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Introduction 

UDC 685.17: 519.43 

 

Quality, properties, measure, before the 

emergence of human interest in them, were just 

objective natural characteristics of things, the 

processes of their formation and transformation. The 

accumulation or reduction of the quantity led to a 

critical mass - the border of the "quality quantity". The 

measure characterizing the quantitative interval - the 

limits of the development of quality, warned that 

further change is expedient only in another qualitative 

expression, of course, quantity itself is not capable of 

transforming into quality. The new quality arises from 

the quality of the old. And the way of changing the 

quality is different from the way of changing the 

quantity. Quantitative changes are continuous, 

qualitative, by definition, discrete. The emergence of 

human activity has significantly changed the 

understanding of quality and the characteristics of 

being related to it. To the natural-historical processes 

of the development of nature, socio-historical ones 

were added. Man actively began to restructure the 

natural prerequisites of his existence, considering 

them as a raw material base for the struggle for his 

own existence. It should never be forgotten that the 

essence of man is practical. F. Engels was absolutely 

right when he argued: man, of course, is a creative 

being, but before creating and surprising, he must eat, 

drink, dress, put on shoes and have a secure roof over 

http://s-o-i.org/1.1/tas
http://dx.doi.org/10.15863/TAS
http://t-science.org/
http://s-o-i.org/1.1/TAS-01-105-11
https://dx.doi.org/10.15863/TAS.2022.01.105.11


Impact Factor: 

ISRA (India)        = 6.317 

ISI (Dubai, UAE) = 1.582 

GIF (Australia)    = 0.564 

JIF                        = 1.500 

SIS (USA)         = 0.912  

РИНЦ (Russia) = 3.939  

ESJI (KZ)          = 9.035 

SJIF (Morocco) = 7.184 

ICV (Poland)  = 6.630 

PIF (India)  = 1.940 

IBI (India)  = 4.260 

OAJI (USA)        = 0.350 

 

 

Philadelphia, USA  202 

 

 

his creative head. He does not find what is necessary 

in a finished form in nature, therefore, the foundation 

of human existence and his progress will always be 

practical activity, material production in all the variety 

of its directions, by the way, also determined by the 

variety of human needs. 

To two objective, natural dimensions of quality - 

natural properties and dimensionality, a third is added 

- quality assessment in the projection of the needs of a 

person's being, combining objective and subjective 

principles (Figure 1).  
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Figure 1 - Development of the concept of quality measurement 

 

Main part 

The range of quality carriers has changed 

historically. Today, it includes, along with the quality 

of objects of the material world, the quality of raw 

materials, semi-finished products, final forms of 

marketable products, software products, phenomena 

of spiritual culture, the most creative activity of people 

and methods of preparation for it - the quality of 

professional education. 

Qualitative changes in the scope of the concept 

of "quality" due to the inclusion of new phenomena 

that require qualitative characteristics, imply changes 

in the content of the understanding of quality. It is 

necessary to load it with new specifying features. 

Even in the first approximation, the inadequacy of 

extrapolations of the qualitative characteristics of 

natural phenomena, for example, solar radiation, on 

the quality of raw materials, direct consumption goods 

or services, is obvious. At the same time, the set of 

basic characteristics of quality, expressed in its 

definition, remains invariant. The modern 

understanding of quality has gone beyond the 

traditional understanding of "quality" developed in 

classical philosophy, but it should not be thought that 

the philosophical definition of quality is outdated. 

Philosophy is a historical type of worldview, and her 

analysis of the fundamental characteristics of being is 

of universal importance. The philosophical definition 

of quality is a message that must be adhered to in 

specific time or objective circumstances. Over time, it 

is not so much the philosophical understanding of 

quality that changes as the view of the quality of 

special and practical consciousness. Cognition 

ascends from general abstract concepts to a concrete 

understanding of the phenomena of the world and 

their properties. This movement of knowledge does 

not deny the original understanding. On the contrary, 

we are guided by it as a navigation device, making our 

way in the world of urgent problems. how much is a 

look at the quality of special and practical 

consciousness. Cognition ascends from general 

abstract concepts to a concrete understanding of the 

phenomena of the world and their properties. This 

movement of knowledge does not deny the original 

understanding. On the contrary, we are guided by it as 

a navigation device, making our way in the world of 

urgent problems. how much is a look at the quality of 

special and practical consciousness. Cognition 

ascends from general abstract concepts to a concrete 

understanding of the phenomena of the world and 

their properties. This movement of knowledge does 

not deny the original understanding. On the contrary, 

we are guided by it as a navigation device, making our 

way in the world of urgent problems. 

In the system of philosophical categories, 

"quality" reflects the essential certainty of 

phenomena, due to which they appear as such and not 

different. The famous German philosopher G. Hegel 

wrote: quality is that, depriving of which, the 

phenomenon ceases to be itself. Defining quality as a 

system of essential properties of a phenomenon, 

philosophy identifies two aspects of determining 

quality, which make it possible to concretize general 

methodological characteristics. Quality characterizes 

both a set of similar phenomena and a separately taken 

phenomenon of a certain set. This differentiation is 

important in the development of quality standards and 

is no less significant in terms of the validity of 

individual consumer claims. Another significant 

nuance in the definition of quality is that quality is not 

a collection of general properties of phenomena, but a 

system, therefore, exclusion or relocation of 

individual properties, for example in a rating 

classification, is not allowed. Quality is either there or 
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not. There cannot be less quality and more too. 

Quantitative variation does not apply to “quality” but 

to “state of quality”. 

The concept of "state of quality" - "quality state" 

- is key in the development of specific scientific, 

sectoral ideas about the quality of specific 

phenomena. Unlike the concept of "quality", which 

has the meaning of an ideal and serves as a reference 

point in the development of precise standards, the 

concept of "state of quality" is usually included in the 

development of regulations. The concept of "state of 

quality" is developed at the level of knowledge that 

allows one to actively involve specific and 

quantitative possibilities for determining quality. 

"Quality" is defined through properties. 

"Qualitative state" is characterized by a certain set of 

properties and their quantitative assessment. In 

essence, we mainly operate precisely with ideas about 

the state of quality, implying quality as such. It should 

not be otherwise in practical thinking, because it 

determines the real objective process or its results. 

The contradictions of the world have set many 

traps on the path of our cognition. They are designed 

for the weakness of our psyche and the "tendency" of 

the intellect. In an effort to understand quality, one-

sidedness and inconsistency are especially dangerous. 

The one-sidedness of knowledge is manifested in 

the desire to put everything in its place - "on the 

shelves", according to the rule - "to each his own", 

"God is God", "Caesar is Caesar's". Philosophers 

develop the doctrine of quality, the rest use the 

achievements of philosophy. When there is something 

to use, they praise, when not, they scold. The position 

is comfortable, it allows you to write off your own 

"sins" at the same time as strangers. 

Universal concepts of philosophy, including the 

category of "quality", are not the eternal ideas of Plato, 

access to which is open only to philosophers. 

Philosophical concepts reflect the level of aggregate 

thinking, its achievements and shortcomings. The core 

of philosophical knowledge forms concepts that 

synthesize specific cultural experience. The quality of 

philosophical knowledge is determined both by the 

quality of understanding of the philosophers 

themselves and by the creativity of representatives of 

all areas of scientific knowledge. It is practically 

possible, but logically impossible, to be an outside 

observer of the formation of the modern world 

outlook, in which scientific generalizations serve as 

key formations. 

Consistency and versatility in understanding 

quality are equally important. From the recognition of 

the need for a creative union of philosophy and 

science to the embodiment of this principle of the 

development of knowledge in real creativity, the road 

is not easy. The general is hidden in particular. It must 

be obtained in it, which is not easy in itself, and 

besides, it is not necessary everywhere. In the 

interaction of theory and practice, the authority of the 

latter prevails. 

Practice rushes to solve their problems. The 

"fruitful" side of theoretical knowledge displaces the 

"luminiferous" one. Science, subordinated to practice, 

works "off the wheels", squeezing out the possibilities 

of a ready-made theory. Fundamental developments 

are frozen, but only through them is a leap to new 

materials, technologies, in a word, a new qualitative 

state of production and goods achieved. 

Not only in theory, but also in practice, there is a 

need for a synthetic concept of quality that would 

combine the philosophical characteristics of quality 

with scientific developments and analytical 

experience of production. We need an ideology of 

quality. The ideology of quality is a scientific and 

philosophical theory of quality with two main 

objectives. First of all, it should not analytically reflect 

the real experience of creative human activity, 

systematize the understanding of quality as a product 

of creativity. And, of course, the ideology of quality is 

intended not only to be a mirror of socio-historical 

achievements, it should generate new ideas, guide 

progress, starting from production, control, regulate, 

anticipate the relationship between supply and 

demand in the market in its entire spectrum. 

Analysts point to a steady upward trend in 

demand for quality products in the market. There is a 

significant, in the sense of time concreteness, shift of 

consumer interest towards the quality of the product. 

However, it became a revelation only because there is 

not sufficient theoretical support for the marketing 

forecast. Mathematical models are "handy" tools. 

They are effective when sufficient experience has 

already been accumulated to make it possible to 

qualitatively measure the emerging changes in the 

market, that is, to follow, not outrun. A logical 

advance is necessary, such as in genetics, - there is a 

combination of chromosomes, - wait for the 

corresponding signs with a probability calculated by 

known formulas. 

The market trend towards the quality of goods 

was quite visible in the United States immediately 

after 1945. Americans at home, in Europe and Asia 

rushed to buy everything of more or less value. Their 

interest in quality was driven by purchasing power, on 

the one hand, and an analysis of the international 

situation - the political pendulum swung in the 

direction of tension between the winners, on the other. 

The ideologists of quality assume an orientation 

towards national characteristics - national traditions, 

national ideas, the originality of the natural habitat and 

relationship with nature, the specifics of crafts and the 

development of production, the social architectonics 

of society, customs, customs. 

The theoretical and methodological significance 

of the ideology of quality is enhanced by the fact that 

it will help overcome the limitations of current 

attempts to “curb” quality. The so-called quality 
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management systems are in fact just forms of 

organizing control over the quality of an activity or its 

result. Even the currently widely used system in the 

form of an international quality standard of the ISO-

9000 series contains only the most general provisions 

for quality management. 

The methodological basis of the ideology of 

quality is dialectics in both of its epistemological 

meanings - as a general theory and logic of cognition. 

You should start from the very beginning, without 

succumbing to psychological discomfort. The logical 

beginning of the theory was and will be the search for 

an adequate definition of the system-forming concept. 

In the life of a concept, as well as of a person 

developing a concept, there are two periods "donatal" 

and "postnatal". The active life of a concept begins 

from the moment of its adequate definition. 

Definition - the ultimate abstraction of scientific 

and philosophical knowledge, grasping the most 

essential in the content of the concept. It is very poor 

in content, it seems formal, "non-working" 

knowledge. However, it is the definition that carries a 

particularly significant load, systematically 

characterizes the concept. 

The definition contains an indication of the 

belonging of the phenomenon reflected in the concept 

to the system series and at the same time fixes its 

distinctive features ("defining moments"). Everything 

that makes up its specific being belongs to the defining 

moments of being. If all the defining moments are 

collected together, then the being from the mode of 

possible being passes into the mode of real being. An 

example is the definitions of well-known geometric 

shapes: trapezoid, parallelogram, rhombus, rectangle, 

and square. All named figures have 4 corners and are 

formed by 4 straight lines. They are closed 

quadrangles, that is, they are included in the system of 

closed polygons in this capacity and are determined 

through common signs. The hierarchy of their own 

definitions is due to the inclusion of additional (to the 

necessary) features, concretizing the content of the 

defined concept. At the top is a square, since it is 

formed by the largest number of additional features. 

The definition of a square turns out to be the richest in 

content, but it is not identical with the content of the 

concept of "square", because it does not capture all the 

geometric properties of a square and its relations with 

other figures. 

Differences in the understanding of quality begin 

when from the content of a concept, which always 

represents some integrity, are withdrawn and 

inadequately interpreted separate constituent features 

or conditions for the existence of quality. Quality is 

most often identified with a property, and conditions 

are included in the system of quality itself. To avoid 

confusion, it is necessary to clearly adhere to the 

definition of quality as a point of reference in the 

system of its understanding. 

One-sidedness and errors in understanding the 

quality of a phenomenon have both objective and 

subjective grounds. Quality, as an objective 

characteristic of a phenomenon, combines several of 

its fundamental properties, but the quality of the 

phenomenon is manifested in different ways 

depending on the relationship with other phenomena, 

which allows us to speak of a lot of quality. F. Engels 

wrote: "There are not qualities, but only things that 

have qualities, and, moreover, infinitely many 

qualities." Different expression of quality in the 

process of interaction of the phenomenon can be 

perceived - one-sided. That is why the dialectical 

method of cognition requires that a phenomenon be 

considered in all possible diversity of its connections. 

Only compliance with this rule will help to minimize 

the one-sidedness of the assessment. 

The logic of the process of quality cognition also 

“disposes” to inadequate judgments. At the initial 

stage of cognition, the object of research appears as its 

separate properties. Cognition moves from individual 

properties, through their comparison, assessment, 

differentiation to the establishment of their 

relationships, the awareness of the unity of these 

relationships. And only at the stage of systematization 

the sought-for concept is formed. 

Cognition goes back from "properties" to their 

unity - "quality", from "quality" to "quantity" and 

further to the idea of "quantity of quality" or 

"qualitative quantity" - "measure", expressing the 

relationship between "quality" and "quantity". 

The concept of "quality" has actively migrated 

from the system of philosophical categories to science 

and practical consciousness. Adaptation to new levels 

of thinking is presented in the Academic Dictionary of 

the Russian Language. Along with a philosophical 

definition, the authors cite three more: 

"An essential feature, a property that 

distinguishes one object or one person from another 

(more often about a positive feature, property)." 

"The degree of dignity, value, suitability of a 

thing, action, etc., compliance with what they should 

be." 

"The difference in value between a heavy piece 

and an easy piece in chess." 

IN AND. Dahl also preferred the broadest 

interpretation of quality - "a property or belonging, 

everything that constitutes the essence of a person or 

thing." 

Thus, quality, which, according to experts, has 

become a system-forming factor in the modern 

economy, presupposes several aspects of analysis: 

philosophical, scientific and practical. By balancing 

these approaches, we can count on success in 

developing a quality management system. 

It is necessary to answer, first of all, clearly and 

clearly to the questions: what do we call "quality"? 

and what is the originality of the “quality of activity”? 

The latter is especially relevant, because we are faced 
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with a specific task, to build a quality management 

system in relation to a specific activity - higher 

professional education. 

Let us formulate the main provisions that clarify 

the previous characteristic of the concept of "quality": 

firstly, quality is a system of defining properties of 

phenomena. Quality cannot be identified with one of 

them, no matter how significant it is. Quality can 

manifest itself through a separately taken property, but 

even in this case it acts as a certain unity, which is not 

allowed to be neglected. 

Secondly, “quality” and “quantity” are 

dialectically opposite concepts, that is, they exclude 

each other, by definition, assuming interdependent 

existence. “Quantity” cannot go directly into 

“quality”; it creates a condition that ensures the 

transformation of one quality (or qualitative state) into 

another. Likewise, “quality” does not transform into 

“quantity”, but a new quality determines a different 

quantity. Hence the desire to reveal quality through 

quantitative analysis. "Reducing quality to quantity is 

the main trend of modern natural science." 

Quantitative analysis of quality is rational in terms of 

understanding that it does not detect a quality system. 

The quantitative approach to quality is limited by the 

function of the operator. 

Thirdly, the concept of "quality", reflecting the 

subject-diverse world, must reproduce in itself this 

objectively existing difference. It is therefore 

structured. The structuring of "quality" is especially 

important for the development of a quality 

management system. It is advisable to distinguish the 

following structural quality levels: 

• quality of natural material;  

• the quality of the recycled natural material; 

• the quality of the technical product; 

• the quality of the software product; 

• quality of activity. 

Comparing the presented levels in the structure 

of quality, it is not difficult to notice that their main 

difference is due to the presence or degree of inclusion 

of conscious activity. With an increase in the 

participation of activities, the quality status shifts from 

“materiality” (objectivity) to “ideality” 

(consciousness). The growing tendency of transition 

from naturally formed (spontaneous) properties of 

quality to consciously given characteristics of quality 

is quite obvious. This displacement reaches its highest 

embodiment at the level of the quality of the activity 

itself. At the same time, let us pay attention to the fact 

that quality at all levels remains an objective 

characteristic of a process (phenomenon), therefore, it 

is unproductive to set quality properties arbitrarily. It 

is necessary to reckon with the objective reality, of 

which our conscious activity is a part. The power of 

knowledge lies in its objectivity. Quality is ensured 

exclusively by those activities that are of high quality, 

that is, based on the skillful use of objective 

knowledge. It is customary to define such activity as 

"professional". 

The most important scientific conclusions of the 

XX century about the “noosphere”, “the 

transformation of science and culture into the direct 

productive force of society” and “the increasing role 

of the subjective factor in the history” reflect the 

spectral shift in the quality structure towards the 

quality of activity, actualizing the complex of quality 

management problems. 

The system-forming feature of professional and 

educational activity is synthetically represented by the 

concept of "education". The concept of "professional" 

serves as a vector. "Education, the process and the 

result of assimilation of systematized knowledge, 

skills and abilities, it is closely related to upbringing." 

Education combines training and upbringing. 

Education and upbringing, in principle, are related in 

themselves. Education gives their relationship a 

certain integrity and direction. It makes no sense to 

interpret education outside of ideology. It is not 

education that needs to be “cleansed” of ideology. In 

ideology, it is necessary to "clean up" the rubble 

created by apologists and critics of the bourgeois 

system of social relations. 

The ideology of education - general and 

professional - is based on two most important 

provisions: the need for systematic training so that the 

power of knowledge has a positive vector, and the 

importance of raising the need for systemic 

knowledge, otherwise the active phase of attitude to 

knowledge will be limited by the time of training in 

educational structures. 

It is advisable to consider the criteria for the 

quality of higher professional education in theoretical 

and practical aspects. Ideally, both aspects should be 

two sides of a single action. 

In theoretical terms, the criteria for the quality of 

the university's activities look like a "docking node" 

of the State Standard; personal satisfaction of the 

graduate; the conjunctural requirements of the 

domestic consumer and the multilevel requirements of 

the international labor market. Such different 

approaches can be combined only in the form of a very 

flexible and conditionally specific model of a 

“specialist”. 

The practical plan is clearer. We need modern 

effective teaching technologies, highly qualified 

personnel, rational management and sufficient 

finances. 

Instead of conclusions, let us summarize and 

define the basic concepts of the ideology of quality. 

The development of the ideology of quality begins 

with the identification and definition of the essential 

properties of the set of phenomena, the quality of 

which we must understand and evaluate. 

The concept of "essential properties" reflects a 

group of features that characterize the structural and 

functional features of a given series of phenomena. 
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Essential properties ensure the status and functioning 

of both individual phenomena and the multitude as a 

whole. The absence of at least one such property 

indicates the absence of a qualitative definiteness of 

the phenomenon. 

The difficulty lies in determining the materiality 

of the property. Any standards designed to clarify are 

conditional and subjective, which makes it possible to 

manipulate quality as a characteristic of a 

phenomenon, to replace quality. With regard to the 

quality of the product of activity and the activity itself, 

such manipulation is mainly associated with the 

sequestration of the nomenclature of essential 

properties. For example, footwear should provide 

safety and comfort of movement. Aesthetic and 

hygienic composite qualities are packed in the 

definition of the main functions, which is quite 

acceptable, since the definition of a quality 

characteristic requires maximum conciseness. The 

same that is synthesized included in the definition of 

quality, you can try to dispose of arbitrarily. It is no 

secret that in the production of footwear it is legal and, 

especially illegally, materials certified as 

environmentally friendly in general, but not in our 

particular case, are used on a large scale. It is incorrect 

to divide shoes into high-quality and low-quality 

shoes. Low-quality shoes - by definition - are not 

shoes, but a surrogate similarity, a fake. What to do? 

It is irrational to determine the real situation on the 

basis of formal criteria, and even more so to reckon 

with the actually operating practical order. 

To combine theory and practice, it is advisable 

to differentiate the concepts of "quality" and "state of 

quality" in the ideology of quality. The concept of 

“quality” emphasizes the systemic way of dealing 

with essential properties that form a certainty of a set 

of phenomena. Quality, as the ultimate characteristic 

of certainty, characterizes a given set of phenomena 

formally, in principle. 

The concept of "state of quality" reflects a 

specific level of expression of the quality of 

phenomena. In this sense, it is more meaningful and 

captures the real state of affairs. The quality state can 

be incomplete, conditionally definable. 

The concept of "quality levels" concretizes the 

understanding of quality in the aspect of the 

development of the world, its complication, the 

increasing importance of rational and practical 

activity. The ideology of quality is applicable 

precisely to certain levels of quality, or, more 

precisely, it is due to their specific status and internal 

differentiation. 

Fashion and technical regulation are the 

components of the quality of the manufactured 

footwear. 

The historical development of the main types of 

footwear took place in direct connection with the 

natural socio-economic conditions of their era, the 

aesthetic and moral requirements of social life and the 

dominant artistic style in art. 

Style in art is a historically established, relatively 

stable commonality of the figurative system of means 

and techniques of artistic expression, due to the unity 

of the ideological content. 

In the costume, the general style direction is 

expressed in the main shapes and proportions, the way 

of wearing, the use of certain materials and their color 

combinations, the nature of the use of auxiliary 

materials, accessories and jewelry. 

Changes in the general artistic style of the era are 

always associated with great ideological and social 

shifts. They take place over a long historical period. 

But within the limits of each style there is a more 

mobile and short-term phenomenon - a fashion that 

affects all areas of human activity. 

The word "fashion" comes from the French 

mode, which in turn goes back to the Latin modus, 

which means measure, image, method. 

According to V. Dahl, fashion is a temporary 

changeable whim in everyday life, in society, in the 

cut of clothes and outfits. Another definition is often 

found: fashion is a short-term domination of certain 

forms associated with a person's constant need for 

variety and novelty of the surrounding activity. 

Fashion is especially noticeable and actively 

manifested in a suit, which is subject to the most 

frequent change of volumetric, planar and linear 

forms. 

Some experts, trendsetters, believe that the birth 

of fashion is difficult to associate with any particular 

period or event. Perhaps this is as vague as its end. But 

on the other hand, the most important feature of 

fashion is its obligatory changeability. With the 

advent of a new fashion, shoes, like other costume 

items characteristic of the previous fashion, partially 

or significantly lose their aesthetic value, and at the 

same time their monetary value. This fact is of great 

aesthetic and economic importance for manufacturers 

and buyers. Some do not want to buy, while others 

untimely felt a sharp drop in demand for these types 

of footwear, they were unable to offer the market new 

fashionable types of footwear in time in order to 

maintain high demand and the image of their 

enterprise as a trendsetter with a marketing service. 

keeping track of demand issues and making effective 

decisions in a timely manner. Unfortunately, 

manufacturers will not understand in any way that this 

fact - the loss of the aesthetic value of the types of 

shoes offered to the buyer - comes from the natural 

desire of people to update their wardrobe, which is 

associated with constantly changing needs (including 

aesthetic) and the general development of human 

society. 

