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Introduction
UDC 685.54:519.74

It is necessary to revive the role and significance
of a quality-oriented strategy, since only in this case,
enterprise managers will subjectively and objectively
be forced to improve their production using
nanotechnologies and innovative processes so that
competitive and sought-after materials and products
fully meet the needs of domestic consumers. At the
same time, the assertion is substantiated that the
consumption of domestic materials and products is
regulated by the market. In this case, market
requirements should dictate to manufacturers the need
to increase the role of the state and consumers - to
form a sustainable demand for domestic materials and
products, namely: to maintain a range of goods,
regulating it with federal, regional and municipal
orders; encourage price stability; increase consumer
ability and gradually improve their quality. The
implementation of these tasks will create a basis for
the consumer to realize the need to pay for the benefits
of quality materials and products, and the
manufacturer to understand that improving the quality
of materials and products cannot be associated only
with rising prices, but also through technical
innovations aimed at the use of new technological and
engineering solutions.

It is equally important to understand the role and
significance of quality activity, that is, to what extent
leaders penetrated the essence of things, learned to
manage things, change their properties (range), form,
forcing them to serve a person without significant
damage to nature, for the benefit and in the name of a
person, that is, in in accordance with the requirements
of the Federal Law "On Technical Regulation".

Both political leaders and the government have
recently been talking about the need for a competent
industrial policy. A world-famous quality specialist E.
Deming, who at one time was a scientific consultant
to the Japanese government and led Japan out of the
economic crisis, writes in his book “Out of the Crisis™:
“.. managing paper money, not a long-term
production strategy - the path to the abyss. Whether
the state needs to pursue an industrial policy, one can
cite the statement of the outstanding economist of the
past, Adam Smith, who 200 years ago laid the
foundations for the scientific analysis of the market
economy. About the role of the state, he said: "... only
it can, in the interests of the nation, limit the greed of
monopolists, the adventurism of bankers and the
egoism of merchants.” You can't really say.

What are the results of economic activity today,
what are the achievements in this area? The growth of
gold and foreign exchange reserves, the decline in
inflation, the budget surplus and other financial and
economic achievements. And what, is this really the
end result of public administration, and not the

quantity and quality of goods and services sold in the
domestic and foreign markets and the population's
ability to pay to purchase these goods and services?
And, ultimately, not the quality of life of the
population of the country?

Therefore, it is quite natural today that the task is
set for all levels of the executive and legislative
authorities - to improve the quality of life of Russian
citizens.

Let us carry out an enlarged factorial analysis of
the problem of "quality of life". The quality of life of
citizens depends on the quality of goods and services
consumed in a full range - from birth to ritual services,
as well as on the solvency of citizens, which allows
them to purchase quality goods and services. These
two factors (quality and solvency) depend on the state
of the country's economy, which, in turn, depends on
the efficiency of enterprises in various sectors of the
economy, including light industry. The effectiveness
of the work of enterprises depends on the state of
management, on the level of application of modern
management methods, on the implementation of
production quality requirements.

The problems of improving the quality,
competitiveness of materials and products at the
present stage of development of the Russian economy
are becoming increasingly important. As the
experience of advanced countries that at one time
emerged from such crises (the United States in the
30s, Japan, Germany in the post-war period, later
South Korea and some other countries) shows, in all
cases the basis for industrial policy and the rise
economy was put a strategy to improve the quality,
competitiveness of products that would be able to win
both domestic and foreign markets. All other
components of the reform - economic, financial and
credit, administrative - were subordinated to this main
goal.

Positive changes in the quality of goods require
qualitative changes in engineering, technology,
organization and management of production.
Production must improve, which does not mean
becoming more costly. Absolutely right, attention was
drawn to one phenomenon that usually slips away in
the bustle of the problem - the historicity of the
economy. The way it is perceived now, the economy
has not always been and will never remain. Economic
life changes over time, which forces one to tune in to
its changing existence. The modern economy is built
on a market foundation and the laws of the market
dictate its own rules. In the foreground are profit,
competition, efficiency, unity of command. How long
will this continue? Analysts say the symptoms of a
new economic order are already on the rise. The next
turn of the economic spiral will also spin around the
market core, but the significance of the market will not
remain total. The priority of market competition,
aggressively marginalizing the "social sector", is not
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compatible with the prospect of economic denying the essential forces of man. In the "hot" state,

development, as evidenced by the steady desire of
social democracy in the West to turn the economy on
the front for social security, a fair distribution of
profits. The new economy is called temporarily
"prudent". The current principle: “survival of the
strongest, most adapted”, will replace “social
production partnership - the manager and the
manufacturer will become members of the same team.
Mass production will give way to an organization
corresponding to the implementation of the principle -
"the manufacturer makes exactly what the consumer
needs." A “thrifty” economy will be oriented towards
resource-saving  production  technologies.  She
demanded a new look at the root concepts. Therefore,
the philosophy of quality must also change. We must
be prepared for the coming events.

The problem of ensuring the quality of activities
is not just universally relevant, it is strategic. The
dilemma in relation to quality is reasonable only
within the limits of the opposition of the ratio of
actions "immediate" and "indirect". The saying "it's all
about him™ owes its origin to quality. It is possible to
“forget” about the problem of quality solely because
any fruitful and luminous activity is ultimately aimed
at improving quality. Quality is either "on the mind"
or "implied". From the correlation in the dynamics of
these projections, quality problems in creative
thinking are built into an appropriate schedule that
reflects the relevance and profitability of activities
aimed at developing production.

The most significant and global in nature are
international standards for quality management. The
use of modern methods in them allows us to solve not
only the problem of improving quality, but also the
problem of efficiency and productivity. That is, today
the concept of "quality management"” is moving into
the concept of "quality management".

Thus, solving the problem of increasing the
efficiency and competitiveness of the economy, and,
ultimately, the quality of life, is impossible without
the implementation of a well-thought-out and
competent industrial policy, in which innovation and
quality should become a priority.

The results of studies conducted under the UN
Development Program made it possible to measure the
share of the "human factor" in national and global
wealth: 65% of the wealth of the world community is
the contribution of human potential and only a third of
the world's wealth comes from natural resources and
production structure. A quality-oriented strategy
undoubtedly contributes to the growth of the very role
of the subjective factor in the development of

production, and to a more complete and
comprehensive  satisfaction of human needs
themselves. The desire to "live according to

reasonable needs”, as well as the need to "work
according to the possibilities”, no one dared to cancel
openly and officially, realizing the absurdity of

the problem of quality is sustainably supported by
both the internal forces of active consciousness and
external life factors. The highest function of
consciousness is cognitive.

It is believed that by knowing nature, its quality,
state of quality, quality levels are revealed, embodying
new knowledge in production. Postclassical economic
thought has shifted quality towards consumption,
trying to give production a "human face" - a person
alienates himself in the production process, but this
measure is forced and, in a systemic sense, is
temporary, conditional. And here it is absolutely
justified to believe that the main thing in production is
the result, not the process. Consumption regulates the
market. Therefore, the demands of the market must
dominate production. The task of the society is to
contribute worldwide to the development of demand
in the market: to maintain the range of goods,
stimulate price stability, increase purchasing power,
improve the quality of goods. E. Deming, calling the
"network of deadly diseases" of modern production,
in the first place puts "production planning that is not
focused on such goods and services for which the
market shows demand.” Try to answer him.
Production in the transition from industrial to post-
industrial society of mass consumption is conceived
as a function of the market.

And the authors fill these properties of quality with
criteria, namely:

-ideology of quality -
development of production;

- quality management is an integrated approach
to solving a quality problem;

- fashion and technical regulation - components of
the quality of manufactured shoes;

— the quality systems "ORDER/5 S" and
"THREE" NOT "- not only the basis of stability and
production safety, but also a guarantee of quality;

- quality in the market is a paradigm of the
formation of production that meets the needs of the
market;

— advertising is always at the service of quality;

— an excursion into the past as a guarantee of
quality in the future;

- amodel for assessing product quality - these are
production priorities;

—forecasting the cost of quality when developing
a new range of footwear is the key to its demand and
its competitiveness;

- a technique for business visual evaluation of a
product - a means of assessing the effectiveness of
quality;

— improving the quality and competitiveness of
domestic safety footwear;

- about indicators for assessing the quality of
shoes - as a tool for the formation of demanded
products;

the prospect of
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— quality and market: a marriage of convenience
and this is indisputable;

— the stability of the work of enterprises is a
guarantor of the quality of the shoes they produce;

- all these aspects together provide a quality
revolution that guarantees the manufacturer a stable
success in a market with unstable demand.

The work presented to your attention is the fruit
of joint reflections on topical problems of improving
the activity of an important branch of the public
economy by leading Russian and foreign experts.
Authors always have an advantage over the individual
form of creativity. A single author, no matter how
knowledgeable and authoritative he may be, is forced
by the nature of the circumstances to explain not only
his point of view on the problem under study, but to
talk about how his colleagues “see” this problem, to
state someone else’s view of the order of things, to
turn into the process of declared discussions in their
opponents. Such a transformation, despite all its
conventionality, is not so harmless for objectivity in
understanding. Even such an excellent thinker as G.
Hegel sinned, voluntarily or involuntarily substituting
his opponents in order to make it easier to criticize
them.

The dynamics of the market development in the
last decades of the last century and at the beginning of
the third millennium invariably shows the growing
interest of consumer demand in the quality of goods.
With all the economic, social and political costs,
humanity is getting richer and wealth is distributed
unevenly. Finances, as before, are concentrated in
certain regions, however, just like the premieres of
modern production. Analysts predict the course for the
quality of goods confidently and everywhere. The new
economy is called temporarily "prudent”. It requires
humanization not only in the distribution of national
wealth. The production itself is also being humanized,
including the management system. The -current
principle is "survival of the fittest, fittest" will replace
the "social production partnership" - the manager and
the manufacturer will become members of the same
team. Mass production will give way to an
organization corresponding to the implementation of
the principle - "the manufacturer makes exactly what
the consumer needs." A “thrifty” economy will be
oriented  towards  resource-saving  production
technologies. It will require a new look at the root
concepts. The philosophy of quality will also change.
We must be prepared for the coming events.

Main part

Currently, there is no generally accepted
methodology for assessing the competitiveness of an
enterprise. A review of existing approaches to
assessing the competitiveness of an enterprise made it
possible to combine them into the following groups.

The first group of academic economistsincludes
an approach to determining the competitiveness of

enterprises based on the identification of competitive
advantages. This approach arose with the advent of
strategic planning and the development of competition
theory. It allows you to analyze the achieved
competitive advantages of the enterprise, but does not
give an accurate quantitative expression of the results
of the assessment and, therefore, cannot be used for a
comparative analysis of the competitiveness of
enterprises, analysis of the implementation of the plan
to improve competitiveness, the dynamics of the
competitiveness of enterprises.

The second group of academic economistsoffers
a competitive assessment using polygonal profiles. It
is based on building vectors of competitiveness by
factors: concept, quality, price, finance, trade, after-
sales service, foreign policy, pre-sales preparation.
However, the authors do not specify how factors such
as the concept, foreign policy, presale preparation, etc.
can be assessed by combining them into one.

The third group of economistsoffer a rating
assessment of the competitiveness of an enterprise
based on the following factors: product, assortment,
price, image, service, packaging (design), sales
volumes, market segment, supply and marketing
policy, advertising and demand stimulation, that is,
with the calculation of the efficiency ratio of
innovative technological solutions . The advantage of
this approach is that, in fact, it evaluates not only the
marketing activities of the enterprise, but also takes
into account other important resources of the
enterprise's potential (innovations, management,
finance, etc.). In the approach proposed by the
authors, a more significant sum of factors is obtained,
the mutual importance of which is taken into account
in partnerships.

Fourth groupscientists-economists propose to
evaluate the competitiveness of an enterprise based on
the product of the commodity weight index and the
facility efficiency index. The advantage of this
approach is the fact that it is a more weighty approach
to assessment, since it takes into account such
important factors that determine the competitive
advantages of an enterprise as the level of
organization and implementation of marketing in an
enterprise, finance, and export potential. In addition,
most authors consider it important to develop a
methodology for determining the manufacturer's
efficiency factor, its competitiveness, which will
shape the effectiveness of these same partnerships.

The fourth approach can also be attributed to the
method proposed by R.A. Fatkhudinov, which
proposes to evaluate the competitiveness of an
enterprise as a weighted sum of the competitiveness
of the main goods of an enterprise in various markets,
taking into account the significance of markets. But
this approach is not entirely fair, because firstly, the
competitiveness of an organization is identified with
the competitiveness of a product (these are different
concepts), and secondly, he proposes to introduce the
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importance of foreign markets twice as much as the
importance of national markets. Thirdly, the
assessment method of Fatkhutdinov R.A. does not
take into account other important factors influencing
competitiveness - marketing, finance, innovation,
management, personnel.

Fifth groupscientists-economists offers an
approach based on a balanced assessment of the
factors of enterprise competitiveness. The integral
indicator of the competitiveness of an enterprise is
determined according to the rules of linear
convolution (the assessment of the competitiveness
factors of individual aspects of the enterprise's
activities is multiplied by the weight of individual
factors in the total amount), that is, something close to
what is proposed by the authors of this article, namely,
the calculation of the efficiency coefficient of
innovative technological solutions .

So, the analysis of the theoretical and
methodological aspects of the competitiveness of
enterprises has revealed many methods for assessing
this very competitiveness of enterprises.

In this regard, the successful operation of an
enterprise will be determined by the degree of
satisfaction of the interests of stakeholders, therefore,
in order to increase competitiveness and efficiency, an
enterprise must take into account not only its own
interests, but also the interests of stakeholders, its
business partners.

In the theory of stakeholders, the term
partnership is used, which forms the conditions for
ensuring the effectiveness of the results of the
enterprise.

Developing small and medium-sized enterprises,
as a competitive tool, need to form a system of
marketing relationships with partners, a system based
on mutually beneficial long-term cooperation, which
allows reducing the time to make effective
commercial decisions.

Therefore, taking into account the considered
methodological foundations of the competitiveness of
an enterprise, a methodology is proposed for assessing
and analyzing the competitiveness of shoe enterprises
operating in the regions of the Southern Federal
District and the North Caucasus Federal District,
based on the theory of stakeholders, namely, CJSC
Donobuv (Rostov-on-Don) and LLC "Leonov"

(Rostov-on-Don), which are competitors in the
production of men's shoes.

Taking into account the analysis of the system of
indicators for assessing the competitive potential of an
enterprise, we will evaluate these enterprises
according to the system of indicators for assessing
competitiveness factors enterprises mentioned above.
The first important factor in the competitiveness of an
enterprise is the competitiveness of the product.

All  calculations are reduced to the
implementation of successive stages.

Stage 1. Calculation of the importance of
consumer properties in assessing the competitiveness
of women's outerwear. The significance of consumer
properties is proposed to be calculated using the
method of direct assessment. For this, a questionnaire
is proposed in which each respondent needs to
determine the importance, in his opinion, of each
consumer property of the product within the scale
used. The weighting coefficient is calculated
separately for each analyzed segment according to the
following formula 1:

@)
o, =—>— 1)

J 7 n '
.ZOCPJ'
j=1
whereaj— coefficient of significance of the i-th

property; Ocpj — evaluation of the i-th property given

by the j-threspondent, score; n is the number of
evaluated properties of the product.

The condition for the correct calculation of the
coefficient of significance is the following: ai = 1.

At this stage, the significance of consumer
properties is calculated in  assessing the
competitiveness of men's shoes. 50 respondents were
interviewed, who rated all consumer properties in
points. The evaluation results are presented in the
table.

To do this, we will segment the market and select
target segments (Table 1).

The largest number of consumers (76%) belongs
to the number of ordinary buyers ("moderate™). Half
of the respondents have an average income level
(50%), although the level of "below average" income
(38%) is more than three times higher than the number
of those with an "above average" income (38% and
12%, respectively).

Table 1. Characteristics of the target segments of men's shoes

Criteria name Oamount Segment characteristics
% human
fourteen 7 "avant-garde"
Attitude towards fashion 76 38 "moderate”
ten 5 "conservatives"
[ ]
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62 31 "youth group"
26 13 "average age"
Age ten 5 "old age"
2 one "venerable age™
38 19 "below the average"
income level fifty 25 "average"
12 6 "above average"
38 19 "low social status"
social status 38 19 "medium social status"
24 12 "high social status"
We group the questionnaires according to the Based on the table, it can be seen that fashion

criterion "attitude to fashion", since this criterion is
decisive in consumer preferences (segment-forming).
All other criteria (age, income level, social status) are

expressed in it.

Based on the results of the grouping of
guestionnaires, we construct segment profiles (Table

2).

products are preferred by respondents who are
ordinary buyers ("moderate™) of the younger group, as
this emphasizes their individuality, although their
income level is below average.

Table 2. Profiles of segments of consumers of men's shoes

Signs Of Segments
segmentation
attitude towards " " " " " A
. avant-garde moderate conservatives
fashion
Junior - 5 Junior - 26 Senior - 3
age group Medium - 2 Average - 10 venerable - 2
Senior - 2
. Medium - 3 Below average - 16 Below average - 4
income level Medium - 20 .
Above average - 4 Medium - 1
Above average - 2
Lo Personality - 13 .
desired benefits | . 'Qd'&’;fi‘t‘a"tg’ohg . High quality goods - 17 " h'-ol‘l"él?gceo'o‘(‘js .
gnq Y9 Low price - 8 gha 9

Based on the above data, it is possible to
calculate the significance of consumer properties in

assessing the competitiveness of a product based on
the answers of the "avant-garde" (Table 3).

Table 3. Calculation of the significance of consumer properties in assessing the competitiveness of men's
shoes based on the answers of the "avant-garde"

Compliance Appearance
Properties di\p(/eié?i;zeo f (ﬁ:};r Workmanship | Comfort | Strength m;[r;crjial Price Total
fashion quality
34 32 30 31 22 28 29 206
Aai 0.165 0.155 0.146 0.15 0.107 0.136 0.141 1

Let's calculate the significance of consumer
properties in assessing the competitiveness of a
product based on the answers of "moderate™ (Table 4).

Table 4. Calculation of the significance of consumer properties in assessing the competitiveness of men’s
shoes based on the answers of "'moderate’
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Compliance
with the Arts Appearance
Properties| . . " |Workmanship | Comfort | Strength | and quality | Price Total
direction of | decor material
fashion
154 171 149 169 130 159 167 1099
Aai 0.14 0.156 0.136 0.154 0.118 0.145 0.152 1

Let's calculate the significance of consumer
properties in assessing the competitiveness of a

product based on the answers of "conservatives"
(Table 5).

Table 5. Calculation of the significance of consumer properties in assessing the competitiveness of men's
shoes based on the answers of "'conservatives™

Conformity artistic Comfort Appearance
Properties | fashion decor Workmanship Strength |and material|  Price Total
direction quality
10 17 19 18 21 20 23 128
Aai 0.08 0.133 0.148 0.141 0.162 0.156 0.18 1

Stage 2. Selection of experts. The formation of
an expert group is carried out on the basis of their self-
assessment, by filling out a questionnaire. Trade
workers (merchandisers, sellers) act as experts. A total
of 10 experts were interviewed. Of these, the group is
selected 5 - 7 people who have received the maximum
amount of marks in all areas. They were asked three
questions each. A total of five experts were
interviewed, of which four experts received the
highest marks in three areas (9 points). They were
involved in the study of the competitiveness of men's
shoes. Then the experts were asked to evaluate the
properties of men's shoes on a five-point scale.

Stage 3. The choice of competing products
(product range) to compare competitiveness, the

products of those manufacturers are selected that,
firstly, serve similar segments, and secondly, are in
steady demand in the market.

Stage 4. Evaluation of consumer properties of
men's shoes (assortment) by target segments.

To compare consumer properties of assortment
groups of different manufacturers, it is also necessary
to use a questionnaire. Respondents are asked to rate
each consumer property of the compared groups of
goods in points on a five-point scale. The rating scale
is indicated in the questionnaire. The results are
summarized in the final table 6.

Table 6. Assessment of consumer properties of men's shoes

Compliance Appearance
Properties .W'th. the Decoration Workmanshi Comfort Strength | and material Price
direction of p ualit
fashion quality
En’t\le;prllse 3.33 3.17 3.67 3.42 3.75 3.83 3.33
E”I'ileéprz'se 3.27 2.49 3.37 2.84 3.29 3.31 2.96
Mean 3.3 2.83 3.52 3.13 3.52 3.57 3.145

Stage 5Determination of the average rating for consumer properties for each segment. Questionnaires grouped

by target segments are processed as follows.

For each consumer property, the average value of the score in points is found as the arithmetic mean for all
respondents of this target group. We summarize the data in table 7.

Table 7
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The average rating of men's shoes according to consumer properties of "vanguards", "conservatives"
£5 o £ 2
[¢b] < v D
8 - ks 2 s - £ g
= 2 25 5 g £ o S 5 2
5 |Esggz| ¢ 5 g3 = | Bes | &
a Oss & [a = = & <& 3T a
"Vanguardists"
ﬁgmfa”y 3.33 3.17 3.67 3.42 3.75 3.83 3.33
"Conservatives"
wompany 3.27 2.49 3.37 2.84 3.29 3.31 2.96
Mean 33 2.83 3.52 3.13 3.52 3.57 3.145

Stage 6Calculation of the total assessment of the
competitiveness of the goods.

The level of competitiveness of the goods
according to the assessment of the target segment is
determined by the following formula (2).

m
K = z (X'I . OCp
=1 , (2)
where K is the total assessment of the absolute
competitiveness of the product, given by the target

QL — :
segment, score; ' - the significance of the i-th
consumer property for the target segment; Average
rating of the i-th consumer property, given by the
target segment, points; m is the number of compared
consumer properties.

Thus, the total assessment of the competitiveness
of the same product, given by representatives of
different segments, will differ. To make managerial
decisions on competitiveness, the analysis uses the
results of assessing the competitiveness of men's
shoes, which were put down by representatives of the
target segment.

The maximum rating of the product coefficient
is 5 points.

In fact, the level of competitiveness may be
below the maximum rating.

Let us calculate the competitiveness of
enterprises, taking into account the significance
defined above. The obtained data will be entered in
table 8.

Table 8. Analysis of the competitiveness of men's shoes

2
S & > 2
= g = &
> D = 5] [ -
5 S5 £ £ S 5 | g2 g | 3
g = S 5 E 5 S 2 S £ 8
e Sq s ~ S < IS £ S <
a o8 a = o ] < E S o o
Significance ai 0.138 0.154 0.138 15 0.12 0.145 0.153
Enterprise No. 1 0.46 0.49 0.51 0.51 0.45 0.56 0.51 3.49 1
Enterprise No. 2 0.45 0.38 0.47 0.43 0.39 0.48 0.45 3.05 2

Table 8 shows that men's shoes of enterprise No.
1 are more competitive than the same assortment of
enterprise No. 2.

The remaining indicators for assessing the
competitiveness of enterprises will be taken from the
technical and economic indicators of enterprises,
balance sheet data.

We calculate dimensionless estimates of the
competitiveness indicators of enterprises and
summarize everything in Table 9.

To convert dimensional estimates of indicators
into dimensionless ones, it is proposed to use the index
method. Which has been discussed above.

So, based on the data presentedLet's calculate the
generalized indicators of the competitiveness of the
enterprises under study using formula (1):
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-for enterprise number 2: K;; =59,65 %;

— for enterprise No. 1: K; = 70,88 %.

As can be seen from the scale for assessing the
qualitative level of competitiveness of the enterprise
No. 2 and enterprise No. 1, they have an average level
of competitiveness in the market of shoe enterprises in
the Southern Federal District and the North Caucasus

Federal District.

Let's analyze the second most

important

potential for the competitiveness of enterprises - the
effectiveness of marketing. We present the data on this

potential in Table 10, where we indicate the weighted
estimates at the enterprises under study and the
maximum estimate for these indicators.

As can be seen from Table 10 below, the
deviation in terms of potential marketing effectiveness
at enterprise No. 2 is 7.97, at enterprise No. 1 - 5.4.
The greatest influence on this deviation is exerted by
the indicator of the level and quality of partnerships
with stakeholders, therefore, in order to increase the
effectiveness of marketing activities, the enterprises
under study should establish and develop relationships
with partners.

Table 9. Assessment of the competitiveness of enterprises

Dimensionless Weighted
estimates of enterprise estimates of
Values " o
competitiveness competitiveness
s indicators indicators
Enterprise S | o ~ o 2 o
competitiveness Indicators 8 o S S o 3 S
factors = zZ z z 2 > 2
> | 2 3 3 2 8 3
° 8 = = S 5 =
2 2 2 2z ) 2
c [ c c = [
L L L L i L
1 2 3 4 5 6 7 8 9
Competitiveness of
1. Competitiveness | goods, weighted 40 305 |3.49 061 0.69 ona  |27.92
of the goods average by product
range, score
Assessment of the level
of partnerships with the
stakeholders of the 10 2.85 3.05 0.71 0.76 7.10 7.60
enterprise, score
. Exceeding the
2. Marketing
. allowable level of
effectiveness stocks goth. products, 3 66.50 |28.80 |0.34 1.00 1.02 3.00
%
Enterprise  market| 3 1349|730 |o0.08 0.20 0.24 |0.60
share, %
Sales growth rate, % 3 221.00 [ 198.00 |0.89 0.80 2.67 2.40
. Return on investment |3 0.85 4.02 0.08 0.39 0.24 1.17
3. Quality
management peturn on total 2ssets, |3 11090 (4390 [0.47 0.53 051 |159
Coefficient of supply.
own werewolves. | 3 0.19 |(0.76 0.95 3.80 2.85 11.40
4. Financial means (0.2)
condition of the Current liquidity ratio
enterprise (>1.3) 3 1.46 4.16 0.26 0.79 0.78 2.37
Costs per 1 rub. realiz. |3 |69 1053 |0.86 1.00 258 |3.00
Products
5. Thg Ie\_/el of Capacity utilization 2 083 |o9s 0.87 1.00 174 1200
organization of rate
production Labor productivity 2 |48.19 |60.22 |0.64 0.80 128 |1.60
~ .
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Depreciation of the|, 1,660 |47.00 [0.38 0.21 0.76 |0.42
main funds, %
Evaluation of
6. Efficiency of relationships with | 3 7.28 |7.99 0.73 0.80 2.18 |2.40
MTO y suppliers, score
Material UM, |3 12045 |1348 [0.13 0.12 039 |036
rub./rub.
7. Innovative Share of innovative| .
activity. activities | products, % eight | 1.30 0.13 1.00 0.10 8.00 0.80
The coefficient of
advancing the growth
. of labor productivity in|3 2.06 1.56 0.95 0.72 2.85 2.16
8. COmPEtitiveness | yoiation to the growth
of personnel of wages
Staff turnover rate, % |3 7.00 6.00 0.02 0.03 0.06 0.09
Total ~Maximum|, g, | - : : 50.65 |70.88
Significance Score

Table 10. Analysis of the effectiveness of the use of marketing potential

Weighted estimates of Weighted score deviation
competitiveness i :
L rom maximum
indicators
Marketing Performance Metrics 5 = g viaximum S S
g % g é weighted score é é
= = s s 5
= & & & &
2 < = = =
wn L L L L
Assessment of the level of
partnerships with the i i
stakeholders of the enterprise, 10 71 7.6 10 2.9 24
score
Exceeding the allowable level of
stocks goth. products, % 3 1.02 3 3 -1.98 0
Enterprise market share, % 3 0.24 0.6 3 -2.76 -2.4
Sales growth rate, % 3 2.67 2.4 3 -0.33 -0.6
Total 19 11.03 13.6 19 -7.97 -5.4

So, when assessing the competitiveness of the
enterprises under study, it was revealed that the level
of competitiveness of enterprise No. 2, enterprise No.
1 is average (59.65% and 70.88%respectively). One
of the important factors that affects the assessment of
competitiveness is the effectiveness of marketing. It
can be seen from the analysis that the deviation for this
potential is 7.97 for enterprise No. 2, for enterprise
No. 1- 5.4. In order to increase the effectiveness of
marketing, enterprises should implement the concept
of stakeholders, which will contribute to the
development of relationships with partners. So, in
order to increase the competitiveness of the
enterprises under study, based on the theory of
partnerships, it is proposed to introduce mechanism
for forming interaction with stakeholders. Thus, the

theory of partnerships is becoming relevant today,
therefore, taking into account the significance of this
factor, a methodology has been developed for
assessing the competitiveness of an enterprise, taking
into account a new paradigm - the theory of
partnerships. The developed methodology for
assessing and analyzing the competitiveness of an
enterprise based on the theory of partnerships allows
for an in-depth analysis of the competitiveness of
enterprises, taking into account an important factor of
competitive advantages in a network economy - the
quality and level of development of partnerships.As
the main unique aspects of the formation of the
competitive advantage of enterprises based on theory-
orientedpartnershipscan be distinguished:
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creation and permanent expansion of a database
of key partners;

formation of the necessary technical
(computers, peripheral devices and software);

organizing the activities of the unit and
individual managers for managing relationships with
stakeholders;

development and adjustment of plans for
interaction with key partners, taking into account their
business and personal characteristics;

regular audit of the activities of relationship
managers with partners in the context of assessing the
following indicators:

the number of meetings with partners, the
number of prepared commercial offers, the number of
concluded contracts, the dynamics of the volume of
product deliveries per each partner;

regular marketing research in the framework of
partnerships in order to identify changes in the
structure and nature of preferences when choosing
partners.

Thus, the above aspects, with the proper level of
their development, can allow the company to form a
unique competitive advantage - a system of
relationshipswith interested parties.

Filling technological processes for the
production of competitive and popular footwear for
consumers in the regions of the Southern Federal
District and the North Caucasus Federal District is
costly. The use of universal and multifunctional
equipment forms the technological process in such a
way that it makes it possible to produce the entire
range of high-quality footwear and with a different

base

price niche, creating priorities for it in the
implementation.
I would like to note another undoubted

advantage of the studies performed by the authors, the
fact that in addition to proposals for manufacturers to
use universal and multifunctional equipment for
assembling shoe upper blanks and molding upper
blanks on the last, it is proposed to use the technology
of direct casting of the bottom on shoes and such
equipment that is capable of both once to ensure the
production of a sought-after assortment of footwear

both by type and by type and create the prerequisites
for high efficiency of the production itself and satisfy
the demand not only of consumers in the regions of
the Southern Federal District and the North Caucasus
Federal District, but also domestic and foreign buyers.

Partnerships can be divided into two groups:
external and internal. External ones include: buyers,
suppliers, competitors, government agencies and
organizations, regional and municipal governments,
financial intermediaries.

Buyers. The strategy and tactics for working
with important buyers include joint meetings to
identify the drivers of business change, mutual efforts
to develop products and markets, increase
communication links, use common areas, and joint
training and service programs. Strengthening
relationships with customers often brings significant
benefits.

Internal partners include managers, employees,
owners, and a board of directors or board of directors
on which managers and owners are represented. One
of the most significant internal partners is a senior
manager.

Thus, the success of an enterprise is determined
by the degree to which the interests of stakeholders are
satisfied,  therefore, in order to increase
competitiveness and performance efficiency, an
enterprise must take into account not only its own
interests, but also the interests of stakeholders.

Therefore, taking into account the considered
methodological foundations of the competitiveness of
an enterprise, a methodology for assessing and
analyzing the competitiveness of an enterprise based
on the theory of stakeholders is proposed.

Stage 1.Choiceindicators for assessing the
factors of competitiveness of the enterprise. For each
factor, a system of indicators can be determined based
on the analysis of scientific literature (Table 11).

So, taking into account the analysis of the system
of indicators for assessing the competitive potential of
an enterprise, we can propose the following system of
indicators for assessing internal factors of
competitiveness enterprises (table 12).

Table 11. The system of indicators for assessing the competitive potential of shoe enterprises

Factors of

potential

competitive Assessment indicators

The ratio of the quality of the product and the costs of its production and marketing

Marketable output growth rate

Growth in sales and profits

1. Marketing effectiveness Profitability

Market share, image

Quality of partnerships

Factors of

potential

COMPEHTVE | Assessment indicators
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return on total assets, return on equity; return on investment

2. Quality management - -
Net profit per 1 rub. sales volume; profit from the sale of products per 1 rub. sales

volume; profit otch. period for 1 rub. sales volume

3.Financial condition of | Equity ratio; current liquidity ratio; coverage ratio, autonomy ratio, fixed asset
the enterprise index, overall enterprise profitability, return on equity, product profitability

Capacity utilization rate; production and marketing capacities; volume and
directions of investments

The share of certified products in accordance with the international standards of the
1SO 9000 series
Depreciation of fixed assets, growth in labor productivity

Quality and prices of supplied materials. Material return, commodity circulation,
5. Efficiency of MTO allowing direct connections; coefficient of uniformity of receipt of goods; return on
transaction costs; profitability of the purchase of goods

Annual expenditure on R&D, number of patents for inventions

Share of innovative goods, share of product exports, number of advanced
6. Activity of innovative | technologies created

activity The volume of shipped innovative products (services), the number of patented
technologies, the number of patent-free technologies, the cost of innovation, the
number of acquired and transferred new technologies, software

4. The level of
organization of production

7. Competitiveness of | Staff turnover rate, coefficient of labor productivity ahead of wages, educational

personnel level of the labor force, level of professional qualifications of workers
Stage 2. Determining the significance of assessing each competitive potential factor is
indicators in the overall assessment of presented in Table 12.

competitiveness. The significance of the indicators for

Table 12. Recommended system of indicators for assessing the competitiveness of an enterprise and their

significance
Enterprise competitiveness Indicators Significance,
factors %
1. Product competitiveness | Product range weighted average competitiveness 40
Exceeding the allowable level of stocks of finished products 3
Company share in the market 3
2. Marketing effectiveness | 22les growth rate _ 3
Assessr_nent of the level of partnerships with the stakeholders of the 10
enterprise
Total 19
Return on investment 3
3. Quality management Return on total assets 3
Total 6
Working capital ratio 3
4. Financial condition of the | Current liquidity ratio 3
enterprise Costs per 1 rub. products sold 3
Total 9
Capacity utilization rate 2
5. The level of organization | Labor productivity 2
of production Depreciation of fixed assets 2
Total 6
6. Efficiency of MTO Reducing the level of material consumption 3
[ ]
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Material return 3
Total 6
7. Activity of innovative Share of innovative products 4
activit Innovation costs 4
y Total 8
The coefficient of advancing the growth of labor productivity in 3
relation to the growth of wages
8.  Competitiveness  of | Staff turnover rate 3
personnel Total 6
Total significance of competitive potential 60
Total Maximum Significance Score 100

The economic meaning of the obtained
generalized assessment of competitiveness is that, on
the one hand, it shows the degree of satisfaction with
the product, and on the other hand, the degree of use
of the competitive potential of the enterprise itself.

The proposed methodology for assessing and
analyzing the competitiveness of an enterprise, in
contrast to the existing ones:

firstly, it takes into account the specifics of the
"light industry" industry;

secondly, it reduces the subjective factor in the
assessment;

thirdly, it allows for an in-depth analysis, thanks
to the proposed directions and indicators for analyzing
the competitiveness of enterprises.

To conduct a survey to assess the competitive
potential, we developed a questionnaire (Table 13)
and offered it to respondents - students, masters,
graduate students, teachers and specialists - university
graduates working at light industry enterprises in the
regions of the Southern Federal District and the North
Caucasus Federal District. In addition, the
questionnaire was accompanied by an explanation and
examples of its completion, which are given below.

Since the number of related ranks is 8, then in the
arithmetic series from 1 to 22 places will remain 22 -
8 = 14, i.e. there will be only 14 places in the new
arithmetic series.

Table 13. Criteria for assessing the competitiveness of light industry enterprises located in the regions of the
Southern Federal District and the North Caucasus Federal District

no. | List of factors for assessing the competitive potential of enterprises in the regions of the Southern | Rank
Federal District and the North Caucasus Federal District

1 The ratio of the quality of the product and the costs of its production and marketing

2 Sales growth rate

3 Exceeding the allowable level of stocks of finished products

4 Assessment of the level of partnerships with the stakeholders of the enterprise

5 Company share in the market

6 Return on investment

7 Return on total assets

8 Innovation costs

9 Equity ratio

10 Capacity utilization rate

11 Labor productivity

12 Material return

13 | The share of certified products in accordance with the international standards of the I1SO series

14 Reducing the level of material consumption

15 Share of innovative products

16 | Trade allowing direct links

17 Lead coefficient of labor productivity in relation to wage growth

18 | The coefficient of uniform receipt of goods on the sales markets

19 Depreciation of fixed assets

20 Staff turnover rate

21 Costs per 1 ruble of sold products

22 Product range weighted average competitiveness
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As the main unique aspects of the formation of a
competitive advantage of an enterprise on the basis of
a stakeholder-oriented theory, one can single out:

creation and permanent expansion of the
database of interested parties;

formation of the necessary innovation base
(computers, peripheral devices and software);

organizing the activities of the unit and
individual managers for managing relationships with
stakeholders;

development and adjustment of plans for
interaction with key stakeholders, taking into account
their business and personal characteristics;

regular audit of the activities of stakeholder
relationship managers in the context of evaluating the
following indicators: the number of meetings, the
number of prepared commercial proposals, the
number of contracts concluded, the dynamics of the
volume of product deliveries per stakeholder
participant;

regular marketing research in the process of
implementing the developed activities with the
participation of stakeholders in order to identify
changes in the structure and nature of the preferences
of stakeholders.

