmu», «CUITBHBINA 0K
M3BECTEH [alleKo 3a mpejeiamMu pecrnyOmuku[ll;
100]. B ero mpou3BefeHUSX OTIHYACTCS CHIBHOC
BISIHHE KapaKalIMakCcKoro (oJbKIopa, APeBHHUX
TIOPDKCKUX  TaMSTHUKOB, OpPXOHO-eHHceickux.B
LUKJIaX CTUXOTBOpeHUN « Bocmeas udenoBeueckoe
UMsI», B 4aCTHOCTH, B cTuxoTBopeHun «Her pora y
maps  AJnekcaHapa» — TOdT  co3man  oOpasbl
JIereHjapHoro uapsi Anekcanapa MakenoHckoro. B
noame «IloBecTh 0 pasnmyke» B TpPagUIMM YCTHOTO
HapOJIHOTO TBOpYECTBA MOST  BOCHEBAET
4eJIOBEUECKYI0 KHU3Hb, MOATUYECKUN nap. B mosme
«Jloup cocema» pPacKpBITHL OyMBI IO3Ta O CyObOe
CHPOTCKOH, cBOCOOpasme JIO0OpPOCOCEICKUX
OTHOUIEHUH HaIero Hapoja, O MHpE, O JpYyxkOe.
Hexortopsie kpymHBIE MPOU3BEICHUS CO3JAlUCh Ha
ocHoBe HaponHbix Tnpenanuii «Kompmo CynaiimaH-
maxa», «Coer», «Tvl gomkHUK oTHay u «CaMblii
JIOporoit». ABTOp HWHOrAa cpasy Hauger pugpmy,
CONepKaHWE W CTUXOTBOPEHHE JIETKO IIHIIETC,
WHOTJa  JIOJITUMH  MYYHMTEIHBIMH  HMCKaHHSMH
MpUIETCS 3aHOBO IIMCaTh, 3a4ePKHYTh. [aKOBBI
3aKOHOMEPHOCTH TBOPUYECKOTO mporecca. JIFoOuMbIit
kaHp JK.XomHusa30Ba —IMKI CTUXOTBOpeHUs. B
Ka)X/IOM CTUXOTBOPECHHH IIO3T CKa3al CBOE CIIOBO M
00pa3Ho Belpakaetcst. TakoBbl HUKIIBL «CTapocTh MOE
npu3BaHue», «BHyk Moe cuacTbey, «LIBeThl
HE3aBUCUMOCTH», «IloueMy BecHa Takas MOPO3HasD»,
«BocneBast ~ mMs d4eloBedeCKoe», «3amo3jasible
MyTHUKA» W TorAa JIM. PoxJeHne mUKiIa CBSA3aHO C
HCCIIEIOBATEIbCKON  JEATENIBHOCTH  Y4YEHOTO, C
SKCHEAULIMSIMH, C IUMpOTOd Iymbl. Hampumep, nuki
«Mexny pexamu XKaiixys u CaiixyH» aBTOp HHILIET O
cynb0e CBOETO Hapoa,00 HCTOPHUECKUX TaMSTHUKAX
eIk, Tomnpak-kana, Haznsmmzan-cymy
(kpacaBunia Hasneimxan), Acmnabapak. OcrtpoTa
MMOCTAaHOBKH COIHAFHO-TYMaHUCTHYECKHUX MPOOIIeM
BeKa, HAaCTOMUMBOCTh IPU3bIBA K B3aUMOIIOHUMAaHHIO
U MHPOIIOOWIO,IPOTHB HACHIIME Hal MPHPOIOH,
YeJOBEKOM M 00IIecTBOM, nmadoc OTBETCTBEHHOCTH,
ryMaHH3Ma-BC€  3TO  MOTHBBI,  IIOJIXBaueHHEIC
mo33ueli. MHOrma B Havajge CTUXOTBOPCHUS MBI
HaiileM HEeKOTOpble KOMMEHTHPOBAHMS, HEKOTOPBIC
CTPOKH IIO3TOB M Jpyrue. TaKoBBI CTUXOTBOPEHHS
«/leBymka ocrajmack OfHa» T/ aBTOp IHIIET O
nmepBoii  mr00BH, «Mexny pekamu JKalixyHOoM U
Caiixynom» u apyrue. Kapakanmnaku apeBHUI
TIOPKOSI3bIYHBIA ~ HApod, 3TO  yAUBHUTEIbHBIN
CBOEOOpa3HbIil HapoJ, CO3/aBIINIl crenu(pHIECKYIO
KyJIbTypy, B KOTOPYIO €CTECTBEHHO OpPraHHYHO
BILJICTSCH, BOILIHM BCE OTOBITAa, HPABOB, OOBIYACH,
yKiIaga ¥ TOHUMAaHHS XHU3HH 10 XapakTepa, CTPos
MBIIIUTCHHUS SI3BIKA W JIUTEPaTyphl. Y KapakKalllaKoB