The work of an enterprise without taking into 

account the current situation on the demand market 

today, or better tomorrow, will certainly lead to 

collapse, because fashion is both novelty and imitation 
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is not always new, but necessarily unusual with the 

manifestation of the individuality of each consumer. 

One cannot but agree with the statement of the famous 

French fashion designer P. Cardin about fashion: 

“Fashion is ... renewal! The principle that nature has 

always followed! A tree sheds old foliage, a man - 

bored clothes and shoes. When things become 

familiar, people get tired of them quickly. Fashion 

saves you from tiresome uniformity. People want to 

like each other: to be beautifully dressed, to look good 

is a natural need. " 

The modern leader needs to have that flair, the 

ability to foresee this emerging new thing that is 

already in the air, but has not yet acquired flesh. You 

need to learn this skill, take risks, surround yourself 

with talented fashion designers, trust them, implement 

their proposals and developments in small batches, 

test them on the demand market, advertise the 

advantages of the offered range of shoes, form good 

taste in the buyer and his desire to be beautifully 

dressed, look good ... It doesn't happen by itself. This 

state of mind is formed under the influence of the 

environment where a person communicates, lives, 

creates and wants to be recognizable. 

The taste must be developed, but at the same 

time, every buyer, every member of society who 

considers himself a cultured person, the taste must be 

endowed with individual qualities, only in this case 

the fashion will be able to fulfill its mission - to make 

every person an individual. This is possible if people 

develop the presence of different personal tastes, if a 

society of people is created that is capable of 

respecting other people's tastes, without imposing 

their own tastes on them, peacefully coexisting, 

forming a society of intellectual, cultured people. 

Unfortunately, the level of quality in the Russian 

industry and service sector still does not meet these 

requirements. The few examples of successful 

competition of Russian companies in the foreign 

market are in most cases achieved due to the 

cheapness of raw materials, materials, energy and 

labor. After Russia's accession to the WTO, Russian 

companies will not have these advantages. They will 

be able to compete with global manufacturers based 

only on the high quality of products and technological 

processes, on the ability to meet market requirements, 

on the availability of a demanded range of footwear. 

One of the most important steps in the 

implementation of these goals was the adoption on 

December 27, 2002 of Federal Law No. 184-FZ "On 

Technical Regulation". This law lays the foundations 

for a radical reform of the entire system of state 

regulation of quality. 

The Federal Law "On Technical Regulation" 

(hereinafter - FZ) provides for harmonization with the 

European practice of Russian: approach to conformity 

assessment, standardization system, state quality 

control. The reform of technical regulation carried out 

in the country is aimed at ensuring the achievement of 

the necessary balance in the market between the 

interests of the consumer and the manufacturer. At the 

same time, on the one hand, the safety of products for 

a person, his property, and the environment must be 

ensured, and on the other hand, on the way of 

movement of goods to the market (assessment and 

confirmation of conformity, control and supervision 

of quality, etc.) allows prevent actions that mislead 

consumers. 

It is known that the leading position in the world 

economy is achieved only by those countries that are 

able to ensure the quality of products and services that 

create competitive advantages for their producers and 

comfortable living conditions for consumers. That is 

why in the leading countries of the world the problem 

of quality is at the center of the economic interests of 

the state and citizens. Quality systems, being a market 

mechanism for quality management, which 

enterprises use at their own discretion, require 

government support. 

One of the important steps of state support for 

quality systems was the release in 1998 of the RF 

government decree "On some measures aimed at 

improving systems for ensuring the quality of 

products and services." In particular, it says: “To 

consider the most important task of federal executive 

bodies to support business entities implementing 

quality systems based on GOST R ISO 9000 series in 

order to increase the competitiveness of products and 

services provided. Recommend the executive 

authorities of the constituent entities of the Russian 

Federation to provide support to the specified business 

entities. " 

As a result, by placing profitable orders, the state 

is interested in the industry in creating and using such 

effective tools for improving product quality as 

modern quality systems, that is, using the new version 

of ISO 9000: 2000. 

The quality system according to the new version 

of the ISO 9000 series is to ensure the quality required 

by the consumer, but with minimal costs. This, in 

particular, is the philosophy of the TQM (Total 

Quality Management) concept and, as a consequence, 

the high efficiency of the quality system at the 

enterprise. In these conditions, the advantage will be 

given to the company that can offer consumers the 

best quality at a lower price. 

The quality system must ensure both the 

conformity of the product to the requirements of the 

consumer and the guaranteed identification and 

elimination of deficiencies in production processes 

that affect the quality, i.e. ensure the greatest 

likelihood of no defects. 

But more than a year has passed since the entry 

into force of the Federal Law, during this time not a 

single technical regulation has been adopted in the 

country, establishing mandatory requirements for the 

application and execution of the objects of technical 

regulation. 
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Technical regulation - legal regulation of 

relations in the field of establishing, applying and 

fulfilling mandatory requirements for products, 

processes of production, operation, storage, 

transportation, sale and disposal, performance of work 

or provision of services, and legal regulation of 

relations in the field of conformity assessment. 

According to Evgeny Petrosyan, Deputy 

Director of the Department of Technical Regulation 

and Metrology of the Ministry of Industry and Energy 

of Russia (formerly Gosstandart), Yevgeny Petrosyan, 

this situation with the implementation of the Federal 

Law is due to the confusion in the field of 

standardization after the unsuccessful implementation 

of the administrative reform. In fact, the director of the 

department Marina Glazatova agrees with the fact that 

the unsuccessfully carried out administrative reform 

delayed the reform of standardization, since only a 

year later the Government of the Russian Federation 

will formulate the main tasks for them, but today it is 

necessary to solve three main problems, namely: 

clarify the provisions regarding the mandatory 

attestation of conformity during the transition period. 

Here it is necessary to amend Article 46 of the Federal 

Law. This amendment should guarantee the obligation 

to carry out all forms of conformity assessment that 

exist today, and would establish the legitimacy of both 

certificates and declarations for a transitional period. 

Today there is no such document, since the laws 

on certification and standardization have been 

canceled to clarify the provisions on registration of 

certificates and declarations of conformity. According 

to the Federal Law, registration must be carried out by 

the federal body for technical regulation, that is, by the 

ministry. However, physically it will not be able to 

cope with such a volume of work, so this problem was 

solved by retaining the right to register on the spot for 

the centers of standardization and metrology. True, the 

fate of the CSMs themselves, as federal state 

institutions, is not yet clear; 

• to clarify the procedure for the development 

of rules and methods for conducting tests and 

measurements, sampling. In accordance with the 

Federal Law, all methods must be approved by the 

government. But given the fact that there are six and a 

half thousand standards, this seems unrealistic. The 

Department proposes to transfer this work to the level 

of approval of national standards, that is, to the level 

of the Federal Agency. But the question remains open 

for now, because the Federal Law provides: the rules 

and methods that will be approved by the government 

will then be used for control and supervision during 

inspections. That is, the parties will know in advance 

exactly how, by what methodology, the verification 

will be carried out. This will make the process of 

monitoring compliance with technical regulation 

requirements more transparent. Only the meaning of 

these claims is rather the opposite: if "private" projects 

sin with incompleteness and utmost ease of 

requirements put forward for products, then "state" 

ones seek to regulate everything that is possible, and 

by such high standards that it is not clear who will be 

able to fulfill them. Although technical regulations are 

adopted only to ensure the protection of the life or 

health of citizens; property of individuals or legal 

entities, state or municipal property; environmental 

protection, prevention of actions misleading 

purchasers. The use of technical regulations for other 

purposes is not allowed. Although technical 

regulations are adopted only to ensure the protection 

of the life or health of citizens; property of individuals 

or legal entities, state or municipal property; 

environmental protection, prevention of actions 

misleading purchasers. The use of technical 

regulations for other purposes is not allowed. 

Although technical regulations are adopted only to 

ensure the protection of the life or health of citizens; 

property of individuals or legal entities, state or 

municipal property; environmental protection, 

prevention of actions misleading purchasers. The use 

of technical regulations for other purposes is not 

allowed. 

Since, according to the Federal Law, technical 

regulations are divided into general and special, in this 

case, the requirements of general technical regulations 

are mandatory for all types of products, production 

processes, operation, etc. They are adopted on the 

issues of safe operation and disposal of machinery and 

equipment, safe operation of buildings, structures, 

structures and adjacent territories, fire, environmental, 

biological, nuclear and radiation safety, 

electromagnetic compatibility, while special technical 

regulations establish requirements for certain types of 

products, production processes, operation, etc. 

FZ to ensure the requirements of technical 

regulations provides for two types of standards: 

national, which are adopted and approved by the 

national standardization body, and standards of 

enterprises (organizations). The existing industry 

standards will no longer exist, they must be transferred 

to the rank of national standards, or standards of 

organizations. 

Consequently, a standard is a document in 

which, for the purpose of voluntary reuse, the 

characteristics of products, rules for implementation 

and characteristics of the processes of production, 

operation, storage, transportation, sale and disposal, 

performance of work or provision of services are 

established. The standard may also contain 

requirements for terminology, symbols, markings or 

labels and rules for their application. 

During the reforms at enterprises after the 

adoption of the Federal Law, the services of 

standardization, metrology, quality control were 

sharply reduced, as unnecessary, unnecessary, and at 

enterprises where life was barely glimmering, in order 

to save the wages fund, the standardization, metrology 

and quality control services were generally 
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eliminated. Strange as it may seem, the heads of some 

quite prosperous enterprises did not think for a long 

time that quality is a fundamental factor in the 

competitive struggle, and the named services are 

precisely the knights who are able to ensure this very 

success in the market. 

Technical regulations do not establish design and 

performance requirements. As a consequence of this, 

manufacturers will always be faced with the task in 

the manufacture of specific products to have such a 

document for the release of products, which would 

ensure, along with the creation of products with 

specified consumer properties, the fulfillment of the 

requirements of technical regulations. There are two 

ways of acting in this situation: the first is to develop 

such a document independently, which is far from 

being possible for every manufacturer, and the second 

is to apply a national standard. The first method is 

fraught with the fact that the manufacturer will have 

to prove that his document ensures compliance with 

the requirements of technical regulations. Thus, the 

main condition for fulfilling the requirements of 

technical regulations can be the implementation of the 

principle of "presumption of conformity" adopted in 

the EU. 

The developers of the new version of the ISO 

9000 series standards made an attempt to invest in 

them a modern understanding of the quality system 

that meets the requirements of the global market, 

which can be characterized as follows: 

• the market is oversaturated with goods of the 

same purpose; 

• it is characterized by constant variability due 

to scientific and technological progress, as well as the 

fiercest competition that generates new proposals; 

• consumers in the market know what they 

want and have a lot to choose from. 

Another principle: a “process approach” has 

been adopted to build a quality system. Accordingly, 

it is represented by three interconnected blocks of 

processes instead of 20 elements provided by the 

previous version of the standards:−it is resource 

management, product lifecycle management, and 

change and improvement. In accordance with the ISO 

9000: 2000 series, a process is an activity aimed at 

achieving an established goal, which has a 

quantitative expression - a result. Therefore, to 

implement the "process approach", the organizational 

system of enterprises should be reoriented from 

functional management to management of results, the 

totality of which should ensure an increase in the 

efficiency and competitiveness of the enterprise. 

Consequently, from an economic point of view, 

the application of the concept of the "process 

approach" should help to increase the economic 

results of activities. 

Already today, if not yesterday, each manager 

needs to reconsider his attitude to what is happening 

at his enterprise in order to ensure the competitiveness 

and demand for products manufactured at his 

enterprise. 

This problem statement is especially topical for 

shoe enterprises, because the Russian markets have 

been and will be oversaturated with types of footwear 

for the same purpose. Therefore, you need to know 

exactly what will be in demand on the market and how 

it should be implemented, so that your range of shoes 

is chosen by the buyer, withstanding the fiercest 

competition that generates new offers. 

For all this, it is important to build an assortment 

policy in such a way that, if footwear of the same type 

arrives on the market, it should differ significantly in 

price, but meet the requirements of the standard. In 

addition, both the head of the enterprise and the 

fashion designer must, when choosing an assortment 

policy, proceed from the fact that each fashion 

corresponds to a certain time, but a certain repetition 

is guessed in it with appropriate adjustments taking 

into account an already different, modern era. 

So, for example, the same types of shoes can be: 

• immoral - 10 years before their time; 

• defiant - 3 years before their time; 

• brave - 1 year before their time; 

• beautiful - when these types of shoes are in 

fashion; 

• tasteless - a year after their time; 

• ugly - 10 years after their time; 

• funny; 

• peculiar - after 50 years; 

• pleasant - in 70 years; 

• romantic - 150 years after their time. 

Jean Cocteau owns a catch phrase: “Take fashion 

seriously, because it is dying so young” (Figure 2). 

But at the same time, one has to reckon with the 

fact that one cannot insist on what was found, get 

carried away with replication even when no matter 

how well the model “goes” today. We will not achieve 

anything except the painful blockage of yesterday's 

fashionable shoes. And each time we will face the 

problem of its implementation, which is very difficult 

when it comes to thousands of copies. More in fashion 

than in any other field, one must be able to say 

goodbye to a find, even a successful one, for the sake 

of a novelty. Moreover, what is interesting: you can 

bring to the market in the second round, and 

sometimes throughout human life and in the third, 

great-grandmother's shoes, they "look", they are able 

to live, but this is impossible in relation to yesterday's 

fashionable and this is confirmed by the entire history 

of shoe production, as in the field of fashion - 

yesterday is the unbearable day before yesterday, the 

day before yesterday is possible. Here the mechanism 

comes into force, inherent in our cultural 

consciousness: memory revives the old, it becomes 

cute and enters modern shoes with a special note, 

creating a kind of support in the stream of changing 

impressions. This will be possible if enterprises are 
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able to quickly change, create a new rate of turnover 

of finished footwear, create an extensive and highly 

efficient sales network with the obligatory variety of 

the assortment of footwear produced in “small series”. 

 

 
 

Figure 2.  Alexander Exter. Shakespeare's heroine in costume 

 

It seems clear that there can be no ready-made 

recipes for all occasions, but there must be constant 

work, a daily solution to emerging problems in the 

manufacture and sale of popular footwear. 

It's like breathing. It is impossible to take in air 

and freeze; even, constant, adjusted rhythm of 

inhalation and exhalation is Life. 

Figures 3 - 6 show models of men's and women's 

shoes. When developing them, we wanted to draw the 

attention of manufacturers to the possibility of using 

basic models for a significant expansion of the 

assortment, ensuring demand for it and creating the 

basis for a sustainable assortment policy throughout 

the calendar year. 
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Assortment of children's shoes 

 

 

 

Figure 3. Assortment of baby nursery shoes-booties 

 
Figure 4. Assortment of preschool children's shoes 

 

 

 

 

Figure 5. Assortment of little children's shoes 
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Figure 6. Assortment of school shoes for girls 

 
Figure 7. Assortment of school shoes for boys 

 
Figure 8. Assortment of teenage shoes for girls 
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Fig. 10. Assortment of women's demi-season shoes 

 
Figure 9. Assortment of school teenage shoes for boys 
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Rice. 11. Assortment of winter women's shoes 

 

 
Fig. 12. Assortment of summer women's shoes 
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Fig. 13. Assortment of women's shoes 

a) for outdoor activities b) office shoes 

 

 

Assortment of men's shoes 

 

Ассортимент осенней 

мужской  

 

Fig. 14. Assortment of autumn men's shoes 
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Fig. 15. Assortment of spring men's shoes 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Fig. 16. Assortment of summer men's shoes 
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Fig. 17. Range of men's shoes for outdoor activities 

 
 

Fig. 18. Range of men's winter shoes 
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Fig. 19. Assortment of men's work shoes and footwear for the military 

    

 

 

 

 

 

 

 

Figure 20. Assortment of men's office shoes 
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Assortment of footwear for the elderly 

 

                                                                                 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 21. Assortment of footwear for the elderly 
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 Elite assortment of women's shoes 
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Wherever the footwear produced by the 

enterprise is sold: in a company store, at wholesale 

fairs or federal exhibitions - it is always important to 

know the niche that is not occupied today and to fill it 

urgently. This is possible only if the buyer has no 

limited choice for making a decision to purchase it, if 

the interests and capabilities of all groups of 

consumers are taken into account. These are not nice 

words, but the reality of today's market. Without such 

marketing research, without strict consideration of 

demand, without analyzing the reasons for the return 

of shoes by customers and analyzing their claims, it is 

difficult to expect success, and this is simply 

impossible. 

The more a variety of footwear is offered to the 

trade on the same basic basis, the more it will be sold, 

the easier it is for the enterprise to timely ensure the 

modernization of its production and timely replace the 

outdated, not in demand footwear with one that will 

again be in demand. In general, you have to spin to be 

“afloat”. 

For men's and women's shoes, the same 

requirements for creating conditions for their demand 

are characteristic, but taking into account the market 

where these shoes will be offered for sale, for sale. 

Today men's footwear is in high demand, which is due 

to the change in the status of the Southern and North 

Caucasian districts (Southern Federal District and 

North Caucasian Federal District) on the geopolis of 

the Russian Federation. The border district, internal 

troops, military units of the Ministry of Emergency 

Situations, regular military units and formations, a 

huge flow of refugees, a large number of higher 

educational institutions - all this provokes the need for 

a large number of consumer goods, including 

footwear for various purposes. In this regard, the 

demand for men's footwear has its own characteristics, 

consisting in the fact that the autumn-spring range of 

footwear is in greatest demand on the market. And the 

availability of technical specifications for the 

production of special footwear for military personnel 

using glue and molding methods expands the ability 

of shoe enterprises to develop and manufacture men's 

footwear, as it were, at the junction - everyday and 

special with the possibility of a slight change in the 

technology of making it for the consumer or offering 

it to military representatives as special footwear. Such 

a wide range has already provoked the opening of 

numerous small businesses for the production of 

men's shoes. I just wanted to draw the attention of 

heads of enterprises and fashion designers to the 

principles of forming an assortment of men's shoes in 

order to ensure stable demand and high 

competitiveness in the supply market. 
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It is important that the experimental group of the 

enterprise timely monitors the emergence of new 

materials and accessories on the market of proposals, 

ensuring for itself the right to know-how, peculiarity, 

uniqueness, thereby creating an image for its 

enterprise, respect for the "brand" of the enterprise and 

the trademark, so that in all cases, this prestige has 

always been maintained at a very high level. 

So, for example, if a molded sole with a rim is 

used, then its fastening will always be carried out 

using a combined fastening method - thread and glue, 

since this is of high quality and ensures its durability, 

then the buyer will already know that the shoes of this 

company are distinguished from others by high 

quality, reliability, availability and comfort. 

A special place is occupied by the production of 

women's footwear for the demand market of the 

Southern Federal District. A large volume of imported 

footwear and affordable prices make the production of 

women's footwear a less profitable business in 

comparison with children's and men's footwear. Once 

again, the fact that the importance of marketing 

research is increasing, the definition of its assortment, 

which will never be taken into account by "shuttle 

traders" and foreign firms, is becoming more and 

more important. Therefore, the analysis of 

anthropometric changes that have occurred in the feet 

of the female part of the population of the Southern 

Federal District in recent years, the presence of a large 

number of customers with pathological abnormalities, 

significant differences in full size allow manufacturers 

to make women's shoes on the styles of such pads that 

are more satisfying to customers in a comfortable and 

convenient shoes, and the traditional high quality and 

reliability against the background of a lower cost 

make such shoes always in demand and desired. And 

footwear for the elderly, socially unprotected, but 

having even greater pathological changes in the feet, 

allow manufacturers, together with designers, taking 

these features into account, to produce shoes that will 

always be in demand and sold. In addition, new 

solutions, unexpected proposals are needed, and then 

you, the manufacturers, will be successful not only in 

the domestic market, but also in more accessible 

foreign markets. 

Thus, even today, despite the lack of a legal basis 

for technical regulation, it is necessary for each leader 

to choose their own, and only their own rules of the 

game and behavior in the market for supplying 

footwear of a domestic manufacturer, not forgetting to 

use the opportunity to export their products to the 

world market. 

I sincerely wish us, consumers and our leaders, 

justified risk and success, both in the domestic 

footwear market and in foreign ones. 

At the same time, the quality systems "ordering 

/ 5 S" and "three" NOT "are the basis for the stability 

and safety of production. 

The coming XXΙ century is destined to be a 

century of high quality in all its manifestations - the 

quality of labor, products and services, the 

environment, that is, to implement the modern 

paradigm of civilized development. 

Ensuring competitiveness in the domestic 

market and promotion of Russia in foreign markets is 

impossible without the production of high-quality 

products that meet safety requirements. Taking this 

into account, enterprises need to implement a quality 

management system (QMS), which should be 

systematically developed and supplemented over 

time. The combination of its various elements 

contributes to the effective management of production 

and the release of quality products. 

One of the components of the integrated QMS is 

the Japanese system - "Ordering / 5S". 

One of its ideologues is Kaoru Ishikawa, an 

internationally renowned theorist of quality 

management. In particular, he came up with the idea 

of creating famous quality circles in the early 60s of 

the last century. The main task of this system is to 

promote maximum stability and safety of production 

processes, maintaining order and discipline at each 

workplace with the participation of all personnel of 

the enterprise, especially highly qualified workers. 

Key concepts of the quality system "Sequencing 

/ 5S" are given in table 1. 

 

Table 1-Concepts of the "Sequencing / 5S" system 

 

Japanese term The meaning of the term Activity content 

Seiri Organization Removing unnecessary 

Seiton Accuracy Arranging the placement of items 

Seiso Cleaning Cleaning the workplace 

Seiketsu Standardization Standardization of rules for cleaning, ordering and cleaning 

Shitsuke Discipline Formation of the habit of keeping clean and tidy 

* Each word denotes an element of the activity to master the rules of maintaining an organized workplace. 

The first two elements in the 5S system (Seiri è 

Seiton) aim to free the workspace of unwanted or 

unnecessary items and to organize the remaining 

items. The workspace activity is directly related to 

these two steps in 5S (creating “workspaces where 

everything is in its place”), in addition, the concept of 

assigning space to small groups is used. Working to 

improve the working environment also fosters 
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networking among small groups, which is a 

prerequisite for improving the performance of many 

businesses. 

The third element of the "5S" system - cleaning 

of the workspace - is necessary, because without it, 

cleaning of industrial premises turns into a routine 

waste disposal, and contamination inside the 

machines remains sources of defects and breakdowns. 