Thus, the above aspects, with the proper level of
their development, can allow light industry enterprises
to form a unique competitive advantage - a system of
effective relationships between stakeholders.

Analysis of the survey on the impact of the
competitive potential of enterprises in the regions of
the Southern Federal District and the North Caucasus
Federal District, unfortunately, confirmed the lack of
agreement among the respondents on the criteria
formulated in the questionnaires on the quality of light
industry products.

Of greatest interest is the fact that the technology
of direct casting of the bottom on shoes today, but
what is especially important, will be the most effective
tomorrow for the manufacture of the entire product
range. This is possible because today the chemical
industry offers manufacturers for direct casting of the
bottom of shoes polymer compositions that create
conditions for using the entire list of materials for the
uppers of shoes and at the same time guarantee
consumers high quality, compliance with the fashion
trend, functionality and affordability and ensure its
competitiveness with similar shoes from leading
foreign companies, forcing them out of our markets
and creating such shoes as priorities, that is, import
substitution.

The global footwear market is estimated at 260
billion, the growth rate over the past 5 years has been
3.5%. China, the US and India are the largest shoe
markets. The specific consumption of footwear in
Russia is much lower than the level of developed
countries. China is the largest footwear exporter and
serves all major global markets.

The main drivers of growth in the Russian
footwear market are an increase in the specific
consumption of footwear per person and a decrease in
the average cost of a pair. Russia is far behind in the
consumption of shoes from developed countries (3
pairs per year in Russia versus 5-6 in Europe and 7-8
in the USA). By 2025, this figure may increase to 4
pairs per person. The average price of a pair by 2025
may increase from 1,200 to 1,500 rubles at current
prices. In 2017, footwear consumption in Russia was
estimated at 0.81 trillion. rub.

By analogy with the clothing industry, the main
factors determining the competitive advantage of the
manufacturer are the availability and increase in the
volume of domestic raw leather, access to cheap and
productive labor, access to materials and functional
components of footwear (insoles, lasts, accessories,
etc.) as well as access to markets.

The share of labor costs in the shoe industry is
slightly lower than in the clothing industry, but the
main problem for Russian shoe manufacturers today
and tomorrow is the difficulty in accessing materials
and functional components.

The cost of footwear production in Russia is 1.5
times higher than in China, and the cost of
components is 35% more expensive, since they are
imported from China at inflated prices due to small
order volumes, the cost of labor in Russia is 2 times
more expensive than in China.

Opportunities to reduce the effective cost by
reducing the delivery time in the shoe industry are
possible only with the provision of quick access to
materials and components, but the need to import
them from Asia does not allow Russian manufacturers
to achieve time advantages. The use of Russian-made
natural leathers and an increase in the production of
leather shoes will reduce delivery times and partially
costly components. Another possible tool to solve the
problem with components can also be the creation of
purchasing alliances - the consolidation of orders for
components can reduce their cost by 20%. By analogy
with the technical textile segment, shoe production in
the world is developing in the format of innovation
centers / industrial parks, with a large number of
highly specialized players.

The shoe production development strategy is
consolidation and development within the framework
of innovation centers. The main directions of state
policy, in addition to those indicated above, to create
equal competitive conditions in the footwear market:

support for the creation of industrial
infrastructure within the framework of innovation
centers:

— supporting the creation of manufacturing
innovation centers by large shoe manufacturers and
SMEs to achieve economies of scale and synergistic
effects;

— support for the modernization of production to
increase labor productivity;
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Providing advantageous access for CJSC "Donobuv" today are Moscow and the Moscow

manufacturers to functional components:

support for the creation of purchasing alliances
for functional components;

in the future, support for the partial localization
of component manufacturers within shoe innovation
centers.

The total volume of domestic shoe production in
the Russian Federation by 2022 may reach 310-340
billion rubles (in producer prices), which will
correspond to 60% of localization. At the same time,
special and protective products will provide up to 20%
of the increase in footwear production. The estimated
volume of required investments in the industry is 95-
120 billion rubles, up to 30-50 thousand new jobs can
be created. The development of the clothing industry
will add 0.05% to GDP and provide 36-58 billion
rubles. tax receipts. The cumulative effect from the
development of clothing and footwear production in
the Russian Federation will amount to 0.11% of GDP
(0.06% effect from the development of clothing
production, 0.05% from shoe production). The total
volume of required investments is 180-270 billion
rubles. 160-200 thousand new jobs will be created.

For the strategic management of the production
of in-demand products, it is necessary: to study the
demand for manufactured shoes and, together with
sales, production and supply specialists, develop
solutions for removing models from production and
updating the range; explore sales markets in different
regions and various forms of sales organization, study
potential buyers; study the reaction of buyers to
experimental batches of shoes in specialized stores;
together with the planning and economic department
to develop provisions for their own pricing policy;
study the impact of prices on sales for different
regions; develop a policy of motivating wholesale
buyers for the volume of orders, long-term contracts,
etc.; predict possible changes in the situation and
develop decisions on the strategy of behavior in the
new conditions; coordinate conflicting requirements
of production and marketing; organize and study the
effectiveness of advertising activities. You can
imagine yourself as a manager of the company CJSC
"Donobuv", which opened a new workshop and chose
a new strategy for the production and promotion of
footwear in the regions of the Southern Federal
District and the North Caucasus Federal District.
Here's what might happen. The main markets for the
sale of products of CJSC "Donobuv" today are
Moscow and the Moscow region. The initial data that
the manager of the enterprise forms for the board of
directors of the enterprise is to prepare a draft of a
future strategy for choosing a certain type of footwear,
namely: who opened a new workshop and chose a new
strategy for the production and promotion of footwear
in the regions of the Southern Federal District and the
North Caucasus Federal District. Here's what might
happen. The main markets for the sale of products of

region. The initial data that the manager of the
enterprise forms for the board of directors of the
enterprise is to prepare a draft of a future strategy for
choosing a certain type of footwear, namely: who
opened a new workshop and chose a new strategy for
the production and promotion of footwear in the
regions of the Southern Federal District and the North
Caucasus Federal District. Here's what might happen.
The main markets for the sale of products of CISC
"Donobuv" today are Moscow and the Moscow
region. The initial data that the manager of the
enterprise forms for the board of directors of the
enterprise is to prepare a draft of a future strategy for
choosing a certain type of footwear, namely:

produce expensive shoes for the target audience
with high earnings (product A);

specialize in the production of inexpensive shoes
for the target audience with earnings above the
subsistence level (product B);

to produce cheap shoes for socially unprotected
strata with earnings below the subsistence level
(product C).

In the future, the following scenarios for the
development of the external environment are possible,
the probability of which is estimated by the
management of the enterprise as follows: growth in
purchasing power (scenario S1, probability of
occurrence - 0.2); the invariance of the purchasing
power of the population and the influence of foreign
competitors (S2 scenario, the probability of
occurrence is 0.5); decrease in purchasing power due
to inflation growth with constant competition (S3
scenario, probability of occurrence - 0.3).

Additional information for the necessary
calculations:

living wage - 12691 rubles.

daily release - 576 pairs of shoes;

number - 100 people, who are engaged in the
production of 576 pairs of shoes per day;

with a working week of 5 days, the total number
of working days in a year is 250 days;

monthly output of shoes - 12,000 pairs;

annual output of shoes 144,000 pairs.

We will assume that the average cost of one pair
of shoes with the purchasing power unchanged (S2
scenario) will be characterized by the following
values: the price of a pair of expensive shoes for the
target audience with high earnings is 5 thousand
rubles; the price of a pair of shoes for the target
audience with earnings above the subsistence
minimum - 2 thousand rubles; the price of a pair of
cheap shoes for socially unprotected layers with
earnings below the subsistence level is 1 thousand
rubles.

The total volume of footwear sales with constant
purchasing power (S2 scenario) for the considered
audience will be:
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when selling expensive shoes for a target
audience with high earnings - 60 million rubles. per
montbh;

when selling shoes for the target audience with
earnings above the subsistence level - 24 million
rubles. month;

when selling cheap shoes for socially
unprotected layers with earnings below the
subsistence level - 12 million rubles. per month.

For the target audience with an increase in
purchasing power (S1 scenario), the price of one pair
of expensive shoes will be 5 thousand rubles, the price
of one pair of shoes for the target audience with
earnings above the subsistence level is 3 thousand
rubles, the price of one pair of shoes for unprotected
layers is 1 thousand rubles, with reduced purchasing
power (Scenario S3) the price of one pair of expensive
shoes will be 2.5 thousand rubles, the price of one pair
of shoes for the target audience with earnings above
the subsistence level is 1 thousand rubles, the price of
one pair shoes for unprotected layers - 500 rubles.

For each of the scenarios under consideration,
we calculated the volume of shoe sales per month. We
calculated the sum of mathematical expectations of
the volume of sales, taking into account the
probability of three scenarios. Business managers,
based on analysis or their experience (intuitively),
estimate the likelihood of a particular situation
occurring.

Separately, for each strategy, the sum of
mathematical expectations of the sales volume is
determined as the product of the volume of shoe sales
per month in the implementation of each scenario and
its probability. According to the calculation of the sum
of the mathematical expectation, the volume of sales,
the maximum volume of sales was gained by the
strategy for the production of expensive shoes for the
target audience with high earnings.

Summarizing the information obtained as a
result of the study, a block diagram of the formation
of mentality has been drawn up. The proposed
structuring can be used when planning the industrial
assortment for the regions of the Southern Federal
District and the North Caucasus Federal District. And
only in the interrelation of all the above factors, it will
be possible to assert the high stability of the financial
results of the activities of shoe enterprises in the
regions of the Southern Federal District and the North
Caucasus Federal District, united in an innovation
center.

The range of children's shoes should be aimed at
buyers with different income levels, for this, in the
production of shoes, it is necessary to use leather for
the top of different quality: expensive, such as chevro
or cheaper - chrome-tanned pigskin, shoes from which
can be worn on the "going out", and when you come
home, take pictures so that the child’s legs can rest.

Also, when developing the assortment, it is
necessary to take into account the fact that girls in the

Southern Federal District and the North Caucasus
Federal District are born more than boys, so shoes for
girls should be produced in a larger volume than shoes
for boys.

If manufacturers of shoes for children follow all
the above recommendations of the authors, then
buyers will have the opportunity, depending on their
financial situation, to give preference to products of
one or another price category, made taking into
account the climatic characteristics of the Southern
Federal District and the generic characteristics of its
population.

The main place among the attributes of any
enterprise is occupied by the name with which the
enterprise goes public. We know the company not by
the legal phrase that is recorded in the relevant
registration documents (and it is not known to a wide
range of consumers), but by the trademark of its
products. So, a rare consumer knows that the shoes of
the Belka Trading House are Ralf Ringer.
Manufacturers of the Southern Federal District, for the
most part, do not have a name (trademark). There are
several ways to form a name, the birth of a logo and a
trademark.

The most common way is to choose a proper
name. Typical for fashion houses (luxury goods) - the
name of the founder of the company CHRISTIAN
DIOR, CHANEL, GIVENCHY, YVES SAINT
LORAN etc. The unique taste, bright style expressed
the personality of the artists in their creations,
subsequently giving the things released under this
name a high status. This technique has become
necessary if an individual or family company is
created and it is required to emphasize the personal
role of the owner, and build the reputation and policy
of the company on his reputation. With this approach,
the role of the individual is invaluable. The surname
should become a guarantor of product quality and
business management. Accordingly, if there is an
image of the owner, it is not only directly related to
the image of the company, but also carries the main
emotional burden.

Another way - the commercial name of the
enterprise is based on an abbreviation consisting of the
first letters of the official name. This achieves
conciseness of the name and ease of pronunciation and
memorization, respectively. It is clearly seen that the
abbreviation is an excellent tool for obtaining a logo -
the company LVMH / Louis Vuitton Moet Hennessy
/. The same method is used by companies positioning
their products in the “Bridge better” class,
representing the second line of well-known houses; in
the title there is a reference to the name of the artist
associated with his luxury line "couture™ and "preta -
porte de lux" and an abbreviation. For example, Mani
(Armani), DKNY (Donna Karan New Your), CK
Jeans (Calvin Klein).

The second, much less common in the fashion
industry, is the formation of a name by combining the
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root fragments of several words that are not
necessarily present in the company name. But in this
case, associations with the profile of the company are
desirable. The requirement, as for any other group of
names, is unusualness and euphony.

The third way is the formation of a new word,
not similar to the existing significant words, but
associated with positive concepts. Most often, the
positioning of these companies is associated with the
class bridge middle, bridge low and mass clothing
class moderate and buget.

For example, the name of the enterprise
"Skorokhod" is the production of children's shoes.
Saying "Skorokhod", you can provoke an association
with fast movement, and children love to run, they
need high-quality and strong shoes.

Another example is the name of the enterprise
MEXX. There are no close associations, but the name
is modern and concise. It is in good agreement with
the positioning of the enterprise - clothing for young
people with an ideal combination of "style, price and
quality".

It is necessary to note the huge number of names
that exploit the Latin alphabet when writing their
names. It seems to us that the roots of this
phenomenon lie in the statements - the legacy of the
Soviet era: "There is no fashion in Russia!",
"Domestic means bad." Accordingly, domestic
enterprises that were the first to enter the post-Soviet
market were forced to disguise themselves as foreign
manufacturers. Gregory, Gloria Jeans, Climona,
Vereteno, Festival, ZARINA are numerous examples
of this strategy when choosing a company name.

The fourth way is the company logo. The
purpose of a logo in the fashion industry is instant
brand recognition. A logo is a symbolism that replaces
a name or is its graphic interpretation. Interestingly, in
the fashion world, the logo has also become part of the
design of clothes and shoes.

The logo serves as an identification mark for the
uninitiated crowd, which, by these letters, will find out
how much this or that item cost. This is a cheat sheet
for those who cannot define the silhouette of Dolce
and Gabann, Christian Dior or Ferre. With a general
trend towards more and more visualization, type
graphics are all kinds of indicators. Signs and labels -
began to play an increasingly important role. A logo,
as an image that replaces text, becomes an ideal
solution if you need to combine decorativeness and
informativeness. In addition to its primary function -
the trademark - it plays a decorative role. This is a
natural result of the interweaving of the fashion
industry and advertising. Here are the reasons:

the first - industrial - fashion for the text as a
decorative element;

the second is the fashion for democracy in
clothes, i.e. crisis of recognition of styles, binding of
an object to a specific brand;

the third is advertising.

This is a shift in the boundaries of "expensive -
cheap": it is the design of the product, and not the
quality of the materials used or the amount of manual
labor that increasingly determines consumer value.
Oversaturation with advertising information allows
the logo to become an element of decor. The logo
becomes more and more figurative, emotional. And
you can play with images, placing it where it was
previously unthinkable. Thus, today the buyers of
fashionable shoes have been made advertising carriers
of brands due to the universal logoization. The main
thing is the correspondence of the emotions caused by
the advertising of the product, the brand image and the
design of the products themselves. After all, the
promotion of the subject should be specific, simple,
understandable and bright, i.e. advertising. At the
same time, carry a readable emotionally colored
image. So, you can't do without a logo.

The verbal logo of the enterprise - the name,
inscribed in a certain way, is its most frequently used
attribute, which forms the first emotional attachment
to the image of the company in the mind of the
consumer. A certain way of depicting a verbal logo
becomes an original, original sign of the enterprise.

Another important direction in the company's
activities to promote its brand is the design in the retail
environment. Here are the following requirements:

convenience of location for a specific target
audience (Via Corso - boutique street in Milan; and il
Duomo square with La Rinaschente department store
- both conveniently located in the center of Milan, but
the consumer of these retail spaces is different). As
mentioned above, a similar community of shoe
boutiques will be created in Russia on the basis of the
Paris Commune factory. The need for such a base
exists in the Southern Federal District and the North
Caucasus Federal District - this will allow organizing
the regional market;

adherence to the concept of presenting the image
of the product, i.e. well-thought-out principles for
presenting the properties of a product that meet the
expected motivation for its choice by the consumer;

figuratively, the target solution of the
environment should be oriented to the type of
consumer. It should be possible to try on shoes, get
advice from the seller;

the environment should be conducive to stay and
provoke interest in products. Pleasant music can
sound in the store, each visitor should be given a
booklet with shoe brands;

according to a figurative decision, the
environment should be raised above the ordinary,
create a feeling of “event”, “chosenness”, “fullness of
possibilities” or “accessibility”. The enterprise can
introduce a system of discounts to re-attract
consumers;

support an additional range of services that are
part of the pastime and cultural interests of the
consumer.
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The buyer can be offered a cream for the newly
purchased shoes as a gift or another clothing accessory
with the logo of the manufacturer's company.
Consumers in the market do not act as a monolithic
community. When buying shoes, they are guided, first
of all, by the type of shoes and the price.

For example, when choosing women's boots, the
buyer takes into account the seasonality of shoes, their
age characteristics and type of work, while the
appearance of the shoes will be important features:
compliance with the fashion direction, color, top and
bottom materials, as well as the constructive solution
of the model. Buyers will also prefer the brand name.
It is this offer of shoes to the consumer in specialized
stores or departments that will provoke an increase in
sales in conditions of unstable demand. And if the
seller, having well-thought-out principles of
presenting the advantageous properties of each design
of women's boots, and guessing the mood and
capabilities of the customer on their motivated
questions when choosing a model, can realize this
very desire, then in any case the buyer will leave
satisfied that his interests are fully satisfied , and he
himself

Elderly people love comfort and coziness. Both
the seller and the buyer - a representative of the fair
half - of course, will turn their attention to the model,
if it is pleasant to wear it in a snowy winter, since it
must be made of soft pile leather - velor and have a
molded sole with a large tread, as it will very
comfortable and will provide them with comfort in
any period of wearing it. At the same time, it should
be affordable.

Business women, whose age is over 45 and up to
45, and constantly in a bustle, of course, will give
preference to models made of natural materials, low
heels, discreet accessories, creating comfort for the
wearer in their daily life, while emphasizing their
image and social status.

The appearance of fashionistas or high school
girls in the salon or in a special company store will
immediately attract the attention of the salon seller,
who will want to offer them only the original model
with extra high heels with patch straps, decorated with
holnitens and fixed in the upper and lower parts of the
shaft. The fashionista will be delighted that she got
what she wanted, and the high school student will be
satisfied with the purchase also because she is sure
that she will surprise her friends with this purchase,
and for her this is the most important argument in
favor of the purchase.

It is always easy for the seller if a “socialite”
appears in the store, as she always prefers only new
products or exclusive models. These ambitions of hers
can be satisfied by the model both due to originality
and due to the constructive solution, as well as due to
the selected materials and decorations in the
manufacture of this very model. For girls who love
rigor, but at the same time originality, the seller will

definitely offer a model that successfully combines
materials of two colors and textures, and the details,
perforated, draped on the shaft, give it unusualness.

And the price should not “bite” very much,
which is also an important argument in favor of the
purchase. These fantasies of ours, peeped in life and
very effectively working on demand, are justified and
have the right to be, since the ability to present your
products, work with your consumer, a competent
marketing approach form the popularity of this
boutique, store or salon with buyers and provide them
with a steady consumer demand . Ultimately, well-
thought-out principles of presenting the properties of
the product, choosing your consumer, the correct
design of boutiques and their windows - all this will
make it possible to have a significant impact on the
effective results of their work. The same fully applies
to the children's assortment.

The formation of the assortment is the problem
of specific goods, their individual series, determining
the relationship between "old" and "new" goods,
goads of single and serial production, "high-tech" and
"ordinary" goods, embodied goods, or licenses and
know-how. When forming the assortment, there are
problems of prices, quality, guarantees, service,
whether the manufacturer is going to play the role of
a leader in the creation of fundamentally new types of
products or is forced to follow other manufacturers.

The formation of the assortment is preceded by
the development of an assortment concept by the
enterprise. It is a directed construction of an optimal
assortment structure, a product offer, while taking as
a basis, on the one hand, the consumer requirements
of certain groups (market segments), and on the other,
the need to ensure the most efficient use of raw
materials, technological, financial and other resources
by the enterprise. to produce products at low cost. The
assortment concept is expressed as a system of
indicators characterizing the possibilities for the
optimal development of the production assortment of
a given type of goods. These indicators include: a
variety of types and varieties of goods (taking into
account the typology of consumers); the level and
frequency of updating the assortment;

determination of current and future needs of
buyers, analysis of ways to use shoes and features of
consumer behavior in the relevant market;

assessment of existing analogues of competitors;

critical assessment of products manufactured by
the enterprise in the same assortment as in p.p. 1 and
2, but from the position of the buyer;

deciding which products should be added to the
assortment and which should be excluded from it due
to changes in the level of competitiveness; whether it
is necessary to diversify products at the expense of
other areas of production of the enterprise that go
beyond its established profile;
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consideration of proposals for the creation of
new models of footwear, improvement of existing
ones;

development of specifications for new or
improved models in accordance with customer
requirements;

exploring the possibilities of producing new or
improved models, including issues of price, cost and
profitability;

conducting tests (testing) of shoes, taking into
account potential consumers in order to determine
their acceptability in terms of the main indicators;

development of special recommendations for the
production departments of the enterprise regarding
quality, style, price, name, packaging, service, etc. in
accordance with the results of the tests carried out,
confirming the acceptability of the characteristics of
the product or predetermining the need to change
them;

assessment and revision of the entire range.

Assortment planning and management is an
integral part of marketing. Even well-thought-out
sales and advertising plans will not be able to
neutralize the consequences of mistakes made earlier
in assortment planning.

The optimal assortment structure should ensure
maximum profitability, on the one hand, and sufficient
stability of economic and marketing indicators (in
particular, sales volume), on the other hand.

Achieving the highest possible profitability is
ensured through constant monitoring of economic
indicators and timely decision-making to adjust the
range.

The stability of marketing indicators is ensured,
first of all, by constantly monitoring the situation on
the market and promptly responding to changes, and
even better, taking proactive actions. It is important
that there are not too many product names. For the
majority of Russian enterprises, the main reserve for
optimizing the assortment is still based on a
significant reduction in the assortment range. Too
large assortment has a bad effect on economic
indicators - there are many positions that, in terms of
sales, cannot even break even. As a result, the overall
profitability falls sharply. Only the exclusion of
unprofitable and low-profit items from the assortment
can give the company an increase in overall
profitability by 30-50%.

In addition, a large assortment disperses the
strength of the company, makes it difficult to correctly
offer goods to customers (even sales department
employees are not always able to explain the
difference between one or another position or name),
and disperses the attention of end consumers.

Here it would be appropriate to recall the
psychology of human perception of information. The
reality is that the average person is able to perceive no
more than 5-7 (rarely up to 9) semantic constructive
solutions at a time. Thus, a person, making a choice,

first chooses these same 5-7 options based on the same
number of criteria. If the seller offers more selection
criteria, the buyer begins to experience discomfort and
independently weeds out criteria that are insignificant,
from his point of view. The same thing happens when
choosing the actual product. Now imagine what
happens if a person has a hundred practically
indistinguishable (for him) goods in front of him, and
he needs to buy one. People in such a situation behave
as follows: they either refuse to buy at all, because
they are not able to compare such a number of options,
or prefer what they have already taken (or what seems
familiar). There is another category of people (about
7%), lovers of new products, who, on the contrary,
will choose something that they have not tried yet.

Thus, from the point of view of the buyer (to
ensure a calm choice of perceivable options), the
assortment should consist of no more than 5 - 7 groups
of 5 - 7 items, i.e. the entire assortment from the point
of view of perception should optimally consist of 25 -
50 items. If there are objectively more names, then the
only way out is an additional classification.

It is generally accepted that the buyer needs a
wide range. This widest range is often referred to even
as a competitive advantage. But in reality, it turns out
that for a manufacturer, a wide range of products is
hundreds of product items, and for a consumer, 7
items are already more than enough.

And thus, the consumer does not need a wide
assortment at all, but the variety necessary for him.

If an enterprise professes a wide assortment
approach, then it is enough to analyze sales, look at
statistics to make sure that sales leaders are 5-10, at
most 15% of items, all other positions are sold very
little, the demand for them is small, although the costs
differ little from costs by top sellers. It turns out a
situation where several items "feed" the entire wide
range of the enterprise. And this is far from always
justified from the point of view of ensuring the
completeness of the assortment (a favorite argument
of sellers), that is, the availability of various items to
cover the maximum possible options for customer
needs. In practice, it turns out that completeness is
fully ensured, even if the existing assortment is halved
or even tripled. The main thing in this case is to
correctly classify all goods and ensure that so that the
assortment includes goods from each possible group
of this classification. Moreover, the more grounds for
classification the company can identify, the more
balanced the decision will be. So, the classification of
goods can be according to the needs of customers,
according to the functional purpose of the goods,
according to the benefits for the company.

Of particular importance in such a situation is the
role played by certain positions of the assortment. For
this, products can be classified into the following
groups:

A - the main group of goods (which bring the
main profit and are in the growth stage);
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B - supporting group of goods (products that
stabilize sales revenue and are in the stage of
maturity);

B - a strategic group of goods (goods designed to
ensure the future profits of the company);

D - tactical group of goods (products designed to
stimulate sales of the main product group and are in
the stage of growth and maturity);

D - a group of goods being developed (products
that are not present on the market, but ready to enter
the market);

E - goods leaving the market (which do not make
a profit and must be removed from production,
withdrawn from the market).

After that, it is necessary to determine the share
of each group in the total volume of production. For a
stable position of the company in the assortment
structure: the group of goods A and B must be at least
70%.

Thus, this makes it possible to evaluate the
existing assortment set in the company and,
correlating it with the profit received, to assess the
correctness of the assortment planning, its balance.

In addition, not always an increase in the volume
of goods of groups that bring the main income will
increase the company's profits. Here it is important to
pay attention to the balance of unsold goods (what
increase it will give and the possibility of its further
sale). Production volume planning is one of the
important problems of assortment policy. In the
economy, forecasting of future expenses and incomes
is widely used on the basis of calculating the cost of
production at variable costs. The essence of this
method lies in the fact that the costs of the enterprise
are divided into fixed and variable, depending on the
degree of their response to changes in the scale of
production.

The basis of fixed costs is the costs associated
with the use of fixed assets (fixed capital). These
include the cost of depreciation of fixed assets, rent of
industrial premises, as well as salaries of management
personnel, deductions for the social needs of these
personnel. The basis of variable costs is the costs
associated with the use of working capital (working
capital). These include the cost of raw materials,
materials, fuel, wages of production workers and
deductions for their social needs.

It must be emphasized that total fixed costs,
being a constant value and not depending on the
volume of production, can change under the influence
of other factors. For example, if prices rise, total fixed
costs also rise.

The method of calculation by the amount of
coverage provides for the calculation of only variable
costs associated with the production and sale of a unit
of output. It is based on the calculation of the average
variable costs and the average coverage, which
represents the gross profit and can be calculated as the
difference between the price of the product and the

sum of the variable costs. Limiting the cost of
production only to variable costs simplifies the
rationing, planning, and control due to the sharply
reduced number of cost items. The advantage of this
method of accounting and costing is also a significant
reduction in the complexity of accounting and its
simplification.

When applying the calculation method by the
amount of coverage, it is advisable to use such
indicators as the amount of coverage (marginal
income) and the coverage ratio.

The coverage amount (marginal income) is the
difference between the sales proceeds and the total
amount of variable costs. The amount of coverage can
be calculated in another way - as the sum of fixed costs
and profits. The calculation of the amount of coverage
allows you to determine the funds of the enterprise
received by it in the sale of its products in order to
recover fixed costs and make a profit. Thus, the
amount of coverage shows the overall level of
profitability of both the entire production and
individual products: the higher the difference between
the selling price of the product and the sum of variable
costs, the higher the amount of its coverage and the
level of profitability.

The coverage ratio is the share of the coverage
amount in the sales proceeds or the share of the
average coverage in the price of the goods.

It is also important to determine at what volume
of sales the gross costs of the enterprise will pay off.
To do this, it is necessary to calculate the break-even
point, at which revenue or production volume is
accepted that provides coverage of all costs and zero
profit. Those. the minimum amount of proceeds from
the sale of products is revealed, at which the level of
profitability will be more than 0.00%. If a business
earns more than the breakeven point, then it is
profitable. By comparing these two values of revenue,
one can estimate the allowable decrease in revenue
(sales volume) without the danger of being at a loss.
The revenue corresponding to the break-even point is
called the threshold revenue. The volume of
production (sales) at the break-even point is called the
threshold volume of production (sales).

In order to assess how much actual revenue
exceeds the break-even revenue, it is necessary to
calculate the margin of safety (percentage deviation of
actual revenue from the threshold). To determine the
impact of a change in revenue on a change in profit,
the indicator of production leverage is calculated. The
higher the effect of the production lever, the more
risky in terms of reducing profits is the position of the
enterprise.

To separate the total costs into fixed and
variable, we use the method of the highest and lowest
points, which involves the following algorithm:

among the data on the production volumes of
various types of footwear and the costs of its
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production, the maximum and minimum values are
selected;

the differences between the maximum and
minimum values of production volume and costs are
found,;

the rate of variable costs per product is
determined by referring the difference in cost levels
for a period to the difference in production levels for
the same period;

the total value of variable costs for the maximum
and minimum volume of production is determined by
multiplying the rate of variable costs by the
corresponding volume of production;

the total value of fixed costs is determined as the
difference between all costs and the value of variable
costs (example 1).

The minimum production volume falls on the
production of model A - 500 pairs, the maximum - on
the production of model B - 1600 pairs.

The minimum and maximum costs for the
production of shoes of models A and B, respectively,
are 179,465 rubles. (358.93500) and 428180 rubles.
(428.181000). The difference in the levels of
production volume is 1100 pairs (1600 - 500), and in
the levels of costs - 248715 rubles. (428180 - 179465).
The rate of variable costs per item will be 226.1
(248715/1100). The total value of variable costs for
the minimum volume of production is 113,045 rubles.
(226.1500), and for the maximum volume - 361,760
rubles. (226.11600). The total value of fixed costs is
179465 - 113045 = 66420, 428180 - 361760 = 66420.
Thus, for our example, the value of fixed costs will be
66420 rubles. and they will be distributed among the
manufactured types of footwear in proportion to the
total cost of each type of product.

The profit from the sale of Model A is negative.
However, before deciding to exclude this type of
footwear from the assortment, it is necessary to
calculate the profit from the sale of all types of
products produced. At the same time, it is important
that the amount of revenue exceeds the amount of
variable costs. Let's summarize the solution of the
example in Table 14. Let's see how the profit of the
enterprise changes if the production of unprofitable
model A is abandoned. In this case, the company's
revenue will be reduced by the amount of revenue
from the sale of this type of product and its size will
be 753508 rubles. (951008 - 197500).

At the same time, the total costs of the enterprise
will also be reduced by the amount of variable costs
required for the production and sale of brand A shoes.
This value will be equal to 164,290 rubles. Since fixed
costs do not depend on the amount of revenue, the
refusal to produce brand A shoes will not affect their
total value. Thus, the total costs of the enterprise
without the production of footwear brand A will be
633842 rubles. (798132 - 164290). And the
organization will not receive a loss in the course of its
activities (753508 - 633842 = 119666 rubles). Using
the method of calculating the average amount of
coverage allows you to make a decision on the
advisability of further production of brand A shoes.
The average amount of coverage for both brands of
shoes is positive. If an enterprise reduces the
production of brand A shoes by one unit, it will lose
66.6 rubles. from covering fixed costs. The exclusion
from production of the entire volume of production of
this brand will lead to losses in the amount of 33,300
rubles. (500-66.6). From the foregoing, we can
conclude that brand A shoes should be kept in stock.

Table 14. Example 1 Solution

Index Value, rub.
Revenues from sales 951008
variable costs 798132
fixed costs 66420
Coverage amount, 1 — 2 152876
Coverage ratio, 4/1 0.16
Threshold revenue, 3/5 415125
Margin of safety, %, (1 — 6)/1*100 56.35
Profit 86456
Production Lever Effect, 4/8 1.77

Thus, it is not always advisable to make a
decision based only on the value of total costs and
profit per unit of output, because in the end result the
enterprise may lose profit. Now consider the situation
(example 2), when the company plans to release a new
product - model B with its volume of 1700 pairs at a
price of 467.40 rubles. for 1 pair. However, the
production facilities of this organization are suitable
for the production of only 4,000 pairs of shoes. And if

it's going to manufacture Model B shoes, it will have
to forego 500 pairs of other models. The question
arises: should new products be introduced into the
assortment, and if so, which products should be
reduced?

The average value of variable costs for a new
type of product is 375.34 rubles. Then the average
coverage is 92.06 rubles. (467.40 - 375.34). The
increase in the profit of the enterprise due to the
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production of model B shoes will amount to 156,502
rubles. (170092.06). Among all types of footwear
produced by the enterprise, model B has the smallest
average coverage (66.6 rubles). If the production of
500 pairs of shoes is abandoned, the organization will
lose 33,300 rubles, while at the same time, the
enterprise will receive an additional 156,502 rubles

from the production of brand B shoes. The company's
gain from a change in the assortment will be 123,202
rubles. (156502 - 33300). Let's see how the margin of
safety, the effect of the production leverage and the
profit of the enterprise will change if model B shoes
are included in the assortment (table 15).

Table 15. Example 2 Solution

Index Value, rub.
Revenues from sales 1745588
variable costs 1520478
fixed costs 66420
Cover amount, 1-2 225110
Coverage ratio, 4/1 0.13
Threshold revenue, 3/5 515046
Margin of safety, %, (1-6)/1*100 70.49
Profit 158690
Production Lever Effect, 4/8 142

The given data show that as a result of updating
the assortment, the position of the enterprise has
improved:

profit increased from 86456 rubles. up to 158690
rubles;

safety margin increased by 14.14% (70.49 -
56.35);

the effect of the production leverage decreased
by 0.35 points (from 1.77 to 1.42).

Thus, in a variable costing system, profit is
shown as a function of sales volume, while in a full
distribution system, it depends on both production and
sales.

Both considered systems have their advantages
and disadvantages. So, for example, when production
exceeds sales, a full cost allocation system will show
higher profits. In the event that sales exceed
production, the higher profit will be reflected in the
variable cost calculation. However, when calculating
the cost of variable costs, information for making a
decision can be obtained with a much smaller number
of calculations. The choice is up to the management
of the enterprise in order to ensure a stable position for
its enterprise in the face of unstable demand with
timely and effective actions. This is especially
important in the manufacture of the entire range of
children's shoes and when working with customers -
with mothers and children, creating all the conditions
for them to meet their interests.

In a market economy, in order to survive in a
constantly changing economic environment, shoe
companies need to focus on the target audience; an
increase in the amount of profit as a result of an
increase in the volume of sales of products, a decrease
in its cost and an increase in product quality.

In order to get the desired profit in an
environment where prices for shoes and production
volumes are dictated by the market, the company
always faces a choice of what products and how much
to produce in terms of production costs and taking into
account the solvency of potential buyers. The
presence of high-quality, competitive footwear is a
necessary prerequisite for the highly efficient
functioning of a shoe enterprise.

An important criterion for the competitiveness of
footwear in the market is its cost with its
corresponding quality and the purchasing power of the
population. The main criterion for the viability and
profitability of an enterprise is profit; in order to
increase losses, it is first necessary to reduce the cost
of footwear. Changes in the total cost, which includes
all costs for the production and sale of shoes, depend
on the ratio of cost changes for each costing item.