ckasureneil (kpay, Oakchl, KpiccaxaH). Doibkiop
KapakaJImaKCKOro Hapo/a UMeeT U HallMOHAJIbHBIHN, U
JpeBHHH  XapakTep, OH  SBIAETCS  YacThio
oOmeMupoBoi  muBHiIM3anuu.  Kapakamamakckuid
HapoJ COo3Jal M MpPOHEC B MAaMATH 4Yepe3 TObl
NPeKpacHble TBOPEHUs (OJBbKIIOpa: TepOMUYECKUX
3M0COB, 3aroBOPOB, TMIECEH, 3arajoK,COCTA3aHMHU,
CKa3aHUM, JIEreHJ W BOJIIEOHBIX  CKa30K.
I'eponueckuii smoc «ANMaMbIC» 3aHUMaeT OYECHb
BUJHOE MECTO M SIBISIETCSI OJHWUM M3 JAPEBHEHIMX
MaMATHUKOB 3IHUYECKOr0 penepTyapa KapaKajllnakoB.
BriToBaHME BapHaHTOB U BEPCUI 3M0CA «AJIIAMBIC»
TOBOPHUT O TOM, YTO NPOW3BEACHHE UMEN0 OoJbIIOe
3HAa4YE€HHE B CJIOBECHO-TIO3THYECKOM HCKYCCTBE, B
LEJIOM B TlyXOBHOMU >KM3HM Hapoxa. Kapakannakckuit
HapOJHBIA 310C «AJMaMbIc», OyAydd JAPEBHUM IO
MIPOHUCXOKACHHUIO, BOBPABIIMM apXaWdHbIC pEajny,
MpEACTaBIIACT HeHHLIﬁ MNaMATHUK AOYXOBHOCTH U
MHOTOBEKOBOI TBOPUYECKOH JEATEIBHOCTH Hapoja.
Onuyeckoe NMPOU3BEJICHHUE J0 CHUX MOp XPaHUTCS B
HapOJHOW TMaMsTH, HCIOJHUTEIbCKONH NpPaKTUKE U
ABJSIETCST  OECLIEHHBIM ~ OTPaXCHHEM  JIyXOBHOM
KapTHHBI MUpa Kapakajnakckoro Hapoaa. CBoro cuiry
auTepaTypa TOJydYaeT, IPOHMKas B  TIyOWHBI
HapOJHON >KMU3HU. Y KaXJOro Hapoja CYLIECTBYIOT
pa3HbIE XyH0KECTBEHHBIE BEPCHH 3TI0CA «AJIIAMbIC)
[13;144]. Kapakannakckue MeBLbI-XKpay HUCIIOIHSIIN
Ha CBajAp0ax, HA MPa3JHHUKAX 3TOT 3MOC B TEUECHUH
MHOTHUX T0I0B. B TBOpuecTBe mo3Ta IrIaBHBIE FEPOU
9TOro 3Mmoca —[ ynmapmbeiH U AJMaMbiC AEHCTBYIOT
nocTOstHHO. OHM CHMBOJIMZHPYIOT — HAcCTOSAIIYIO H
MPEKPaCHYI0, U B TO K€ BPeMsi JIETeHAapHYIO JTF000Bb.
B mosme «lIloBectp o pasmyke» [11;24-56] mosT
TBOPUT 00pa3bl HMCTUHHBIX JOOAmmx. [loaT
CBOCOOpa3HBIM  TOJIOCOM  HCIIONHSET  CBOHUX
CTUXOTBOpPEHUIl. B TBOpuecTBe kak0ro HapoJa eCcTh
oIpesieNeHHbIe 00pa3bl-CUMBOJIbI, KOTOpBIE
SIBIISIFOTCS YacCThIO €TI0 HAIIMOHAIBHON KapTHHBI MHPA.
BaxHyro  MIEHHO-XyNOXECTBEHHYIO  (pyHKUIHUIO
urpaer oOpasbl CTENM M PEKH, MOpeil W rop B
mutepatype o Kapakannakcrane. IIpoctopHbie
CTemH, BenuuecTBeHHas ropa Kaparay, peka
Amynapbs, ApaJbCKOe MOpE M JMKas MPHUPOjAA NpH
Apanbsi B TBOpYECTBE XyI0KHHUKA B IIEPBYIO OUYEpeb
BBICTYNAIOT CHMBOJIMYECKUM BOIIIOIIEHUEM KPETIKOH
BOHH,HeHCCﬂKaeMOﬁ CHUJIbl, BEKOBOI'O MOTr'ymieCcTBa u
ACCOLMUPYIOTCS c BOWHCTBEHHBIM u
CBOOO/IONIOOMBBIM ~ XapaKTEpOM — KapaKaJlllaKCKOTro
Hapo/a,0Co0bIM  TOCTENIPUMCTOM, C LIEAPOCTHIO
HaluY, HacnegHuka JKupeHIle-lenieHa, CTEMHOrOo
opatopa Jlemocdena.