The fourth element of the 5S system, 

standardization, involves establishing and enforcing 

the best practices for shaping the work environment to 

ensure that the requirements of the first three elements 

of the 5S system are consistently met. System 

Mastering Step 3 (developing standards for cleaning 

and checking) not only establishes standardized 

procedures for performing steps 1 and 2, but also 

trains operators on how to maintain equipment while 

taking responsibility for lubricating equipment. 

The fifth and final element, discipline, is the key 

to ensuring consistency in the 5S system. Steps 4 and 

5 continually educate operators about the operation of 

the equipment along with setting maintenance 

standards. As a result, operators are motivated to keep 

the equipment in good condition. To implement the 

above five steps, you need to go through twelve steps: 

preparation for the implementation of the 

"Ordering" system; 

deleting unnecessary; 

rational placement of objects; 

development of rules to comply with the 

principles of "removing unnecessary" and "rational 

placement of objects"; 

consistent cleaning; 

trouble-shooting; 

development of cleaning rules; 

grease; 

simple check; 

development of inspection and lubrication rules; 

standardization of the rules developed as a result 

of the previous steps; 

daily activities within the "Ordering" system - 

discipline and responsibility. 

In Russian practice, there are two fundamentally 

different approaches to the implementation of the "5S" 

system: Western and Japanese. 

The Western approach is focused on getting 

quick, mainly external results: cleanliness, order, 

visual control, staff compliance with strict regulations. 

In these cases, the 5S system is implemented by a team 

of managers who make all decisions, define 

requirements and formulate rules for maintaining 

order. All employees should simply follow this 

procedure, without adding anything to it. 

The Japanese approach consists, first of all, in 

involving all personnel in the process, including the 

intelligence of each employee in the rational 

organization of his workspace. Of course, this method 

of implementation is longer, at first it requires colossal 

efforts to overcome the inertia and disbelief of 

workers. But in the end, it delivers higher and more 

sustainable results, making it easier and more efficient 

to implement full-scale lean projects. 

The creation of a system for maintaining a 

favorable environment and safe working conditions at 

an enterprise can be represented by a diagram (Figure 

22). 

 
Figure 22 - Scheme of creating a maintenance system favorable environment and safe conditions labor at the 

enterprise 
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As the experience of enterprises where the 5S 

requirements have already been implemented, after 

eliminating all inconsistencies, optimal working 

conditions are created, productivity increases, injuries 

and occupational diseases decrease, the quality of 

basic and auxiliary operations increases, and the 

negative impact on the environment decreases. 

One of the Russian enterprises, which 

successfully implements the “Ordering / 5S” system, 

is the Rostselmash Combine Plant LLC, Rostov-on-

Don. 

LLC KZ Rostselmash is one of the largest 

enterprises in the country engaged in the design, 

production and maintenance of grain and forage 

harvesting equipment and spare parts for it. The 

experience of the plant in the implementation and 

implementation of the "Ordering / 5S" system can be 

successfully applied at light industry enterprises. 

Within the framework of the "Ordering / 5S" 

system, the "TRI" Do not "system operates at LLC" 

KZ "Rostselmash, which implies -" do not make "," 

do not accept "," do not transfer "inappropriate 

products. The main elements of the "Three" NOTs are 

as follows: 

conclusion of an employment contract with each 

employee that defines the rights, obligations and 

responsibilities of the parties; 

transfer of performers to self-control; 

application of identification of each batch or unit 

of production, allowing to distinguish between 

corresponding and non-conforming products; 

the absence of material deductions from 

employees who allowed the manufacture of 

inappropriate products and openly presented such 

products to a quality specialist (the costs of managing 

inappropriate products in this case are attributed to 

general plant costs); 

the presence of an identifying container of two 

colors (green - for the relevant products, red - for 

nonconforming products), or a place for 

nonconforming products highlighted on the floor with 

a red square; 

availability of a system for determining the 

causes of nonconformities, eliminating which this 

nonconformity will not be repeated. 

The implementation of quality systems 

"Ordering / 5S" and "Three" NOTs "will allow to 

more quickly implement and strengthen the integrated 

quality management system based on the ISO 9000 

series, and, consequently, increase the stability and 

strengthen the safety of production of any type of 

product. Economy is a characteristic sphere of human 

activity. It is in it that the most representatively active 

nature of homo sapiens is expressed, aimed at 

transforming living conditions. The practical nature of 

the economy presupposes practical tools for managing 

its organization and development. This is formal logic, 

the task of which, as you know, is to define concepts 

and arrange them in the proper order. After that, the 

relay race of creativity passes to dialectical logic. 

Dialectical logic is designed to reveal the process of 

the development of concepts, their mutual transitions 

and transformations. 

The history of economics unambiguously 

testifies to the fact that, with practical progress, the 

importance of theory increased, and not only of 

economic knowledge proper, since the production and 

consumption of material goods includes the essential 

forces of man. Economic knowledge acquired a 

political meaning and required philosophical 

interpretation. The political aspects of economic 

theory, as well as its logical-philosophical analysis, 

have intensified along with social progress. Modern 

attempts to present economic theory outside politics 

and philosophy are nothing more than ordinary 

insanity. A truly democratic view of economics 

emphasizes its human and political dimensions. The 

twentieth century has confirmed the advantages of a 

socially oriented economy over abstract freedom of 

competition and market self-regulation. The logic of 

the development of economic thinking also speaks in 

favor of the above. Initially, the development of the 

economy was associated exclusively with the 

development of production (A. Smith, D. Ricardo, K. 

Marx, J. Mill). Over time, the approach has changed 

dramatically and the idea of the need to look for the 

keys to economic success in the field of consumption 

dominates in modern political economy. Anyone who 

is able to manage the development of consumption 

will be able to control production as well. At the level 

of direct subjects, the market creates the effect of 

“shortened knowledge”. One gets the impression that 

that part of the theory is sufficient, which in the system 

of economic knowledge acts as specific, practical-

oriented, calculation methods and behavior 

recommendations. This knowledge is actually 

important for developing entrepreneurial tactics. They 

constitute the foundations of practical politics, but 

they must be treated with due regard for their 

specificity, and we must not forget that they are not 

self-sufficient. In "practical" knowledge - F. Bacon 

called them more aptly "fruitful" - the logic of 

theoretical analysis of reality is manifested - according 

to F. Bacon's classification - "luminous" knowledge. 

Quite often, in search of the reasons for practical gaps, 

the range of possible options is unjustifiably limited. 

Theoretical premises, which are always present in the 

case indirectly, turn out to be outside the zone of 

attention, and from them, meanwhile, everything 

could begin. Quite often, in search of the reasons for 

practical gaps, the range of possible options is 

unjustifiably limited. Theoretical premises, which are 

always present in the case indirectly, turn out to be 

outside the zone of attention, and from them, 

meanwhile, everything could begin. Quite often, in 

search of the reasons for practical gaps, the range of 

possible options is unjustifiably limited. Theoretical 

premises, which are always present in the case 
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indirectly, are outside the zone of attention, and from 

them, meanwhile, everything could begin. 

The market for an entrepreneur is like a 

minefield. He is not allowed to make any more 

mistakes than miners. But there is a prospect to 

survive and succeed! You can adapt, following the 

prevailing ideas, or offer something original. In the 

latter case, turning to a high theory (ideology) is 

inevitable. The practicality of consciousness does not 

oppose theoretical reflections, on the contrary, it 

provides for them and depends on them. It has long 

been understood that the most practical is a well-

tailored theory. The practice, conditioned by 

theoretical literacy, combines the novelty of the 

approach with the prospect of its development. Only 

in theory can one look for guarantees of practical 

effectiveness - “measure seven times (think 

thoroughly, suspension, calculate), then cut off (act)”. 

Practical consciousness is limited to a conditional 

situation, 

Standardization is a temporary, conditionally 

limited mechanism for managing the production 

situation. With a change in understanding and real 

state of affairs, standard attitudes also change. The 

conditionally limited nature of standardization in no 

way means infringement of its significance. Truth is 

concrete. The concreteness of truth is objective and 

this objective concreteness of truth must be expressed 

in a relatively stable measurable form. With the help 

of standardization and metrology, a practical 

concretization of true knowledge is achieved. Our 

trouble is that practical consciousness is not properly 

aware of the relativity of the expressiveness of the 

knowledge generated, its dependence on the level of 

economic development and on the economic situation. 

Professional thinking, under the pressure of practical 

problems, spontaneously avoids "high" reflections, 

understanding them as a distraction from the real 

business. It turns out that "high" abstractions are the 

lot of philosophy. A specialist comes to the catwalk, 

gets acquainted with the trends of high fashion, thinks, 

weighs what and how he will embody in real 

production, and thinks about the philosophy of 

business is superfluous for himself, delegating 

responsibility to the side. 

The advantages of the market have literally 

bewitched domestic reformers, depriving them of the 

ability to comprehensively and critically perceive 

economic reality. In essence, the market was reduced 

to the sanctity of private property, free competition 

and independence from the state. The market has 

turned from an economic event into a material one. 

Free manipulation of the most important concepts is 

the hallmark of our market specialists. Otherwise it is 

impossible to pass off wishful thinking. 

By sequestering the understanding of the market, 

"ultra-market people" have sunk its spiritual 

component to the bottom as unnecessary. They forgot, 

in particular, to note that the entire past century in 

North America and Western Europe has passed under 

the sign of an increase in interest in the philosophy and 

psychology of activity. It turns out that pragmatism 

has moved to the vanguard of the ideological support 

of democratic transformations in society by itself, in 

parallel with the market. 

There are no ideal philosophical (as well as any 

other) systems. All ideas and systems of ideas are 

developed within specific historical conditions and are 

limitedly productive. But within the boundaries of the 

existing reality, they are quite effective and should be 

considered as necessary conditions for successful 

practical activity, to be an organic part of economic 

consciousness. The attitude on the market is indeed 

developing spontaneously in many respects, under the 

influence of poorly controlled factors, however, the 

latter recognition does not mean the impossibility of 

activating active mechanisms of influencing the 

market element, in order to give it stable development 

trends. 

The market did not limit the practical 

possibilities of the theory. The market demanded a 

new level of theoretical participation, exposing the 

weaknesses of purely economic knowledge. 

Practical management of economic activity is 

based on the body of knowledge generated by 

economic theory. Economic theory, in turn, is based 

on a conceptual apparatus built in philosophical 

teachings. Philosophical teachings are heterogeneous. 

Their differences are quite significant, but for all the 

significance of the discrepancies in philosophical 

systems, they are built on a common system-forming 

factor - the interests of a person, due to which 

knowledge acquires expediency, a humanitarian 

meaning. The philosophy and psychology of business 

equip with the knowledge necessary for active activity 

in a difficult economic environment, lay the 

prerequisites for the directed organization of 

spontaneity in market relations. 

When presenting the market, it is usually noted 

that the sustainability of its development is determined 

by the balance of supply and effective demand. There 

is a choice and there are funds - the market is working 

normally, as there are the required conditions for 

healthy economic relations. The market health 

formula is alarming in that it is hidden behind the 

concept of "supply" and "demand". According to the 

laws of economic freedom, production and 

consumption are formed on the conveyor belt of 

competitive relations. The main enemies of market 

health are monopoly and protectionism. Civil society 

and the state are obliged to neutralize everything that 

impedes the normal functioning of the market. No one 

is allowed to interfere in the very essence of the 

market, created by the interaction of the two flows 

forming the market - supply and demand, for such 

interference is contrary to private property. Thus, one 

gets the impression that market principles are 

spontaneous. Extreme caution and utmost care must 
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be exercised in assessing such an opinion. In normal - 

European, North American - capitalism, diseases are 

similar to those with which Russian abnormal 

(corrupt, oligarchic, gangster) capitalism suffers. One 

thing is declared, another is done. “We wanted the 

best, but it turned out as always” - a historical 

summary. One thing is declared, another is done. “We 

wanted the best, but it turned out as always” - a 

historical summary. One thing is declared, another is 

done. “We wanted the best, but it turned out as 

always” - a historical summary. 

In practice, the state and civil society, through 

their institutions of influencing the mass 

consciousness, actively control and intervene in 

economic life, try to regulate and direct the 

development of the market. Mass media are in demand 

not so much for advertising as for squeezing consumer 

thinking. Forming a given way of thinking, loading 

consciousness according to a certain program, the 

market owners give its development purposefulness 

and an organized character. In principle, such actions 

are not considered illegal, with the exception of 

private shares in conflict with the law. 

Thoughts embodied in words, words realized in 

images, patterns that make people buy things - all 

these are also goods that are not alien to the market. 

The difference between knowledge, put on the market 

as a specific product, lies in the fact that they 

simultaneously fill the market, diversify offers and 

push market interest. Quite biblically it turns out: 

"First there was a word ...". The only difference is that 

the words on the market are human and their interests 

are also human: private national, corporate. 

Ideological market dominance is the real path to 

practical dominance. The market is not an antagonist 

of philosophy, but a springboard for philosophical 

conquests. Practical life is blind without theory, just 

as theory is empty without practice. Surviving and 

gaining confidence in the market is given only to those 

who skillfully use the power of knowledge. The 

philosophy of the market is the study of the 

contradictions that drive them and the possibilities of 

their rational resolution. Market contradictions, 

starting with the contradictions contained in the 

product itself, and ending with the collision of the 

manufacturer with the consumer (seller-buyer), at first 

approximation seem antagonistic. The analysis of 

market relations leads to the conclusion about their 

dialectical diversity. 

The fundamental difference between dialectical 

contradictions is that they are relations between 

opposites, implying the interdependence of existence. 

No matter how sharp in the form of expression 

dialectical opposites are, in essence they are not viable 

individually. The existence of dialectical opposites is 

possible only in interaction. 

Consequently, the main contradictions of the 

market have rational ways of resolving, and these 

ways are associated with the movement of concepts. 

It is necessary to achieve that concreteness of the 

content of concepts that corresponds to the historical 

definiteness of the economic situation. The concepts 

of "transitional economy", "developed economy" in 

theoretical and practical perspectives make sense to 

cast in the case of concretization of those concepts on 

which their criteria are built. 

The market opposes the interests of the seller and 

the buyer. The first seeks to make a profit, the second 

- to save on direct costs. What could induce them to 

compromise? The answer is simple - what is equally 

present in their market-divorced interests. The seller, 

if he is both a manufacturer, or is in a corporate 

relationship with a manufacturer, or is concerned with 

his own reputation, is interested in the quality of the 

product. 

Interested in the quality of the product and the 

buyer exchanging funds for the required product. The 

quality of the goods is the core of the normal 

interaction between the seller and the buyer, since 

quality gives their relationship a trusting nature and is 

a guarantee of the mutual benefit of these 

relationships. 

The nature of these relations is interesting: at the 

end of the 19th century, the so-called “consumer 

movement” arose in the United States. Various 

societies and consumer associations created during 

this period already played a special role in protecting 

the rights of buyers. In 1890, the Buyers League was 

founded in New York, which, in addition to a purely 

educational influence on buyers, pursued social and 

economic goals. The League developed forms of 

certification of products released under favorable 

production conditions - the so-called labels (Label - a 

label attached to a product), which the League began 

to issue to firms that provided favorable working 

conditions and produced the highest quality goods. 

These firms were included in the so-called "White 

List". 

In 1905, US President Theodore Roosevelt sent 

a message to Congress: “I recommend passing 

legislation to deal with the interstate trade in 

mislabeled and counterfeit food, drink, and drugs. 

Such a law would protect the interests of honest 

industrialists and merchants, and would also help 

protect the health of consumers. The sale of spoiled 

and falsified food that is harmful to health or 

misleading the buyer should be prohibited. ” 

In February 1936, the Consumer Union was 

created in the United States - a group of professional 

leaders, economists and lawyers drafted a charter and 

agreed that the main task of the organization would be 

"to provide consumers with information and advice 

about goods and services" and "to maintain a 

laboratory for research and testing. ”. The 

organization also took on the task of communicating 

the working conditions under which these goods are 

produced and distributed. 
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By the end of the 20th century, the 

environmental movement in the United States 

acquired a broad social base. It increasingly integrates 

the tasks of consumer protection, since for the 

population, the fight against environmental pollution 

and the reduction of environmental risk means health-

free working and rest conditions, clean food and safe 

consumer goods. The activity of consumer 

organizations forces manufacturers not only to 

provide more truthful information about products and 

services, but also to offer their environmental 

programs. 

Currently, consumer organizations in the United 

States are a powerful factor in regulating the quality 

of goods and services, and both manufacturers and 

trade and government agencies reckon with it. 

The European Economic Community also has 

extensive experience in consumer protection. This 

experience seems to be very useful for countries in 

which, as in Russia, consumer protection legislation 

appeared only recently. 

The first consumer organization was the 

Norwegian Consumer Council, a general consumer 

organization in Norway founded in 1953 to deal with 

a wide range of consumer issues. This includes both 

legal and economic issues as well as product and 

service oriented work. The Dutch Consumer Union 

was established in 1954. The Union is an independent 

organization that closely interacts with government 

agencies on issues of economy, health care, 

environmental cleanliness and safety of goods. The 

main task of the Netherlands Consumer Union is to 

provide feedback to manufacturers of goods by 

studying the demand and wishes of consumers. 

The Treaty of Rome (the treaty establishing the 

EEC), concluded in 1957, contained practically no 

provisions that would directly relate to the protection 

of consumer rights. In the most general form, the need 

to ensure and protect such rights is formulated in 

Article 2 of the Treaty, which proclaims that the task 

of the Community is to create a common market, 

constant and uniform development, increasing 

stability, and an early increase in living standards. It 

took a long time for, under the influence of consumer 

organizations of the EEC member states, as well as in 

connection with the awareness of the importance of 

consumer protection as the weakest side in relations 

with entrepreneurs - manufacturers and sellers, first 

general policy documents of the EEC bodies in the 

field of consumer protection appeared, and then, and 

normative acts, clothed in the form of directives of the 

Council of the EEC. 

The idea of consumer protection at the 

Community level, and not only at the national level of 

the participating countries, arose in 1961, when for the 

first time, four years after the conclusion of the Treaty 

establishing the EEC, representatives of national 

societies created a special body - the Advisory 

Committee on Consumer Protection. The formal 

consumer protection policy within the EEC was 

created simultaneously with the adoption in 1975 of 

the First Action Program for Consumer Protection. 

The basic principles and norms of the Treaty of Rome 

were supplemented by the provisions contained in the 

Single European Act, ratified by the parliaments of all 

participating countries and entered into force on July 

1, 1987. The expansion of the EEC to a unified market 

without borders sets the task of improving national 

legislation in the direction of increasing the level of 

protection of the rights of its citizens, 

Integration processes taking place against the 

background of the emerging globalization of the world 

economy influenced the creation in 1960 of the 

International Organization of Consumer Unions 

(ISUU). The founders were consumer unions of five 

developed Western powers: the USA, England, 

Belgium, the Netherlands and Austria. Private 

independent organizations and government 

organizations can be members of the IOPS. The 

recognition of consumer rights on a global scale is 

expressed in the General Assembly and UN 

Resolution No. 39/248 of April 9, 1985, which 

enshrined 8 consumer rights: 

the right to the safety of the goods; 

the right to information; 

the right to choose a product; 

the right to express one's interests;  

the right to basic needs; 

the right to compensation for damage; 

the right to consumer education; 

the right to a healthy environment. 

In the USSR, the relationship between the 

consumer and the manufacturer was regulated by 

command-administrative methods, giving rise to a 

shortage of goods and the actual disinterest of the 

manufacturer in the production of quality products. 

Only on May 22, 1991, the USSR Law "On Protection 

of Consumer Rights" was adopted, which, however, 

due to the collapse of the USSR, did not come into 

force. 

In the Russian Federation, the legal basis for the 

formation and implementation of a targeted policy in 

the field of consumer protection was created with the 

entry into force on February 7, 1992 of the Law “On 

Protection of Consumer Rights”. The law reflects the 

tendency to strengthen the legislative regulation of 

relations aimed at protecting the rights of citizens. The 

law consolidated the most important internationally 

recognized consumer rights, including: the right to 

state and public protection of consumer rights and the 

right to associate in consumer organizations. The 

consumer protection system being created in Russia 

today is a combination of federal executive 

authorities, local governments, public associations of 

consumers, whose powers in the area under 

consideration are specially stipulated in the Law of the 

Russian Federation "On Protection of Consumer 

Rights". The elements that make up the system carry 
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out the whole range of work on the formation and 

implementation of the national policy in the field of 

consumer protection at the national, regional and 

municipal levels. At the same time, it should be noted 

that these structures do not exhaust the list of persons 

involved in consumer protection. 

The main federal body for the protection of 

consumer rights is the Ministry for Antimonopoly 

Policy and Support of Entrepreneurship of the Russian 

Federation (MAP RF). The Ministry has a Consumer 

Rights Protection Department. MAP RF has territorial 

offices located in regional and regional centers. The 

MAP of Russia exercises state control over the 

observance of laws and other legal acts of the Russian 

Federation regulating relations in the field of 

consumer protection. The Ministry and its territorial 

bodies have the right, according to a certain 

procedure, to consider cases of violations of consumer 

rights, issue orders to eliminate these violations and 

impose fines on violators, bring claims in the interests 

of consumers, make decisions on the recall of goods 

that may be life-threatening and consumer health. 

Time will tell whether this approach is good or 

not. One thing is clear - the protection of consumer 

rights protects not only the vital interests of the buyer 

- the good name of the manufacturer and seller of 

quality goods is equally protected, who will prioritize 

the production of products of proper quality, thereby 

securing a reputation for being a reliable 

manufacturer. 

In the regulatory market, product quality is the 

dominant feature of all relations in all sectors: goods, 

services, finance, labor. This alignment corresponds 

to a high level of purchasing power, sufficient to 

follow the socio-economic standards of the consumer 

and the recommendations of the product 

manufacturers. Unfortunately, the normal market is 

still exclusive. No more than 10 percent of the states 

of the modern world can unconditionally form a club 

of countries with a normal market economy. What can 

the rest who form a heterogeneous majority count on? 

Strange as it may seem, but many of the majority 

of states that have found themselves outside the 

market elite also have ways to focus on quality in both 

production and consumption. True, this requires 

appropriate corrections in understanding the quality. 

Not manipulation of speculative quality - the 

substitution of concepts - namely, adjustments that do 

not distort the original concept of "quality". The 

concepts of quality that have developed outside the 

professional philosophical consciousness are very 

imperfect and simplified. It is necessary to overcome 

the defects in the understanding of quality and make 

full use of the reserves inherent in the concept of 

“quality” in order to develop an adequate economic 

assessment of the market paradigm. We will have to 

start with an elementary definition of quality and 

differentiation between the definition and the concept 

of "quality". Following this, it is advisable to 

understand the development of the concept of 

"quality" 

Any phenomenon is expressed in relation and is 

revealed through relations. Hence the term 

"phenomenon". Initially, we feel the object, it appears 

to us, and only when it turns out to be accessible (or, 

on the contrary, inaccessible) to perception, it is 

measured by us and characterized. Everything in the 

world is interconnected, therefore, everything must be 

determined through relationships. A unit relation 

appears as a property of an object. Every object has 

many properties and the properties of an object are not 

equivalent in relation to its existence. Some properties 

emphasize the individuality of the manifestation of an 

object, others determine its species. 