An important factor influencing the level of costs
for the production of shoes is the change in the
assortment and technological process (tables 16 - 19).
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Table 16. Financial results of the enterprise selling children’s shoes
Costs, rub. Marketable
. Main and products (at
Month g:;l;t, Basic and |, oo Cost, rub. the Profit, rub.
auxnlgry REP with Overheads wholesale
materials SVVE price), rub.
I quarter— spring (56) - (15+19+22)
January 7095 | 1756438.2 | 414631.8 1738629.75 | 3909699.75 | 43215645 |411864.75
3909699.75 ' ' ' ' ' '
February
4976286.35 8987 2248821.72 525200.28 2202264.35 | 4976286.35 |5473981.7 |497695.35
March 10406 |2576109.36 | 608126.64 2549990.3 5734226.3 6338294.6 | 604068.3
5734226.3
| quarter
14620212.4 26488 | 6581369.28 1547958.72 6490884.4 14620212.4 | 16133840.8 | 1513628.4
I quarter— summer (62) - (21+20+21)
April
5587132.32 11088 | 2305971.36 614496.96 2666664.0 5587132.32 | 6098400.0 |511267.68
May
5321078.4 10560 |2196163.2 585235.2 2539680.0 5321078.4 5808000.0 |486921.6
June
5587132 32 11088 | 2305971.36 614496.96 2666664.0 5587132.32 | 6098400.0 |511267.68
I quarter
1649534304 32736 |6808105.92 |1814229.12 | 7873008 16495343.04 | 18004800.0 | 1509457
I11 quarter - autumn (66) - (24 + 23 + 22)
July
5933010.3 10122 | 2964936.24 |697911.9 2270162.16 |5933010.3 |6533751.0 |600740.7
August
6498058.9 11086 |3247311.12 764379.7 2486368.08 | 6498058.9 | 7156013.0 |657954.1
g‘g‘;geggieg 10604 |3106123.68 |731145.8 237826512 | 6215534.6 | 6844882.0 | 629347.4
Il quarter
18646603.8 31812 | 9318371.04 |2193437.4 7134795.36 | 18646603.8 | 20534646.0 | 1888042.2
IV quarter - winter (64) - (21+21+22)
October
7966070.35 9135 | 3934992.6 874858.95 2456218.6 | 7266070.35 | 8138371.5 |872301.15
November
7266070.35 9135 3934992.6 874858.95 2456218.6 7266070.35 | 8138371.5 |872301.15
December
7612073.7 9570 4122373.2 916518.9 2573181.6 7612073.7 8525913.0 |913839.3
IV quarter
991442144 2740 11992358.4 | 2666236.8 7485618.8 | 22144214.4 | 24802656.0 | 2658441.6
For the year| | oae76 | 34700204.64 | 8221862.04 | 28984306.56 | 71906373.64 | 79475942.8 | 7569569.16
71906373.64 ' ' ' ' ' '
Table 17. Financial results of the enterprise for the sale of women's shoes
Costs, rub. Marketable
. Main and products (at
Month g::nit’ Ej;;ﬁar and additional Overheads Cost, rub. the Profit, rub.
material); RFP with wholesale
SVVF price), rub.
| quarter - spring (56) - (15 + 19 + 22)
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January 3060 |1671861.6  |455695.2 729198 2856754.8  [3241519.2 |384764.4
2856754.8 ' ' ' ' '
February
3618556.08 3876 |2117691.36 577213.92 923650.8 3618556.08 |4105924.32 |487368.24
March
4205419.04 4488 |2447575.68 688352.96 1069490.4 |4205419.04 |4754228.16 |548809.12
| quarter
10680729.92 11424 |6237128.64 1721262.08 2722339.2 |10680729.92 |12101671.68|1420941.76
Il quarter - summer (62) - (21+20+21)
April
4503549 54 5334 |2819819.1 451363.08 1232367.36 |4503549.54 |5198409.72 |694860.18
May
4989094.8 5080 |2685542.0 429869.6 1173683.2 |4289094.8 4950866.4 |661771.6
June
4503549.54 5334 |2819819.1 451363.08 1232367.36 |4503549.54 |5198409.72 |694860.18
I quarter
13296193.88 15748 |8325180.1 1332595.76  |3638417.92 |13296193.88 |15347685.84 |2051491.96
I11 quarter - autumn (66) - (24 + 23 + 22)
July
4038068.37 3801 |2461033.47 528681.09 1048353.81 |4038068.37 |4831793.19 |793724.82
August
4422646 31 4163 |2695417.61 579031.67 1148197.03 |4422646.31 |5304452.97 |881806.66
September | 3987 |257822554 |553856.38 | 1098275.42 |4230357.34 |5061878.58 |831521.24
4230357.34 ) ) ) ) ' )
Il quarter
12691072.02 11946 |7734676.62 1661569.14 3294826.26 |12691072.02 |15185635.74 | 2494563.72
IV quarter - winter (64) - (21+21+22)
October
7169000.58 3402 |5261975.46 |750413.16 1156611.96 |7169000.58 |8649142.74 |1480142.16
November 310> |5261975.46 |750413.16  |1156611.96 |7169000.58 |8649142.74 |1480142.16
7169000.58 ) ) ) ) ' '
December
7510381 56 3564 |5512545.72 |786147.12 1211688.72 |7510381.56 |9061006.68 |1550625.12
IV quarter
21848382.72 10368 |16036496.64 |2286973.44 3524912.64 |21848382.72 |26359292.16 |4510909.44
For the year
58516378.54 49489 |38333482.0 |7002400.42 13180496.02 | 58516378.54 |68994285.42 | 10477906.88
Table 18. Financial results of the enterprise for the sale of men's shoes
Costs, rub. Marketable
. Main and products (at
Month 35;';:[’ El?;ilriar and additional Overheads Cost, rub. the Profit, rub.
materiaI)g RFP  with wholesale
SVVF price), rub.
I quarter - spring (56) - (15 + 19 + 22)
January
3662091 75 4275 2417213.25 | 602860.5 |642618.0 3662691.75 | 4419495 756803.23
February
4639400 55 5415 3061803.45 | 763623.3 813982.8 4639409.55 | 5598027 958617.45
March
53719479 6270 3545246.1 884195.4 942506.4 5371947.9 6481926 1109978.1
| quarter
13674049.2 15960 | 9024262.8 2250679.2 |2399107.2 |13674049.2 |16499448 2825398.8
Il quarter - summer (62) - (21+20+21)
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April
3794943.0 5901 2338035.21 | 638960.28 |817347.51 |3794343.0 4450711.23 | 656368.23
May
36136600 5620 2226700.2 608533.6 778426.2 3613660.0 4238772.6 625112.6
June
3704343.0 5901 2338035.21 | 638960.28 |817347.51 |3794343.0 4450711.23 | 656368.23
'1'120%‘%” 17422 | 6902770.62 |1886454.16 | 2413121.22 | 11202346 | 13140195.06 | 1937849.06
I11 quarter - autumn (66) - (24 + 23 + 22)
July
4792159.49 5292 3219403.02 429542.11 | 1143214.35 | 4792159.49 | 6099030 1306870.51
August
5049555 63 5796 3526012.83 470450.89 | 1252091.91 | 5249555.63 | 6679890 1430334.37
September | oony | 3372707.02 | 4499965 | 1197653.14 | 502035756 | 6389460 | 1369102.44
5020357.56 ) ' ' ) )
Il quarter
15061072.68 16632 | 10118123.77 | 1349989.5 | 3592959.4 15061072.68 | 19168380 4107307.32
IV quarter - winter (64) - (21+21+22)
October 4389 |3032008.98 |661466.19 |726247.83 |4419723.0 |5207109.6 | 787386.6
4419723.0
November | ya0q | 3032008.98 | 661466.19 | 726247.83 | 44197230 |5207109.6 | 787386.6
4419723.0
December
4598 | 3176390.36 | 692964.58 | 760831.06 4630186.0 5455067.2 824881.2
4630186.0
IV quarter
13469632.0 13376 | 9240408.32 2015896.96 | 2213326.72 | 13469632.0 | 15869286.4 | 2399654.4
For the year
53407099.87 63390 | 35285565.51 | 7503019.82 | 10618514.54 | 53407099.87 | 64677309.46 | 11270209.59
Table 19. The impact of the sale of shoes on the financial condition of the enterprise
Men's shoes
Volume of sales, % 100% 80% 60% 48% 40%
Profit/Loss for the month, rub. 824881.2 207739.04 190596.51 0 126545.78
Income tax, 20% 164976.22 41547.8 38119.3 - -
Property tax, 2.2% 3483.3 3483.3 3483.3 3483.3 3483.3
Net Profit/Loss for the month, rub. 656421.7 162708 148994 - 3483.3 - 3483.3
Profit/Loss for the year, rub. 9898574.4 2492868.48 |2287158.12 |0 1518549 36
Net Profit/Loss for the year, rub. 7877060.4 1952496 1787928 -41799.6 |- 41799.6
Women's shoes
Volume of sales, % 100% 80% 60% 44% 40%
Profit/Loss for the month, rub. 1550625.12 998162.35 445699.56 0 -106763.19
Income tax, 20% 310125.02 199632.47 89139.912 - -
Property tax, 2.2% 3483.3 3483.3 3483.3 3483.3 3483.3
Net Profit/Loss for the month, rub. 1237017 795046.6 353076.3 - 3483.3 - 3483.3
Profit/Loss for the year, rub. 18607501 11977948 5348395 0 1281158.28
Net Profit/Loss for the year, rub. 14844204 9540559 4236916 -41799.6 |- 41799.6
Children's shoes
Volume of sales, % 100% 90% 83% 80% -
Profit/Loss for the month, rub. 511267.68 495905.15 0 -416365.49 |-
Income tax, 20% 102253.54 9918103 - - -
Property tax, 2.2% 3483.3 3483.3 3483.3 3483.3 -
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Net Profit/Loss for the month, rub. 405530.84 39668929 - 3483.3 -34833 |-
Profit/Loss for the year, rub. 6135212 49590515 0 4996385.88]"
Net Profit/Loss for the year, rub. 4866370 39668929 - 41799.6 -41799.6 |-

The data of tables 16 - 19 indicate that with
100% of the sale of shoes, compensation is provided
not only for the production and sale of shoes, but also
net profit remains, which indicates the effective
operation of the enterprise for the analyzed month, as
well as the correct marketing assortment policy of the
enterprise . Such a result of the work will allow the
enterprise to distribute net profit for the formation of
a financial reserve, the payment of dividends, the
development of production, the financing of social
programs, etc.

When the sale of this type of footwear is not in
full, then such a result negatively affects the
performance of the enterprise. In this case, the
presence of remnants of unsold shoes reduces the total
amount of revenue, increases costs and leads to
additional costs for storing goods.

In addition, Table 20 shows that if men's shoes
are sold below 48%, women's shoes - 44%, and
children's shoes 83%, then the company suffers losses,
which leads to the need to reduce production volume,
delay payment of wages to employees, etc.

If such a situation arises, it is necessary to attract
borrowed funds to cover costs and organize
subsequent production, which is currently associated
with certain difficulties: the interest on the loan has
been significantly increased (up to 20%), the loan
repayment period has been reduced, etc., leading to an
even greater increase in production costs.

In market conditions of management, an
effective management system requires a rational
organization of marketing activities, which largely
determines the level of use of the means of production
at the enterprise, the growth of labor productivity, the
reduction of production costs, the increase in profits
and profitability. This is due to the fact that marketing
activity is not only the sale of finished shoes, but also
the orientation of production to meet the solvency of
customer demand and active work in the market to
maintain and form demand for the company's
products, and organize effective channels for the
distribution and promotion of goods.

In a dynamically changing market environment,
the performance of an enterprise, including a shoe
one, largely depends on the effective results of the
production, sales, financial and marketing policies of
the enterprise itself, which creates the basis for
bankruptcy protection and a stable position in the
domestic market.

Thus, when developing an assortment policy,
shoe enterprises should focus on both external (price
and consumer niche, competing enterprises, market
conditions, etc.) and internal factors, such as sales
volume, profitability, covering basic costs, etc.

However, it is impossible take into account and
provide for all situations that may arise during the sale
of shoes, i.e. some shoe models are not in demand at a
certain stage. In this case, another, usually not
advertised, side of marketing should appear: if shoes,
even without taking into account market
requirements, have already been produced, then they
must be sold. For this purpose, in order to respond to
the lower prices of competitors, it is necessary to
reduce too large stocks, get rid of damaged, defective
shoes, liquidate leftovers,

In addition to using discounts, an enterprise can
go for an Iinitiative price reduction in case of
underutilization of production capacities, a reduction
in market share under the pressure of competition
from competing enterprises, etc. In this case, the
enterprise takes care of its costs, developing measures
to reduce them by improving equipment and
technology, introducing new types of materials into
production, and constantly improving the quality of
products. And all this requires large financial costs
from enterprises, but, nevertheless, it helps to increase
the competitiveness of certain types of leather
products and the enterprise as a whole. in addition, the
greater the number of footwear products produced, the
more the production costs are reduced, which leads to
lower prices, and most importantly, creates such
conditions for the functioning of the market,

The assortment policy consists in developing the
implementation  of  decisions regarding the
nomenclature (names) of manufactured products, the
diversity of the assortment of one name, the need to
expand the range of products.

To determine the volume of expected demand by
consumers for new products and to ensure a balance
between supply and demand, it is advisable for shoe
enterprises to use the method of expert assessments.

A survey of experts (specialists in trade and
industry) is carried out when samples of new products
are ready, which are necessary for examination.

Based on the results of the expert survey, a final
report is drawn up, where the expected volumes of
demand for the company's products are determined.
Based on these predictive recommendations, a survey
of consumers and the production capabilities of the
enterprise, an optimal assortment structure is
compiled.

Thus, based on these competitiveness criteria,
we have proposed a system of indicators for assessing
the importance of any enterprise for the development
of the regions of the Southern Federal District and the
North Caucasus Federal District, which is presented in
Table 20.
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Evaluation of the innovative - investment
potential of the enterprise. The innovative potential is
determined by the number of branches included in the
enterprise. The greater the number of branches, the
higher the level of competition, and competition is an
incentive for innovation. In addition, the more
innovation-active branches in the enterprise, the
higher the innovative potential of the enterprise itself.

Investment potentialcharacterized by the number
of levels of product processing in the value chain. The

level of processing is the number of types of products
that are created at the enterprise along the production
chain, determined on the basis of the OKONKh code
in accordance with the Classifier of branches of the
national economy. The higher the degree of
processing of the product, the more investment is
required in such an enterprise.

Table 20. Indicators for assessing the importance of the enterprise for the development of the regions of the
Southern Federal District and the North Caucasus Federal District

Directions for assessing the importance of an
enterprise for the regional economy

Indicators for assessing the importance of the enterprise
for the development of regions

1. Promoting the growth of budget revenues

Added value created by the enterprise

2. Promoting overall employment

Number of employees at the enterprise

3. Facilitate the formation of a positive foreign trade
balance

The volume of exports of products by the enterprise

4. Contribution of the enterprise to the economy of
the regions of the Southern Federal District and the
North Caucasus Federal District

The share of the enterprise in the production structure of
the regions of the Southern Federal District and the North

Caucasus Federal District

To assess the effectiveness of the developed
innovative technological processes, it is proposed to
use the efficiency coefficient (Kef), the value of which
should be considered as the value of the concordance
coefficient for assessing the results of a priori ranking
(W), which varies from 0 to 1. If its value tends to one,
then this means that the manufacturer managed to find
the most optimal solution for the innovative

technological process, but if its value tends to zero,
then an analysis of the reasons for such an
unsatisfactory result and the search for errors that
provoked such a result, and ways to eliminate the
mistakes made are required.

The efficiency factor of the technological
process is calculated by the formula:

— i
Ka(b _KHTXKz 'Ps 'C'SOGLu '3(:0 >(T6.y IIp-R- 3lp T.I '3ycnlnepAe;1 '3ycn.noc.e)1' ®)
Labor productivity (KPT) P P
Knr= L S Sup ®)
H,, (6) : 2
P _ ) where Sy, — production area, m?.
where P — flow task, steam; Hypp — design output rate, Equipment cost per unit flow task (C)
par. T
Loading workers (Kzi) C= P 9)
Ki HEH where T is the cost of equipment, rub.
3 T q® ©) Total price (Stotal)
ca

where gP - estimated number of workers, people;
ca

;[:; - the actual number of workers, people.

Shoe output per 1 m? (Ps)

n .
_ i
806111 - és ’ (10)

where S ' — price for the i-th operation; n is the number
of operations.
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Figure 21. Calculation of the main economic indicators (sheet ""Cost"")
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Figure 22 Calculation of expenses for the maintenance and operation of equipment (sheet ""Equipment’")
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Figure 23. Calculation of the production program of the enterprise for the year (sheet ""Production
program')

The margin of financial strength is calculated

according to the following dependence (Zfp)
— B, —Ts,
Zfp =———-100(%),
B2

where By is the output of marketable products in the
planned period in physical terms of the pair; Toy -
breakeven point, pairs.

The break-even point is determined by the
formula (Tpy):

(11)

3

yemnoct*

Tby - ch - 3ycmncp.cu' (pairS)’

here Zusl.post - total fixed costs per unit of
production, rub.; Zed - the price of a unit of
production, rub.; Zusl.per.ed - total variable costs per
unit of production, rub.

Profit per unit of production (Pr) is determined
by the following relationship:

Pr\u003d Tsopt - C, (13)
where Tsopt is the wholesale price of a unit of
production (sales price minus value added tax in the
amount of 10% for children's shoes and 18% for other

(12)

Zusl. trans.unit \u003d Cpol - (5st.s.floor + 6 st.s.floor + 7 st.s.floor + 8 st.s.floor + 9 st.s.floor).

types), rubles; C - the total cost of a unit of production,
rub.

Product profitability (R) is determined by the
following formula:

R= I, 100 (% 14
e (%), (14)

here Pr - profit from the sale of a unit of production,
rub.; C - the total cost of a unit of production, rub.

Costs per 1 rub. marketable products (Z1r etc.)
are determined by the following formula:

C
Z1r etc. =——-100(cop),
where C is the total cost of a unit of production, rub.;
Tsopt - the wholesale price of a unit of production
(sales price minus value added tax in the amount of
10% for children's shoes and 18% for other types),
rub.

(15)

Conditionally variable costs (total variable costs
of production of a unit of output) (Cusl. per.unit) is
defined as

(16)

Conditionally fixed costs (total fixed costs of production of a unit of output)

Zusl. pos.unit \u003d Cpol - (1 st.s.floor + 2 st.s.floor + 3 st.s.floor + 4 st.s.floor).

Software has also been developed to select the
optimal power.

At the same time, those criteria that have the
greatest impact on the cost of finished products were

17)

justifiably chosen as criteria for a reasonable choice of
the optimal power when forming the algorithm,

namely:
wage losses per unit of output, rub.;
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production of shoes, 1 m2; - conditionally fixed costs (total fixed costs of
percentage of workload of workers,%; production of a unit of output) (Zusl.pos.ed), which
labor productivity of one worker, a pair; change in proportion or almost in proportion to the
specific reduced costs per 100 pairs of shoes, change in the volume of production (1st - costs for raw

rub.;

cost of equipment per unit flow task (C)

total price (Stotal);

margin of financial strength (Zfp);

break-even point (Th.y);

unit profit (Pr);

product profitability (R);

costs for 1 rub. marketable products (Z1r etc.);

conditionally variable costs (Zusl. per.unit);

conditionally fixed costs (Zusl. pos.ed).

From the above criteria, in our opinion, the
manufacturer has the opportunity to give preference to
those that, from his point of view, would guarantee
him the production of priority, competitive and in-
demand products, namely:

- labor productivity of 1 worker - the most
important labor indicator. To one degree or another,
all the main indicators of production efficiency and all
labor indicators depend on the level and dynamics of
labor productivity: production, number of employees,
wages, wages, etc., to increase labor productivity, the
introduction of a new techniques and technologies,
extensive mechanization of labor-intensive work,
automation of production processes, advanced
training of workers and employees, especially when
introducing innovative technological processes based
on universal and multifunctional equipment;

- specific reduced costs - an indicator of the
comparative  economic  efficiency of capital
investments, used when choosing the best option for
solving technological problems;

- reduced costs - the sum of current costs, taken
into account in the cost of production, and one-time
capital investments, the comparability of which with
current costs is achieved by multiplying them by the
standard coefficient of efficiency of capital
investments;

- the margin of financial strength (Zfp) shows by
how many percent an enterprise can reduce the
volume of sales without incurring losses;

- the break-even point allows (Tb.y) to determine
the minimum required volume of product sales, at
which the enterprise covers its costs and operates
break-even, without making a profit, but also does not
suffer losses, that is, this is the minimum size of output
at which income equality is achieved from sales and
production costs;

- profit (loss) from the sale of products (Pr) is
defined as the difference between the proceeds from
the sale of products in the current prices of VAT and
excises and the costs of its production and sale;

- product profitability (R) reflects the
relationship between the profit from the sale of a unit
of production and its cost;

materials and materials; 2st - costs for auxiliary
materials; 3st - costs for fuel and energy for
technological needs; 4st - the cost of additional and
basic wages of production workers with insurance
premiums to off-budget funds);

- conditionally variable costs (total variable costs
of production of a unit of output) (Cusl. per.unit),
which do not depend or almost do not depend on
changes in the volume of production (5st - costs for
the preparation and development of production; 6 st -
costs for expenses for the maintenance and operation
of equipment; 7st - costs for general production needs;
8st - costs for general business expenses, they,
together with conditionally fixed costs, constitute the
production cost; 9th article - costs for commercial
expenses. All these items that form conditional
variables and conditionally fixed costs make up the
full cost, that is, conditionally variable costs can be
defined as the full cost - conditionally fixed costs, and
vice versa,conditionally fixed costs can be defined as
the full cost - conditionally variable costs);

- the cost of 1 rub. marketable products show the
relative amount of profit for each ruble of current
expenses, that is, this is the ratio of the cost of a unit
of production to the wholesale price, which
characterizes the effectiveness of the measures taken
to increase the competitiveness and demand for
products in demand markets.

To convert dimensional estimates of indicators
into dimensionless ones, it is proposed to use the index
method. Indices of dimensionless indicators are
determined by formula (6.18) for positive indicators
with a positive trend - growth (for example,
profitability of sales, labor productivity) and by
formula (19) for negative indicators with a positive
trend - decrease (for example, depreciation of fixed
assets, excess of finished product balances in the
warehouse compared to the norm, staff turnover rate),
taken mainly from indicators that form the cost of
production:

O = X, I X™,
O =X"/X., (19)

where Oi is a dimensionless (index) assessment of the
i-th indicator of the competitiveness of an enterprise;
Xi - the value of the i-th dimensional indicator for
assessing the competitiveness of the enterprise;
Ximax - the maximum value of the i-th dimensional
indicator for assessing the competitiveness of the
enterprise; Ximin is the minimum value of the i-th
dimensional indicator ~ for  assessing  the
competitiveness of an enterprise.

(18)
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Stage 1.Assessment of the competitiveness of Kp =0 +100. (21)

the goods. It is carried out for light industry goods
according to their demand in the domestic market.
Stage 2. Calculation of a generalizing indicator
of the competitiveness of an enterprise. A quantitative
assessment of the competitiveness of an enterprise is
proposed to be determined by the following formula:
m
Kl‘[ = Z(Xi in , (20)
i=1
where KP - assessment of the competitiveness of the
enterprise in percent;ai - the significance of the i-th
indicator of competitiveness in percent; Oi - index
(dimensionless) assessment of the i-th indicator of
competitiveness; m - the number of indicators for
assessing the competitiveness of the enterprise.
The values of assessing the competitiveness of
an enterprise can theoretically vary from 0 to 100:

Kef \u003d K1 K2 K3 K4 K5 K6 K7 K8 K9 K10 K11 K12,

where Kef is the weighting factor for assessing the
effectiveness of innovative technological processes,
formed for the production of competitive and popular
products:

K1 - the weight of labor productivity (PT);

K2 - the weight of the load of workers (ZR);

K3 is the weight of shoe production (Ps);

K4 - the weight of the cost of equipment per unit
of the flow task (C);

K5 - the weight of the total price per unit of
production (Stotal);

K6 - the weight of the margin of financial
strength (Zfp);

K7 - the weight of the break-even point (Th.y);

For the qualitative characteristics of the obtained
assessments of competitiveness, a scale for assessing
the quality level is required. In economic practice, the
principle of building scales with equal steps,
progressive and regressive scales are used.
Progressive and regressive scales are most often used
for material incentives. We believe that the scale with
an equal step is the most appropriate, since, firstly, it
corresponds to the solution of a practical problem
(specification of the quality level of competitiveness),
and secondly, it is easy to build and use. The scale step
is defined as 100 (maximum score): 4 (number of
levels) = 25. Another step value is also possible, which
is determined by the goals and objectives that the
enterprise itself forms:

(22)

K8 - the weight of the profit per unit of
production (Pr);

K9 - the weight of the profitability of products
(R);

K10 - the weight of the costs per 1 ruble of
marketable products (Z1r.t.p);

K11 - the weight of conditionally variable costs
(total variable costs of production per unit of output)
(Cusl.per.unit);

K12 - the weight of conditionally fixed costs
(total fixed costs of producing a unit of output)
(Cusl.cons.unit)

As a result of the calculation, the following scale

for assessing the quality level of the enterprise's
competitiveness was obtained (Table 21).

Table 21. Scale for assessing the quality level of enterprise competitiveness

Percentage score Quality level
0to24.9 very low
from 25.0 to 49.9 short

from 50.0 to 74.9 average
from 75.0 to 100 high

The cost of services and products -this is the current
costs of the enterprise for the production and sale of
services and products, expressed in monetary terms.
When calculating the cost of services and
productskciand all expenses of the enterprise are
classified according to various criteria:

- depending on the nature of their attribution to the
cost of services and products, they are divided into 2
groups: direct and indirect.

Directcalled such costs that can be directly attributed
to a particular type of product in the development of
more than one of its types (materials, fuel, energy).
Indirect -expenses that cannot be directly attributed to
the cost of various types of products in the

manufacture and repair of more than one of its types,
and then distributed between them in proportion to
other costs of funds or labor.

- depending on the change in the volume of
production, all costs are divided into conditionally
variable (proportional) and conditionally constant
(disproportionate).

To conditional variablesinclude costs that change in
proportion or almost in proportion to changes in the
volume of production (the cost of materials and
energy for technological purposes, the wages of
production workers, etc.).

To conditionally constantinclude expenses that do not
depend or almost do not depend on changes in the
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volume of production (depreciation deductions from
the value of fixed assets, rent, expenses for the
maintenance of buildings and structures, wages of
managers, specialists and employees, etc.):

- by economic role in the production process: basic
and overhead,;

- by composition (homogeneity): single-element,
complex;

- according to the frequency of occurrence: current
and one-time.

Non-recurring - costs for the preparation and
development of production new types of
productskciand, the costs associated with the launch
of new production and other:

- by participation in the production process: industrial
and commercial;

- by efficiency: productive, unproductive.

Costs are considered productive.for the production of
products of established quality with rational
technology and organization of production.
Unproductive expensesare the result of shortcomings
in the technology of organizing production (losses
from downtime, defective products, overtime pay,
etc.).

Productive expenses are planned, while non-
productive expenses are not planned.

Calculating the cost of services and productscalled the
definition of the cost of manufactured products and
services provided, carried out for individual cost
items. The calculation of the cost price during costing
is carried out on standard costing unitsitzy.

Planned cost estimates are compiled according to the
nomenclature of costing items:

Raw materials and basic materials (taking into account
transportation and procurement costs and excluding
sold waste).

Auxiliary materials.

Fuel and electricity for technological purposes.

Basic and additional wages of production workerswith
insurance contributions to off-budget funds.

Costs for preparation and development of production.
Expenses for the maintenance and operation of
equipment (RSEO).

General production expenses (shop expenses).
General running costs.

Payments for compulsory property insurance.
Production cost

Commercial (non-production) expenses.

Full cost.

Production cost estimates and financial results

To determine the total amount of all planned costs at
the enterprise and the mutual linkage of cost, profit
and profitability indicators with other indicators, an
estimate of production costs by economic elements is
compiled, which includes the costs of all structural
divisions of the enterprise involved in the provision of
services (manufacturing of productskciand).

cost estimatea consolidated document is considered to
characterize the monetary expression of all material,

energy costs necessary to ensure the implementation
of the plan for the production of products and services.
The costs included in the estimate are grouped as
follows.

Costings

Raw materials and basic materials.

Auxiliary materials.

Purchased products and semi-finished products.

Fuel from the side.

Energy from outside.

The basic and additional wages of industrial and
production personnel (PPP) with deductions for the
unified social tax.

Depreciation of fixed assets for full recovery.

Other expenses.

Formation of financial results.The final financial
result (profit or loss) is made up of the financial result
from the sale of products (works, services), fixed
assets and other property of the enterprise and income
from non-operating operations, reduced by the
amount of expenses on these operations.

Profit Loss from the sale of products (works,
services) and goods is defined as the difference
between the proceeds from the sale of products
(works, services) in current prices, excluding VAT
and excises, and the costs of its production and sale.
Planned profit (Ppl):

My, = (B-1) —(B-0), (23)

where B is the output of marketable products in the

planned period in physical terms; C - the price for 1

pair of shoes (unit of production) minus VAT and

excises - this is the wholesale price; C - the cost of a

full unit of production.

Profit 1 pair(P1):

P1\u003d Tsopt - S1, (24)

here Tsopt - wholesale price of 1 pair; C1 - the cost of

1 pair.

The profitability of products reflects the relationship

between the profit from the sale of products and its

cost.

It shows the relative amount of profit for each ruble of

current expenses and is determined by the formula:
I1

R, = ?" -100, (25)
where is the profitability of products; Pr - profit from
the sale of products; Z - costs (cost);R,

11 . .
R =—--100(%), - calculation for 1 pair. (26
oiC (%) pair. (26)

Revenue from product sales(works and services)
is determined either as it is paid, or as goods are
shipped (works, services are performed) and
settlement documents are presented to the buyer
(customer).

To incomerelate:

- income received on the territory of the Russian
Federation and abroad from equity participation in the
activities of other enterprises, dividends on shares and
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income on bonds and other securities owned by the
enterprise;

- Income from the rental of property;

- income from the evaluation of inventories and
finished products;

- fines, penalties, forfeits and other types of
sanctions awarded or recognized as debtors for
violation of the terms of business contracts, as well as
income from compensation for losses;

- profit of previous years, revealed in the
reporting year;

- other income from operations directly related
to the production and sale of products (works and
services).

To expenses and lossesrelate:

— costs for the maintenance of mothballed
production facilities and facilities (except for costs
reimbursed from other sources);

- losses from downtime due to external reasons
not compensated by the perpetrators;

- losses from the markdown of inventories and
finished products;

- losses on operations with containers;

— court costs and arbitration costs;

- awarded or recognized fines, penalties, forfeits
and other types of sanctions for violation of the terms

of business contracts, as well as expenses for
compensation for losses incurred;

- losses of previous years identified in the current
year;

— non-compensable losses as a result of fires,
accidents, other emergencies caused by extreme
conditions; non-compensated losses from natural
disasters (destruction and damage to production
stocks of finished products and other material assets,
losses from production stoppages, etc.), including
costs associated with the elimination of the
consequences of natural disasters; losses from theft,
the perpetrators of which have not been established by
court decisions.

Break-even analysis allows you to determine the
minimum required volume of product sales, in which
the company covers its costs and breaks even, not
making a profit, but also does not suffer losses.

In the most general form, the activity of any
enterprise is carried out according to the scheme
"costs - production process - profit".

The break-even point (Th.y) is determined by the
calculation according to the following formula

_ VII3-Koau4yecTBo NpoayKI U

T

6.y

where UPF - conditionally fixed costs per unit of
output, rub.; UPPZ - conditionally variable costs per
unit of production, rub.; C - the price of a unit of
production without VAT, rub.

To build a break-even chart, you should draw up
an equation of the following form:

atone =ah;

y2=a0+ax,
where y1 - revenue, rub; y2 - costs (full cost) for
production, rub.;a— unit price without VAT, rub.; x is
the planned volume of product sales, pairs; a0 is the
sum of the CPL; al - the amount of CPPZ per unit of
production, rub.

The margin of financial strength (Zf) shows how
much you can reduce the volume of production,
working break-even, not making a profit, but not
suffering losses:

B-T
3, = Tﬁy -100 (%), (28)

where Ty is the breakeven point.

When calculating dimensionless estimates of
enterprise competitiveness indicators using formulas
(18) and (19) with the help of software, it becomes
necessary to formulate these same criteria as their
evidence base. So, for example, the profit per unit of
production is calculated depending on the profitability
of the product, that is, first the profitability is
formulated from 5 to 25%, and then the profit per unit

I — VIIII3

: (27)

of production is laid down. The same feature exists
with the definition of the criterion of labor
productivity, because first they use innovative
technological processes formed on the basis of
universal and multifunctional equipment, the
maintenance of which should be trusted by highly
qualified and responsible performers who empathize
with the overall result of the work of the entire
technological cycle, guaranteeing them the production
of demanded and competitive products that are in high
demand among consumers of domestic markets. The
calculation of semi-fixed costs for the production of a
unit of output and semi-variable costs for the
production of a unit of output is interconnected with
the peculiarities of organizing the production of
competitive and popular products, including for
children. An analysis of the results of the activities of
leading foreign manufacturers confirms the fact that if
conditionally fixed costs amount to 20-40% of the
cost of production, then, of course, conditionally
variable costs make up 60-80%. At the same time, it
is again necessary to focus on the peculiarity of the
production of products for children, when both profit,
profitability, semi-fixed costs and semi-variable costs
are formed on the basis of the implementation of the
requirements of technical regulations and regulatory
documents and acts, guaranteeing them life safety
when using them. And if this is due to the need to
produce them with such strict characteristics, the state
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and manufacturers are obliged to be interested in each
other and provide manufacturers with compensation
for additional costs for compliance with them and a
guarantee that manufactured products will not harm
the health of children.

Of course, if the criterion for the loss of wages
per unit of production should tend to zero, and the
volume of output of shoes from 1 m2 should tend to
its maximum possible value, and the costs of 1 ruble
of marketable products should tend to their minimum
possible value, and the cost of equipment per unit of
flow task also tends to its minimum possible value,
and other criteria - to their maximum possible value -
in the aggregate, the dimensionless assessment of the
effectiveness of the developed innovative

technological processes (K) should always tend to
unity and thereby always confirm that the designed
innovative technological process for the enterprise to
produce them import-substituting products will be
successful in their activities for the benefit of the
population of those regions where they will
operate,being a city-forming city for these small
medium-sized cities and in which all branches of
government are interested - both federal and regional
and municipal.

The characteristics of competitive advantages in
the production of the entire range of footwear for
making a decision on its manufacture, calculated
using the same software product, are shown in Table
22.

Table 22. Calculation components for the entire range of footwear

Indicat Shoe t Types of shoes

ndicators o¢ type Spring Summer Autumn Winter

Unit cost Men's 856.77 643.72 998.5 1007.07

products, Women's 933.51 844.31 1062.37 2107.29

rub. Children's 551.05 503.89 586.15 795.41

) Men's 541.61 378.64 623.16 660.42

Basic expenses :

materials, rub. Women's 523.71 511.6 618.52 1503.57
Children's 235.78 200.05 280.76 4155
Men's 23.82 17.57 28.16 30.4

Costs for Women' 22.65 17.05 24.31 43.16

auxiliary materials, rub. 9me” S : . . .
Children's 11.78 7.92 12.16 15.26
Men's 141.02 108.28 161.1 150.71

Sg'ary Women's 148.92 84.62 139.09 220.58

bay Children's 58.44 55.42 68.95 95.77

o . Men's 10.75 14.65 13.36 15.12

Profitability of a wunit of ;

production, rub. quen S 11.88 13.37 16.42 17.11
Children's 9.53 8.39 9.19 10.72

Expenses Men's 82.88 85.35 86.64 84.88

for 1 rub. Women's 88.12 86.63 83.57 82.89

commodity . ,

products, rub, Children's 90.47 91.62 90.8 89.28

Thus, the software developed by the authors for
evaluating the effectiveness of the formed innovative
technological processes for the production of a
priority assortment of footwear, taking into account
the calculated costing components for the
manufacture of the planned assortment, allows you to
make a justified decision on its launch, a decision on
its balance, guaranteed demand and ensuring a stable
financial position for the enterprise.

In addition, the developed software allows
regional and municipal branches of government,
together with future manufacturers of the entire range
of footwear in single-industry towns, to form the
volume of footwear production not only taking into
account its needs, but also guarantee enterprises a

stable financial condition by providing them with
stable TEP, that is, they will the foundations have been
created for the formation of new jobs with the
simultaneous solution of all social problems, which,
unfortunately, are characteristic of most small and
medium-sized cities of the Russian Federation today.

The choice of technology that can effectively
achieve the intended goals in the face of fierce
competition will ensure that the developed range of
shoes will be chosen by the buyer and allow the
company to maximize profits.

To solve this problem, it is necessary to use the
injection method most widely, which ensures the
manufacture (production) of the entire range of high-
quality footwear with different profitability of
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individual types of footwear to meet the demand of
various population groups.

In the cost of production of shoes, the largest
share is the cost of raw materials and basic materials,
and then wages and depreciation.

