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Introduction

In recent years, the growing interest in the
lexicon of the field, including terminology, is
determined by the development of the relevant field.
Because, according to D. Buronova, "the display of
terms is at the same time a display of production
achievements that determine the level of development
of textile and light industry products of any country”.

Industry, that is, production, plays an important
role in the economy and society of every country. In
the "Annotated Dictionary of the Uzbek Language"
under the editorship of A. Madvaliyev, the concept of
industry is "a network of the national economy that
includes  processing raw  materials, mining
underground resources, creating means of production
and consumer goods, etc. i; defined as "industry". The
word industry together with the words production and
industry forms a synonymous line.

According to Hornby's Oxford Advanced
Learner's dictionary of Current English: “Light
industry — industry that produces small or light objects
such as things used in the house” — “"Light industry"
means the industry that produces small or light items
used for household purposes.

AN. In Azrilian's " BosbLioii 5KOHOMHYECKUiA
cinosaps" the concept of light industry is explained as
follows: “ITpOMBINIIEHHOCTD, JIeTKass — YCIIOBHOE

Doi: éros¥®f https:/dx.doi.org/10.15863/TAS.2023.07.123.21

HalMEHOBaHUE OTpacieil X03scTBa, MPOU3BOASIINX
olIekTy, OOYyBb, TOJOBHBIE YOOpBI M HEKOTOpHIC
JIpyrue norpebuTenbckue ToBaphl. HasBanbl B
MIPOTHBOBEC OTPACIIIM TsDKEIION HHAYCTPHH .

The definition of light industry in the "National
Encyclopedia of Uzbekistan™ is given as follows:
“Light industry is a set of industries specializing in the
production of a wide range of consumer products and
goods from various raw materials. Both preliminary
processing of raw materials and production of finished
products are carried out in light industry. Cotton, silk,
linen, hemp, jute fibers, animal skin, wool, artificial
fibers, artificial leather are used as raw materials in
light industry. Its main industries are textile, tailoring,
tanning, fur, and footwear industries. Light industrial
products are also used in furniture, aviation,
automobile, food and other industries, agriculture,
transportation, health and other industries.

Based on the definitions given above, we define
the concept of light industry as follows: light industry
is considered to be industries that process agricultural
raw materials and are closely related to the production
of ready-made consumer goods. it includes textiles,
sewing and knitting, leather-shoes, clothes and fur.
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industry occupies a special place in the language layer.
On the one hand, it reflects the special terminology of
the relevant field, and on the other hand, it is actively
used in everyday general language, because light
industrial products have become an indispensable
attribute of everyday life. Based on this, the light
industry lexicon can be divided into two types from
the point of view of application:

1) words and phrases whose use is limited to the
relevant field.Masalan,

In English: weft brake, chain weave, lappet
hook;

In Uzbek: arqoq, tanda, noto ‘qima, geotekstil;

In Russian: niommep, nocosas mawuna,
nemiaumeins, 6e2yHKU;

The lexicon of light industry belonging to this
group is mainly used directly in professional, as well
as scientific and, partially, official-departmental
speech. For example,

In English: The Weft Master SFB weft brake has
been in use on projectile and rapier weaving machines
worldwide for many vyears (THE TEXTILE
MAGAZINE, 2020, vol.62, p.42).

In Uzbek: O ‘zbekiston tabiiy tolalar ilmiy-
tadgqiqot instituti hamda “Yodgorlik” ishlab chigarish
korxonasi hamkorlikda adras (tanda —100 foiz ipak va
arqoq — 100 foiz paxta) matosi tajriba usulida ishlab
chiqildi (Eni 1,25 metrlik adras ishlab chigarish
yo‘lga qo‘yildi // Xalq so‘zi, online, 06.03.2019).

In Russian:

Hosmomy yoce 6 ronye ¢hegpana pacmenus
pekomeﬁdyemc;z ceA3antv uwnazamom u HenjlomHo
0bepHymo MEWKOBUHOLI, ceemionl
XJIONYamoOyMaNCHOU MKAHbLIO UU Kpaghm-0ymazoil 6
Heckoavko cioes (CamoBony — Ha 3aMeTKy // Hayka u
JKHU3HB, 2007).

2) Words and phrases of general literary
character. For example:

cotton — paxta — xzonox; thread — ip —nums ;
leather — teri — xoorca; silk — ipak — wenx; trousers —
shim — 6proku; tailor — tikuvchi — wees; blanket —
choyshab — oodesno, wool — jun — wepcmo,;  shirt —
ko ‘ylak — py6awxa va h.k.