Having lost the former, the object loses its 

individual specificity, while retaining its specific 

originality, the loss of the latter inevitably turns the 

object as such into something else, since it ceases to 

appear in its previous form. According to the 

significance of the properties for the existence of an 

object, it is customary to divide them into essential 

and insignificant (accompanying, single). The totality 

of the essential properties of the object was fixed in 

the concept of "quality". The object appears in quality 

- everything else in the object is determined in relation 

to its quality. 

Let's turn to authoritative general scientific 

sources and see how they define quality. 

In the encyclopedic dictionary of F.A. 

Brockhaus and I.A. Efron's quality is defined as "the 

totality of all properties that give a thing a certainty 

that distinguishes it from any other thing." This does 

not mean individual differences between things, but 

specific ones; a lot of essential properties are 

distinguished, the emphasis is on the fact that quality 

summarizes in itself all the specific properties of a 

thing. A detailed definition of quality is offered in the 

modern explanatory dictionary of the Russian 

language, published in 2004 by the famous world 

publishing house "Reader's Digest": 

“Quality - 1. An essential feature, a property that 

distinguishes one object or one person from another. 

Necessary qualities of a teacher. 

2. The degree of dignity, value, suitability of a 

thing, action, etc., compliance with what they should 

be. Ensure product quality. 

3. Philos. The essential certainty of an object, 

phenomenon or process, due to which it is a given, and 

not another object, phenomenon or process. 

4. The difference in value between a heavy piece 

(rook) and an easy piece (knight, bishop) in a chess 

game. "  

The philosophical category “quality” has 

significantly expanded its area over the past hundred 

years. Above the ideological and methodological 

basis developed in philosophy, a specific 

superstructure has grown, adapting the philosophical 

interpretation of quality to the new topical solutions of 
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our time. Special developments of the concept of 

quality cannot but carry the originality of 

interpretation and, naturally, differ in some way from 

the basic interpretation. However, the essence of 

quality understanding is invariant. Otherwise, not 

understanding, but the concept itself, will change, and 

it will be no longer a matter of quality. The most 

notable innovation in the non-philosophical 

transcription of quality concerns the relationship 

between quality and quantity, which, apparently, is 

associated with the substitution of the concept of 

"quality" with the concept of "quality state". "Quality" 

is revealed only through qualitative properties, as for 

the "qualitative state", it allows the use of quantitative 

equivalents. This, for example, explains technical 

approvals, certifications and other manufacturing 

specifications in the quality characteristics of 

products. There is no clarity in the differentiation of 

the concepts of "product quality" and "production 

quality". It is possible to produce high-quality 

products without modifying the assortment, which 

clearly dooms the manufacturer to a loss in a 

competitive environment. We must pay tribute to the 

market, which makes you care not about the plan, but 

about the sale of the goods. The sale of products will 

improve, and production goals will be realized. There 

is no clarity in the differentiation of the concepts of 

"product quality" and "production quality". It is 

possible to produce high-quality products without 

modifying the assortment, which clearly dooms the 

manufacturer to a loss in a competitive environment. 

We must pay tribute to the market, which makes you 

care not about the plan, but about the sale of the 

product. The sale of products will improve, and 

production goals will be realized. There is no clarity 

in the differentiation of the concepts of "product 

quality" and "production quality". It is possible to 

produce high-quality products without modifying the 

assortment, which clearly dooms the manufacturer to 

a loss in a competitive environment. We must pay 

tribute to the market, which makes you care not about 

the plan, but about the sale of the product. The sale of 

products will be improved, and production goals will 

be realized. 

Knowledge of the quality of objects is recorded 

in the forms of definition and concept. The definition 

allows us to single out its quintessence as an object, 

the feature that in our time is usually called system-

forming - it groups around itself all other essential 

features of an object, and without it there is no such 

type of objects. The definition is distinguished by its 

brevity, simple and unconditional universality - 

distribution over the entire defined type of objects. IN 

AND. Dahl defined footwear as “all kinds of 

footwear,” explaining that footwear is divided into top 

and bottom. Subsequently, the definition of footwear 

was concretized. Today a well-known connoisseur of 

words would define shoes, apparently, more precisely 

- "all outer garments for the feet." Any final product 

of footwear production from house slippers and 

sanitary slippers to super shoes and boots will fit 

without reservation. The main sign of the quality of 

footwear as a special product is the ability to be worn 

on the feet. To be or not to be a shoe is determined 

through the indicated sign. The variety of shoes is due 

to the solution of the following problems: for what and 

for whom to be? The basic purpose of the footwear - 

protective and functional, is laid out depending on the 

geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality and much more. Thus, the 

basic property of footwear quality is overgrown with 

derivative characteristics, and grounds are formed for 

highlighting the content and scope of the concept of 

“footwear quality”. The main sign of the quality of 

footwear as a special product is the ability to be worn 

on the feet. To be or not to be a shoe is determined 

through the indicated sign. The variety of shoes is due 

to the solution of the following problems: for what and 

for whom to be? The basic purpose of the footwear - 

protective and functional, is laid out depending on the 

geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality and much more. Thus, the 

basic property of footwear quality is overgrown with 

derivative characteristics, and grounds are formed for 

highlighting the content and scope of the concept of 

“footwear quality”. The main sign of the quality of 

footwear as a special product is the ability to be worn 

on the feet. To be or not to be a shoe is determined 

through the indicated sign. The variety of shoes is due 

to the solution of the following problems: for what and 

for whom to be? The basic purpose of the footwear - 

protective and functional, is laid out depending on the 

geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality and much more. Thus, the 

basic property of footwear quality is overgrown with 

derivative characteristics, and grounds are formed for 

highlighting the content and scope of the concept of 

“footwear quality”. The variety of shoes is due to the 

solution of the following problems: for what and for 

whom to be? The basic purpose of the footwear - 

protective and functional, is laid out depending on the 

geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality and much more. Thus, the 

basic property of footwear quality is overgrown with 

derivative characteristics, and grounds are formed for 

highlighting the content and scope of the concept of 

“footwear quality”. The variety of shoes is due to the 

solution of the following problems: for what and for 

whom to be? The basic purpose of the footwear - 

protective and functional, is laid out depending on the 
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geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality and much more. Thus, the 

basic property of footwear quality is overgrown with 

derivative characteristics, and grounds are formed for 

highlighting the content and scope of the concept of 

“footwear quality”. 

The concept of "footwear quality" is much richer 

than the definition of "footwear quality". The concept 

of "quality" combines many essential properties, the 

content and scope of the concept of "quality" changes. 

To understand the quality of a product, the degree of 

manifestation of qualitative properties, their 

configuration, depending on the specificity of 

conditions, become significant. The characteristics of 

the quality of goods indirectly include the economic 

interests of the producer and the consumer, which are 

rarely in a state of consensus. The manufacturer, 

proceeding from his own considerations, forms an 

image of the quality of the product - note that such 

creativity is excluded by the definition of quality - 

instead of the required shoes, you cannot foist gloves 

on the buyer. The consumer has his own view of 

quality, and he is right in his own way. Shoes made 

from natural raw materials are undoubtedly of better 

quality, but also significantly more expensive. 

Seasonal footwear will have to be “stretched” for two 

or more seasons in order to save money for a new one, 

but the quality of natural raw materials will be lost by 

the second and next seasons, and a presentable look is 

guaranteed for no more than one season. Plus the cost 

of expensive maintenance, "whims" of the skin. Isn't 

it easier to give preference to inexpensive shoes made 

of artificial material, or combined raw materials in 

combination with it, which can be replaced at the end 

of the season with a new one, saving also on current 

care. The market mechanism that establishes the 

optimal ratio of price and quality is a delicate "piece" 

and presupposes a high level of market development, 

in particular, real competition and serious solvency of 

the majority of potential consumers. It should be noted 

that the high level of market development, in turn, is 

characterized by its segmentation. Market 

segmentation refers to activities aimed at identifying 

potential groups of consumers for specific types of 

goods. Segmentation focuses on differences in the 

behavior of different types of buyers (consumers) in 

their respective markets. At the same time, the target 

segment is understood as a homogeneous typical 

group of consumers with similar needs and habits in 

relation to certain types of goods. The result of 

segmentation is the specification of the types of 

consumers in a given market. For shoe companies, 

customer segmentation is the basis for adjusting the 

existing structure of the shoe assortment or for 

developing new models. Besides, 

The domestic footwear industry has historically 

been focused on natural raw materials and, finding 

themselves on a market, which was also abnormal, 

enterprises could not or did not want to rebuild their 

ideology in the hope that the state would joke and stop. 

The state, however, thought least of all about the 

producers. By letting go of prices, it opened the 

market to foreign merchants who found themselves 

with more adventurous brains. While Russian 

footwear manufacturers proclaimed the priority of 

high-quality footwear made from natural raw 

materials, which, by the way, never differ in special 

quality, except that it was really natural, the 

Varangians saddled the market, taking it with an 

affordable price, assortment, color range, aesthetic 

features of products. It is fair to say that neither the 

Chinese nor the Turks had any frank and large-scale 

conflicts with the requirements for the quality of 

shoes. There were mainly violations of economic and 

legal relations. During the years of transition to a 

market economy, Russian manufacturers have made 

plenty of mistakes, but it seems that they were first of 

all summed up by theoretical inconsistency, lack of 

flexibility and mobility of reasoning, conservatism 

and dogmatism, and professional consciousness. Now 

it has become obvious that a significant amount of 

normative and technical documentation (NTD) for 

footwear, materials and component parts is outdated 

and does not meet modern requirements. Meanwhile, 

the assessment of the quality and grade of footwear by 

the certification and trade inspection bodies is carried 

out according to the outdated NTD and according to 

the methodology that has developed in previous years. 

first of all, they were summed up by theoretical 

inconsistency, lack of flexibility and mobility of 

reasoning, conservatism and dogmatism, professional 

consciousness. Now it has become obvious that a 

significant amount of normative and technical 

documentation (NTD) for shoes, materials and 

component parts is outdated and does not meet 

modern requirements. Meanwhile, the assessment of 

the quality and grade of footwear by the certification 

and trade inspection bodies is carried out according to 

the outdated NTD and according to the methodology 

that has developed in previous years. first of all, they 

were summed up by theoretical inconsistency, lack of 

flexibility and mobility of reasoning, conservatism 

and dogmatism, professional consciousness. Now it 

has become obvious that a significant amount of 

normative and technical documentation (NTD) for 

footwear, materials and component parts is outdated 

and does not meet modern requirements. Meanwhile, 

the assessment of the quality and grade of footwear by 

the certification and trade inspection bodies is carried 

out according to the outdated NTD and according to 

the methodology that has developed in previous years. 

Standardization and certification will only 

become a tool and means of ensuring the 

competitiveness of footwear when they meet the 

concept of a market economy, i.e. focus on the 

requests and needs of buyers. To improve (adjust or 
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revise) the NTD for modern footwear, it is necessary 

to study consumer behavior in the footwear markets. 

A competitive advantage in the markets is given to 

those enterprises that study the peculiarities of the 

purchasing behavior of consumers of different 

categories, as well as the factors influencing the 

decision-making process on the choice of a particular 

market and on the purchase of appropriate footwear. 

A well-thought-out system for managing the 

quality of consumer goods operated in the USSR. It 

was adapted to a centralized directive market and 

therefore was distinguished by a certain inertia, 

undemocratic character. It made no sense to 

extrapolate such a system to radically changed 

industrial relations, which was confirmed by practice. 

However, the attitude towards experience should not 

be formally negative. The new denies the old, but not 

the continuity in development. Even an abrupt form of 

change presupposes the interconnection of the discrete 

and the continuous. One must be able to draw lessons 

from the past, if only for the simple reason that the 

construction of the new is carried out from the 

elements that have developed in this past. More than 

one political leadership of the country turned out to be 

mediocre. 

The doctrine of quality management includes the 

theory of quality, technical and economic 

developments that ensure high-quality production of 

products, and a system for monitoring the quality of 

goods. The very theoretical introduction to the 

doctrine of quality is also heterogeneous in structure. 

Its components are a clear definition of the quality of 

the product - it serves as a reference point in the 

corresponding coordinate system; a thoroughly 

thought-out content of the concept of quality in 

relation to a given type of goods, so that the entire 

range of quality properties of goods is visible; 

substantiation of the tactics of high-quality expansion 

in the market - determination of the configurations of 

the qualitative characteristics of commercial products. 

In the conditions of market dynamics, it is extremely 

important to respond in a timely manner to changes 

and adequately highlight the accents of intra-quality 

relations. 

Quality is not the sum of the essential features of 

a product, but their combination based on a system-

forming property - for footwear, a system-forming 

property, by definition, is considered "reliability" as 

"clothes for feet." In Soviet times, the economic 

interpretation of quality was one-sided, "stationary", 

which corresponded to the then market, the main pain 

of which was not quality, but quantity of goods. In the 

same footwear sector of the market, no small efforts 

were made to provide a vital assortment. An exception 

can be considered the activities of the then individual 

tailoring enterprises. Let us recall how our illegal 

immigrants and the first legal cooperators began 

during the perestroika period - with an assortment of 

models. The market changes perceptions of quality, 

forces you to rebuild, but does not diminish the 

relevance of the development of the doctrine of 

quality in all its directions. More and more marketing 

specialists are showing a trend of increasing market 

interest in quality goods. This process is not explosive, 

on the contrary, it is slow - real interest must be 

supported by the ability to pay. It is hardly worth 

expecting that a potential shoe buyer will apply for a 

loan from a bank. Shoes of perfect quality are doomed 

to be an isolated phenomenon. The noted interest 

should rather be attributed not to quality, but to the 

state of quality. "The state of quality" is a very poorly 

developed concept in philosophy and special scientific 

and technical literature. It is hoped that the demand for 

the movement of the modern market will attract 

proper attention to it. More and more marketing 

specialists are showing a tendency of increasing 

market interest in quality goods. This process is not 

explosive, on the contrary, it is slow - real interest 

must be supported by the ability to pay. It is hardly 

worth expecting that a potential shoe buyer will apply 

for a loan from a bank. Shoes of perfect quality are 

doomed to be an isolated phenomenon. The noted 

interest should rather be attributed not to quality, but 

to the state of quality. "The state of quality" is a very 

poorly developed concept in philosophy and special 

scientific and technical literature. It is hoped that the 

demand for the movement of the modern market will 

attract proper attention to it. More and more marketing 

specialists are showing a trend of increasing market 

interest in quality goods. This process is not explosive, 

on the contrary, it is slow - real interest must be 

supported by the ability to pay. It is hardly worth 

expecting that a potential shoe buyer will apply for a 

loan from a bank. Shoes of perfect quality are doomed 

to be an isolated phenomenon. The noted interest 

should rather be attributed not to quality, but to the 

state of quality. "The state of quality" is a very poorly 

developed concept in philosophy and special scientific 

and technical literature. It is hoped that the demand for 

the movement of the modern market will attract 

proper attention to it. that a potential buyer of shoes 

will apply for a loan from a bank. Shoes of perfect 

quality are doomed to be an isolated phenomenon. The 

noted interest should rather be attributed not to 

quality, but to the state of quality. "The state of 

quality" is a very poorly developed concept in 

philosophy and special scientific and technical 

literature. It is hoped that the demand for the 

movement of the modern market will attract proper 

attention to it. that a potential buyer of shoes will 

apply for a loan from a bank. Shoes of perfect quality 

are doomed to be an isolated phenomenon. The noted 

interest should rather be attributed not to quality, but 

to the state of quality. "The state of quality" is a very 

poorly developed concept in philosophy and special 

scientific and technical literature. It is hoped that the 

demand for the movement of the modern market will 

attract proper attention to it. 
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In general terms, the concept of "state of quality" 

or "quality state" is consonant with the concept of 

"quality level", but not identical to it. The concept of 

"quality level" serves to comprehend the formation of 

the concept. The concept of "qualitative state" 

characterizes the functional status of quality, the 

features of the configuration of its constituent 

properties. 

Economy is a characteristic sphere of human 

activity. It is in it that the most representatively active 

nature of homo sapiens is expressed, aimed at 

transforming living conditions. The practical nature of 

the economy presupposes practical tools for managing 

its organization and development. This is formal logic, 

the task of which, as you know, is to define concepts 

and arrange them in the proper order. After that, the 

relay race of creativity passes to dialectical logic. 

Dialectical logic is designed to reveal the process of 

the development of concepts, their mutual transitions 

and transformations. 

The history of economics unambiguously 

testifies to the fact that, with practical progress, the 

importance of theory increased, and not only of 

economic knowledge itself, since production and 

consumption of material goods includes the essential 

forces of man. Economic knowledge acquired a 

political meaning and required philosophical 

interpretation. The political aspects of economic 

theory, as well as its logical and philosophical 

analysis, increased along with social progress. 

Modern attempts to present economic theory outside 

politics and philosophy are nothing more than 

ordinary insanity. A truly democratic view of 

economics emphasizes its human and political 

dimensions. XX century confirmed the advantages of 

a socially oriented economy over abstract free 

competition and market self-regulation. The logic of 

the development of economic thinking also speaks in 

favor of the above. Initially, the development of the 

economy was associated exclusively with the 

development of production (A. Smith, D. Ricardo, K. 

Marx, J. Mill). Over time, the approach has changed 

dramatically and the idea of the need to look for the 

keys to economic success in the field of consumption 

dominates in modern political economy. Anyone who 

is able to manage the development of consumption 

will be able to control production as well. 

At the level of direct subjects, the market creates 

the effect of “shortened knowledge”. One gets the 

impression that that part of the theory is sufficient, 

which in the system of economic knowledge acts as 

certain, practical-oriented, calculation methods and 

behavior recommendations. This knowledge is 

actually important for developing entrepreneurial 

tactics. They constitute the foundations of practical 

politics, but they must be treated with due regard for 

their specificity, and we must not forget that they are 

not self-sufficient. In "practical" knowledge (F. Bacon 

called them more aptly "fruitful"), the logic of 

theoretical analysis of reality is manifested - according 

to F. Bacon's classification - "luminous" knowledge. 

Quite often, in search of the reasons for practical gaps, 

the range of possible options is unjustifiably limited. 

Theoretical premises, 

The market for an entrepreneur is like a 

minefield. He is not allowed to err any more than 

minerals. But there is a prospect to survive and 

succeed! You can adapt, following the prevailing 

ideas, or offer something original. In the latter case, 

turning to a high theory (ideology) is inevitable. The 

practicality of consciousness does not oppose 

theoretical reflections, on the contrary, it provides for 

them and depends on them. It has long been 

understood that the most practical is a well-tailored 

theory. The practice, conditioned by theoretical 

literacy, combines the novelty of the approach with 

the prospect of its development. Only in theory can 

one look for guarantees of practical effectiveness - 

“measure seven times (think thoroughly, suspension, 

calculate), then cut off (act)”. Practical consciousness 

is limited to a conditional situation, therefore his 

experience and recommendations always exist in the 

form of standards. Standardization is a temporary, 

conditionally limited mechanism for managing the 

production situation. With a change in understanding 

and real state of affairs, standard attitudes also change. 

The conditionally limited nature of 

standardization in no way means infringement of its 

significance. Truth is concrete. The concreteness of 

truth is objective, and this objective concreteness of 

truth must be expressed in a relatively stable 

measurable form. With the help of standardization and 

metrology, a practical concretization of true 

knowledge is achieved. Our trouble is that practical 

consciousness is not properly aware of the relativity 

of the expressiveness of the knowledge generated, its 

dependence on the level of economic development 

and on the economic situation. 

Professional thinking, under the pressure of 

practical problems, spontaneously avoids "high" 

reflections, understanding them as a distraction from 

the real business. It turns out that "high" abstractions 

are the lot of philosophy. A specialist comes to the 

catwalk, gets acquainted with the trends of high 

fashion, thinks, weighs what and how he will embody 

in real production, and thinks about the philosophy of 

business is superfluous for himself, delegating 

responsibility to the side. 

The advantages of the market have literally 

bewitched domestic reformers, depriving them of the 

ability to comprehensively and critically perceive 

economic reality. In essence, the market was reduced 

to the sanctity of private property, free competition 

and independence from the state. The market has 

turned from an economic event into a material one. 

Free manipulation of the most important concepts is 

the hallmark of our market specialists. Otherwise it is 

impossible to pass off wishful thinking. 
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By sequestering the understanding of the market, 

"ultra market people" have sunk its spiritual 

component to the bottom as unnecessary. They forgot, 

in particular, to note that the entire past century in 

North America and Western Europe passed under the 

sign of an increase in interest in the philosophy and 

psychology of activity. It turns out that pragmatism 

has moved to the vanguard of the ideological support 

of democratic transformations in society by itself, in 

parallel with the market. 

There are no ideal philosophical (as well as any 

other) systems. All ideas and systems of ideas are 

developed within specific historical conditions and are 

limitedly productive. But within the boundaries of the 

existing reality, they are quite effective and should be 

considered as necessary conditions for successful 

practical activity, to be an organic part of economic 

consciousness. 

Relations on the market are really developing 

spontaneously, under the influence of poorly 

controlled factors, but the latter recognition does not 

mean the impossibility of including active 

mechanisms of influencing the market element, in 

order to give it stable development trends. The market 

did not limit the practical possibilities of the theory. 

The market demanded a new level of theoretical 

participation, exposing the weaknesses of purely 

economic knowledge. 

Practical management of economic activity is 

based on the body of knowledge generated by 

economic theory. Economic theory, in turn, is based 

on a conceptual apparatus built in philosophical 

teachings. Philosophical teachings are heterogeneous. 

Their differences are quite significant, but for all the 

significance of the discrepancies in philosophical 

systems, they are built on a common system-forming 

factor - the interests of a person, due to which 

knowledge acquires expediency, a humanitarian 

meaning. The philosophy and psychology of business 

arm with the knowledge necessary for active activity 

in a difficult economic environment, lay the 

prerequisites for the directed organization of 

spontaneity in market relations. 