The authors believe that the advantages of direct
casting of the bottom of the shoe will undoubtedly
interest manufacturers to produce such an assortment
that will not only meet the trends of fashion, but, most
importantly, satisfy the demand, taking into account
their functional requirements for the footwear itself,
namely, for athletes, for recreation. , for the elderly,
for people with minor pathological deviations of the
foot, creating comfortable conditions for them and
satisfying the demand for it, covering the deficit by
varying the price of it.

One of the conditions for the competitiveness of
an enterprise is the organization of effective
interaction with parties interested in the successful
functioning of this enterprise. Every enterprise, even
small ones, has several groups of subjects with
different interests, with whom it can be in temporary
or permanent cooperation. The research of the authors
is devoted to the issues of studying these interests,
ways of solving emerging problems between external
and internal  participants, and establishing
relationships between partners in order to guarantee to
all interested parties the implementation of the main
principle - the interests of all parties are legitimate and
require their satisfaction and respectful attitude.

To make a profit, the company must constantly
monitor the share of costs for the manufacture of the
proposed multi-assortment shoe production.

This is possible only if the heads of enterprises
implement modern technological solutions formed on
the basis of the use of multifunctional and universal
equipment, and at the same time it is necessary to
remember that the innovative technological solution
itself should not be expensive, that is, on the one hand,
provide the enterprise stable technical and economic
indicators and guaranteeing their demand not only in
the sales markets of the regions of the Southern
Federal District and the North Caucasus Federal
District, but in the regions of other districts of Russia
and be attractive to foreign consumers. But on the
other hand, consumers should have the choice to
compare the price niche for the proposed products
with analogues of foreign firms, and always have
priority. This will be possible in the formation of
production,

The use of the injection method will allow the
enterprise in the conditions of market relations to
receive such an amount of profit that will allow it not

only to firmly maintain its position in the sales market
for its shoes, but also to ensure the dynamic
development of its production in a competitive
environment, this is especially important in the
manufacture of the entire range of children's shoes .

Making a profit is the main goal of any
entrepreneurial activity. At present, there is fierce
competition in the field of business and
entrepreneurship, it is necessary to be able to calculate
future profits, calculate possible losses.

The net profit indicator reflects the final result of
the company's activities, shows how profitable the
implementation of this type of activity. Net profit is
used by entrepreneurs to increase working capital, the
formation of various funds and reserves, as well as for
reinvestment in production. The volume of net profit
directly depends on the size of gross profit, as well as
on the amount of tax payments.

A number of taxes are related to the financial
results of economic activity of enterprises: income
tax, property tax.

The rules for taxation with income tax are
defined in Chapter 25 of the Tax Code of the Russian
Federation:

1) Corporate income tax rate(Federal tax)is 20%,
of which: 2% is credited to the federal budget, and
18% to the regional budget.

2) Corporate property tax(Regional tax),paid
from the property that is "on the balance sheet" of the
organization. AT Basically, these are fixed assets and
intangible actins.

The maximum rate is established by the Tax
Code of the Russian Federation (Chapter 30) and is
2.2% of the tax base - the average annual value of the

property.
Property tax calculation:
i OCDCpr -CH,
=, 29

whereOFsrg - the residual value of fixed assets,
thousand rubles; SNi - property tax rate (SNi = 2.2%).
Calculation of income tax and net profit
Income tax (IT) is determined by the formula:

(IT[1- HY) - CH
TP L

100 ’
whereSNpr — income tax rate, %, (SNpr = 20%); PR -
profit of the enterprise, thousand rubles; NI - property
tax, thousand rubles.

We will determine the net profit Prch by the
formula:

Ip, = Ip —HU — HITP"

H (30)

(31)
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Table 23. Summary characteristics of the results of a survey of respondents - children, their parents, buyers
and manufacturers to assess the competitive potential of shoe enterprises in the regions of the Southern
Federal District and the North Caucasus Federal District

Results of the survey of
children

Parent Survey Results

Customer survey results

Manufacturers survey results

of

2 The quality
children's shoes

3 The quality of
children's shoes

3 - The quality of children's
shoes

3 - The quality of children's
shoes

4 - Functionality of children's

bottom of the shoe

5 - Flexibility

children's shoes

1 - The shape of the toe |8 - Comfort 9 - Comfort shoes
11 - Mass 1 - Mass 6 - Compliance with the|q -, cort
direction in fashion
5 - Comfort 7 - Price 7 - Price 7 - Price
13 - Materials for the 4 - Functionality of{6 - Compliance with the

direction in fashion

4 - Color fastness of

children in stores and
shopping centers

fastening of the bottom
of the shoe

materials for the bottom of
shoes

22 - Matching the trend in| materials used for uppers 1 - Mass 5 - Characteristics  of
fashion to dry and wet friction materials for uppers
and sweat
4 - The price of children's 5 - Characteristics of
shoes 2 - Color materials for uppers 1 - Mass
21 - Variety of shoes for|6 - The strength of the{8 - Characteristics of|8 -  Characteristics  of

materials for the bottom of
shoes

Results of the survey of
children

Parent Survey Results

Customer survey results

Manufacturers survey results

6 - The level of service for
parents and children in

11 - Warranty period for

2 - Color

2 - Color

shoes are preferred: autumn

stores and  shopping| children's shoes
centers
7 - Color 10 - Maintainability 15 - What types of children's 12 - Maintainability

9 - Heel height - up to 40
mm

9 - Deformation of the
toe and heel

10 - The height of the heel
of the shoe - up to 40 mm

13 - Warranty period for
children's shoes

15 - Place of sale of shoes
for children - the interior
of a store or shopping
center

14 - What types of children's
shoes are preferred: winter

10 - The height of the heel of
the shoe - up to 40 mm

8 - Warranty period for
children's shoes

11 - The height of the heel
of the shoe is over 40 mm

11 - The height of the heel of
the shoe - over 40 mm

preferred: spring

16 - What types of

children's  shoes  are 12 - Maintainability
preferred: winter

18 - What types of 18 - The strength of the
children's  shoes  are fastening of the bottom of

the shoe

12 - Maintainability of
children's shoes and its
expediency

16 - What types of children's
shoes are preferred: spring

3 - Flexibility of children's
shoes

13 - Warranty period for
children's shoes

10 - The height of the heel
of the shoe is over 40 mm

17 - What types of children's
shoes are preferred: summer

17 What types of
children's  shoes are

preferred: autumn
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20 - The strength of the
fastening of the bottom of
the shoe
14 - Upper materials
19 - What types of
children's  shoes  are
preferred: summer
0.16 <W<0.69 0.52<W<0.94 0.47 <W<0.91 0.33<W<0.84

Table 24. A summary of the results of a survey of respondents - children, their parents, buyers and
manufacturers to assess the competitive potential of shoe enterprises in the regions of the Southern Federal
District and the North Caucasus Federal District, but without heretics, whose opinion does not coincide with
the majority of respondents who participated in the survey

Results of the survey of children

Parent Survey Results

Customer survey results

Manufacturers
results

survey

6 - Compliance with the

3 - The quality of children's

2 - The quality of children's shoes | 7 - Price direction in fashion shoes
5 - Comfort 8 - Comfort 9 - Comfort 4 - , Functionality  of
children's shoes
11 - Mass 1 - Mass 7 - Price 7 - Price
22 - Matching the trend in fashion 3 . Th,e quality - of| 3 . The quality  of 9 - Comfort
children's shoes children's shoes
; ' 15 - What types of . .
16 - What types of children's 5 - Flexibility children's  shoes  are 6 - Compliance with the

shoes are preferred: winter

preferred: autumn

direction in fashion

6 - The level of service for parents
and children in stores and
shopping centers

4 - Color fastness of
materials used for
uppers to dry and wet
friction and sweat

1 - Mass

12 - Maintainability

Results of the survey of children |Parent Survey Results | Customer survey results Ir\élsl:]lltj;‘acturers survey
21 - Variety of shoes for children 14- i What types  of 5 - Characteristics of
- ; 2 - Color children's  shoes are .
in stores and shopping centers L materials for uppers
preferred: winter
6 - The strength of the 4 - Functionality of 8 - Characteristics of

4 - The price of children's shoes

fastening of  the

bottom of the shoe

children's shoes

materials for the bottom of
shoes

7 - Color

10 - Maintainability

5 - Characteristics of
materials for uppers

1 - Mass

1 - The shape of the toe

11 - Warranty period
for children's shoes

11 - The height of the heel
of the shoe - over 40 mm

13 - Warranty period for
children’s shoes

12 - Maintainability of children's
shoes and its expediency

9 - Deformation of the
toe and heel

2 - Color

2 - Color

8 - Warranty period for children's
shoes

8 - Characteristics of
materials for the bottom
of shoes

10 - The height of the heel of
the shoe - up to 40 mm

13 - Materials for the bottom of
the shoe

10 - The height of the heel
of the shoe - up to 40 mm

11 - The height of the heel of
the shoe is over 40 mm

15 - Place of sale of shoes for 16 - What types of
children - the interior of a store or children's  shoes are
shopping center preferred: spring

. . 17 - What types of
18 - What types of children's children's  shoes  are

shoes are preferred: spring

preferred: summer
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18 - The strength of the
3 - Flexibility of children's shoes fastening of the bottom of
the shoe
19 - What types. of children's 12 - Maintainability
shoes are preferred: summer
. 13 - Warranty period for
14 - Upper materials children's shoes
9 - Heel height - up to 40 mm
10 - The height of the heel of the
shoe is over 40 mm
20 - The strength of the fastening
of the bottom of the shoe
17 - What types of children's
shoes are preferred: autumn
0.16 <W < 0.69 0.52<W<0.94 0.47 <W<0.91 0.33<W<0.84
Conclusion on these very branches of government, and without

The validity of the main provisions, conclusions
and recommendations formulated in this work is
confirmed by the use of simulation methods and
research tools that correspond to the current state of
science. To achieve this goal, namely, to ensure the
competitiveness of footwear produced in the regions
of the two districts, the effectiveness of the use of
innovative  technological  processes,  modern
technologies, mathematical models, application
software packages, theories of synergy, network
cooperation, immanent consciousness about the
motivation of enterprise leaders in the manufacture of
demanded and competitive products

The authors present the concept of prioritizing
light industry products through the competitiveness of
enterprises and through the competitiveness of
products, providing them with demand, attractiveness
and pretentiousness in order to create prerequisites for
sustainable demand among consumers in the regions
of the Southern Federal District and the North
Caucasus Federal District. This is possible if
manufacturers provide demand for products based on
the assortment policy with social protection of the
interests of consumers, guaranteeing them a stable
financial position, a price niche and an efficient cash
flow policy, creating stable technical and economic
indicators for enterprises. The desire of researchers to
draw the attention of federal, regional and municipal
branches of government to revise the concept of the
road map and the strategy for the development of light
industry in Russia until 2025, approved by the
government. Unfortunately, it does not contain the
main thing - the role and significance of participation
in its implementation by the authorities at all levels,
without whose support both the road map and the
strategy for the development of light industry are only
intentions and nothing more. The absence of promises
and responsible ones deprived them of being binding

their interested participation, it is simply impossible to
achieve the declared results. Another weighty doubt in
its performance is not to have a significant impact on
the restoration of light industry enterprises in the
regions and municipalities as city-forming ones in
order to return social stability and security to small
and medium-sized cities in Russia, that is, to restore
to them the role that they played for these very
municipal and regional formations, of which there are
so many in Russia, including in the regions of two
Federal Districts - the Southern Federal District and
the North Caucasus Federal District. The
implementation of all the proposed measures
presupposes the active participation of these same
branches of government, but especially regional and
municipal ones, in order to create new jobs in small
and medium-sized towns and guarantee their
population all social conditions for a decent life,
providing them with funding, including work.
preschool and school organizations, medical and
cultural institutions, distracting young people from the
street and other undesirable phenomena. And the
appearance on the demand markets of demanded
products with a price niche acceptable for most
consumers in these regions, will reduce the migration
of the population from these regions precisely by
financing all socially significant institutions. Forming
the priority, regional and municipal authorities,
supporting the heads of enterprises in the
implementation of their tasks and filling the markets
with products in demand, especially for children and
socially vulnerable groups in these regions, they -
these very authorities - will directly implement their
own promises to voters. and create confidence among
the population of these regions in their future, which,
ultimately, will provide the population of small and
medium-sized cities with a decent life.

Philadelphia, USA

438

2 Clarivate
Analytics oo



ISRA (India) =6.317
ISI (Dubai, UAE) = 1.582
GIF (Australia) =0.564
JIF = 1.500

Impact Factor:

SIS (USA) =0.912 ICV (Poland) =6.630
PUHII (Russia) = 3.939 PIF (India) =1.940
ESJI (KZ) =8.771 1Bl (India) =4.260
SJIF (Morocco) =7.184  OAJI (USA) =0.350

References:

(2019). On the possibilities of regulatory
documentation developed within the framework
of the quality management system (QMS) for the
digital production of defect-free import-
substituting products: monograph [/ A.V.
Golovko [and others]; under total ed. Dr. tech.
sciences, prof. V.T. Prokhorov; Institute of
Service and Entrepreneurship (branch) of the
Don State Technical University. (p.227).
Novocherkassk: Lik.

(2022). On the priority of the territory of
advanced socio-economic development of small
and medium-sized cities in the regions of the
Southern Federal District and the North
Caucasus Federal District in the production of
demanded and competitive products by market
consumers; with the participation and under
total. ed. Master A.A. Blagorodova., Dr. tech.
sciences, prof. V. T. Prokhorov; Institute of
Service and Entrepreneurship (branch) Don

State  Technical University, Doctor of
Economics, prof. G. Yu. Volkova, OOO
TsPOSN "Orthomoda". (p.544). Moscow:
Editus.

(2022). On the importance of forming a territory
of advanced socio-economic development on the
basis of the mining towns of the Rostov region
for the production of products in demand by
consumers of the Russian Federation and the
regions of the Southern Federal District and the
North Caucasus Federal District; with the
participation and under total. ed. Bachelor A.A.
Blagorodova., Dr. tech. sciences, prof. V.T.
Prokhorov; Institute of  Service and
Entrepreneurship (branch) Don State Technical
University, Doctor of Economics, prof. G.Yu.
Volkova, LLC TsPOSN "Orthomoda". (p.668).
Moscow: Reglet.

(2021). Methodological and socio-cultural
aspects of the formation of an effective economic
policy for the production of high-quality and
affordable products in the domestic and
international  markets:  monograph /O.A.
Golubeva [i dr.]; with the participation and under
total. ed. k. philosopher. sciences, prof. Mishina
Yu.D., Dr. of Tech. sciences, prof. V.T.
Prokhorov; Institute of  Service and
Entrepreneurship (branch) of the Don State
Technical University. (p.379). Novocherkassk:
Lik.

(2020). Features of quality management
manufacturing of import-substituting products
at the enterprises of the regions of the Southern

10.

11.

12.

Federal District and the North Caucasus
Federal District using innovative technologies
based on digital production: monograph /O.A.
Golubeva [i dr.]; with the participation and under
total. ed. Dr. tech. sciences, prof. V.T.
Prokhorov; Institute of  Service and
Entrepreneurship (branch) of the Don State
Technical University. Novocherkassk: Lik.
(2018). Managing the real quality of products
and not advertising through the motivation of the
behavior of the leader of the team of the light
industry  enterprise: monograph / O.A.
Surovtseva [i dr.]; under total ed. Dr. tech.
sciences, prof. V.T. Prokhorov; Institute of
Service and Entrepreneurship (branch) of the
Don State Technical University. (p.384).
Novocherkassk: YuRGPU (NPI).

(2018). The competitiveness of the enterprise
and the competitiveness of products is the key to
successful  import substitution of goods
demanded by consumers in the regions of the
Southern Federal District and the North
Caucasus Federal District: a collective
monograph / V.T. Prokhorov [and others]; under
total ed. Dr. tech. sciences, prof. V. T. Prokhorov;
Institute of Service and Entrepreneurship
(branch) of the Don State Technical University.
(p.3374). Mines: ISOIP (branch) DSTU, 2018 -
337 p.

Aleshin, B.S., et al. (2004). Philosophy and
social aspects of quality. (p.437). Moscow:
Logos.

Porter, M. (2005). Competition / per. from
English.  (p.608). Moscow: Ed. house
"Williams".

(2015). "GOST R ISO 9001-2015. National
standard of the Russian Federation. Quality
management systems. Requirements” (approved
by Order of Rosstandart dated September 28,
2015 N 1391-st) (together with "Explanation of
the new structure, terminology and concepts",
"Other international standards in the field of
quality management and quality management
systems developed by ISO/TC 176") [Electronic
resource], Retrieved from
http://www.consultant.ru/document/cons_doc
LAW 194941/

(2015). GOST ISO 9000-2015. Interstate
standard. Quality management systems. Basic
provisions and dictionary [Electronic resource].
Retrieved from http://www.consultant.ru/
(2019). Quality management system - the basis
of technical regulation for the production of

Philadelphia, USA

439

2 Clarivate
Analytics oo


http://www.consultant.ru/document/cons_doc_LAW_194941/
http://www.consultant.ru/document/cons_doc_LAW_194941/
http://www.consultant.ru/

ISRA (India)  =6.317  SIS(USA)  =0.912 ICV (Poland)  =6.630

. ISl (Dubai, UAE) =1.582  PUHII (Russia) =3.939  PIF (India) =1.940
Impact Factor: g\ australia) =0564 ESJI(KZ)  =8771  IBI (India) = 4.260
JIF =1.500  SJIF (Morocco) = 7.184  OAJI (USA)  =0.350
import-substituting products: monograph / A.V. Service and Entrepreneurship (branch) of the
Golovko [and others]; under total ed. Dr. tech. Don State Technical University. (p.326).
sciences, prof. V.T. Prokhorov; Institute of Novocherkassk: YuRGPU (NPI).
Philadelphia, USA 440 |¢ Clarivate

Ana lytics indexed



ISRA (India)  =6.317 SIS(USA)  =0.912 ICV (Poland) =6.630

. ISI (Dubai, UAE) = 1.582 PUHII (Russia) = 3.939 PIF (India) =1.940
Impact Factor: g\ australia) =0564 ESJI(KZ)  =8771 1Bl (India) = 4.260
JIF = 1500  SJIF (Morocco) = 7.184  OAJI (USA) = 0.350

Issue Avrticle

SOI: 1.1/TAS DOI: 10.15863/TAS
International Scientific Journal

Theoretical & Applied Science

p-ISSN: 2308-4944 (print)  e-1SSN: 2409-0085 (online)

Year: 2023 Issue: 02  Volume: 118

Published: 15.02.2023  http://T-Science.org

Abdinazar Nurmanov

Jizzakh State Pedagogical University
Dzhizak.Uzbekistan
anurmanovjizzax@mail.ru

Gulmira Eskaraeva

Jizzakh State Pedagogical University

Teacher of the Department of Russian Language and Methods of its Teaching
Uzbekistan

VISUAL AND EXPRESSIVE MEANS OF CREATING IMAGES IN A
RUSSIAN FOLK TALE

Abstract: the history of the philological study of the Russian folk tale has a long tradition in the humanities. In
the middle of the XI1X century, a wide public and scientific interest in the Russian folk tale arose. And in the teaching
methodology of the RCT, a linguoculturological approach to the study of fairy tales as the most important means of
forming linguoculturological competence is currently being clearly formed. This article will focus on the visual and
expressive means of creating images in a Russian folk tale.

Key words: Russian folk tale, Russian as a foreign language, linguoculturological approach,
linguoculturological competence, folklore text, metatext, epithet.

Language: Russian

Citation: Nurmanov, A., & Eskaraeva, G. (2023). Visual and expressive means of creating images in a Russian
folk tale. ISJ Theoretical & Applied Science, 02 (118), 441-444.

Soi: http://s-0-i.0rg/1.1/TAS-02-118-29  Doi: &os¥®f hitps://dx.doi.org/10.15863/TAS.2023.02.118.29

Scopus ASCC: 1200.

N30BPA3ATEJIbHO-BBIPASBUTEJ/IBHBIE CPEICTBA CO3IAHUSI OBPA30B B PYCCKOM
HAPOJHOMU CKA3KE

Annomayun’ ucmopusi punono2UecKo20 usyyeHus pyccKkol HapoOOHOU CKA3KU UMeen! 8 2yMAHUMAPHOM 3HAHUU
oagniolo mpaouyuto. B cepedune XIX 6exa 603HUK WUPOKUL 0OWECMEEHHbI U HAYYHbIE UHMeEpPeC K PYCCKOl
Hapoouoti ckazke. A 6 memoouxke ooOyuenus PKU 6 wnacmoswee epems omuemnugo gopmupyemcs
JIUH2BOKYILIYPONOCUYECKULl NOOX00 K U3YHYEHUI0 CKA3KU KaKk 6adcHeuuieco cpeocmea Gopmuposanus
JIUH2BOKYIbIMYPONOSULECKOl KoMnemenyuu. B oannou cmamve peusb notidem ob u300pazumenbHo-6bipa3umenbHbix
cpedcmeax co30anus 00pa308 8 PyccKou HapOOHOU CKA3Ke.

Knrouegvie cnoga: pycckas HapoOHas cKA3KA, pyCCKULl 361K KAK UHOCMPAHHbIU, TUH2EOKYIbIMYPOI02UHECKUL
H00X00, TUH2BOKYILIMYPOIO2ULECKAS. KOMNEMEHYUsl, (PONLKIOPHBII MEKCM, MemameKcm, SNumen.

Beeagenue CKa304HbIE MaTepHabl apxuBa Pycckoro

B 1855 romy Belen B CBET MEPBBIM BBITYCK reorpaduueckoro oOIecTBa, OOJIBIIOE KOJIUYECTBO
«HapomHbIX pPYCCKMX CKa30K», KOTOPBIA  ObLI TekcToB ObUTO mepemano A.H.Adanaceery B.H.
MOJIrOTOBJIEH MCTOPHKOM, TEOPETUKOM (DOJIBKIIOpA, [JaneM, HeOONbIIOE KOJMYECTBO CKa30K OBLIO
A3JaTeaeM IIaMATHUKOB HAapOJHOIO TBOPYECTBA 3anucaHo camuM A.H.AdaHacbeBbIM, MHOMXECTBO
A.H.AdanacpeBbiM. [{0 mosiBIeHUs! 3TOro cOOpHUKA TEKCTOB M3JaHHBIX pPYKOIMCEH ObUIM 3amncaHbl
pycckass HapoJHash CKa3Ka Obula HpPaKTHYECKH pa3HbIMU JIMLAMHU. Cobpanune CKa30K
Hem3BecTHa.  OcHOBY ~ COOpHHMKa  COCTaBHIH A.H.AdanackeBa  COIEpXKHUT  OKOJO  IIECTHCOT
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TEKCTOB. JTO caMblii OONBIION COOPHHK HAPOIHBIX

CKa30K, HW3BECTHBIX MHpOBOH Hayke. Cienyer
3aMeTuTh, u4TO A.H.AdanacheB oueHp OepexHO
OTHOCWJICSI K TEKCTaM, HCIIOBEIys HpPUHIUI
HENPUKOCHOBEHHOCTH K TEKCTY, BHOCS
pEIaKIMOHHBIE IIONPaBKU JIMIIb B  OTHCIBHBIX
CllyJasx.

Y CcKa3kh Tak MHOIO  CBOHCTB, 4YTO
MIPE/ICTABUTEIH PAa3HBIX HAayK (3THOrpadbl, HICTOPHKH,
HUCTOPUKH PEJIUTHH, TICUXOJOTH, JHUTEPaTypPOBEIbI,
JUHTBUCTHl W T.II.) 3aHATHl M3YYCHHUEM Da3HBIX ce
acriekToB.  V3BecTHbIt  pycckuit  dTHOrpad
domexopuct  XIX B. A.H. AdanaceeB B
ocHoBarenbHOM KHuUre «llosTMueckue BO33peHUS
CIaBSH Ha TPUPOAY» OOJIBIIOE MECTO YIenseT
TEHE3UCY PYCCKHX CKa304HBIX MOTHUBOB U HX CBSI3H C
MHUPOOIIYIIICHHEM CJIaBIHCKUX HapozoB [1]. B
padorax ucropuka H.U. Kocromaposa «Jlomarmmss
XKHU3Hb W HPaBBl BEJIHUKOPYCCKOTO Hapoaa» TaKxke
MHOTO TOBOPHUTCS O (OIBKIOPHBIX Teposx [2]. B
JIUTEPATYPOBEICHUH OOJIBIIYIO POJIb B UCCIICIOBAHUT
TUTIOJIOTHH  CIOKETa HAPOJHOM CKa3KH  CHITpaj
BhlAAOIIMMCA  pycckuit  yuensit  XIX  B.
A.H. Becenockuit [3]. B mepBoii momopuHe XX B.
OCHOBATeIh CTPYKTYPHOTO METOJa B HW3YYCHHUH
donpkiiopa B.S1. [pomnm onpeaenut HabOp OCHOBHBIX
MOTHBOB PYCCKOW BOJIIIEOHOM CKa3KH, IIOCPEICTBOM
pa3HBIX KOMOHMHALMH KOTOPBIX MOXKHO OIMCATh
moboit  ckazounenid croker [4,5]. B pabotax
TEOpeTHKa W  UCTOpUKa  juTepaTtypsl B.M.
XKXupMyHCKOTO TarKke TOBOPUTCS O «OpOISTINX
CIOJKETax», O «BEUHBIX MOTHUBAX» [6].

B coBpeMeHHONf uHCTOpUM JHTEpaTypel H
(DOMBKIIOPUCTHKE W3yYEHHE CKa3KH CBS3aHO C
TpyAaMu Takux YydeHeIx kak [Hewmomo 1972;
Jlazytunr 1981; I'yceB 1996; Anuxun 2004 u ap.]. B
yacTHOCTH, O.B. IloMepaHIieBa onpeaessieT pyccKylo
HapOJHYIO CKa3Ky KaK «3MHYECKOe XyI0KECTBCHHOE
MIPOU3BEICHUE PYCCKOTO HAPOA, MPEHMYIIECTBECHHO
MIPO3aNYeCKOro, BONIIEOHOTO M aBAHTIOPHOTO WIH
OBITOBOTO XapaKTepa ¢ yCTaHOBKOI Ha BRIMBICE |7,
c. 12]. Cka3km Bcerma BbICTymand B padOTax
HCCIIeIoBAaTeNeH KaKk HOCUTEIM UAEH M LIEHHOCTEW
pycckoit  KyibTypel. Jliobast pycckas — ckaska
COJIEPKUT MOy4eHHe, ciioBa HazuaaHus [8]. B pabote
B.C. HoBukoBa, B CBOI0 ouepenb, MOIPOOHO
XapaKTepU3yIOTCS OCHOBHBIE IEPCOHAXKU PYCCKUX
HapoJHbIX cKazok [9]. Takxke «cka3ka SBISETCS
ujeanbHbIM MOJIEM UIS JIMHI'BHCTOB, 3aHUMAIOIINXCS
BEISBIIGHHEM W ONHCAaHWEM  HaIMOHAIBHBIX
KyJIbTypHBIX KOHCTaHT» [10, c. 131].

Bce BrImeckazanHOE MPEIOIPENETIIIIO HHTEPEC
K M3Y4YEHHUIO PYCCKOM HApOJHOW CKa3KM H B
JIMHTBOJIMJIAKTHYECKOM OcBelienuu [11], a uMeHHO B
HHTEPECYIOIIEM  Hac  acleKTe  IPETOJaBaHUS
PYCCKOTO s3bIKa Kak MHOCTpaHHOTo. Tak, B paboTax
B.D MarBeeHKO OTYETIIMBO MpPO3BydYaNa MEICTE O
TOM, 4TO (hOJIEKIIOPHBIE TEKCTHI B ITpoIiecce 00ydeHus
PKUW npencraror B OBYX HalpaBJICHUAX: Kak

Marepual M CpPEeACTBO OBJIAICHUS S3BIKOM U Kak
XYJO0XKECTBEHHO-3CTETUYECKOE  SIBIIEHHE PYCCKOM
KynbTypel» [12]. B meroauyeckom mocobun H.T.
BbonpmakoBoit u I'.A. VYcayeBoil cnpaBemIMBO
OTMEYaeTcs, YTO HApOYMTO YHpOLIeHHas ¢dopma
CKpBIBaeT B ceOe B MMIUIMIMTHOM BHAE OTPOMHBIC
IUTaCTBl CMBICIIA, BBIPAXKAIOIIME pa3Hble CTOPOHBI
HapOJHOW MEHTAIbHOCTH, HPAaBCTBEHHBIX IIPHHIIUIIOB
atHoca [13].

Takum obpasom, B merommke oOyuenus PKU
OTYETIIUBO (dopmupyercst
JIMHTBOKYJIBTYPOJIOTHYECKUN MOIXOA K H3YYCHHIO
CKa3K{ KaKk Ba)KHEHIIEro cpeacTBa (OPMHUPOBAHUS
JIMHTBOKYJIBTYPOJIOTHYECKOM KOMIIETEHIIMH, Ha YTO
yKa3piBaeT, Hampumep, A.B. bBopmosckas B
JCCepTallMOHHOM  uccnenoBannn  «OOydeHue
YTEHUIO PYCCKOM HApOJHON CKa3Kh B MHOCTPAHHOM
ayJMTOPHU (JIMHTBOKYJIBTYPO-JIOTHUECKU I u
MeTOoANYeCKUH actekTrl)» [14]. B aToM ke cMmbicie
BbIcKa3biBaeTcss U T.M. banbixuHa, yTBepxaas, 4To
«CKa3K{ CIOCOOCTBYIOT TOJIEPAHTHOMY YCBOCHHIO
pycckoit KynmpType» [15, c. 24]. B tpymax O.M.
BapcykoBoii-CepreeBoil peyioskeHa 1enasi CucTeMa
paboTHI C pyccKoil HapoJHOH cka3koii Ha ypokax PKI

UMEHHO B acrieKTe (bopMHEpOBaHHsI
KOMMyHHKaTHBHOﬁ, HHHFBOCTpaHOBeI{‘IeCKOﬁ )44
JIMHTBOKYJIBTYPO-JTIOTHYECKO# KOMIIETEHIINH
oOyuaromuxcs [16].

Onnaxko, Kak HaM TIpeCTaBIsIETCS,

CYIICCTBYIOIIUE MPHUHIUIBI U METOABI PabOThI C
pycckoi HapoaHOU cka3koii Ha 3ansaTusx PKU moryT
OBITh CYIIECTBEHHO YCOBEPIICHCTBOBAHBI, CCIIH MBI
CBSDKEM 3anady (OPMHPOBAHHUS JIMHIBOKYJIBTYPO-
Joruyecko kommnereHuuu B npenoaasanuu PKU Ha
(hOIBKIOPHOM Marepuasne c H3y4YEHHEM
KoHIenTochepbl pPyCcCKOM HAapOAHOW CKas3KW, 4TO
MO3BOJIUT YTAYOHUTH MPECTABICHUS 00YJarOIUXCS O
MHPOBO33pDEHUYECKMX OCHOBAX PYCCKOH HapOJHOM
CKa3KH.

Cucrema 1300pa3UTEIHHO-BBIPA3UTENBHBIX
CPEICTB HApOJHOW CKa3K{ OCBALICHA TpaguLUed U
XapaKTepU3yeTCsl TMOBTOPSIOMIMMHUCA OT CKa3Ku K

CKa3Ke oOpazamu, MOTHBaMH, SI3BIKOBBIMH
(hopMynamMu U yCTOHYHBEIME OOPOTAMU:
1) Jlns  TO3THKH  CKa3KM  XapaKTEepHO

ynoTpebiieHHe KOMIO3UIIMOHHBIX METaTeKCTOBBIX
CBSI30K, KOTOpbIE TIIOCTOSIHHO YIOTPEOJSIOTCS B
CTPOTO  ONpEACIEHHOM  MeCTe€  KOMIIO3UIIHH.
Hanpumep, B 3aumne: <« OKunu-6putn...», «B
HEKOTOPOM IIapCTBE, B HEKOTOPOM T'OCYIapCTBE. ..»; B
TOUKE TEPEeKIIOYeHUS MOTHBA IpPH  Pa3BUTUH
neiicTBusA: «CKOpO CKa3Ka CKas3bIBaeTCs, J]a HE CKOPO
JIeTI0 JieslaeTcs»; B KOHIOBKe: «M st Tam Obu1, MEN-
MUBO MWJ, IO ycaM TeKJIO, ]a B pOT HE Momaao» —
CKa304Has KOHIIOBKa, (DMHAI;

2) IloBropsromuecss MOTHBBI (3MHU304BI) —
MIPUXO0J MBana-uapeBuda K Babe-Sre;
noBTopsifonMecs:  getanu moprpera:  «baba-fra,
KOCTSIHAasE HOTa»; TOBTOPSIOIINECS JIOKYCBI, MecTa
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JCUCTBHS: «HAa KAJIMHOBOM MOCTYy, Ha peKe B IPyrOM MEHEe; 110 Mepe HAILIero Pa3BUTHSI, ONbITA 1
CMOPOANHOBO#» U TIp. CIIOCOOHOCTH yMHOXKaTh M COYETaTh BBI3BAHHBIC
3) IloBTOpsIONMECS DIUTETHI — MOCTOSHHBIC obpazom accormanum» [3, c. 295]: «Ou, uzbywra na

SIUTETHI: «KpacHa JEBHLA», «IOOpBIH MoJOAem».
CaMplif  paclIpOCTpaHEHHBIH 3JIEMEHT HapOIHOU
TTOSTHKH 9T0 snumem (Tped. epitheton,
CIPWIOKEHUE»). ONUTET B HApOJHONH IOITHKE
BBICTYIIACT YaIlle BCETO KaK NOCMOSAHHbIN dNUMemn,
MPEJCTABISIOMUN  CO00H HEpa3phIBHOE IEJIOC C
ONPECTIIEMBIM CIIOBOM M TIOBTOPSIFOLIMHCS Kak
KIIMIIE B Pa3HBIX CKa3KaX (0oOp monoodey, KpacHa
Oesuya, naramvl 6enokamennwie) [3, ¢. 291-292].

4) Taxke B UUCIIe 3HAYMMBIX XyI0KECTBEHHBIX
cpeacTB (GOJIHKIOPHOM MOITHKH HA30BEM Memagdopy
u cpasHernue. Metadopa B HAPOJHOH TTOITHKE UMEET
cBon ocobenHoctd. Tak, dyame Bcero s Hee
XapakTepHbl MeTaOpUUECKUE  00yuieneHUs
NPUIKMCHIBAHUE HEXHUBOMY CYIIECTBY CBOWCTB U
MPU3HAKOB CYIIECTBA XHUBOro. Tak, HapuMep, Bepa
CPaBHHMBAIOTCS B 3arajkax ¢ JAByMs Oparnamu,

KOTOpBIE MOLILTH Ha peuxy KyHaTbCs.
Onuyemsopenus, OKUBIISIA N OLyXOTBOPSISI HEKMBOK
MHUp,  OPUJAIOT  TNPOU3BEJCHUIO  HApOAHOTO

TBOpYECTBA OOJBIIYIO MO3THYHOCTD, CO3/AIOT SIPKUE
00pa3bl ¥ KapTHHEI.

5) Eme ogHa pa3HOBUIHOCTH M300pa3UTEIbHO-
BBIPA3UTENBHBIX CPEACTB (DONBKIOPHONW MOITUKU —
eunepbona (rped. ‘vmepPoi] — MPEyBEIUYCHUE).
OTo cTHiHCcTHYECKass (QUTypa, COCTOSIIAasl B SIBHO-
NPEYBEINYEHHOM  BBIp@KEHUU  MbIciu:  «Kowb
beoicum, 3emas OpodxCcum, u3 Ho3opell Niams noliiem,
u3 yuiel OblM CmoIboM 8ANUM Y.

6) Taxxe crnemyeT Ha3BaTh CUMBO U ANIE2OPUIO.
Cumgon — MHOTO3HAYHOE TEOPETUYECKOE TOHATHE.
B o0miem Buze ero MOXHO ONpPEAENUTh, KaK CIIOBO
WIN CJIOBOCOYETAHHE, BBIPAKAIONMIEE HENPSMOI
CMBICI  HEMOTHBHPOBaHHBIM  00pa3oMm,  T.e.
KOHBEHIIMOHAIBHO, YTO OTJIMYAET €ro oT MeTa(opsl.
Tak, 6epesa cumBosnl Poccun, HO MexIy
3HAUYEHUSMH CIIOB Oepeza W Poccusi HET HUKaKOU
CEMaHTHIECKOH OOITHOCTH, MOTHBHPYIOIIEH CBs3H. B
HapOJIHOW MMOITHKE MBI BCTPEYAEM DsiJi YCTOHUYHMBBIX
CHUMBOJIMYECKHX CBA3CH MEXy OHATHSIMU. AKTHBHA
B CKa3Kax, HallpHUMep, CHMBOJIMKA LIBETA: CUHE MOpe,
naamol OeIOKAMEHHbL, 3e/leHa MPaesd.