The lexicon of light industry, which makes up
this group, can be found in speech characteristic of all
functional styles of the language. For example:

In English: “For the next Chain Stitch, push the
needle back into the fabric where the thread emerged
(How to work chain stitch // Love Embroidery. Issue
4, 2020, p.44)”.

In Uzbek: “Azizxon non tashlanayotgan so‘ri
chetidan choyshabni gayirib omonatgina o tirdi”
(S.Ahmad. Ufq).

In Russian:

Pacuecwisaio 6onocel na cojnoee, CMompiocs 6
3epKano, bpero ceba 6pumMeol, ... ho0dUPaio 2anacmyK
K pybauwiKe, NOHUMAN, YMO MHe UOEM, a YUMo He
UOém, NOMoOMy 4mo y MeHs B0J0CHl ONPeOesléHHO20

Oonospemenno (2004)).

According to X.D.Paluanova, terms are "such
words that their semantic structure is satisfied with the
content related to a specific branch of knowledge”.
Terms serve to specifically name the aspects of
objects and events related to a certain field, and their
mutual relations. As terminology studies terms, the
proportion of terms and concepts determines its
essence.

The terms of light industry are cotton, silk, linen,
hemp, jute fibers, animal skins, wool, in the branches
of light industry, such as textile, tailoring, tanning, fur
industry, footwear industry and others. A special word
used to name the objects, phenomena and processes,
their signs and characteristics, related to the
preliminary processing of various raw materials, such
as artificial fibers, artificial leather, and the production
of a wide range of consumer products and articles are
word combinations. The following examples of light
industrial terms in English, Uzbek and Russian
languages can be given: dye — bo ‘yoq — kpacumens,
batist — batist — 6amucm, bobbin — g ‘altak — winynvra;,
camel hair — tuya juni — eepbmiodicess wepcmo,
carding machine — tarash mashinasi -
kapoouecanvhas mawuna; chiffon —shifon —wugon;
cocoon stripping — pilla tozalash — sauucmxa xoxona;
velvet — baxmal — 6apxam; denim — jinsi matosi —
OorcuHcosas mrams,; design paper — dizayn qog ‘ozi —
nm3aitHepekas 6ymaea; offset printing — ofset bosib
chiqarish — ogpcemnas neuams, creasing —burmalash
— 6ueoska, fur —mo ‘yna —mex and etc.

As D.K.Yefimov noted, the most commonly
used terms are those that do not belong to a narrow
field. According to the scientist, they form an
important part of the general literary vocabulary and
are used in all functional aspects of the literary
language.

In our opinion, D.K. Yefimov caused confusion
by understanding the terms under narrow field terms.
We believe that narrow field terms should not be
equated with terms. General and narrow field terms
should be contrasted with general literary terms.

Special light industry terms are not included in
the lexicon of light industry, which has a universal
character. It is understood that the structure of this
group consists of terms of light industry. Such terms
include words and expressions related to light industry
in English, Uzbek and Russian, such as: socks —
paypoq — rocku; pillow — yostiq — nodywka, carpet —
gilam — koeép, jacket — jaket — orcaxem, jeans — jinsi
— Ootcuncol; cotton — paxta — xaonok,; shoes — tufli —
my¢au,; napkin — salfetka — cangpemra,; basket — savat
— kop3una; bag — qop — cymxa; skirt —yubka — robxa;
scissors — qaychi — noorcnuywl, cap — qalpoq — kenka;
gloves — go ‘lqop — nepuamxu, iron — dazmol — ymioe;
atlas —atlas — amnac; jalousie — jalyuzi — srcaniosu and
etc.
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So, the composition of the light industry lexicon
consists of special field terms and terms, which in this
dissertation work are the subjects, events and
processes related to the preliminary processing of
various light industry raw materials and the
production of ready-made consumer products and
goods, their signs and is considered as a special
(scientific-professional) and general consumer
nomination.

It should be noted that today the lexicon of light
industry is not studied in a special monographic way
not only in English, Uzbek and Russian linguistics,
but also in the theory and practice of other languages.
In the few existing linguistic works related to the
topic, opinions were mainly expressed about the
lexicon or terminology of the textile branch of the
light industry.