Pano  ymenmmas W3  KM3HHM  IO3TEcca
b.HypnaszapoBa BbillycTuiia KHUI «Jlactoukay, «f1
TOPOILUTIOCH K yTpam», «K OeckoHedHOCTIM» U

uMeeTcs 0oraToe HapOJIHO — SMUYECKOE TBOPUYECTBO, npyrue. [6, 65] Owna Obuila cynpyroil mosTa
XapaKTepuzyeMoe HE TOJIBKO ’KaHPOBBIM K. Vrenussona,umena 4 nouepu u ceiHa. llpu xu3HH
pa3HoOOpa3ueM, HO U OCOOBIM 3pPENbIM KaueCTBOM, oHa paborana B KapakanmmakckoM TeJeBHIEHUH,OblIa
4TO  SIBJISIETCA  PE3yJIbTATOM  MHOTOBEKOBOM aBTOPOM coJiepKaTeNbHbIX nporpamm «Hacneaune»,
2 Clari
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«O panmexmx poncTBeHHHWKax». OHa Be3lge HeE I''Matsaxy6oBa. Ona fgoiarme TOmBl OBUIA U
OCTaBJIsIa CBOU OJIOKHOTEI u OOIIECTBEHHBIM JEATEIEM M  PEIAKTOPOM pPa3HBIX

TeTpagu.CoOCTBEHHOPYYHO Hammcansa HEKOTOpHIe
CTHXH,3aHOBO HalMcaja,BIYepKHYJIa HAlMCAaHHBIE 1
B IIpolecce CO3[aHWs CTUXOB OHa  BCeria
JyMaJia,>MOIIMOHAIBHO BO30YXICHHAs OHA IIOCIE
3amy4miace, crpajgaiga. OO0 3TOM ee COCTOSHUH
BCIIOMUHAET €€ HacjleIHUK, ChiH-IlynaT YTeHus3os.
Ee TBOpueckas nabopaTopusi BechbMa CBOEOOpasHa.
Momnomoit  mo3T  AckepOaii  AXKHHS30B  Bel
CKUTAINYECKUH 00pa3 JKWU3HHW, HMHOIZA MLEIbIMHU
JHAMUA pa60TaJ1 HaJl OpPOU3BEACHUAM,HECMOTPS Ha

HOYb. OO HTOM BCIOMHHAET €ro IUIEMSHHHIIA-

HacjaeqHuIa 3.bexbeprenosa, JIOKTOP

¢mromornyecknx  Hayk. Becpma  cBoeoOpa3HO

paborana HaX MIPOU3BEICHUSIMU mosTecca
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Introduction receive very little credit from the Bank in comparison