7) OcoOblii, mpuCYImMiII NPEUMYIIECTBEHHO
HapOJHOW TO3THKE IPUEM — 3TO MPAOUYUOHHAS
nosmuueckas  ¢opmyna. Kak mmmer A.H.
Becenosckuii:  «Iloatuueckne ¢opmyiasl — 3TO
HEPBHBIC Y37IbI, IPUKOCHOBEHHE K KOTOPHIM OyAWT B
Hac psIbl ONpelieNIeHHBIX 00pa3oB, B 0JJHOM Oolee,

References:

Kypoux Hooickax! [losepruce ko mHe nepedom, K aecy
3a00m».

8) Tarxke creayer YHOMSHYTH O HO8MOpe,
anagope (eounonawamuu) u napamieusme. IIpuHIHMI
noemopa MOXET OBITh BBIPOKEH Ha JIEKCHIECKOM
YpOBHE, ONUPasCh Ha JEKCHKO-CTHIMCTUYCCKUC
COBIIAJICHNUS, @ MOXET MPOSABIIATHCS TOJIBKO HAa YPOBHE
KOMIIO3HIIUN — ITOBTOpP TEM, KIFOUYEBHIX 00pa3oB H
cutyauui. IIpydyeM NOBTOPSTHCS MOIYT HE TOJBKO
OTHeNbHBIE KapTUHBI W 00pa3sl, HO W Jaxe
MOCJICIOBATEILHOCTh 00Pa30B BHYTPU ITHX KapTHH.
OpHako wdamie BCEro KOMIO3HIMOHHBIA TIOBTOD
HAXOJUT CBOC BEBIPAXCHUE H B CHHTAKCHYCCKOM
MMOBTOPE, KOTOPHIA MOXKET IOMOJIHATH JIEKCUUECKUH, a
MOJKET BBICTYIIATh B KAYECBTEC CaMOCTOSITCILHOTO
npueMa:

«Cmapyxa npunecia KOmEn, cON0AM GbLMbLI
MOonop, NONOACUTL 8 KOMEN, HANUL 800bl U NOCMABUIL
Ha ocoHb. // Cmapyxa Ha condama 2ii0um, 21a3 He
ceooumy («Kama u3 Tonopay).

Oco0EHHOCTPIO HAPOAHON TMO3THUKH SIBJISIETCS
TO, YTO B HEW MOBOJBHO IIHUPOKO YIMOTPEOIsIeTcs
npueM anagoper  (edunonauamus)). IDTo KOTzAA
coceHUE (pa3bl HAUYMHAIOTCS OJWHAKOBO:

«4l K01060K, KONOOOK,

A om dedywiku ywién,

A om 6abywru ywén,

Om mebs, 3atiya,

Toorce yiidy» («KomobGok»).

OpHo#t u3 (GopM MOBTOpa B HIMPOKOM CMBICIEC
3TOro0 cioBa sABJsgeTcs OTKpbIThIA A. H. BecenoBckum
nosmuueckuti  napanneiusm. OH MOXeT OBITh
00pa3HBIM ¥ CHHTaKcHYecKiuM. Ho 11 B TOM U B Ipyrom
clydae Tepe]] HaMHU CONPSDKCHUE IBYX SBJICHUH B
eAMHOE IeJoe: Kak MpaBHJIO, CHaJaja JdaeTcs
n300paKeHne KapTUHBI MPHpPOJIa, a IOTOM, C
HCIOJb30BAHUEM  PUTMHUYECKA U TPaMMaTHUYCCKH
CXOJIHOW CTPYKTYPHI, IPUBOIANUTCS KapTHHA U3 KU3HH
YeJI0BEKAa MITH OMHUCAHUE €r0 BHYTPEHHETO COCTOSHHUS
[3,c. 217].

«He sicen coxon nanemen na cmaio iebeoeii u Ha
cepvix ymuy, Hanadaem Hean-yapesuu Ha B0IUCKO
epaoicee, He CMONLKO CaM YObem, CKOAbKO KOHb €20
monyemy («boit Ha KaquHOBOM MOCTY»).

Bce BBIABICHHBIE OCOOCHHOCTH  PYCCKOM
HApOJHOW CKa3Kd HEOOXOIMMO YYHUTHIBATH IMPH €€
WCI0JIb30BaHMU B npenofasanuu PKI.
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Introduction

In foreign practice, with the introduction of
horizontal drilling, a decrease in the cost of oil
production and an increase in the hydrocarbon
recovery rate have been achieved. Appropriate use of
horizontal drilling in a specific field, area, horizon,
reservoir, etc. determined based on economic
analysis.

At present, the introduction of an improved
method of field development with horizontal wells is
being observed abroad in oil and gas production. The
method became possible as a result of solving the
main problems of horizontal wells placement in
connection with the latest achievements in this
direction of scientific and technological progress.

The horizontal wellbore in the productive
horizon allows for a smoother withdrawal of oil from
the reservoir and reduces the tendency for the
formation of black depressions inherent in the vertical
wellbore, along which the underlying water or gas
from the lawn 4 part above the oil zone of the
formation is intensively moving towards the well.
With such phenomena, the life of the well is sharply
reduced, the unselected part of the reserves is
required, the compaction of the field development

Doi: &Gos¥® https://dx.doi.org/10.15863/TAS.2023.02.118.30

grid. Slowing down of these processes in horizontal
wells makes it possible to develop oil areas with a
significantly smaller thickness or with vertical
wellbores. In reservoirs, where the vertical
permeability is significantly greater than the
horizontal, the induction through the formation, the
borehole multiplies the oil flow into the well. In
fractured and heterogeneous reservoirs passing
through the formation, the wellbore encounters a
greater number of depressions with increased
permeability and porosity. Thanks to horizontal wells
drilled from previously drilled wells, it is possible to
extract oil remaining in certain sections of the
reservoir after long-term operation [1].

Drilling of wells with horizontal boreholes in
new fields abroad is carried out using such tools as: a
bit, downhole motor, devices for controlling the
trajectory of the wellbore without the need to lift the
drill string in order to replace the BHA (bottom hole
assembly), a system for measuring bottomhole
parameters in the process of chiseling, a system of
devices with an upper rotation. The latter is necessary
as a means of increasing the likelihood of reaching the
design mark (reducing the likelihood of well loss due
to technical reasons). Exceptional attention is paid to
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technical drilling, including the quality of the drill cut,
the drilling regime, and the separation of layers. The
success of wells placement is largely determined by
its preparation for implementation (planning work
before starting it) and operational planning to optimize
decision-making while drilling. For this purpose, a
computer with special software packages is widely
used, including a serious base and a knowledge base.

One of the main tasks of preliminary planning
and work is to choose the optimal trajectory of the
future wellbore. For this purpose, advanced methods
of three-dimensional seismic prospecting are
intensively used. Foreign experts point out that the
future of oil and gas production applications is a
combination of horizontal drilling and 3D seismic
exploration. In the presence of data on productive
formations, it is necessary to issue the most
economical technology, which is determined by the
target task that the production company sets for
horizontal drilling, perhaps the formation and drilling
conditions during the work. The technology is largely
determined by the radius of curvature in the zone of
transition from the vertical direction of the barrel to
the horizontal one. Currently, there are three main
types of technologies: Large radius, medium radius
and small radius.

Directional wells are constructed in a wide
variety of conditions: on land and in the open sea,
from separate offshore structures and from flyovers,
in impenetrable swamps, forests and deserts, on flat
and mountainous terrain, at various times of the year,
in the south and north, in the west and in the east of
our country. Directional wells are drilled mainly in the
development of oil and gas fields and only in small
quantities in the exploration of productive deposits or
delineation of fields [2].

The location of productive oil and gas reservoirs,
the number of industrial horizons, the nature of the
rock permeable and their occurrence in the geological
section of the field usually do not cause difficulties in
the construction of inclined wells. Directional wells
are successfully constructed with the same standard
drilling rigs (DR-50, DR-75, etc.) as vertical wells.
Some modernization of drilling equipment (derrick,
crown block, rotor), caused by the close location of
directional wellheads in the cluster, did not
significantly change the design of the facing drilling
rigs.

Directional wells can be drilled by any of the
currently used industrial methods: rotary, turbine and
electric drill on pipes. But directional drilling crews
need to be more dusty than vertical drilling crews due
to the difficulty of directional drilling.

The technological process of directional drilling
includes a number of additional specific operations
compared to vertical drilling: recruitment, reduction
and stabilization of the borehole inclination angle, etc.
conditions associated with an increase in the calendar
time of drilling directional wells. In contrast to vertical

wells, the success of drilling - directed wells is judged
not only by the commercial speed and cost per meter
of penetration, but also by the quality of execution, the
projected profile. Any negligence in performing
certain specific operations affects the quality of
directional well drilling. Excessive deviation of the
directional wellbore from the design profile may cause
the need for complete or partial abandonment of the
already drilled part of the well, so as not to disrupt the
geological grid of drilling the field. In the future, when
such a directional well comes into operation and oil
production is carried out in a mechanized way, there
will be difficulties in the overhaul of the well. In the
case of deep pumping operation, intensive abrasion of
the rods is added to the indicated disadvantages.

Lack of the necessary experience of workers
involved in drilling and operating directional wells
often predetermines a decrease in the economic
performance of such wells. Along with this, not all
theoretical issues related to obtaining high quality
directional well drilling have been sufficiently
developed. Therefore, even such a promising drilling
method as parallel double-barreled drilling does not
always compensate for all the time costs associated
with the complication of the technological process of
drilling directional wells.

Compliance with sustainable development
systems is a requirement equally for both vertical and
directional drilling. The bottomholes of these wells
should penetrate the pay zone at the points defined by
the geological grid of development. Some deviations
of the actual bottomhole from the design one provided
by the geological grid of development are allowed
only under the following conditions: formation; b) at
borehole inclination angles up to 5°, instrumentation
cannot measure the position of the directional
wellbore with sufficient accuracy; c) there are no
technical means to ensure the sinking of a strictly
vertical shaft.

Nevertheless, sometimes vertical and deviated
wellbores do not correspond to the design points
provided by the geological grid of development, even
taking into account the existing tolerances. In the
process of drilling directional wells, the position of the
wellbore in space is systematically monitored.
Therefore, naturally, any deviation of the directional
bore from the design profile should be noticed and
corrected in a timely manner.

The survey of works shows the high prospects of
horizontal drilling in terms of increasing production
and solving problems of well completion. As practical
experience shows, horizontal drilling is becoming an
important area of technological progress in terms of
increasing production and solving various problems of
well completion.

Before drilling a horizontal well (the customer)
must provide the necessary information, including
data that is usually required for planning a directional
wellbore, as well as specific information related to the
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horizontal length of the wellbore, expected the curved section and the horizontal part of the well

mechanical speeds, rock boreholes and plans, well
completion. Based on this information, management
can recommend the borehole profile (transition zone
radius) and drilling system that best suits the objective
requirements of the customer.

The long radius drilling method, which is the
forerunner of modern horizontal drilling techniques, is
preferred for production drilling.

Although a large radius is often adopted for
exploration and estimation purposes of the reservoir,
horizontal wells with a large radius are most useful
when a large horizontal position is required, for
example, when drilling fields from fixed foundations,
drilling from remote sites, etc.

Depending on the length of the transition zone
(section of the angle set) with a large radius of
curvature, several sizes of the bore and casing may be
required before the well is released to the horizontal

[3].

Wells with a medium radius are used for various
types of use when drilling new wells or extended
previously fought ones. A profile with a medium
radius makes it easier to solve the problem of
underbalanced flooding of wells and allows oil and
gas to be produced from rocks with natural tremor or
with small thickness. With an average radius of
curvature in various regions of the world, the rate of
angle gain from 8° to 20° per 30 m has been obtained.
At present, wells are drilled with sufficient languor
with wellbore sizes with wellbore sizes up to 320 m.
The radius at the transitional section reaches 84-210
m.

In addition to the fact that in the transition
section there are fewer different rocks with an average
radius, the length of the wellbore is reduced, where
special control is required during drilling, a shorter
length of the wellbore under the bend is given (i.e. less
opportunities for). With an average radius of
curvature, the friction force can decrease, a greater
and more uniform rate of curvature gain is achieved
than with a large radius. The sum of these practical
advantages and the proven drilling systems have made
medium radius the most popular horizontal drilling
method [4, 5].

Wells with a small radius are ideal for small
areas, for development of productive formations for
workover (hardening to another horizon). With a
radius of curvature in the transition section of approx.
12 m, a short curved section of the wellbore is
obtained, i.e. that part of it where the most probable
endings are of various kinds. Medium wells with a
small radius allow very accurate determination of the
structure (since a shorter borehole length is required
to reach the horizontal), the vertical section is closer
to the productive zone of the wellbore, which is
important for saturated annuity.

The small radius profile makes it easier to work
in the early drilled well. With a small radius, most of

remain in one zone of the formation, thereby reducing
the likelihood of complications during drilling and
easier to prevent the formation of gas breakthrough
along the depression cone.

The above solution can be taken as a basis when
choosing the appropriate profile and its drilling system
in order to achieve the set goal of drilling.

It should be noted that there is no single optimal
method for drilling horizontal wells for all conditions.

Mastering the technology of drilling (inclined)-
horizontal wells that do not have a geographic
connection between the wellhead and the bottomhole.
For such wells, it is possible to displace the
bottomhole relative to the vertical in any required
azimuth, and their mouths can be grouped and located
on the ground according to economic and technical
feasibility. Economic feasibility depends on the time
and money spent on the entire drilling process.
However, it is not always possible to deviate the
bottom from the vertical by a certain distance. The
deviation depends on the vertical depth to the
reservoir, on the geological section, the equipment
used, on the well profile, operational capabilities and
a number of other conditions [6, 7, 8].

Naturally, both the drilling speed and the quality
indicators of the completed well depend to a large
extent on the results of drilling the directional section.
The calculated elongation-increase in the definition of
an inclined wellbore can only be obtained if the design
profile is accurately filled with a directional well.

Everything stated on the drilling of directional
wells shows that the qualitative and quantitative
indicators can be significantly facilitated and
improved if somehow it has the main provisions in
mind [9].

Directional wells must be drilled in accordance
with the developed project. When changing the layout
of the bottom of the drilling tool (if those that set the
angle will differ from the projected), adjustments
should be made to the project, taking into account the
actual data. The bottom of the drilling tool with tools
should be lowered very carefully so that when drilling
a directional borehole, the azimuth error is minimal.
The change in the direction (azimuth) of the borehole
must be pre-calculated using the device to determine
the angle of the whipstock [10, 11]. The achieved
angle of inclination of the trunk should not increase if
it fluctuates within 5-10°, since at large angles of
inclination it is much more difficult to change the
direction of the trunk. The rate of incline angle should
be no more than that provided for in the project. Such
execution of works allows to change the direction of
the wellbore with the least number of chisels, and will
reduce the time of additional works. The stability of
the direction (azimuth) of the trunk is achieved at tilt
angles of 10-12°.

Directional wells should be designed on the basis
of modern advances in technology and technology for
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directional drilling. Highly qualified professionals
must perform this work. For each directional well, it
is necessary to draw up an individual project reflecting
the configuration of the profile, its calculations (which
take into account the used tool and deviation
methods), the well by increasing its total length
compared to the vertical one. The design should
reflect the intervals of work with deflectors, the layout
of the bottom of the drilling tool, the rate of incline
angle increase with this layout, the design deviation
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Introduction 2. About the book from the author's own

This essay reviews a chapter from Professor Dr. perspective
Peter Dicken's book Global Shift: "The State does This 7th edition of Global Shift has evolved in
really matter" (Economic Geography Book, 2015). many ways over the years. However, the core of the
This is not a scholarly work. It is a summary of what discussion remains stable. Then, of course, the
the  author(s)  thoroughly  understood and context has changed. That is, the world has changed
comprehended after reading this book and a chapter to some degree (or extent). This book is not
as a student. The essay will first discuss the book a necessarily about "globalization,” as is sometimes
bit. Then follows a summary of one chapter (to be claimed, and that is what this issue is about. The
precise, it is number six). Then, according to the problem, of course, is that this is one of those terms
content of chapter six, the analysis of the "applied that has become so "commonplace" that in some
case study"” is presented. The goal of the essay is to ways it has almost lost its meaning. The author, Peter
share the knowledge gained with other learners. The Dicken, often quotes the late great social scientist
author(s) hope that the context of the essay will be Susan Strange: "Globalization is one of those
useful for students learning economic geography and terminologies used by a lot of obscure thinkers who
related topics. lump together all sorts of supposedly converging
trends and call them 'globalization.™ So we see that
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the author is trying to distinguish between what's
important and what's not.

"Globalization,"” then, is an exceptionally
important phenomenon that affects all of our lives. It
is not entirely clear that it is a phenomenon in which
there can be a great deal of greatness, some other
inconsistencies, and a great deal of simplification.
The international shift tries to avoid the lure of
absorption as much as possible. So it's primarily
based on five basic principles that the author uses.

So these five basic principles are as follows:

A first principle is an approach to globalization
that is grounded in the real world, both literally and
figuratively. There is no actual or real empirical
description based on internal material, but it is
grounded in its own way and does not float, so to
speak. A second principle is an approach rooted in
the theoretical, ideological, and political issues of
globalization. It is more than what you want. At
present, the third principle is particularly important.
Therefore, it seems that the author's description
should bring the immediate events of the moment
into a usable state, so to speak. How they fit into the
long-term process of change in the world economy.
So do not be overwhelmed by immediate predictions
that often turn out to be wrong. Fourth, says Peter
Dicken, we need to recognize that globalization is
very complex. It is very simple and often tends to be
very complicated. The composite combination of
economic, political, and social processes seems to be
very disjointed spatiotemporally. They are processes
that are not easily predictable. Some people are
trying. It has a massive impact on people's lives:
positive, negative, and so on. And fifth, Peter Dicken
is trying to expand on a method that presupposes
some particularly  egregious myths  about
globalization. For example, they (“globalists") say,
"the world is flat" The author says, "Yes." They say,
"The world is bored with us,” but the author says,
"It's not!" They say, "Global corporations rule the
world," and/or "States no longer matter." But the
author gives them credit: "Of course they do!"

Some say, "Globalization is always good," but
the author tells us that's not true! The others say,
"Globalization is so bad," Peter Dickens never tires
of contradicting it, he says, "It is not!" So Peter
Dickens teaches us that all these are myths. They are
important because they influence how people think
about problems. Some politicians or social media
have made "globalization" even more complex in
this way. After all, we are currently experiencing the
consequences of probably the biggest international
monetary disaster since the 1930s. The US financial
bank Lehman Brothers collapsed (on September 15,
2008). It was in many ways an extraordinary, quite
symbolic event. The catastrophic development is not
over yet.

The impact is the monetary disintegration (i.e.,
financial collapse) that began with the subprime

credit market (i.e., mortgage market) disaster in the
United States, and that is still reverberating, as the
author explains, "reverberating" and "persisting."
That is, keep it that way. For example, the cost of the
money boom or the economic growth rates are
planted in the maximum of the developed world. As
a result, there were massive job losses.
Unemployment has thus risen sharply, especially
among certain segments of the population. The loss
of income is so severe for many people that their
livelihoods and businesses are almost at risk.
Certainly to bring them to the limits of survival.

Yet at the same time, the incomes and wealth of
the top 1% are "growing even more" after poverty
(David Dollar 2001; The Washington Post, 2017).
This is leading to widespread inequality (Cingano,
2014), social tensions, and an upsurge in popular
resistance in many countries around the world
(Keeley, 2015). The most obvious example is the
"Occupy Movement"-the occupation of Wall Avenue
cameras with the slogan "We are the 99%" (Cingano,
2014; Keely, 2015; Manuel Castells, 2015). In other
words, the priority has changed to "the 1%" really
getting it all, Dicken explains in this book. Overall,
Peter Dicken attempts to address these issues in this
edition of Global shift. He also tries to show how the
global economy works from his perspective and the
impact it has on people in different parts of the
world. So this book tries to separate, if you will, the
hype from the reality. So this edition of the book
tries to give an informed perspective, but not a
critical one.

3. Review the chapter six

At the beginning of this chapter (sixth section
of Part 3 in Global Shift), the author mentions the
"impact" of arguments to "deny the state." In other
words, "to deny the state is to understand that the
state does not play a crucial role in the world of
globalization." Dr. Peter Dicken points out that such
comments are not correct. For example, some people
believe that the world has become a borderless space
in which states no longer play a role. Thus, among
other things, they emphasize that there were efforts
to completely deny the state under the pretext of
reducing its participation and influence in the
economy and market (The Cataclysmic Events).
Thus, the author states that after the global economic
crisis, the view that "states really matter" must be
"revived." This is because the state acted in a crucial
position to eliminate the values of the crisis.
Therefore, if someone thinks that "the power of the
state has been completely destroyed by the forces of
globalization,” this does not correspond to reality.
The reason is that "the state is the main force in
shaping the world economy." The state has played
the main role in the process of globalization itself
(6). Thus, the author emphasized that countries put
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money into the financial sector to maintain
"nationalization."

That is, globalization is based on the principle
that states reveal their political barriers, and so it is
argued that states have provided for globalization in
many ways. Earlier, the author highlighted the terms:
state, nation, and nation-state. Because one of the
most important things to observe in the world today
is the conflict between the three: state, nation, and
nation-state. So, it is there (Glassner, 1993; Minghi,
1994). Regarding the term nation-states, the author

explains that the term "nation-states" is a recent
phenomenon. However, against the background of
this term (Danaeefard and Abbasi, 2018), the map of
the world today is what it looks like. For example,
the waves of decolonization in Africa and Asia in the
1960s and the collapse of the former Soviet Union
after 1989 had a major impact on the map of nation-
states. Against the backdrop of these events, the
number of nation-states, as measured by "UN
membership," has increased dramatically (Figure 1).

Figure 1. Map of the World, 2022
(Photo credit: UN Geospatial)

In the next part, the state is a "container.” The
reason for the metaphorical use of the word
“"container" is that it manifests itself as a “container"
of nation-states - specific cultures and institutions.
Although "nation-states” are defined as “containers,"
modern communication systems have contributed to
their permeability. That is, ICTs have made these
containers conductive. They can no longer remain
transparent - closed to the world. "But that does not
mean the container no longer exists. The next part
discusses how the state should be understood as a
cultural container. Hofstede identified four different
cultural  dimensions: a) individualism  and
collectivism; b) large or small power distance; c)
avoidance of strong or weak ambiguity; and d)
gendered (e.g., masculinity vs. femininity).

Hofstede thus shows how different countries
can be characterized based on their position in
various combinations of these dimensions (Gerard
Hendrik Hofstede, "Cultural dimensions theory,"
Wikipedia; or Geert Hofstede, 2001). According to
Dr. Peter Dicken, culture is a set of learned things,
common, binding, interconnected symbols. Their
meanings provide a set of guidelines for members of
society. Together, these domains provide solutions to

the challenges that all societies must overcome to
remain viable. However, Shalom Schwartz criticized
them as "too narrow™ (Dicken, 2015). Subsequently,
Shalom Schwartz identified seven additional cultural
dimensions (Schwartz, 1999) to complement
Hofstede's dimensions (Burcu Tekes et al., 2018:
972-976; Dicken, 2015). They are conservatism,
intellectual ~ autonomy,  affective  autonomy,
hierarchy, egalitarian commitment, mastery, and
harmony. These cultural dimensions thus dictate how
actors such as the state, TNCs, and workers can
behave, organize, and regulate themselves. East
Asia’s rise as the most dynamic growth region in
recent decades can often be explained by its unique
value system. The main components of the concept
of "Asian values" essentially portray "Asia" as the
moral opposite of the West. Thus, Asian inclinations
toward hard work, thrift, and love of family are
unproblematically seen as things that are lacking or
lost in the West.

Next, learn about the composition of state
policy. The structure of state policy is influenced by
the following. First, by the type of capitalism (see
Theodore and Peck, 2007). Second, by the size of the
economy (Spolaore and Alesina, 1997; see also Joao,
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2015). Finally, the provision of physical and human
resources. Relative position in the world economy
(Dicken, 2015). Next, you come to fiscal policy. In
this case, the government implements the policy of
reducing or increasing taxes. Next comes monetary
policy. In this sense, the state influences the size of
the money supply within the country. It regulates the
speed of money circulation, accelerates or slows it
down. Then it is emphasized that liquid assets are
important. Quantitative easing explains. Thus,
governments generally provide the physical and
human infrastructure to “create conditions of
production that cannot and should not be achieved by
the laws of the market" (qtd. in Table 1).

The following subsections refer to the postwar
period I1: Fordist economies, mixed economies, and
Keynesian welfare state (KWNS) (John Agnew,
2004). In addition, the post-1980s period: the post-
Fordist society, the market economy, market
liberalization and deregulation are discussed and the
importance of the state is emphasized. One of the
functions of the state is referred to as privatization. In
addition, the state regulates and stimulates the
economy. The state is also important in the area of
trade. That is, trade allows the state to effectively
regulate the national economy. Finally, the state
implements import policy. In this case, the state
manages tariffs to reduce the competitiveness of
imported goods. The state protects them. Non-tariff
barriers are presented in the following comments.
Quantitative and technical non-tariff barriers are
mentioned. For example, the state regulates import

quotas, licenses, deposit systems, rules of origin,
health regulations, etc.

The next part deals with direct investment or,
more precisely, foreign direct investment. It was
explained that everyone is interested in direct
investment, but the degree of openness to it varies.
Therefore, the government controls the policy of
direct investment. Dr. Dicken states that "many
countries have adopted FDI-friendly policies in the
last two decades." Then there is a statement on
"industry and technology.” This is about
considerations of whether or not to apply industrial
strategies. In this context, Dr. Dicken explains that
"many governments pretend not to interfere with
their privatized industries." In reality, however, these
governments often directly or indirectly promote
industries. Especially if the sector depends on long-
term investments based on science and technology.
See Figure 6.11. Then we move on to comments on
"growth clusters and agglomeration economies”
Here's a look at R&D, Mariana Mazzacuto (Davos
Agenda, 2022), and piggybacking.

Nonetheless, it goes to the part about labor
markets. In this regard, countries are increasingly
participating in labor market policies (Robert Hall
and Nicolas Petrovski, 2016; Stefano Scarpetta, et al,
2021; Paul Swaim et al, 2016; Lucia Rizzica et al,
2018). It has been said that countries that have labor
market policies are trying to make their labor
markets more flexible.

Table 1. The State as a Regulator?.

As a regulator, the State does the following things

Functions

Remarks

State defines the competitive situation.

At the heart of political globalization (Simon Reich,
1998; Philip Cerny, 2007).

State takes measures to increase international trade
positions.

State plays an important role in attracting investments

Gaining a strong international competitive position.

State organizes “Local tournaments”

That is, he acts as an intermediary in attempts to attract
investment projects to his national territory. Forms
competitive bidding between state and local
communities.

Michael Porter is quoted here: “national competitive
advantages are created through highly localized
processes within the country. It sees governments (that
is, States) as mere influences or contingents, rather
than central factors”.

State manages national economy

State activity is involved in building the economy and
society. In this, the State not only arbitrates but also
helps and supports.

Source: “Global Shift, Seventh Edition”- Peter Dicken (2015).

! See, Cousin (2011); Dicken, 2015; Braithwaite (2016).
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It is recalled that this has had many negative
consequences (Dicken, 2015; see again, US model;
Hamermesh, 2021: 361-3). However, it is explained
that different labor market measures have emerged in
different European countries and are used in different
combinations. This is because governments are
increasingly concerned about the financial costs of
maintaining existing practices and the loss of
competitive advantage. The next part discusses the
importance of states as partners. Thus, if countries
cooperate, regional trade agreements among
countries will liberalize trade among members
(Bagwell Kyle et al., 1997). However, Prof. Dr. Peter
Dicken explains that in this case, there is also
discrimination against third parties. So, one recalls
these waves of regionalism that occurred in the
second half of the 19th century (Foster Kathryn,
2001; Raimo Vaeyrynen, 2003), during the two
world wars, and around 1981 (Milner H, Edward D,
et al., 1999). One of the interesting facts is that the
cooperation of countries (Dicken, 2015) in the matter
of trade leads to the following: (1) Changing the
trade: “trading with previous trading partners will be
replaced with trading with partners within the block”.
(2) Creating the trade: “trade replaces domestic
production or occurs when there is an increase in
trade associated with economic growth within the
block”.

4. Applied Case Study Review?

1) Introduction

Looking for additional information to better
understand this topic, | found an applied case study
on China and Chinatowns. Indeed, China is on its
way to becoming a global political and economic
power. In this regard, China holds a strong position
in the economic literature (Ibid). While Chinatowns
were referred to as ghettos of Chinese immigrants in
the West (in the 1905s), locals viewed them as
"Others" (Ang, 2019), but today the Chinese
diaspora is much more popular. For example, there
are so-called "Chinatowns" in many major cities in
North  America and Europe, and established
communities in Southeast Asia, the Caribbean, and
Africa (Figure 3).

For information, it is known that there are
currently 35 Chinatowns in 19 countries in Asia,
Europe, and the USA (Google, 2022). According to
2017 statistics (Wikipedia), there are more than 50
million Chinese in the world. Most of them live in
Southeast Asia. For example, about 75% of the
population of Singapore, about 22.4% of the
population of Malaysia, about 14% of the population

2 Note: lbid — “The State Really Does Matter — Applied Case
Study”.  Source:  https://study.sagepub.com/dicken7e/student-

resources/chagter—G

of Thailand, and about 10% of the population of
Brunei are Chinese (Figure 2).

This study, then, is concerned with the role of
the Chinese diaspora in the emergence of the global
Chinese business community. In general, it is
concerned with the connection and influence of the
state on the development of this diaspora and "other"
national businesses. As Peter Dicken points out the
importance of the state, "The state is not dead"
(Global Shift, The 7th Edition, Chapter 6).
Therefore, in this Review Essay, after a brief
mention of other related studies on this topic, | will
provide comments and opinions without deviating
from the main meaning and essence of the chosen
applied case study. This Review Essay is intended to
help understand that the state really does matter, as
indicated in Peter Dickens' "Global Shift." The state
is a state in every sense, but it must be, in other
words, the state must have its place.

2) Related studies

There are several studies on the Chinese
diaspora and its role in the trade sector. The fact of
importance of the state is contained in them. Let me
mention some of them below. Ren and Liu (2021), in
one of these studies, provided an examination of the
growing business opportunities and emerging
challenges of the Chinese diaspora in Southeast Asia.
This discusses how transnationalism and nation-
states shape their cooperation strategies and points
out that the global Chinese diaspora has formed
institutionalized transnational interactions through
various mechanisms to facilitate interaction with
China. This study also provides evidence of the
prestige of the "state" acting as an important network
node in the transnational socio-economic sphere
linking migrant groups and the "motherland.”

In another study, the Chinese diaspora in the
African region cites the problem of "complaints that
there are too many Chinese” in the African city
selected for the study (Haugen and Carling, 2006).
Although the focus of the study is on understanding
the position of immigrants in the Chinese diaspora, it
does not shy away from the facts about the
importance of the state. As just one example, this
research is linked to a conceptual framework
developed based on the literature on Chinese
migration to Europe and the former Soviet Union
(Haugen and Carling, 2006). Kiyomi (2013) reflects
on the globalization of the Chinese diaspora,
focusing on the old and new images of Chinatowns.
It emphasizes that the host state's support for the
Chinese diaspora leads to "settlement" in a particular
country. Finally, Ang len (2019) analyzes the
perception of Chinatowns in attracting China's "new
economic power" in her study. The study also
includes reflections on the globalization of the idea
of Chinatown, the so-called "rise of China". Thus, in
the parts of the reaction against China that are
determined by various concepts of global
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development, facts pointing to the position of the

state can be found in this study.

3) "The State Still Matters'”- Chinatowns

and the Chinese Diaspora.

First, the content of diaspora was touched a
little in the Applied Case Study. In other words, a

diaspora is defined as a foreign minority community
that has spread from its original center to more than
one other region (R. Cohen, 1996; R. Cohen, 1997).
This is not always voluntary on the part of diaspora
members, but remains separate from the host
community. Thus, a collective consciousness is
maintained (R. Cohen, 1997; Catherine John, 2003).

Global Chinese diaspora

|

M Chinese South Africans
Chinese people in Madagascar
Chinese people in Zambia

M Chinese people in Ethiopia

B Chinese people in Angola

M Chinese people in Nigeria

M Sino-Mauritian

M Chinese people in Algeria

M Chinese people in Tanzania

M Chinois

B Chinese people in the Republic of Congo

M Ethnic Chinese in Mozambique
Chinese people in Zimbabwe
Chinese people in Egypt

Chinese people in the Sudan

Figure 2. Global Chinese diaspora spread
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Figure 3. The map of Global Chinese Diaspora (2017)

(Photo credit: Wikipedia.org)
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As for "Chinatowns", "Global Chinatowns", i.e.
the globalization of the idea of "Chinatown", have
emerged against the background of the increasing
number of immigrants from China. In this regard,
there are few relevant studies today (Ibid). This will
be discussed below. Chinatowns have thus emerged
because wealthy and/or business-minded (i.e.,
entrepreneurial) Chinese from the mainland - the
PRC - came as immigrants to the most developed
countries in the world. For example, the U.S.,
Canada, Australia, and/or other developed countries
(e.g., Dubai). Here is an example for further
understanding that the activity of large shopping
malls selling Chinese products in the Middle East
(mainly in the United Arab Emirates) or in European
countries (cities in Germany and France) is one of
the factors for the emergence of Chinatowns (lbid).
For the European regions, the history of China (the
PRC) since 1949 mainly focuses on the isolation of
the country from external influences. However, after
the 1970s, economic and cultural openness increased
in China. China has experienced many waves of
migration over the past 200 years due to various
political and social situations, with the most recent
notable migration movement occurring after Hong
Kong was returned to the PRC in 1997 (lbid). In
addition, there are different levels. Throughout
China's history, openness has allowed members of
the diaspora to maintain ties to China even during
periods of isolation, and the current "openness”
includes restrictions on Internet activity and political
activism (lbid). This may indicate that China's
history as a globally advanced country is far from
straightforward. (The case study refers to it as a
"global activist" - Ibid).

4) The state’s role in the viability of the
diaspora and migrant businesses

Regarding Chinatowns, in the last hundred
years, traditional Chinatowns have been preserved in
some cities, while completely new Chinatowns have
emerged in others. As mentioned earlier, these are
large shopping centers selling Chinese products.
Chinatowns can even be viewed positively by the
host city, as traditional buildings or gateways, which
are the main symbols of Chinatowns in Chinese
memory, become tourist zones. This serves the
viability of Chinatowns and the Chinese diaspora.
For example, Kobe Chinatown in Japan and Incheon
Chinatown in South Korea have been "renovated,"
some parts restored, and generally supported by the
host government to promote tourism (Kiyomi, 2013).
Thus, the emergence of Chinatowns or the Chinese
diaspora on a global scale is linked to the flow of
Chinese migration over the years. According to the
applied case study we are revising, migrants (late
19th and early 20th century) - mostly unskilled
laborers - contributed to the emergence of traditional
Chinatowns. However, the influx of immigrants,

mostly entrepreneurs or skilled professionals, has
increased since 1965 (Lu Xing, 2001). With the new
neoliberal interpretations dominated by the attraction
of China as a new economic power, the diasporic
notions of Chinese migrants find their solution
against the background of the development of the
New Chinatowns (Kiyomi 2013). Certainly, this
wave of migrants of different categories will lead to
changes in education and housing. One of the
interesting facts in the study is that earlier waves of
migration were concentrated in urban indigenous
communities (or "ethnic enclaves" - Ibid), while later
waves settled around the city. Thus, it can be said
that efforts have been made to build ethnic business
and social networks and maintain relationships with
other groups of Chinese on the mainland and abroad
- the Chinese diaspora has gained the ability to have
a significant impact on global business. For example,
the "establishment of Chinese schools" (Lu Xing,
2001) was one of them. However, the idea of a
Chinese diaspora is complicated (Ibid). The reason is
that the differences between diaspora and hybrid
groups have their particular characteristics. For
example, it is pointed out that due to the strong
regional differences in China, the support of people
from the region is rare. Therefore, it has been pointed
out that the state can play a crucial role in
encouraging or hindering the growth of such
businesses (or industries). An example of this is that
the Canadian government has actively supported the
immigration of Chinese entrepreneurs (lbid), as
reported by the Applied Case Study. According to
the case study, the significance of this action by the
Canadian government is that the state hopes to create
closer ties with businesses in China (Ibid). Thus,
while common ethnic ties are often cited as a reason
for the "triumph" of the Chinese diaspora, regional
changes, particularly whether the host country can
help or hinder the development of migrant
businesses, are becoming increasingly important.
This is because, as we said at the beginning of this
topic, the state is alive. It has to develop its own
impact, and at the same time the state is undoubtedly
present.