When presenting the market, it is usually noted 

that the sustainability of its development is determined 

by the balance of supply and effective demand. There 

is a choice and there are financial resources - the 

market is working normally, tk. there are the required 

conditions for healthy economic relations. The market 

health formula is alarming in that it is hidden behind 

the concept of "supply" and "demand". According to 

the laws of economic freedom, production and 

consumption are formed on the conveyor belt of 

competitive relations. The main enemies of market 

health are monopoly and protectionism. Civil society 

and the state are obliged to neutralize everything that 

impedes the normal functioning of the market. No one 

is allowed to interfere in the very essence of the 

market, created by the interaction of the two flows 

forming the market - supply and demand, for such 

interference is contrary to private property. Thus, one 

gets the impression that market principles are 

spontaneous. Extreme caution and utmost care must 

be exercised in assessing such an opinion. In normal - 

European, North American - capitalism, diseases are 

similar to those with which Russian abnormal 

(corrupt, oligarchic, gangster) capitalism suffers. One 

thing is declared, another is done. “We wanted the 

best, but it turned out as always” - a historical 

summary. One thing is declared, another is done. “We 

wanted the best, but it turned out as always” - a 

historical summary. One thing is declared, another is 

done. “We wanted the best, but it turned out as 

always” - a historical summary. 

In practice, the state and civil society, through 

their institutions of influencing the mass 

consciousness, actively control and intervene in 

economic life, try to regulate and direct the 

development of the market. Mass media are in demand 

not so much for advertising as for squeezing consumer 

thinking. Forming a given way of thinking, loading 

consciousness according to a certain program, the 

market owners give its development a purposefulness 

and an organized character. In principle, such actions 

are not considered illegal, with the exception of 

private shares in conflict with the law. 

Thoughts embodied in words, words realized in 

images, patterns that make people buy things - all 

these are also goods that are not alien to the market. 

The difference between knowledge, put on the market 

as a specific product, lies in the fact that they 

simultaneously fill the market, diversify offers and 

push market interest. Quite biblically it turns out: 

"First there was a word ...". The only difference is that 

the words on the market are human and they also 

contain human interests: private national, corporate. 

Ideological market dominance is the real path to 

practical dominance. The market is not an antagonist 

of philosophy, but a springboard for philosophical 

conquests. Practical life is blind without theory, just 

as theory is empty without practice. Surviving and 

gaining confidence in the market is given only to those 

who skillfully use the power of knowledge. The 

philosophy of the market is the study of the 

contradictions that drive them and the possibilities of 

their rational resolution. Market contradictions, 

starting with the contradictions contained in the 

product itself, and ending with the collision of the 

manufacturer with the consumer (seller-buyer), in the 

first approximation seem antagonistic. The analysis of 

market relations leads to the conclusion about their 

dialectical diversity. 

The fundamental difference between dialectical 

contradictions is that they are relations between 

opposites, implying the interdependence of existence. 

No matter how sharp in the form of expression, 

dialectical opposites are, in essence, they are not 

viable individually. The existence of dialectical 
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opposites is possible only through interaction. 

Consequently, the main contradictions of the market 

have rational ways of resolving and these ways are 

associated with the movement of concepts. It is 

necessary to achieve that concreteness of the content 

of concepts that corresponds to the historical 

definiteness of the economic situation. The concepts 

of "transitional economy", "developed economy" in 

theoretical and practical perspectives acquire meaning 

only in the case of concretization of those concepts on 

which their criteria are built. 

The market opposes the interests of the seller and 

the buyer. The first seeks to make a profit, the second 

- to save on direct costs. What could induce them to 

compromise? The answer is simple - what is equally 

present in their market-divorced interests. The seller, 

if he is both a manufacturer, or is in a corporate 

relationship with a manufacturer, or is concerned 

about his own reputation, is interested in the quality of 

the product. 

Interested in the quality of the product and the 

buyer exchanging funds for the required product. The 

quality of the goods is the core of the normal 

interaction between the seller and the buyer, since 

quality gives their relationship a trusting character and 

is a guarantee of the mutually beneficial relationship. 

The nature of these relations is interesting: even 

at the end of the nineteenth century. in the United 

States, the so-called "consumer movement" was born. 

The various societies and associations of consumers 

created during this period already played a special role 

in protecting the rights of buyers. In 1890, the Buyers 

League was founded in New York, which, in addition 

to a purely educational influence on buyers, pursued 

goals of a social and economic nature. The League 

developed forms of certification of products released 

under favorable production conditions - the so-called 

labels (Label - a label attached to a product), which 

the League began to issue to firms that provided 

favorable working conditions and produced the 

highest quality goods. These firms were included in 

the so-called "White List". 

In 1905, US President Theodore Roosevelt sent 

a message to Congress: “I recommend passing 

legislation to deal with the interstate trade in 

mislabeled and counterfeit food, drink, and drugs. 

Such a law would protect the interests of honest 

industrialists and merchants, and would also help 

protect the health of consumers. The trade in spoiled 

and falsified food that is harmful to health or 

misleading the buyer should be prohibited. " 

In February 1936, the Consumer Union was 

created in the United States - a group of professional 

leaders, economists and lawyers drafted a charter and 

agreed that the main task of the organization would be 

"to provide consumers with information and advice 

about goods and services" and "to maintain a 

laboratory for research and tests ". The organization 

also took on the task of communicating the working 

conditions under which these goods are produced and 

distributed. 

By the end of the XX century. in the United 

States, the environmental movement has acquired a 

broad social base. It increasingly integrates the tasks 

of consumer protection, since for the population, the 

fight against environmental pollution and the 

reduction of environmental risk means health-free 

working and rest conditions, clean food and safe 

consumer goods. The activity of consumer 

organizations forces manufacturers not only to 

provide more truthful information about products and 

services, but also to offer their environmental 

programs. 

Currently, consumer organizations in the United 

States are a powerful factor in regulating the quality 

of goods and services, and both manufacturers and 

trade and government agencies reckon with it. 

The European Economic Community also has 

extensive experience in consumer protection. This 

experience seems to be very useful for countries in 

which, like in Russia, consumer protection legislation 

appeared only recently. 

The first consumer organization was the 

Norwegian Consumer Council, a general consumer 

organization in Norway founded in 1953 to deal with 

a wide range of consumer issues. This includes both 

legal and economic issues as well as product and 

service oriented work. The Dutch Consumer Union 

was established in 1954. The Union is an independent 

organization that closely interacts with government 

agencies on economic, health, environmental and 

product safety issues. The main task of the 

Netherlands Consumer Union is to provide feedback 

to manufacturers of goods by studying the demand 

and wishes of consumers. 

The 1957 Treaty of Rome (the treaty establishing 

the EEC) contained virtually no provisions that would 

directly relate to consumer protection. In the most 

general form, the need to ensure and protect such 

rights is formulated in Art. 2 of the Treaty, which 

proclaimed that the task of the Community is to create 

a common market, constant and uniform 

development, increasing stability, and a speedy rise in 

the standard of living. It took a long time for, under 

the influence of consumer organizations of the EEC 

member states, as well as in connection with the 

awareness of the importance of consumer protection 

as the weakest side in relations with entrepreneurs - 

manufacturers and sellers, first general policy 

documents of the EEC bodies in the field of consumer 

protection appeared, and then, and normative acts, 

clothed in the form of directives of the Council of the 

EEC. 

The idea of consumer protection at the 

Community level, and not only at the national level of 

the member states, arose in 1961, when for the first 

time, four years after the conclusion of the Treaty 

establishing the EEC, representatives of national 
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societies created a special body - the Advisory 

Committee on Consumer Protection. The formal 

consumer protection policy within the EEC was 

created concurrently with the adoption in 1975 of the 

first consumer protection action program. The basic 

principles and norms of the Treaty of Rome were 

supplemented by the provisions contained in the 

Single European Act, ratified by the parliaments of all 

member states and entered into force on July 1, 1987. 

The expansion of the EEC to a unified market without 

borders sets the task of improving national legislation 

in the direction of increasing the level of protection of 

the rights of its citizens, 

In the Russian Federation, the legal basis for the 

formation and implementation of a targeted policy in 

the field of consumer protection was created with the 

entry into force on February 7, 1992 of the Law “On 

Protection of Consumer Rights”. The law reflects the 

tendency to strengthen the legislative regulation of 

relations aimed at protecting the rights of citizens. The 

law enshrined the most important internationally 

recognized consumer rights, including the right to 

state and public protection of consumer rights and the 

right to associate in consumer organizations. 

The consumer protection system being created in 

Russia today is a combination of federal executive 

bodies, local governments, public associations of 

consumers, whose powers in this area are specifically 

stipulated in the Law of the Russian Federation "On 

Protection of Consumer Rights". The elements that 

make up the system carry out the whole range of work 

on the formation and implementation of the national 

policy in the field of consumer protection at the 

national, regional and municipal levels. At the same 

time, it should be noted that these structures are far 

from being exhausted by the list of persons 

participating in the protection of consumer rights. 

The main federal body for the protection of 

consumer rights is the Ministry for Antimonopoly 

Policy and Support of Entrepreneurship of the Russian 

Federation (MAP RF). The Ministry has a Consumer 

Rights Protection Department. MAP RF has territorial 

offices located in regional and regional centers. The 

MAP of Russia exercises state control over the 

observance of laws and other legal acts of the Russian 

Federation regulating relations in the field of 

consumer protection. The Ministry and its territorial 

bodies have the right, according to a certain 

procedure, to consider cases of violations of consumer 

rights, issue orders to eliminate these violations and 

impose fines on violators, sue in the interests of 

consumers, make decisions on the recall of goods that 

may be life-threatening and consumer health. 

Time will tell whether this approach is good or 

not. One thing is clear - the protection of consumer 

rights protects not only the vital interests of the buyer, 

but equally protects the good name of the 

manufacturer and seller of quality goods, who 

prioritizes the release of products of proper quality, 

thereby ensuring a reputation for being a reliable 

manufacturer. 

In the regulatory market, product quality is the 

dominant feature of all relations in all sectors: goods, 

services, finance, labor. This alignment corresponds 

to a high level of purchasing power, sufficient to 

follow the socio-economic standards of the consumer 

and the recommendations of the product 

manufacturers. Unfortunately, the normal market is 

still exclusive. No more than 10% of the states of the 

modern world can unconditionally form a club of 

countries with a normal market economy. What can 

the rest who form a heterogeneous majority count on? 

Strange as it may seem, but many of the majority 

of states that find themselves outside the market elite 

are also able to focus on quality in both production and 

consumption. True, this requires appropriate 

corrections in understanding the quality. Not 

manipulation of speculative quality - the substitution 

of concepts, namely, adjustments that do not distort 

the original concept of "quality". The concepts of 

quality that have developed outside the professional 

philosophical consciousness are very imperfect and 

simplified. It is necessary to overcome the defects in 

the understanding of quality and make full use of the 

reserves inherent in the concept of “quality” in order 

to develop an adequate economic assessment of the 

market paradigm. You will have to start with an 

elementary definition of quality and differentiation 

between the definition and the concept of "quality". 

After that, it is advisable to understand the 

development of the concept of "quality", 

Any phenomenon is expressed in relation and is 

revealed through relations. Hence the term 

"phenomenon". Initially, we feel the object, it seems 

to be to us, and only when it turns out to be accessible 

(or, on the contrary, inaccessible) to perception, it is 

measured by us, characterized. Everything in the 

world is interconnected, therefore, everything must be 

determined through relationships. A unit relation 

appears as a property of an object. Every object has 

many properties, and they are not equivalent in 

relation to its existence. Some properties emphasize 

the individuality of the manifestation of an object, 

others determine its species. 

Having lost the former, the object loses its 

individual specificity, while retaining its specific 

originality, the loss of the latter inevitably turns the 

object as such into nothing else, because it ceases to 

appear in its former form. According to the 

significance of the properties for the existence of an 

object, it is customary to divide them into essential 

and insignificant (accompanying, single). The totality 

of the essential properties of an object is entrenched in 

the concept of "quality". The object appears in quality 

- everything else in the object is determined in relation 

to its quality. 
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The difference in value between a heavy piece 

(rook) and an easy piece (knight, bishop) in a chess 

game. "  

The philosophical category “quality” has 

significantly expanded its area over the past hundred 

years. Above the ideological and methodological 

basis developed in philosophy, a specific 

superstructure has grown, adapting the philosophical 

interpretation of quality to the new topical solutions of 

our time. Special developments of the concept of 

quality cannot but carry the originality of 

interpretation and, naturally, differ somewhat from the 

basic interpretation. However, the essence of quality 

understanding is invariant. Otherwise, not 

understanding, but the concept itself, will change, and 

it will be no longer a matter of quality. 

The most notable innovation in the non-

philosophical transcription of quality concerns the 

relationship between quality and quantity, which, 

apparently, is associated with the substitution of the 

concept of "quality" with the concept of "quality 

state". "Quality" is revealed only through qualitative 

properties, as for the "qualitative state", it allows the 

use of quantitative equivalents. This, for example, 

explains technical approvals, certifications and other 

manufacturing specifications in the quality 

characteristics of products. There is no clarity in the 

differentiation of the concepts of "product quality" 

and "production quality". It is possible to produce 

high-quality products without modifying the 

assortment, which clearly dooms the manufacturer to 

a loss in a competitive environment. We must pay 

tribute to the market, which makes you care not about 

the plan, but about the sale of the goods. 

Knowledge of the quality of objects is recorded 

in the forms of definition and concept. The definition 

allows us to single out its quintessence as an object, 

the feature that in our time is usually called system-

forming - it groups around itself all other essential 

features of an object, and without it there is no such 

type of objects. The definition is characterized by 

brevity, simple and unconditional universality - 

distribution throughout the defined type of objects. IN 

AND. Dahl defined footwear as “all kinds of 

footwear,” explaining that footwear is divided into top 

and bottom. Subsequently, the definition of footwear 

was concretized. Today a well-known connoisseur of 

words would define shoes, apparently, more precisely 

- "all outerwear for the feet." Any final product of 

footwear production from house slippers and sanitary 

slippers to super shoes and boots will fit without 

reservation. The main sign of the quality of footwear 

as a special product is the ability to be worn on the 

feet. To be or not to be a shoe is determined through 

the indicated sign. The variety of shoes is due to the 

solution of the following problems: for what and for 

whom to be? The basic purpose of footwear - 

protective and functional - is laid out depending on the 

geographic environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality, and many others. etc. 

Thus, the basic property of footwear quality is 

overgrown with derivative characteristics, and 

grounds are formed for highlighting the content and 

scope of the concept of “footwear quality”. The main 

sign of the quality of footwear as a special product is 

the ability to be worn on the feet. To be or not to be a 

shoe is determined through the indicated sign. The 

variety of shoes is due to the solution of the following 

problems: for what and for whom to be? The basic 

purpose of footwear - protective and functional - is 

laid out depending on the geographic environment, 

meteorological conditions, the level of being, 

material, workmanship, gender, professional 

occupation, age, social status, national characteristics, 

spirituality, and many others. etc. Thus, the basic 

property of footwear quality is overgrown with 

derivative characteristics, and grounds are formed for 

highlighting the content and scope of the concept of 

“footwear quality”. The main sign of the quality of 

footwear as a special product is the ability to be worn 

on the feet. To be or not to be a shoe is determined 

through the indicated sign. The variety of shoes is due 

to the solution of the following problems: for what and 

for whom to be? The basic purpose of footwear - 

protective and functional - is laid out depending on the 

geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality, and many others. etc. 

Thus, the basic property of footwear quality is 

overgrown with derivative characteristics, and 

grounds are formed for highlighting the content and 

scope of the concept of “footwear quality”. for what 

and for whom to be? The basic purpose of footwear - 

protective and functional - is laid out depending on the 

geographic environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality, and many others. etc. 

Thus, the basic property of footwear quality is 

overgrown with derivative characteristics, and 

grounds are formed for highlighting the content and 

scope of the concept of “footwear quality”. for what 

and for whom to be? The basic purpose of footwear - 

protective and functional - is laid out depending on the 

geographical environment, meteorological conditions, 

the level of being, material, workmanship, gender, 

professional occupation, age, social status, national 

characteristics, spirituality, and many others. etc. 

Thus, the basic property of footwear quality is 

overgrown with derivative characteristics, and 

grounds are formed for highlighting the content and 

scope of the concept of “footwear quality”. 

The concept of "footwear quality" is much richer 

than the definition of "footwear quality". The concept 

of "quality" combines many essential properties, the 
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content and scope of the concept of "quality" change. 

To understand the quality of a product, the degree of 

manifestation of qualitative properties, their 

configuration, depending on the specificity of 

conditions, become significant. The characteristics of 

the quality of goods indirectly include the economic 

interests of the producer and the consumer, which are 

rarely in a state of consensus. The manufacturer, based 

on his own considerations, forms an image of the 

quality of the product. Note that such creativity is 

excluded by the definition of quality - instead of the 

required footwear, you cannot palm off the customer. 

The consumer has his own view of quality, and he is 

right in his own way. Shoes made from natural raw 

materials are undoubtedly of better quality, but also 

significantly more expensive. Seasonal footwear will 

have to be “stretched” for two or more seasons in 

order to save money for a new one, but the quality of 

natural raw materials will be lost by the second and 

next seasons, and a presentable look is guaranteed for 

no more than one season. Plus the cost of expensive 

maintenance, "whims" of the skin. Isn't it easier to 

give preference to inexpensive shoes made of artificial 

material, or combined raw materials in combination 

with it, which can be replaced at the end of the season 

with a new one, saving also on current care. The 

market mechanism that establishes the optimal ratio of 

price and quality is a delicate "piece" and presupposes 

a high level of market development, in particular, real 

competition and serious solvency of the majority of 

potential consumers. but the quality of natural raw 

materials will be lost by the second and next seasons, 

and a presentable look is guaranteed for no more than 

one season. Plus the cost of expensive maintenance, 

"whims" of the skin. Isn't it easier to give preference 

to inexpensive shoes made of artificial material, or 

combined raw materials in combination with it, which 

can be replaced at the end of the season with a new 

one, saving also on current care. The market 

mechanism that establishes the optimal ratio of price 

and quality is a delicate "piece" and presupposes a 

high level of market development, in particular, real 

competition and serious solvency of the majority of 

potential consumers. but the quality of natural raw 

materials will be lost by the second and next seasons, 

and a presentable look is guaranteed for no more than 

one season. Plus the cost of expensive maintenance, 

"whims" of the skin. Isn't it easier to give preference 

to inexpensive shoes made of artificial material, or 

combined raw materials in combination with it, which 

can be replaced at the end of the season with a new 

one, saving also on current care. The market 

mechanism that establishes the optimal ratio of price 

and quality is a delicate "piece" and presupposes a 

high level of market development, in particular, real 

competition and serious solvency of the majority of 

potential consumers. Isn't it easier to give preference 

to inexpensive shoes made of artificial material, or 

combined raw materials in combination with it, which 

can be replaced at the end of the season with a new 

one, saving also on current care. The market 

mechanism that establishes the optimal ratio of price 

and quality is a delicate "piece" and presupposes a 

high level of market development, in particular, real 

competition and serious solvency of the majority of 

potential consumers. Isn't it easier to give preference 

to inexpensive shoes made of artificial material, or 

combined raw materials in combination with it, which 

can be replaced at the end of the season with a new 

one, saving also on current care. The market 

mechanism that establishes the optimal ratio of price 

and quality is a delicate "piece" and presupposes a 

high level of market development, in particular, real 

competition and serious solvency of the majority of 

potential consumers. 

It should be noted that the high level of market 

development, in turn, is characterized by its 

segmentation. Market segmentation refers to activities 

aimed at identifying potential groups of consumers for 

specific types of goods. Segmentation focuses on 

differences in the behavior of different types of buyers 

(consumers) in their respective markets. At the same 

time, the target segment is understood as a 

homogeneous typical group of consumers with similar 

needs and habits in relation to certain types of goods. 

The result of segmentation is the specification of the 

types of consumers in a given market. For shoe 

companies, customer segmentation is the basis for 

adjusting the existing structure of the shoe assortment 

or for developing new models. Besides, 

The domestic footwear industry has historically 

been focused on natural raw materials and, finding 

themselves on a market, which was also abnormal, 

enterprises could not or did not want to rebuild their 

ideology in the hope that the state would joke and stop. 

The state, however, thought least of all about the 

producers. By letting go of prices, it opened the 

market to foreign merchants who found themselves 

with more adventurous brains. While Russian 

footwear manufacturers proclaimed the priority of 

high-quality footwear made from natural raw 

materials, which, by the way, never differ in special 

quality, except that it was really natural, the 

Varangians saddled the market, taking it with an 

affordable price, assortment, color range, aesthetic 

features of products. In fairness, it must be said that 

neither the Chinese nor the Turks had any frank and 

large-scale conflicts with the requirements for the 

quality of shoes. There were mainly violations of 

economic and legal relations. Over the years of 

transition to a market economy, Russian 

manufacturers have made plenty of mistakes, but it 

seems that they were first of all summed up by 

theoretical inconsistency, lack of flexibility and 

mobility of reasoning, conservatism and dogmatism 

of professional consciousness. 

Now it has become obvious that a significant 

amount of normative and technical documentation 
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(NTD) for shoes, materials and component parts is 

outdated and does not meet modern requirements. 

Meanwhile, the assessment of the quality and grade of 

footwear by certification and trade inspection bodies 

is carried out according to the outdated scientific and 

technical documentation and according to the 

methodology that has developed in previous years. 

Standardization and certification will only 

become a tool and means of ensuring the 

competitiveness of footwear when they meet the 

concept of a market economy, i.e. focus on the 

requests and needs of buyers. To improve (adjust or 

revise) the NTD for modern footwear, it is necessary 

to study consumer behavior in the footwear markets. 

A competitive advantage in the markets is given to 

those enterprises that study the peculiarities of the 

purchasing behavior of consumers of different 

categories, as well as the factors influencing the 

decision-making process on the choice of a particular 

market and on the purchase of appropriate footwear. 

A well-thought-out system for managing the 

quality of consumer goods operated in the USSR. It 

was adapted to the centralized directive market and 

therefore was distinguished by a certain inertia, 

undemocratic nature. It made no sense to extrapolate 

such a system to radically changed industrial relations, 

which was confirmed by practice. However, the 

attitude towards experience should not be formally 

negative. The new denies the old, but not the 

continuity in development. Even an abrupt form of 

change presupposes the interconnection of the discrete 

and the continuous. One must be able to draw lessons 

from the past, if only for the simple reason that the 

construction of the new is carried out from the 

elements that have developed in this past. More than 

one political leadership of the country turned out to be 

mediocre. 

The doctrine of quality management includes the 

theory of quality, technical and economic 

developments that ensure high-quality production of 

products, and a system for monitoring the quality of 

goods. The very theoretical introduction to the 

doctrine of quality is also heterogeneous in structure. 

Its components are a clear definition of the quality of 

the product - it serves as a reference point in the 

corresponding coordinate system; a thoroughly 

thought-out content of the concept of quality in 

relation to a given type of goods, so that the entire 

range of quality properties of goods is visible; 

substantiation of the tactics of high-quality expansion 

in the market - determination of the configurations of 

the qualitative characteristics of commercial products. 

In the context of market dynamics, it is extremely 

important to respond in a timely manner to changes 

and adequately highlight the key points in quality 

relations. 