Research Methodology

In particular, M. Soliyeva paid attention to the
following among issues related to textile terminology:

- deficiencies in the naming of textile objects,
including incomprehensible and inappropriate terms;

- classification of textile terms;

-semantic,  structural,  phonological
etymological description of textile terms;

- regional variants of the textile lexicon;

- ways and methods of formation of textile
terminology;

- regulation and standardization of textile
terminology;

- creating a dictionary of textile terms;

- paronymy of suffixes in textile terminology;

- an antonymy of textile terms;

and

- verbal and non-verbal signs in textile
terminology;

- translation issues of textile terms;

- phenomenon of metaphorization and

metonymy in textile terminology.

In addition to M. Soliyeva's scope of issues of
textile terminology, in our opinion, it is necessary to
include the issues of linguistic and cultural
characteristics of textile terms, which are neglected
and waiting for their solution.

M.A. Soliyeva's dissertation research revealed
the structural-semantic aspects of textile terms in
Tajik and English materials. Based on the analysis of
the scientific works on the subject, the author
concluded that the largest amount of borrowed words
observed in the terminology of textile merchandising
are terms representing the names of fibers and fabrics,
and most of them are so adapted in the grammatical
and lexical system of the absorbing language that the
speakers of the language use them from a foreign
language. determines that they do not realize that they
have entered.

M.A. Soliyeva said that the concept apparatus of
the textile network includes general scientific, general
technical, inter-sectoral, general consumer and direct

textile terms, in particular, the general consumer
lexicon is an important source in the formation of
English textile terminology (semantic method of term
formation), which is mixed argues that textile terms in
Tajik and English are structured using verbalization,
substantivization, and adjectivization word formation
models.

One of the remarkable conclusions of the
scientist is the interpretation of the textile lexicon
category as a species category. Terminology means
that textile terminology is expressed using different
grammatical categories (noun, verb, adjective,
adverb) in different languages.

Based on this, we can assume that in the context
of our topic, the verbalization of categorical meanings
such as objectivity, procedural and non-procedural
signs of objects, the sign of a certain sign in terms of
textile terminology and general light industry lexicon
of English, Uzbek and Russian languages is a
linguistic and cultural issue. becomes unique. Because
in the language of every nation and linguistic and
cultural society, the people's view of the world is
reflected.

L.V. Besschetnova, Z.J. Aukhadiyeva, J.M.
Utesbayeva, M.N. Nizamova emphasized the need to
take into account syntagmatic relations of textile terms
when teaching Russian language to future engineers,
terminological units form complex term combinations
from the lexical-semantic point of view, spread with
common words, enter into various relations in the
context of a sentence they stopped about. According
to the authors, syntagmatic relations are subject to the
general rules of categorical association, taking into
account the syntagmatics of this or that linguistic
pattern allows to determine the number of conditional
and possible spreaders of the nuclear component.
This, in turn, in our opinion, helps to identify lexical-
semantic groups within the field terminology.

D. Buronova considers the issues of the
development of Uzbek terminology in the field of
textile industry, and draws attention to the necessary
factors for Uzbek terms to be included in the ranks of
world terms. The following factors are studied by the
scientist as factors determining the development of
Uzbek textile terms on a global scale:

1) the development, spread and speed of
assimilation of terms is closely related to the
presentation of goods and other products of the
producing country (exhibition, fair, display of
clothing models, etc.);

2) The development of various branches of
textile and light industry in Uzbekistan at the same
time enriches the linguistic aspects of the development
of terms on a global scale, because any country tries
to enrich and spread its languages, and the country of
production takes an advanced position in this;

3) the number and variety of offered products are
perceived by consumers through the names of these
products. It is understood that the description of the
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terms is related to the name of the product.
Traditionally, historically, scientists have studied this
phenomenon based on the principles of Latin-Greek
terms, but the experience of the world's manufacturers
in recent years shows that if the brand language is
named based on its internal capabilities,
popularization has the opportunity.

Based on the above, D. Buronova divides textile
terms into universal, semi-popular terms and cross-
linguistic synonymous variants of terms. Universal
terms are included in many language systems and are
used in almost all languages of the world: material,
design, sweater, jumper, jeans. Semi-popular textile
terms exist in only a few languages: adras, shoxi,
banoros, begasam, xon atlas, to‘n, chopon, yaktak.
Cross-linguistic synonymous variants of terms consist
of different language terms with their own form or
method of expression at the ethical level of languages:
atomizer — pacnoiumens — purkagich; band -
mecvma, aewma, pemensr — jiyak, kamar; blend —
cemewusams — aralashtirmog, gormoq; carpet — xosep
— gilam; cloth — mkanv, nramve — mato, gazlama,
kiyim; cotton — xzonox — paxta; cut — kpoums, pezamo
— bichmoq, bichish; dress — oodescoa — kiyim, libos;
fibre — sonoxno — tola; foot-wear, boots, shoes — 06yss
— poyabzal, oyoq kiyim and etc.