5. Conclusion

In conclusion, while the People's Republic of
China now considers the Chinese global diaspora an
asset, those who have returned to China in light of
China's positive attitude may face more difficulties in
the Chinese context (Liu, 2016; Li 2022). This
includes, for example, migrants who look Chinese
but are culturally foreign (Selmer, 2002). In certain
diaspora varieties, then, there are many ways in
which states can act globally beyond recognized
political and economic ventures. At the same time,
isolation can be a "globalizing movement." As we
conclude the topic of diasporas, it appears that
diaspora-forming migrant communities can have
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"complex relationships with those in their mother
country and/or with other networks." This shows that
the diaspora is a "global complex network." This
refers to the place and role of the state. The applied
case study we have cited so far also concluded,
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O ITPOBJIEME KJIACCU®UKAIIMA HAPEUN

Aunnomayusn. B cmamve paccmompernvl npobiemvl Kiaccuguxayuu agepouanvhwix aexcem. OceewjeHue
0aHHO20 BONPOCA NPEeOCMABNIeHO 6 pPYCCKOU JUHSBUCIUYECKOU mpaduyuu. B  mpaouyuonnotl pycucmuxe
paccmampugaemulii pAmMMAamudecKuil Kiacc Onpeoessiemcst CO8OKYRHOCMbIO MOPPONI02ULECKUX, CUHMAKCUYECKUX U
CEMAHMUYECKUX NPUSHAKOS.

Knroueevie cnosa. napeuue, adgepouanvhvie iekcemul, KI1ACCUuUKayus Hapeuul, hopmanbHas Kiaccupuxayus,
CceManmu4eckas Kiaccupuxayus, ciogooopazoeamenbras MooeIb Hapeyui.

BBenenue B «JIMHIrBHCTHYECKOM DHIIMKIIOIIEIUYECKOM
IIpu xnaccudukauym JEKCUYECKHX EIMHHMIL cloBape» C  TOYKHM  3pEHHS  HCTOPHUYECKOM
MOTYT  HWCIIONB30BATHCSA  pasHble  IPUHITHIGL: Mopdonorun Hapeuns, kKak 1 y A. A. IllaxmartoBa,
CEMaHTHUYECKUH, MOP(OTOTHUCCKHH, JmemaTcss Ha 1) MECTOMMEHHBIC, YTPaTHBIIUC
cJI0BO0Opa3oBaTeNbHBIN, CHHTAKCUYECKHH W JIp. MOP(OJIOTHYECKYIO WICHUMOCTD: 20e, K020d | 1p.; 2)
[TockonbKy HAac HWHTEPECYIOT PA3IUYHBIC ACIIEKTHI UMEHHBIE, OONBIIMHCTBO M3 KOTOPHIX 00Pa30Baioch
N3YyUYCHUA Hapelmﬁ, pacCMOTprUM CYIIECTBYIOIIUEC «H3 3aCThIBIIUX IIaJACKHBIX (bOpM, MOJTYYHMBIIUX
dopMampHBIE W CEMaHTHYCCKHE KIIacCH(UKAIIH CaMOCTOSAT.  3HAUCHHWE, TMpenM. TMajexkedl ¢
PYCCKHX aaBepOHAaIbHBIX JICKCEM. MPOCTPAHCTBEHHO-BPEMEHHOMN CEMaHTHKONY,
HaTIpUMep, Hewkom, 0apom; 3) TIArONbHEIE,
dopmManbHbIe KJIaccCHUKAINN Hapeunii B BOCXOJIIIAE K TJarojbHBIM (opMmam, Hampumep,
PYCCKOM si3bIKe noumu [4, 322].
ITo cmoBooOpa3oBaTENBHON CTPYKTYPE HAPCUHS
I[lo TumamMm  MOTHUBUpPYIOIIUX  CJIOB (IO TPaIUIMOHHO JCTSITCS HAa MOTHBHPOBAHHBIE U
npoucxoxaeHuio) A. A. [llaxmMaToB memun Hapedus HEMOTHBHPOBAHHBIE. JAns  MOTHBHPOBAaHHBIX
Ha CICAYIONIHE «MOP(OIOTHYCCKHE THUIBDY: 1) Hapeuui «XapakTepHa OoTuETIuBast
UMEHHBIC: geuepoM, NO30HO W Jp.; 2) TIAroibHEIE: COOTHOCHTENBHOCTh C [p. pa3psuamMu 3HaMEHAT.
ovl8ano, 3Hame " Np.; 3) MECTOMMEHHBIE: K020d, 20e CIOB», B WX COCTaBE€ BBIJEISACTCS  «TPyIa
u ap. [11, 503]. perynspHbIX oOpa3oBaHmil (T. Ha3. rpammarnd. H.),

UMCIOIIMX  SBHO  BBIPQKEHHBIH  (hOpPMaIBHBINA
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MpU3HAK», CP. -0, -CKU, -bu. HeMOTHBHpOBaHHEIE («Hat...tux»), wHauckocok  («Hatm3(c)t...+oK»),
Hapeyusi YTPaTUIIH «COOTHOCHTEIBHOCTD C JKUBBIMH cy(hOduKcanbHO-CIIOXKHBIE  Hapeuus C  Ccamo-.
rpaMMaTHYCCKUMHU KIIaCCAMHM CIIOBY: 20e, K020d | Jp. CaMOX000M [8, 396-408]. B paszene
[4, 322]. «CnoBoobpazoBanne» MIEPEUHCIIECHBI TaKxKe

B yuebHuke «CoBpeMeHHBIN PyCCKUM A3BIK» [9,
263] B c10BOOOPA30BATENILHOM ILIAHE BBIACISIOTCS
Hapeunss MpPOM3BOOHBIE  (80anb, 6eceno)
HENMpPOU3BOIHBIE (20e, OueHb), T.e. MOTHBUPOBAHHBIC
U HEMOTHBHMPOBAHHBIC HA YPOBHE CUHXPOHHUU.

B.B. BunorpanoB B kHure «Pycckuil S3bIK»
UCTIONB3yeT MOpP(]OIOro-ceMaHTHYECKUH MTPUHIIHIT
kiaccuukanmm, pasiauyas, C OJHOW CTOPOHHBI,
Hapeuusi, COOTHOCHMbIE C OCHOBHBIMH KJIACCaMH CJIOB
U TIONOJHSEMBIE M3 PE3epBOB ITHX KIACCOB, a C
Jpyrol — apxamdeckue M OOBIYHO YTpaTHBIINE
MOP(QOJIOTHYECKYI0O ~ AEIUMOCTh  MECTOMMEHHEIE
Hapeuus. [lepByto rpynmy jgexkceM y4E€HBIA JEIUT Ha
YETBIPE JIEKCUKO-MOP(OIIOTHUECKHX pa3psizia:

1) MpeIMETHO-00CTOSTEIbCTBEHHBIE,
COOTHOCHUTENBHBIE C CYIIECTBUTEIBHBIMH M  IIO

KOPHEBBIM, M 10 cy(QduKCaTbHBIM MOpheMam:
usoanu, Kepxy;
2) KaueCTBEHHbIC u KaueCTBEHHO-

OTHOCHUTENbHBIC, CBSI3aHHBIC C MPHJIAraTeIbHBIMHU:
seceio, Opysscecku, NO-Cmapomy,

3) YHUCIIOBBIE, KOJIMYECTBEHHBIE,
COOTHOCHUTENBHBIE C  YHCIHTEIBHBIMU:  6J6oe,
O0OHAJICOBL,

4) mporeccyaabHbIE, JeiCTBEHHEIE,

COOTHOCHUTEJIBHBIE C TIIarojaaMu: 1éxca, morya. Cpeau
MECTOMMEHHBIX ~Pa3JIMYalOTCsl Hapedusi BpPEMEHH
(k020a), mecta (3decw), obpasa meiicTBus (max) u
crerneHu Kadectsa (cmonvko) [1, 274-305].

B «I'pammaruke» 1970 r. rmaBHBIM NPUHIUIIOM
(opmanbHOl Kiaccu(UKAMK Hapeuyud SIBIISIETCS

croco® CII0BOOOpa3oBaHus, npu 3TOM
paccMmarpuBaroTCs TOJIBKO MOTHBHPOBaHHBIE
JIeKceMbl.  BBIIETSIIOTCS  ClieAyIolne  CHOCOObI
00pa3oBaHMsI HAPEUUIA:

1) cyhduKcanbHbIN: Hapeyws,
MOTHBHPOBAHHBIC —TPHIAraTeIbHBIME  (8csauecku),
CYLIECTBHUTEIILHBIMUA  (6€¥epom), UHUCIUTEIbHBIMU
(0saoicowvt),  rmarogamu  (uems),  HAPEUHSIMH
(muxoneuxo);

2) npedukcanbHbli (OT Hapeuuil): nocrezaempa;
3) mnpedukcanbHO-CyhOUKCATBHBIN: Hapeuus,
MOTHBHUPOBAHHBIC TPUIIATATEIBHBIME  (81IOMHYIO),

CYIICCTBUTENBHBIMA  (Hagepx),  YUCIUTEIBHBIMU
(6060ém), Tnaronamu (emoponsix);

4) CIIO’KHBIC HapeUwHsi: noxycuos
(IPOYKTHBHBIN THIT);

5) cyhdukcanbHO-CI0KHBIC Hapeuus:
MUMOXOOOM,

6) nperKcanbHO-CYy P PUKCATEHO-CI0XKHBIC

Hapeuust: enonobopoma [3, 293-301].

B «Pycckoit  rpammatuke» 1980 T
KIacCU(pUKaLUs HApEeUUi pacliupeHa 3a C4ET HOBBIX
MoJiesieli: K mpuMepy, o0pazoBaHHbIE peHUKCaATEHO-
cypdukcanbHBIM  crTOcOOOM  HapeUwst HaAnpAMuK

CIIOBOOOpa30oBaTeIbHbIC 3HAYCHUS aBEPOHATBbHBIX
JEKCeM M CpeACTBa WX BBIpaXEHHS. B pasnene
«Mopdosorus» BcTpeuaeM TpaIUIMOHHOE JEjeHUE
Hapeuyunii Ha MOTUBHPOBAHHBIE 1 HEMOTHBHUPOBAHHbIC

[8, 701].
B memoM cymecTBylomue TpaauIOHHBIC
KIacCU()MKaMK HE TI03BOJSIIOT OXBaTHTh BCE

equnuipl  a"ammsupyemoro KKC u anmexBaTHO H
MOMTHO  ONHMCaTh HMX  CIOBOOOPAa30BATENBHYIO
CTPYKTYpYy, B TOM 4YHCJIE€ B LEIAX IPENoJaBaHUs
pycckoro s3pika Kak HepomHoro. C mempio Oomee
MOJIPOOHOTO u TOYHOTO aHam3a
MOpP(GOCHHTAKCHYCCKONH ~ CTPYKTYpPBl Hapeuuil B
pamkax OKI" ycrmoBHO BBIACISIOT OoJiee MBaIIATH X
MOP(GOCHHTAKCHYCCKUX TUIIOB, KAXKJIBIA U3 KOTOPBIX
BKITIOYaeT MHOXKECTBO KOHKPETHBIX pealTu3aliii
omnpeneNEHHON CIIOBO0Opa3oBaTebHON Moemu [S]:

1) JleCyOCTaHTHBHEIC Hapeyws, T.C.
00pa3oBaHHbBIC OT KIMEHH CYIIECTBUTEIBHOIO (86¢K);

2) neHyMmepaibHBIE, T.e. OOpa3OBaHHBIE OT
YUCIUTEIBHOTO (08a0iCObl);

3) neagbeKTHBHBIC, T.e. O00Opa30BaHHBIE OT
UMEHH TpWIAraTedbHOTO (00720), B TOM YHCIE
AC€aIbCKTUBHBIC CYNEPJIATUBHBIC Hapeuus
(nuorcatiwe);

4) nenapTUIUNAIBHEIC, T.. 00OPa30BaHHBIC OT
NPUYACTHUS (8bl3bI6AIOWE);

5) neBepOanbHBIC, T.€. O0Opa3OBaHHBIE OT
TJIaroJioB (sudams);

6) neanBepOHManbHBIC, T.. OOpa30BaHHBIE OT
Hapeuusi (omHuvlHe);

7) nmexoMmIapaThBHBIE, T.€. OOpa3OBaHHBIC OT
CPaBHUTEINBHOI CTeNeHH (3aparee);

8) mexoHBepOaTHBHBIC, T.€. OOpa30BaHHBIC OT
JeepUYacTuii (3ps);

9) nenpoHOMHHANbHBIC, T.e. 0OpPa30BaHHBIE OT
MECTOUMEHUsI (no-Moemy);

10) memperno3UTHUBHBIC, T.€. O0pa30BaHHBIC OT
peAIoros (noce).

11) neKOHBIOHKTUBHEIE, T.€. 00pa30BaHHBIC OT

COI030B (noxa);

12) memapTukyssipHble, T.e. 0Opa3oBaHHBIC OT
vacTull (ewé);

13) menpoHOMHHAIBHO-CYOCTaHTHBHBIE, T.C.
o0pa3oBaHHBIE OT COYETaHUS MECTO-UMEHUS C
CYLIECTBUTEIBHBIM (momuac);

14) nenpoHOMHHAIBHO-TIPOHOMUHANBHEIE, T.€.
00pa3oBaHHBIE OT COYETAHHUS IBYX MECTOMMEHHH
nyTéM pelyIUIHKALUK (gceco-Hagceeo);

15)  nmecyOCTaHTHBHO-CYyOCTaHTHBHBIC,  T.C.
00pa3oBaHHbBIC oT COYeTaHus JBYX
CYIIECTBHUTENIBHBIX MYTEM pelnyIumKauuu (xpecm-
Haxkpecm);
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16) JlecyOCTaHTHBHO-abEeKTUBHBIC, T.C. MpUMBIKAIOT K Tiaromam [9, 263-264]. W.T.
00pa3oBaHHBIE OT COYETaHMS CYLIECTBUTEIBLHOIO C MusociaBCcKui  CHpaBeUIMBO  OTMEYAaeT, 4YTO Yy
[IPUIIAraTeIbHBIM (0etb-0eHbCKoll); 00CTOSITENILCTBEHHBIX  HAapeUHid u Hapeuui
17) JIcaTbeKTUBHO-a/IBepOUABHEIC, T.C. KAa4eCTBEHHON  XapaKTEpPUCTUKU  JIEHCTBUS  HE
o0pa3oBaHHbIE or COYeTaHus UMEHU UCKIIIOYEHa COYETaeMOCTh C CYIIECTBUTEIbHBIMH:

MPUIIATaTeIFHOTO C HapedreM MyTEM PeIyTUTHKAIIII
(0asnbim-0asno);

18)  meamBepOmanpHO-aABepOUANBHEIC,  T.€.
00pa30BaHHBIC OT COYCTAHUS NIBYX HApeUdud MyTEM
peayImmKanuu (Yacmo-4acmo);

19) nexoMmapaTHBHO-KOMIIApaTHBHBIC, T.C.
0o0pa3oBaHHBIE OT COIO3HOT'O COYETAaHUS JBYX
KOMIIAPAaTHBOB ITYyTEM PEIYIUTHKAIINH (Xyoice u Xyoice);

20) penapTUKYyJISApHO-IAPTUKYJSIPHBIE, T. €.
0o0pa3oBaHHBIE OT COYETaHHSA JBYX YaCTHUI] IMyTEM
penyruukanuu (6om-6omnt);

21) dbpazeonoru3upoBaHHbIE PEIYTTUKATHI (60K
0 60K).

Htak, B pyCCKOM SI3bIKE OOJBITMHCTBO HAPCUHIA
SIBITIOTCS AUaXPOHUYIECKH MTPOU3BOJHBIMU. Pycckum
JICKCeMaM CBOWMCTBCHHEI MPOIIECCHI
aaBepOnanm3anum W jAeaaBepOmanmzanuu. B
(hopMaITbHBIX KIaCCUDHUKAIUIX HAPECIHU B PYyCUCTHKE
OOBIYHO HCHONB3YIOTCS TPHHIUIBI TPYIITHPOBKH

SNUHHUII 1O  INPOHCXOXICHHIO (MO0  THHaM
MOTHBHUPYIOIIMX  CIOB) W N0  crocobam
CIIOBOOOpa3OBaHUsL.

CemanTHYeckue KJaaccupuKaluy Hapeyuii B
PYCCKOM sI3bIKe

OmaM  ®W3  caMbIX  PacHpOCTPaHEHHBIX
NPUHIMIIOB TPYNIUPOBKH JIEKCHYECKUX CAWHHIL B
®OI' sBnsgercs ceMaHTHUECKHil. B pycucruke
ajiBepOMaNbHbIE JIEKCEMBI 110 XapakTepy 3Ha4YeHHs
TPamUIIMOHHO JENATCI Ha 3HAMeHaTeJdbHble (B
TEPMUHOJIOTUU nr. MunocnaBckoro -
Hemecroumennnie [10, 514] u MecToMMeHHbIE:
TIePBEIC HA3BIBAIOT MIPHU3HAK (XOpOULo, 04eHb), BTOPBIE
TOJIBKO YKa3bIBAalOT Ha HETo (20e, ko2oa) [9, 263; 8,
702].

[lpu BBIAENEHMHM CEMaHTHYECKUX pPa3psiloB
Hapeuud YYMUTBIBACTCSA TAaKKE YTOUHSIOLIUN WU
pactpoCTpaHsIONMA ~ XapakTep WX  3HAYCHUS:
onpeeJuTeIbHbIE HAPEUHsl YTOUHSIOT KauecTBO U
HHTCHCUBHOCTh JCHCTBUS WIH TIpU3HAKa,
KOHKPETU3UPYIOT CHOCO0 COBEpIIEHHs JeHCTBUS,
00CTOATEILCTBEHHBIE K€ JICKCEMBI HE YTOUYHSIOT
XapakTep NeHCTBHS, a YKa3bIBalOT Ha 00CTOSATENHCTBA
ero nportekanus. Cpeny ONpeAeTHTENbHBIX, B CBOIO
ouepellb, BBIACIAIOT: 1) Hapeuuss MEpbl M CTEIEHH
(nemnoco, ouenv), TPHUMBIKAIOIIHE K TJAroJiaM,
MpUIaraTeIbHBIM U JPYTUM HApEeuusiM; 2) Hapedus
crocoba neicTBus: (8cayx, kpacueo), MPUMBIKAIOIUE
TONIBKO K TJIaroiaM. B rpymme oOCTOsATeTbCTBEHHBIX
a/BepOHMaNbHBIX JIEKCEM TPaJULMOHHO pa3IM4aloT
Hapeuns MecTa (cresa), BpeMeH! (0agHo), TIPAIHHEL
(ceopsiua), cnenctBus (docvima), uend (HapouHo) w
COBMECTHOCTH (6060éM) — BCE OHH OOBIYHO

832nsHyms enepéo — e3ensn0 enepéo [10, 515]. B
«I'pammatuxe» [2, 606-607] 1954 r. TepMuHONIOTUS

HECKOJIBKO HHas: pazIMYaoTCs Hape4us
KayecTBeHHbIe (COOCTBEHHO-XapaKTepu3ywliue B
«Pycckoit TpaMMaTHKE» 1980 T.) u

oo0cTosiTeibcTBeHHbIe. B «Pycckoil rpamMmaTukey
1980 r. Kk KaueCTBEHHBIM HAPEUYUSIM OTHOCAT TAKXKE
npeIuKaTUBHbIE Hapedus (seceno, cmvioHO W
NMPeIUKATHBBI — CJIOBA C MOJAILHBIMYU 3HAYEHUSIMH
JIOJDKEHCTBOBAHUS, HEOOXOIMMOCTH, BO3MOKHOCTH
(Haoo, modcno), BRICTYNAIONIUE B PYHKIIUHU TJIABHOTO
4jieHa OJTHOKOMIIOHEHTHOTO mpeaioxkenus [8, 703].
B kauecTBe OTIIENBbHBIX OT HAPEUMIA YacTel peun
B PYCHUCTHKE HEpEJKO BBIACISIIOT TaK Ha3bIBaeMbIe
MOJAJIbHBIC CIIOBa (06s3amenbHo, KOHEUHO) U CIIOBa

«KATETOpHH  COCTOSHUS»  (orcapko, 6OOIbHO) Ha
OCHOBAaHMHM CEMaHTHUKH, a TaKkKe CIOCOOHOCTH
3aHUMAaTh onpeaeNEHHYI0 CHUHTaKCUYECKYIO
MO3HUIIMIO.

B uenoM nmpuHsATOE B TpaAMLUOHHON
rpaMMaTUKe JelieHHe PYCCKUX  Hapeyuil Ha

OTIPEIETIUTENBHBIE 1 00CTOSTEIHCTBCHHBIE OKA3aJI0Ch
HEJIOCTaTOYHBIM U HE BIIOJIHE INPUEMIIEMBIM JUIs
MPAaKTUKA NPENOJaBaHHsA PYCCKOTO SI3bIKa Kak
HEPOJHOTO0, IPUYEM KaK C TEPMUHOJOIMUECKOH, TaK
U C colepkaTenbHOH Touek 3peHus. B OKI
BaXXHEWIIMMU KPUTEPUSMU NIPH OMHCAHUH A3BIKOBBIX
(baxToB sIBISIOTCS POpMATBHBINA (MOP(OIOTHUECKHI)
U CHHTaKCHYECKHIl, U B MpPAaKTHKE IPENnoJaBaHUs
PYCCKOTO si3bIKa KaK HEPOAHOTO IPUHIUINHAIBHO
Ba)XeH y4€T (YHKIMOHHWPOBAHUS JIEKCEM B PEUH.
BosHukia He0OX0MMOCTh CO3/IaHHS CHHTAKCHYECKU
3HAYUMBIX  TPYNIHUPOBOK  S3BIKOBBIX  €IUHHIL
Omnwmpasice Ha padotrel M.B. BceBomonosoii, ®.U.
[TankoBa, mpencraBuM 374ech  (DYHKIMOHAIBHO-
KOMMYHUKaTHBHYIO  KJIACCH(HKAIMIO  OCHOBHBIX
THIIOB PYCCKUX HAPEUMH.

Bcé MHOXKECTBO aiBepOHATBHBIX JIEKCEM MOYKHO
pa3aenuTh Ha 1. JUKTaJIbHBIE
(mosmHO3HAMEHATENBHBIE) U 2. MOJIaIbHbIE, CTPOEBbIE

(HemorHO3HAMEHATEbHEIE). B mepBoil  rpymme
Beienarorcs 1.1, xapakrepusaunoHHele u 1.2
JIOTHYECKHE Hapeywsl. B pamKkax
XapaKTePU3AI[MOHHBIX MOXXHO YCIIOBHO BBIJICITUTH
1.1.1. mapeumsa, HaspBalOmUe  OOBCKTUBHBIC
npusHaku (Bkimowass 1.1.1.1. Hapeuus oOpasa
NeUCTBUS:  Haommaww, epazeanxy wu  1.1.1.2.

cTaTtaibHble (COCTOSHUS): yiomHuo, 3amydxcem) u 1.1.2.
Hapeuusl, Ha3bIBaIOIINE CYyObEKTHBHBIC IPH3HAKH
(omenounsle). Orenouynsle nemsares Ha 1.1.2.1.
HapeuMs akcuoyjorudeckoil omenku, kak 1.1.2.1.1.
MOJIOXKUTENbHON  (xopowo), Tak wu 1.1.2.1.2.
orpunarensHoit  (nmroxo), u  1.1.2.2. Hapeuus
XapaKTepu3yIomeH oneHkH, BKirodatomue 1.1.2.2.1.
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Hape4Hs OIEHKH KauyecTBa JEHCTBHS (KBaJHTATHBHI): CrpoeBsie Hapeuns BKITIOYAOT 2.1.

neeko, Kpacuso, u 1.1.2.2.2. Hapeuus OLICHKH
KOJIMYECTBA MpU3HaKa (KBaHTHUTATHBHI).
KBanturatuBel genstcs Ha 1.1.2.2.2.1. nHapeuus

OLICHKM CTEIeHU BEJIMYMHBI TIpH3HaKa (MEpbl |
CTCTICHH): ouenb, cauwkom, U 1.1.2.2.2.2. Hapeuns
MeTpuueckoil ounenku: 1.1.2.2.2.2.1. mpoctpaHcTBa
(6nusro), 1.1.2.2.2.2.2. Bpemenu (dasno, 00120),
1.1.2.2.2.2.3. temmneparypsl (arcapro), 1.1.2.2.2.2.4.
Maccsl (msorceno).

Jlornueckue Hapeuusa genstcs Ha o 1.2.1.
OpPHEHTALMOHHbIC, BKIIOYAIONINE OPHEHTAIMI0 BO
Bpemenn — 1.2.1.1. TemmopansHbie (ce200Hs, 0a6HO)
— u B npocrpaHcTBe — 1.2.1.2. j0oKaTuBHBIE (30€cd,
cnpasa), u 1.2.2. Hapeuns o0OyCIOBICHHOCTH C
noarpynmamu  1.2.2.1.  kay3aJbHBIX  Hapeuui
(mpuuuHbl): ceopava n 1.2.2.2. GUHUTHBIX Hapedwit
(enmn): Hapouro.
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Introduction

Journalism at all times considered culture-
forming one of the main functions performed. It
consists, first of all, in that, being one of the
institutions of the culture of society, to take part in
broadcasting high cultural values to the society, to
educate people on the samples of global culture,
thereby contributing to the all-round development of
a person, because the culture created in this process, is
a culture aimed primarily at the motives and
incentives of society. However, recently, due to the
oversaturation of information by society, including
the world of art and culture, the forms of presenting
such information are becoming less relevant and in
demand. This justifies the relevance of the work -
insufficient knowledge of the problem field, and at the
same time - the illiterate introduction of the tools of
advanced means of communication leads to a crisis in
the viewer's attention to art-journalistic creativity.

Main part

To systematize media research in the field of art
journalism, it is necessary to define the concept of art
journalism, which most fully reflects the essence of
the phenomenon. In the works of leading media
researchers, art journalism is presented as an
independent area of professional activity with a set of
its own goals and objectives, forms and channels of
communication using websites, blogs, communities,

Doi: &os¥ef https://dx.doi.org/10.15863/TAS.2023.02.118.33

electronic publications, flyers between creators and
"users", between disseminators of information and its
recipients. Such a formal approach (based only on
external functions and tools) takes place and
determines the formal side of the phenomenon.
However, its essence was most accurately reflected in
the work “Art Journalism and Modern Culture: Value-
Semantic Dominants and the Problem of Human
Preservation” by researcher T.S.Sergeeva, who
designates art journalism as an area of specialized
journalism designed to form social opinion and satisfy
broad information needs in the field of culture and art
of the mass audience [8].

It is impossible not to agree with T.S.Sergeeva
that art journalism in the modern sense is a rather
complex phenomenon. As a subject of journalism that
explores and illuminates a special, one might even
say, niche area of life, art journalism has its own
aspects and nuances. Since, until recently, the perfect
platform for correspondents who devoted themselves
to this type of activity were places and regions where
art as an event is always relevant and interesting, but
thanks to the wide possibilities of the worldwide
network, the information field of each has expanded
to unlimited sizes. As a result, the concept of "cultural
periphery", designated by the doctor of sociological
sciences G.N.Artamonov in 2014, has become
irrelevant and archaic. Without a doubt, it is more
effective to present an event of cultural life with the
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help of electronic media, whether it is a live TV report
or an online broadcast. Expanding and concretizing
this assumption, the researcher K.K.Sagdullaev put
forward the concept that globalization and integration
processes, the rapid development and improvement of
innovative technologies contributed to the emergence
of a new information and communication field, having
a significant impact on the content, nature of thinking
and the form of existence in the conditions of
technogenic civilization, modern man, on the
formation of his artistic and aesthetic needs, culture
and taste [7]. This approach can almost be called
syncretic, since it is characterized by a synthetic
manifestation of new technologies and traditional
forms of existence of art journalism. But the approach
is imperfect, since it does not define the final concept
of the newly formed communication field of the
described phenomenon. As the researchers note, with
the development of technology, the phenomenon of
art journalism is changing not only the forms of
presenting information, but also the very essence, its
content, the backbone feature of which is the genre.
According to Yu.A.Lugovoi, the genre originality of
Russian art media largely depends on the type of art
media itself, but from the aggregate characteristics,
she notes the equal state of information and analytical
genres (largely due to the genres of review and
review), and also the presence of artistic and
journalistic genres, in the vast majority represented by
essays [5]. It is also worth noting here that now art
journalism is integrated into the field of production
and consumption of cultural values. At the same time,
the art market and the entertainment market often
provoke the fusion of journalism with PR and
marketing work - just this theory is noted by the
researcher A.Yu. Suvorova [9] in her work “Art
Journalism: Features of Typology and Genre-
Thematic Identity”. In this sense, the expansion of the
segment of leisure media, on the one hand, increases
the field of demand for an art journalist, on the other
hand, it poses a danger of blurring professional
boundaries. Taking this fact into account, it should be
noted that progressive art in its global awareness is
being modified and changed every day under the
influence of time and the interests of mass society.
Naturally, this cannot but affect art journalism as the
main source of information from the field of culture.
This idea was most clearly expressed by
O.G.Kungurova, who noted that as soon as the
technical staffing in the media sphere became better
and the effect of novelty disappeared, the attention of
journalism began to be extrapolated to the content: the
aesthetic value of radio broadcasting was noticed [3].
From which it follows that, ignoring the statements of
skeptics who said “it is better to visit the exhibition
yourself once than to read about it a hundred times”,
art journalism turned out to be in demand by society.
This approach to the study of art journalism is defined
by us as substantive, since it is entirely aimed at

studying the philosophical the content aspect of the
phenomenon, its genre feature and subsequent
modifications. According to O.G.Kungurova, art
journalism, in its essence, is multifaceted. It reflects
not only the events and the main trends of art. Art
journalism, one might say, is art about art, that is, the
ability of an art critic to reveal his ego with the help of
art analysis. On the other hand, it is also an
opportunity to nurture the art tastes of the society, to
affirm fresh cultural values, to nourish rich traditions.

From the above studies, it is easy to see that art
journalism, as one of the areas of journalism that
performs educational and educational functions,
urgently requires careful analysis and research.
However, it is already possible to conclude that this
phenomenon has been in demand by society and
media critics at all times. This, among other things, is
indicated by the “progenitor” of art journalism in
Russia, art critic and philosopher B.E. Groys, who
became the first art critic back in the 70s of the last
century. The author of the term "Moscow Romantic
Conceptualism" in his eponymous article-manifesto
declares the indisputable progressiveness of this
particular artistic movement [1]. Modifications of the
genre of art journalism were more fully described by
N.S.Tsvetova. In the work “Modern Art Media
Discourse”, she indicated that a detailed examination
of the phenomenon has to recognize the impact on the
speech image of art publications of the movement of
journalism towards the entertainment sector [10]. It is
also appropriate to add here that the content level of
the content presented on the Internet is lowered, first
of all, by marketing activities that are not limited by
almost any framework, as well as the low- quality
entertainment  component that shocks  with
aggressiveness and sometimes overtness, pursuing its
own, familiar goals.

Media culture, like culture in general, changes
every day under the influence of external factors.
Yu.M.Lotman also wrote about the dynamics of
culture: “No culture can get by with one language. The
smallest system will be formed by a set of two parallel
languages - for example, verbal and pictorial.
Subsequently, the dynamics of culture includes the
multiplication of a set of semiotic communications...
The development of communication should be
considered not as a simple movement of some
message, which remains adequate for itself, from the
consciousness of the addresser to the understanding of
the addressee, but as a translation of a certain word
from the language of my "I" into the language of your
"you" [4]. The accumulation of information,
according to Yu.M.Lotman, implies the preservation
of previous experience, that is, the preservation of the
genetic memory of society, for "culture is memory."
Thus, the media carry out one of the most important
tasks of preserving and transmitting cultural values to
the masses. It is only thanks to the media that society
has the opportunity, without leaving home, to visit the
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theater and see the phenomenal play of artists, hear the
performance of the Strauss waltz by the symphony
orchestra, watch a documentary film about the Great
Patriotic War or the race of athletes at the Olympic
competitions.

Analyzing the current state of culture and its
components, it is easy to see that modern technologies
have expanded the boundaries of art and its research
field: for example, net-art and post-Internet art
actively influence culture and offer new forms of
interaction with viewers. This syncretic approach
allows us to say that the rapid development of new
technologies and the desire to expand the boundaries
of the usual artistic language marked the beginning of
intensive experiments with digitalization.

The term "post-Internet art”, proposed in 2008
by the American artist M.Olzon to define and study
the creativity of a new generation designers, still
causes a lot of controversy in the art community [2].
But the objects, in the development of which the
painters use the visual aesthetics of the network,
increasingly fall into the classical exhibition space,
and as a result, it is possible to talk about the shift of
the limits of the advanced artistic language to the
virtual zone.

Actually, with regard to art journalism, its facets
have expanded and transformed to the maximum. The
post-Internet as a manifestation has not yet had a clear
definition, and as a result, it can be described and
characterized in any way - depending on the personal
opinion of an art journalist. Now society lives in the
era of "civilizational shift", the development of the
information society, the "boundless" position of the
mass media in it, which takes place in the so-called
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Introduction The long-term success of any enterprise depends
As we all know, the importance of strategic on the business strategy. If the development business
planning and management of business activities is strategy of the enterprise is not developed with one or
increasing in the practice of enterprises today. As a another error, then the enterprise will not be able to
result, their authority is increasing and the level of take a stable and strong position in the market.
responsibility for their economic situation is Modern science and practice has a great experience of
increasing. The quality of modern management strategic planning and management, but many
determines the efficiency of enterprises. Therefore, strategies still cannot adapt to the changing conditions
attracting the most modern equipment and of the external and internal environment. This means
technologies to enterprises is considered one of the that not all problems of strategic management have
most important tasks today. The demand of the time been solved yet, which is primarily related to the
dictates that most of the enterprises need to develop development of mechanisms of strategic stability for
their own development concept, business strategy and enterprise development [2].
development programs. In the strategic management system, it is
assumed that the future activity of the enterprise will
[ ]
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be determined based on the study of retrospective 1.0.Ulashev, Sh.A.Atamuradov's scientific

indicators and the application of the extrapolation
method. Extrapolation is the introduction of trends
established in the past for the future period. In other
words, when developing a forecast, it is assumed that
the conditions of the enterprise's activity will not
deteriorate in the future, that is, the end of the
enterprise's activity will be good compared to the
previous periods. This is the manifestation of the trend
that increases the development of the enterprise [3].

To evaluate the future stability of the enterprise,
a complex integral indicator representing the
development trend (trend) is used; an extended system
of indicators is used for deeper analysis and reserve
identification. Thus, the assessment of the future
stability of the enterprise implies the assessment of
various aspects of the enterprise's activity, moreover,
such an assessment is carried out in dynamics and
space.

In 2017-2021, the Strategy of Actions for the
further development of the Republic of Uzbekistan
also sets priorities such as "deepening structural
changes, increasing the competitiveness of enterprises
and increasing the export potential"[1]. Effective
execution of these tasks requires improvement of
modern management mechanisms and efficiency of
innovative activities of production enterprises.

Analysis of literature on the topic

In the works of foreign scientists R.S.Kaplan,
D.P.Norton, issues of increasing the efficiency of the
enterprise and developing economic activity in the
strategic management system are widely covered [2].
In the views of these scientists, the main focus is on
assessing the main features of the strategic
management system for the enterprise and
organization, its effectiveness.

In the views of I. Ansoff, in the strategic
management system, the study of the prospects of the
enterprise and the evaluation of the factors affecting
them are important [3]. In his opinion, it is necessary
for the enterprise to always work with risk, to make
forecasts for its long-term activity, and to use the
extrapolation method.

In M. Porter's views, the role of innovations in
the development of companies, the features of their
application, the continuous introduction of only
innovations for the sustainable development of the
company, and the impact of innovation on the
achievement of competitive advantages of companies
have been researched[4],

In the views of R.S.Muratov, |.A.Djalolova,
S.Sh.Oripov, the enterprise is considered as a separate
object, and its content and essence, requirements for
it, system of indicators, financial stability and
management issues are detailed [5]. Management of
enterprises and their requirements, principles, forms
of management are evaluated.

views highlight problems of enterprise management
mechanisms,  suggestions  for solving them,
management methods, choosing the optimal option in
management, evaluating management efficiency. [6],
the scientific researches of G.Sh.Khonkeldieva
covered the directions of management, evaluation of
organizational and economic indicators, promotion
and improvement of efficiency [7]. Based on
international experiences, special attention is paid to
ways of using modern methods of corporate
management, formation of national structures,
improvement of economic indicators.