In Soviet times, the economic interpretation of 

quality was one-sided, "stationary", which 

corresponded to the then market, the main pain of 

which was not quality, but quantity of goods. In the 

same footwear sector of the market, considerable 

efforts have been made to provide a vital assortment. 

An exception can be considered the activities of the 

then individual tailoring enterprises. Let us recall how 

our illegal immigrants and the first legal cooperators 

began during the perestroika period - with an 

assortment of models. The market changes the idea of 

quality, forces to rebuild, but does not reduce the 

relevance of the development of the doctrine of 

quality in all its directions. 

More and more marketing specialists are 

showing a tendency of increasing market interest in 

quality goods. This process is not explosive, on the 

contrary, it is slow - real interest must be supported by 

the ability to pay. It is hardly worth expecting that a 

potential shoe buyer will apply for a loan from a bank. 

Shoes of perfect quality are doomed to be an isolated 

phenomenon. The noted interest, rather, should be 

attributed not to quality, but to the state of quality. 

"The state of quality" is a concept that is very poorly 

developed in philosophy and special scientific and 

technical literature. It is hoped that the demand for the 

movement of the modern market will attract proper 

attention to it. 

In general terms, the concept of "state of quality" 

or "quality state" is consonant with the concept of 

"quality level", but not identical to it. The concept of 

"quality level" serves to comprehend the formation of 

the concept. The concept of "qualitative state" 

characterizes the functional status of quality, the 

features of the configuration of its constituent 

properties. 

"The future, in which there is nothing to do 

without quality, has already arrived." This is 

understandable: in market conditions, no investment 

will save an enterprise if it cannot ensure the 

competitiveness of its products. Quality is the 

foundation of competitiveness. It is quality that 

consumers prefer when choosing products. And it is 

the quality of products that is one of the most 

important criteria for the functioning of an enterprise 

in a relatively saturated market. The situation on the 

market for light industry goods has changed 

dramatically in recent years: "power" has passed into 

the hands of consumers. It is consumers who, by their 

choice, determine the "winners" in the intense 

competition. 

With the constantly increasing number of 

qualitatively similar analogue products, advertising 

can be a decisive moment when choosing a product. 

At one time, V. Mayakovsky wrote: “Usually they 

think that it is necessary to advertise only rubbish - a 

good thing and so it will go. This is the most incorrect 

opinion. Advertising is the name of a thing. 

Advertising should remind endlessly of every, even 

wonderful thing. " 

The correct approach of the enterprise to the 

choice of the type, type of advertising, advertising 
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medium when planning advertising activities will 

determine the degree of effectiveness of the funds 

spent on it.  

The first and most important stage in planning an 

advertising company for an enterprise is a clear 

formulation of its goals, which may be as follows: 

bringing new types of goods to the market; 

increasing the market share of goods; 

formation of a group of adherents of the 

enterprise; 

increasing the prestige of the enterprise. 

Each of the listed goals presupposes a 

completely different approach to the choice of the type 

of advertising, various advertising media and style 

incarnations. 

Choosing an ad type is usually straightforward. 

There are four of them: 

advertising of goods (used, as a rule, to create 

primary demand); 

brand advertising (contributes to the formation 

of selective demand); 

advertising of a company (which can be 

patronage, calling for cooperation with a company); 

co-advertising (combines the advertising efforts 

of the manufacturer and the reseller). 

It is more difficult to choose the type of 

advertising, since there are a lot of types. They can be 

classified according to certain criteria. 

According to the method of delivering 

information, advertising is divided into: 

informational, used at the stage of product 

introduction into the market and informing consumers 

in detail about its types, prices, etc .; 

exhortatory, aimed at increasing the volume of 

goods; 

reminiscent of, used at the stage of maturity of 

goods to maintain, revive damping demand. 

According to the method of influence, 

advertising is divided into soft and hard. Soft pursues 

long-term goals - increasing the prestige of the 

enterprise. Tough advertising is close to price methods 

of stimulating the production of goods; it pursues 

short-term goals. 

By the way of expression, advertising is: 

emotional, evoking pleasant associations, 

memories and disposing in favor of a particular 

product; 

rational, when scientific arguments are given in 

favor of the product; 

combined, combining rational and emotional 

principles. 

The choice of the type of advertising by the way 

of expression mainly depends on the characteristics of 

the product and the psychotypical characteristics of 

the target segment. Let's look at the following 

example - an emotional advertisement is suitable for 

advertising an evening dress, creating a holiday 

atmosphere for which this product is intended. For 

workwear, it is more advisable to choose rational 

advertising; for sports - it is possible to use combined 

advertising. Combinations of types of advertising can 

also be used: informative and emotional, tough and 

rational, etc. Not the last place is taken by media 

advertising, the main selection criteria for which are: 

the right choice of media; 

cost (this is sometimes a constraining factor); 

accessibility of the target audience (students and 

pensioners read different newspapers and magazines, 

watch different TV channels); 

the specificity of the product (some types of 

goods need to be shown in action, in this case it is 

better to choose a TV advertisement. If you intend to 

advertise a seasonal collection of clothes that needs a 

long examination, then you should choose a 

magazine); 

the specifics of the appeal (the need to bring a 

large amount of technical information forces you to 

choose a special magazine or newspaper; if it is 

necessary to ensure the urgency of delivering 

information, it is better to choose a radio or a weekly 

newspaper). 

According to the types of information, 

newspapers can be divided into: 

informational (mainly, there is information of a 

political, general nature, the share of advertising is 

small);  

commercial (contain mainly information about 

business problems, quotes of exchange rates, stock 

quotes, prices and availability of goods in a particular 

region. The share of advertising is greater than in 

information publications);  

advertising and commercial (contain mainly 

advertisements).  

Each of these types of publications has its own 

groups of readers. The most massive is the first group, 

although the share, for example, of businessmen in 

relation to the total number of readers in them is small. 

The second group is the most read by large and 

medium-sized businessmen. The third group of 

publications is mainly met by business people 

engaged in small business, and the mass of the 

population in search of solutions to their problems 

(exchange, search for goods, etc.) 

The given division is rather arbitrary, since a 

huge role is also played by the place of publication of 

the newspaper, its focus, its inherent style, etc. 

The advantages of outdoor advertising include 

flexibility, high rate of repeat contacts, low price, lack 

of competition. 

In this regard, I would like to note an interesting 

fact - men always pay attention to purple, because they 

associate it with the color of war, and women to 

yellow - for them it is the color of the sun. 

Analysis of literary sources showed that in 

Russia the share of TV advertising in recent years was 

about 30-40% (for comparison, in Norway TV 

advertising is only 1.5%). There is an assumption that 

it will significantly decrease due to the new Federal 
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Law "On Advertising", which came into force on July 

1, 2006. 

The new law more clearly, in comparison with 

the previous law of 18.07.95, defines the concepts of 

unfair and unreliable advertising (both are not 

allowed). 

Advertising is considered unfair if it: 

contains incorrect comparisons of the advertised 

product with the products in circulation that are 

produced by other manufacturers or sold by other 

sellers; 

defames the honor, dignity or business 

reputation of a person, including a competitor; 

is an act of unfair competition under antitrust 

laws. 

Advertising is recognized as unreliable if it 

contains information that does not correspond to 

reality, for example: 

on the advantages of the advertised product over 

the products in circulation that are produced by other 

manufacturers or sold by other sellers; 

about any characteristics of the product, 

including its nature, composition, method and date of 

manufacture, purpose, consumer properties, 

conditions of use of the product, its place of origin, 

availability of a certificate of conformity or 

declaration of conformity, marks of conformity and 

signs of circulation on the market, service life, product 

shelf life; 

about the cost or price of the goods, the 

procedure for paying for it, the amount of discounts, 

tariffs and other conditions for the purchase of goods; 

on the results of research and testing; 

the actual amount of demand for the advertised 

or other product; 

on the rules and timing of a promotional lottery, 

competition, game or other similar event; 

about the manufacturer or seller of the advertised 

product, etc. 

In the light of the events of recent years, it should 

be noted that the new law does not allow the use of 

swear words, obscene and offensive images, 

comparisons and expressions in advertising, including 

in relation to gender, race, nationality, profession, 

social category, age, language a person and a citizen, 

official state symbols (flags, hymns, coats of arms), 

religious symbols, cultural heritage objects (historical 

and cultural monuments) of the peoples of Russia, as 

well as cultural heritage objects included in the World 

Heritage List. 

The new law "On Advertising" significantly 

reduces the maximum daily amount of TV airtime 

allocated for advertising. Administrative fines for 

violation of advertising legislation have increased 

significantly. 

To increase the competitiveness of light industry 

goods, enterprises producing it should not be afraid to 

use such a powerful weapon in the business world - 

advertising. The condition for the consumer to choose 

a product in a large assortment offered on the market 

is the coincidence of its technical parameters with the 

conditional characteristics of the predicted demand. 

From this point of view, the enterprise management 

strategy should be built on the principle of a "tracking 

system" with feedback, i.e. it must provide consumers 

with products that meet their specific requirements for 

quality and related service in its marketing, while 

monitoring the degree of such satisfaction at all times 

(Figure 23). 

  

 

                 Feedback for correction and improvement 

 

       Control 

 

   

 

 

 

        Product channel 

 

 

Figure 23 - Customer satisfaction system 

 

Tracking the quality of goods and related 

services consists of two stages. At the first stage, the 

manufacturing company, through marketing, 

examines customer expectations in the quality of 

products and services for its promotion. Based on this 

information, functional specifications for new types of 

products and quality of service are determined, which 

will depend on the ability to define customer 

expectations and the ability to adapt production 

technologies to changing customer expectations. 

The second stage is to periodically "measure" the 

mismatch between the actual and expected levels of 

product quality and related service. In accordance 

with the magnitude of the mismatch, the activities of 

the enterprise should be aimed at developing control 

actions on organizational and technological units in 

order to reduce the discrepancy and introduce new 

methods for assessing quality parameters. 

The model for assessing product quality is a 

tuple (1): 

Company 

manufacturer 

The actual 

quality  

products  

and service 

Comparison 

Expectation 

buyers 
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,,, = APXW                       (1) 

where X is the set of possible solutions (objects) such 

that xX is an element of this set, specified on X by 

means of some rules of the technology of production 

and distribution of goods; Р - a countable set of quality 

indicators and the corresponding measurement scales; 

A - an evaluation algorithm that implements the logic 

of comparative evaluation of alternatives in the form 

of "better or worse". 

))(),...,(()( 1 xPxPxP m=  

Any solution Xx  is represented by a vector in 

the m-dimensional space of quality indicators, defined 

as the Cartesian product m
m RPPP = ...1 , where 

Рj, ),1( mj =  - the set of admissible values of the j-th 

indicator, which is a subset of the set of real numbers 

R. 

Product quality assessment consists in 

determining the degree of conformity of the assessed 

object with the goals of its functioning. The goal can 

be set indirectly - using the "standard" of quality. The 

standard of quality is the set {Pjd} of basic values of 

quality indicators of production and sales of products, 

which to the greatest extent meet the expectations of 

consumers. 

The numerical representation of the quality level 

can be represented by the tuple (2): 

=  PPA ,, ,                     (2) 

where →  PP: R - set mapping mRPP   to 

the set of real numbers R, i.e. A is a multidimensional 

scale for assessing the level of quality. Whence it 

follows that =  ,,, PPXW , for any xX sets a 

number depending on the position of the point (vector)

))(),...,(()( 1 xPxPxP m=  in the space of quality 

indicators. When assessing the quality level, several 

types of scaling are used. 

1. Scaling the relationship. Consists in 

determining the relative indicators of quality

 jjj PP /= , which determine how many times the 

evaluated object is better or worse than the base one 

in terms of the j-th quality indicator ),1( mj = ... The 

scaling operation is also a normalization operation. 

2. Scaling the difference with normalization. It 

consists in representing the assessment of the quality 

level according to the j-th quality indicator in the form 

 jjjj PPP /)( −= , 

where, expressed as a percentage, the coefficient j

shows how the evaluated object is better or worse than 

the base one. 3. Multidimensional scaling. Based on 

the definition of a generalized indicator )(W , where 

)( ,...,1 m = Is a vector of relative quality 

indicators. The generalized indicator characterizes the 

degree of conformity of an object to its purpose. Thus, 

we come to an algorithm for assessing the level of 

product and service quality in each specific case. The 

algorithm for a comprehensive assessment of the 

quality level is shown in Figure 24. 

 

 
 

Figure 24 - Algorithm for a comprehensive assessment of the quality level of an object 
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At the final stage, when making a decision, 

firstly, it is necessary to decide how acceptable the 

result is (whether the accuracy and reliability of the 

assessment is acceptable). If it does not meet the 

requirements, a decision may be made to re-evaluate, 

additional research to obtain new information, etc. If 

the result is sufficiently objective, appropriate 

decisions are made depending on the goals of the 

assessment. For example, if the purpose of assessing 

the quality of several possible product options is to 

select the one that best meets the needs of consumers, 

then the option that received the highest rating can be 

accepted for production. 

To a large extent, the reason for the non-

competitiveness of domestic footwear was the fallacy 

of the methodology for measuring and assessing its 

quality. The problem lies in a certain discrepancy 

between the assessment of the quality of shoes 

designed at the development stage, formed at the 

production stage and verified during the final control 

before implementation with the consumer quality 

assessment. The gap between the real quality and the 

requirements of consumers for it has a significant 

impact on consumer preferences, and, consequently, 

on competitiveness. The smaller the gap, the higher 

the competitiveness of the footwear. The difficulty 

lies in the fact that the consumer, when assessing the 

quality of shoes, is guided to a large extent not by the 

quality indicators regulated by regulatory documents, 

but by his own tastes and ideas about what should be 

the shoes. Moreover, sometimes the idea of quality 

among many consumers is superficial, at the level of 

mainly organoleptic indicators, which do not always 

fully and objectively characterize shoes. 

Very often, the need to assess competitiveness 

arises even before the appearance of new products, i.e. 

at the design and development stage. Since the level 

of costs during the period of consumption and 

operation by more than 80% depends on the 

characteristics of the shoe, laid down at different 

stages of its development. At the stage of detailed 

design and development of a prototype, the designer 

can influence the reduction of no more than 15% of 

these costs, and when the product is put into 

production, this indicator can be changed within only 

5%. 

Therefore, at the pre-design stage of creating a 

new product, a multivariate forecast should be 

developed, which is information about the possible 

technical implementation and the timing of achieving 

the identified goal. In this regard, the task of studying 

the characteristics of consumer demand for footwear 

is the main one for improving the quality and 

competitiveness of products. It is necessary to 

establish what criteria the buyer evaluates the quality, 

because he will try to purchase shoes with the desired 

combination of properties. 

In order to assess the significance of indicators 

of consumer quality of footwear at the stages of its 

design, production and sale, we used an expert method 

of personal assessments - ranking, which allows us to 

sufficiently take into account the opinion of both 

footwear manufacturers and potential consumers. 

The experts are invited to rank the set of factors 

that determine the consumer quality of footwear. The 

original ranks are converted first like this: 
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where −jR the sum of the converted ranks for 
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where jW  Is the average weight of the j-th factor for 

all experts.  

The group of experts, consisting of 100 people, 

during the survey was divided into two groups: 

consumers and manufacturers. A number of 

requirements were imposed on the candidacy of a 

survey participant from a group of manufacturers: 

special education; 

position held; 

seniority. 

To search for experts, leading specialists of shoe 

enterprises in the cities of the Southern Federal 

District and the North Caucasus Federal District were 

involved: Shakhty, Rostov-on-Don, Krasnodar, 

Volgograd, Stavropol, Nalchik, etc. P (branch) DSTU 

in Shakhty 

When questioning, the experts ranked the 

indicators according to the degree of importance, i.e. 

according to the degree of their influence on the 

quality of shoes. The object of the study was women's 

shoes - boots of the autumn-spring assortment. In the 

course of the survey, the experts were offered a 

questionnaire containing factors affecting the quality 

and competitive advantages of shoes at the stages of 

design, production and sale (Table 2). 
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Table 2 - Questionnaire questionnaire 

 

Factors Rank 

1 2 

Shoe design stage  

X1 - compliance with fashion trends  

X2 - the shape of the toe  

X3 - heel shape  

X4 - heel height  

X5 - sole thickness  

X6 - construction of the shoe upper blank  

X7 - model design  

X8 - color scheme  

X9 - shoe flexibility  

Footwear production stage  

X1 - type of top material  

X2 - type of bottom material  

X3 - the quality of the connection of the upper parts  

X4 - the quality of workmanship of the shoe upper  

X5 - the stiffness of the toe  

X6 - back stiffness  

X7 - strength of fastening of parts of the bottom  

X8 - the quality of the bottom finish  

Shoe realization stage  

X1 - attractiveness of appearance  

X2 - product novelty  

X3 - weight of shoes  

X4 - price  

X5 - brand prestige  

X6 - advertising  

X7 - services  

X8 - packaging quality  

The respondents were asked to arrange the 

factors in descending order of their influence on the 

quality and competitiveness of footwear (to rank), i.e. 

the factor, which the expert considers the most 

important, gets a higher rank - 1, and the rest - 

according to the degree of decrease in their influence 

on the competitive advantages of shoes, i.e. 2, 3 

places, etc. If the expert could not make a decision on 

assigning a place for two or several adjacent factors, 

then he assigned them the same rank. 

The processing of the results of the expert survey 

was carried out on a PC using a special program 

"RANG". The distribution of the ranking results 

indicates that the opinions of consumers and 

manufacturers, who worked as experts, coincide on 

many points. 

Significant quality indicators were established at 

the design stage: compliance with fashion trends - X1; 

toe shape - X2; heel shape - X3; heel height - X4; shoe 

upper blank design - X6; model design - X7. Less 

significant: color scheme - X8; flexibility of footwear 

- X9; sole thickness - X5. After statistical processing 

of the results of the expert survey, it turned out that all 

of the above factors remained significant. 

At the production stage for producers and 

consumers, significant factors are: type of top material 

- X1; bottom material type - X2; the quality of the 

connection of the top parts - X3; workmanship of the 

shoe upper blank - X4; fastening strength of the 

bottom parts - X7; back stiffness - X6; bottom finish 

quality - X8. 

At the stage of implementation, significant 

indicators of the quality of footwear for all experts are: 

attractiveness of appearance - X1; novelty of the 

product - X2; price - X4; weight of shoes - X3; brand 

prestige - X5. Less significant - advertising - X6; 

service services - X7; package quality - X8. 

To predict the cost of quality, taking into account 

the requirements of consumers when developing a 

new range of shoes, according to the results of an 

expert survey at the design stage, it is necessary to 

determine the weights of all significant factors 

according to formula (1.5). 

Suppose that the costs of improving the quality 

of one unit of production for each factor are known, 

which are determined by the vector: 

),...,,( 21 npppp = ...  (6) 
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Then you can determine the expected costs of 

changing the quality of the designed product: 

....)( 2211 nnwpwpwpXM +++=      (7) 

This method of estimating the expected costs can 

be used at the stages of production and sales of 

products. The studies carried out cover the entire 

range of purchasing and production requirements for 

footwear that affect its competitiveness, and also 

allow us to predict the costs of improving quality at all 

stages of the product life cycle and should be taken 

into account by manufacturers when forming the 

range of footwear. 

In many industries, when preparing the mass 

production of new samples, it becomes necessary to 

compare them in order to decide on the sequence of 

production or to choose one of a number of designed 

ones, as well as for very effective advertising, 

presenting the customer with the technical advantages 

of the product. In ordinary practice, this problem is 

solved by expert assessment of the product by 

specialists using difficult to compare technical and 

economic indicators that have different levels of 

significance and dimension of measurement, for 

example, products have different weight in kilograms, 

cost in grams, air permeability dm3 / m2s. Finding the 

features of product evaluation is achieved through a 

complex compromise due to the loss of the specificity 

of each indicator, the introduction of criticized 

subjective coefficients of "importance", etc., which is 

difficult to substantiate and prove. 

This part of the intellectual challenge can be 

more conclusively solved in a networked human-

machine system for product evaluation. For example, 

such an assessment can be obtained in the control 

system for design training in light, food and other 

industries, by visualizing the total assessment of 

products. Then, control provision is reduced to the 

choice of such a trajectory in the multidimensional 

phase space of product properties, which best meets 

the criteria of the main function of a complex system 

(for example, conquering the product market, 

manufacturing and selling all products in a given time 

frame). In traditional systems analysis, in such 

problems, a complex system is formalized by 

decomposing it into a selected number of subsystems. 

However, in this case, the links - the relations between 

the subsystems do not have a topology, they are 

formally separated. This can be compensated for by 

such a formalization method, in which connections 

will be revealed - relations using the mathematical 

apparatus of set theories and general topology, and in 

particular the model of the fluctuation capsule of 

parameters (3). The implementation of such a 

comparative analysis of a number of products with 

each other and identification of priority is relatively 

simple (Figure 10). 

The entire information field is divided on a plane 

by four lines forming 8 vectors and 8 zones (there may 

be another number). Information about each of the 

eight properties selected in our example is plotted on 

the line. In this case, for the characteristics of 

footwear, demand - cost, weight and flexibility, vapor 

permeability and moisture capacity, aesthetic 

properties (points) - environmental (sanitary) 

pollution by non-natural materials. The obtained 

experimental numerical data are plotted on the rays of 

the graph, if available in natural units, for example, the 

cost in hryvnia, weight in grams, and demand and 

aesthetic properties in points assigned by specialists. 

Obtained in the form of a polygon, a visual 

visualization of a complex system allows the designer 

or buyer to make the right decision, according to a 

comparative assessment, 

In addition to the visual, this figure also contains 

a number of other information. For example, the size 

of the areas of the figures enclosed between the rays, 

their sums reveal the advantage of the areas of 

"positive" indicators of high aesthetic properties and 

demand for flexible shoes over a product with a large 

weight, cost price, and less environmentally friendly 

artificial parts. So, in the example shown in Figure 

3.10, N1 has an advantage in the combination of 

indicators of the two samples, which has a large total 

area in the "positive" sectors of properties. This is an 

effective technique of visual advertising that helps to 

choose a sample with higher "total" properties that are 

difficult to compare with each other. 
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Figure 25. Total properties by combination of indicators of shoe samples 

 

This method of choosing the "best" product is 

relatively simple and intuitive, which allows you to 

make the right decision. This method can be used for 

technical and business assessment of various products 

in industries - light, food, electronics, etc. 

At the level of intersection of the circle and the 

axes, the values of eight normalized indicators (if any) 

or averages for the assortment in their units are put 

down, the data of each sample N1 ..., N2 ... etc. are 

connected by straight lines. plotted on the axes. 

In modern conditions, with a general saturation 

of the market with consumer goods, the most acute 

problem is ensuring that the quality of the offered 

products meets consumer requirements. Among 

consumer requirements for footwear, the first place in 

terms of importance is put forward by the majority of 

the ergonomic group, defined by the concept of 

"comfort". Certification tests of footwear are based on 

the current regulatory documentation, which sets out 

technical requirements, methods of testing it to 

determine the main quality indicators. In support of 

the above, below are the quality indicators and test 

methods for their determination. 