As we can see, D. Buronova approaches the
research of the terms of the textile sector of the light
industry from the point of view of their
internationalization, that is, their transition to the
category of international terms. The scientist's
research is important because, firstly, it reveals the
factors affecting the popularization of textile terms
and, secondly, the classification of terms is carried out
in the material of different systematic languages
(English, Russian and Uzbek).

In our opinion, the criterion of classification of
textile terms from the point of view of popularization
recommended by D. Buronova serves as a model for
studying the terms of all light industries. At the same
time, we think that if the scope of research is expanded
with the issue of the linguistic and cultural factor in
the popularization of terms, it will be possible to
determine the role of national culture in the
mechanism of isomorphism and allomorphism in light
industrial terminology.

Another noteworthy aspect of the analyzed work
of D. Buronova is that the author mentions linguistic
textology in his conclusion. This new term indicates
that the linguistic theory of the language of the textile
industry of light industry is defined by the scientist as
a separate linguistic department.

O.A. Nikolayeva's dissertation on the
terminology of textile merchandising focuses on the
methods of creating merchandising terms, including
affixation and lexical-semantic methods. The author
notes that the standardization of terminology requires
a careful study of the laws of word formation, the
identification of the main trends of the category of

special concepts. As a basis for standardization of
trade terms O.A. Nikolayeva chooses the principle of
semantic accuracy of the terms and conditionally
divides the studied network terminology into three
groups:

1) terms with semantic accuracy: their lexical
meaning is defined by denotation according to
semantic symbols;

2) terms with a semantically diffuse character:
their lexical meanings partially do not coincide with
the denotation for various reasons;

3) semantically ambiguous language units:
although there is a denotation (an object or its
properties) in commodity science, there is no
corresponding term, and this situation creates
terminological lacunae.

The existence of lacunae in the field of
terminology of light industries, in turn, in our opinion,
puts before linguists the task of researching them,
determining their causes, and studying the features of
their expression in the landscape of the world.

O.V. In Orfinskaya's scientific article on textile
terminology, the origin, meaning, and synonymy of
the Russian terms newma, mecma and 6unm are
explained. As a result of studying the meanings of
these terms from the point of view of archeology
textile terminology, the author proves that the words
nenma and mecma, which are synonymous in
everyday life, are clearly demarcated in the
professional sphere, and 6unm is a type of tape.

In revealing the linguistic description of the
terms nenma, mecma and 6unm, the scientist widely
uses the method of linguistic and cultural analysis, on
the basis of which the etymological and semantic
features of words are studied directly in connection
with the production technology of the referents they
represent.

While studying the names of the nomenclature
of light industrial products intended to be translated
into  English, S.1.Shilikov  examined their
orthographic, punctuational, stylistic and technical
errors. According to the author, skilled translators and
companies' specialists in written communication face
certain difficulties in translating the names of products
of light industrial enterprises. In many cases, this is
determined by the lack of communication between the
authors of the original text and the translators, and the
mistakes made in the original text make the work of
the translator even more complicated.

Due to such errors, S.1. Shilikov that contrary to
the rules of Russian orthography, a letter is omitted in
a word, the wrong letter is written, an abbreviation is
given incorrectly; Violations of the rules of
punctuation include adding extra dots in
abbreviations, omitting the necessary dots, adding
extra dots when a number and two abbreviations come
together; methodological errors include the
inconsistency between the singular and plural forms
of nouns when listing products, the use of both
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generalization and clarification methods in the
description of product names, the fact that factual
information is not unified, and in some cases,
methodological editing is appropriate; among the
technical shortcomings, there is an excess of printing
marks or, on the contrary, omitting them, incorrect
expression of the currency symbol, incorrect
abbreviation of words, not using the same type of
marker marks when listing product names, at the end
of the table This includes indenting rows and in some
cases terminating the table with text.

Analysis and results

In our opinion, S.I. The errors found in the
original text, listed by Shilikov, not only cause some
difficulties in the translation process, but also lead to
a violation of the integrity of the terms of the field in
the written form.

While Z.Kh.Auxadiyeva thinks that
transcription, equivalent and functional analog
methods are widely used in the translation of units of
measurement used in textile and light industry, ancient
nonmetric units of measurement are still a number of
compound words and stable expressions in the
vernacular, or emphasizes that phraseologisms are
preserved as a structural component. In fact, each
nation has a system of measurement units created on
the basis of various symbols in the language reserve,
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