In the views of R.R. Abduraupov, special
attention is paid to scientific approaches to improve
the mechanisms of managing the economic potential
of foreign-invested enterprises in Uzbekistan [8].

Despite the carried-out research and scientific
research, the issues aimed at assessing the factors
influencing the development of the enterprise's
efficiency and economic activity in the context of
today's globalization and democratic market reforms
in the strategic management system have not been
systematically covered.

Research methodology

As a theoretical and methodological basis of this
article, general economic literature and scientific
articles, researches of economists on the issues of
strategic management of enterprises, interviews with
scientists and representatives of the field, analysis of
their written and oral opinions, expert evaluation,
observation of processes, systematic analysis of
economic events and processes approach, by
conducting a comparative analysis with the author's
experiences, conclusions, suggestions and
recommendations are given in the relevant directions.

In the process of studying the subject, in addition
to general economic methods, special approaches to
data structuring, such as comparison, compilation of
theoretical and practical materials, and systematic
analysis, were used.

Analysis and results

Creating an understanding of the enterprise has
important economic value. Many literatures present
different opinions about the enterprise. For example,
in the textbook "Corporate Economics" by
R.S.Muratov, I1.A.Djalolova, S.Sh.Oripov, the
enterprise is defined as follows. An enterprise is an
independent economic entity that produces products,
performs work, and provides services in order to
satisfy social requirements and obtain net profit [5].
defined.

An enterprise is a legal entity that is considered
the main link of society, produces products based on
the use of private resources, exchanges, performs
other work and services, makes decisions on its
activities and is responsible for it, in order to satisfy
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the demand of the population and obtain profit or
perform other social functions. is an economic entity
of various sizes that has [6].

In our opinion, a legal entity that produces and
sells products or exchanges products, performs work,
provides services, competition and all forms of
ownership on the basis of the use of its own property
based on the right of ownership or the right to fully
manage the economy in accordance with the
applicable laws an independent economic entity
carrying out its activities is an enterprise.

Based on the above, the enterprise has social,
economic and political relations with the state,
citizens and legal entities during its activities and
makes a significant contribution to the sustainable
development of the national economy.

Currently, the development of the enterprise can
be achieved only with the continuous introduction of
innovations. M. Porter defined the role of innovation
in companies' achievement of competitive advantage
as follows: "..the company gains competitive
advantage through innovation. They approach newly
introduced procedures using both new technologies
and new ways of working in a broad sense.

Once a company has gained a competitive
advantage through innovation, it can only maintain
that advantage through regular improvements.
Competitors will immediately and surely bypass any
company that stops improving and introducing
innovationsy [4].

The competitiveness of the enterprise means the
production and sale of goods that are more attractive
to consumers than the goods of competitors.
Continuous  monitoring of the competitive

environment is a necessary condition for production
to satisfy needs in the most efficient way. Conclusions
about the state of the competitive environment are the
basis for the development of the enterprise's
innovation policy. In essence, the advantage achieved
over competitors is due to innovation, and therefore,
the ability to introduce new elements that provide any
advantage over competitors in the enterprise's activity
is a necessary organizer of the competitiveness of this
enterprise.

Enterprise sustainability is a complex economic
category that characterizes its long-term effective
operation (Figure 1) and is based on three elements:
enterprise competitiveness, economic security, and
economic efficiency. It should be noted that these
elements are closely related and work together, but
have different functional tasks. Competitiveness
determines the potential of enterprise development,
and stability determines the long-term perspective of
the enterprise. It can be said that the stability of the
enterprise is the competitiveness distributed over
time. In small intervals of time, these two concepts
have equal power.

The production potential expressed in the
organization of production, labor and management of
the enterprise, its technical and technological
capabilities is an element that ensures timely
innovation. The higher the production potential of the
enterprise, the lower the level of the share of costs for
product production and its quality. The quality of the
produced product, which is higher than the quality of
competitors' goods, is a material representation of the
innovative potential.

STABILITY OF THE
ENTERPRISE

Participation of the
enterprise in the cluster

Innovative development of
the enterprise

Competitive tolerance of
the enterprise

Product competitiveness

Competitive advantages

Importance to the
consumer

Economic efficiency of the

enterprise

Figure 1. The structure of elements of enterprise stability (Compiled by the author)
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The objective reasons caused by the need to
transition to an innovative type of development of
economic systems require a comprehensive solution
to the problems of effective interaction of scientific,
technical and economic factors in the entire
innovation-investment process. In our opinion, the
rational combination of technological and economic
potentials is the central issue of managing the
innovation-investment process.

Table 1 gives an assessment of the factors
affecting the stability of the enterprise. It analyzes the
main innovative trends in enterprises and the factors
that negatively affect the introduction of innovations,
as well as the factors that ensure the development and
support of innovations.

The large number of factors makes it possible to
classify them according to certain characteristics.

The external factors of the enterprise include:
anti-crisis policy of the state in the economic sphere;
demographic situation in the country; political
stability; progress of science and technology;
development of transport infrastructure.

Internal factors are formed in the internal
environment of the enterprise, in its subsystems
(employees, production, marketing, sales, finance,
organizational structure). Management of internal
factors allows the enterprise to determine the reserves
of strengthening stability and to quickly manage
production in case of changes in external factors.

Table 1. Analysis of factors affecting the stability of enterprise activity (Compiled by the author)

# Factors The results of the influence of factors
The lack of knowledge and skills in manufacturing enterprises in terms of
1. Knowledge and management (laws of the market economy) leads to the introduction of
skills innovative management
prevents.
Level of concentration | The high level of centralization limits the ability of lower-level managers to think
2. creatively and take a creative approach to management.
Communication system | Poor organization of the communication system or the manager's inability to use
3. it effectively causes the problem of timely delivery of information and news in
some cases.
Contractual Managers and employees do not clearly know the assigned tasks and do not
4. relations follow them, which hinders the development of the management process.
Interest in Low interest in innovation by managers, that is, low flexibility in management.
5. innovation
Encouragement Inadequate development of the incentive system in management leads to the
6. introduction of innovative management reduces interest.

The systematic development of the enterprise is
carried out by successively passing the stages from
centralization to decentralization. This means that
every element of the enterprise becomes planned and
organized. In essence, the transition to a decentralized
scheme of management by the enterprise changes the
paradigm of management as a goal-directed external
influence on the object to change it to another state.

Development of the elements of the enterprise to
the level of independent decision-making in the
conditions of an unknown external environment is the
necessity of ensuring the competitiveness of the
enterprise. On the other hand, the enterprise must have
certain characteristics as a whole in the external
environment, as a goal-oriented development. The
main of them is controllability. In this regard, the
management of an enterprise with a similar
decentralization feature will have a different form,
different from the traditional form.

Systematic  management  of  enterprise
development can be carried out in the following
sequence of the characteristics being formed:
flexibility - adaptability - competitiveness.

Implementation of innovative technologies in
the activities of enterprises, use of strategic
management methods serves to increase efficiency
indicators and production volume.

According to the results of the analysis, in order
to introduce strategic management of the innovative
activities of enterprises, first of all, it is necessary to
increase the knowledge and skills of management
personnel, to reduce the level of centralization and to
introduce new information technologies into the
system of information exchange between stages, to
increase the interest of management employees to
innovation, to develop an incentive system, each it
serves to ensure that the manager clearly and
completely understands the tasks assigned to him and
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to fulfill them on time, to reduce the level of informal
communication [7].

The economic efficiency of investments is a
component of the overall production efficiency. The
main task is to bring as much profit and return as
possible to investments in various levels of economic
activity. Deviation from this rule can lead to the loss
of resources, the destruction of past and present work
of society.

The need to evaluate the economic efficiency of
investments arises in all cases, such as new
construction requiring additional capital investments,
expansion of existing production, restoration and
technical rearmament, modernization of production
and development of organizational and technical
measures. Sometimes, the production of a new type of
products also requires investment and other funds,
which means a preliminary assessment of the ratio of
costs and results [8].

When assessing the economic efficiency of
investments, enterprises must solve two tasks:

the first is to assess the effectiveness of the
investment project, which creates the opportunity to
choose the most optimal option in terms of the
payback period and profitability of capital
investments;

the second is to evaluate the effectiveness of
investments in existing production (production of
additional products, cost reduction, profit increase,
etc.).

The process related to the production of new
products or the improvement of previously existing
types as a result of human scientific and technical
activity is an innovative activity. The results of the
introduction of innovation allow companies to have a
significant competitive advantage, which is an
important motivating factor for the enterprise.

World experience shows that enterprises are
interested in the introduction of advanced resource-
saving developments in science, secondly, as a result
of this global event, by further developing the
potential of the enterprises of our republic, increasing
its investment attractiveness, thirdly, by implementing
deep diversification measures in enterprises, stable
and high-quality product production and efficiency
will further expand the possibilities of radical
improvement.

Due to the peculiarities of strategic management
activities, it is necessary to develop a new
comprehensive approach to resource management in
order to create a flexible system of sustainable
development of enterprises (Fig. 2).

Figure 2. Systematic management model of processes of application of resource-saving technologies in
enterprises (Compiled by the author)

The main areas of systematic application of resource-saving technologies in
enterprises

v

y

Production
optimization of
structures

Technological enterprise
improvement of systems

Management of the
enterprise
improvement of systems

Organizational
management
introducing innovations

y

The economic parameters of the production of the enterprise are complex alternative and resource-
saving achieving synergistic efficiency due to the improvement of management systems through the
use of technologies

/

!

N

Natural resources

Labor, material and

save and update economy of

financial resources

Economical Production
increase efficiency ensuring stability and
continuity
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One of the main conditions for the successful
adoption of resource-saving technologies in
enterprises is a comprehensive approach developed on
the basis of foreign recommendations on the
introduction of these technologies into production by
adapting them to the conditions of their use and the
specific characteristics of their acceptance by
managers and specialists in relation to the
management of the process of introduction of
resource-saving technologies.

A comprehensive approach to managing the
process of introducing resource-saving technologies
implies systematic work in four main directions:
optimization of the production structure, improvement
of the enterprise's  technological  system,
modernization of the material and technical base of
production, and the use of modern organizational and
management innovations. A comprehensive approach

implies systematic work in all directions of the
introduction of resource-saving technologies.

Only then can the enterprise preserve and restore
natural resources; it is possible to achieve a synergistic
effect, which is reflected in the saving of labor,
material and financial resources; the increase of
production stability and efficiency.

Specific aspects of sustainable development and
management of enterprises of our republic are
evaluated on the basis of SWOT-analysis, which is
widely used in practice (Table 2).

SWOT analysis is considered a strategic
planning method and is aimed at determining the
existing factors in the internal
environments of the organization. They are divided
into four categories: Strengths, Weaknesses,
Opportunities and Threats.

Table 2. SWOT analysis of enterprise development (Compiled by the author)

Strengths

Weaknesses

On the development of enterprises
development of state programs

Modern services in enterprises
lack of development personnel

Finance given to enterprises
opportunities

La

ck of infrastructure for exporting products and services

Export in enterprises
high performance

In the sale and storage of products
existence of problems

Opportunities

Dangers or threats

Opportunities to diversify products and services in
enterprises

Pr

ice adjustment in domestic and foreign markets change

Opportunities to use the domestic market

Increasing competition in the world market

Access to foreign markets

Economic and political situation in the states change

As can be seen from the above table, there are
also strengths and weaknesses in the management of
enterprises. Therefore, management and heads of
economic entities should pay special attention to free
parties, otherwise the expected economic efficiency
cannot be achieved. In the end, enterprise activity can
become not a factor of economic development, but its
opposite.

Conclusions and suggestions

In conclusion, it can be said that in order to
achieve efficiency in the management of the
enterprise, first of all, it is necessary to clearly define
the goals of management, as well as the means and
methods of achieving it. Production of high-quality
and competitive products at the lowest cost ensures
maximum profit and avoids crisis and is the main task
of every enterprise. All tasks of management should

serve this purpose. The efficiency of management is
largely achieved by the mutual relations between the
goals set before the enterprise and the tasks to be
performed.

The need to increase the competitiveness of the
enterprise is assessed based on the analysis of the
trends and laws of the enterprise's activity and the
principles of strategic management.
sustainability is the effectiveness of the enterprise's
activity, the implementation of its competitive
potential, and competitiveness is the effective use of
the enterprise's production capacity and
determination of the opportunity to sell competitive
products, taking into account the combination of these
concepts allows the enterprise to formulate an optimal
strategy for increasing its competitiveness.

It is necessary to widely use the method of
assessing the competitiveness of the enterprise, which
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is based on the determination of a cumulative
indicator that integrates the characteristics of the
enterprise and the competitiveness of the product,
taking into account the priorities of the strategy.
Evaluation of the competitiveness of the enterprise -
in order to increase the stability of the cluster
participants in the market of manufactured goods,
works, services provided, it allows to effectively use
the cluster approach based on the stable area-network
partnership of the enterprises and entities combined
with the innovative program of introducing advanced
technologies.

An approach to increase the stability of the
enterprise based on innovation is defined, which
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Introduction language, clothing, customs. Represents not only the

The universe was created full of different colors color image of the object, but also the local color level
and images. Humanity has studied and is studying the perceived from it. It is appropriate to understand the
miraculousness of visual media. The colorful world local representation of the color image in terms of the
that has been attracting humanity is still fascinating. image of the locality of a certain area. It is known that
This colorful world has always been beautiful. In the the color image is different: the sun is yellow, cotton
history of fine art, there was a special innovation for is white, coal is black. By seeing their colors, the tasks
the first time in the 15th century. This innovation of those objects find their visual expression in our
brought the concept of colorism to the science of fine subconscious. These colors are not documents, but an
art in realistic color painting by Italian artists. Colorite expressive image with a proven level of accuracy
is an Italian word that means color, paint. This color inherent in objectivity. What determines the clarity of
term was used for the first time in the science of fine the symbols that we see around us. Of course,
arts. Of course, an artist can paint colors to depict conditions, location in nature and internal structure
someone, something, or the surrounding nature. Of will cause it to appear. It depends on the skill of the
course, colors clearly describe that period (which artist to describe the distance and closeness, dark and
century it belongs to), that environment and those light conditions. Colorite is a miraculous
conditions. The colors and the clothes and appearance manifestation of creatures on earth. In fine arts, the
of the depicted person represent the nationality. Even word colorism was first used by Italian artists in the
the literature depicted with colors shows the 15th century, then Spanish artist Diego Velasquez and
psychological state of a person who has been studying Dutch artist Rembrandt VVan Rijn continued the work.
for centuries. Color represents the uniqueness of the Venetian painters proved that colorite is a sign of
thing. The use of color in fine art was later observed bright color image. He continued to use it widely and
to be expressed in other types of art. Fine art means a productively in his creations. By the time of
variety of colors, and in fiction, plots, compositions, Romanticism, Eisen Delacour showed in artistic
landscape, content, theme and idea images is images that the expression of color in an artistic image
represented by being different. In the work of art, the is an innovative solution. The image of artistic
artistic interpretation of the spiritual world of a person expression brings out the emotional feelings and
is reflected, that is, in the expression of a number of mood of a person with expression. He noted that
characteristic features such as era, nationality, figurative expression shows different feelings in
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artistic expression. Depending on the development of
the plot in the work of art, visual expression is also
given. Colorful expression in fiction also represents
the appearance of symbolism. Colors play an
important role in revealing reality. As we know, every
color has expressive power. If colors did not have
expressive power, colors would lose their importance
in both visual arts and fiction. The color of animate
and inanimate objects, which are the wonders of
nature, and the colors of things made by human hands,
evoke different feelings in our human psychology.
The colors of the portrait depicted in the work of art
provide the reader with a closer study of the
impressions of the work and bring the reader into the
atmosphere of the work. When describing images with
words, the writer uses figurative expression to enrich
the image, and achieves an effective result. The writer
used all his skills through his methodical and
psychological approach to deliver the content of the
artistic work to the reader. The effect of the work
comes from the words. The expressiveness of the
image plays an important role in increasing the
colorfulness of the work. The image of colors serves
as an important tool for understanding the subtle and
complex aspects of artistic textures. When the reader
is able to understand the writer's ability to follow, he
will feel the strong essence of the work and understand
the content of the work. Kolorit studies the nationality
of the artistic work, the spiritual properties of the
words, and the functional aspects. It is called
"locality" if it represents the property of the subject in
a constant state in the composition of the work of art.
Depicting the idea put forward in the work and the
development of the plots that gave rise to the idea
through the local image enriches the level of coloring
of the content of the work. The local image increases
the authenticity of the expression in the work of art.

Materials and Methods

Color is reflected in the customs, colloguial
speech, character, clothing, language and environment
of each nation. It can be found anywhere in the entire
form of a work of art. In a work of art, it can be found
in any corner of any plot because of its customs,
colloquial speech, character, clothing, language and
environment. It should also be said that colors also
have symbolic meanings in fiction. In Uzbek works,
white is a symbol of independence. Also, the colors
can have the expressiveness of the work of art, the
information of that time and some kind of symbolism.
Uzbek artists such as P. Benkov and O. Tansikboyev
were able to depict national and cultural
manifestations of color in their works. We see that our
color is depicted in our historical clothes, historical
items, work tools and household items. So, such a
pictorial expression also acts as a carrier. In what
sense we say portability, of course, to transmit to
generations through visual expression. The subject,
item, etc. depicted in the image describes the periodic

state of the nation. History shows how much culture it
has. Our historical clothing, historical items, tools,
work tools and household items are in what condition,
style and why they are needed. It should also be said
that color is widely used in words, phrases, idioms and
sentences. From the works of A. Suyun and S. Tursin,
we can see such words as checha, ongir, suvlig, tutam,
sovlig, and phrases like "Suyagi butun" and "Kampir
oldi".

Literature is a science that studies the spiritual
world of a person. Literature is a universal
masterpiece that indirectly connects the history,
present and future of every nation, unites spiritual,
cultural and national points. There is a concept of
colority in fiction. Color represents the tradition,
national speech and several other characteristics of
each nation. National color is also widely used in
prose works. Any artistic work written in prose is
distinguished by the manifestation of the colorfulness
characteristic of that nation. Whether it is in poetry or
prose, it is known which national poet or writer he is
by the idea covered in the work. In his work, the writer
expresses national universal characters through
national color. In his work, the artist incorporates the
national customs, values, and national color of this
nation into his work. On the basis of this absorption,
the work of art gains value. The concept of color,
which is a component of the means of effective
representation of reality, represents concepts related
to the idea, content, period, style and author's
personality of the work. In the encyclopedia, it is
stated that "Colorite also means a set of specific
aspects of something” (period, nationality, etc.).

Results and Discussions

Let's take a look at the works of Anvar Suyun
and Sanjar Tursun, writers who embodied the national
color in their works. In the work of Anvar Suyun, we
pay attention to the words characteristic of color:
"Checha - bride", "Ongir - the place washed by the
flood", "suvlig - horse's neck”, "Tutam - piece ",
"sovliq -old sheep"”, "gujum - kairaghoch", "janda -
old", "khomchot - chamalash". Through similar
concepts, the concept of local color emerges. Local
color is the reflection of the local conditions, customs
and local life, landscape image, language features of a
nation in fiction. The words and terms related to this
national color are called realias, that is, words specific
to the nation. The word realia is also Latin and means
"relating to a thing". When translating a work of art, it
is always difficult to give the realities of a unique
reflection of nationality. Although great experiments
and researches have been carried out in this regard, we
still face problems. In fact, the depicted environment
is transferred to the ground of translation. Sometimes
the names of the heroes of the work are also translated.
But it is natural to give up quickly. Sometimes, when
translating a work, we have to face the situation of
partial nationalization. In this case, it would be
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appropriate to simplify the translation in order to
avoid religious differences, ideological restrictions,
and to make the translation understandable to the
public. Beliefs characteristic of Buddhism are
reflected in epic works. It is a Hindu tradition to burn
the body of a dead person on fire and take the ashes to
the river Ganges to be washed away. Such a situation
does not suit our nation and our national traditions.
We pay attention to local colors: In this case, the
situation of national colors has arisen. Let's get
acquainted with the words that express the national
color in the works of Anvar Suyun and Sanjar Tursun:
atar — household equipments, koton - temporary place
of residence, tuyur - a piece of meat, hamsoya -
neighbor, it yikilish - betrothal, shapaloq - slap, olish
- fight, otov - living house, address, dustaman - fall
with a person's face, momotugun - the biggest prize,
koshkhana - temporary residence of shepherds, ushok
- goods, porim Kiyinib - well-dressed, "ravdari" - the
appearance of the body, "sarka" - the cuting of the
taka, "gur" - a place where people are sitting in a
circle, "gahatchilik™ - prices increase, hungry, "poson"
- wear appropriate clothes, "sizot" - water that seeps
under the ground , kurut - dried yogurt, a national dish,
Hut - a Latin word, one of the constellations. Fish is
also called "Hut", supra - is used in making bread, it is
made by processing sheep and goat skin.

In the works of Sanjar Tursun, there are many
words expressing such color. Let's get acquainted with
these words: The tail side of the village is the end of
the village, Jondor is a wolf, kopkari is a game of a
goat, tegirmonga dovur is to the mill, put is the upper
part of the leg, urchug is a job used by women to spin
cotton. , togim - a type of saddle (made from a plant),
kalish - galosh, bakovul - fighting or telling the breed
in a goat, bastirma - a porch in front of a barn, chil - a
method used in fighting. Transliteration is the transfer
of one written letter to another written letter. For
example: words such as bazar-market, kishlak-village,
kasa-bowl, payola-cup the use of words specific to the
nation with a different language sign. Analogy is
likeness, likeness to each other or to others, i.e. giving
with an alternative concept. For example: if Sanjar
Tursun translates the word "sholcha™” into Russian in
the sentence "My friend Sanam was spreading carpet
and picking cotton" in the story "Between the
Mountains", it will be translated as "palas". In this
case, the meaning of the words is given correctly, but
the national historical color is lost. In Uzbeks, the
word "sholcha" has its place according to its use in
history. Realities and barbarism - We express
barbarism in different ways in literature. "According
to A.A.Reformatsky, barbarisms are appropriated
words that serve to express unfamiliar realities and
customs."

Borrowed words still have the same meaning.
Sometimes there can be barbarism only in exceptional
cases. Also, barbarisms can take place in dictionaries,
unlike realities. For example: in the story "Solin Yoli"

by Anvar Suyun, when Boyish's car breaks down, a
man named Bayish tells his friend Mirabror that he
will add money for gas. And Mirabror said, "- | don't
have soums, brother, do it yourself, I'll give you the
blue ones when 1 go to the city." uses "blue" with the
meaning dollar. Realism and Localism - As for the
term localism, a household word close to it is
ethnographies. If localism is a combination of such
words and words, they are limited to a specific area
that cannot be clearly defined in the literature. In my
opinion, localisms are semantically very close to
reality. Because this locality applies to concepts and
the objects that represent them. But we use realities as
a broader concept. For example: Anvar Suyun's "Ikki
tong orasi" in the process of trading in the market
means that Suyagi is whole - healthy. The concept of
lacuna has entered through the science of
linguoculturalology and is applied to the cultural gap.
Some researchers apply the lacuna to situations that
exist in the customs and culture of one nation and are
not observed in another. We can see it in the words of
Zulfiya old woman in the collection "Muzaffar tong"
by Sanjar Tursun: "When the old woman dies, | will
be myself." Connotation is a type of pragmatic
information that reflects a certain attitude to the
objects and events themselves. Words and phrases
consist of additional emotional expressive meanings
and their stylistic shades are available. When
understood in this sense, realities also express the
connotative meanings of things. We have phrases like
"Suyagi butun" and "Kampir oldi".

Lacunas are lexemes denoting objects or
phenomena of material culture, ethnic-national
characteristics, traditions, rituals, as well as historical
facts or processes. They usually have no lexical
equivalents in other languages. We can find several
terms in Sanjar Tursun's work. Let's pay attention to
the following words and focus on our national color:
ovul, khurjun, otin, kapa, oyna, bolta, qora kuya, qurt,
gatig, sut and eshak are examples of relia.

When it comes to the subject of nationalism and
universal humanity in fiction, special attention is paid
to the definition of "literature is the mirror of the
nation”. It is also emphasized that any literature is a
reflection of the nation it serves. In this regard, the
great thinker Abdulla Avloni said, "The mirror of
every nation's presence in the world, its life is its
language and literature. "To lose the national language
is to lose the soul of the nation," he said. "Any national
literature at the same time appears as a literature of
universal character. Because every nation cannot
imagine its way of life, its aspirations, separated from
other nations.” In fact, nationalism and universality
are considered to be the most important and relevant
topics of every nation's literature. What should the
writer pay attention to in order to ensure the national
spirit. Factors that serve to express the national spirit
in fiction:
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a) Speech expressing nationality and national
character;

b) National psychology;

d) Spiritual and moral
nationality;

e) Ethnographic features and customs;

f) Landscape image showing nationality.

In literature, the reflection of people's life is
considered as a natural phenomenon compared to the
artistic expression of national, universal aspects of
social life. T. Boboyev "Adabiyot asoslari” nationality
and universal characteristics, social phenomena and
concepts form the basis of every literature. He argues
that fiction is an aesthetic phenomenon, given that it
is imbued with the soul. "Without understanding the
essence of nationalism and humanity as an aesthetic
category, it is difficult to understand the general laws,
uniqueness, socio-aesthetic function of fiction - the
dialectical relationship between life and literature."
Nationality and universality are concepts in a mutual
relationship that complement each other. Nationalism
and universalism, regardless of the literature of any
nation, must describe the national language, national
spirit, and national character of that nation. According
to T. Boboyev's book "Adabiyot asoslari”, "Language
is a national form of fiction". A. Suyun and S. Tursun
widely used national speech. The expression of

rules that ensure
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Introduction

The widespread use of I-beams in construction is
due to the high strength and rigidity of structural
elements. European manufacturers produce I-beams
in accordance with DIN 1025 [1-5]. This standard,
which includes five parts, prescribes the dimensions
and properties of hot-rolled I-beams of the HEA
(wide-flange I-beam of light version), HEB (wide-
flange 1-beam of normal version), HEM (wide-flange
I-beam of heavy version), IPE (profile | with parallel
flanges) and IPN (profile I with tapered flange) series.

In a number of scientific papers [6-10], the
authors considered the stress and strain state of loaded
steel I-beams fixed cantilevered or on two supports. In
paper [6], based on the static analysis of a loaded
cantilever I-beam, the strength characteristics were
determined and the calculated safety factor was
compared with the maximum permissible coefficient.
In paper [7], the stress states of 1-beams of the same
type were presented when loaded with the
concentrated moment, concentrated and distributed
forces. Itis concluded that cantilever I-beams undergo
deformation of greater intensity than I-beams fixed on
two supports. In papers [8-10], the critical values of
strains and stresses of material under loading
conditions of I-beams of the same type were presented
according to the schemes proposed in paper [7].

Comparison of the loaded state of material of I-
beams of various types, based on the results of
computer calculations, will reveal stress and strain

gradients and draw a conclusion about the possible
strength and rigidity of the configuration of the
structural element under the same loading and fixing
conditions.

Materials and methods

I-beams of the HEA, HEB, HEM, IPE and IPN
series were subject to research. Two-dimensional
profile models of the above-mentioned I-beams in the
cross section were generated. The profile height of all
models of I-beams was adopted 0.1 m. The remaining
dimensions of elements of the I-beam models were
calculated from the size of the profile height.

The stress and strain state of the I-beam models
was calculated in the Comsol Multiphysics computer
program. The I-beam models were given the
properties of s355j2 steel in accordance with the EN
10025-2 standard [11]. A constant load of 0.5 kN was
applied to the upper flange of each I-beam model. The
lower flange of the I-beam models was rigidly fixed.
The remaining conditions of the computer calculation
were: displacement field — quadratic Lagrange, 2D
approximation — plane stress, temperature — ambient,
solid model — isotropic, geometric nonlinearity — force
linear strains, load type — total force, element size —
finer, study — stationary, solver — MUMPS, linear
solver — direct, nonlinear method — Newton.

The studied profiles of 1-beams of various series
in the cross section are presented in the Fig. 1.

A

L L

Figure 1. The profiles of I-beams in the cross section: A—HEA; B- HEB; C- HEM; D - IPE; E - IPN.

Results and discussion

The simulation results were represented by the
color contours of von Mises stress inscribed in the
design areas of the I-beam models. The nature of
strain of the I-beam models was graphically presented.
On the graphs, along the abscissa axis, the values of
the heights of the profile models of I-beams were
postponed. The strain values were obtained from a
slice passing through the middle of the profile web
along the ordinate axis. The zero value on the graph
along the X-axis is the coordinate on the models
located in the middle of the outer end surface of the
lower flange of each of the profiles. The calculated
contours of von Mises stress of material of the 1-beam
models and the changes in strain of material of the I-

beam models along the height of the profiles are
presented in the Fig. 2.

On all models of I-beams, the surface layers on
the side of the load application and the radii of the
interface of flanges with web are subjected to the
greatest von Mises stress. At the same time, the
volume of distribution of maximum stresses in
material of I-beams of the IPE and IPN series is less
than in I-beams of other series. Maximum stress of
410000 N/m? was determined for the IPE series I-
beam. This stress is approximately 5.3 times greater
than stress to which the HEM series I-beam is
subjected. The intensity of stress on the I-beam web
of the HEM series is slightly greater than the intensity
of stress on the webs of other I-beams.
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Figure 2. Results of calculation of the stress and strain state (von Mises stress and change of strain) of loaded
I-beams: A - HEA; B - HEB; C - HEM; D — IPE; E - IPN.
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Local zones where there is no strain exist for
loaded I-beams of the HEB and IPE series. The value
of strain of the web material of I-beams of the IPE and
IPN series is the largest. Due to the lower web height
and the greater thickness of the flanges of I-beam of
the HEM series, strain of material occurs more evenly.
The nature of strain of the webs and flanges is
approximately the same for the other I-beams.

Conclusion
The wide-flange I-beam of the HEM series has
the greatest strength and rigidity. At the same time, it
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OPI'AHU3AIIMOHHBIE 1 THCTUTYHHUOHAJIBHBIE MEXAHU3MbI PEAJIM3ALIMU ITIPOEKTA
«MOS 1OPOI'A» B MECTHBIX BIO/IKETAX PECITYBJIMKH Y3BEKUCTAH

Annomayusn’ 6 cmamve paccmomper nopsi0OK HANPAGIEHUsL 8 MECTHbLE DI00XHCENbL CPEOCME, BbLOCSEMbIX HA
PEMOHM MEPPUMOPUATLHBIX BHYMPUXO3AUCIMEEHHBIX 00PO2, ONPedeNsieMblil HA OCHO8E 0OUEeCMBEHHO20 MHEHUS U
pesynbmamel peanuzayuu npoepammul «Mosi dopozay.

Knrouesvie cnosa: asmomobunvhvle 0opoeu, uHuyuamusHoe 0oxcemuposanue, npoepamma «Mos oopozay,
Mecmuble 0r00xcemsl, PoHO pa38UMUsL 2PAHNCOAHCKUX UHUYUAMUS.

Beenenne KaK AJIEMEHTa SKOHOMHYECKOH HH(PPACTPYKTYPHI TEM

[lpakTiKka  MHULOUATHBHOTO  TOJIOCOBaHUS CaMBbIM BJIMSISI HA DKOHOMHUYECKHI POCT.
IIOKa3bIBAET, YTO CPEJI OCHOBHBIX U CTPATETHUECKUX Tak, B cooTBeTCTBUH €O 3akoHOM PecryOmnnkn
mpobieM, BBIABHTACMBIX TpaXJaHAMH B cdepe V36exucran ot 2 okTs0pst 2007 ., Ne 3PY-117. «O6
WHHULMATUBHOTO  OIO/DKETHPOBAHUSI  BBICTYNAIOT ABTOMOOWJIBHBIX JIOpPOTax» aBTOMOOWIIBHBIE JJOPOTH
noporu. CocTosiHHAE JOPOT UIPaeT Ba)KHOE 3HAUCHHE pecryOnuKy KaccHGUIUPYIOTCs Ha:

~ .
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aBTOMOOMJILHBIE A0poru O6H_ICFO ITOJIb30BaHUA,
mmmm  Y/IMIBI TOPOAOB U MHBIX HACCIICHHBIX ITYHKTOB,

e XO3SHCTBEHHBIC aBTOMOOMIIBHEIC AOpOru.

Puc.1. Kinaccudgukanusi aBTOMOOUIbHBIX J0POT

B Toxe BpeMst aBTOMOOHIIbHBIE TOPOTH 00IIEro

MONTb30BAaHUA  KITACCH(PHUIUPYIOTCS  CICAYIOIINM
o0Opazom:
ABTOMOOMJIBHBIC TOPOTH OOIIETO MOJIb30BAHUS
v v
aBTOMO6I/IJIBHI>IC oporu
MEXITYHA OIIIfOF% aBTOMOGI/IJ'IBHBIC HOPOFH aBTOMOGI/IJ'IBHBIC I[OpOI‘I/I
yHap TOCYnapCeTBEHHOTO MECTHOTO 3HAYCHUSI
3HAYCHUA IHAUEHUA

. /./\ _/

Puc. 2. Kinaccnpukanus aBToMOOMIBHBIX JOPOr 00111ero N0JIb30BaHU

bonpmas dvacth JA0por MECTHOT'O 3HAa4YCHUA
HYXIacTCA B KalluTaJIbHOM PEMOHTE,

pexkoHcTpykuuu. CpelcTB, BbIACIsIEMbIE U3 MECTHBIX
OFOJKCTOB HA PEKOHCTPYKIIMIO MECTHBIX JOPOI HE
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BCerjga XBaTaeT UId MX (pUHAHCHPOBaHUSA. B 3ToM
cly4yae OJIHMM M3 aKTyaJlbHBIX METOJOB pPELICHHS

JaHHOM  IpoOJeMBbl  BBICTYHNAeT HHUIMATUBHOE
Or0/PKETHPOBAHHE.

OOpamiasch K CTaTHCTHKE CIIEOBAIO OBl
OTMETUTh, YTO MO WTOTaM  HHHUIUATUBHOTO
OropkernpoBannss B 2021 romy oOT rpakiaH
moctynwio B oOmed  cmokHoctm 13 853

MIPE/IOKEHHST TI0 PEMOHTY BHYTPEHHHX JIOPOT, 4TO
coctaBmiio 34% ot 001Iero Yrcia IpeaIoKeHuH. 3a
PEMOHT JIOPOT MPOrojocoBano okono 265 000
rpaxjaH uiu 23% ot obuiero uyncia rojocos. OKoio
300 kM BHYTPEHHHUX IOPOT U TPOTYapOB B PETHOHAX
OBUTM OTPEMOHTHPOBAHBI B paMKaxX HpPE/UIOKEHUH,

KOTOpBIE OBITH TPH3HAHBI MOOCAUTEISIMU HA ITHUX
MEpOIPHATHSIX 110 UTOTaM rojia. B yactHoCTH, TOJIBKO
B oxHoi KamkanapeuHckod obnactu B pamkax 46
MpeIoKeHni ObUTO HampasyieHo Oonee 13,1 mupra
CYMOB, B pe3ynbTare uero Ha 37,8 KM jopor ObuI
TPOBEZICH PEMOHT. M3 HHUX OKoJo 28 KM JOpOrH
MOKPBITH acasibToM, a Ookosio 10 KM TpyHTOBBIX
JIOPOT 3aCHITIAHBI TPABUEM.

B  rTeuemme 1 ce30oHa  MHMIIMATHBHOTO
OromkerupoBanus Ha 2022 rox moctynwio 17 268
MPEIOKEHUH TI0 PEMOHTY BHYTPEHHHUX JIOPOT, YTO
cocTaBmiIo 25% OT 0o0IIero KoJM4ecTBa 3asBICHHBIX
NPEAIOKEHUH.