The quality of the declared models of everyday 

men's shoes was assessed in four groups: functional 

indicators (1), characterizing the durability of 

products; ergonomic indicators (2); aesthetic 

indicators (3); indicators of the quality of packaging 

and labeling (4). 

In the first group, there are singular indicators 

such as: 

the strength of the thread fastening of the shoe 

upper blanks, N / cm with one line; 

the strength of the thread fasteners of the shoe 

upper blanks, N / cm with two lines; 

sole attachment strength, N / cm; 

residual deformation of the toe cap, mm; 

residual deformation of the backdrop, mm; 

In the second group: 

semi-pair weight, g; 

flexibility of footwear, N / cm; 

thermal resistance of the top of the shoe, m2 0C 

/ W (for winter shoes); 

thermal resistance of the bottom of the shoe, m2 

0C / W (for winter shoes); 

In the third group: 

silhouette, points; 

appearance, points; 

interior decoration, points; 

In the fourth group: 

quality of marking, points; 

quality of packaging, points. 

The permissible values of the indicators, as well 

as their actual list, are established in accordance with 

GOST, indicated in Table 3. 
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Table 3 - Quality indicators and test methods for their determination 

 

Quality indicator name 
Test Method 

(GOST, norm, etc.) 

1. Shoes. Method for determining the total and permanent deformation of the toe and 

heel 

GOST 9135-73 

2. Shoes. Method for determining the strength of the attachment of soles 

chemical fastening methods in shoes 

GOST 9292–82 

3. Shoes. Method for determining the strength of thread seams 

top connections 

GOST 9290–76 

4. Shoes. Method for determining flexibility GOST 9718–88 

5. Shoes. Method for determining the strength of fastening parts of the bottom GOST 9134–78 

6. Shoes. Mass determination method GOST 28735-90 

7. Shoes. Method for determining the total heat 

shoe resistance 

GOST 12.4.104–81 

8. Shoes. Acceptance rules GOST 9289–78 

9. Shoes. Marking, packaging, transportation and storage GOST 7296–81  

GOST 16534-71 

10. Shoes. Determination of grade GOST 28371–89 

11. The system of quality indicators. Shoes. Nomenclature of indicators GOST 4.12–81 

12. Shoes. Terms and Definitions GOST 23251–83 

13. Shoes. Methods for determining linear dimensions GOST 9133–78 

14. Shoe pads. Technical conditions 
GOST 3927–88 

15. Workshop on the technology of leather goods. Ed. V.L. Rayackas. M., 1981.  

16. System of product development and launching into production. Light industry 

products. Basic Provisions 

GOST15.007–88 

17. Casual footwear. Technical conditions GOST 26167–84 

18. Shoes. Strength standards GOST 21463–87 

19. Directory of the shoemaker. Technology. M .: Legprombytizdat, 1989.  

Let's turn to the second group of indicators. 

Obviously, such indicators do not provide an 

assessment of the complex characteristics of shoes 

(comfort), which are of interest to the consumer, most 

of which are established empirically. Comfort 

depends on numerous factors, but the most important 

are the design characteristics of the shoe models and 

the properties of the materials used. The prospect of 

assessing the quality of footwear and the development 

of methods for assessing the quality of footwear 

should be associated with the use of CAD. Thus, the 

physical and mechanical properties of materials 

determine the forceful interaction of the foot with the 

shoe, protect the foot from the external environment 

and determine its microclimate. In this formulation of 

the question, the method of automated assessment of 

the comfort of shoes by indicators of the physical and 

mechanical properties of packages of upper materials, 

developed at the Russian State University named after 

A.N. Kosygin. 

The technique is implemented within the 

framework of the complex, the software operation 

scheme of which is shown in Figure 11. 

Consequently, along with the identified groups 

of indicators, it seems appropriate to include one more 

group "Comfort", the criteria of which, in our opinion, 

are the temperature and relative humidity of the inner 

space, the pressure of the shoe upper on the foot. 

Factors affecting the magnitude of shoe pressure on 

the foot are elongation, relative humidity and stiffness 

of material packages, for which we have established 

variation levels and rational values based on the 

operating conditions and production of products. 
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The created instrumental system implements the 

methods of automated assessment of the comfort of 

shoes and the formation of the most rational upper 

packages in terms of the physical and mechanical 

properties of materials and an express method for 

selecting a shoe design of a certain level of quality and 

purpose. The practical significance of the system lies 

in the reduction of the subjective factor in the 

selection, collection and ordering. 

 

 

 
 

Figure 26. - Scheme of the software of empirical indicators for assessing the quality of products. 

 

Marketers agree that consumers prioritize 

product quality as their top priority. Market 

monitoring confirms a strong tradition of demand for 

quality goods. But not everything is so simple and 

obvious. 

The crux of the matter is that statistics are a pure 

operator and statistical data, therefore, are in absolute 

dependence on the chosen conceptual description of 

the process. Statistical results are always correct 

because are obtained by using a proven mathematical 

apparatus, but correctness and truth are "two big 

differences." 

For “correct” to be “true”, it is necessary to 

verify the entire chain of logical and mathematical 
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actions for correctness. Certification is required not 

only for physical and software products. Sending 

knowledge must also be certified, otherwise defects in 

initial judgments will migrate into inferential 

knowledge. And no technology will correct the 

inherent disadvantage. 

In the ideology of production, especially the 

production of goods for direct consumption, the 

concept of "quality" should be a system-forming 

factor. We foresee the objection: “What's the point in 

quality if the quality criteria limit the quantity and the 

assortment of goods will suffer from the priority of 

quality characteristics, the price will rise?”, And we 

have an answer to our opponents. If the quality of the 

product is not ensured, then no amount will correct the 

situation. It will be necessary either to agree with the 

obvious (for professionals) deception of the 

consumer, or to sacrifice professional competence and 

deliberately go to lower quality requirements, 

allowing an essentially low-quality product to enter 

the market. As for the assortment, its dependence on 

product quality requirements is relatively arbitrary 

and mediated. The assortment is "tied" to the technical 

state of production, technology and professionalism of 

developers. The more visible the features of a civilized 

market are, the more is the issue of quality. Moreover, 

the problem of quality has moved from the sphere of 

theoretical relevance to the level of practical 

relevance. Let's try to substantiate this shift in relation 

to Russian reality. The positive shift towards an 

increase in the purchasing power of Russians over the 

past 5 years is undeniable. Official inflation statistics 

are clearly crafty, but even having increased it by a 

factor of 0.5 and obtained a real average annual rate of 

15–20%, we will have no choice but to state an 

increase in the welfare of most of our fellow citizens 

in the context of a certain growth of the economy as a 

whole. The intensity of the dynamics is low, but the 

fact itself is obvious. But how fair is it to talk about 

"welfare"? Money is just an exchange equivalent. 

Making more money doesn't necessarily make you 

heal better. The money should be exchanged for the 

required goods. And here the quality problem grows 

to its full extent. Having earned money, you can easily 

spend it "imperceptibly", i.e. to acquire not a product, 

but a “phantom of the product”. 

"Product phantom" is a non-specific concept for 

a special system of knowledge. Nevertheless, it is 

necessary to get used to it as a theoretical expression 

of the realities of an undeveloped commodity market. 

Profiting from the "white" and "gray" "spots" of the 

ideology of quality, which is in an extremely 

neglected state, the "black" manufacturers of 

substandard consumer goods, together with 

sympathetic service officials responsible for the 

quality of products, flooded the market with 

substandard products. The international quality 

control system ISO-9000 is more reminiscent of the 

newest phenomenon of the famous Potemkin villages. 

Only what is clearly spelled out can be effectively 

controlled. Any incomplete description is a gate for 

semi-legal penetration into the fields of hunting for a 

consumer. ISO-9000 is advisable to use not as a 

management tool, but as a tool for the prevention of 

quality violations. Thus, the circle is closed, for 

violation presupposes quality, namely, we did not 

define quality as it should. In the system of special 

knowledge, which is the ideology of production, 

"quality" is replaced by a "state of quality", which in 

turn is reduced to quantitative parameters. Discrete 

expressions give quantitative characteristics - this is 

how another derived concept appears. Only this time 

not from the fundamental concept of "quality", but 

from its derivative - from the concept of "state of 

quality". The militant activity of striving to describe 

quality in terms of quantity is surprising. Since the 

time of Hegel, who argued that quality is the main 

thing in the definition of a phenomenon, since quality 

is that, losing that, it ceases to be itself, almost two 

hundred years have passed. It would be time to learn 

a simple truth: quality is determined not through 

quantity, but through properties. With the help of 

quantitative measurements, we need to determine the 

"measure" - "qualitative" and "state of quality" (the 

level of expression of quality). Practice rarely corrects 

errors in theory, on the contrary, it usually hides them 

up to a certain point in development. Defects of theory 

appear in a crude form in difficult socio-economic 

circumstances, in times of political uncertainty. 

It is no coincidence that such a peculiar time is 

"convenient" for the flourishing of theoretical 

uncertainty. The state, entangled in numerous 

problems, deviates from control over economic 

processes, counting on a market designed to put 

everything in its place. The market has its own laws of 

functioning. The market adapts the theory to its own 

interests. It does not obey the rules grounded in theory, 

but seeks to adjust these rules to suit the way of 

relations with the consumer that is beneficial for him. 

Promotional claim: "the customer is always 

right" is a lie! Only the legal order that determines the 

nature of relations in the market for goods is always 

right. Themselves, these relations are built depending 

on the interpretation of the quality of goods and the 

conformity of quality to price. Whatever one may say, 

everything is one, you will have to revolve around the 

problem of quality and its two aspects of expression: 

theoretical and practical. 

In theoretical terms, one should strictly adhere to 

the fundamental postulate: quality is an association of 

properties that characterize the structural and 

functional uniqueness not of a single phenomenon, but 

of a certain set of phenomena united by the general 

laws of formation and change, therefore, quality can 

be determined only through the presence of 

corresponding properties. In view of the fact that of 

the qualitative properties only aesthetic (design) are 

available for direct assessment, a comprehensive 
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certification of the product is required, more precisely, 

the product presented for transfer to the market. 

Moreover, the study of the product for quality 

that meets the interests of the consumer should not be 

reduced to technical and materials science expertise. 

A social, psychological, medical and regional studies 

resume is required. 

Consider this statement using shoes as an 

example. Shoes, along with clothing, are goods that 

depend on national and historical characteristics. Can 

you recommend shoes for sale on the market that do 

not take into account the specifics of the geographic, 

climatic and national mentality? Apparently, it is 

possible to admit such products to the market, but only 

in limited quantities, for variety and expansion of 

consumer choice. And the point here is not "leavened 

patriotism." Nature, nutrition, traditions affect the 

anthropometric characteristics of the population: 

configuration and proportions of the foot, lower leg, 

etc. Shoes designed without taking into account 

national characteristics - anatomical, physiological, 

will inevitably contribute to the development of leg 

deformities. Shoes will lose their presentation faster, 

the consumer is constantly experiencing discomfort, 

Already now, China has “thrown” such a number 

of shoes on the market that the entire population of the 

earth (≈ 6.5 billion people) can be “a la Chine”. 

Chinese manufacturers are guided by their own 

interests: to create jobs in the country and ensure 

product sales. They offer shoes that are designed and 

made without taking into account the national 

specifics of the consumer countries. Today, Chinese 

footwear is a serious competitor not only to our 

domestic manufacturer, but also to such countries - 

legislators of footwear fashion as Italy, France, USA, 

Czech Republic, etc. For the fifth consecutive year, 

the Italian footwear sector has seen a significant 

decline in production. The activity of this segment of 

the domestic market is declining, and the demand for 

Italian products in the foreign and domestic markets is 

low. Given the excess of the euro over the dollar, the 

competition between Chinese goods is becoming even 

more serious in the national Italian market, especially 

after the abolition of sales quotas from January 1, 

2004. The volume of footwear production in 2020 

decreased by 9.7% compared to the same period last 

year. In terms of price differentials, the supply of 

products declined in absolute prices by about 8.4%. In 

2016–2018 Italian production fell by almost one and a 

half times to 281 million pairs, which had a negative 

impact on the level of employment. The volume of 

production of leather footwear decreased by 8.9%, 

slippers - by 23%, rubber shoes - by 32%, canvas 

shoes - by 40%. On the contrary, Italy consistently 

imports about 150 million Chinese footwear annually. 

The Italian manufacturer is losing its position in the 

international markets of the USA, Germany and 

France. Growth of the euro against the dollar, as well 

as the redistribution of the market in favor of the Asian 

manufacturer negatively affects the Italian 

manufacturer. According to the Italian Chamber of 

Commerce, more than 600 companies, including 

footwear manufacturers, have closed in the period 

until 2020. The only market segment in which Italian 

footwear manufacturers hold a leading position is the 

production of luxury fashion footwear for the 

international markets. 

Thus, over the past 10 years, the number of 

footwear manufacturing enterprises in the Czech 

Republic has decreased from 120 to 55. But this 

number may also decrease due to the lifting of 

restrictions on the import of footwear from China. If 

at the end of the twentieth century. Czech shoe 

factories produced about 70 million pairs of shoes, 

then last year this number was approximately 5.5 

million.In 2020, about 50 million pairs of shoes were 

imported to the Czech Republic, of which 35 million 

pairs of shoes were from Chinese manufacturers ... 

The average purchase price of one pair of Chinese 

footwear is only 54 kroons - a cost that is unrealistic 

for Czech companies. “Nobody buys our products, 

because we are not able to compete with Asian 

products in terms of cost, despite the fact that our 

shoes are much better in quality. Unfortunately, the 

Czech buyer prefers cheaper goods, although he 

knows that in time they will last much less than our 

high-quality footwear, ”says Lubomir Chlumsky, a 

member of the Czech Shoe Industry Association, 

whose company has been manufacturing and selling 

footwear for children, women and men since 1998. As 

a result, Czech manufacturers are losing positions in 

their own market. The situation is complicated by the 

fact that. The European Union, in agreement with 

China and the World Trade Organization, lifted 

restrictions on the import of Chinese footwear. They 

can be returned only if the entire industry is under 

threat, and on a European scale. US Commerce 

Secretary Carlos Gutierrez highlights the need to take 

effective measures to curb job cuts in a number of 

American industries as one of the most important 

issues, which is also caused by the growing 

competition of Chinese goods in the United States. 

quality footwear, ”says Lubomir Chlumsky, a member 

of the Czech Shoe Industry Association, whose firm 

has been manufacturing and selling footwear for 

children, women and men since 1998. As a result, 

Czech manufacturers are losing positions in their own 

market. The situation is complicated by the fact that. 

The European Union, in agreement with China and the 

World Trade Organization, lifted restrictions on the 

import of Chinese shoes. They can be returned only if 

the entire industry is under threat, and on a European 

scale. US Commerce Secretary Carlos Gutierrez 

highlights the need to take effective measures to curb 

job cuts in a number of American industries as one of 

the most important issues, which is also caused by the 

growing competition of Chinese goods in the United 

States. quality footwear, ”says Lubomir Chlumsky, a 
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member of the Czech Shoe Industry Association, 

whose firm has been manufacturing and selling 

footwear for children, women and men since 1998. As 

a result, Czech manufacturers are losing positions in 

their own market. The situation is complicated by the 

fact that. The European Union, in agreement with 

China and the World Trade Organization, lifted 

restrictions on the import of Chinese shoes. They can 

be returned only if the entire industry is under threat, 

and on a European scale. US Commerce Secretary 

Carlos Gutierrez highlights the need to take effective 

measures to curb job cuts in a number of American 

industries as one of the most important issues, which 

is also caused by the growing competition of Chinese 

goods in the United States. - says Lubomir Chlumsky, 

a member of the Czech Shoe Industry Association, 

whose company has been manufacturing and selling 

footwear for children, women and men since 1998. As 

a result, Czech manufacturers are losing positions in 

their own market. The situation is complicated by the 

fact that. The European Union, in agreement with 

China and the World Trade Organization, lifted 

restrictions on the import of Chinese shoes. They can 

be returned only if the entire industry is under threat, 

and on a European scale. US Commerce Secretary 

Carlos Gutierrez highlights the need to take effective 

measures to curb job cuts in a number of American 

industries as one of the most important issues, which 

is also caused by the growing competition of Chinese 

goods in the United States. - says Lubomir Chlumsky, 

a member of the Czech Shoe Industry Association, 

whose company has been manufacturing and selling 

footwear for children, women and men since 1998. As 

a result, Czech manufacturers are losing positions in 

their own market. The situation is complicated by the 

fact that. The European Union, in agreement with 

China and the World Trade Organization, lifted 

restrictions on the import of Chinese footwear. They 

can be returned only if the entire industry is under 

threat, and on a European scale. US Commerce 

Secretary Carlos Gutierrez highlights the need to take 

effective measures to curb job cuts in a number of 

American industries as one of the most important 

issues, which is also caused by the growing 

competition of Chinese goods in the United States. 
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They can be returned only if the entire industry is 

under threat, and on a European scale. US Commerce 

Secretary Carlos Gutierrez highlights the need to take 

effective measures to curb job cuts in a number of 

American industries as one of the most important 

issues, which is also caused by the growing 

competition of Chinese goods in the United States. 

They can be returned only if the entire industry is 

under threat, and on a European scale. US Commerce 

Secretary Carlos Gutierrez highlights the need to take 

effective measures to curb job cuts in a number of 

American industries as one of the most important 

issues, which is also caused by the growing 

competition of Chinese goods in the United States. 

But we still have to go the way traversed by 

Western countries that produce footwear. Russia's 

accession to the WTO has opened market boundaries 

for many others who want to sell low-quality goods as 

soon as possible. Moreover, today Russia, in contrast 

to its western neighbors, faces the fatal problem of the 

expansion of "gray" imports, which has arisen due to 

imperfect customs legislation and the spontaneous 

development of "shuttle trade". As the plenipotentiary 

of the President of the Russian Federation in the 

Siberian Federal District stated in one of his 

interviews, the annual volume of "gray imports of 

Chinese goods" to Russia reaches $ 6 billion. 

conclusions on the quality of raw materials, related 

materials, 

The peculiarities of the national attitude towards 

shoes are quantifiable. Products can be easily 

measured for compliance with certain requirements, 

but it must be borne in mind that the property itself is 

assessed only by the formula "is or not." Having 

recognized the property as existing, the expert has the 

right to proceed to the next stage - to measuring the 

intensity of its existence, in order to know how stable 

and expressed this property is. The absence of at least 

one of the quality properties of the product, or the lack 

of expression mean only one thing - the product 

should not be a commodity. In exceptional cases, it is 

deemed to be conditionally admitted for sale on the 

national market. The occupation of the national 

market by foreign footwear manufacturers 

undermines the development of the corresponding 

sector of the domestic economy, historically adapted 

to the specifics of the conditions of national 

development and the peculiarities of anthropometric 
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measurements. The situation is aggravated by the fact 

that Russia, which has been recognized as a country 

with a market economy, has no right to disturb the 

order in the relationship between political and market 

structures. Unilateral actions of the state in protecting 

its interests can be qualified as a violation of the 

achieved status, cause economic and other sanctions 

on the world market. The ousting of a foreign 

competitor from the national market should be carried 

out in accordance with the recommendations and 

traditions of the world community. Chinese, Turkish, 

partly Eastern European footwear manufacturers 

flooded our market and took a stable position on it, 

thanks to consumer demand for their products. A 

buyer with limited financial resources is attracted by 

the price, design, advertising support, assortment, 

seller's interest, cultural service. A consumer who is 

not experienced in professional "secrets" judges the 

quality by its appearance and service packaging. The 

sale service itself skillfully transfers the arrows from 

quality characteristics to outwardly winning 

properties. Quality, as an association of the most 

important properties of a product, is “torn apart”. Of 

all the properties that form a qualitative association by 

their combination, only the property is displayed that 

is beneficial to the seller, since it really is a 

representation at the appropriate level of consumer 

interest. The sale service itself skillfully transfers the 

arrows from quality characteristics to outwardly 

winning properties. Quality, as an association of the 

most important properties of a product, is “torn apart”. 

Of all the properties that form a qualitative association 

by their combination, only the property is displayed 

that is beneficial to the seller, since it really is a 

representation at the appropriate level of consumer 

interest. The sale service itself skillfully transfers the 

arrows from quality characteristics to outwardly 

winning properties. Quality, as an association of the 

most important properties of a product, is “torn apart”. 

Of all the properties that form a qualitative association 

by their combination, only the property is displayed 

that is beneficial to the seller, since it really is a 

representation at the appropriate level of consumer 

interest. 

Sequestering quality by replacing it with a 

simplified understanding is the most common market 

trick. The unsatisfactory state of mass consumer 

culture, the elimination of the controlling state 

structures, their lack of initiative, and somewhere a 

direct interest in preserving the current disorder allow 

manipulating public consciousness, controlling the 

actions of buyers. The occupation of the Russian 

market is, of course, a temporary phenomenon, due to 

economic stagnation, limited effective demand of the 

bulk of the population, and the lack of an effective and 

consistent policy in the development of national 

production. However, the obvious conditionality of 

the situation is not particularly comforting. In Russia 

they like to joke: there is nothing more permanent than 

something temporary. So that the temporary 

phenomenon does not "stagnate" it is necessary to 

change the conditions that gave rise to it. 

Opportunities are available. First of all, it is necessary 

to understand the theory, which is guided in practical 

actions. Underestimation of theory naturally leads to 

miscalculations in practice. In our case, this 

underestimation seems to be planned. Otherwise, how 

to explain that with the generally accepted definition 

of quality through the association of the fundamental 

properties of an object, only "horns and legs" remain 

from the quality criterion in regulatory documents, i.e. 

separate signs. To some extent, the theory of quality 

itself is “to blame” for the theoretical uncertainty and 

one-sidedness. The quality of natural phenomena 

differs from the quality of artificially created products. 

Natural phenomena are of natural origin, and all their 

properties are spontaneous. The quality of natural 

phenomena does not include their relationship to 

human needs. It makes no sense to divide mushrooms 

into edible and poisonous by quality. The quality of 

mushrooms is different, and this is another that 

determines their place in biological taxonomy. Trees 

are conventionally divided into beautiful and ugly, 

valuable and weedy. This opposition has nothing to do 

with quality. Artificial products, on the other hand, are 

characterized primarily by their conformity to our 

needs. Consumer properties are included in the quality 

system of artificial products, as well as natural ones. 

And they do not just turn on, but in terms of 

importance they are ahead of the natural ones. The 

quality of footwear is due to the totality of consumer 

characteristics. It is not essential, in principle, from 

what material the shoes are sewn. The main thing is 

that the properties of this material ensure the 

functional demand for footwear by the consumer. The 

buyer does not care, with the price balance, shoes are 

made of natural or artificial material. It is important 

for him that his requirements for her are guaranteed. 