According to data from the Central Bureau of to other sectors. This is because credit risk in the
Statistics (BPS, 2017), agriculture is the second most agricultural industry is particularly high, as it is
influential sector of economic growth, after the inextricably linked to nature. So that banks maintain a
processing industry. The agricultural industry as a prudent attitude toward public finances and ensure
whole contributed 13.92 percent to GDP in the second that the credit extended does not become a credit
quarter of 2017, up from 13.59 percent in the first problem (non-performing loan / NPL). Inadequate
quarter. Comparing the current quarter to the previous loan availability in agriculture is also a result of issues
quarter (q to q), the agriculture sector grew at the with agricultural sector actors (particularly farmers)
fastest rate, at 8.44 percent. This growth is a result of and financial institutions. Farmers continue to face
increased output of a variety of plantation crops, barriers to credit (accessibility and unbankability) and
including coffee and sugar cane, as well as greater the limited financial institutions that provide loans to
horticulture. According to data from the Indonesian agriculture. As a result, the government must
Banking Statistics, credit distribution to agriculture, implement a policy aimed at expanding the
hunting, and forestry totaled Rp278 trillion (6.45 agricultural industry, particularly in light of farmer
percent) in January 2017, while credit to the fishery access to finance limits.
sector totaled just Rp9.14 trillion (0.21 percent ).
NPLs reached Rp6.04 trillion (2.17 percent) and Literature Review
Rp384 billion (4.21 percent) in both sectors, The Constraints of Agricultural Credit
respectively. Bank credit totaled Rp4,313 trillion as of Credit restrictions in agriculture According to
January 2017. The agriculture industry continues to Minh Chau Tran et al. (2016), there are certain barriers
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Philadelphia, USA 288 l; Clarivate

Analytics e


http://s-o-i.org/1.1/tas
http://dx.doi.org/10.15863/TAS
http://t-science.org/
mailto:shaniyazovazamira586@gmail.com
http://s-o-i.org/1.1/TAS-01-105-19
https://dx.doi.org/10.15863/TAS.2022.01.105.19

ISRA (India)  =6317 SIS(USA)  =0912 ICV (Poland) = 6.630

. ISI (Dubai, UAE) = 1.582 PUHII (Russia) = 3.939 PIF (India) =1.940

Impact Factor: g\ australia) =0564 ESJI(KZ)  =9.035  IBI (India) = 4.260
JIF = 1500  SJIF (Morocco) = 7.184  OAJI (USA) = 0.350

to agricultural credit access. Agricultural credit issues
will be determined by a region's or country's economic
situation. Credit as a critical source of income for
agricultural households to increase their wellbeing
and productivity. However, it is nearly identical to the
incidence in many other developing countries,
particularly among rural Vietnamese farming
households. Credit to formal financial institutions is
excluded due to high transaction costs and information
asymmetries, a lack of guarantees, lax credit contract
enforcement, and underdevelopment of insurance
services, which render formal financial managers
incapable of serving the market [2]. Another barrier to
loan access is the disparate treatment in terms of credit
availability. The distinguishing factors are the head of
household's characteristics (age, sex, and education),
household characteristics (factors relating to physical
capital, human capital, social capital, and the
economy), and geographical factors (distance to
markets or formal lenders increases household
transaction costs, the viability of local credit
institutions, and the development of local production).