IIporpamma «Most nopora»
[04.04.2022- 29.04.2022]

4

NS

Y

)

w

Puc. 3. O6b€émMbI cpeicTB, BbII€JI€HHBIX HA PEMOHT BHYTPEHHUX A0POTr B paMKax nporpammsl «Most 1opora

OpHUM M3 TEepBBIX aKTHBHBIX IIaroB IO
JIaTbHEHIIIEMY — BHEAPECHUIO MEXaHHU3MOB
MHHUIUATUBHOTO O10/PKETHPOBAHNUS ULt
COBEPIICHCTBOBAHUS JIOPOXKHOU oTpaciu
pecnyOIMKH TOCITYXHJIO MPUHATOE TTOCTAaHOBJICHNE
[Ipesunenta PecnyOnumku — Y30ekucrtan ot 22
centsiops 2021 roma Ne IIII-5250 «O wmepax mo
JaJbHEHIIEMY ~ paclIMpeHHIo  (PMHAHCHPOBAHUS
MeponpusiTHi,  CPOPMHUPOBAHHBIX HA  OCHOBE
00IIIECTBEHHOTO MHEHUS IIOCPEACTBOM
nHpOpMAMOHHOTO mopTaia « OTKPBITHINA OHODKETH.
B coorBeTcTBUM C JaHHBIM HOPMATHBHO-IIPABOBBIM
aKTOM YCTAQHOBJICHO BBEJCHHE HOBOIO IOPSJIKA,
npegycMaTpuBaroniero HaumHas ¢ | sHBaps 2022
roja 50 MpoLEHTOB CPEACTB, BHIJIEISIEMbIX HA PEMOHT
MECTHBIX ~ BHYTPEHHHX JIOpOT B  Iapamerpax
O10/DKETOB PAaliOHOB M TOPOJIOB, HAINpABISETCS Ha
PEeMOHT BHYTPEHHHX JIOPOI, OMpEJIeICHHbIX Ha
OCHOBE OOIIECTBEHHOTO MHEHHSI TOCPEICTBOM
nH(pOpMaMOHHOT0 roprana «OTKPBITHIH OFOPKET».

JanpHeliuM 1maroM 1O  OCYLIECTBIIEHUIO
WHUIIMATUBHOTO  OFOJDKCTUpOBaHUS B cdepe
aBTOMOOHMJIBLHBIX Jlopor OBLIO TIPUHSATHE

Iocranosnennst Kabnunera Munucrpos PecrryOnuku
V36ekucran Ne 49 ot 2 despans 2022 roaa «O mepax

110 BHEJPEHHMIO CTaHJAPTOB OTKPBITOCTH B cdepe
ABTOMOOMJIBHBIX IOPOT ¥ YCHIICHUIO OOIECTBEHHOTO
KOHTpOJISL B 9TOH chepe»

B memsx BHeEOPEHUS COBEPLIEHHO HOBBIX
CTaH/IapTOB OTKPBITOCTH u obecrieueHust
MPO3PAavyHOCTH, @ TAKKE YCWIJICHHs OOIIECTBEHHOTO
KOHTPOJIA B chepe CTPOUTENILCTBA, PEKOHCTPYKIHH
peMoHTa aBTOMOOWIBHBIX Jopor KomureroMm 10
aBTOMOOWJIBHBIM ~ JloporaM IIpu  MHHHCTEpCTBE
TpaHCIIOpTa pa3paboTaHa OHJIAHH-MH()OPMALIMOHHAS
wiathopma «IIpo3paydHas JOporay.

C 1 wmronms 2022 Toma B TECTOBOM DEKHME
Komurterom 10 aBTOMOOWJIBHBIM JIOpOraM MpH
Munncreperse TpaHCTIOpTa COBMECTHO ©
MuHucrepcTBOM (HUHAHCOB U MHUHHCTEPCTBOM 110
pPa3BUTHIO  MHOOPMALMOHHBIX  TEXHOJOTMH M
kommyHuKaiuid, CoBeroMm Munucrpos PecrryOnuku
Kapaxanmakcra, XOKUMHATaMH o0llacTell 1 ropoza
TamkenTa OblTa 3amynieHa miIaThopma «Ipo3padHast
Jloporay, cojieprkatias 0a3y JaHHBIX, OTHOCSIIYOCS K
cdepe aBTOMOOITBHBIX TOPOT.

B KauyecTBe OCHOBHBIX CyOBEKTOB,
ydacTByrommux B (opMupoBaHnu HH(pOpMAIH,
MOJUIeKAIEH  pa3MElIeHUI0 B  BHJE OTKPBITOH
nHpOpMaUU B 00JaCTH aBTOMOOWMJIBHBIX JOPOT Ha
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OHJIAH-UH(POPMAITHOHHON TIaTPOpMe «IIpo3pavHas
JIOpOTray OBLIHN ONpE/eICHbI:

MunucTepcTBO PUHAHCOB

¥4

Komwurer 1m0 aBTOMOOMIBHBIM JOpOTaM
e -
PR

R

"

}

Cosetr MunnctpoB PecryOmmku
Kapaxkanmnakcrad, XOKUMHATBI 06acTen
u ropoxaa TamkeHnra

JAaHHBIC O IBUKEHUH CPEJICTB,
HAIpPAaBIIIEMbIX Ha CTPOUTENILCTBO,
PEKOHCTPYKIIMIO, PEMOHT U
coJiep)KaHHe aBTOMOOMIIbHBIX
Jopor

nH(popMaIus 0 JOPOKHO —
CTPOMTENBHBIX paboTax,
MIPOBOJIUMBIX Ha 00BEKTaX
CTPOMTENBCTBA, PEKOHCTPYKLIUH U
pPEMOHTa aBTOMOOMIIBHBIX JIOPOT, B
TOM YHCJI€ CBSA3aHHBIX C
ABTOMOOWJIBHBIMU JIOPOTaMHU
00LIEeTo MOJIb30BaAHUS

nHpopmanus o
BHYTPUXO3SHCTBECHHBIX IOPOTAX TIO
3aKa3y MECTHBIX XOKUMHSTOB,
VIIMIIaX B TOPOAAX U IPYTUX
HACEJICHHBIX MTyHKTaX

Puc.4.YuactHuxku ¢gopmupoBanus 6a3bl JaHHBIX MH(popManuoHHO# miaTtdopmsl «Ilpo3pauynast ropora»

Komurer 1o aBTOMOOMIIBHBIM JAoporamMm
COBMECTHO C KagaCTpOBBIM arcHCTBOM ipu
T OCYyapCTBECHHOM HaJIOTOBOM KOMHUTETE

pa3paboTalyl MHTEPAKTUBHYIO OHJIAHH-KapTy-CXeMy
00BEKTOB CTPOHUTENLCTBA, PEKOHCTPYKIIMH M PEMOHTA
aBTOMOOWIBHBIX gopor. C 2023 roma u panee
exeroqo  CoBer ~ MHHHCTpOB  PecrmyOnmkm
Kapakanmakcran, XOKMMUSTHI o0jiacTed, paiioHOB
(ropo/ioB) OyIyT HAaHOCHThH Ha KapTy YYacTKH JOpOT
BCEX KaTeropHii, CTPOUTEILCTBO, PEKOHCTPYKINS,
PEMOHT KOTOPBIX IPELyCMaTPUBAIOTCS B CIIEYIOIIEM
roay. Takxke mo KaxaoMy oOBEKTy Ha KapTe OymayT
BECTUCh M OTpaxarbCs Texmacnopra, (oTo-u
BUAECOMAaTEepHaNbl. MHHHCTEPCTBOM 110 PA3BHUTHIO
MH(QOPMALMOHHBIX TEXHOJOIMH W KOMMYHHKAIWH,
MunucrepcrBoM ¢(uHaHcOB coBMecTHO ¢ CoBeToM
Munuctpos PecrryGnukun Kapaxkannakcran,
XOKMMHUsATAaMH obmacteii u ropoga TarikeHra,
KOMHUTETOM TI0 aBTOMOOWJIBHEIM JOporaMm Oyner
c(OpPMHUPOBAH PEECTp BHYTPUXO3SIMCTBEHHBIX JOPOT,

cozepamui  azgpec  (T€ONMO3MLMIO),  IOJHOE
HaNMEHOBaHHE, MIPOTSHKEHHOCTH, COCTOSIHUE
(acanbTHpOBaHHBIE, PEMOHTHUPYEMBIE) M JpyTHe
JIAHHBIE.

Exeromao mo 15 pekabps MuHHCTEpCTBOM
¢unancoB Pecnyonuku KapakanmnakcraH, TIaBHBIMH
(DMHAHCOBBIMH  yTpaBICHUSMH  OOJNacTed o
xoKkumHusATa roposa TanikenTta popMupyercs cpeaHss
[IEHa Ha OCHOBE CPEJCTB, 3aTPAYCHHBIX HA PEMOHT
BHYTPEHHHUX JIOPOT, TIPOBEICHHBIH B TEUYECHHE
OTYETHOTO I'0fia, ¥ 3aHOCUTCSI Ha WH(POPMAIIMOHHBIH
TOpTal.

B kaxmom paitoHe (Topome) B mapaMeTpax
PaifoHHOTO(TOPOJICKOT0) MECTHOTO OIO/KEeTa cyMMma
CPEJICTB, BBIACISAEMBIX Ha PEMOHT BHYTPUTOPOJCKUX
JIOpOT, a TaKkXkKe CPeAHss IIeHa, OIpenersieMasl 1o
peruoHaM, IyOIUKYIOTCS XOKMMHUSTaMH pailOHOB
(ropoioB) HA  UHPOPMAIMOHHOM ropraie.
NudopmanmoHHbIi noprai aBTOMaTHYECKU
ompezeiser oOmuid 00beM BHYTPEHHHX JOpOT,
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HOUIEKAIMX PEMOHTY B KaXKIOM paiione (ropoge), [POEKTHO-CMETHON  JIOKyMEHTAIUH, HE  MOXKET

UCXOJs U3 CpefHeN LEHbl U MapaMeTPOB MECTHOTO
Oromkera paiioHa (ropona).

[pemmosxkeHus IO PEMOHTY BHYTPEHHHX IOPOT
(hopMUpPYIOTCS Ha OCHOBE MHCHHUH, BBICKa3aHHBIX
IIMPOKOH OOIIECTBEHHOCTHIO M HEMOCPEICTBEHHO
rpakaHaMu uepe3 HH(POPMAIIMOHHBIN TOPTAL.

IIpunstTie  mpemioxKEeHUH MO  PEMOHTY
BHYTPEHHHX JIODOT Ha OCHOBE OOIIECTBEHHOT'O
MHEHHUs ocymiecTBisgercs n0 10 sSHBaps KaIoro
rona, OIpeeIIcHIEe myTeM TOJIOCOBAHUS
NpeAIOKEHUIH-TTI00eIUTeNe U3 YHCla 3asBICHHBIX
TpeUIoKeHU-10 31 sTHBaps TEKyIIero roua.

UYepes mH(POPMALMOHHBIA MMOPTaT B IpoIecce
MOa4M  TPEUVIOKEHWH W TOJOCOBAaHUS MOTYT
Y4acTBOBATh COBEPUICHHOJICTHHE TPaKIaHE.

Hampasnenue cpeacTB paitoHHOTO (TOPOACKOTO)
Oromxera Ha PEMOHT BHYTPHUTOPOJICKUX
aBTOMOOWJIBHBIX JIOPOI' Ha OCHOBE OOIIECTBEHHOTO
MHEHHSI OCYIIECTBIISIETCSI IO CIEYIOIICH CXeMeE.

I'paxxgane MOTyT BHOCHUTh TOJBKO  OJHO
MIPEUIO’KEHIE O PEMOHTE BHYTPEHHUX IOPOT KaXKABIH
roJl, a TaKXkKe roJOCOBAaTh 3a OJHO IPEIJIOKECHHUE.
I'paxxmanam 3arpenaercs roJ0COBaTh o
BHECCHHOMY MIMH TPEITIOKCHHIO.

BHecenue — mpeIoKeHMII 1O PEMOHTY
BHYTPCHHHUX JIOPOT OCYIIECTBIIICTCS TpaKIaHAMH
myTeM BbIOOpa OJHOH W3  COOTBETCTBYIOLIHMX
BHYTPEHHHX JIOPOT B pPEECTpe BHYTPEHHHX JOPOT,
MPECTaBICHHOM Ha HH()OPMAIMOHHOM TTOpTaIe.

Buecenue MIPEIIOKEHUS uepes
WH(POPMALMOHHBIA MOPTANl OCYMIECTBISICTCS ITyTeM
PErUCTpaIK HEMOCPEACTBEHHO Ha IopTae.

BHyTpennne noporu, BEIOpaHHBIE TpakJaHaMH,
aBTOMaTH4eCKH (POPMUPYIOTCS Ha MHPOPMALIMOHHOM
nmopraji€ B BUIC npezmomemxlﬁ u Ipe€aoCTaBJIAIOTCA
JUTS TOJIOCOBAHUS IPYTHM TPaXKIaHaM.

OH copTHpyeTcsi CBepXy BHH3 Ha OCHOBE
HaMOOIBIIEr0 KOJNUYECTBA TOJOCOB, TOIAHHBIX 3a

MpEeAJoKEHUs, TMOJaHHBIE B KaXJIOM paidoHe U
TopoJe.

B ciuywae, ecnm cTOMMOCTh peayd3aluu
MPEUIOKEHN, TPU3HAHHBIX  MOOCTUTENSIMH B

MOpSAJIKE MPEEMCTBEHHOCTH, cocTaBisieT MeHee 50%
CPEJICTB, BBIACIEHHBIX HA PEMOHT BHYTPUPAHMOHHBIX
JOpor B TapaMeTpax  MECTHOro  Orhkera
COOTBETCTBYIOIIETO paiioHa (Topona), MobeauTeIeM
MPU3HACTCSA TaKKe OUYEPEeNHOE NPEIJIOKCHHE B
MOpSAJIKE TMPEEeMCTBEHHOCTH, HE MPEBbIIAOLIEe
BEJIMYUHY CPEICTB, BBIICICHHBIX HA PEMOHT
BHYTPUPAHOHHBIX JOpOr B IMapaMmeTrpax MECTHOrO
Oro/KeTa COOTBETCTBYIOIIETO paiioHa (ropoaa).

Jns  Kaxxaoro BBIMTPHIITHOTO  TMPEUTOKEHUS
OTKpBIBAaETCAd OTHENIbHBIA Ka3HAYeHCKHIl cUeT u
MIEPEBOMIATCS] COOTBETCTBYIOIINE CPENICTBA.

Pacuer crommocTH BBIAETSEMBIX CPEICTB IO
MIPEUIOKEHUSAM-TTO0S TUTEIIM YTOYHSAETCS Ha
OCHOBAaHHUHU MPOEKTHO-CMETHON JOKyMeHTaruu. [Ipu
9TOM CTOUMOCTh, YTOYHEHHAs Ha OCHOBaHUH

npeBbllIaTh 5% OT NepBOHAYAIBHOM CTOMMOCTH
MpeUIOKeHHsI, MpHU3HaHHOrO TmobeaureneM. Ha
OCHOBaHHH YTOYHEHHOH MIPOEKTHO-CMETHOH
JIOKYMEHTAI[UN IPOEKTHO-CMETHAs TOKYMEHTAIUSA
MepecMaTPUBACTCS B CIydasX, KOTJa CTOMMOCTB
peanu3aluM MpeUIOKEHUs IpeBblmaeT 5% oT
MIEpPBOHAYAIEHONW CTOMMOCTH TIPETOKEHISL.

B cmyuae, ecnmm peMOHT BHYTPEHHHX JOpOT,
yKa3aHHbBIX B MIPU3HAHHOM nodeauTeneM
MIPEUIOKEHIH, TIPETyCMATPUBACTCS B TEKYIIIEM IOy
32 CueT JAPYIMX HCTOYHHKOB B  paMKax
COOTBETCTBYIOIINX pelueHui IIpe3unenra
PeciyOnukn  Y30ekucTaH, IpaBUTEIbCTBA — WIIU
MpoTrpaMM pPa3BUTHA, HA WHPOPMAIIMOHHBINA HOpTa
3arpy’KarTcs TOKYMEHTH MHUHUCTEepCcTBa (DHHAHCOB
Pecrry6mmku Kapakanmakcran, [JIaBHBIX
(hDMHAHCOBBIX YIIpaBIICHHHA O0NAcTell W XOKHMHATA
ropoga TamikeHTa, Jarolle OCHOBaHHE Ui
(hMHAHCHPOBAHMS MAaHHOTO MPEIIOKEHHS 3a CYeT
JIPyTUX UCTOYHHUKOB, a TAK)KE JAHHBIE MPEAT0KECHUS.
ABTOMATHYECKH BBIBOZIATCS M3 CIIUCKa MOOeTuTeNeH
Ha HH(POPMAIIMOHHOM ITOpTaJIe.

B rakux ciyuasx Ha HHGOPMAaIIOHHOM ITOpTae

TIPONCXOIUT nepeopMaTHpOBaHHE CIIHCKA
nmoOeIUTeNeH Mo MOPSIKY.

3asBKH, TIPH3HAHHBIE MOOENTENSAMH,
PETHCTPUPYIOTCS B peectpe

BHYTPEHHUXO3AHCTBEHHBIX OO 0€3 BO3MOXHOCTH
MOBTOPHOIO MPEUIOKEHHUS] B TEUECHUE CIETYFOIIUX
Tpex JIeT.

IIpoekTHO-CMETHAS JIOKYMEHTAITUS o
MpEeNoKEHUsIM,  MPU3HAHHBIM  TOOEAUTENSIMH,
pa3pabaTbiBaeTCsi C  TPUBJICYCHHEM  TpaKIaH,

BBIZIBUHYBILIUX 3TH NPEUIOKEHUS, 32 UCKIIOYCHHEM
CIIydaeB OTKa3a 'pak[aH OT y4acTHsl.

B  memsx  obecmedyenus — 3hdeKkTUBHOTO
HCIOB30BAHUS CPEICTB, BBIACICHHBIX Ha PEMOHT
BHYTPUXO3SIMCTBEHHBIX ~ JIOPOr B  Mapamerpax
MECTHBIX OFOJKCTOB PallOHOB (TOPOJIOB), a TaKKe
YCTaHOBJICHHS 00I1IECTBEHHOTO KOHTPOJISI,
Ka3Ha4YeHCKue cuera, OTKPBITHIC JUIS
(uHaHCHpOBaHUS  TPEIOKEHUN,  MPU3HAHHBIX
MOOEUTEISIMH, MIPUKPEIUISIOTCS K

MH(QOPMALIMOHHOMY TIOpTaly M HPEJOCTaBIISIOT
MOJTb30BATEISIM BO3MOXXHOCTD B PEKUME PEaTbHOTO
BPEMEHH O3HAKOMUTBbCS ¢ uHpopmauumeidr o
BEIJICTICHHBIX CPENICTBAX M UX PACXOIOBAHHH.

Ha ocHoBaHMH  OOIIECTBEHHOTO MHEHHS,
BEIPQYKCHHOTO  TIOCPEICTBOM  HWH(MOPMAIIMOHHOTO
noprana, paiioHHble (TOPOJCKHE)  yIpaBIEHHS
OyaroycTpoiicTBa B 00s3aTe€IbHOM  TOPSKE
YCTaHABIMBAIOT  BBICTABOYHBICE  TaOMWYKH IO
BBIMIOJIHEHHBIM paboTaM Ha OTPEeMOHTHPOBAaHHBIX
BHYTPEHHUX Joporax. Ha muranmerax oTobpaxkaercs
BeO-anpec co mTpux-kogoM «QR», KOTOpBIHA
YKa3bIBa€T HAa COOTBETCTBYIOIIECE NPEATIOKECHUE II0
PEMOHTY BHYTPEHHEH JOpOTH, MOCTYNHUBIIEE depe3
MHGOPMALIMOHHBIA IOPTAJ.
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MPOEKTHOM JOKYMEHTAIlH, TMepeyHs paboT 1o
BHYTPEHHHM JIOpOTaM, BKIIOYCHHBIM B aJPECHBIH
IepevyeHb Ha OCHOBaHMU NPEI0KECHUH, TPU3HAHHBIX
MOOEUTENAMH, L[ENIEBOTO Pacxom0BaHMS
OIO/DKETHBIX ~ CpEICTB, OOBEMOB U  KayecTBa
PEMOHTHBIX paboT, MNPOBOAWMBIX Ha OCHOBaHUHU
YTBEPXKIACHHON MPOEKTHON JIOKYMEHTalIIH,
MPUBIICKAIOTCA  TpaKAaHe, BBIABHHYBIIHE OTH
NPEATIOKEHHS, 3a HCKIIOYEHHEM CIIydaeB OTKas3a
IpaxJaH OT y4acTHs.

IIpu »>ToM Ha wuHPOPMALMOHHOM IOpTaIe
My OJIMKYIOTCSI pe3YJIbTaThl O0IIECTBEHHOT'O KOHTPOJIS
o Ka)XJOMY MPOEKTY " OCTaBIISIFOTCS
MOTHBHPOBAHHBIE OTBETHI MECTHBIX OPTraHOB BIIACTH

M 3aKa3uMKOB HA KAXKIO€ INPEVIOKEHHE U
BO3paKEHHE.
[IpoBenénnoe BBILLIE HCCIIEIOBAHNE

MTOKA3BIBAET, UTO PeaTn3anys mpoekTa «Mos Jopora
maéT CBOM pe3yJibTaThl M OyAeT B JaJbHEHIIEM
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Abstract: This article describes the results of studies on determining the biological effectiveness of seeding
preparations against the main pests of the groundnut crop. The results of the study showed that Gaucho 70% n.cuk.,
5 kg per ton, Kruizer Ekstra 362, sus.k., 3 | of the recommended insecticide seed treatment preparations for use
against pests of agricultural crops, were planted at least 15 days before planting groundnut seeds. The root is
protected from rodents for 25-30 days after germination.
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Introduction It is not recommended to plant the seed on low
UDC-632.4.7 moisture, bumpy and uneven land. The seeds sown in
such lands may not germinate evenly and

Belonging to the family of legumes, groundnuts simultaneously, but may remain one after the other.
are grown in more than 100 countries (tropical and Depending on the size of the seed, 70-80 kg to
subtropical countries). China is the world's largest 100-120 kg are used per hectare. When planting, the
producer of groundnuts, accounting for 40% of the distance between the seeds should be 10-15 cm. After
world's groundnut production, followed by India at the seeds have fully germinated, the plant turns dark
23%, sub-Saharan Africa (SSA) at 8.4%, and the green. The rows are loosened, pre-treated and
United States at 5.6%. The average yield is only 9-12 watered. 250-300 kg of ammafos and 100-150 kg of
tons/ha. Low productivity of groundnuts is associated nitrogen fertilizers per hectare are given before
with a number of limitations [4,5,6]. irrigation. Even before the second treatment, it is
To plant groundnuts, first, the seed is sorted. For cleaned of weeds, the rows are softened, and nitrogen
this, whole-grain, well-ripened groundnuts with 2-3 fertilizers are applied at the rate of 200-300 kg per
kernels are separated. Then it is prepared for planting hectare during the period when the plant is in full

by hand. Shelled groundnuts are cleaned of cracked, bloom.
small and immature seeds. Prepared seeds are covered Groundnuts do not require a lot of water. It is
in special fabric bags of 15-20 kg and stored in dry watered 4-5 times during the growing season, and 6-7
and cool rooms until the time of planting. Storage in times in gravelly soils. Blackening of groundnut pods
synthetic fiber bags is not suitable, as they do not before ripening is observed. This disease is caused by
allow air to flow well. a violation of the irrigation procedure, that is,
[ ]
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overwatering and excessive watering. Therefore, it is
better to take the egates higher.

Groundnuts ripen in late September and early
Octaber. This can be detected by the yellowing of the
pods and the netting of the shell of the groundnut. Or
you can tell by the darkening of the inside of the shell
when bitten into the shell. Harvesting is done by hand.
For this purpose, on good weather days, the pods are
pulled and separated from the nuts in the field itself.
If the harvested pods are bundled and separated from
the stems after a few days, the moisture in the pods
will be greatly reduced and the drying of a large crop
will be reduced. At the time of harvest, the moisture
content of the nuts is around 35-60%, and to dry them,
it is recommended to spread them out to a thickness of
8-10 centimeters in buildings with good air
circulation, and periodically turn and mix them in
place.

Groundnuts stalks are a high-quality and strong
feed for livestock. Before the bales are completely
dry, they are tied, pressed or silage is made. In
addition, the leaves are ground and dried, and then
soaked in water and mixed with bran, they are good
fodder for cattle.

The area where groundnuts are planted is
fertilized with phosphorus and potash fertilizers in
autumn and plowed to a depth of 25-30 cm. In the
spring, plowed land is chiseled, leveled and furrows
60-70 cm wide are made.

Today, it is possible to meet several types of
pests that damage the underground and surface parts
of the groundnut crop. According to the results of the
conducted research, it was found that one of the most
harmful pests belonging to the family of tunlams is the
autumn tunmal. According to the information given in
the literature, the autumn nightshade (Agrotis segetum
Schiff) is one of the common pests in irrigated fields.
Its worms damage hundreds of plants belonging to 34
families. Autumn nightworms damage the seeds of
germinating leguminous crops, pierce the seed pods,
gnaw the roots or the stem near the root neck, and
sometimes damage the above-ground part of the lawn
[1,2,3].

It is important to protect groundnuts from
dangerous pests in order to obtain a high and quality
harvest. Therefore, researches were carried out in
order to carry out effective control measures against
the root rodents, which kill groundnuts in young
sprouts and damage the root part.

Due to insufficient spring and summer rainfall in
the areas where groundnuts are grown in Uzbekistan,
irrigation is definitely needed. Providing the plants
with the required amount of moisture during irrigation
leads to an increase in productivity. Mainly during the
filling of the kernel inside the pod, moisture should
always be present in the root part. Because, in order
for gynaphora to enter the soil easily, the amount of
moisture in the soil should be sufficient. When
groundnuts are planted as a main crop, soil moisture

is harvested in the spring. In some cases, the spring is
dry and if the soil moisture is not enough, the rice
fields are watered by dividing the rows.However, it is
important not to let the pond get flooded.

One of the main factors for obtaining a good
yield of groundnuts is to provide them with sufficient
water according to the water demand of the crop.
When the groundnut plant is not supplied with enough
water, the physiological processes in it are disturbed.
As a result, the growth and development of the plant
slows down and productivity decreases. If there is an
excess of water supply before and after the period also
the leaves of the plant turn yellow, the process of
fruiting is delayed, as a result, it has a negative effect
on productivity. In order to obtain a high and quality
product from the groundnut plant, it is very important
to correctly determine the amount of irrigation and its
duration. In most cases, farmers determine the
irrigation periods of groundnuts based on their
condition or calendar days. As a result, it leads to the
deterioration of the quality of the crop obtained from
plants.

Research has shown that groundnuts are
severely damaged by root-rotting beetles.

Taking into account the above, in the course of
our research, research was carried out against root-
gnawing insects at the experimental farm of the
Scientific Research Institute of Plant Genetic
Resources in Qibrai district of Tashkent region.

In the studies, 5 kg per ton of Gaucho 70% n.kuk,
Kruizer Ekstra 362, 3 | of sus.k drug were treated 15
days before planting groundnut seeds.

Experimentation and performance evaluation
were carried out on the basis of the generally accepted
method. And biological efficiency was done using
Abbot's formula (1925).

In the conducted studies, after germination of
groundnut seeds in the control option, on average, 0.9
pieces on the 3rd day, 2.7 pieces on the 7th day, 3.1
pieces on the 14th day, 3.6 pieces on the 21st day and
On the 28th day, 3.9 worms were counted. In the
variant where the seeds were planted with medicated
seeds, i.e., in the variant treated with Gaucho drug at
the rate of 5 kg, no root gnawing insects were found
until the 21st day of the calculation. On the 28th day
of the calculation, 0.6 pests were found in an area of
2.5 m2. In the following options, 0.8-0.3 pieces of root
gnawing larvae were found on the 28th day of the
calculation (Table 1).

Based on the results of the conducted researches,
Gaucho 70% n.kuk., 5kg per ton, Kruizer Ekstra 362,
sus.k., preparation of 3 | of consumption rates of
groundnut seeds at least 15 days after sowing of
groundnut seeds from the insecticide seed dressing
preparations recommended for use against pests of
agricultural crops when planted in advance, crops are
protected from rodents until 25-30 days after
germination.
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Table 1. Biological effectiveness of seed treatment of leguminous crops with seed-drugs against root rotting
beetles.
(Experimental farm of the Research Institute of Plant Genetic Resources in Kibrai District, Tashkent Region).

Average number of worms

Drug per 2.5 m2, by days after Biological efficiency, %
Ne Options consumption emergence

kg, It 3| 7|14 | 21 |28 3 7 14 21 | 28

0,
1 Avalanche 70% 5.0 0ol o 0 0 |06 100 | 100 | 100 | 100 | 84,6
W.pow.
2. | Cruiser 35% sus.c. 4,0 o(o0o| 0| o |o08] 100 100| 100 | 100 |79,4
o | Cruiser Extra 362 3,0 0o|o| o] o |o3| 100|100} 100 100923
" | sus.c.

4. | Control (untreated) - 09(27]31]| 36 |39 - - - - -
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Abstract: This article discusses the image of the road in the work of Cholpon. The researcher analyzed the
artistic expression of mental and psychological processes in the poet's lyrics. There were made certain
generalizations about Cholpon's ability to create an image through the analysis of many lyrical poems in the article.
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Introduction

As a talented poet, skillful writer, mature
translator and publicist, one of the creators who made
a great contribution to the development of Uzbek
literature is Abdulhamid Sulayman's son Cholpon.
Along with many poetic images, the image of the road
is widely used in Cholpon's prose and poetry. His
creative legacy includes publicist works such as
"Among the Ruins", "Letters from Shymkent" and the
travelogue "Memories of the Road" [Cholpon. Works.
3 volumes. J.2] belonging to the genre of road
memoirs. Since these works are not only
educationally valuable, but are directed to feelings and
experiences, they "inform the reader about the
spiritual and psychological experiences of the creator
in a certain period” [Yakubov I. 90 pp.].

In his travelogue "Memories of the Road"
consisting of eight sections, prose and poetry are
harmoniously combined. The writer's information
and comments - the sincere pains of the creator are
expressed in a lyric-epic way in the travelogue,.

Literary critic D. Kuronov, while thinking
about the writer's travelogue "Yol esdaligii®
(Memories of the Road), dwells on the images of the
road and the traveler in it, and says: "Of course,
spatial and periodic changes have a certain impact on
the traveler's mentality and outlook. The proverb of
our sages “Walking is a river, sitting is a mat” is not
in vain named. Perhaps because of this, characters
who are shown growing up and changing in oral and

Doi: éros¥®f https:/dx.doi.org/10.15863/TAS.2023.02.118.39

written literature often go on a journey. In Cholpon's
creativity, the image of the road often serves to make
similar internal comparisons. [Kuronov D. About the
meaning layer in "Memories of the Road". 159 pp.].

In this travelogue, Cholpon describes how the
mountains, which look beautiful from afar, become
more and more beautiful as they get closer, and says
that they are as "beautiful as his love", "as big as his
fear". It was not in vain. Cholpon urges us to focus on
the fact that his pain can only be understood by getting
closer to his soul, and that in the process his sense of
fear has grown.

Cholpon realized that his dreams were blocked
by real facts. He hesitates, not knowing what is the
force blocking the rise of the mountain. In our opinion,
special attention should be paid to this situation.
Cholpon, who could not find an answer to the rise of
the mountain, sought the answer to his question from
nature, although intuitively, he sought to know finite
objects, thereby understanding the secrets of infinity.
Because when you want to climb to imaginary heights,
and climb to the point where the eyes are playing, the
mountains also stop growing.

In this travelogue, the writer describes the
surroundings while walking on the road, but at the
same time the road comes as both an image and a
poetic device. After all, as the literary critic G.
Ernazarova said: "... the concept of a road in fiction
has always carried a symbolic and metaphorical

meaning as a person's "life path", "entering a new
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path", "historical path" [Ernazarova G.74 p.] Also, the
scientist observes the meeting of different poetic
interpretations of the "road" both in the prose and
poetry of Cholpon. "For example, in the lyrical
digressions in the travelogue "Memory of the Road",
the poet achieves a unique poetic goal by combining
symbolic lyrics with Eastern Sufi literature to
illuminate the process of finding his goals, mental
anguish, and identity."

In Cholpon's poems "My Ways", "My musical
instrument”, "Way of love", "Way of motherland",
"On great way", "Leave me alone", "The Desire to
Take Comfort", "Love of Eremite" and "Beautiful the
image of the road is written with a different purpose.

The image of the road used in Cholpan's poems
is "interpreted as a symbol of the struggle for national
liberation and development." [Kuronov D. About the
meaning layer in "Memory of the Road". 159 pp.].

We can cite many examples of this from the
poet's lyrics. Cholpon reacts to the scenes of the period
with his poetic heart in his poem "Leave me alone".

Ocku gycTaap iyn agamuob ynaumap,

SlHru nycrinap OyHMHT y4dyH KyJIIMiap.

Suru itfynra o€k 6ocMaii TyxTacam,

by iynnapna KyTynMuuiMk MyK necam,

CeH y1 4oK/ia Kalicu Hynra coJlap/IuHT,

®danokatman  KaHAad ~ TOPTHO  OJapAMHT?
[Uyamon. Acapmap. XK.1 47 6.]

Old friends lost their way and died,

And new friends laughed at this.

If | stop without stepping on a new path,

If | say that there is no way to escape,

What path did you take back then?

How would you recover from a disaster?
[Cholpon. Works. C.1 47 p.]

The hesitations in the heart of the lyrical hero are
penned in this poem,. The lyrical hero in it does not
want to believe the literary-ideological lies of "new
friends" who claimed to be a supporter of innovation.
Because the lyrical "I" in the poem has a deep sense
of the disaster that can happen, with a deep
understanding that there is no salvation on this path.
The real-life basis of the ideas in the poem is that the
lyrical hero is looking for his own way in life,
sometimes he hesitates about which way to go.

Yapyarax iynoBuu WyngaH ajamnica,

Texuc iyn KoJica-aa, TOFIapHU OLICA,

MyaHu KypeaTKydn 10My3-1a Kouca,

Ilynna ronatraiiMu sutaHFou dyiiap?

DpKUH JaTalapHUHT SPKUH CYJITOHH,

CoHcH3 OAaNapHUHT €1FU3 YYIIOHH,

Haii 9onu6, Tormapaan ncraca €pHu,

banku ronarrycu “€p” neran kyinap? [YynmoH.
Acapnap. XK.1. 18 0.]

If a weary traveler goes astray,

Even if the road remains level, will he climb the
mountains?

If the guiding star runs away,

Should bare deserts comfort him?

Free sultan of free fields,

Lonely shepherd of countless flocks,

He plays the flute and sings from the mountains,

Are songs about "beloved" soothing? [Cholpon.
Works. C.1. 18 p.]

Tired of fighting for the future, lost on the way,
to a wayfarer unable to find even a guiding star, the
deserts and fields of his country seem comforting. The
poet thinks that the songs about his "beloved" were
comforting to the one who was looking for his beloved
among the mountains and rocks, turning into a
shepherd in his love and playing the flute. In this case,
the desire for freedom, the dream of freedom does not
leave the lyrical hero, and without losing hope, he can
find comfort and hope in every corner of the mother
earth. In this, the images of the road and the traveler
are directed to the expression of feelings related to a
free and free life. The poem also poetically expresses
the boundless feelings of patriotism. It seems that the
poet's thoughts are logically continued in the poem
"Way of Motherland™:

Y30K... OFup Hyira YnKKaH HyI4yuMeH,

By ifynnapaa KUIOFy3UM OIIY30Hp;

MeH I0pTUMHUHT IIOK UCTaKJIU Ky4YHUMEH,

V 10N1y3HUHT TyTaJlUIIN KyHy3aup.

Tomupnapum 0JIOB Kaou KailHaraH
KoHapunu KeuMuIIapiad oJIMUILAND,
Bunarnmaa npru0, yonu6 yitHaras,
YHyTMaKkuM, OEKJIApUHT TOJIMHIILIHP.

V30K HYIHUHT HYT9rCcHMeH, OOpaMeH,

Ucrarumuu Oy #ymiapaan onamen! [Uymmow.
Acapmap. XK..1 23 6.]

I am a traveler on a long... difficult journey,

My brain is a star on these roads;

I am the pure desire of my country,

The end of this star is day.

My veins are boiling like fire

They took their blood from the past

jumping up and running on the wrist,

Forgetting that legs are tired.

I am a traveler of a long way, | will go,

| get what | want from these ways! [Cholpon.
Works. C.1. 23 p.]

The lyrical hero calls himself the pure desire
force of the country. Pure desire is undoubtedly the
dream of freedom. The lyrical hero deeply feels that
this path is difficult and long, but he never gives up
and takes a step forward. On this way, his veins are
boiling like fire, and even if his legs are tired, he will
not give up his desire. The mental anguish he is
suffering from causes him to be steadfast in his chosen
path.

In general, the image of the road is used in
Cholpon's poetry in a symbolic sense, expressing the
poet's views on freedom and freedom. Undoubtedly,
understanding the essence of this image will help us
to understand the poet's spiritual feelings more deeply.
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