The domestic practice of assessing the quality of 

footwear (and not only footwear) turns the theory 

inside out, trying to focus on natural characteristics. 

Something Russian ideologues of quality will do 

when they are taken seriously by animal rights 

activists, as happened in Western Europe, in particular 

in Great Britain. 

The most tragicomic thing is that the nature of 

raw materials is really not such a fundamental issue if 

we develop chemical and physical technologies. 

Analogues of natural raw materials are the realities of 

today's production and are far from being a fantasy. 

But the misadventures of quality are by no means 

limited to the problem of raw materials. Other aspects 

of production are no less relevant: taking into account 

national, age, natural and climatic characteristics 

when determining the quality and conditions for 

admitting products to the market. 

Unfortunately, today the domestic contribution 

to the development of policies aimed at improving the 
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quality of footwear, and, in fact, at ensuring consumer 

rights, is extremely incomprehensible. One gets the 

impression that the producers' aspirations are 

completely detached from the interests of the country 

that gave them citizenship. According to the theory of 

marginal utility and consumer choice, approved by 

international practice, the buyer prefers the product 

that most closely matches his personal idea of utility 

within the limits of his financial capabilities. The task 

of the state is to create the necessary legislative 

prerequisites for protecting the interests of its citizens 

and to develop a reliable control mechanism. At the 

same time, the state is obliged to understand that the 

consciousness of consumers, as a rule, is amateurish. 

The consumer does not have enough professional 

culture for comprehensive orientation in terms of 

choosing a behavior option. Therefore, the state or 

those organizations to which the right of protection 

has been delegated must provide consumers with a 

sufficient amount of information about the consumer 

properties of the product. Instead, the buyer is offered, 

at best, a minimum set of material science and 

technological characteristics, which is a gross 

violation of consumer rights. The product 

characteristic should include, along with the static 

data, the details of the dynamic (behavioral) plan. For 

example, describe the properties of a product in the 

same way as reputable pharmaceutical companies do, 

reporting the main properties, indications, 

contraindications, age recommendations, functional 

warnings, methods of use, storage conditions, 

recommended service life. There is already experience 

with this approach in other industries. The level of 

development of information technologies allows 

today to create entire communication systems for 

product support, built on the basis of the CALS 

concept, which is widely used to improve 

management efficiency and reduce the cost of 

information interaction in the processes of ordering, 

production, supply and operation of goods. The basis 

for using this concept is the natural need for the 

organization of a "single information space" that 

ensures the prompt exchange of data between 

manufacturers and consumers throughout the entire 

"life cycle" of a product: from marketing to disposal. 

We do not see anything of the kind in actions aimed at 

improving the quality of footwear production. There 

is not even a desire to change the informational 

situation that developed at a time when the assortment 

and quantity of goods were limited. To confirm what 

has been said, let us turn to the conclusions of 

specialists: “when certifying serially produced 

products by experts of the OS (certification body), the 

state of production is assessed directly at the 

enterprise or according to the submitted documents (in 

absentia (!) (Technical description of a specific type 

of product, flow diagram, material, components 

products with sanitary and epidemiological 

conclusions for component materials and footwear, 

which confirm the safety for consumer health, basic 

and auxiliary materials used in footwear). : the 

strength of the sole attachment; fastening strength of 

the heel; the strength of the thread seams of the shoe 

upper blank. When certifying children's footwear, the 

construction of the upper part of the footwear and the 

hygienic indicators of the materials used are 

additionally evaluated for compliance with the norms 

of San PiN No. 42-125-4390-87. " “To operate in the 

lower end of the price range, an enterprise must 

produce footwear models that are affordable because 

of the low price and have basically only a basic set in 

accordance with the national standard.” 

What are the conclusions?  

First, the industry still relies on an outdated 

position - the simplest and only necessary: do not 

harm the health of the consumer. The shoe 

manufacturers and their supervisors learned the first 

commandment of Hippocrates firmly, but did not 

advance further. In this situation, it is unlikely that it 

will be possible to restrain the siege of competitors for 

a long time. 

Secondly, basic properties should not be equated 

with qualities. The properties of the properties can be 

only in the production cycle due to its differentiation 

into technological operations. But in this case, it is 

advisable to put the quality in quotation marks, 

emphasizing the conventionality of the use of the 

term. Otherwise, we will begin to operate with 

philosophical and scientific concepts, which will 

necessarily lead to a distortion of practical 

characteristics. Quality is an association of certain 

properties, therefore it is impossible to pull out the 

properties that form the association as production 

needs and pass them off as quality. 

Thirdly, it is high time to define the basic 

properties conventionally, not being limited to the 

suggestions of hygienists and epidemiologists. A lot 

of valuable information can be gleaned from the 

research of gerontologists, geriatricians, regional 

experts, valeologists, and pediatricians. 

Fourthly, how long will there be practically no 

aesthetic properties in the basic characteristics, even if 

in a conspiratorial form. 

Satisfaction with the actual replacement of 

Gosstandards with national standards is also not 

entirely clear. The fact that we have adopted 

international terminology in this component of the 

ideology of quality is of little use. Now, if our 

production and ideological positions were equal to 

those of Europe, then we could be happy. And so the 

chaos only intensifies. 

In the absence of a corporate culture and 

traditions, the companies set free will engage in 

arbitrariness. Government agencies signed their own 

powerlessness to manage the development of the 

market in a civilized manner and remembered the 

American fairy tale that the market will arrange and 

organize everything on its own. 
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The inefficiency of the system of state control 

over quality is not in its status, but in its functioning. 

Uncleanliness and unprofessionalism of officials do 

not allow state structures to function fully. According 

to the official data of the Federal Agency for 

Technical Regulation and Metrology, on average 

there are 2% of certification refusals per year. While 

more than 30% of products are rejected directly in the 

trade. In the European Union, ≈ 4% of the product 

range is subject to mandatory certification, not 

because European officials are liberals. The reason is 

hidden in the orders and traditions of the production 

itself, civilized relations in the market, the age of 

which exceeds the total time of the Romanov dynasty 

and Soviet power. Haste inevitably comes with costs. 

To move along with all the general system, it is not 

enough to dress, put on shoes, like everyone else, and 

get in line. As long as the authorities and producers 

will portray market relations, the mass consumer will 

have to pay, because the costs will fall on his 

shoulders. Exclusive buyers are protected from the 

vicissitudes of the Russian market by a truly free 

choice. They purchase products directly from 

reputable manufacturers. Officials are ready to go to 

great lengths to be among the exclusive buyers. Firms 

are probably of the same opinion and are willing to 

pay officials for their freedom of action. The situation 

cannot be called otherwise than creeping state 

anarchism. Something early on, the state began to 

degenerate. Exclusive buyers are protected from the 

vicissitudes of the Russian market by a truly free 

choice. They purchase products directly from 

reputable manufacturers. Officials are ready to go to 

great lengths to be among the exclusive buyers. Firms 

are probably of the same opinion and are willing to 

pay officials for their freedom of action. The situation 

cannot be called otherwise than creeping state 

anarchism. Something early on, the state began to 

degenerate. Exclusive buyers are protected from the 

vicissitudes of the Russian market by a truly free 

choice. They purchase products directly from 

reputable manufacturers. Officials are ready to go to 

great lengths to be among the exclusive buyers. Firms 

are probably of the same opinion and are willing to 

pay officials for their freedom of action. The situation 

cannot be called otherwise than creeping state 

anarchism. Something early on, the state began to 

degenerate. 

According to Russian official regulations, until 

recently 70–80% of the product range require state 

quality certification. Critics reject this practice and 

suggest borrowing from Western European 

experience. They are not embarrassed by the fact that 

the share of illegal and semi-legal business in Russia 

is estimated at 40-60%; even now, if necessary, to 

centrally check for quality 70–80% of the range of 

goods, less than 40% of certified goods are already on 

the market. Critics defend the interests of not clear 

which producers. Who will defend consumer rights? 

Officials, or maybe judges, are only independent by 

definition. Only human rights public organizations 

remain, which exist today and not tomorrow. 

The motives for improving quality are directly 

related to economic factors. This means that quality 

management has the ultimate goal of achieving 

economic benefits, i.e. focused on making a profit for 

the enterprise. In modern conditions, the economically 

successful activity of a commodity producer is 

ensured by the release of products that meet the 

following requirements: 

fully meets the needs of consumers; 

meets the requirements of safety and 

environmental protection; 

meets the current standards and specifications; 

offered to the consumer at competitive prices; 

is cost effective to manufacture. 

The management of the competitiveness of 

footwear at the footwear enterprises of the Southern 

Federal District and the North Caucasus Federal 

District is associated with a frequent change of 

assortment and an increase in the influence of regional 

socio-economic factors. Increasing the 

competitiveness of footwear is possible only through 

the development of new models based on marketing 

information and in-depth study of the preferences of 

specific groups of buyers, accelerating the process of 

changing the assortment while maintaining or 

increasing the efficiency of the production system. 

Footwear manufacturers on the territory of the 

Southern Federal District and the North Caucasus 

Federal District occupy a significant part of the 

domestic footwear production, namely, more than 

30%. Despite the large share in the production of 

footwear in the Southern Federal District and the 

North Caucasus Federal District, the demand for 

footwear is satisfied only by 19.6%, the rest is 

imported from the near or far abroad. These imports 

are often contraband. It is the import of cheap 

footwear that is the most serious problem for domestic 

footwear enterprises. Another problem for the 

enterprises of the Southern Federal District and the 

North Caucasus Federal District is the lack of high-

quality raw materials and components for the 

production of footwear, as a result of which the 

products of footwear factories in the South of Russia 

lose the price competition of cheap imported 

footwear. 

In addition, the shoe companies of the Southern 

Federal District and the North Caucasus Federal 

District are of the same type in the same color scheme. 

Of course, labor costs for women's and men's shoes 

are not comparable. Therefore, about 3% of women's 

footwear is produced in the Southern Federal District 

and the North Caucasus Federal District, children's 

footwear - 15%, and special footwear - 40%. Such a 

small volume of women's footwear production is due 

to the fact that competition on the women's footwear 

market is much sharper, and in this segment, footwear 
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producers from the Southern Federal District and the 

North Caucasus Federal District immediately face 

Moscow-Chinese manufacturers, who today “hold” 

most of the women's footwear market. But, 

unfortunately, footwear producers do not pay 

attention to the fact that there is no footwear for 

elderly consumers in the women's footwear market, 

which is not dealt with by Chinese footwear 

manufacturers, i.e. there is a niche for manufacturers. 

The situation with the production of children's 

footwear by the majority of shoe enterprises in the 

Southern Federal District and the North Caucasus 

Federal District remains more problematic. what is 

connected with the abolition of subsidies for its 

production from the federal budget; with imperfect 

taxation of children's assortment and the lack of the 

required volume and style of pads for its production. 

In the consumer market of the Southern Federal 

District and the North Caucasus Federal District, 

domestic manufacturers for children were ousted by 

foreign suppliers who can afford to transfer shoes for 

sale on the condition of payment after their actual sale. 

However, this product, for the most part, does not 

have conformity and hygiene certificates. Imported 

footwear is imported in the most "popular", "average" 

sizes and is not intended for children, so at the moment 

children and their parents are forced to satisfy this 

need with affordable imported adult products. with 

imperfect taxation of children's assortment and the 

lack of the required volume and style of pads for its 

production. In the consumer market of the Southern 

Federal District and the North Caucasus Federal 

District for children, domestic manufacturers were 

ousted by foreign suppliers, who can afford to transfer 

shoes for sale on the condition of payment after their 

actual sale. However, this product, for the most part, 

does not have conformity and hygiene certificates. 

Imported footwear is imported in the most "popular", 

"average" sizes and is not intended for children, so at 

the moment children and their parents are forced to 

satisfy this need with affordable imported adult 

products. with imperfect taxation of children's 

assortment and the lack of the required volume and 

style of pads for its production. In the consumer 

market of the Southern Federal District and the North 

Caucasus Federal District, domestic manufacturers for 

children were ousted by foreign suppliers who can 

afford to transfer shoes for sale on the condition of 

payment after their actual sale. However, this product, 

for the most part, does not have conformity and 

hygiene certificates. Imported footwear is imported in 

the most "popular", "average" sizes and is not 

intended for children, so at the moment children and 

their parents are forced to satisfy this need with 

affordable imported adult products. In the consumer 

market of the Southern Federal District and the North 

Caucasus Federal District for children, domestic 

manufacturers were ousted by foreign suppliers, who 

can afford to transfer shoes for sale on the condition 

of payment after their actual sale. However, this 

product, for the most part, does not have conformity 

and hygiene certificates. Imported footwear is 

imported in the most "popular", "average" sizes and is 

not intended for children, therefore, at the moment, 

children and their parents are forced to satisfy this 

need with affordable imported products of an adult 

assortment. In the consumer market of the Southern 

Federal District and the North Caucasus Federal 

District for children, domestic manufacturers were 

ousted by foreign suppliers, who can afford to transfer 

shoes for sale on the condition of payment after their 

actual sale. However, this product, for the most part, 

does not have conformity and hygiene certificates. 

Imported footwear is imported in the most "popular", 

"average" sizes and is not intended for children, so at 

the moment children and their parents are forced to 

satisfy this need with affordable imported adult 

products. 

Providing children with properly selected, 

physiologically sound footwear is one of the main 

tasks for domestic manufacturers, including 

enterprises in the Southern Federal District. 

The situation in the Southern Federal District 

and the North Caucasus Federal District calls for the 

development of a set of measures of regional 

significance aimed at improving the socio - economic 

situation in the Southern Federal District and the 

North Caucasus Federal District. The growth in 

purchasing power for high-quality footwear in the 

mid-price consumer segment determines the 

economic feasibility of designing shoe industry 

enterprises. Organization of the production of 

footwear in a wide range will make it possible to turn 

the subsidized regions of the Southern Federal District 

and the North Caucasus Federal District into self-

supporting ones, increasing the level of income of the 

population; stimulates the creation of new jobs; will 

ensure the development of small business and the 

maintenance of legal private entrepreneurial activity; 

will create the basis for getting out of the shadow of a 

significant part of the turnover of the real sector of the 

economy in order to form the regional budget, since 

The main stage of the restructuring should be an 

increase in the technical level of production at shoe 

factories and the competitiveness of products, 

ensuring the introduction of innovative products, high 

technologies, replacing certain types of imported 

footwear with domestic ones; its entry into the 

Russian and world markets. For this, measures are 

needed to modernize and reconstruct existing shoe 

industries and create new ones, strengthen control and 

introduce modern quality management systems; 

certification of products and production facilities 

themselves, development of a dealer and distribution 

network; pursuing an active marketing policy, 

expanding the practice of leasing innovation schemes. 

To revive the production of children's shoes in 

the Southern Federal District and the North Caucasus 
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Federal District, first of all, organizational and 

financial support is needed for shoe enterprises at the 

level of the government of the Russian Federation, as 

well as regional and local bodies, namely:  

in the form of VAT reduction;  

providing an unlimited loan;  

term loans at preferential interest with deferred 

payments for 3 or more years; 

in the form of supporting shoe enterprises in 

providing high-quality and affordable shoe materials 

(natural, artificial and textile).  

In addition, enterprises should be allowed to 

direct their balance sheet profit to replenish working 

capital to provide them with high-quality and 

affordable shoe materials for the production of 

children's shoes on the conditions provided for 

financing construction, i.e. tax-free. A government 

order for children's footwear is also possible with an 

advance payment. Local authorities need to take a 

differentiated approach to establishing the structure 

and size of local taxes, i.e. reduce their value in the 

production of children's shoes. Particular attention 

should be paid to creating the opportunity to purchase 

footwear for large and low-income families through 

targeted compensation, the organization of special 

departments, sale at discounted prices, on credit and 

payment in installments. 

As the world experience shows, leadership in the 

competitive struggle is achieved by the one who is 

most competent in the assortment policy, is fluent in 

the methods of its implementation and can manage it 

as efficiently as possible. The forecast of the trend in 

the development of the assortment should show such 

a trajectory of the development of the process, which 

makes it possible to ensure the achievement of the 

planned correspondence of the product supply by the 

enterprise to the changing assortment structure of 

demand in the market in the future. Formation on the 

basis of planning a product range is a continuous 

process that continues throughout the entire life cycle 

of a product, from the moment the idea of creating it 

was conceived and ending with withdrawal from the 

product program. To ensure the competitiveness of the 

products of the footwear enterprises of the Southern 

Federal District from the standpoint of their quality 

and demand, 

In the Southern Federal District and the North 

Caucasus Federal District, there are all the necessary 

conditions for creating a shoe cluster: 

educational institutions have survived and are 

functioning, which continue to train highly qualified 

personnel not only for shoe enterprises, but also for 

related industries;  

the regions of the Southern Federal District are 

characterized by the presence of a large number of 

unemployed people (unemployed), the percentage of 

unemployed among women is especially high, which 

requires the creation of new jobs, to reduce social 

tension in these regions;  

the possibility of producing shoes in a wide 

range, not only by type, but also by fastening methods, 

including for children, taking into account the national 

characteristics living in these regions; 

the traditions of footwear producers that have 

developed in these regions are still alive, where 35% 

of all footwear made in Russia in 2007 is still 

produced; 

geographical and transport proximity to Western 

Europe, where shoe companies are faced with an even 

tougher choice: moving production to China, India, 

Taiwan or to Eastern Europe. As a result, there are 

significant chances for investment and technological 

partnerships within the cluster with Western European 

footwear manufacturers; 

positive experience in the development of Gloria 

Jeans: 12 factories producing 20 million jeans 

annually under the Gloria Jeans and Gee Jay brands. 

Leadership of a Russian company in the CIS market 

in a non-traditional niche for the Russian light 

industry - the denim segment; 

the potential for the development of the raw 

material base through the implementation of the 

program for the development of the livestock of cattle 

and pigs; 

availability of local manufacturers of certain 

types of components (sole, heel), incl. corresponding 

to European standards. 

increasing the efficiency and productivity of 

enterprises, more precise coordination in work; 

increased attention to achieving business goals 

and meeting customer expectations; 

achieving and maintaining the conformity of the 

quality of products and services of the enterprise to the 

established requirements of consumers; 

achieving customer satisfaction that the required 

quality is provided and maintained; 

maintaining the confidence of existing and 

potential customers in the capabilities of the 

enterprise; 

opening up new market opportunities and 

maintaining the conquered sales markets; 

certification and registration of quality systems; 

the ability to compete in this field with larger 

enterprises (i.e. the ability to offer or maintain 

reasonable prices). 

 

Conclusion 

1. An assortment policy has been developed for 

the formation of competitive men's, women's and 

children's shoes, taking into account factors affecting 

consumer demand: compliance with the main fashion 

trends, economic, social and climatic characteristics 

of the regions of the Southern Federal District and the 

North Caucasus Federal District, the production of 

which using modern innovative technological 

processes, as well as for meeting the demand of the 

elite consumer, using manual labor, create the basis 
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for satisfying the demand for footwear for the buyer 

in these regions. 

2. Innovative technological processes have been 

developed for the production of men's, women's and 

children's shoes using modern technological equipment 

with advanced nanotechnology, which form the basis 

for reducing the cost of shoes and providing it with an 

increase in competitiveness with the products of leading 

foreign companies, with the possibility of a wide-range 

production of shoes not only by type , but also according 

to the fastening methods, which guarantees its demand 

in full.  

3. The layouts of technological equipment are 

proposed, on the basis of which it is possible to form a 

technological process for the production of men's and 

children's, as well as women's shoes with an optimal 

capacity from the production area and the form of 

production organization. 

4. Software has been developed for calculating 

cash flows from the operating activities of shoe 

enterprises based on assessing the degree of 

implementation and dynamics of production and sales 

of products, determining the influence of factors on the 

change in the value of these indicators, identifying on-

farm reserves and developing measures for their 

development, which are aimed at accelerating turnover 

of products and reduction of losses, which guarantees 

enterprises to obtain stable TEP and prevents them from 

bankruptcy. 

5. Software has been developed for the formation 

of the technological process of assembling footwear and 

determining the cost of producing an assortment of 

footwear. A computer simulation model has been 

implemented that describes the dynamics of the shoe 

assembly process. The proposed methodology and the 

software implemented on this basis can reduce the 

duration of the technological preparation of production 

and increase, due to the rationalization of the 

technological process, the specific consumer effect of 

shoes. 

6. Comprehensive indicators of the effectiveness 

of innovative technological processes of shoe 

manufacturing have been calculated. Taking into 

account the production program, promising options for 

technology and equipment have been formed, the most 

effective has been selected; the possibilities of 

streamlining the flow are identified, allowing to exclude 

bottlenecks, to minimize equipment downtime, which is 

one of the conditions for designing innovative 

technological processes. The reliability of the 

calculations for assessing the effectiveness of 

technological processes by methods of target 

programming for various technological and 

organizational solutions is confirmed by calculations of 

indicators of economic efficiency: cost, profit and 

profitability, etc. 

7. The proposed technique allows to reduce the 

duration of technological preparation of production and 

reduce the time of expert work while maintaining the 

required depth and validity of engineering conclusions. 

The economic effect of the research is expressed in the 

intellectualization of the technologist's labor with a 

reduction in the time spent on developing the range of 

manufactured shoes and assessing the efficiency of 

technological processes in comparison with a typical 

economic calculation of the total cost of making shoes. 

8. The analysis of the influence of the forms of 

organization of production and manufacturing 

technology on the cost of footwear on the example of 

the technological process of manufacturing children's, 

women's and men's shoes, taking into account the shift 

program. Theoretical dependencies are obtained to 

assess the influence of the factor "organization of 

production" on individual calculation items as a whole 

and other technical and economic indicators to prevent 

enterprises from bankruptcy. 

9. An effective solution has been developed to 

manage the competitiveness of shoe industry 

enterprises formed into a cluster, through the use of an 

innovative technological process for the entire product 

range of the shoe cluster, equipped with universal, 

highly efficient and multifunctional equipment. 

10. Recommendations have been developed to 

ensure regulatory documentation for the formation of 

quality and confirmation of footwear conformity 

within the framework of the Customs Union, which 

will allow preparing certificates of conformity and 

declarations of conformity of the Customs Union for 

the entire range of footwear cluster. 

11. Proposals for the creation of a testing 

laboratory within the cluster were substantiated, in 

which it is planned to test shoes to verify their 

compliance with the quality and safety indicators 

established in regulatory documents. 

12. The role and main tasks of the metrological 

service have been formulated, its organizational 

structure has been developed. 

13. Measures have been developed for testing 

and assessing the quality and safety of footwear. 

Operating and newly created enterprises and 

firms in the South of Russia, using the proposed 

measures, will be able to produce competitive 

footwear in the required volume to meet the demand 

of various groups of the population with a certain level 

of income and social security. 
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