The impact of financial limits on agricultural
behavior in CEE transition countries is examined by
Pavel Ciaian et al. (2012). According to the theoretical
model, more access to credit can result in increased
productivity, agricultural output, and input utilization.
Eliminating agricultural financial limits promotes the
usage of all inputs [3]. Increased access to credit, on
the other hand, may result in restricted credit input
replacement to provide infinite input if it is
asymmetrically constrained. The results of empirical
testing on the hypothesis indicate that credit is
restricted on farms in CEE. Access to credit boosts
TFP by up to 1.9 percent with an additional EUR
1,000 in credit. Agriculture in CEE is principally
constrained by credit for variable inputs and capital
investments, which grow by 2.3 and 29 percent for
1,000 EUR of extra credit, respectively. Land and
labor, on the other hand, are not credit-restricted. This
could be explained by the relative amount of land and
the high rate of agricultural worker employment in the
CEE transition countries, particularly in Poland,
Slovenia, and the Baltic states. Thus, the findings
indicated that agriculture may handle land financing
and workforce issues more effectively than input and
investment variables. Family farms rely heavily on
their own labor, which eliminates the need for pre-
financing. Family labor can overcome credit
constraints by deferring household consumption until
the last period of production sales revenue collection
(after harvest at the end of the season). Comparable to
land. Agriculture can leverage the rental market to
increase land utilization. The difficulties encountered
in certain developing countries' agricultural lending
policies are comparable to those encountered in
Indonesia. According to Farida Siregar et al. (2015),
the KUR Program was introduced by the government
to achieve inclusive funding, particularly for micro

companies, through formal bank loans. 46.7 percent
of 332 respondents from home micro firms had access
to KUR, while the remainder did not use it to fund
their operations. The findings of this study suggest a
crucial determining element affecting home micro
firms' access to KUR. Gender is a significant factor in
determining access to KUR in home micro
enterprises, with men having a greater likelihood of
accessing KUR than women. Property and property
ownership in the husband's name minimize the
involvement of the wife in obtaining a loan. Women
have minimal involvement with formal institutions
and sign loan contracts as a result of their lack of
expertise or education level. Their extended business
tenure and access to alternate finance sources both
work against their access to KUR. The primary reason
is that capital requirements are met without requiring
banks to provide KUR access. Another scenario is that
if households suffer difficulties owing to
micromarketing constraints and poor economies of
scale, KUR is not the best answer.

Credit limits will undoubtedly have an effect on
farmers' productive activities and welfare levels. In a
paper titled "Agricultural production, credit, and farm
size in Ghana: a case study of Ghana,” Mamudu
Abunga Akudugu (2016) explored the relationship
between agricultural productivity and credit. In
general, the findings indicate both formal and
informal credits have a large positive effect on
agricultural productivity. Formal credit has a less
impact on agricultural output than informal credit.
Although the size of the land is not found to be a
linearly significant predictor of farm household
agricultural productivity, the quadratic term is. The
study's findings suggest that efforts to boost
agricultural productivity in Africa in general, and
Ghana in particular, should focus on determining the
optimal size of agricultural land for farmers, taking
into account the context in which farmers operate, in
order to produce at an optimal pareto level. Thus,
governmental initiatives aimed at enhancing
agricultural output in Africa, and particularly in
Ghana, should be proportional to the area of land
owned by farmers. This is to ensure that farmers
operate within the economically viable range of farm
sizes. Additionally, pre-harvest contracts designed to
simulate market access have a negligible influence on
agricultural productivity. This shows that measures
targeted at increasing agricultural production should
avoid focusing exclusively on pre-harvest market
contracts, as this may result in a loss of productivity.

Government Policy on Agricultural Credit

Education, caste, size, and occupation in the
delta and non-delta portions of Andhra Pradesh's
Nellore district [6].

Tuhin Narayan Roy (2017) attempted to
quantitatively analyze the current state of agricultural
loan availability to small and marginal farmers in
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India, as well as their performance under the priority
lending sector policy (PSL) since 2001 [7]. The PSL
program's purpose is to secure adequate credit for
economically fragile sectors such as agriculture. In
India, agricultural credit increased by 15.78 percent
between FY10 and FY15. Despite numerous policy
initiatives aimed at prioritizing impoverished farmers,
little progress has been accomplished. Almost 51.9
percent of Indian farmers and 85 percent of marginal
and small farmers are in debt, although they receive
virtually little institutional financing (30 percent ).
Only 40% of the farmers have been issued with a
Kishan Credit Card. The majority of PSL programs
are interest rate-sensitive. According to RBI
guideline, 40% of loans must go to the PSL sector,
while 18% must go to agricultural. However, that
figure drops to 13% by 2015. PSL coverage already
exists as a result of improvements in standards and
legislation. Direct agricultural loans to marginal
farmers have decreased dramatically over the last
decade, from nearly 23% in 2005 to just 4.3 percent in
2013. They control 85.03 percent of the total land area
and 44.5 percent of the operating land area. However,
the stock is presently trading at 7% and 8%,
respectively. Agriculture production and credit levels
in India have increased at a healthy rate. However,
financing to farmers does not just stimulate
agricultural credit growth, but also the agribusiness
sector and agricultural-related businesses. Thus,
agricultural  credit delivery and access to
impoverished farmers under the PSL have been
insufficient. Experts emphasize the government's
proactive involvement and recommend that PSL
policies be designed and innovated efficiently. As a

result, additional measures such as alternative
livelihoods, poverty reduction, mainstreaming
marginalized populations, and promotion of
appropriate  technologies/inputs  for  production,

income, and quality of life of small and marginal
farmers are advised.

In South Africa, as demonstrated by Joseph
Chisasa and Daniel Makina (2015), there is a positive
and significant link between bank lending, capital
formation, and agricultural output [8]. The empirical
findings of this study demonstrate that capital
formation has a positive and significant effect on
agricultural output in the short run. Thus, while credit
may have a short-term negative effect on agricultural
production, long-term adjustment processes have a
quick positive effect. The Engle-Granger causality
test reveals a positive relationship between (1) bank
credit and agricultural output growth; (2) agricultural
products and capital formation; (3) agricultural
products for labor; (4) capital formation into credit;
and (5) capital formation for labor, as well as
bidirectional causality between credit and labor.

According to Swamy, Vighneswara (2010),
equal growth is critical for inclusive growth, which in
turn can result in sustainable growth. Poor people's

access to money is a necessary condition for poverty
reduction and sustainable economic development.
This study concluded that there is an urgent need to
strengthen India’s policy framework for financing the
priority sector, since it has a favorable effect on
inclusive growth. Given the substantial correlation
between priority sector lending and inclusive growth,
policymakers in general, and governments in
particular, must make concerted efforts to encourage
banks and financial institutions to lend to priority
sectors above and beyond the required requirements.
Priority sector lending in India has been significantly
influenced by the lending approach taken by the
Indian government. Priority sector loans in Indian
banks have benefited inclusive growth over the course
of the year. Given the strong correlation between
priority and inclusive sector lending, policymakers in
general and the government in particular must make a
concerted effort to motivate banks and financial
institutions to expand their priority sector lending
beyond the Reserve Bank of India's prescribed limits
and exponentially expand their businesses to reach
priority sectors in order to achieve inclusive growth.

Results and Discussion

The Constraints of Agricultural Credit

According to an examination of various articles,
the following describes farmers' difficulties in
obtaining agricultural loans in detail:

1. Difficulty Compliance with the Requirements
(Unbankable). To obtain credit from a financial
institution or bank, the consumer must meet the
common value criteria outlined in the 5C analysis. A
person's character is defined as his or her temperament
or personality; Capacity analysis is used to determine
a customer's ability to repay credit; Capital is the state
of wealth owned by a business controlled by a
prospective debtor; Condition is an appraisal of the
economic situation as viewed through the lens of
prospective business prospects; and Collateral is a
guarantee supplied by a prospective client, both
physical and non-physical. However, farmers are still
hampered in achieving the Bank's requirements
(unbankable). As evidenced by studies conducted by
Farida et al. (2014), the agriculture sector receives the
least KUR. Because agriculture is a high-risk sector,
formal banks avoid funding it for the following
reasons: high transaction costs, asymmetric
information, low returns, lack of collateral, low
education, and low literacy.

2. Guarantee on loans with a low rate of return.
This is because agriculture is viewed as a high-risk
sector, and formal banks avoid funding it due to high
transaction costs, asymmetric information, low
earnings, a lack of collateral, low education, and low
literacy. Banks generally avoid agriculture as a source
of financing due to unpredictable supply and
uncontrollable price risk. As Rahmatullah (2010)
found, credit granting is still primarily handled by
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Central Government Banks, Regional Development
Banks, and small lending banks, despite the fact that
local banks are closer to the government and
agricultural credit distribution remains small in
comparison to other sectors [10]. Meanwhile,
Darmawanto (2008) notes that while the Bank is
always bound by applicable law when lending, there
is a conflict of interests when it comes to credit
distribution to the agricultural sector: on the one hand,
the Government / Bank Indonesia seeks credit
development in the agricultural sector, while on the
other hand, it emphasizes the prudential principle in
each disbursement with the risk of any credit
degradation without special treatment [10].

3. Credit Market Collapse Farmers' bargaining
power is often poor at the moment, which is one
impediment to increasing farmer income. Farmers'
weak bargaining position is partly attributable to the
monopolistic market structure at the farm level.
Within this structure, a few traders / wholesalers who
control market access, market information, and capital
adequately deal with a large number of farmers who
lack market access, market information, and capital,
leaving farmers in a position of lack of information
and inability to meet credit requirements. As a result,
farmers are less likely to benefit from government
subsidies or low-interest loans. The trader is supposed
to have complete control over the commodity sold by
the farmer in this structure, yet the trader operates in a
pure competitive market structure with the aggregate
agricultural commodity market (the trader can not
affect the aggregate market of agro-commodities, but
only the transactions at the farm level). Additionally,
to simplify the analysis, no marketing or processing
charges are assumed, implying that the price at the
trader is equivalent to the price in the market of
production centers. Banks do not approve all
household loan applications in rural areas, despite
their willingness to pay higher interest rates
(incomplete market). Due to the market's inadequacy,
farmers borrow funds through informal financial
institutions, often at exorbitant interest rates. This is
corroborated by Minh Chau Tran's (2016) study,
which found that when informal credit provides a
sufficient supplement to formal credit, informal credit
plays an active role in raising household income that
is controlled by credit. This per capita consumption
indicator  demonstrates that credit-constrained
families can increase their per capita consumption by
obtaining sufficient credit from informal sources.

4. Distinct Treatment When It Comes to Credit.
According to Farida et al. (2014), there are a number
of factors that might greatly impact people's access to
business loan programs. This includes gender,
business tenure, impediments to business, bank
accounts, spousal employment, and other sources of
lending. According to the odds ratio, men were 6.56

times more likely than women to have access to credit.
Individuals with bank accounts have a 3.66-fold
increased likelihood of obtaining credit. KUR is
frequently accessed by new ventures with limited
funding and those whose partners labor. Gender is a
significant factor in determining access to KUR in
home micro enterprises, with men having a greater
likelihood of accessing KUR than women. Property
and property ownership in the husband's name
minimize the involvement of the wife in obtaining a
loan. Women have minimal involvement with formal
institutions and sign loan contracts as a result of their
lack of expertise or education level. While Minh Chau
Tran's (2016) research demonstrates that families
headed by females that are young and undereducated
are under-financed by formal financial institutions.
Likewise, the size of agricultural land, labor
resources, and non-agricultural income all contribute
significantly to the reduction of household credit
limits.

Conclusion

Credit restrictions on agriculture as a high-risk
enterprise mean that formal institutions are less
interested in funding it on the basis of high transaction
costs, asymmetric information, limited profitability, a
lack of collateral, and farmers' education levels are
generally low. Additionally, due to unpredictable
production and uncontrolled pricing risk, the majority
of banks are unable to finance agriculture. While the
farmers' constraints in obtaining formal loans are
complex, they should include collateral, expensive
payment delay fees, extensive distances, and a lack of
information regarding capital.

Government policy on agricultural loans is an
inclusive strategy. Finance is a national development
strategy that aims to stimulate economic growth by
promoting income equality, poverty reduction, and
financial system stability. This community-based plan
must target groups that have challenges to financial
services access. The inclusive financial strategy
specifically targets the groups with the highest or
unmet financial service needs, namely the three
categories of individuals (the poor, low-income,
working poor/poor, and near-poor) and three cross-
categories (migrant workers, women and the
population underdeveloped regions). Coordination
between Bank Indonesia and relevant ministries and
institutions is essential to plan, prioritize, and
implement the program, as well as to monitor and
evaluate the program. With proper coordination, the
goal of community access to financial services should
be achievable. One of the inclusive financial programs
required to satisfy farmers' financing needs for
farming sustainability and household needs is low-
interest agricultural loans, such as KUR, and farmers'
development from unbankable to bankable status.
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